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THE BUSINESS PROSPECT 


ETT ATTTVTTTTLTTUTTATVTURATULUCCGHAECUUHLULUUGTLLUUCOUALEUOOEAULCGE LULL 


USINESS is now facing a new year and from the 
indications now observed there is every reason to 
believe the year stretching out ahead of us will 

prove one of nation-wide activity. The past year has 
been an unusual’ one in many respects. The activity 
which began in 1922, continued to carry over into 1923 
and there followed five months of record-breaking. produc- 
tion in practically all manufactured lines. In pottery prod- 
ucts this activity was conspicuous; in glassware produc- 
tion also for a number of months. Then as the activity 
began to taper off in many branches of industry, pottery 
production continued to forge ahead at capacity while 
glassware fell off. The relative positions of the two in- 


dustries are practically unchanged at this writing. 


||, eeerebe forward to the future of general industry 
and American business, by and large, the outlook is 
decidedly better than it was in the late summer of last 
year. One of the biggest obstacles which business is fac- 
ing is, of course, the uncertainty whether taxes will be 
lowered to a sane level. At this moment, there is reason 
to believe that the Mellon plan will ultimately be put 
through practically as originally drawn up, but there is 
some reason for believing this tax question may be used 
as a political football by the opposing factions at Wash- 
igton. If this should be the case some time must elapse 
hefore business is actually assured of a more equitable 
scale of taxation. We are now entering a presidential 
election year, which may or may not signify anything. 
Personally we do not believe the election of a new presi- 
dent will create any disturbing or disquieting conditions 


this year, although it is supposed to act as a “bogey’’ to 
But looking back we find that not all presi- 
In fact 1892, 
1900 and 1912 were uniformly good years and on the 
other side of the medal we find that 1896, 1904 and 1908 
were unquestionably “not so good.’ Some observers 
After look- 


prosperity. 
dential years have been lean business years. 


take one side and others prefer the opposite. 
ing at all the facts we continue optimistic. 


ITH production in the crockery and glassware lines 

holding up decidedly well the other phase of pros- 
perity is naturally the condition of retail trade. The pros- 
pect here is excellent. Ever since 1920, when the volume 
of trade was at its peak, there has been pessimistic opin- 
ion that too many goods were being produced and that 
rising prices made extremely uncertain whether consumers 
would absorb the output. This has never proved true 
in any of the staple lines. As the mail-order sales most 
clearly reflect the interior prosperity of the country, it 
is well worth noting that these statistics do not show any 
lagging in farmers’ buying. The combined sales of two 
leading mail-order houses at the peak in 1920 was $366,- 
928,581, in 1921, $253,970,628, in 1922, $274,640,006 
and in 1923, $350,185,040. Sales of department stores 
show the same moderate gains. In fact in comparing the 
figures, and making allowance for the higher prices in 
1920, the volume of trade in 1923 was in excess of the 
peak year, 1920. Other indicators tell the same story but 
as the above are the most reliable indices in our trades, 
we believe we are on the right track in forecasting a gooa 
year lying ahead. 4 


Seventee 


Building Up Your=xpent 


To Successfully Enter the Foreign Market 
You Must Know It and Understand All Its De- 
tails Before Adopting an Efficient Sales Policy 
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merchant has achieved self. 


‘Trade 


His chief task is to meet the important require- 


even extraordinary success in selling his product 

in the home market this business achievement, 
however admirable it may be conceded to be, does not 
rarrant the belief that domestic enterprise will necessarily 
be productive of the same gratifying results abroad. And 
this is so, because the conditions of the American market 
and the markets abroad differ in many important details. 
These fundamentals of successfully foreign selling were 
clearly set forth in an address made by Thomas W. 
Pelham before the Annual meeting of the Managers Club 
of New York. We quote from Mr. Pelham’s informative 
address as follows: 

The recipe for getting results from a sales budget is by 
no means a standard formula uniformly and universally 
applicable, like, for instance, the recipe for an oyster 
cocktail, or the recipe for a strawberry shortcake. The 
methods to be employed to get results from the foreign 
sales policy of a company or from its foreign sales bud- 
get—which after all amount to the same thing—differ to 
a substantial degree according to the nature of the prod- 
uct itself, its appeal in markets of inferior buying power, 
the particular territory under consideration of develop- 
ment, the extent to which exploitation has already been 
affected, and a number of other similar factors. 

To cultivate a market best, you must first know it, you 
must study it on the ground with analytical eye, absorb- 
ing every important detail affecting your own problem. 
You must determine by careful, thoughtful probing 
whether that particular market demands the establishment 
of a branch office, an exclusive agent, a manufacturer's 
agent, a periodical traveler, or should he left as free terri- 
tory. It is just as great a blunder to establish a branch 
in a territory not of enough importance to warrant the ex- 
pense to which such a step commits you as to leave in 
the hands of a sole agent, handling perhaps many other 
lines, a market potentially rich enough to demand the 
entire time and effort of a subsidiary organization of 
your own, 

A sales policy cannot be hard-and-fast in its limits. It 
must be elastic enough to cover the. various and differ- 
ent requirements which the many markets of the world 
present for fulfillment. The exporter who arbitrarily 
maps out a fixed policy for the world at large and 
frowns upon the adaptations or modifications which the 
nature of the individual market or the exigencies of the 
times demand, is not destined to be bothered long with 
foreign trade. His competitors and his customers will 
attend to that. To the export manager who would build 
on sure ground, each market is a separate problem in it- 


Eighteen 


ments of every market and at the same time make them 
conform to his general policy—to let nothing which he 
A. difficult 


task, true, but one rarely impossible of attainment. 


does in one market react to his detriment. 


KEEPING More IMportant THAN GETTING 

Keeping the market is perhaps of even greater impor- 
tance than opening up the market. In the first place 
a market already well-opened, represents a substantial in- 
vestment which goes practically entirely to waste,.if the 
market is once lost. In addition, and even more impor- 
tant than the mere money-loss, is the loss of prestige 
which inevitably follows withdrawal from any market 
where a start has once been made, and every effort should 
be exerted—even at the expense of immediate profit— 
to hold a market which promises worthy future returns. 
Every exporter whose general policy includes the estab- 
lishment of a selling-price in terms of the currency of the 
country to which he is exporting, has had to face this 
problem in connection with the deporable foreign ex- 
change situation of the present and immediate past. If 
an American product were on sale in France in 1914 for 
25 francs, for instance, it requires today approximately 
80 francs to yield the same gold equivalent as the 25 
francs of 1914 netted. 
to the Frenchman, it would in some cases be tantamount 


But since a franc is still a franc 


to taking that product off sale if an attempt were made 
to get 80 francs for it today. And thus it may in some 
cases be the part of wisdom for the manufacturer to 
absorb part of the loss in exchange himself and sell even 
at no profit in order to hold a market which has been ex- 
cellent in the past and holds good promise for the future. 

Although this may seem offhand a reasonable thing to 
do and one to which many manufacturers would take no 
exception, there is one very serious danger to which such 
a policy would lay them open, namely, that the merchant 
in another country who buys normally in his own market 
where the manufacturer is making a profit, will shift his 
trade and buy through some dealer in that country where 
the manufacturer—absorbing a substantial part of the 
exchange loss—is either selling at no profit at all or seil- 
ing at a loss. 

Thus the unhappy manufacturer finds himself between 
the upper and the nether millstones. Either he stands 
to lose the one market by offering his product at a prac- 
tically prohibitive price, or else he disturbs to a danger- 
ous degree the regular channels of his trade in his other 
markets, and may gradually awaken to the fact that a 
good part of his foreign business and even his domestic 
business, is in the last analysis being carried on by him 
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at a loss. Buyers today are buying in the cheapest market 
and the manufacturing exporter has his choice between 
the frying pan and the fire. 

On the other hand, the constant fluctuations in ex- 
change, if the loss is not to be absorbed, leads to constant 
change of prices as exchange goes up or down, and this 
condition in turn leads to timid, hand-to-mouth buying. 
One method which may be adopted to advantage, where 
possible, to offset continual price changing, is the deal 
in forward exchange. 

In this arrangement, a contract is made with a bank 
by the terms of which the exporting manutacturer doing 
business in England, let us say, agrees to turn over to the 
bank a certain number of pounds sterling monthly for a 
definite period of time, usually a year. The bank in turn 
agrees to convert this sterling into United States gold at 
a fixed rate which approximates the rate obtaining on the 
day the arrangement is made. Thus the exporting manu- 
facturer is able to maintain a fixed selling price in Great 
Britain regardless of the fluctuation in sterling, and he 
can count upon a fixed rate of return to himself in Ameri- 
ean dollars. 
the manufacturer gets for his products have always the 


If sterling depreciates, the pounds which 


unchanging dollar-value fixed by the arrangement-rate. 
Conversely, if sterling advances, he gets less, but he always 
has the satisfaction of being able to maintain a stable 
price for his product. This method, of course, is most 
valuable in a weak or doubtful sterling-market. 

The question of advertising, too, is also one of great 
importance, and the method to be employed varies greatly 
with the market. In most cases, we ourselves have found 
it wise to rely upon the judgment of our agents or repre- 
sentatives in the territory, and our advertising policy for 
the most part, (at least as far as the methods and medium 
to be employed are concerned) rests largely upon the 
recommendations of the men on the spot supplemented 
by the views of those of our executives who know that 
particular market and its pecuiiarities. The placing of 
contracts can be effected anywhere. The vital thing is 
the selection of the right methods—those which will bring 
results—and the mediums through which these methods 
can best be utilized. 

Service, of course, is another point which should be 
strongly stressed. One should be always ready to ship 
anywhere without hesitation. It has been our practice 
to establish such relations with merchants in every part 
of the world that we can ship into any territory with the 
knowledge that if the merchandise is not taken up by the 
consignee in accordance with the terms of the purchase, 
we can turn it over at once to one of our close friends 


in that territory—minus perhaps transportation and in- 


surance charges—and he will assume outright and forth- 


with all responsibility for payment. Building a preferred 
clientele, let us call it, of strong and responsible mer- 
chants of this type furnishes an asset of great value when 
Service 
should mean not merely the service you can give, but also 


an emergency of any kind arises anywhere. 


the service you can call forth in time of need, by reason 
of the very service you have given. 


“The proof of the pudding is in the eating.” Any 
theory as to the best method of building export trade 1s 
only as good as the results obtained from it in actual 
practice. But rightly or wrongly conceived, our method 
of “Getting Results from the Sales Budget’ rests on 
three solid fundamentals: first, the knowledge of our 
markets and their conditions, knowledge which is not 
merely fundamental but immediate; second, the adoption 
of a consistent vet intelligent elastic sales policy, covering 
aggressively every country in the world and adaptable at 
all times to the requirements of sound judgment; third, 
service—not only service whole-heartedly given, but also 
service called forth from the friends we make by our 
methods in the four corners of the earth. 


Studying the Foreign Market 


The fact that the customer is the most important factoy 
in foreign trade should not blind the export manager to 
the vital necessity of broadening his export vision by 
whatever means he can, says Commerce Reports. In the 
first place, the success of the line or lines handled by his 
firm is certain to be affected in greater or less degree by 
economic, po.itical, and financial changes or developments 
in those regions where they are marketed. The rise or 
fall of exchange, the economic repercussion of revolu- 
tionary activities, crop conditions, unbalanced budgets, 
and factors of a similar nature which might increase or 
decrease purchasing power should be given more than 
passing consideration. Furthermore, the export manager 
should always be on the lookout for more effective 
methods of export selling and merchandising, as exempli- 
ned in the export sales campaigns of alert and up-to-date 
exporters. 

There are a number of ways in which such necessary 
information can be secured. With regard to the eco- 
nomic, commercial, and financial phases, the export man- 
ager can consult the current issues of Commerce Reports. 
There he will find accurate and up-to-date surveys of 
conditions in the various regions of the world. Note- 
worthy changes or developments are communicated to the 
department through the month'y cable service and appear 
in Commerce Reports. 
Bulletins and other special pamphlets are issued from 


Besides this, Trade Information 


time to time dealing with economic conditions in some 
particular country or locality. Another excellent source 
of information along this line is the trade press and the 
pamphlets issued periodically by many of the larger bank- 
ing and business houses throughout the country. 


Of course, there is no better way to keep abreast of 
the best methods of export selling than by personal con- 
tact with other exporters, whether in 


‘get-to-gether”’ 
meetings or by some other means. In the absence of that, 
export publications contain articles dealing with selling 
and merchandising problems which are of great interest 
and value. Last but not least, there are the books on ex- 
port merchandising and selling written by men whose 
standing in the export world, by virtue of their knowl- 
edge of foreign-trade methods and procedure, is such as 
to insure the high quality of their work. 
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Success 


Coie Ae) UCCESS isn’t handed out these days on silver platters. 
You've got to be a go-getter or a do-withouter. 


(g NT Columbus didn’t discover this great land of ours by 
Peet U8) wishing he could. 


Nor yet did Edison fish up a lot of scientific secrets without 
baiting his hook with perspiration and application. 

The hundreds of ills of indolence can be cured overnight by 
one little panacea of work. 


If you want to succeed in the world says John B. Gough, you 
must make your own opportunities as you go on. The man who 


waits for some seventh wave to toss him on dry land will find that 


the seventh wave is a long time coming. 
Power flies to the man who invokes it with the magic magnet 
of purpose plus plugging. 
Even a snail arrives because it sticks to the job of keeping on. 
There is no short cut to affluence, unless it be the demise of a 


rich relative. The average man must hew his way through a veri- 


table forest of difficulties and discouragements before he can enjoy 
the sunlight just beyond. 


So hump yourself, brother. Every time the clock ticks, you 
are a second older and just that much handicapped in life’s race. 


The early bird gets a whole tummy-full of worms that the lag- 
gard only dreams of feasting on some day.—Jerome P. Fleishman. 
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About Your Income I ax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Sempman, C.P.A. 
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ISCUSSION was reserved for this article to the 
question of the exemptions allowed and the rates 
of tax under the Federal Income Tax Law. 

As for exemptions, every single person not the head 
of a family is entitled to an exemption of $1,000. In 
other words, a single person pays no tax if his income 
is less than $1,000, although as we have seen, he may 
be required to file a return. 

Married persons are permitted an exemption of $2,500, 
if the income of both husband and wife is not over 
$5,000. If the combined income is over $5,000, the ex- 
emption is $2,000. Only one exemption is permitted the 
husband and wife, although if each files separate returns, 
they can divide the exemption between them as they 
best see fit. 

The head of a family is entitled to the same exemption 
as a married person. To be classed as the head of a 
family, you must be in a position to show that you ac- 
tually support in your 
household one or more per- 
sons closely connected with 
you by blood. By “support” 
is meant contributing to 
more than one-half of the 
maintenance of 
All persons, whether single, 
married, or the head of a 
family, are entitled to a 
further exemption of $400 
for each (other 
than husband or wife) un- 
der the age of eighteen or 
incapable of  self-support, 
dependent upon them. 

It is very important to 
note in connection with al! 
these exempt allowances, 
that it is the status on the 
last day of the year that 
determines the exemption. A person who marries on De- 
cember 31 is entitled to the exemption of a married per- 
son for the entire year. Likewise, if a child becomes 
eighteen on December 31st, or dies on that day, the ex- 
emption for supporting the child cannot be taken. The 
only exception to this rule is the situation where a person 
dies during the year. On the return for the decedent it 
is permissible to take the full exemption that would have 
been allowed him on the date of his death had that been 
the last day in the year. 


another. 


person 


and Glass Journal. 


inquirer. 


SUUUTMLUCUUAMLUTLALLUANAAALANLNN 


PATETTUUCUUVTUUTOOOUOOOUOUUUULTUUUTTOCOOOUUOUTUULULITCOUTTATTOOCOUOCOOOUUTUOUUUUOMOMOOOOUOOUUUUTUNULUUUUUTATOGUOOUUUUUUUULUCULLCOOUIGELOOUUCCUUULUUCLLUCUCOOOOMOULOLLLLLUCLLLLLLLULLLLAoooe LLL 


lee is the fourth of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 
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Corporations are permitted an exemption of $2,000, if 
their net income is $25,000 or less. They are entitled to 
no exemption whatsoever if the income exceeds that 
amount. 

Now as to the rates of tax: The tax paid by an in- 
dividual is divisible into two parts; one the normal tax, 
and the other, the sur-tax. The normal tax is four 
percent on the first $4,000 in excess of all exemptions, 
and eight percent on the remainder. The surtax rates 
range from one percent to fifty percent, depending on 
the size of the income. The one percent rate is applied 
on the increase between $6,000 and $10,000. The fifty per- 
cent rate is applied on the income in excess of $200,000. 
3etween these two extremes the rates graduate generally 
on the basis of an increase of 1% for each additional 
$2,000 of income. 

The income that is subject ‘o the surtax may not be 
the same amount as that subject to the normal tax. For 

instance, dividends are not 


considered as income for 
the purposes of arriving at 
the normal tax, whereas 
they are for surtax pur- 
poses. Likewise, the sur- 
tax is imposed on the in- 
come before considering 
exemptions, whereas the 
Mr. Seidman normal tax is computed 
after deducting exemptions. 

A concrete example may 
serve to illustrate these 
principles. Let us assume 
that a married man with 
no dependents has an in- 
come of $10,000 of which 
$30.00 is from dividends. 
His tax would be com- 
follows: — The 


PTORUOTLOTUOTUGLATUAUOLUOTOGTEGAUAUOAUOALOAUOTUALLATOAUAAUOAUADUATUGUOAUOREGAUGTLAAUAUOALEACOAUOAUOAAVLAVEAUOAUOA LOT UOTOAUEAONUOLER HDA CAUOR TOA LOVNOPIOTOOTOA TOA EAOTIGA PH Te Und 1 


puted as 
normal tax would be ar- 
rived at by deducting from $10,000 the dividends of 
$3,000 which are not subject to normal tax and exemp- 
tion of $2,000 leaving income subject to normal tax of 
$5,000. Of this amount $4,000 is subject to a tax at 
4 percent or $160 and $1,000 at 8 percent or $80, making 
a total normal tax of $240. For surtax purposes the 
entire net income is considered and since the surtax rates 
are 1 percent or the amount of income between $6,000 
and $10,000, the surtax in the particular case would be 
$40. The total tax, both normal and surtax, would there- 
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fore be $280. 

There is one very important exception to the applica- 
tion of the ordinary tax rates, and that is in the case of 
profits derived from the sale of capital assets. In a sub- 
sequent article this exception will be discussed in detail. 
Suffice it here to mention that where profit is derived on 
the sale of an asset that has been held for more than 
two vears for investment purposes, that profit cannot be 
taxed at a rate greater than 12% percent. 

Corporations are taxed at a flat rate of 12%4 percent 
on their net incomes. This will undoubtedly bring to 
one’s mind immediately the inequality. between the rates 
on corporate incomes as against those imposed on ind1- 
vidual incomes, and the possibility of substantial tax sav- 
ings by carrying on business under the one form or the 
other. As a general rule, it could be said that where the 
incomes of the individuals engaged in business exceed 
$32,000, it would be advantageous from a tax standpoint 
to carry on business as a corporation, whereas if the in- 
dividual incomes are less than that amount, the business 
should be carried on as a partnership or sole proprietor- 
ship. The $32,000 figure represents tne income that an 
individual would have to have before his tax amounted 
to 1214% of his income. 

In the next article we shall deviate from the regulaz 
course and discuss instead certain very important admin- 
istrative requirements that taxpayers should become ac- 
quainted with immediately in order to protect their rights 
in connection with additional assessments or refunds on 
returns filed for previous years. 

Questions and Answers 

©. 1 hold stocks that I can realize a substantial profit 
on, if I were to sell them today. I am reluctant, how- 
ever, to dispose of these stocks because my income 1s al- 
ready large, and my tax would therefore be exhorbitant. 
I have been advised to make a gift of the securities to 
my wife, and in that way I am told there will be no 
profit to either one of us.. Should I follow this advice? 
—L. I. 

A. Giving the stock to your wife will not eliminate 
the profit to vour wife. Under the present law, when a 
gift is made, the person receiving the gift is in the same 
position as the person giving the gift, for the purposes 
of determining gain or loss when the property that is 
made the subject of the gift is subsequently sold. If, 
therefore, you were to make a gift of the securities to 
your wife, she would have to report the same profit as 
you would. 

©. I and two other persons are engaged in a partner- 
ship, and the books show our net worth to be over $200,- 
000. We want to create a corporation and turn over all 
our assets and liabilities for $500,000 of stock of the cor- 
poration, as the true market value of the business is easily 
$500,000. Would we have to pay a tax on the difference 
between $200,000 and $500,000 ?—T. B. 

A. No. When property is turned over to a corpora- 
tion in exchange for stock and immediately thereafter 
the persons turning in the property own 80% of the stock 


of the corporation stock there is no gain or loss to be 
reported. 

©. In October of this year I was married. From 
January Ist to Sept. lst my wife had earned a little over 
$1,000. Must I report her earnings in my return for 
1923, and what exemption will I be entitled to.—A. L. 

A. Since on December 31st you were married, for the 
purposes of your 1923 income tax return, you wiil be 
deemed to have been married throughout the entire year. 
Accordingly you would have to report the income that 
your wife had earned during 1923 before marriage, un- 
less your wife filed a separate return and then she would 
report her own earnings. The total exemption that you 
and your wife are entitled to is $2,500, if your combined 
income is $5,000, or less, or $2,000, if it is over that 
amount. This exemption can be divided between your 
wife and yourself, in any manner you see fit. 

©. I am the president of a corporation in which J 
have a large stockholding interest. The arrangements 
with the corporation are that | am to get a salary of 
$10,000 a year, but I am to draw at the rate of $5,000 
a year, the balance being credited to me at the end of 
the year. The corporation will not be in a financial posi- 
tion to pay me this $5,060 credit at the end of this year, 
although the credit is going to be set up on the books. 
Will I have to report it as income anyhow ?—L. T. 

A. No. Since the corporation is not in a financial 
position to pay you, and since you undoubtedly report on 
a cash receipt and disbursement basis, it cannot be said 
that vou received this $5,000 even constructively, for the 
money is not available for you. 


Ohio Merchants’ Convention Slated for March 


At the annual convention of the Ohio Retail Dry 
Goods Association, to be held in Columbus, March 11, 
12 and 13, there will be conference or group sessions, at 
which a variety of topics, calculated to interest every type 
of dry goods man, will be discussed. There will also be 
an exhibit of merchandise and a style show. With a 
larger exhibit than that of last year, which was confined 
to Ohio manufacturers and wholesalers, and with the 
greater attendance which is expected, a more spacious 
meeting-place has been arranged for, namely, Memorial 
Hall, in place of a hotel. 


Old Prints on Lamp Shades 


A new idea is being applied to lamp shades by a manu- 
facturer here. He is taking replicas of the original prints 
which appeared in the old-time ‘“Godey’s Lady’s Book” 
and placing them on the sides of tinted parchment lamp 
shades. The prints portray fashion styles of a half cen- 
tury or more ago. A print is attached to either side of 
the shade, the combination harmonizing well and contrib- 
uting a touch of distinction that is said to make the lamp 
well adapted for boudoir use. Certain of the shades may 
be used for library lamps. The shades come in either large 
or small sizes and wholesale from $4 up. 


The Labor Turnover Problem 


What Inquiry Has Shown Is Needed to Reduce Labor 
Turnover and Keep .Workers Satisfied and Happy 


SUTTTTUNTOUUTATUOTUAUAUORLORCOLIGUUOLULUOLE MERLOT COOL COR COLCA | 


ITH a view to determining the methods used by 

leading concerns of the country in endeavoring 

to reduce the labor turnover among new em- 
ployes, a carefully prepared series of questions was re- 
cently sent to these concerns by F. C. Henderschott, man- 
ager of the Bureau of Education of the New York E1i- 
son Company. The replies touched upon a varied num- 
ber of topics, all of which were calculated to prevent 
the less of employes through resignation or the necessity 
of discharging them. An analysis of these replies was 
made yesterday by Mr. Henderschott. 


According to recognized authorities, he said, app~oxi- 
mately 50 per cent. of the labor turnover in industrial 
organizations in the United States, and a slightly less 
percentage in commercial organizations, occurs during the 
How to 
fit new employes into the organization is, consequently, a 
problem that has been receiving a growing measure of 


period of the first six months of employment. 


attention. 


A recent questionnaire canvass of 120 of the larger 
industrial and commercial organizations throughout the 
United States by this bureau disclosed that more than the 
usual attention has been given to this problem by per- 
sonal managers. It has been difficult to arrive at a cor- 
rect decision as to just what the present status of this 
problem is, for the reason that instructions are issued 
in many different ways. 
book of rules. Others use different titles, but, by and 


Some call their instructions a 


large, business organizations are codifying information 
designed to be helpful to new employes into “handbooks.” 
Fully one-third of the business organizations interrogated 
in the effort to get information on the subject supply their 
employes with printed instructions, and about one-half of 
this number issue “handbooks.” 


The subjects covered in these books are varied, but 
some are common to all, such, for example, as tardiness 
and absence. Every company issuing a booklet touches 
upon these problems. Educational activities are also uni- 
versal. Vacations are another subject that is generally 
treated. Time clocks and the use of passes, the latter 
more especially in industrial organizations, are closely 
allied with tardiness and absences. 

Smoking during working hours is quite generally treated, 
but gambling and the use of intoxicating liquors and 
drugs command the attention of only two, both being in- 
dustrial organizations. Soliciting during working hours, 
the borrowing and lending of money among employes 
and visiting during working hours—that is, persons com- 
ing in from outside to visit with employes—has attention 
on the part of four of the companies. These companies 


include both industrial and commercial organizations. 
Leaving plants and offices with parcels is also a subject 
that receives attention. Lost and found articles are given 
consideration by six of the companies whose bandbooks 
have been examined. 

Helping foreigners to become citizens is considered of 
sufficient importance to be set forth in this information, 
as is also personal service that is rendered on behalf of 
employes by personal departments, especially as to hous- 
ing conditions, garnishees and legal advice to employes. 
Library service is also of general interest, being carefully 
described by six of the companies. Workmen’s compensa- 
tion receives attention, as to methods of handling acci- 
dents and a careful definition of workmen’s duties. The 
last-mentioned applies more particularly to industrial or- 
ganizations. 

The history of the industry in which the organization 
is engaged and the policy of the company is set forth by 
four different organizations, and cafeterias and restaurants 
receive the attention of five. Regularity and punctuality 
are treated quite elaborately, and, in some instances, apart 
from the question of tardiness and business. 

Figures are available for punctuality from only two or- 
ganizations—one a gas company in a large Middle West- 
ern city and the other a prominent electric utility com- 
pany in the East. The figures for the gas company vary 
from 1.22 per cent. per employe for the calendar year to 
as low as .48 per cent. The peak of tardiness in this com- 
pany occurs in September and the low point in April. In 
the electric company the average is between 2 and 3 per 
cent. per emplye for a calendar year, but the figures ap- 
ply only to the commercial divisions of this company. The 
tardiness peak in this company, however, occurs in De- 
cember, and the low point comes during the Summer 
months. 
factory attendance records are not granted increases. They 
automatically discipline themselves, and the only way to 


In the latter company, employes with unsatis- 


obtain an increase is by their correcting their attendance 
records. About 80 per cent. of employes correct their 
attendance records and about 20 per cent. resign. The 
ratio of tardiness favors women employes in both com- 
panies, being approximately 40 per cent., to 60 per cent. 
for men. 

Information covering the proper se of the telephone is 
given by none different organizations, including manufac- 
turing, life insurance, department stores and public utili- 
ties. Defacing and destroying company property is treated 
only by industrial organizations. Three companies en- 
courage their employes to offer suggestions and grant re- 
wards for those that are used. Rewards for overtime are 

(Continued on page 39) 
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Announcing an Exhibit 
of 


Ivory Porcelain 


An exhibit will be held in January of Sebring Ivory Porcelain-- 
the ware that marks an epoch in the history of American pottery 
manufacturing. 


Ivory Porcelain in its richness of texture, color and beauty of 
shape harmonizes perfectly with the surroundings and atmosphere 
of the most exquisitely appointed table setting. Even among the 
very best grades of pottery Ivory Porcelain achieves individual 
distinction. 


A CORDIAL INVITATION IS EXTENDED 


You are invited to visit the Ivory Porcelain exhibit which will 
include an exquisite new shape as well as the beautifu! Barbara- 


Jane. 


January 7th to 26th 
Room 739, Fort Pitt Hotel 
Pittsburgh, Pa. 
Mr. Harry P. Muirheid in charge 


‘SEBRING POTTERY COMPANY 


SEBRING — OHIO — CHARLES L. SEBRING — PRES. 


The Small-lTown Retailers’ Ads 


Some Merchants Doing Business in Small Towns 
Are Successful Advertisers, But a Few Rush 
the Publicity Through a Few Times a Year 


CTUVUVLUUUUUTTTLUUTRALEGUUATLLGLLLLUUGELLULULLUHUGUEE LUPO LLCO LLL 


S the big stores in the larger cities may be pointed 
out as furnishing the most successful examples of 
retail store advertising, so the small-town retailers 

may be cited among distributors who often furnish the 
examples of the unprofitable use of space. There is 
no reason at all why a merchant doing business in a 
small town cannot write good and sales building ad- 
vertisements. He knows his goods and his customers 
and these two big factors are the paramount things which 
contribute.to the success of any ad. The reason then, is 
that the small merchant does not take the time to pre- 
pare his store messages. Some practical observations 
on the small-town advertiser was well pointed out in an 
address by R. E. Shannon, business manager, Washing- 
ton (la.) Evening Journal, before the St. Louis Mer- 
chandise Conference. We quote as follows: 


“I have had a wonderful opportunity to study the 
small-town retailer at close range. I have followed him 
into his native haunts, so to speak. In fact, I have 
haunted him myself for ten long years, preaching the 
gospel of more and better newspaper advertising—es- 
pecially more. 

My observations leads me to believe that there isn’t 
a finer lot of men in the world that the small-town re- 
tailers. But when it comes to advertising, their methods 
range from the fellow who doesn’t believe in advertising 
at all, to the merchant who spends great gobs of per- 
fectly good United States money with the idea that 
to be successful one must advertise, whether it pays 
or not. 


ADVERTISING HAPHAZARD 


“A large per cent of small-town advertising is done 
on the spur of the moment—spasmodically, haphazardly, 
procrastinatingly—if there are such words. The adver- 
tising solicitor drops into the store at about 9 or 10 
o'clock in the morning and finds the merchant busy read- 
ing his morning mail. When he sees the solicitor, h> 
looks startled. After years of training, he has that 


startled look down to perfection. Then he proceeds to 
tell the patient solicitor that old, old story about just 
being so busy with other things that he hasn’t had a 
solitary chance to write that ad. 

So, if you are a gentlemanly sort of solicitor, you wait 
on him. You watch him quietly while he hurriedly tears 
off a piece of wrapping paper from the counter and pro- 
ceeds to write. 

“Now, 1f you could follow his mental processes under 
these conditions, the chances are that you would find 
that there are just about three things that are uppermost 
in his mind while he prepares that advertisement : 

“(1) He wants to get the blamed thing off his hands 
so he can get to work. 

“(2) He wants to show that confounded competitor 
of his that he can sell his goods just as cheap as any- 
body. 

“(3) He wants to show the general public that he is 
something of a literary genius—that he can write some 
real stuff when he takes the notion. 

“Those are the motives that inspire a very large amount 
Oh, why, oh 
why is it, that so many small-town merchants, intsead 


of small-town retail advertising copy. : 
of using in their advertising just plain- commonsense 
sales talks—the kind hey use acros sthe counter—im- 
mediately begin to think of something pretty to say 
when they sit down to write their advertisements? That 
question always has been a mystery to me. 

“We have some peculiar types in Washington. For 
example, we have one merchant—that is, the telephone 
directory lists him as a merchant—who comes over to 
the Journal office on the tenth of each December and 
asks to see our files. He then turns back to the tenth 
of December of the previous year, finds a_half-page 
Christmas ad that carries his signature. On this he 
makes a few price changes, perhaps, and then orders 
us to run it twice! After that annual advertising de- 
bauch he sleeps contentedly for another year. 
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NEW connection made by Norman Hawthorn on 


January Ist, was with the well known china im- 
porting concern of Vogt & Dose. Mr. Hawthorn 
is well known in the trade through his long association 
with Haviland & Abbot and later with Edmondson Warrin 
The growth of the Vogt & 
Dose business made an addition to the concerns traveling 


and Justin Tharaud, Inc. 


staff necessary and Mr. Hawthorn will be assigned terri- 
tory to be determined by the concern later. 


Edward J. Burdett, who had been assistant to Lee 
Schoenthal in the china and glassware departments of 
the Gimbel Bros. store resigned his position with the firm 
on January Ist. 


Wm. \W. Jones, who was for some time connected with 
the sales staff of Geo. Borgfeldt & Co., has been engaged 
by the Wm. S. Pitcairn Corp. as a member of their sales 
force. 

The “Bridge Special” for the Pittsburgh Show, left 
Sunday night with the following celebraties in the trade: 
Lee Schoenthal, E. W. Hammond, W. E. Pomeroy, Max 
Herbert, H. Benedikt, D. King Irwin and Guy Cooke. 

On the completion, Jan. Ist, of a service of twenty-five 
years as salesman for Ahrenfeldt China, Leonard Stock 
was presented with a handsome watch by Herman C., 
Kupper, importer of the line, in celebration of the event. 
Mr. Stock is one of the best known salesmen of French 
china in the business. 


Evan Leslie Ellis, for the last four years advertising 
manager for Stern Brothers, New York, will take charge 
of the publicity of Mandel Brothers, Chicago, after Jan. 
1. Prior to connecting himself with Stern Brothers, Mr. 
Ellis was for two and a half years with Chas. A. Stevens 
& Bros., Chicago. 


Lazarus & Rosenfeld to Move 


Lazarus & Rosenfield the well known importing hous>, 
now at 14 West 23rd St., announced this week, that they 
had just closed negotiations for a long lease of the store 
floor and basement of the building at 98-100 Fifth Ave., 
between 15th and 16th Sts. The new floor is very cen- 
trally located and next door to the building, in which are 
located the Wm. S, Pitcairn Corp., J. H. Vernon, <Inc., 
and Graham & Zenger. The display floor is ideally 
adapted for the showing of the concern’s lines of china, 
glassware, lamps and novelties, and affords them nearly 
twice the room which they have in their present quarters. 


They will remove about May Ist. 
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Macy & Co. Acquire Control of La Salle-Koch 
Store 

R. H. Macy & Company, Inc., has purchased a control- 
ling interest in the firm of La Salle & Koch, the largest 
department store in Toledo, Ohio. According to Jesse 
Isidore Strauss, President of the Macy organization, there 
will be no change in the policy of he Toledo store. The 
name will remain unchanged and the personnel of the de- 
partmental staffs will be retained. 

An announcement made yesterday in Toledo by Alfred 
D. Koch said: “I am happy to announce that R. H. 
Macy & Co., Inc., of New York have become interested 
in the business of La Salle & Koch Company. The exec- 
utive officers of R. H. Macy & Co. will become members 
of our Board of Directors and I shall become a member 
of their Board of Directors.” 

Regarding the taking over of a controlling interest in 
the Toledo firm, which has been in business fifty-five 
vears, Mr. Strauss said: 

“This is a step in the direction of an extension that we 
have some years had in contempiation, and is in hne with 
modern American tendencies. 

“There is in the opinion of Macy executives much to be 
gained from co-operation both in purchasing and in ad- 
ministrative functions, and economy of distribution can 
be accomplished by closer relations between organizations 
of the type of Macy and La Salle & Koch. 

“Mr. Koch, whom we regard as one of the able and 
forward looking department store executives of the coun- 
try, will have the facilities of our American and foreign 
buying organizations and such other administrative and 
executive assistance as he may require and as Macy’s can 
give him.” 

Mr. Strauss said that Macy & Co. had not bought the 
La Salle & Koch Company, but had acquired an interest, 
and that contro! continued to rest, as heretofore, with Al- 
fred B. Koch, President and general manager of that or- 
ganization. Under this arrangemeni, Mr. Koch will 
select a majority of the Board of Directors. The officers 
of La Salle & Koch remain as in the past. Besides Mr. 
Koch, President, they are Louis Eppstein, Vice-President ; 
C. E. Applegate, Treasurer, and Sigmund Sanger, Secre- 
tary. 


Buyers in New York 
December 28th, 1923. 
Miss FE. Anderson, glassware and fancy china, Jordan Marsh 
Co., Boston, Mass., 432 4th Ave. 
A. K. Burnham, housefurnishings, Howland, Hughes Co., Water- 
bury, Conn., 432 4th Ave. (R. J. Cronin, Inc.). 
J. Benesch, Housefurnishings, I. Benesch & Sons, Baltimore, 
Md., Pennsylvania. 
January 4th, 1924. 
C. W. Conant, housefurnishings and kitchenware, Porteous, Mit- 
chell & Braun Co., Portland, Me., 432 4th Ave., (D. G. Union). 
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J. W. Waldorf, housefurnishings, china and glass, Hoschild, 
Kohn & Co., Baltimore, Md., 220 5th Ave., (F. Atkins) Claridge. 

J. Kohnfelder, china, housefurnishings and toys, Kaufmann & 
Baer Co., Pittsburgh, Pa., 404 4th Ave. (M. L. Heyman). 

J. H. McKeon, housefurnishings and glassware, Duttons Rox- 
bury Store, Boston, Mass., Latham. 

W. W. Bechtold, toys, M. T. Garvin & Co., Lancaster, Pa., 
115 West 30th St. (Ben Levis) Imperial. 

W. P. Gotwolt, housefurnishings, china and toys, Lion D. G. 
Gone Voledo: ©, 23 Bast 26th St. GW: Lo Knott). 

Mrs. J. C. Nourse, lamps, Woodward & Lathrop, Washington, 
D. C., 370 7th Ave., Room 1701. 


Lippincott Glass Co.’s New Line 
The Lippincott Glass Co., Alexandria, Ind., promise 
many surprises in their new line for 1924. A complete 
display will be made by the concern at the salesrooms of 
Geo. R. West Sales Co., 954 Liberty Ave., during the 


show as well as permanently. 


New Salesrooms of Geo. R. West Sales Co. 

The new sa'esrooms of the Geo. R. West Sales Co., in 
the Glass & Pottery Building, 964 Liberty Ave., are a 
good sized china and glass exhibit in themselves, showing 
as they do the complete lines of The Lippincott Glass Co., 
The Owen China Co., The Cowan Pottery Studio, Paden 
City Pottery Co., Geo. R. West _& Sons, Clarence A. 
3orchert & Co., Huttig Studio, MacBeth-Owen Glass 
Co., Jeannette Toy & Novelty Co., Herbert & Neuwirth, 
Inc., New York Stamping Co., Associated Manufacturers 
Importing Co., and The Pohlson Galleries and the Lillian 
Mfg. Co. 

In addition to the lines to be seen, which fill seven dif- 
ferent salesrooms the company have provided such con- 
veniences for buyers as a reception room, writing desks, 
stationery, stamps and toilet articles, in other words, it is 
a place where the buyer can go in and make himself per- 
fectly at home. 

The United States Glass Co. also have salesrooms in 
the same building, thus eliminating the necessity of a trip 
to the factory salesrooms as in former years. 


OBITUARY 
Harry H. Windhorst 


The trade was shocked on Saturday, to learn of the sud- 
den death of Harry H. Windhorst last Friday after- 
noon, at his home, 460 West 149th Street, New York. 
Mr. Windhorst had only recently returned from the hos- 
pital, where he had been operated on, for the removal of 
one of his eyes. Following the operation the doctors de- 
spaired of saving the sight of the other eye and upon hear- 
ing this news, he had been greatly depressed. This had 
preyed upon his mind to such an extent, that while Mrs. 
Windhorst was out for a short while Friday afternoon, he 
shot himself and upon her return she found him lying upon 
the bathroom floor with a gun shot through his head. He 
had been in charge of the housefurnishing department for 
Cox & Company, manufactuers agents, for fifteen years, 
and prior to this was a buyer of china and glassware for 


the concern of Lyons & Chabot, now the Adams, Flana- 
gan store, New York. 

He leaves 4 
widow. The funeral was held last Sunday afternoon. 


Mr. Windhorst was 50 years of age. 


Association Re-elects Hammond and Hines 


At the annual meeting of the Pottery, Glass & Brass 
Salesmen’s Association held on December 21st, E. W. 
Hammond was re-elected president of the organization for 
another year, while John J. Hines was chosen vice-presi- 
dent, winning in a contest for the office over Julius Rosen- 
feld of Lazarus & Rosenfeld. 

L. S. Owen and William E. Doctor were also re-elected 
to the offices of secretary and treasurer respectively. 

Four directors elected out of nine candidates were, 
Langley Hawthorn, Walter G. Browning, Louis D. Sexias 
and William ©. Wilcox. 

Territorial vice-presidents elected were: M. K. Lindner, 
San Francisco; Wm. J. McQuilland, Boston; A. S. Baker, 
Philadelphia; A. J. Touranjeau, Montreal; J. W. Mackey, 
Fast Liverpool, Ohio; D. Wm. Scammell, Trenton, N. J.; 
John H. Ling, Chicago; Robert H. Yarwood, Lancaster, 
Pa.; Paul L. Beck, Baltimore; Wm. Junor, Toronto; 
Charles J. Dooley, Cleveland; Albert Jasman, Portland; 
Alois Hellenthal, Seattle; Ernest H. Wade, Albany; 
Ralph B. King, Detroit; Frederick M. Taylor, New Or- 
leans; Albert Binswanger, Pittsburgh; Charles M. Potter, 
Corning, N. Y. 

D. King Irwin appointed by President Hammond as 
teller announced that a total of 542 votes had been cast 
with the result as follows: 

For President—Edward W. Hammond, manufacturers’ 
agent, 512; for vice-president—John J. Hines, of John J. 
Hines, Inc., 328; Julius Rosenfeld, of Lazarus & Rosen- 
feld, 209. 

For Secretary— L. S. Owen, secretary Crockery Board 
of Trade of New York, 501. 

For Treasurer—William E. Doctor, manufacturers’ 
agent, 493. 

For Directors—(three to serve three years and one to 
serve one year) Langley Hawthorn, buyer for Abraham & 
Straus, 316; Walter G. Browning, buyer for R. H. Macy 
Gao. ol2 Louis’ D, Séxias, retired, 302;° William Q. 
Wilcox, with Wm. S. Pitcairn Corp., 293; Justin Thar- 
aud, of Justin Tharaud, Inc., 236; Lambert J. Gaspar, 
buyer for John Wanamaker, 234; William M. Warrin, 
manufacturers’ agent, 143; Charles A. Postley of Charles 
A. Postley & Son, 137; Charles Herman, with Steinfeld, 
Ine, L19; 

For Territorial Vice Presidents :—San Francisco, Moey 
K. Lindner, with Dohrmann Commercial Co., 429; Bos- 
ton, William J. McQuilland, with Geo. Borgfeldt & Co., 
410; Philadelphia, Adelbert S. Baker, buyer for Gimbel 
Bros., 437; Montreal, Canada, A. J. Tourangeau, buyer 
for Henry Morgan Co., 280; Robert A. May, of Geo. 
Borgteldt & Co., Ltd., 196; East Liverpool, O., J. W. 


(Continued on page 31) 
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COM PANY 


in preparing this little booklet— 
which is an expression of the most 
excellent taste in tablesenviges=== 


UNKNOWINGLY CHOSE 
LIPPINCOTT 
TABLE GLASS WARE 


for the illustrations, because 


IT EXEMPLIFIES QUALITY 


At Pittsburgh in January you will 
find the complete line, enhanced in 
beauty and value, sponsored by a 
greater productive capacity after 36 
years continuous operation, 


THE LIPPINCOTT GLASS COMPANY 


MAKERS OF FINE GLASSWARE AT ALEXANDRIA, INDIANA, 
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HE thought is rather well grounded in the gen- 

eralware pottery industry of the United States, 

that the demand for domestic dinnerware will 
be just as active, if not more so during 1924 than has 
been disclosed by the record of 1923. 

For some years past, the inquiry for demestic dinner- 
ware has been increasing from year to year. During 
the recent annual meeting of the United States Potters’ 
Association, the fact was brought out that this demand 
was being increased from year to year, by the American 
housewife being educated to the use of better things in 
her home and upon her table. No less an authority 
upon the subject than W. E. Wells, of the Homer Laugh- 
lin China Co., brought this illustration to the surface, 
and when one pauses a moment to reflect upon the de- 
mand of a decade ago and that of today, the point seems 
to be mighty well taken. 

Women’s magazines have been urging upon their 
readers to “dress up” their table service. These writers 
have pointed the way, both in text and picture. The 
subject was not at any time considered “business propa- 
ganda” but it was “the story” these publishers craved 
for, and in a spirt of helpfulness to the housewife. But 
the seed was sown, and the demand for American din- 
ner ware has been increasing from year to year. There- 
fore, with business skies unclouded, the American pot- 
tery manufacturer will be called upon to distribute a 
greater production in 1924 than he ever did. 

Practically every factory sample room in the eastern 
Ohio pottery district has been renovated and_ revised, 
with new sample lines of dinnerware for the reception 
of buyers, the vanguard of which reached this district 
late this week. The sample room of the Homer Laugh- 
lin China Co., the most elaborate of any dinnerware 
plant in the world, now seems more beautiful than ever. 
Changes have been made in the sample room of the Ed- 
win M. Knowles China Co., which makes the place es- 
pecially attractive. There has been a re-arrangement of 
display tables in the Knowles, Taylor & Knowles Co., 
sample room, and all their new 1924 patterns have been 
displayed. .The Vodrey Pottery Co. has completely trans- 
formed its sample rooms and their new dinner shape is 
being shown exclusively. William C. Lynch has made a 
number of changes in the sample room of the Taylor, 
Smith & Taylor Co., sample rooms, and in the rooms 
of the D. E. McNicol Pottery Co., and those of the 
Thompson Pottery Co., a number of interesting re-ar- 
rangements have been made. All in all, every sample 
room in the district seems prettier and brighter than 
they ever were before. 


Perhaps never before was there so much old business 


eal 


(\ 


carried over into a new year as was experienced in the 
local district this season. It is an undisputed fact that 
the manufacturers were unable to ship all merchandise 
wanted during the last quarter of the old year, as was 
specified. The demand made upon the various plants 
was too heavy. Carrying a lot of old business over into 
the new year, and a lot of new orders being received by 
mail, every plant concerned in the manufacturing of 
semi-porcelain dinnerware is assured of steady operations 
for many months to come. And on top of the business 
on file, 1s to come the host of orders always assured 
during the January season. 

According to information received in the local district, 
the Chicago Pottery Co., with a capital stock of $500,000 


has been incorporated at Dover, Delaware, by the Corpo- 
ration Trust Co. of America. 


It is quite probable that a spring meeting of the United 
States Potters’ Association will be held in East Liver- 
pool, and that a summer gathering will be called for 
Trenton, N. J. Anent the proposed spring gathering, the 
Eastern members are interested in assembling in the 
new headquarters of the Association here, and the sum- 
mer gathering will be in the form of a holiday, as it was 
two years ago. A meeting of the Executive Committee 
of the Association of which T. A. McNicol is chairman, 
is expected to be held perhaps in March to consider the 
calling of the spring meeting. 


“We put in the best year in the history of the plant,” 
declares William J. Mackey, sales manager for the Smith, 
Phillips China Co., “and it is our opinion that if we 
can keep up production, 1924 will exceed our 1923 rec- 
ords,” he went on to say. Production at this plant is 
being steadily increased, but demand continues to go 
along with the augmented capacity. 


Announcement has been made of the marriage at Phil- 
adelphia, Pa., Sept. 12 last of Miss Janet Moffat, for many 
years in charge of the office of the T. A. McNicol China 
Co., of this city and F. I. Grimm, of Beaver, Pa., of the 
engineering department of the Jones & Laughlin Steel 
Co. The bride is known personally to a host of buyers. 


As an illustration of how rushed with business some 
dinnerware manufacturers were during the old year, it is 
only to recall an incident with one concern, which during 
December shipped a lot of orders received in February. 
At that time it was believed that such shipments would 
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JOSEPH INWALD GLASS Co. 
Berthold Lechner, President 


295 FIFTH AVENUE, NEW YORK CITY 


Sole Agents for the 
United States and Canada 
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Prague, Czecho-Slovakia 


WILHELM KRALIK SOHN 
Eleonorenhain, Czecho-Slovakia 


LUDWIG MOSER & SOEHNE, A. G. 
Karlsbad, Czecho-Slovakia 
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Polaun, Czecho-Slovakia 


eae NaN: UM 2A NEN 
Tiefenbach a/Desse, Czecho-Slovakia 


Staples and Specialties 


Bohemian Blown Table Glassware 

Bohemian Pressed Table Glassware 

Bohemian Hotel and Restaurant Glassware 

Bohemian Colored Glass Articles 

Bohemian Crystal Cut Glass Articles 

Bohemian Glassware for Mounting Purposes 

Bohemian Glass Blanks for Cutting and Decorating 

Bohemian Glass Specialties and Novelties of every description 


in 


Inspection of New York Sample Display is invited. 
Correspondence and inquiries respectfully solicited. 


Displaying during Pittsburgh Glass Show at the 
WILLIAM: PENN HOTEL, Roormaoa 
In charge: J.4F.. Bieber andj, GC) Benedict 
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News Net 
(Continued from page 27) 


Mackey, with the Smith-Phillips China Co., 393; Trenton, 
N. J., D. William Scammell, of Maddock Pottery Co., 
390; Chicago, John H. Ling, manufacturers’ agent, 250; 
E. M. Meder, manufacturers’ agent, 236; Lancaster, Pa., 
Robert H. Yarwood, buyer for Hager & Bro., 380; Bal- 
timore, Md., Paul L. Beck, buyer for Baltimore Bargain 
House, 258; Howard S. Bokee, manufacturers’ agent, 
237; Toronto, Canada, William Junor, merchant, 390; 
Cleveland, Charles J. Dooley, buyer for Cowell & Hub- 
bard Co., 393; Portland, Ore., Albert Jasman, buyer for 
Meier & Frank Co., 387; Seattle, Wash., Alois Hellen- 
thal, buyer for Bon Marche, 270; Garrett M. Lowman, 
with Geo. H. Bowman Co., 216; Albank, N. Y., Ernest 
H. Wade, of Horton & Wade, 316; George M. Hooley, 
buyer for W. M. Whitney & Co., 159; Detroit, Ralph B. 
King, of L. B. King & Co., 242; Leon Neubrik, buyer of 
Crowley, Milner & Co., 137; John J. Henry, buyer for 
J. L. Hudson Co., 121; New Orleans, Frederick M. Tay- 
lor, buyer for Maison Blanche, 385; Pittsburgh, Albert 
Binswanger, buyer for Jos. Horne Co., 372; Carl R. 
Hoffman, buyer for Rosenbaum Co., 108; Corning, N. Y., 
Charles M. Potter, with Corning Glass Works, 401. 

Following the tellers report, the following reports were 
made by the Secretary and Treasurer both of which were 
accepted with votes of thanks. 


Secretary’s Report 


To the Members of The Pottery, Glass & Brass 
Salesmen’s Ass'n. 

Our Association during the year 1923 has continued its 
progressive prosperity. As shown by the Treasurer's 
Report the Reserve Fund has reached a new high mark. 

The funds received by the Secretary and transferred to 
the Treasurer were as follows: 


NGSESTRETES “ah HB aid 6 GAO Ge AAS ee moe $4846.00 
MOIIES apircari sures «ce ee al ERT NE a, «ous Sectaeaocas 2433.00 
ib aphiieMsiatay JleRetecy Vers eager e nean CPi etre am ony Eee 70.00 
eXGhatrrewornin CHECKS = mac cye els 5c. sueleieis Ma pilstieeae ere 32 

CWO ta la tre. aerereretnred os FS ar SNS eats Me en ae $7349.32 


The following members were lost by death during the 
year and payments were promptly paid to beneficiaries or 
Executors : 


No. 784 W. R. Eliot No. 297 H. M. Hollander 

“495 Louis Koester “195 J. C. Moulton 

“875 Edward R. Jones “786 H. E. Sturdevant 

“306 Leonard Roguardt e705 7A] Veekose 

“323 Harry G. Freese “229 W. L. Merrielies 

“594 Nathan Hasberg “912 A. G. Stollenwerck 

“618 Geo. F. Pashley See 46 Ds ae Miairay, 

“ 1834 Benj. F. Linn “4909 W. H. Lum 

“~~ 433 Fred. F. Schaeffer “642 H. F. Vierlinger 
STAGES. Ont TEINS. cpG Gabi GS Wor Sr bab OCeIRS o Oc Creme eae 18 
TRE STE MAL Ol SPM SRR aA tee OER (hale. Sasi 9.5, HEROES nc 8 2 
Dropped for non payment of Dues & Assessments........... 29 
Niaiy IMIG Toes a Geetel a Bo clecorne 60 DOO Ree REE: 1o0 5 Oi Bean nis 35 
ASLO CET IN Kena se JO) cell ooo don: coco COMES > 6 ocicic HenOe 1 
resents ctives Membershipn.as ans) vtec cs vs oleae cine nee w. oc 1183 


Treasurer George Hamilton who had served the Asso- 
ciation with conscientious efficiency for many years ten- 
dered his resignation as Treasurer on November 13th, 
because of contemplated removal to a distant State. Your 


Board of Management accepted the resignation with great 
regret and as a mark of appreciation of the services ren- 
dered by Mr. Hamilton and esteem for him personally he 
was presented with a watch and chain by the Officers and 
Trustees and other members who insisted that they be 
included among the donors. 

Mr. Wm.: E. Doctor was elected as Treasurer for the 
unexpired term. 

May I be permitted to suggest that there does not ap- 
pear to have been an earnest effort to enroll in our mem- 
bership the young men of the trades? 

Every young man of twenty years or over on entering 
the Pottery, Glass or Brass Trades should be immediately 
approached and invited to sign an application blank. When 
the purposes of the Association and the advantages of 
membership are explained to them they will gladly respond 
to your solicitation. Why not bring in members while they 
are in their twenties instead of waiting until they are 
in their forties? The Association would greatly benefit 
if 1924 is made a young man year. 

Respectfully submitted, 
L. S. Owen, Secretary. 


Treasurer’s Report 


December 21, 1923. 


RECEIPTS 
JEN NGE VAG, SESVR) GHENT aN A, Mee a eg re $6,309.72 
Casimreceivedmrfombesecretar ya smet ey anni -s +0 Jee 7,349.32 
UATEREStRONMGEDOSItSa ever awe Cinta meee wc oor ears 98.32 
Ihamitcinets}s. Cohel Tyd ayant aloyex Valve vhs dsc deeniete eRe: bunts 828.75 
Proceeds trom banquet» committee... .- a... .0..c20- os 129.05 


$14,715.76 


DISBURSEMENTS 


IQeatitnclaymis vce tee). eae taceseh ae ote on emerson Os 400,00 
SEGhetanvasweSalan Vo ose ie cree coe is eens ours oe 1,000.00 
Printings stationery, postage, box rents.)......... 086s: 389.23 
iveomol OOOmetber tye hondsemaehe as umeaceh ociis-.+ Seis « 1,967.75 
(OR See Hewes Guo: pprennititn mates sects oat ee, 2 37.50 
XChange sOnmCOUntinv mGHIECKSm mar ratastae liters <1 etter: 3.08 
Retuinedmchecks meeenacr. tise aarti Rrrs loess «lente iors 3.00 
IS alan Gehman enrret mate ets Seer eae ae eth ta) Cee e sn: Sister as 5,915.20 


$14,715.76 


IRE Setay Crem Cl peers ae eel et becetan iecche one foc terrane: «the. =<, cette ren cu $3,218.16 
Genera lmitin diye mee tcostat mtr, £ croeinede tra cm wear od sie SR eenras 8 1,505.30 
[BST Ae areal Aas Meee oss molok te OD ae See Onere 1,191.74 

$5,915.20 
Wie Sea le Dettya Dome Sir cise ersten. ate Giare © «ss enya evs $20,500.00 
Balances nen am kepe apse eaeey eit are tee einieliok« ie + oes Groner tears 2,508.35 

$23,008.36 


Total cash and reserve fund, $25,705.40. 

Respectfully submitted, 

WritAM E. Doctor, Treasurer. 

Following the announcement by President Hammond 

that to stimulate interest in the membership campaign, 
which he had outlined for the coming year, he would 
offer a watch, to the one securing the most new members, 
the meeting was then adjourned. 


Purchasing Power of $1 Now 66 Cents 
Prof. Irving Fisher, of Yale University has announced 
that last week’s prices averaged 150 9-10 per cent of the 
pre-war level. The purchasing power of the dollar was 
66 3-10 pre-war cents. 
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PITTSBURGH'S GREAT EXHIBIT 
STARTS MONDAY, JANUARY 7 


America’s greatest display of glassware, pottery, lamps and kindred lines in 
widest variety will open on January 7. No buyer, firm or store handling these 
lines in quantity should miss the Pittsburgh Glass & Pottery Exhibit which is 
being held for the 44th year. Buyers of art and decorated glassware, art 
pottery, artistic lamps and high grade wares generally also will find scores of 


interesting items in the Pittsburgh Exhibit. 


POINTS TO REMEMBER: 


This is the biggest display of pottery and glassware. 


Majority of domestic manufacturers will exhibit. 


\ The Exhibit is in Pittsburgh, the center of the glass and pottery industries. 
Certificate plan of railroad fares for members of Western Glass & Pottery 
Association. 

\ 


Information and registration in Room 154, Fort Pitt Hotel 
Special rest room for buyers. 


Get official directory at Room 154, Fort Pitt Hotel. 


Our entire membership of 65 manufacturers join in inviting your presence 


during the Exhibit. A visit will be profitable. 


Associated Glass and Pottery Manufacturers 


(Incorporated in Pennsylvania) 


Box") 900 ee = ee = ee Aleittsourcheiads 
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Exhibitors at the Pittsburgh Show 


Latest List of the Representative Firms Who Have 
Taken Reservations for the Biggest Trade Event in Years 


LTPP LULL LLL LALPUOR DIC EUOAH ULAR RLU LEE CLU LUPO 


OR the convenience of buyers attending the Ex- 
kK hibit, the associated manufacturers have prepared 

a complete directory of the membership. This 
will be one of the most unique and helpful ever seen at 
a glass and pottery exhibit. 

That the Pittsburgh Exhibit, is becoming more and 
more, the center for activity of the allied industries, ts 
shown by the fact, that various meetings will be held 
during the three weeks from Jan. 7 to Jan. 26. The 
Western Glass & Pottery Association will hold its an- 
nual banquet and business session, from Jan. 15 to 18. 
These will include a session for all buyers, at which 
speakers from the glass and pottery industries, will ex- 
plain modern methods of production and give illuminat- 
ing talks on the processes of the ceramic art. Because of 
this meeting, railroads have granted the certificate plan of 
fares. Members of the Western Association, who ob- 
tain certificates when buying tickets for Pittsburgh and 
have them validated by the secretary at Pittsburgh will 
get a reduction of one-half on their return fare. 

The annual meeting of the Associated Glass & Pottery 
Manufacturers will be held probably on January 10. Dur- 
ing the second week, manufacturers of vitrified china and 
jobbers of hotel and restaurant wares will meet, to adopt 
recommendations looking toward simplification of the lines 
of vitrified china. 


The following concerns will exhibit their lines :— 


Fort Pitt Hotel 


Albright China Co., American Bisque Co., Art Industries, Inc., 
Anchor Mfg. Co., American Clay Products Co., Atlantic Refining 
Co. 

Bartlett-Collins Glass Co., Bassett, Geo. F. & Co., Belmont 
Tumbler Co., Bowman, Geo. H. Co., Bloch, L. D. & Co., Brown- 
Reddrop Co., Bonita Art Glass Co., Brush-McCoy Pottery Co., 
Bryce Bros. Co., Brisbois, Victor. 

Cataract-Sharpe Glass Co., Crescent Glass Co., Coshocton Glass 
Co., Camden City Cut Glass Co., Cambridge Glass Co., Central 
Glass Works, Canonsburg Pottery Co., Carrollton Pottery Co., 
Consolidated Lamp & Glass Co., Crooksville China Co., Co- 
operative Flint Glass Co. 

Davies Glass & Mfg. Co., Diamond Glass-Ware Co., Dunbar 
Flint Glass Corp., Duncan & Miller Glass Co. 

Economy Tumbler Co., Enterprise Glass Co. 

Fenton Art Glass Co., Federal Glass Co., Fry, H. C. Glass Co., 
Fisher Cut Glass Co. 

Guernseyware China Co., Genesee Cut Glass Corp. 

Hazel-Atlas Glass Co., Heisey, A. H. & Co., Hocking Glass Co., 
Hall China Co., Hammond, E. W., Hopewell China Corp. 

Indiana Glass Co. 


Jeannette Glass Co., Jenkins, D, C. Glass Co., Jefferson Co., 
The. 

Kinney & Levan Co., Kiefer Bros. Products Co., Koscherak 
Bros. 

Laneaster Glass Co., Lowry, F. S. Pottery Co., Lotus Cut 
Glass Co., Levien, Louis, Cut Glass Co. 

Maryland Glass Co., Mayer China Co., Macbeth-Evans Glass 
Co., Monongah Glass Co., Mound City Glass Co., Mitchell Wood- 
bury Co., McNicol, D. E. Pottery Co., McKee Glass Co., Mc- 
Kenna Bros. Sales Corp. 

National China Co., New Martinsville Glass Mfg. Co., North- 
wood, H. Co., National Art Pottery Co., Nonik Glassware Corp., 
National Pottery Co., Niloak Pottery Co. 

Paden City Glass Mfg. Co., Phoenix Glass Co., Pittsburgh 
Lamp, Brass & Glass Co., Potomac Glass Co., Penn Cut Glass Co. 

Quaker City Cut Glass Co. 

Ransburg, Harper J. Co., Rowland & Marsellus Co. 

Sebring Pottery Co., Smith, L. E. Glass Co. Steubenville Pot- 
tery Co., Summit China Co., Susquehanna Cut Glass Co, 

United States Glass Co., Utility Glass Works. 

Vodrey Pottery Co., Vail & Young. 

Weller, S. A. Co., West End Pottery Co., Westmoreland Spe- 
cialty Co., Wylie, H. R. China Co., Wolf, Ernest, Inc., Wheeling 
Decorating Co., Wise, David L. & Chas. L. 


Wm. Penn Hotel 

Aluminum Goods Mfg. Co., Alliance Pottery Co., Anderson, 
Sh. dk 

Borgfeldt, Geo. Co., Bien, A. H., Basket Importing Co., Bern- 
stein, Samuel, Inc., Beh & Co. 

Camden City Cut Glass Co., Corning Glass Works (Steuben 
Division). 

Daison Mfg. Co. 

Fisher, Bruce & Co. 

Gordon, James P., Garvin, Thos. H., Jr. 

Herbert Glass & Import Corp., Hirsch Malgood Co., Inc. 

Ideal Cut Glass Co. 

Jones, Ira A., Inc. 

Katz, Frank M. Co., Koch, M. S. Co. 

Little Jones Co., Leffler, Francis. 

Mueller, William G., Inc., Mercer Pottery Co., McNicol, D. E. 
Pottery Co, (Clarksburg.) 

Noe, Wm. R. & Sons. 

Pioneer Cutlery Co., Inc., Phoenix Import Co., Inc., Potters 
Co-operative Co. 

Royal Art Glass Co., Rosenbaum, M. & Sons, Rainaud, H. E. 
Co., Rappaport Bros., Reimer, Fred C. Co., Inc., Raved, Maurice. 

Stadler, M., Schmidt, Hugo W. Co., Salem Bros., Steinfeld, 
Inc., Schlessinger, Leo, Stroub & Co., Paul A. 

Tucker Dorsey Mig. Co. 

United Novelty Co. 

Weil, C. A., Wellsville China Co., West Philadelphia Cut Glass 
Ge: 

Zane Pottery Co. 

Hotel Henry 


Crystal Art Studio, John J. Hines, Inc., Herbert & Neuwirth, 
Inc: Geo; ©) Kindt Go, L. C. Playford, S: Saxe; Go: 
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QUEZAL on GLASS and 
Sterling on Silver 


mean the same-highest quality and workmanship. 


We have taken over the business of the Quezal 
Art Glass & Decorating Co. and will continue the 
manufacture of the splendid line of Quezal Art 
Glass and will add other lines of merit. Inquiries 
and orders placed will be handled with courtesy 
and dispatch. 

Iridescent Vases, Tableware, Novelties, 

Lamp Bases and Electrics, Colored Trans- 


parent Ware, Cane, Towel Bar and 
Tubing, Mould Work. 


QUEZAL GLASS MANUFACTURING CO., Inc. 
Metropolitan Ave. at Fresh Pond Rd. Brooklyn, New York 


New York Showroom — 286 5th Avenue 
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CTIVITY about the upper halls and suites in the 

Ft. Pitt Hotel during the current week gave 

marked evidence of the extensiveness of the an- 

nual pottery and glass exposition which will open next 

Monday, Jan. 7. There will be over 100 manufacturers’ 

cxhibits in the Ft. Pitt alone, to say nothing of the ex- 
hibits at the William Penn and other hotels. 

It has been arranged this year, that all buyers, after 
registering at the Ft. Pitt Hotel will be given a directory 
of the exhibits with room numbers. Heretofore the di- 
rectories were given out freely, and there was no way to 
keep track of those visiting the exhibit. 

The plan designed this year is for the purpose of ascer- 
taining who, and how many buyers visit the market, 
which will be of vast benefit to those who display lines. 
A glance at the official list will reveal who is at the ex- 
hibit every day. 

Since Wednesday, salesmen have been active in getting 
their lines ready. Carpenters and electricians have been 
engaged day and night erecting shelving, placing tables 
and rearranging the lighting systems in the different 
rooms. 

The display as a whole this season, will be one worth 


while visiting. 


Outside of the hotel displays, buyers will of course 
visit the new sample rooms of the United States Glass 
Co., at 954 Liberty Ave., in the Pottery and Glass Ex- 
change Building, as it is to be designated, and also the 
various lines displayed in the rooms of the George R. 
West Sales Co., in the same building. In all this will be a 
miniature pottery and glass exposition, but one that re- 
mains intact throughout the year. 


In addition to having a display at the Ft. Pitt this year, 
the Pittsburgh Lamp, Brass & Glass Co. will also keep 
“open house’ in their permanent sample rooms, in the 
Chamber of Commerce Building, Seventh Ave. and Smith- 
field Sts. Robert G. West will be in charge of both dis- 
plays, but he will be assisted daily by Harry A. Ross, 
manager of sales for this concern. The Ft. Pitt display 
of this company this year, will be considerably larger 
than last season, as larger space has heen reserved. 


Ball Bros., manufacturers of fruit jars, have closed 
contracts for the erection of another plant, this to be at 
Ft. Smith, Ark. The main offices of the company will of 
course remain in Indiana, and the new Arkansas plant 


s, 


ys 


has been designed for the purpose of taking care of their 


> 


increasing southwest trade. 


Operations have been resumed in the new plant of the 
New Cumberland, (W. Va.) Glass Co., following the re- 
building of the shop as a result of a fire loss sustained 
during the last summer. About $30,000 was spent by 
The firm formerly featured 
chimneys and lantern globes, but in the new factory the 
line is to be enlarged. 


the company in rebuilding. 


e 


The new decorated line of glassware from the factory 
of the Alliance Pottery & Decorating Co. will be displayed 
at the Ft. Pitt this year. The sales depuartment of this 
plant is under the management of M. F. Albright, formerly 
identified with the pottery industry in East Liverpool and 
Carrollton. Coin gold decorated glassware, is to be fea- 
tured by this company during 1924. 


During the annual meeting of the Dominion Glass Co., 
Montreal, Canada, Henry B. Herdt, general manager of 
the plants of this company for a number of years, was 
elected to the board of directors, succeeding to the vacancy 
on the board created by the death of John Baillie. Last 
year representatives of this company, visited the Pottery 
and Glass Exposition here, and it was said that later on 
the company proposed to enter the manufacturing of table 
glassware on an extensive scale. 


Announcement has been made here, that the Corning 
Glass Works, of Corning, N. Y., proposes to issue 78,400 
shares of preferred stock of the par value of $100 and 
160,000 shares of common stock of no par value. 


W. O. Chappell, received for the Eastern Ohio Glass 
Co., Barnesville, O., has sold the property to William 
Kennard, Gubson Bradfield and Frank Robinson. It is 
said the plant will be improved and placed in operation 
by the new interests at an early date. 

Because of the extra dividend paid during the last quar- 
ter of 1923 by the board of directors of the Central Glass 
Works, Wheeling, W. 
soared from 103, which was the price of the last sale made 
in November to 110. 


Va., the shares of this company 


The Warsaw Cut.Glass Co., at Warsaw, Ind., has 
changed its corporate name to that of the Johnson-Carlson 
Cut Glass Co. 


Thirty-five 


Thirty-six 
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Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


At The Pittsburgh Exhibit 
GEO. R. WEST SALES CO. 
954 LIBERTY AVE., PITTSBURGH 
NEW YORK CHICAGO 


Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


THE COWAN POTTERY 
STUDIO 


ROCKY RIVER, OHIO 


Makers of 


Individual Faience and Porcelain 


Announce 
A Complete Display of Their 
Line During the Pittsburgh 
Exhibit as well as permanently 
at the Show Rooms of 


The Geo. R. West Sales Co. 


Pottery and Glass Building 
954 LIBERTY AVE. PITTSBURGH 
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TUN 


SHUTTLE 


Wheeling Decorating Co. 
Wheeling, West Virginia 


Gold Encrusted and Hand Painted China 
and Glassware 


Cobalt Blue and Gold Encrusted Border on Rosenthal China 


See our New Creations for 1924 at the 
Pittsburgh Show, Rooms 840-872. 
R. D. Otto in Charge. 


REPRESENTATIVES 
I. SILVERBERG 
2 East 23rd St. 
New York 
E. M. BARTLETT 
329 San Fernando Bldg. 
Los Angeles, Cal. 


L. S. FITEMAN 
404 W. Baltimore St. 
Baltimore 
JULIAN GOLDBERG 
108 N. Queen St. 
Durham, N. C. 


THOS. H. BUTCHER 
Chicago 
R. D. OTTO 
Road Representative 


Beil Phone 
Smithfield 0127 


GEO. R.WEST SALES CO. 


Manufacturers’ Agents 


GLASS AND POTTERY BUILDING 
954 Liberty Avenue 
PITTSBURGH, PA. 


We invite you to make our Sales Rooms your 
Headquarters during The Annual Glass & Pottery 
Show at Pittsburgh from January 7th to January 
28th. Have your mail and telegrams addressed to 
our office and same will be held for your arrival. 
For your convenience, we have a Reception Room, 
Writing Desks, Stationery, Stamps and Toilet Arti- 
cles. Having seven Sales Rooms and eleven Sales- 
men we can take care of you promptly. 


We represent the following Manufacturers and 
have a Permanent Exhibit of their full lines and 
all the New January Offerings: 


The Cowan Pottery Studio 
Geo. R. West & Sons 
Lippincott Glass Co. 

Paden City Pottery Co. 

The Owen China Company 
Clarence A. Bochert & Co. 
Huttig Studio 

MacBeth-Evans Glass Co, 
Jeannette Toy & Novelty Co. 
Herbert & Neuwrith, Inc. 
New York Stamping Co. 
Associated Manufacturers Importing Co. 
The Pohlson Galleries 

The Lillian Manufacturing Co, 
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Always the Leader in 
the Latest Creation 


European and Japanese 


DINNER WARES 


Exclusive Stock Patterns 


CUPS and SAUCERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIES, Etc., Etc. 


Taiyo Trading Co., Inc. 
101 Fifth Ave., New York 


Canadian Representative 


H. C. Bedlington 


79 Wellington St., W. 
Toronto, Ontario 


Taiyo Trading Co., Inc. 
326 W. Madison Street 
CHICAGO 


TTT CLAM OOOO UOMO MOCO UO COLAO OU UOUOLOO LL! LOCOCO OOOO OC 


STTUATUTUATIALUAUUUOLUALUALUAVOACOAUOLIACOUMAUUOOUOUOTUMOAUOAUSPOOUUTU COUN TIODOMUOUMUOLUAUUAUOMCMUECUCUOCLACLACOCATUOMUUMMO OOOO MLAUUMIO UAL UM TUUUMUMMG LUO OU UOMO LUGO UOMUM OOOO UOTE LOMPOC OULU OCU POO UO ULUE ELUM CGA OO CRA U 


7 


oe TTT ICOM LUGO CE ECO IOCUCOTEELY wes SMUT EECCA OOR UGG CLUA LUCE UULEA Cen OOLTE < CHUCO OC 


Cine Glassware “Jhat 
Resists Breakage 


aA e Bulge Protects, A>) 


The Edge 


COPYRIGHT -1922 


_ See the New Nonik Lines at 
the Pittsburgh Exposition 


1200 up-to-date merchants all over the country 


sell Nonik profitably and easily. Nonik is 
heavily advertised, and possesses the only real 
selling point to be found in any fine table 
glassware. You owe it to your business to 


| investigate this remarkable glassware. See the 

| exquisite new Nonik designs and decorations 

at the January. Exposition, Fort Pitt Hotel 

} (Rooms 1138-1139) Pittsburgh, Pa. You are 
also cordially invited to visit our showrooms 
whenever you are in New York. 


The NONIK GLASSWARE CORP. 


| Mohawk Bldg. 
5th Ave. & 21st Stree} New York, N. Y. 


The 
[_ancaster Glass Company 


Lancaster, Ohio 


=== ableware=——— 
Decorated Fancy Goods 


See Our Line at Pittsburgh Show 
ROOM 706 
FORT PITT HOTEL 


At It Again With Surprises 
LEADER OF LEADERS, with the assistance of E. 
E. HAMBLIN, will continue to LEAD, not only in 
Heavy and Light Cuttings in Glass, at prices lower 
than PRE-WAR, but in GOLD and SILVER EN- 
| CRUSTED GLASS and CHINA, manufactured by 


The National 
Silver Deposit 
Ware Co., Inc., 
and SERVING 
TRAYS of ex- 
clusive styles and 
designs manufac- | 
tured by The | 
American Tray 
Co., par excellent | 
workmanship, all 
at popular prices. 


Baskets. | 
Trays, etc. for | 
SePeheCal Ay 
SALES. 


164 5th Avenue New York 


Telephone Gramercy 0058 


Rooms 543-544 Ft. Pitt Hotel, 
Pittsburgh—Jan. 7th to 19th 
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SEE THE “PHOENIX” SILK LAMP SHADE LINE 
AT THE FOLLOWING SHOWS: 


Pittsburgh, January 7th to 26th. William Penn Hotel, Room 560 
Chicago, Fixture Market, January 21st to 26th. Hotel Sherman, Room 1418 
Chicago, February 4th to 9th. Congress Hotel, Room 50 
Phoenix Silk Shades and Boudoir lighting novelties are well known to progressive 

buyers everywhere. 

Illustrated is No. 2602/24 Silk Georgette at $25.00. 

It is one of our 1924 creations. Colors: Black, Copen, Gold, Rose, Taupe, Grey, 
Sand, Putty, Almond Green or Orchid. 

There is a range of numbers from $12.00 to $30.00 in similar designs. 


PHOENIX IMPORT CO., INC. ‘*The Popular Priced Line’’ 


Manufacturers 45 East 20th Street 
| Silk Lamp Shades and Novelties New York. City 
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T. W. HAMILTOSR 


139 FIFTH AVENUE, NEW YORK 


Will display his lines of Glassware at the 
Ft. Pitt Hotel, Pittsburgh, from January 
7th to 26th. Rooms 23 9mande2e4(s 
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News Net of the Civil War. He was also president of several bank- 
(Continued from page 31) ing institutions in Wheeling, and Washington, D. C. 

“Senator Scott was a true friend of the pottery in- 

OBITUARY dustry,” to quote W. E. Wells, of the Homer Laugalin 


Nathan B. Scott 

News of the death on January 2nd, at his home in Wash- 
ington, D. C., of former United States Senator, Nathan 
B. Scott, wno was for a long time President of the Cen- 
tral Glass Works, Wheeling, W. Va., although at the 
advanced age of 83 years came as a distinct shock to an 
unusually large circle of friends in the glassware and 
china trades. 

Besides being prominently identified with the glass 
manufacturing business for years the distinguished states- 
man was known personally to practically every member 
of the United States Potters Association. 

Senator Scott was born in Guerasey County, O. At 
an early age he located in Wheeling, W. Va. For several 
vears he was traveling salesman for the old glass manu- 
facturing concern of Hobbs Brockunier & Co., Pittsburgh. 
Later he went with the Central Glass Works also as 
traveling representative. From one of tae leading glass 
salesmen in the business, he became factory manager at 
the Central plant, later rising to the presidency of the con- 
cern, a position which he held until his resignation about 
six years ago. He was elected to the United States Sen- 
ate in 1899, serving two terms. He was appointed Collec- 
tor of Internal Revenue by President Mckinley, a place 
which he served with great distinction. He was a veteran 


China Co., ‘He was always interested in tariff legislation, 
as a means of protecting home industries, and when man- 
ufacturing potters had a question to be taken up in 
Washington, Senator Scott was the man we knew would 
handle it.” 

It may develope that the last appearance in public by 
Senator Scott was when he—for a few minutes only— 
attended the last dinner of the United States Potters’ 
Association in the Hotel Willard at Washington, the 
evening of December Otly last. 

Wighted down by the cares of years, knowing trat his 
old associates would like to hear him speak to them once 
more, Mr. Wells visited Mr. Scott in his office at the 
Continental Trust Co., the morning of Dec. 6th and in- 
quired if his health would permit him to be a guest of 
the Potters’ Association at their dinner that evening. 

Here was a meeting just between friends, and Mr. Scott 
recalling incidents of former dinners of the Association, 
at which he was always a guest, Mr. Scott agreed to 
“come down for a few minutes.”’ And as in many other 
things he took up for the manufacturing potters of the 
country, “made good” that night. 

As the dinner was being served, observers noticed Mr. 
Wells, who was toastmaster for the evening, glancing very 

(Continued on page 43) 


BOSTON OFFICE 


BOSTON NEWS NOTES : 


By 


RrcHArp D, GRANT, REPRESENTATIVE 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


EPORTS from the principa! retailers in Boston seem 

to indicate that sales in the crockery and glassware 

field, at least, were up to the usual standard. The 
lack of movement in other departments due to lack of 
cold weather was a heavy handicap but not an insurmount- 
able one. Novelties, colored glass, gift shop articles, and 
like merchandise proved of greatest appeal to holiday 
shoppers. As might be imagined, it was the “pretty” and 
unique stock which moved in largest quantity. Most of 
the concerns will not begin to dispose of surplus. stock 
until after inventories have been taken, which should be 
completed within a week in most cases. 


“Ed” Wilgus, Boston representative of the National 
China Co., Salineville, O., will open his new salesrooms 
in the Rice Building soon. Mr. Wilgus has long been 
acquainted with the new England trade, and his estab- 
lishment of a permanent headquarters, is sure to be a 
big success. At any rate, any lack of it will not be due 


to the wishes of his many friends in this territory. 


The controlling interest in the firm of Jones, McDuffee 
& Stratton Corp., has been purchased by President J. T. 
Gilman, of the corporation. An interest in this control 
is to be held also by F. J. Carr, assistant treasurer of the 
concern. The transaction was in Class B stock, which 1s 
not placed upon the open market. 


Refunds on Christmas gifts are barred in at least one of 
Boston’s big stores. Thousands of those who have rushed 


‘ 


to this store to exchange or to attempt to “get the money” 
on some gift have been met with the inquiry: “Was the 
article a Christmas present?’ And if the answer was 
affirmative, the customer has been told that no refund 
will be allowed. They can exchange, however. The rea- 
son, according to an official of the store, is that hundreds 
of people raised money on Christmas gifts, by returning 
them and on some pretext or other, making it appear that 
they could not use the article. Some unscrupulous em- 
ployees of the store, purchased articles at a discount and 
then, after Christmas, returned them to get full value in 
cash. Hence the ruling “No refunds on Christmas gifts.” 


The Paul Revere Pottery announces a sale of discon- 
tinued shapes and designs to last from Jan. 2 to Jan. 12. 
Among the articles to be offered will be many pieces of 
children’s ware, table ware, pitchers, flower bowls, vases, 
plates, etc. The prices are far below cost. The sale will 
take place at the pottery’s salesrooms, 478 Boylston St. 


The Labor Turnover Problem 
(Continued from page 23) 
set forth by two companies. Only one company treats of 
the functions of its personnel division, and another com- 
pany gives instructions on its business correspondence. 

Health and safety command the attention of four com- 
panies in their booklets. Two companies have exp?rienced 
difficulty and deterioration in their discipline, due to the 
habits of gathering money for the purpose of sending 
flowers, in case of illness or death, and making presents, 
largely in the case of marriage, but also on other occasions. 
Both of these companies, consequently, forbid this prac- 
tice. 

The duties of visiting nurses are treated by three com- 
panies—one industrial, one a public utility and one life 
insurance. Sick and death benefit plans are described by 
four. Recreation is encouraged by one company, and 
stock distribution to employes also receives the attention 
of one concern. The benefits of savings and loan associa- 
tions are described by four companies, all of which main- 
tain such associations for their employes. Retirement 
pensions or service annuities are described by two com- 
panies, and employe representation plans are treated more 
or less indefinitely by several. Athletics in general are 
encouraged by three companies. Profit-sharing plans re- 
ceive the attention of one company, but several companies 
have made inquiry for information as to such plans. 

Personal records of each employe are compiled by two 
life insurance organizations, a public utility and a de- 
partment store. Records made by employes in the com- 
panies’ training courses and rewards granted are also 
treated. Rest rooms for women receive attention in sev- 
eral booklets, and dental clinics, co-operative stores and the 
employment of minors are each treated by one company. 

Lockers for employes, the receipt of personal mail by 
employes through the organization, welfare activities and 
commission plans in addition to salaries also receive at- 
tention. Care of office records, garage accommodations 
for employes’ motor cars, attendance bonuses, leaving the 
plant during working hours, expense slips and outgoing 
mail each receive attention of one company. 

Personal appearance as a factor in individual success 
and as an asset to the business organization is touched 
upon by booklets issued by a manufacturing plant, a de- 
partment store and a public utility. Definitions of the 
functions of district offices and bureaus, identification 
cards and the benefits of membership in an employes’ as- 
sociation is treated by a public utility. 

The value of the handbook seems to be universally 


recognized. Almost every one who has sold his personal 
(Continued on page 42) 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


m2 THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


HRISTMAS trade for Chicago retailers this year 

was the greatest in history, according to  state- 

ments of merchants, who declare that holiday 
buying alone amounted to $100,000,000, while the trade 
for the year amounted to $500,000,000 or more. D. F. 
Kelly, general manager of the Fair, estmated that the big 
stores and adjacent specialty shops on State St., did a busi- 
ness which could be estimated conservatively at $300,- 
VY0O,000 for the year. Other stores in outlying sections 
have done $200,000,000 worth of business. It is esti- 
mated from another source that that one State St. store 
had an $85,000,000 year, while the estimates for four 
others were $30,000,000 each and for three others $25,- 
900,000, $12,000,000 and $8,000,000. Specialy shops are 
said to have done $50,000,000. 


trade was the greatest in history, being about eight per 
Ss 4 S S ] 


This year’s Christmas 
cent greater than last year. Eight per cent is usually 
considered the normal increase in business, and the figures 
above reflect the prosperity of the Middle West. The 
large Holiday sales also indicate that early 1924 buying 
by retailers will be large. 


Regular meeting of the Glass, Pottery, Lamp and 
[lousefurnishing Association of Chicago was held at the 
Morrison Hotel on Thursday of last week. The room com- 
mittee reported that two entire floors had been sold, that 
there was but one room remaining on the “pottery floor” 
and that the reservations were coming in fast. The kind 
of entertainment for the show was discussed and the ma- 
ter referred to the entertainment committe for their 
recommendations. A quantity of stickers have been pre- 
pared and are ready fer distribution to members and 
exhibitors. 


I. EK. Mincks, Secretary of the Albright China Co., and 
in charge of their Chicago display in the Palmer House, 
returned on Monday of this week, following a Holiday 
trip to his home in Carrollton, O. 


A new 22-story department store is planned for State 
St., by Edward Hillman, president of Hillman’s depar- 
ment store. Plans have been laid for this structure and 
the work of the architects completed, but the structure 
will not be built until building conditions are more favor- 
able, according to Mr. Hillman. The building will be con- 
structed on the West Side of State St., extending one half 
block from Washington on property now partly occupied 
by the present Hillman store. A basement and sub base- 
ment will be used for cash merchandising exclusively. 
Five floors above the sixteenth floor will be used for store 
rooms and offices. All plans have been worked out for 


Forty 


the most efficient handling and display of merchandise in 
all departments. Thus, Chicago will have another great 
department store added to the largest merchandising cen- 
ter in the world—State St. 


New samples are now arriving for the 1924 Fostoria 
line in the show rooms of the Fosteria Glass Co., Capitol 
Bldg., where the complete new line will be ready for the 
buyer’s inspection shortly after the first of the year. 


Several of the Chicago manufacturers representatives 
left Chicago tais week for Pittsburgh, where they will 
maintain exhibits or assist in the exhibits of the factories 
they represent. Most of these will return to Chicago im- 
mediately after the Pittsburgh Show. 


Frank M. Katz Co., New York, and N. S. Dalsimer of 
the same company have been admitted to the Glass, Pot- 
tery Lamp and Housefurnishing Association of Chicago. 
M. G. A. Sibald of the Clyde Casting Co., was also taken 
into the organization recently. 


Geo. W. MeNicol, manager of the Chicago office of 
the Potters Co-operative Co., in the Palmer House, wore 
a broad smile last week while he passed cigars celebrating 
the arrival of a baby girl. Mrs. McNicol and the baby are 
reported as doing well. 


Paul C. Fleer, general merchandise manager of The 
Fair, has announced his! resignation effective Jan. 1. He 
leaves Chicago to become president and general manager 
of J. N. Adams & Co., Buffalo, N. Y. Mr. Fleer started 
with the Fair seventeen years ago. He has worked his 
way, up from salesman to buyer and then to merchandise 
manager. Business associates of Mr. Fleer gave a fare- 
well banquet in his honor last week at the Palmer House. 


Among the important changes on State St., on January 
first was the appointment of Sam J. Natkin, Jr., as adver- 
tising manager ofi the Fair. In as much as Mr. Natkin, 
who is the son of S. J. Natkin, china and glass buyer for 
Mandle Brothers, is not yet twenty-one vear’s of age, his 
appointment to the important position is all the more un- 
usual. Young Natkin has worked as salesman in practi- 
cally every department of The Fair, finally landing in the 
advertising department where he has worked up from the 
lowest to the highest position. He is certainly to be con- 
gratulated upon his ability and progress. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I[llumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co.; Maryland Glass Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

Space in this building for display pur- 

hoses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


GIFT SHOP 


Cn fs, 


READY TO SERVE 


BYYERS OF 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS oo 
_& ART GOODS-DOLLS' & TOYS 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzell 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcaAu Gtass Co. 
Co-OpErRATIVE Fiint Grass Co, 
Tue Duncan & MILLER Grass Co. 


lones ©. 


/ Wabash Avenus 
Chicago 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

Thompson Studios 

National Glass Novelty Co. 


LAMPS AND SHADES 
The H. E. Rainaud Co. 
Wood Art Co. 

Century Lamp Mfg. Co. 
Haven Co. 
Shepherd Co, 
Burke Studios 
Phone Central 1606 


Gra A, 


‘North 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware_ Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 


Phone Har, 2214 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


REPRESENTATIVE WANTED 


EPRESENTATIVES WANTED. Manufacturers of high 

grade Heavy and Light cut glass also decorated glassware 
desire to establish agencies in several states preferably with show 
rooms. If interested write immediately giving full particulars 
regarding experience, territory desired and other lines handled, 
etc. Address Box 405, care of CrockERY AND GLASS JOURNAL. 


LINES WANTED 


Cee large following among jobbers of hotel, restau- 
rant, confectionery, bottlers’ supplies and ship chandlers, is 
desirous of obtaining agency of hotel china, pressed and blown 
glassware and bottles. Will also distribute job lots or specialties. 
Box 404, care CrocKERY AND GLASS JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Labor Turnover 
(Continued from page 39) 


services realizes the trying days that follow the securing 
of a new position or job. To minimize the discomfort of 
these days, as well as to make it possible for new em- 
ployes to get correct first-hand information, has proved a 
decided advantage in reducing labor turnover. This is 
especially, true of that portion of the turnover which oc- 
curs during the early months of the employe’s connection 
with a new position. 


Pottery News 
(Continued from page 29) 


go forward during June or July, but the records show 
these orders went out in December. 


A bulk car of border pattern dinnerware, was loaded 
in the local district last week for the New York market, 
this being the first time, it is said, that such loading was 
specified. In the several bins in the car was packed a 
particular pattern, so that in unloading there would be no 
confusion. To have packed this volume of ware in casks, 
the buyer would have been compelled to pay a higher 
freight and package charge, and the bulk car loading re- 
sulted in considerable saving. 


Electric Irons in China 

There is only a small though growing demand for elec- 
tric irons in Hongkong and vicinty. Their sale at pres- 
ent is limited because of the high price of current, the lack 
of electric facilities in the smaller towns and outlying dis- 
tricts, and also because of the fact that the native Chinese 
have not yet been educated to their use. Sales during the 
past 12 months amounted to approximately $5,000 gold, 
fully 70 per cent of which consisted of American irons 
and the balance of British and German. 

Two types are sold, the 3-pound and the 6-pound, with 
the latter in greatest demand. Three different voltages 
are in use in this district and in Macao (Hongkong, 200; 
Kowloon leased territory, 100; and Macao, 110 volts). 

Retail prices vary from $9 to $12 (Hongkong) per 
iron for the 6-pound and $10 for the 3-pound iron. (One 
Hongkong dollar is equal to approximately $0.52 in 
United States currency). Purchases are generally made 
from catalogues and samples. The usual terms are f. o. b. 
net draft from 60 to 90 days. German firms allow 25 per 


cent discount on all samples sold to local importers. 


Will All Crockery and Glassware Manufac- 


turers Please Report? 
The Bureau of the Census is now engaged in collecting 


statistics of manufactures covering the calendar year 1923. 


These statistics are compiled in accordance with the Act 
of Congress of March 3, 1919, and the schedules have 
been prepared after conference with the associations and 
others interested in the various industries. The schedules 
were mailed to the manufacturers on January 2 and the 
Director of the Census is very anxious to publish the sta- 
tistics at the earliest possible date in order that they may 
be of the greatest possible commercial value. The manu- 
facturers engaged in our industry are urgently requested 
to forward their reports to the bureau at the earliest pos- 
sible date, preferably before the end of January. The 
bureau has agreed to tabulate the results for our industry 
as rapidly as the schedules are received and publish the 
totals within a few days after the receipt of the last report. 

The Bureau has been cooperating very closely with the 
industry and desires to be of service to us; we should in 
turn show our appreciation by complying with the request 
of the director to mail our reports promptly. If the re- 
ports are not made by mail it will be necessary for the Goy- 
ernment to go to the expense of sending a special agent 
to the various establishments. It is hoped that our readers 
engaged in the crockery, glassware and allied industries 
will heartily cooperate and make their reports promptly, 
to the Bureau of the Census, Department of Commerce, 
Washington. All manufacturers who have not received 
a special reporting form should write to the above for one. 
The law requires that all manufacturers comply with this 
request. 
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BORAX 


REFINED BORIC ACID 


Powdered—Granulated—Crystals 


50 Murray St., New York 


TUTTE CURL LPOG LUELLA LURE LOO LLO CLUELESS 


Cleveland, O. 


Trenton, N. J. 
New Orleans, La. 


Chicago, Ill. 


Liquid Lustre 
Bodies for Decorating and 
Coloring 


DUTT CLO LOROO COULD 


Fac-Simile of Label 

“MapE IN AMERICA’ 
AMM 
= 
= THE LIMOGES CHINA CO., SEBRING, O. 
= New York Representative 
= E. V. Weiss, 874 Broadway, corner 18th Street 
= Telephone: Stuyvesant 6667 = 
EVHsM MANUS UMEOQUTUUUUUINIUISAQVNNUOVOUUURUUUEQOUUUUOOUUUYAUUTUOALONUUANUUUOCUUOUEE OA 


Nathan B. Scott 
(Continued from page 38) 


frequently to an entrance to the banquet room to his left. 
There were few, who knew that Senator Scott was to 
“come back” just for that night. 

Suddenly a door was swung ajar, and entered Senator 
Scott. Immediately every guest at the dinner arose and 
applauded in honor of their guest. Senator Scott was at 
once escorted to the speaker’s platform, immediately to 
the left of Mr. Wells, where the two chatted for a mo- 
ment. 


Service of the menu was immediately suspended upon 


B. F. DRAKENFELD © CO. INC. 


Potters Savings & Loan Bldg. East Liverpool, O. 
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BRANCHES: 


Pittsburgh, Pa. 


Liquid Bright Gold 


Overglaze— Colo YS —Underglaze 


Colors—Oxides and 


America’s Leading Ceramic Material House 
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TUSCANY 


FLAKY BORACIC ACID 
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Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 


Minerals and Oxides 
—for— 
Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


Boston, Mass. San Francisco, Cal. 
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SCE 


signal from Mr. Wells, who then asked Mr. Scott to 
“talk to your boys once again.” 

It was a brief word that Mr. Scott uttered. He was 
on his feet perhaps not longer than five minutes, but 
those who had. heard the speaker back in those days when 
the annual dinners were served in the Hotel Raleigh were 
satisfied to recall those events, and delighted to see their 
old friend among them once again—even for a few mo- 
ments. 

As soon as Mr. Scott closed his brief heart-to-heart 
talk, he retired to his home amid the plaudits of the mem- 
bers of the Potters’ Association and their friends and 
guests. 

And so, every member of the Association as will the 
glassware industry, will continue to remember Senator 
Nathan B. Scott, ‘a friend faithful until the end.” 


Business Briefs 


The W. T. Grant Co., Inc., has opened a 5 cent to $1 
store at Niagara Falls, N. Y. This is the sixtieth store 
of the company. 


The Kaufmann Dept. Stores, Inc., Pittsburgh, Pa., 
have purchased sixty new motor vehicles. They are 
painted black and gold, the city’s colors, and are of three- 
quarter ton capacity. The firm now has _ninety-eight 


vehicles. 


Forty-four 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 35-37 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 
GEO. F. BASSETT & CO., 73 Barclay 

St. 

“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 Hast 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA 
AGENCY, 43 West 28rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
lass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 438 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND? CHINA” GO} Inc:, 77 
East 86th St. 
The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, 89-41 West 
23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 53-57 West 23d 
St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


WIAA 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 322 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 162 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 War- 
ren and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & 
Company, Representatives, 120 Fifth 
Ave. 

“The House of New Ideas.” Camco 
Etchings and Encrusted Coin Goid. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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REACHING OUT FOR MORE STORE TRADE 


HERE are so many irstances which could be cited 

to illustrate how a clearly defined expansion policy 

has been carried out by stores in various sections 
of the country, that it seems pretty conclusive, that even 
stores in comparatively small towns may build up a large 
customer list by developing the urban and rural areas. 
Let us take one example which illustrates how it has been 
done. The live-wire retail establishment which put this 
novel and appealing old for trade across, is located less 
than fifty miles from the fourth largest city in the country. 
Being so close to this big city, the store in a 30,000 city, 
faces a problem in trving to keep trade at home. Here's 
how the store made a host of new friends. 


ee to reach afar for the patronage of the 
rural districts, this store inaugurated a “Harvest Ju- 
bilee.” So successfully was this trade coaxer carried out 
that it brought over ten thousand rural inhabitants into 
the store. Which is an accomp.ishment of more than 
passing merit. Without any precedent to follow, the com- 
munity to be appealed to was divided into various sections, 
and each section was appealed to on a different day. This 
Several weeks in advance of 


the barbecue, every resident within a distance of seventy 


required three week’s time. 


miles north, forty miles west and thirty-five miles south, 
received a free gasoline ticket, a special merchandise ticket 
This 
invitation also announced that all guests coming on the 


and a nicely prepared invitation to attend the affair. 


designated day for their district, would be supplied with 
a barbecue lunch and every driver of a car would receive 
a measure of gasoline, according to the distance traveled. 


Tp E tie-up to merchandise was made on the four page 
Visit- 
ing each locality, the most widely known resident was 


circulars—three pages picturing merchandise. 


hired as the personal representative of the store and re- 
ceived a fee of $50 and a commission of 25 cents per 
This 


gave a local touch to the plan, for these representatives 


car, for every car over two hundred he brought in. 


visited the schools and erected attractive printed banners 
to advertise the event. Over four thousand banners were 
distributed to announce the gala day from the backs of 
automobiles and a Scotch band with a girl dancer visited 
five country fairs, where the store had a tent on the mid- 


way. 


HE reception line was formed on one side of the 
street near the store and every car drawing up was 
met by a representative of the store, who okayed his gaso- 
line ticket and girls pinned on the “Special Barbecue’’ 


badge. Experts in barbecuing cooked the food and the 
“self service’ was conducted in a vacant lot near the 
store. Over nineteen hundred cars took advantage of 


the free gasoline offer and of the ten thousand people 
who came, almost seven thousand journeyed from a dis- 
tance of twenty, miles or more. This store sells strictly 
for cash, and an increase of 69 per cent in sales was netted 
on the three barbecue weeks during October. All of 
wnich shows, that there is a large potential trade lying 
within reach of almost every medium sized town, and that 
with a little careful planning, a live-store can convert the 


potential into actual store friends and customers. 
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About Your Income lax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Seman, C.P.A. 
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NE of the provisions of the income tax law most 
() beneficial to taxpayers is that known as the “net 

loss” provision, which enables a net loss of one 
year to be applied against the income of the next two 
succeeding years. 

This provision found its way into the law undoubtedly 
as a result of the clamor of taxpayers who urged that 
since the Government was sharing in profits, there ought 
to be some way in which it also took part in losses. The 
medium adopted by Congress was that of enabling losses 
of one year to be deducted from the income of the next 
two years. 


IMPORTANCE OF ACCOUNTING LOSSES 


Accordingly, net losses of 1921 and 1922 can be offset 
against 1923 income. It will therefore be apparent that 
it becomes just as important to accurately account for 
losses as it is to account for profits. 
overemphasized for it is 
recognized that the human 
tendency is to look with in- 


This cannot be 


difference upon the neces- 
sity of accounting for losses, 
perhaps with the thought 
that it is throwing good 
money after bad. Asa mat- 
ter of fact it is ordinarily 
more advisable to have a 
thorough accounting made 
oi losses. thanwiteas sas 
profits, in order that the fin- 
ger may be placed on the 
sore spot. But now further 
incentive is provided to 


and Glass Journal. 


make everyone strictly ac- 
count for losses, for such inquirer. 
accounting now has a defi- 
nite dollars and cents 


value. 
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DEFINITION OF THE Net Loss 


It will be observed that to take advantage of this pro- 
vision of the law, there must be a net loss. The definition 
of a net loss for this purpose is different from what might 
be ordinarily supposed. For one, the tax net loss does not 
mean the net loss shown by a taxpayer's books, nor even 
on the taxpayer’s return. The definition laid down in the 
law is highly technical. Generally it embraces such a loss 
as results from the excess of the deductions allowed by 
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HIS is the fifth of a series of articles 

on the income tax requirements, which 
will appear regularly. Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 
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law over the gross income of the taxpayer, after consider- 
ing non-taxable income and unallowable deductions. 

Furthermore, the net loss must arise from the opera- 
tions of a trade or business. Losses arising from isolated 
transactions, or from transactions not connected with a 
trade or business do not come within the meaning of the 
law. However, losses arising from the sales or other de- 
position assets used in the conduct of a business, such as 
equipment, real estate, etc., may enter into the computa- 
tion of a net loss. A trade or business has been defined as 
a calling entered into for profit and with sufficient fre- 
quency to constitute a vocation. 


Must BE For THE FULL YEAR 


Then again, the net loss must result from a full year’s 
operations and can be applied only against the income of a 
full year. In other words, the loss must be sustained from 
the operations of a twelve month period and applied 
against the income of a 
similar period. If, there- 
fore, a loss was sustained 
for the calendar year 1922, 
it could be applied against 
the income for the calendar 
year 1923, but if during 
the year 1923 permission 
was obtained to change the 
basis of returns from a cal- 
endar year to a fiscal year 
ended, let us say, on June 
30, it would be necessary to 
file a return, under the law, 
for the period from Janu- 
ary 1, 1923°to1 June 30) 
1923. The net loss of 1922 
could not be applied against 
the income for that period 
because that period was less 
than a year. 


Mr. Seidman 


How to Suow It 


The way to take advantage of the net loss on the tax 
return itself is to show it as a deduction under the caption 
“other items allowed by law.” No specific place is pro- 
vided on the return for recording prior years’ net losses, 
sc that the method suggested is probably the most logical 
and also is in accordance with the Income Tax Depart- 
ment’s rulings. 

However, while the net loss is thus entered as a deduc- 
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tion, it is not to be so considered in determining the ex- 
emption that the taxpayer is entitled to. From a previous 
article we have learned that a corporation that has an in- 
come of $25,000 or less is entitled to an exemption ‘f 
$2,000, but can get no exemption if its income is in excess 
of that $25,000. Let us assume that we have a corpora- 
tion whose income for 1923 is $50,000, but which sus- 
tained a net loss in 1922 of $300,000. The actual net 
income upon which the 1923 tax is to be computed is 
$20,000, but for the purpose of arriving at the exemption 
the income is considered as $50,000, and therefore the 
corporation is not entitled to any exemption. 

There is nothing in the law or regulations covering this 
point. The only ruling on it has come through an office 
decision of the Department. It appears to the writer, 
however, that a good argument can be advanced the other 
way round, that is, that the basis for the exemption should 
be the amount of the income after deducting the net loss. 

The benefit of the net loss provision can be taken not 
only by corporations and individuals, but also by the mem- 
bers of partnerships and beneficiaries of trusts. The net 
loss to be used in such cases is the pro-rata interest of any 
particular partner or beneficiary in the total net loss of the 
partnership or trust. 

The important thought that the net loss provision should 
hammer home is that it is as necessary to strictly account 
for losses as it is for profits. 

In the next article there will be discussed another relief 
provision in the law, namely, the so-called capital gain 
section, 

QUESTIONS AND ANSWERS 

QO. The president of our corporation died in 1918, and 
the corporation collected $50,000 insurance. The Govern- 
ment is assessing us an additional tax including this amount 
as income. Must we pay on it? It is our argument that 
the loss of the president’s services far exceeds the amount 
that we recovered as insurance, so that there certainly 
cannot be said to be any income to us. 

A. As a practical proposition, you are of course cor- 
rect. However, the income tax law holds the other way. 
It is of interest to note that this very point is now being 
argued in the courts and the last court decision has held 


that the Government cannot constitutionally tax such in- 


surance proceeds as income. The case will undoubtedly 
be carried through to the Supreme Court of the United 
States. Until that court decides the question, the Gov- 
ernment will insist upon the enforcement of the law as it 


stands. 


Q. My brother and I contribute to the support of my 
mother. Can both of us take the exemption in full, or 
must we split it between us? I am told each one of us can 
take the full exemption because we are both supporting 
her. BAG. 

A. You cannot both claim the credit in full, nor 
can you split it between you. Only one person can take 
a credit for support and that is the person that contributes 
chiefly to the support of the dependent. If you both 
equally contribute neither one of you can claim the credit. 
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If one of you contributed more than 50 percent of the 
amount necessary for supporting the dependent, then that 
one is entitled to the credit. 

Q. In a reorganization, where common stock, pre- 
ferred stock and bonds are received in exchange for com- 
mon stock and cash, it is necessary that all the securities 
received in exchange be sold before any loss can be taken? 
It seems to me that this would be very severe on the tax- 
payer, for there might be some part of his holdings that he 
would want to continue to own, although he would suffer 
2 loss on the others that he sold. i Baro 

A. It is not necessary that all the securities received in 
the reorganization be sold before a loss can be taken. Each 
sale may have the element of profit or loss in it. This is 
computed by pro-rating the cost of the securities exchanged 
over the securities received in accordance with the marked 
value immediately after the exchange of the securities 
received. 

Q. Maya person calla particular town his city of resi- 
dence and still work in another town a good portion of his 
time? In other words, could a person live in St. Louis 
and have an office in New York and remain there or on the 
road traveling out of New York a good part of the time? 

eee DB 

A. It is possible for a person to reside in one state 
and work in another, even though a good part of his time 
is spent in that other. A person is deemed to reside wher- 
ever it is his intention to stay. Is is the intention that con- 
trols. Thus a traveling salesman or a sojourner will not 
be deemed to reside in a particular locality merely because 
he happens to be in that locality a considerable time. 


U. S. Wares Give British Products Stiff 
Competition 

Reports from Havana indicate the strong position held 
so long in Cuba by British manufacturers of high-class 
china and glassware is being threatened by more severe 
competition from the United States, which, hitherto, has 
supplied mainly the cheaper grades of chinaware and 
porcelain. While the finer productions are also imported 
from France, Belgium, and Germany, wares from Great 
Britain have generally been preferred. The question of 
trade terms is of importance, United States competitors 
now offer to do business cn the basis of draits drawn for 
sixty days from date of shipment while German, French, 
Sales are based on 


documents against acceptance of attached draft drawn at 


and Belgian firms quote ninety days. 
sixty or ninety days from date. A jew firms have been 
accustomed to sell on open account, expecting payment in 
from thirty to sixty days after the arrival of the mer- 
chandise. One prominent British firm of glass manufac- 
turera quote as general terms 2% per cent cash discount 
if paid during the month following despatch, export cases 


being delivered f.o.b. British port. 


Business Briefs 
Miss Ruth I. Crane has opened the Blue Owl Gift 
Shop at 12 Park Ave., Madison, N. J. 
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Retail Sales Average Up Well 


Sales of the two leading mail-order houses monthly since 
January, 1920, as compiled by Bradstreets are as follows: 


1920 1921 1922 1923 
Jan. ........ $38,403,048 $21,319,252 $19,782,575 $27,407,321 
Feb. vie eae 39,453,220 19,465,148 18,197,993 26,178,063 
IMME Noe Sareea 59,374,092 27,501,889 23,832,535 32,730,411 
EN UG sl SRR S131 03097, 22,839,363 22,070,272 30,691,319 
Maye < teers 26,034,680 17,559,033 20,854,770 31,127,061 
June caccce 25,147,447 17,899,997 19,565,551 25,957,362 
July | 2 eae 24,096,695 13,005,447 17,355,124 22,452,847 
JN Se tec said 24,023,408 17,960,843 17,709,096 22,334,733 
Sepuseeee 24,616,234 21,163,802 21,464,093 26,052,649 
Oct. oer 28,801,321 24,982,284 30,222,078 37,742,445 
Nove, fertoene 36,445,102 23,767,564 31,200,309 34,528,478 
Dee.) Sicisker 29;217, 737 24,506,006 32,379,588 35,859,651 


Total ..$366,928,581 $253,970,628 $274,640,006 $350,185,040 


Sales by big chain-store systems in 1923 and 1922 com- 
pare as follows: 


Inc. over 

Stores 1923 1922 1922 
January. ieee eeene 7 $25,468,442 $20,902,787 21.8 
February: eer 8 26,100,955 22,453,046 16.2 
(March | \scc. nee eine ere 7 33,703,345 24,734,480 36.2 
Aprils o.0ceenteeneeene 6 29,683,556 27,822,835 6.6 
Maye nite eee 7 33,093,556 27,480,950 20.4 
Jiaie® | ac hee eae 8 37,091,482 30,078,079 23.3 
July..ic.)2 eee 8 32,933,322 28,639,378 15.0 
AMS USER cece Cee 9 35,877,141 30,134,427 19.0 
Septembeige scree 9 38,123,173 33,062,947 8) 
Octoberav..-- seer re 10 46,825,173 39,576,029 18.3 
November, Soasaeetrr 9 44,522,875 37,961,494 17.2 
December a cee ee Ce I ees as eos ae 


Total 11 monthseec. $383,423,020  $322.846,452 18.7 


The following table compares the percentages of gain 
shown month by month in 1923 by department stores, chain 
stores and mail-order houses, as compared with the like 
months of 1922: 


Dept. Chain Mail-order 

stores* stores} housest 
January se ccceer eee Or ee Inc. 12.0 Inc. 21.8 Inc. 38.5 
Bebruaryels. eee ere Inc. 10.7 Inc. 16.2 Inc. 43.8 
March’, 2¢2eeteeere ares Ines22:3 Inc. 36.2 Inc. 37.0 
April © odie See ee ee eee Iner529 Inc. 6.6 Inc. 39.0 
May” 22 ecrot eee cet eee: Inc. 11.0 Inc. 20.4 Inc. 40.3 
fie’ 2 25 ects eee eee ee re Inc. 14.2 aXe, 26}553 Inc. 25.0 
July: scien. coer: eiemennes Inc. 10.9 Inc. 15.0 Inc. 29.3 
IATIBTISt Wo oc Rees oes Ine: 13:1 Inc. 19.0 Inc. 39.5 
eptember: Gms mean Incaapo:8 iste, GES} incar2 3 
October So) aera Pero ee Winey, IZA Inc. 18.3 Inc. 24.8 
November: pee eee Inc. 6.8 raves We Inc. 10.6 
December gaye eronie errr = pas Uisite, MOY 
NEE aR BENS cls hshi a Babe Games BE eee Ines 275 


* 500 reported by Federal Reserve Bank. 

+ Bradstreet’s compilations. 

The striking feature of the above table, comments this 
business authority, is that department stores, presumably 
located largely in cities, show comparatively moderate 
gains over like months of the preceding year. The chain- 
store percentages have value also as reflecting city and 
town trade conditions mainly, but the gains here are uni- 
formly higher than those reported by the department 
stores. The irregularity shown in the department and 
chain store sales in April is jointly attributed to the bu'k 
of the Easter buying occurring in March and to cold 
backward weather in April. The mail-order sales per- 
centages, dealing largely as they do with country trade, 
seem highly signficant of the really free buying by the 


farmers, asserted to be financially crippled. All these in- 
dexes point to gains over the year 1922, month by month, 
although 1922 was far from a poor year. 


Mail-Order Sales 


Following will be found a summary of sales of mail- 
order houses for November and December, 1923, with 
comparisons : 


Mail-order Dec., 1923 Dec., 1922 Nov., 1923 
Sears-Roebuck °...7...- $20,796,898 $20,756,296 $20,416,166 
Monts Ward!) emer 15,062,713 11,629,292 14,112,312 

Totalie.. -eeee TS) OOo, O lu $32,385,588 $34,528,478 
Twelve months Change 

Mail-order 1923 1922 p. ct. 
Sears-Roebuck .......... $215,540,604 $182,165,824 t 18.32 
Mont: Ward tant eee 134,644,436 92,474,182 1 45.6 

T otal ae... eee $350,185,040 $274,640,006 E275 


Glassware Exports 
Domestic exports of glassware for the month of OUc- 
tober show a considerable decline of $17,561 in plain 
table glassware, compared with the previous month. Ex- 
ports of cut and engraved table ware registered a dec!ine 
of $2,510. Exports of lamp chimneys and lantern globes 
shows an increase of $3,124 and exports of lamps shows 
a moderate gain. Export figures for October, published 

hy the Department of Commerce follow: 


Lamps 

Table and other 

and Lamp — illumi- 

Table other chimneys nating 

glass- glassware and _ devices 

ware, cut or lanterns, chiefly 

plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 
Gibraltaneenn seer: = = — 171 
Greece eae eee — —- == iG; 
Netherlands seen ae 538 — — — 
INOrwayarse 1 eh et ee — — — 273 
Switzerland @aaeeeeee eee e 280 = = — 
Enelandetees wee eee 37,897 705 198 3,888 
Scotlandgrc (sees 669 — — 15 
Trelandidead:02 a. eet ee 20 — -- —- 
Canada—Maritime Provinces 1,053 167 = 183 
Quebec and Ontario.<.... 17,024 6,850 894 5,580 
Praimie Provinces’ 3..... 3,683 443 363 113 
Brit. Col. and Yukons... 3,234 663 Galil 216 
British render eee pe, = 38 49 
Costa RIGA’ ae eee 48 == S17; — 
Guatemalave:... Sees al alia 51 228 10 
ELondtrasae een eee 1,660 90 63 — 
INicaragtia ah anoint: 214 — 260 28 
Panamauer....ce er er 1,169 755 1,568 95 
SalvadOnen.s. cee eee 120 57 —— — 
MéxicGaste,. 2: Soren ee 22,382 2,381 B25 3,712 
Miquelon and St. Pierre Is. — — 66 — 
Newfoundland and Labrador 407 80 2,087 20] 
Beérinudagme oer ee 888 160 178 131 
Barbadospaiae See oe cee 12 — 256 116 
Jamaicamnne sane eee 554 — 797 444 
Trinidad and Tobago..... 138 — 35 122 
Other British West Indies. 486 63 126 652 
Cuba ptr ta cee eae ie 32,186 1,598 634 1,374 
Dominican Republic ...... 398 = 987 357 
Ditch yWiest slnciesaeeeeee ay — 16 80 
Eiaiti Bec esan eet es 1,272 = 211 223 
Virgin Islands of U. S.... 93 — — 60 
AT Sentinal en eerie 3,185 485 175 597 
Boliviaatay.<.: eee 76 — 30 — 
Brazil PE a cass amie Meters — 296 == 63 
Chile Sage SS ee ae 2/5 210 iil 104 
Colomitamec ce eene eee ee 900 — 367 16 


Fcuadonie.. .cteeemieereeccr 608 — 30 
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itrsine Gitanean so sce sts «' 309 — 60 90 (Gat 5 cae SEG SOR ROO SERS MEARE Oe 45 1,082 
SDutch Guiana ............ 53 = 30 122 (COMOVGNSEL AGE eRien Oo U co.0.6 CALS SERRE 3 22 146 
PEREVSRCK GE ISSR ete Beetoos Ake — — 301 = Zs s 
AGS a> SP eae 2,210 — 2,615 1,190 Ecuador 1.0.21... sees eee ee teeter eee ens 5 = 
CIGUTA DE oon ertacr eae ee Orr 1,128 — i a TEX REL. Cecsotoseya nd Cee Lee ilo 0.30 ee nea —- 54 
WEN ZUEI A selere sche. 21s ciereeoin 1,393 — 5 Peres | 504 
SS ee a4 Ss 6,007 702 oe Peete meen hs sess ove a 
ae DR eee 25 = - = lekwivtGlal, WGK a Sooatouc . Ceeeaemene one 6 = 
Straits Settlements ....... = ; - i i HE) ois gt SOO eee eke oe 115 
GIG cca eeie aeRO 1,406 ZES12 2 5( se : 
Mee Asana sic... 4. fe ae 67 = Japan ee <p rere ater er tm a 1082 21 
PTOI ICOM OMesveperehe sce Gie hee tetas 200 ye — = Binlippinemrlislancds! \mspratise oae «600-8 s 70 126 
Philippine Islands ........ 4,469 242 255 5,362 I RusSiaisiay VGN a Pe ee <<. 5 ae 50 a 
MENT Sb chs posibtolo eae merece — i 5 a eters 64 21 
Australia. ......e....... 52. 27,096 1,547 3,896 5,086 = Australias... . 1. eee eet eee : 
British Oceania. 306%. sa. 34 — 92 43 Biitishmee Ceaniammc a street. 215... chee sot — 12 
Bgench': OCCaniia i... os se «6 — — 128 65 Bente Rs cn =(() 
Deas ae a 6.038 a <4 1544 /MSGme. pinta) “Abbtobics Soemcue ols ac olomeeto- ORE ee : 
@iher OCeantar ca. . ose ssc — = 9 38 
British West Africa....... 11 _ 472 142 LG taller Se Ba A 7 El 13,488 18.745 
British South “Africa...... 2,849 = 1,269 513 
itish Eas fricate. ee — 60 164 — 
oe = 45 = Earthenware Exports 
Algeria and Tunis. eRe — — 65 — Table, Other 
Other French Africa...... _- -- 10 _— toilet earthen, 
Portuguese Fast Africa... 126 — 236 = or stone and 
- kitchen crockery 
i 2 178,245 20,018 + 32,119 34,128 ee tense 
- Dollars Dollars 
: Dav GRNGTA “aati GENRE rec ech Cok Re —_— 5 
China and Earthenware Exports ete fs 
Bll COMM eee TTS he, See ea eiclire dado ein = 50 
Domestic exports for the month of October of china EOenieyee i... ee ee a 205 
and porcelain wares, show a decrease of $3,779 in table, Canada—Maritime Provinces ........... _ 161 
toilet and kitchen ware, and a considerable decrease in Quebec and’ Ontario <......... 380 36,819 
other ware. Earthenware exports for September of toilet brates Provinces ume. a onde. 59 3,973 
and kitchen ware show a slight gain as do other earthen, Brit. Col. and Yukon.......... 199 667 
stone and crockery ware. Department of Commerce fig- British Honduras BEI Coe Ch Gon miter i — 90 
ures for October follow. Woctam RiGd ey ne at Sierra eee ets --- a 
EMGrCULAGMEeT eae, fee rea ee ot teat ae S12 359 
China Exports INGE NAT Ey 4 Bes Be a SU A ne 82 279 
: Table, Toilet Other 1PEYOENGTI. 2° Se eee Ne 5 ones ae ener ee Sen 25 245 
and Kitchen China— 3 . iva 
Gounivies mate Poretinin WEGIC OMB erie ters oe eh hye oh cw kee 254 6,270 
Dollars Dollars Newfoundland and Labrador ........... 75 73 
“SOR 64 peeks Seana eee 47 _ Berinud amen c vic ch Peeps ee once sees 98 311 
Brcitenicn (Sumeie weer ete 3.n. 0b. keels = 125 Banbad Oster vaccines eer evi eee ew oe = 26 
Bao LATICO ee RINT tasss AER enw ee eiaiebeds wsie 250 72 atrial CAmerrey ter At oti. cement. ciataiie kere 40 103 
Canada—Maritime Provinces ........... — 118 cninidadmanduanl Obae Omater et rae eee = 52 
Quebec and Ontario ..m%...... 3,395 9,472 ©thermebiitishm Wiest. Indies: seer ence oP, ey 
Prairies Provanlicestee erie ian 158 888 > CCRUDEY, ca) 3 cs ESI ER AERTS ber TREMOR re oe ea 1,973 19,586 
Iota GolitanicleVililco nee 130 352 Dominican Republic ON Ss TA 25 1,673 
Oe erate (1 a ea 53 _ Dutch West Indies .................06. a Jl 
Costa Bi 75 IELERTNG- bon avts AIS CRO CRN ERE 6 © SECIS GE SR es == 585 
ee ee ice ico Le als wes = Vite tslands; ot. Urea anit, syats kes = 123 
Guatemala ...... 6.6... e eee eee e eee ee a ANTE SS ONSIEY, " telces oS ORR O 0 6 Scented RA 132 420 
Honduras edad ies aes S  fosce YS Se are tt 8 ue 65 IBF EW AU oc denreleh Oe ee ae eter a rae = 3,050 
Nicaragua... 0.0... se sees sees eee 148 a Chil mC Pie eee eee on a Bee = 172 
0 AE Ss a ea es Be CAR, See eee ee 176 487 
Salvador «1.0.1.0... sees eee cent eee ee ee 60 a iPS 2 ae Se ee a = 130 
Mexico 2... esis eee estes eee e ences 1,806 606 Wiellezilelammerecae. Sawetren ten clonua eine. 33 79 
Newfoundland and Labrador............ = 151 Batch ladid .:.5,. Smet esau we nes a = 57 
; : ¢ ; 
|S SSSTUNTEEL 5. 95 aah Career Aen ARs eee 975 857 Cate Cees eae at al =" 185 
Barbados Fe OO I OT aa A tala i ea ae 18 Chiang, 5 onto eS othe stot oe 547 227, 
Jamaica 360 0. 08 COUR 6 eno SEE aa rie 183 161 Tov eeMadurs ee i ae) 13 
Trinidad and Tobago APS RIES oR ae 78 a EL OUS On omar tanta sere ene 30 12 
@iher British West Indies...........+-. oe 480 (ood. a ee ves 567 
Cuba oO ae Reese: vice iri? 2+ SS 1,419 Philippine Islands Yk ee 270 21 
Dominican Republic ..............++... 145 383 iret) oe.) Ge = 5,408 
eta) cot Indies: 3.7.5.5. i ue. wa =>. 50 = NewseZealandi cee ste eetiek n ccictabionce — 93 
RGTEL. > Gtie Re ORR a ESE ee 299 340 Belstanmicons oO mere meres ten ac — 14 
Bareine Islands of Uy So ..ccos.c:s-.--- 86 77 yanaiver Syetoasy MWC 4 sock egunnsaaennec 94 54 
SS TMTTE DY Be act ds a Sen ee 69 17 Other Pontustese Attica seas. sae 28 = 


Bolivia 


ES EME Re ee a, ek 50 242 Ota Merotage, svneat aye eeretotes esis ae ete erie 4,854 83,758 


Bringing Customers Into the Store 


Detailed Plan of Prominent Manufacturer, 
Shows Retailers How to Interest Consumers in 
a Convincing Way, to Clinch Many Sales 
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Y showing the retailer how to attract customers to 
his store and informing them of interesting facts 
concerning the product, has been well accom- 

plished by the Altorfer Bros. Company, Peoria, Ill., in a 
twenty-page booklet entitled ‘““How 437 Dealers Brought 
Customers Into Their Stores.” The Altorfer company 
is the manufacturer of A B C washing machines. 


It wou'd probably be hard to find a dealer who would 
not corsume the contents of the book from beginning to 
end. The story describes merchandising plans which were 
thoroughly tested and proved to be successful by 437 
men. 

First, the dealer is advised to carry a complete line of 
washing machines. This is done because buyers of wash- 
ers often have definite ideas in regard to the type of ma- 
chine they desire and the dealer who carries only one 
type runs the risk of losing sales because of the determined 
preferences of prospective customers. 

Then the subject of a leader is taken up. The value of 
a leader at a special pzice is emphasized, the discussion of 
the subject covering a page and carrying a reproduction 
of an A B C number which the company offers for the 
purpose. 

The next step in the development of the plan is entitled 
“Your Market.’ The dealer is told to ascertain the num- 
ber of wired homes in his city from the lighting company, 
then to learn the approximate number of washing ma- 
chines already sold in the town. The lighting company 
should also be able to give these figures, the dealer is told, 
but in case it can not there are other ways of finding out. 

“After you have ascertained the possible market for 
A B C washing machines in your town, the next step is 
to set a quota, or mark to shoot at,” the dealer is advised. 
Then the sales arrangements can be guided by this quota, 
and the dealer is told to set a figure that can be reached, 
but one that is somewhat hard to get. After the quota has 
been determined the dealer is told to figure out what per- 
centage this quota is to his total business and then plan on 
ceiving the washing machine a proportionate share of his 
time, money and effort. 

These, of course, are the preliminary steps necessary for 
a dealer to take before he can make his plans for pushing 
the washing-machine department and take advantage of 
the suggestions offered in the book, 

“Makirg Plans for Reaching Your Quota” is the next 
step. The question of salesmen is the first matter dis- 
cussed. “Unless your store is very small,” the opening 
paragraph begins, “and you do all of your selling your- 
self, the problem of sales help must receive your consid- 
eration. This is important to your success, for there is no 
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use in setting up a business and then strangling it by not 
having enough salesmen to proper'y interest and sell the 
prospects in your town or city. The number of salesmen 
necessarily depends largely on the opportunities for selling. 
A good average salesman should sell at least eight to ten 
A BC washers a month. If your store is small and you 
cannot attend to all the selling yourself, train one of your 
best c‘erks to sell A B Cs, follow up leads on the outside, 
ete 

Payment of salesmen is the next subdivision, The dis- 
cussion goes into the matter rather thoroughly and gives 
dealers some definite rules to follow. The company states 
that it has been found more profitable to make some kind 
of a commission arrangement with the salesman whereby 
he receives his remuneration in accordance with the sales 
he makes. In some towns, the company says, it is possible 
to secure men at 10 per cent to 12% per cent commission. 
In larger cities it may be necessary to pay as high as 15 
per cent. The amount of commission also varies with the 
manner in which the business has been built up. The 
merchant just starting out, or who is not known, must 
necessarily pay more than the dealer who has an old-es- 
tablished, well-advertised business. 


Then a plan for a sales contest is given. 


The next subject discussed after the sales contest is 
newspaper advertising. Dealers are advised to arrange for 
newspaper space in which to advertise A B C washers the 
year round. Small advertisements published frequently 
are recommended in preference to large advertisements 
run infrequently. It is suggested that an advertising ap- 
propriation be figured out at the beginning of the year. 
From this figure an amount necessary to take care of spe- 
cial sales or campaigns should be deducted because at 
times like these larger space will want to be used. The 
balance of the appropriation can then cover a series of 
medium-size advertisements, big enough, however, to tell 
the story properly. Dealers are further advised that the 
company will furnish cuts and ready-made advertisemerts 


and that many ideas can be obtained from reading the — 


company’s monthly magazine, “The A B C_ of. Selling.” 

A page is given to. the subject of prospects for sales- 
men. If a dealer makes such a survey as the company 
suggests, he will naturally have a good many prospects 
with which to start his intensive selling work, but he 
must keep the names of prospects coming in so that there 
will be no periods when salesmen have no prospects to call 
upon. Several ways are suggested for doing this, the 
principal ones being special saies campaigns described 
further on in the book. The dealer is advised as to the 
best times for conducting such campaigns, such as holiday 
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periods, the month before house-cleaning days, mid-sum- 
mer campaigns, etc. The company carries on a system of 
its own which reacts to the dealers’ benefit, and this plan 
is described as follows: 

KEEPING THE RECORDS 


“Before A B C washers are crated, a yellow tag is en- 
vlosed with the machine. This tag is perforated into two 
sections. When the washer has been sold to the customer, 
both sections of this tag are filled out. One section is 
retained by the dealer for his files, the other section 1s 
sent to the general offices of Altorfer Bros. at Peoria, Ill. 

“When properly filled out, the tag that comes to Peoria 
bears the customer’s name, correct address, model number 
of the washer, serial number, the name and address of 
the dealer, the name of the salesman who made the sale 
and the date. 

“On receipt of the tag at our office, we make out a 
Guarantee Bond, which is sent to the customer together 
with an engraved card thanking her and suggesting that 
possibly she may have some friends who may be inter- 
ested in washing machines. A _ postal-card is enclosed 
with this bond. The customer is to note on the card 
whether or not she has received the bond, or whether she 
has an instruction book and leaves spaces for the names 
of friends who are also interested in washers. 

“When the customer returns the postcard to us, we im- 
mediately send to the dealer who sold the machine, the 
names of all the prospects the customer has noted on the 
postcard. 

“Planning your work in line with the above will mean 
that your salesman will at all times have planty of pros- 
pects to work on, and when the men have work ahead of 
them they naturally work harder and roll up more volume 
and profits for you.” 

The dealer is then led to the principal part of the whole 
plan, special campaigns or sales. There is first a general 
discussion of the value of special sales and emphasis is 
placed upon the necessity of uniting effort in a good, 
well-rounded plan. Just to do a part of the job is not 
sufficient to bring about the results the company is so sure 
all dealers can obtain if they will follow its instructions 
A list of the various mediums for advertising is given 
with a brief discussion of each, such as broadsides, news- 
paper advertising, store, sidewalk and window displays, 
salesman’s contests, signs, telephone operator with com- 
plete instructions as to how to handle phone inquiries, spe- 
cial arrangements for calling upon prospect lists, movie 
slides, instructions to salesmen, etc. 

The dealer is advised to use the company’s prepared 
advertisements for the newspapers; for, as it explains, 
these advertisements were prepared by advertising ex- 
perts and their results have been proved. Reproductions of 
store and window displays are scattered through the book, 
showing the special arrangements for sales weeks. Many 
other questions are handled in detail as for example, 
“How to handle inquiries,” “How to answer phone in- 
quiries,” outside displays, advertising the names of A B C 
owners, how to plan and operate a sales meeting, how 
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to work up “stunts.” Ideas are given for contests for 


the sales force and for customers. 

Then there are suggestions for A B C Christmas clubs, 
premiums and movie tickets for prospects and methods 
for securing the names of prospects from owners of ma- 
chines. Sample letters to prospective customers also are 
shown complete and an idea for a card from the A B C 
service department asking customers about the condition 
of their machines, ete. 


Two pages are devoted to a thorough discussion of the 
time payment plan, giving full details of the entire method. 

Results of campaigns are shown which are enough to 
tempt any dealer into trying the plan at least once. There 
is no indication of the manufacturer talking down to the 
dealer. It is simply a case of presenting in a clear-cut 
way ideas which have been proved successful. 


American Art Industries Show Interests All 


The united interest of Museum, manufacturers, design- 
ers and the buying public augurs well for the Exhibition 
of American Industrial Art, to be held at the Metropolitan 
Museum January 14 to March 2. 
Museum have kept pace with the interests of the manu- 


The activities of the 


facturers, designers and consumer. As the benefit of the 
Museum’s work to our industries has become more widely 
recognized, every effort has been made to improve the 
quality of these exhibitions. The manufacturers’ willing- 
ness to cooperate with the Museum in this work has be- 
come more pronounced as they more fully realize the prac- 
tical results of this effort for general improvement in 


design. 

A manufacturer of dolls tells the Museum that he had 
an order to make dolls for the Pilgrim Fathers’ celebration 
in New England. Pilgrim men and Puritan maiden dolls 
were wanted. He went everywhere and spent three weeks 
trying to find the appropriate forms and costumes for pat- 
terns for these dolls, but without success. “If I had only 
thought of the Museum,” he said regretfully, “I should 
have gotten what I needed.” 

The public also has been more appreciative of these 
exhibitions as their attractive quality and character has 
been seen, and the attendance has increased proportion- 
ately. The oncoming of this united front—the Museum, 
the manufacturer, the designer, and the buying public— 
gives a great and irresistible impulse to commence in the 
improved output of American products. With such united 
effort nothing can hinder the fulfilment of the clear prom- 
ise that American art industry in general will achieve the 
world leadership it now enjoys in many departments of en- 
deavor. 


All objects shown will be designed and made-in-Amer- 
ica products, manufactured during the year 1923. These 
exhibits also represent “quantity production”; that is, not 
special orders or isolated examples, but goods manufac- 
tured for stock. The term will also be construed to cover 
pieces produced singly but as duplicates of an identical 
design. 


HE Quezal Art Glass & Decorating Co., Brooklyn, 


N. Y., whose line of illuminating, art and _ utili- 

tarian glassware, is well known for its unusual 
beauty, has been succeeded by the Quezal Glass Mfg. 
Co., Inc., which has taken over the plant and business of 
the former concern. Besides continuing the patterns and 
shapes manufactured by the old firm, the new company 
will augment the line with a variety of new creations of 
unusual merit. 


George O. Levy, formerly with the Goss Chandelier 
Co., St. Louis, has been engaged by the Maibrunn Co., to 
travel with their lamp shade line through the middle West. 

The business of Edmondson Warrin, the well known 
decorator of china and glassware has been incorporated 
for $100,000. 


Henry Shirley, of the Maddock & Miller, Inc., sales 
staff, blazed the trail for the 1924 campaign of the con- 
cern’s selling staff, leaving last Saturday, to cover his 
territory through the West. J. Meredith Miller of the 
firm, also left on Monday for a short trip through New 
York State. 


Rk. W. Heald has resigned as merchandise manager for 
The Dayton Store, Minneapolis, Minn., according to re- 
port received here Monday, and will go with Mandle 
Bros., Chicago. Mr. Heald was merchandiser for the 
home furnishing department of The Dayton Store. 

George Jakobi, for the past four years advertising di- 
rector for the Palais Royal, Washington, D. C., will take 
charge of the publicity of Stern Brothers, New York, after 
Jan. 7. Prior to being associated with the Palais Royal 
Mr. Jakobi was with Lit Brothers, Philadelphia; Gimbel 
Brothers, and’ R. H. Macy.& Co. Inc., New York: 


Woolworth Chain Buys Famous Skyscraper 


Sale of the Woolworth Building to the F. W. Wool- 
worth Company, owner of the Woolworth stores, has been 
announced by Charles E. C. McCann, president of the 
Broadway-Park Place Company. The transaction was ap- 
proved at a meeting of directors of the Broadway-Park 
Place Company and the actual transfer will take place 
April 1. 

Mr. McCann refused to name the money consideration. 
He emphasized, however, that it is not a mere stock trans- 
fer or bookkeeping transaction, but an actual sale. It was 
regarded as probable, therefore, that the price might run 
well into eight figures. 
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The building and site cost about $13,500,000, and its 
market value today is regarded as about $15,000,000. The 
assessed valuation is $11,250,000. The directors yester- 
day wrote off $1,000,000 of good will, reducing that asset 
to $20,000,000. Twenty million dollars was written off 
last year, making a reduction from $50,000,000. 


Donaldson Store to Erect 8-Story Addition 


News that the L. S. Donaldson Co., Minneapolis, Minn., 
will spend $1,700,000 in erecting an addition to its store is 
received. It is planned to build an eight-story building of 
steel, hollow tile and architectural terra cotta and marble 
exterior. The new store is expected to be ready for occu- 
pancy next October and larger stocks of glass and dinner- 
ware will be carried as a result of this extension. 


Friends Honor John J. West 

John J. West, who previous to his recent resignation, 
was china and glass buyer for Powers Mercantile Co., 
Minneapolis, for twenty years, was given a fine send off, 
before leaving for the South, where he plans to make his 
future home, as any man could possibly wish. 

This took the form of a dinner given, by his friends at 
the Minneapolis Athletic Club, on Saturday evening, De- 
cember 29th, and was the most convincing evidence, of 
the high esteem in which he is held by the trade, as could 
possibly be given. He was also presented on the occasion 
with a handsome platinum and diamond Shriners pin. 

Fred L. Stuck presided at the dinner. Others present 
were: Mortimer Schwarz, A. W. Kunzman, W. J. Stew- 
art, Harry J. Muldoon, Geo. A. Searle, Frank J. Hable, 
Ira T. Pierce, C. N. Greaza, Herbert Uline? Johneiveetes 
Harold Hall, L. S. Mitchell, H. S. Skinner, “Albom Cari 
son, Anton Anserson, Oscar Forsberg, Samuel Holden, 
Ernest Merrill, Frank Reukauf, Otto Reimann, J. V. 
Merrill, Leo Paul, T. E. Berner, Richard Walker, William 
Casey, Roy Braistad, Donald McLane, T. H. Strandberg, 
F, J. Miller, W. F. Stroche, Gust S. Carlson, Herman 
Anderson, J. W. Dalrymple, Claude Zemlin, and John H. 
Gustafson. 

Honorary guests were: W. L. Smith, Jr, Qa 
Sutherland, -E. B. Hilly “M2 .f- Lacey; Wiese 
Schlake, Eugene Bloom, Henry Shirley, Fred Reimer, 
Col. W. F. Ellison, W. H. Hanson, Henry Saul, Wm: 
Rone, Chris Hauser, Walter Knowles. W. H. Duval, 
Alexander Fraser, Walter Jones, H. E. Hoertcorn, Geo. 
Fowler, Earl Newton, A. A. Graéser, Joseph Hurd, G. 
L. Pitcairn, Ira Jones, Oscar Helm, John Davison, Jack- 
son W. French, M. Keating, Geo. Turner, Clyde Reasner, 
Oscar Nyberg, Leon Vallee, Thos. Butcher, Percy Ley- 
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land, H. C. Tooms, Jas. J. Temple, Harry Dennis, J. W. 
Irwin, Geo. Bratt, John Kennedy, William C. Lynck, 
Charles Weiss, W. B. Dalzell, Berkeley Claybourne, Al- 
bert H. Burton, and A. W. Mackenzie. 

The Committee in charge of the affair were: George A. 
Searle, Chairmar, Fred Stucek, Ira T. Pierce, and Samuel 


Heiden. 


New Feibelman Department Store Now Build- 
ing in Shreveport 

A new department store to cost upwards of $365,000 
is now under construction and will be opened as Feibel- 
man’s Department Store in Shreveport, La., Leopold 
Feibelman, a prominent jobber and retailer of New Or- 
leans heads the enterprise. 

Construction of the building, to cost $365,000, is to be- 
gin on or about December 1 as soon as the site can be 
cleared, and ihe plans include many conveniences for pa- 
trons and employes alike, a comfortable and commodious 
rest room for employes being located on tke roof. Four 
mezzanine floors will increase the space available for the 
display of goods and enhance the convenience of the 
patrons. 


Buyers in New York 
January 8, 1924 
J. Hertzberg, china, glassware, silverware, S. Kann Son & Co., 
Washington, D. C., 432 Fourth Ave. 
January 10, 1924 


L. T. Huston, toys, Woodward & Lothrop, Washington, D. C., 
370 Seventh Ave. (fourteenth floor). 


Webb Store Opens New China and Glassware 


Department 
The H. S. Weeb Store, Glendale, Cal., has added a 
large department which includes crockery, glassware, and 
housefurnishings and has added a new show window to 
the front of the store for the better display of these lines 


of merchandise. 


Business Briefs 


The Rea China Co., Canton, O., has been incorporated 
with a capital of $150,000, by Milton J. Brauscher, A. L. 
Brauscher and W. R. Killinger. 

J. A. Kelly, Mt. Pleasant, Mich., has acquired a factory 
site at Moultrie, Ga., and will erect a plant for the manu- 
facture of pottery, specializing in flower pots. 


The Iverson Specialty Shop has been opened at 1242 
Maple Ave., Terra Haute, Ind., making a feature of china 
and glassware for gift purposes. 


The Canton China & Glass Co., Canton, O., has opened 
a new department for the distribution of imported and 
domestic china and glassware. 
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BUYING trip to ‘‘Head- 

quarters” means time 
and trouble saved. An entire 
season’s stock can be ordered 
from the leading representa- 
tives of this line under one 
roof, amid comfortable 
and convenient surroundings. 
You can’t forget the location 
—at the intersection of the 
world’s two best-known 
streets. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 


[ley 
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Pittsburgh Show Opens With a Bang 


Big Crockery and Glassware Exhibit Opened 
Jan. 7 With Large Representation in Trade 
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Pitt William Penn Hotel and the Hotel Henry, 
Pittsburgh, got away to a flying start Monday. 
There has been very little “looking” the visiting buyers 
getting busy almost as soon as they arrived. Merchan- 
The sole thought of those reg- 


, \ HE 1924 Pottery and Glass Exposition at the Fort 


” 


dise is being sold readily. 
istring is to get goods as quickly as possible. 

The display of lines is larger and more varied than 
ever before. Some wonderful new creations in open 
stock dinnerware, glassware, lamps, candlesticks and spe- 
cialties are being shown in every display room of both 
hotels. 

Optimism is heard from all buyers. 
been put down as “Big” and stocks broken. 
who will not reach the district until next week have sent 
letters to salesmen to make up their orders on a specified 
basis so that their orders will take priority. This indi- 
cates that the want of merchandise is far reaching. 

All salesmen tell the same story about demand. The 
first three days of the opening week indicated that be- 
cause of heavy holiday selling, the stability of prices and 
the outlook for the new year, shipments are wanted as 


Holiday trade has 
Some buyers 


soon as possible on all lines. 
Half fare rates on railroads on account of the annual 
meeting of the Western Glass & Pottery Association is 


bringing many new buyers into the market. This same 
DS > ~ 2 


rule will prevail next year. 
Buyers in the first days of the week follow: 


A. P. Davis and W. V. Wright, Geo. W. Wright Co., 
Rochester, N. Y.; C. W. Fellows, Atlantic Refining Co., 
Philadelphia; H. A. Robb, H. A. Robb Co., Indianapolis ; 

fel ee otage: Stage-Cashins Cut Glass Co., Loudenville, 
Pa.; Louis Goldsmith, Scranton D. G. Co., Scranton, Pa.; 
ib Jt, Wage J, ReGen Ge Swims, iboticypilte, icies : 
Allgum, Springfield, Mass.; Alvin Carlson, C. & C. Cut Glass Co., 
Minneapolis; William H. Bowen, Goldbergs, Washington, D. C.; 
Lee Schoenthal, Gimble Bros., New York; TL Be Halleb, Gimble’s, 
Milwaukee; G. E. Minard, Stern Bros., New York; E. B. Diford, 
Pittsburgh; M. L. Lee, Alban Glass Co., Morgantown, W. Va.; 
Charles J. Brenner, A. T. Schlichling Co., Newark, N. J.; D C. 
Tracy, Geo. Borgfeldt Co., New York; F. C. Foster, Jewel Tea 
Co., Chicago; C. E. Lozier, Penn Cut Glass Co., Wilkes-Barre, 
Pa.; Henry Von Hagel, Sears-Roebuck Co., Chicago; J. L. Hunk- 
ler, Elder Johnson Co., Dayton, O., Arthur Lit, Lit Bros., Phila- 
delphia; Charles Baxter, La Salle & Koch, Toledo, O.; George J. 
McCartin, Associated Mdsg. Co., New York; H. E. Kallman, 
Hines, Inc.. New York; H. W. Breitenstein, McClements Co., 
Pittsburgh; L. C. Gregory, Thomas Flynn Co., Ford City, Pa.; 
A. D. Shaw, James McCreery Co., New York; P. J. Murkland, 
Sears Roebuck Co., Chicago; Thos. J. Stackpole, The May Co., 
Cleveland; R. J. Workman, The Liberty Works, Martins Ferry, 
O.; Louis Reizenstein, Pittsburgh; J. M. McCoy, The McCoy Co., 
Pittsburgh; M. James, T. M. James China Co., Kansas City, Mo.; 
A. A. Blankenmeister, Nugent D. G. Co., St. Louis, and Mortimer 
Swartz, The Golden Rule, Minneapolis. 


BUYERS REGISTERED 


D. J. Bright, Shamokin, Penna., Fair Store; Jesse H. Deria, 
New York City, Henry Deria & Son; P. H. Dunn, Dayton, Ohio, 
Wm. F. Oelman & Co.; Silas Ichenhauser, Evansville, Ind., The 
Eichenhauser Co.; Geo. L. Lobstitsz, 23 E. 26th Street, New York, 
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W. T. Knott; Clifton Allen, Philadelphia, Strawbridge & Clothier ; 
Reale Yarwood, Lancaster, Pa., Hager & Bros.; A. Schuchat, St. 
Louis, Mo., Famous-Barr Co. ; L. F. Gilman, Philadelphia ; Henry 
Bronseter, ‘New York City, Anchor Mfg. Co.; A. F. Lunt, Chi- 
cago, Statler Hotel Co.; W. C. Newland, New York, Continental 
Silver Cope Wis Ge Downing, New York, R. H. Macy & Co., Inc.; 

iMolae Kaspar, New York, R. H. Macy & Co., Inc.; Mortimer 
Schwartz, St. Paul, Minn.; L. A. Gregg, Springfield, Mass. : 4 Bova Fe 
Sargent, Toronto, Can., The T. Eaton Co., Ltd.; A. Hazelton, 
Toronto, Can., The T. Eaton Co., Ltd.; Annie Masch, Brooklyn, 
H. Batterman Co.; M. R. Aaron, Brooklyn, H. Batterman Co.; 
O, C. Helm; Chicago, Helm & Soeckup, Inc.; W. G. Benedikt, 
Newark, N. J., L. “Bamberger GraGourebie Messler, Newark, N. J., 
L. Bamberger & Co.; Chas. E. Clark, Harrisburg, Pa., Soutters 
Dept. Store; H. J. Smith, New York, Philip, Thistle & Smith; 
W. H. Behringer, Allentown, Pa., Hess Bross.; D. Urquhart, 
Montreal, Can., Cassidy’s, Ltd.; Frank Collins, New York, Sun- 
set Fixtures; E. Boyden Taylor, N. Adams, Mass., Boston Store; 
E. Archambeau, Pittsfield, Mass., The Wallace Cou Bry: Schweit- 
zer, Newark, N. J., L. Bamberger Sa Cogn H. Lang, Cleve- 
land, O., The Kinney & Levan Co.: W. M. Taylor, Boston, Mass., 
Mitchell, Woodbury Co.; S. A. Pickering, Pittsburgh, Picker- 
ings; B. H. Palmer, Ft. Wayne, Ind., Fred Bell (Gor E. C. Gold- 
stein, Pittsburgh, Pain & Beatty Co.; Florine McElliott, Roches- 
ter, N. Y., Florine Gift Shop; O. D. Esten, Minneapolis, Minn., 
Davis & Brinsted : Reo. Brinsted, Minneapolis, Minn., Davis & 
Brinsted; Samuel K. Waring, Wilkinsburg, Pa., Waring Hard- 
ware Co., City, Helfer Bros. Co., 617 Penn Avenue; P. D. Mes- 
senger, Boston, Mass., Jordan, Marsh Co.; Jos. Wenzel Ebenezer, 
N. Y., Ebenezer Cut Glass Co.; H. F. Arngin, Boston, Mass., 
Gilschrist Co.; P. Schreeloch, New York, Borgfeldt & Co.; W. H. 
Dashiell, New York, Associated Dry Goods Corp.; H. M. Uline, 
Minneapolis, Minn., Powers Mercantile Co.; F. G. Brost, Buffalo, 
N. Y., J. W. Adam & Co. Robt. Evans, Buftalos Navona vv. 
Adam & Co.; W. B. Stanton, Baltimore, Md., Stewart & Cor; 

H. Kluter, Baltimore, Md., Stewart & Co.; L. W. Jansing, Louis- 
ville, Ky., Stewart Dry Goods Co.; J. A. Aldrich, New York, 
James McCreery & Co.; B. W. Twitchell, Buffalo, N. Y., Wm. 
Hengerer Co.; J. E. Coan, Newark, N. J., Hahne & Co.; A. A. 
Hall, Baltimore, Md., Hutzler Bros. Co.; R. J. Calm, Reading, 
Pa., Pomeroy’s, Inc.; A. J. Kline Harrisburg, Pa., Pomeroy’s, 
Inc:; J. D: Cline, Harrisbure,” Pas  Pomeroyisa mcs ©nac: 
Smith, Hartford, Conn., Brown-Thomson Co.; Miss A. 
Mantle, Pittsburgh, Kaufmann’s; F. G. Nicholas, Pittsburgh, 
Kaufmann’s; J. H. Harris, Pittsburgh, Kaufmann’s; D. O. Rib- 
ley; A. S. Baker, Philadelphia, Gimbel Bros.; A. Hanan, Phila- 
delphia, Gimbel Bros.; W. C. Goodwin, Washington, D. C., Lam- 
burgh & Bros.; Martin Waxman, Washington, “DD: C., Lamburgh 
& Bros.; John A. Armstrong, Buffalo, N. Y., Hens & Kelly Co.; 
C. J. Watkin, Chicago, Mandel Bros.; James McIntosh, New 
York, Ovington Bros "Can Joseph W. Green, New York, Oving- 
ton) Bros. ©or; Hred Jz Duclos, New York, Ovington Bros. Co.; 
“Ghose. Keller, Worcester, Mass., Denhalm-McKay Go.; W. 
Angrove, New York, Syndicate Trading Co.; W. B. Coulter, 
Buffalo, N. Y., Syndicate Trading Co.; Miss E. H. Fuller, 119 
Whitfield St., Pittsburgh Craft Shop; Arthur Litt, Philadelphia, 
Litt Bros.; W. J. Ewing, 1116 Center Ct. Self: F. S. Ruble, 
Uniontown, Pa., Self. 


Association Elects New Officers 


Ballots were opened and counted Monday night for 
officers of the Western Glass & Pottery Association, 

The amendment to the constitution permitting women 
to become members of the association carried. 

Officers elected are as capes 

President—Reuben Haley, U. S. Glass Co. 

Ist Vice President—Albert SRO Eon. Joseph Horn 
Co; 

(Continued on page 30) 


i 


Ra) 
oon 
ll 

GT 1} 

I 

& 


VY Ve 


UYING of dinnerware for 1924 shipments got 

away to a good start this week, when buyers began 

visiting the East Liverpool market in very good 
numbers. A few were in the market last week, but on 
account of the holiday breaking the week, there was little 
activity in sales rooms, as was to be expected. However, 
Monday and Tuesday were rather active days, some visit- 
ing here Monday en route east to Pittsburgh, and others 
were here Tuesday, after spending Monday visiting the 
exhibits at the Ft. Pitt and William Penn Hotels in 
Pittsburgh. There is early indication that the next three 
weeks will prove just as active if not more so than sales- 
men and manufacturers experienced during the same 
period a year ago. Early visitors to the market tell of the 
need of merchandise. They also relate that holiday buy- 
ing was active, and that dinnerware, both in open stock 
and in sets moved out nicely. 


Zero weather the close of last week, and the early part 
of the present week caused a slowing up in kiln produc- 
tion on account of the gas supply being denied manu- 
facturers for kiln firing purposes. Those kilns being 
fired with either oil or coal were continued in operation. 
The greatest number of kilns is fired off over Sunday, 
this always being the rule, but the sudden cold snap shot 
these schedules to pieces this week. 


Pottery manufacturers, whose plants are located along 
the Ohio River were nervous during the latter part of 
last week, when a flood warning was sent out of the 
Pittsburgh district. The crest of the flood reached here 
late last Friday night when the stage in the Ohio River 
reached 34.5 feet. A foot or two more would have put 
the water over the banks, and probable damage wouid 
have resulted to the Cartwright, Thompson, Harker, 
Colonial and T. A. McNicol plants. However, the cold 
weather caused the river to decline, and danger of a severe 
flood was past. 


*resent schedules call for the new No. 6 or tunnel kiln 
plant of the Homer Laughlin China Cc., to get on a pro- 
duction basis early in February. That possible ‘“some- 
thing’ may upset plans, but as the situation is now 
pretty well in hand, it is believed that the first ware will 
be put through the tunnel kilns early next month. 

The new sagger shops has been placed in operation, 
as has the mould shop. The next section to be placed 
in operation will be the clay making section, and then 
will follow the beginning of operations in the clay de- 
partment. No trouble is being experienced by the com- 
pany in securing sufficient kelp, in fact more applications 


have been received by the management that is necessary 
to fill out all departments. This gives the firm oppor- 
tunity to “hand pick” forces for all departments. 


Thomas A. Copperstone, of Ft. Wayne, Ind., sales- 
man for the Vodrey Pottery Co., spent the latter part of 
last week at the factory arranging the new 1924 line 
which he opened at the Ft. Pitt Hotel, Pittsburgh this 
week. The company has a new dinner shape this year, 
all moulds for their old shape having been destroyed. 


William L. Tickell, of Baltimore, Md., eastern sales- 
man for the Edwin M. Knowles Co., is back in the district, 
where he will remain during the month assisting in the 
sales department. Following the close of the local buy- 
ing season he will proceed to New York for a season, as 


is his usual custom. 


Demand for yellow ware continues quite active, and the 
lone plant in this line here, operated by the D. E. McNicol 
Pottery Co., went on full production last Monday. This 
character of ware sold well all through last season, and 
early orders indicate that the sale of the line this season 
will be as active as ever. 


Among the early buyers visiting the local market late 
Jast week included Jack Allman of Falls Creek, Pa.: Mr. 
Boyd, with Tiedke Bros., Toledo, O., and Mr. Dungin, 
with the Gilchrist Co., Boston, Mass. 


Joseph C. Davis, salesman for the Knowles, Taylor & 
Knowles Co., is now able to be back at his desk follow- 
ing several months of illness. He is rapidly recovering 
his old time health, and expects to be able to make his 
usual western trip at the close of the local buying season. 


Only an occasional cancellation of old orders has been 
reported by manufacturers hereabouts. Some were in- 
clined to believe that on account of the large amount of 
old orders unfilled at the close of the year that some dis- 
tributors would cancel, and then replace this business 
with new specifications during the current month. But, 
however, instead of cancelling such business, additional 
orders have been received. This would indicate that both 
jobbing and retail interests are in need of merchandise, 
and that they propose to keep their stocks up as well as 
possible during the coming season. 


Buyers who were in the market this week told of the 
heavy demand for dinner ware during tne holiday season, 
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Belmont Tumblers 
For Strength, Style and Use 


You want strong glasses—ours are carefully made of 
standard materials only, annealed and edges templered. 
Optics of course add to strength. 

Our KURVIN shapes prevent any knocking of edges 
without sacrificing graceful lines. Edges cannot touch 
when picked up several at a time when the nicking is 
done. 

For all uses—kitchen, dining-room, parlor or fountain— 
our shapes are well adapted. 


GIFTS for all occasions. Cut, plain or optic; deco- 
rated, white or colored, or the fashionable black. No 
stencil effect, but anything that may be engraved. Cut 
designs from simple patterns to sunbursts, all by expert 
union workmen. 


ASSORTMENTS 


that we have used for years will show you Belmont 
Tumblers with small investment. “Cinderella” or “All the 
Year Round” give you variety. 


Toys and children’s tumblers decorated take up the old- 
‘ime “whiskies.” 


Get our Catalog 19. 


Look up our line at the Pittsburgh Show 


Room 938 Fort Pitt Hotel, 
Mr. Morris Lando in charge 


The Belmont Tumbler Co. 


Bellaire, Ohio 


and also spoke in a very optimistic vein concerning the 
outlook for a continuation of such active demand during 
the coming year. It was also explained by these buyers 
that good border patterns sold well throughout 1923, and 
that such stocks would be in active request during the 
current season. There is a tendency, however, on the 
part of some buyers to include more popular priced pat- 
terns in their specifications, although it is admitted that 
the manufacturers are now putting out a better grade 
of ware and a higher character of decorations than ever 
before known in the history of the industry in America. 


A letter of appreciation is to be forwarded C. A. Fox, 
chairman of the Central Passenger Association, Chicago, 
the 
road 


for his effort to secure for the annual meeting of 
Western Glass & Pottery Association a reduced railt 
rate, the first time a reduction in rates for this event 
having been authorized. For the term of the gathering, 
a rate of one fare and one-half was noted in the official 


passenger tariffs. 


The name of “Gadroon” has been adopted by the Se- 
bring Pottery Co., for its new dinner shape, which is now 
being shown for the first time. This shape possesses a 
beaded edge, and is the only shape of its design now on 
the American market. It is being shown in a wide variety 
of decorations, together with an overall colored glaze 
treatment, 


John J. West, formerly of East Liverpool, but for 
many years in charge of the dinnerware section of the 
Powers Mercantile Co., Minneapolis, Minn., has retired 
from that position, and with his family has gone to 
Mr. West 
has been succeeded by Stanley Gray, who has been with 


Florida, where they will remain indefinitely. 


the P. A. Bergner Co., of Peoria, Ill., for some years. 


Two new salesmen have been added to the force of the 
Sebring Pottery Co. for the new year, both of whom are 
well known in the East Liverpool district. Clarence FH. 
Bowman, for many years with the old Globe Pottery 
Co., in East Liverpool, and who later located in Chicago, 
and then went to Los Angeles, Calif., to represent the 
Salem China Co., in that territory will have caarge of 
the Pacific coast territory for this company, showing the 
lines. 


entire He will have his headquarters in Los 


Angeles. George Heisler, until recently with the Pyrex 
Division of the Corning Glass Co., will represent this 
firm in the middle west. Mr. Heisler began his pottery 
He later 


had charge of the decorating department of the War- 


career in East Liverpool, first as a decorator. 


wick China Co., at Wheeling, and then was in charge of 
the Drakenfeld offices in East Liverpool. He has been 
with the Pyrex people for a number of years. 


UNDAY last was a very busy day about the Ft. Pitt 
and \Villiam Penn Hotels. Salesmen were getting 
in their “last licks” in the arrangement of their dis- 

plays, and Monday the big show for 1924 was opened in 
all its splendor and glory. A few of the visiting trade 
arrived Sunday, and Monday morning many other arrivals 
registered. The retail store buyers, and syndicate buyers 
were the first to visit the district this week, and the job- 
bing trade is- not looked for in any great number until 


next week. 


The fact that the annual meeting of the Pennsyivania 
Retail Merchants Association will be held in the William 
Penn Hotel next week, may prove an added attraction for 
the annual Pottery and Glass Exposition, this due to the 
fact that many retailers will visit the market at this time, 
who have never been here before. An invitation to take in 
all exhibits will be extended the members attending this 
convention. Walter Rosenbaum, of the Rosenbaum store, 
is chairman of the convention committee, while A. H. 
Burchfield, of the Joseph Horne Co., is Vice President of 
the Association. 


Glass manufacturers will be interested in learning that 
the Willits Co., Fairmont, W. Va., whose clay pot manu- 
facturing plant was destroyed by fire some months ago, 
will be rebuilt, the improvement to cost in the neighbor- 
hood of $200,000. 

Alertness of Ernest Bare, watchman at the plant of the 
Brilliant Glass Co., Brilliant, O., prevented the destruction 
of the property by fire. He thwarted the plan of two 
firebugs, detected in the act of applying an acetylene torch 
to a pile of straw in the packing department. An attempt 
was made to damage the machinery in this plant two weeks 
ago. Bare drew his revolver and commanded them to 
stop, but they leaped through a window, and the watchman 
after them. A running gun battle followed, but the men 
escaped in the darkness. The small fire that did start 
in the packing end was stamped out. The company manu- 
factures lens and other glass specialties. 

On account of the increased business being offered the 
Imperial Glass Co., Bellaire, O., the company proposes to 
operate two furnaces and two tanks during the year. The 
four units will be placed on a production basis about 
Feb. 1. 

The committee of business men of Alexandria, Ind., 
that has been at work raising a bonus of $50,000 to retain 
the plant of the Lippincott Glass Co., in that city, have 
had $40,000 so far pledged to that fund. 


;= 


|e 


Directors of the new Wheeling Glass Manufacturing 
Co., Wheeling, W. Va., have been elected as follows: 
George Mathison, J. A. Anderson, Samuel Laughlin, C. 
C. Holloway, Hugo Laupp, J. Adam Blum and J. E. Moss. 
The company will manufacture a line of tumblers, con- 
tainers and other specialties. 


The Westmoreland Specialty Co., has started produc- 
tion from a new furnace, which was recently completed 
at that p!ant at Grapeville, Pa. 

Permission has been granted by the Maryland State 
Tax Commission to the Maryland Glass Co., Cumberland 
Md., to increase its capital stock to $250,000. 
the improvements proposed by this company were re- 


Plans of 


cently announced in the JOURNAL. 


Highwater in the Ohio River, prevented g’ass ship- 
ments from being made at Rochester, Pa., Wellsbure, 
Wheeling and Moundsville, W. Va., last week. Boats 
were unable to pass under some of the bridges, and land- 
ing places at some of these towns were flooded. 

Search has failed to reveal a will of the late Michael J. 
Owens, glass manufacturer, who died suddenly in his 
office in Toledo a fortnight ago. His estate, estimated 
at $6,000,000, will therefore be divided equally between 
his wife, daughter and son. 


Western Association to Hold Dinner on Jan. 15 


The annual dinner of the Western Glass & Pottery 
Association, that will be held in the dining room of the 
Kaufman Department Store next Tuesday evening, Janu- 
ary 15, and gives early promise of being the largest at- 
tended in the history of the organization. Musical num- 
bers, vocal and instrumental, will feature the dinner, and 
immediately afterwards a refined vaudeville entertainment 
will be provided. 

Dancing will follow, this being a new feature for these 
annual affairs. The entertainment has been arranged 
by Robert G. West, of the Pittsburgh Lamp Brass & 
Glass Co., acting for the committee in charge. 

Officers elected for the fiscal year by the recent refer- 
endum ballot, will be announced during the dinner by Sec- 
retary Watson W. Lang. 

The membership campaign has closed, and quite an 
addition to the roster will be shown by the annual report. 
It is said that the amendments to the constitution have 
also been approved, and this will permit women affiliated 
with the trade to become members of the Association. 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 
& THE MAYER CHINA CO. 

SN BEAVER FALLS, PA. 
SY WES a GEE 


4 Decoration No. 51 \ 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


Our 1924 line will be displayed at the Ft. Pitt Hotel, Pittsburgh, 
in January. Rooms 840 and 872. 


R. D. Otto in Charge 
REPRESENTATIVES 
Earl W. Newton U._S. Crockery & 
9 N. Wabash Ave. Glass Exchange 


Chicago 922 Chestnut St. 
I. Silverberg Philadelphia 
2 E. Twenty-third St. F. A. Wallenhorst 
New York * eae?) 
Bartlett & Straight 21 N. Liberty St. 
| Los Angeles, Cal. Baltimore 
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Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


At The Pittsburgh Exhibit 


GEO. R. WEST SALES CO. 
954 LIBERTY AVE., PITTSBURGH 


NEW YORK CHICAGO 
Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


THE COWAN POTTERY 
STUDIO 


ROCKY RIVER, OHIO 


Makers of 


Individual Faience and Porcelain 


Announce 
A Complete Display of Their 
Line During the Pittsburgh 
Exhibit as well as permanently 
at the Show Rooms of 


The Geo. R. West Sales Co. 


Pottery and Glass Building 
954 LIBERTY AVE. PITTSBURGH 


FA MUMHTUUTUCAUUAULOTUCATCGAULGACUATUOHRCONLGNUOATCOAUCNTCONCOTICOAUCAILOATOGIUANCOGUOAUGTEONLOAUOGAUUATLONOOGNCOAUOOHIAAULAUGOLONVLUAUONI OMA OOTLONIUOIUOTOLAUOTOOOILOA TOO OUI COTUOAIUE OL UOT Des 


TTT LETTUCE LEOUUE UGA ECOOLUUOUOMLCOAPOGUOAOMAAUOOOOSAGOOUOOOUOGTUOOPOOD COO UOGOROALUGAOOTCEAOOAUUGAUUGTLOGPOOTLOGOMARUGAEOETERHOOLUUA UUM MLOAEOM ULI UOOAILAUOATUOATOMMULAOUOATUOT OOOO UOT UOOCOOCOTUAOALOOH UOT OA TOA UOT 


ul 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By Beatrice MILLER WISNER 


“Samsonchina” Pure White Accessories 

In keeping up to the standard of perfect sanitation, and 
the rules and regulations of the Government and Insti- 
tutes, which pass upon the hygienic principles and effi- 
ciency of products to be put on the market, the S. D. 
Baker Manufacturing Co., 234 West 14th St. N. Y. 
City, has given the consumer in “Samsonchina” the very 
best bathroom accessories that can be produced, both in 
quality of material 
and faultless sani- 
(atv t Bari es. 
Every painstaking 
housewife has a 
special pride in the 
cleanly appearance 
of her bathroom, 
and is quick to rec- 
ognize hathroom accessories which will meet in every par- 
ticular the approval of her most critical friends. “Sam- 
sonchina” gleaming white bataroom fittings are the delight 
of every woman who rejoices in a spotless white bath- 
room and wishes to intensify cleanliness. The “Samson- 
china” line comprises many items, one of which is here- 
with illustrated ; Individual or Combination Holders, Soap 
Dishes, Sponge and Toothbrush Holders, Towel Bars, 
Paper Racks, etc. “Samsonchina” is made of heavy and 
durable china. It will not chip and needs no polishing; 
the finish will not wear off. Every individual or combin- 
ation device can be easily attached to the wall by means of 
screws, which are adjustable, and are concealed by small 
white china caps, thus making an attractive finish. Th- 
S. D. Baker Company having had many years of experi- 


ence in the manufacture of bathroom accessories have been 
able to gratify a long felt want in their dependable and 
attractive “Samsonchina’’ which will harmonize with 
plumbing fittings in the modern home or large institution. 
A comprehensive booklet is put out by the concern, giving 
detail sizes and design of the various objects manufactured 
by the firm, each being specified by number, whch is a 
satisfactory and simple means of learning the description 
of the line. An early inspection of this unusual display 
of fine bathroom equipment at the S. D. Baker Co., show 
rooms, 234 West 14th St., would prove highly interesting 
and compensating. 


Harder Refrigerators at Postley’s 


The excellent line of “Harder” refrigerators repre- 
sented by Chas. A. Postley & Son, 2 East 23rd Street, 
adds another “Red Letter” to the Postley Products. With 


a reputation of over sixty years in the agricultural field, 
the name “Harder” on farm machinery has stood for re- 
liability and sturdiness, and in taking up the refrigerator 
business the Harder Mfg. Corp., is only emulating its 
world-wide fame and sustaining the good name “Harder.” 
In launching the “Harder Kleen-Kold” refrigerators, the 
concern has given to the public a utility of splendid work- 
manship and trustworthy construction. Every outer case 
of the “Harder Kleen-Kold” refrigerator is made of 
selected oak and thoroughly kiln-dried, and practically air 
tight. The interior case is of seasoned oderless soft wood, 
solid sheathed to heavy posts with a deep dead air space 
of 1% to 1% inches between the inner and outer cases. 
Linings, Insulating Quilt, Insulating Sheathing, Doors, 
Shelves, Ice Racks and Drain Pipes are all of the finest 
make and material, ensuring perfect satisfaction and dura- 
bility. The ‘““Harder”’ is economical, maintains a frigid tem- 
perature and reduces ice consumption. Keeps foods dry and 
pure through perfect refrigeration, produced by a con- 
tinuous circulation of dry air. A number of household 
designs are being shown at the Postiey salesrooms. An 
examination of these estimable refrigerators will demon- 
strate the splendid value of this tested line. The “Harder 
Kleen-Kold” refrigerators are worthy products from a 
worthy concern. 


“Hasy” Electric Washer Saves Work 


Every woman knows the first law of nature is self- 
preservation, and in consequence she looks to labor-saving 
devices as a means for keeping up the standard of good 
health by not over-taxing her physical strength in the 
daily round of household duties. The electric washing 
macnine is the saving power 
of “Blue Monday,” and with 
the numerous electric wash- 
ers on the market, there must 
be exercised precaution in the 
selection of an efficient and 
economical machine. The 
“Easy” Vacuum Electric 
Washer, illustrated, manufac- 
tured by the Syracuse Wash- 
ing Machine Corp., Syracuse, 
N. Y., has stood the test of 
expert examiners—Good Housekeeping Institute, Tri- 
bune Institute, and has won marks of merit at the Panama 
Pacific Exposition. It has been endorsed and approved 
for over forty-six years by American women who know 
washing machines through practical usage. The “EASY” 

(Continued on page 30) 
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| Manufacturers’ Agents 
Lancaster, Ohio | GLASS AND POTTERY BUILDING 


TPO ODO PO pene 


F 954 Liberty Avenue 

E 

ES PITTSBURGH, PA. 

ES 

EA We invite you to make our Sales Rooms your 
\ eee oe’ ode. Headquarters during The Annual Glass & Pottery 
; teu Tableware = | Show at Pittsburgh from January 7th to January 
1 k | 28th. Have your mail and telegrams addressed to 
f | our office and same will be held for your arrival. 
(| Decorated Fancy Goods For your convenience, we have a Reception Room, 
ES Writing Desks, Stationery, Stamps and Toilet Arti- | 
ZI cles. Having seven Sales Rooms and eleven Sales- | 
at | men we can take care of you promptly. 

2 | We represent the following Manufacturers and 
5 have a Permanent Exhibit of their full lines and 
eS _ all the New January Offerings: 

<| | 

EA The Cowan Pottery Studio 
Fi | nein eee & aon 

| e . | ippincoti ass Co. 
& See Our Line at Pittsburgh Show | He Owen Chine Cpry 

=( 1 : : 
; ROOM 706 | caer 

| eae nee) Cora ee re 
Fi FORT PITT HOTEL pera okpeme een 

| New York Stamping Co. 

Associated Manufacturers Importing Co. 

The Pohlson Galleries 
The Lillian Manufacturing Co, 
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BOSTON OFFICE 


BOSTON NEWS NOTES : 


By 


RrcuHarp D. GRANT, REPRESENTATIVE 


T the Fourth Annual Convention of the Massachu- 
setts Retail Merchants’ Association, to be held in 
the Copley Plaza, Jan. 29, plans regarding sev- 

eral laws affecting retailers now before the Federal and 
State legislatures will be discussed. Chief among the pro- 
posed statutes are the Capper bill, commonly known as 
the “Truth-in-fabric” law; the Merritt and Kelly bills, 
known as the “Price Maintenance” acts, and the Rogers 
bill, dealing with misbranding, misrepresenting, or falsely 
describing merchandise. For the benefit of the public, 
the merchants will broadcast their problems by radio from 
the Shepard Stores on the evening of the 29th. There 
will be personal talks by retailers as well as addresses on 
subjects of mutual interest by men nationally prominent 
in business. 


The New Way Products Co., Boston, was recently 
organized under Massachusetts laws to deal in household 
furnishings, with a capitalization of $25,000. The incor- 
porators are Arthur C. Robinson, Ralph H. Haskins and 
Karl H. Granger, Weymouth; Charles E. Allen, Abington, 
and William E. Plummer, Somerville. 


Mitchell Woodbury Co., inaugurated its annual clear- 
ance on Monday, Jan. 7. Al! items offered are far below 
regular selling prices. In the dinnerware division are 
dinner sets of Bavarian, English and American ware, 10 
a wide variety of patterns. Heavy cut glassware, in water 
sets, vases and bowls, exceptional values in etched stem- 
ware, light cut glass, and even glass with frames, are also 
featured in the sale. There is also a beautiful array of 
lamps. 


R. H. White Co. has concluded negotiations for pur- 
chasing more than seventy per cent of the property on 
Washington st., which it has occupied under leases for 
nearly half a century. The purchase is to be financed .n 
part by an issue of bonds to the amount of $2,000,000 
Numerous improvements in the store are contemplated for 
the coming year. The business was established during the 
Civil War by R. H. White and carried on successfully 
by him until 1896, when it was incorporated as R. H. 
White Co. In 1917, after the death of Mr. White, the 
entire capital stock was purchased by George B. Johnson, 
president, and his associates who have long been connected 
with the business. All the stockholders of the company are 
active in the conduct of its affairs. No one not a worker 
in the business is entitled to hold stock. President John- 
son is also president of the National Retail Council, an 
affiliation of stores, representing sales in excess of more 
than nine billion dollars, and more than 1,700,000 em- 
ployees. 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


Mitchell Woodbury Co. Hold Annual Banquet 

When the officers and employees of the Mitchell Wood- 
bury Co., got together at the annual Christmas party at 
tne Hotel Somerset, Boston, on December 22nd, the occa- 
sion marked one of the most enjoyable banquets ever 
given by this progressive concern. As many of our 
readers doubtless know, the Mitchell Woodbury Co., is 
one of the leading importing and distributing houses in 
With the re- 


cently completed improvements at their store at 560 At- 


the crockery, china and glassware trade. 


lantic Ave. the concern occupies one of the largest estab- 
lishments of its kind in Boston, and now carries more 
comprehensive and extensive stocks to serve its rapidly 
growing trade. 

The banquet this year was honored by the presence of 
Mayor James M. Curley, who as the guest of honor, paid 
a number of graceful compliments to George A. Stuart, 
president of the company, as well as to his large staff of 
co-workers. In introducing his distinguished guest, Mr. 
Stuart expressed the gratitude of the Mitchell-\Woodbury 
Co. for the aid His Honor had extended in improving the 


Geo. A. Stuart, President and General Manager, Mitchell 
Woodbury Co. 

traffic facilities of the street where the concern’s store 

is situated. In responding, Mayor Curley, complimented 

Mr. Stuart for his business ability and character, and paid 


(Continued on page 31) 


Twenty-seven 


CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HE first week of the new year was an active one 
for both retailers and manufacturers’ representa- 
tives on the Chicago market. Retailers are busy 
taking inventory in practically all departments and plan- 
ning to make early buying trips to New York, Pittsburgh 
and abroad. Many have already left Chicago for the Pitts- 
burg glass show and will return to Chicago to attend the 
Pottery, Glass, Lamp and Housefurnishings exhibit early 
in February at the Congress Hotel before starting for 
foreign shores. January clearance sales, in many cases 
sweeping odd lots and surplus stocks from all departments, 
have also kept the retailers active during the past week. 
Wholesalers and manufacturers representatives have 
spent a busy week, disposing of their 1923 samples and 
installing new lines for 1924. The condition of retailers’ 
stocks in the larger Chicago stores, is encouraging to the 
selling concerns, who anticipate that buying will be well 
under way before the end of the present month. 


The January Lighting Fixture Exhibit at the Sherman 
Hotel is attracting some attention in the trade, from the 
branch interested in the sale and production of glass light- 
ing units. Much of the lighting fixtures in the exhibit 
carry out “ball”? type, which proved so popular with the 
trade in 1923. 


The regular business meeting of the Glass, Pottery, 
Lamp and Housefurnishings Association, is scheduled for 
Thursday of this week at the Morrison Hotel. Decision 
on Entertainment for the Exhibit is expected at this meet- 
ing. Other matters pertaining to the February Exhibit in 
Chicago will be acted upon at the meeting. 

The Eagle Wabash Corp. has been formed to manufac- 
ture floor and table lamps and silk shades. The company 
is capitalized at $1,000,000 and is said to be a reorganiza- 
tion of the consolidated Wabash Shade Co. and Eagle 
Wood Turning Co. The address of the new company is 
426.5. Wabash Ave. The incorporators are David M. 
Polikoff, Rose Benjamine and William M. Tennenbaum. 

The Brighton House Furnishing Co., 3818 S. Kedzie, 
has opened a retail store to deal in furniture, house goods 
and furnishings of all kinds. Capital stock of the com- 
pany 1s $10,000. The owners are J. V. and M. J. Per- 
lowsk1. 


On Jan. 2, Rothschild & Co. passed out of existence 
and the Davis Dry Goods Co. took over the large State 
St. Store recently purchased by the Marshall Field & 
Co. interests. Present departments of Rothschild & Co. 
will be enlarged and expanded and new facilities will be 
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J. H. SMyTHE, REPRESENTATIVE 


added, according to Arthur Davis, president of the organ- 


ization. No important changes have been announced in 
the personnel of the buying staff of the company which 
will remain the same as Rothschild’s organization for at 
least a period of six months. The New Store has already 
announced a policy of better quality merchandise at low 
prices, and the first newspaper advertisements tell of 


mammouth sales of stocks, in all departments. 


The Mid-winter furniture market opened in Chicago 
last week. This event, which includes more than five 
hundred exhibits by makers of furniture and household 
goods, lasts for one month, and usually brings close to five 
thousand buyers to Chicago. Many of the lamp and shade 
manufacturing companies maintain exhibits in the “1939” 
or the “1411” building on Michigan Ave. A few scat- 
tered exhibits of pottery and glass were in evidence at 
the market this week, these being designed to interest the 
furniture merchants who stock and sell these lines. It is 
expected that many of the furniture buyers will come to 
the market during the last week of the show this year 
and arrange to stay for the opening days of the Glass, Pot- 
tery, Lamp and Housefurnishing Exhibit, to be held at 
the Congress Hotel commencing February 4. The present 
Furniture Market event will be the last one held on Mich- 
igan Ave. for work on The American Furniture Mart 
Building is nearing completion and the Summer market 
event will be held in the new exhibit palace, located at 
666 Lake Shore Drive. Space in the new building is being 
rapidly taken by furniture and lamp manufacturers and 
the inauguration of this building will mark the establish- 
ment of Chicago as the greatest furniture market in the 
world. 


Official Glass Smashing 


For purposes of practical research and public benefit 
the United States Government is engaged in the business 
of smashing dishes and window glass. Already in the 
building occupied by the national ceramic laboratories 
6,000 pieces of plate and window glass and over 2,000 
china articles have been broken in a series of tests to de- 
termine which varieties are best adapted to hard usage. 
Hotels are particularly interested in the experiments, as 
their loss from breakage runs into large figures. One 
Chicago hotel estimates that it loses $35,000 a year in 
breakage. The glasses and china used in the Government 
tests are put through half a dozen different boiling trials, 
the final one being for six hours, while water pressure 
is applied to window glass under examination. It has 
been demonstrated that American-made china and glass 
are more durable than imported wares. 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co.; Maryland Glass Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co, 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 


Phone Wabash 6589 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


i 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS os 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ™ 


C2 # 


READY TO SERVe 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W,. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Tridescent. Central 3497 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Grass Co, 
Co-OpgraATIVE Frint Gtass Co. 
Tue Duncan & MILER Grass Co. 
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QN-WABASH AVE. 
Gra A, Jones Co. 


‘North J Wabash Avenux 
Chicago 

O 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

Thompson Studios 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

Century Lamp Mfg. Co. 

Haven Co. 

Shepherd Co, 

Burke Studios 

Phone Central 1606 


GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 
Hopewell China Corporation 
HOUSE FURNISHINGS 
Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware_ Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


Earl W. Newton & Associates 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


REPRESENTATIVE WANTED 


R EPRESENTATIVES WANTED. Manufacturers of high 
grade Heavy and Light cut glass also decorated glassware 
desire to establish agencies in several states preferably with show 
rooms. If interested write immediately giving full particulars 
regarding experience, territory desired and other lines handled, 
etc. Address Box 405, care of CrocKERY AND GLAsSs JOURNAL. 


LINES WANTED 


ALESMAN, large following among jobbers of hotel, restau- 
S rant, confectionery, bottlers’ supplies and ship chandlers, 1s 
desirous of obtaining agency of hotel china, pressed and blown 
glassware and bottles. Will also distribute job lots or specialties. 
Box 404, care CrocKERY AND GLASs JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


55-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


iss) 


Pittsburgh Show Opens 


(Continued from page 20) 


2nd Vice President—Wm. C. Lynch, Taylor Smith & 
Taylor. 

3rd Vice President—Francis I. Simmers, Hall China Co. 

Ath Vice President—J. Howard Fry, H. C. Fry Glass 
Co. 

Directors—David H. Cushwa, U. S. Glass Co.; John 
H. Harris, Kaufmanns; James M. Lewis, Pres. Consoli- 
dated Lamp and Glass Co.; John W. Vodrey, Vodrey Pot- 
tery Co.; Robert J. West, Pittsburgh Lamp, Brass and 
Glass Co. 

Secretary-Treasurer—Watson W. Lang, The Kinney 
and Levan Co. 

Territorial Vice Presidents—New York City, D. King 
Irwin, Harry B. Whitney; Chicago, E. M. Meder, Harry 
M. Lewis; Philadelphia, Cecil E. Taylor; Baltimore, Harry 
Thomas; Wheeling, D. A. Taylor; Evansville, Ind., Silas 
Ichenhauser; Minneapolis, John R. West; Dallas, Texas, 


Fred Klein. 


Hot from the Fire 
“We sold every durned teapot we had in stock,” opened 
a buyer who entered the room of the Hall China Co., i 
the Ft. Pitt Hotel, at Pittsburgh. 
“Whadda think o’ that?” came from F. I. Simmers, in 


~ 


charge. 

“Think we ought to have a coupla gross at once, that’s 
what I think,” chirped the buyer. 

“Ship at once,” said Mr. Simmer, as he closed the order. 


Pottery and Glass Manufacture Discussed 

An interesting discussion anent the manufacturing of 
domestic pottery and also glassware was given in the 
auditorium of the Chamber of Commerce, Pittsburgh, 
Wednesday night, the first event of the kind ever ar- 
ranged during annual Pottery and Glass Exposition. The 
subject of pottery was discussed by George C. Mitchell, 
of the Pope, Gosser China Co., of Coshocton, O., while 
subject of glass making was dwelt upon by Prof. Alex- 
ander Silverman, head of the Department of Chemestry, 
of the University of Pittsburgh. 
illustrated. 


Both lectures were 


In the Household Utility Aisle 
(Continued, from page 25) 


VACUUM ELECTRIC WASHER, Model M, latest de- 
velopment, is a washer reaching the highest point of 
efficiency. It washes clothes by the means of air pressure 
and suction, The revolving cups inside of the tank move 
up and down 60 times per minute, changing position on 
On the down stroke the air 
contained in the cups forces the soapy water through the 
mesh of the garments. On the up stroke the cups draw 
the water again through the mesh. 


every downward stroke. 


This action carries 
with it any foreign substance or dirt lodged in the mesh. 
The “Easy” has a capacity of eight double or ten single 
sheets. The tank is made of heavy gauge solid copper 
with a 3¢@ inch roll rim edge around the top to insure 
Equipped with a 1/6 H. P. General Electric 
motor, (or other standard motor). 


rigidity. 
Wringer frame is 
made of highly polished aluminum; swings easily and 
locks automatically in either four positions. Every part 
of the “Easy” is made of the best material and carefully 
constructed. The operation of the “Easy” is simp!e and 
trustworthy. For economy, long service, and efficiency the 
“Easy” meets the demand of the thrifty and critical house- 
wife. Price is consistent with the value of the product. 
For catalog describing more fully this dependable electric 
washer write to the above concern. 


50th Newberry Store Now Open 

When the Newberry Co. opened its store in Governeur, 
N. Y., last month it marked the fiftieth store in the chain, 
The new store is under the management of J. E. Bruner 
and the departments include crockery, glassware and 
housewares. 

The business has grown from small beginning. J. J. 
Newberry, founder of the company, was originally in the 
employ of S. H. Kress and company, the owners of a 
large chain of stores in the south. Leaving their employ, 
he started into business for himself by opening a store 
at Stroudsburg, Pa. This was in 1910; 13 years ago. 
In 1919, C. T. Newberry, who had formerly been con- 
nected with the F. W. Woolworth company, entered into 
a partnership with J. J. Newberry. The concern was in- 
corporated last month. 
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Mitchell Woodbury Co. Hold Annual Banquet 


(Continued from page 27) 


a tigh tribute to the part which the employees played in 
making the Mitchell Woodbury Co. so conspicuous a suc- 
cess which ha said, “was due primarily to perfect co-op- 
eration between them and their employer, rendering a 
service to the public not to be surpassed in Boston Busi- 
ness circles.” 

Throughout the dinner, dancing between the tables en- 
livened the enjoyment of all and the community singing 
was led by Fred Stearns, who also directed the concert, 
immediately following Mayor Curley’s address. Among 
those who participated in the enjoyable vocal program 
were, George A. Stuart, Alfred S. Craig, Aaiden Red- 
mond, John Lynch, and the Misses Madalene Sheehan, 
Freeda Rosenthal and Agnes Burke. Thomas Courtney, 
Mrs. George A. Stuart and Miss Alice Grant assisted as 
accompanists and dancing was enjoyed until midnight. 


Outlook for Specialty Goods Favorable 
Nineteen hundred and twenty-three has proved a sat- 
isfactory year for specialty exporters and indications 
The ad- 
vance in exports of specialties in 1923 over 1922 has rot 


lead to a continuation of prosperity into 1924. 


only been large in individual lines, but also general 
throughout most specialty groups This shows that spe- 
clalty exporters are alive to their opportunities and will 
continue to reap large returns if their splendid efforts are 
sustained. 
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In accordance with the announcement made in the No- 
vember 12 issue of Commerce Reports, the Specialties 
Division is offering the third of its monthly surveys of the 
export trade of the United States in those specialty prod- 
ucts falling within its operations. The limited space avail- 
able allows only a brief summary of the major group totals 
to show the general trend of specialties, with a few refer- 
ences to the items revealing the more important changes. 
The selection of specialty items should be considered rep- 
resentative rather than all inclusive in the general specialty 
field, because of the nature of the export statistics and of 
the operations of the Specialties Division. 

The value of specialties exported from the U. S. are as 
follows: for the month of Oct., 1923: Pottery, $414,833; 
glass and glass products, $904,125 ; toys, games, etc., $496,- 
049. Figures for the month of November, 1923 are: 
pottery, $326,110; glass and glass products, $943,026; 
toys, games, etc., $560,810. For November, 1922: pot- 
tery, $201,455; glass and glass products, $704,174; toys 
games, etc., $480,318. 

Exports of pottery made an excellent record over No- 
vember, 1922, amounting to a 61.9 per cent increase, but 
decreased from October, 1923, by 21.4 per cent. The 
changes were made up largely of the shipments of electri- 
cal porcelain. 

Next in significance appears the glass group, which reg- 
istered increases of 33.9 per cent over November, 1922, 
and of 4.3 per cent over October, 1923. Exports of glass 
containers and plain tableware were largely responsible 
for this increase. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 Hast 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA 
AGENCY, 43 West 28rd St. 
Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
ve. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China 
Glassware for immediate delivery. 


and 


HAVILAND & ABBOT CO,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 
238d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI &CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 58-57 West 23d 
St 


920 


IheYea5 hl 


“Haviland China”’ 


Tele- 


Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


(dan 
pide) 


yn 


ate tei 
UTS 
Te 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 War- 
ren and 116 Chambers Sts. 


Importers and Manufacturers. 


ee TRADING CO., Inc., 101 Fifth 
ve. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open. stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Cee Ave., between 28th and 29th 
ts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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AS THE EDITOR SEES IT 


THE BUSINESS PROSPECT 


AVUTLUTUUHLULUUUUTLLULOOHHALUOOOELELUUOTLUUCOLUULECCOAALLUCUGELUCCOCA UCL 


USINESS has staged a quick “come-back” after 

the Holiday rush and considerable more activity 

is noted this year in various industries than is 
usual. In fact, the post-holiday lull which as ever been 
considered as the aftermath of great seasonal activity in 
distribution, was far shorter and less marked this year 
than for any like period in the past. This certainly indi- 
cates that general business and industry is beginning the 
new year most briskly and “stepping some,” to start the 
new year off with a decidedly good punch. 


N the basic industries,—notable the production of steel, 
I the rather backward and uncertain receipt of orders 
has materially 
as active. 


improved and business is now reported 
Automobile production is continuing at a high 
rate and the leading motor car center reports that over 
14,000 men have been added to the payrolls and that the 
output for the present month will greatly exceed the pro- 
duction of cars for the past month, As in the building 
trade, a record year has lately closed and present indi- 
cations all point to a very big year ahead. Regarding the 
building figures, returns from over 150 cities shows a 
total of $245,000,000 for the month of December, which 
is a gain of over 10 per cent over the same montana last 
year. For the entire year the construction in 175 cities 
amounted to $3,100,000,000, which is a gain of 24 per 
cent over 1922 


RODUCTION of crockery and glassware is continu- 

ing at the same steady rate ates has been a feature 
of these industrial branches for many months. By and 
large, the production of pottery continues to show more 
marked strength in both supply and demand than does 
glassware. This is also true in reference to imports, but 
in exports, glass products are relatively much stronger. 


shows that the domestic market 
continues to absorb a larger quantity of manufactured 
pottery products than the domestic manufacturers can at 
this time supply. In some lines of glassware, this condi- 
tion is also appliable, but in other lines, the domestic de- 
mand is evidently pretty close to present production. The 
better export showing of glass products is one clear indi- 
cation of this condition, but the future of glassware 
should not be interpreted as entering a sliding market. 


This condition merely 


Le wholesale circles business is, of course, compara- 
tively slow. This is a seasonal lull, but the increasingly 
number of buyers which are almost daily noted in the 
markets, indicates that the Spring buying season will very 
likely open earlier than in the past. The extremely large 
turnover of a very wide variety of merchandise during 
the Holidays has left retailers with small stocks and con- 
siderable ordering has been noted of goods to keep the 
departments in good shape. <A large number of buyers 
are particularly interested in items possessing sales stimu- 
lating qualities, and dinnerware in the better grades are 
moving less freely than short and fancy sets and special 
items are at this writing in rather greater demand in both 
crockery and glassware. 


ROM retail centers reports of a very big turnover 

during the Holidays continues to be received. Con- 
sumer distribution has entered its seasonal lull but busi- 
ness is being reported as fair by a majority of stores 
throughout the country. As the last month of the old 
year passed out with a bang, the new year has begun 
exceedingly well and if there is anything in making a 
take-off” 
The future is decidedly optimistic 


good start, business has already made a good “ 
in the past two weeks. 
in all staple lines. 
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About Your Income [Tax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Seman, C.P.A. 
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the announced program in order that readers may 
become acquainted with the features of Secretary 
Mellon’s tax bill that is now being made the subject of 
nation-wide comment. How Secretary Mellon’s proposals 


1: has again been deemed advisable to deviate from 


change the present income tax law will be seen at a glance 
from the following comparative tables. Particular atten- 
tion is directed to the manner in which the secretary's bill 
would “plug up” many of the loopholes of the pres- 
ent law. 


(The accumulated tax questions received from readers will all be answered in the next article.) 


MELLON’S PLAN 


Rates of Tax 
Normal Tax 3% and 6%. 
Surtax beginning with $10,000.00 income and ranging 
from 1% to 25%. 
Tax on Earned Income 25% less than ordinary tax. 
Capital Gains 
Capital losses reduce tax by only 121%4% of such losses. 
Deficit in ordinary income may be applied against capi- 
tal gains. 
Not necessary that tax he 
1214 % of all income to 
take advantage of capi- 


1 
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HIS is the sixth of a series of articles 


PRESENT “LAW 


Normal Tax 4% and 8%. 
Surtax beginning with $6,000.00 income and ranging from 
1% to 50%. 


No similar provision. 


No limitation. 

Deficit. in ordinary income may not be applied against 
capita! gains. 

Tax must be 124%4% of en- 
tire net income where 
capital gain section ap- 
plied. 


tal gain rate. 
Tax Exempt Interest 
Interest paid and losses ot 
non business character 
deductible on to ex- 
tent that they exceed 
tax exempt interest. 


on the income tax requirements, which 
will appear regularly. Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. Mr. Seidman 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
and Glass Journal. To receive attention, all 
communications should be signed by the 


No similar provision. 


Reorganizations 
Basis for 

gain or loss or comput- 

ing depreciation to re- 


Basis for determining gain 
or loss or computing de- 
preciation to reorganiza- 


determining 


organization company writer. Mr. Seidman’s answer, however, when tion company usually the 
same as the old com- published will not reveal the identity of the market value of the assets 
pany. inquirer. at the time of the reor- 
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Distribution in reorgani- 
zation of stock of 
newly organized subsidiary company to parent com- 
pany stockholders not taxable. 

Distribution in reorganization having practical effect of 
dividend will be so treated. 

No gain to old company where acting as a mere con- 
duit between new company and _ stockholders irre- 
spective of form of reorganization. 

Exchanges 

Gain or loss arises where property received in exchange 

has a fair market value. 


= 
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ganization. 
= Such distribution considered 
as a dividend. 


No similar provision. 
Olid company may be subject to a tax depending on form 


of reorganization. 


Gain or loss arises only where property received in ex- 
change has a readily realizable market value. 
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MELLON’S PLAN—Continued 
Exchange of property for property of like kind results 
in no tax irrespective whether of like use. 


On incorporation, exchange of assets exempt where only 
consideration is stock of newly organized company. 


Wash Sales 
No loss is recognized on wash sales but the basis for 
determining gain or loss at an ultimate bona fide sale 
is affected where the repurchase price in a wash sale 
differs from the sale price. 
Trusts 
Income from revocable trusts taxable to grantor. 


Income from trust when used for grantors benefit tax- 

able to grantor. 
Dividends 

Both partial and final liquidating dividends treated as 
a sale and may come under capital gain provision. 

Where stock is redeemed and then stock dividend is- 
sued transaction considered as distribution of a cash 
dividend. 

Distributions from earnings accumulated prior to March 
1, 1913 reduce basis of determining gain or loss on 
ultimate sale of stock. 

Presumption is that after earnings accumulated subse- 
quent to March 1, 1913 distributed earnings accumu- 
lated prior thereto are distributed. 

Net Losses 

Net loss provision applicable to returns for less than a 
full year. 

Only trust and not beneficiaries can get benefit of net 
loss provision. 

In computing net loss non business deductions as well 
as losses to be offset against non business income. 
Capital losses are to be considered only to extent that 
they exceed capital gains and non taxable dividends 
are not to be applied against net loss of corporations, 

Net loss to be applied against ordinary net income first 
and then against capital gain or loss. 

Section 220 

In computing income subject to 25% penalty dividends 

and tax exempt interest to be considered. 


Investment and holding companies presumed to be 
prima facie organized to avoid surtax on stockholders. 


Deductions 
Commissioner of Internal Revenue may permit deduc- 
tions and losses of one year to be taken in another 
(like carrying charges on real estate). 
Depletion on discovery values limited to 50% of oper- 
ating profit. 
Tax paid foreign countries may be deducted in the year 
in which the income taxed is earned. 


PRESENT LAW—Continued 
Same as to property held for investment. As to prop- 
erty held for productive use no tax results only whea 
exchanged for other property of similar use. 
On incorporation exchange may be exempt even though 
cash or other property received as part of the consid- 
eration. 


In wash sales no loss is recognized and basis of determin- 
ing ultimate gain or loss is original cost. 


Income from revocable trusts taxable to beneficiary of 
trust. 
Income from trust funds may be taxable to trustee. 


Liquidating dividend regarded as ordinary dividend and 
can not be treated as a transaction in capital assets. 
No similar provision. Only provides for situation where 

stock dividend issued first and then redeemed. 


Distributions from earnings accumulated prior to March 
1, 1913 reduce basis for determining loss only, on sale 
of stock. 

No Similar provision. 


Net loss provision applicable to returns for a full year 
only. 


Beneficiaries entitled to benefit of net loss provision. 


In computing net loss only losses of non business char- 

acter offset against non business income. No provision 
Non taxable 
dividends must be offset against net loss of corporations 


about capital losses and capital gains. 


No similar provision. 


Penalty of 25% imposed on net income of corporation. 
Dividends and tax exempt interest not part of corpo- 
rate net income, 

Only holding companies presumed to be prima facie or- 
ganized to defeat surtax. 


Commissioner may permit only losses of one year to be 
deducted in another. - 


Depletion on discovery values limited to 100% of operat- 
ing profit. 

Tax paid foreign countries deductible in year in which 
paid or accrued (usually the year after the income is 
earned ). 
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MELLON’S PLAN—Continued 
Returns 

Withholding returns due March 15. Returns of partner- 
ships and fiduciaries filed with Commissioner of In- 
ternal Revenue. 

Returns filed for a fraction of a year put on an annual 
basis only when fractional year return results from 
change in accounting period. 


Afiiliation 
Two corporations are affiliated when one owns sub- 
stantially all of the voting stocks of the other. 
Involuntary Conversion 
No gain results where insurance company or similar 
person replaces in kind property involuntarily con- 
verted. 
Taxable gain arising from involuntary conversion lim- 
ited to amount of unexpended part of replacement 
fund. 
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PRESENT LAW—Continued 


Withholding returns due March 1. 

All returns filed with Collector of district where person 
making return resides or has principal place of business. 

All returns for a fractional year must be put on an annual 
basis. 


Two corporations are affiliated when one owns substan- 
tially all the stock of the other. 


No similar provision, 
So much of the gain arising from the involuntary con- 


version of property is taxed as the unexpended part of 
the replacement fund bears to the entire fund. 


Good Year Ahead Says Bank Review 


The power of the United States to enjey prosperity 
despite the unsettled conditions in Europe is considered as 
the outstanding achievement of 1923, according to the 
annual business review of the National City Bank. 

“The record of 1923 can be repeated if the American 
‘people but have the courage to proceed with the develop- 
‘ment of their resources and the equipment of their idus- 
tries,” the report continued, ‘‘as they have done in the past 
year. 

“There is no lack of work to be done. 
pation of the American people is that of supplying their 
own wants, but that their foreign trade is of a stable char- 
acter the sustained exports of the last two years have 
shown. The balance between agriculture and the other 
industries is in the way of being restored, and if we will 
be satisfied with steady business, without a boom, there 
is good reason to expect that our hopes will be gratified in 
1924.” In discussing the outlook of business the review 
said: 

“No business crisis ever has occurred unless preceded 
by a marked expansion of credit, and none need be looked 
for until such an expansion has occurred. We are not 
free from danger of it; the continuing importations of 
gold should keep us on our guard. In 1923 they have 
been greater than is 1922, reaching approximately $300,- 
000,000. 

“These additions to our gold stock are abnormal and 
undesirable, for if used in our reserves as the basis of 
credit they would produce inflation and if not so used they 
are unprofitable acquisitions. The bankers of Europe are 
confident that the expansion of credit is only a question 
of time, and that when the rise of prices comes the trade 
balance will turn heavily against us and that Europe will 
‘recover a good share of this gold. They thought these 
predictions were about to be realized last Spring, but the 
country was conservative and prices turned downward. 
So long as the tendencies to inflation can be held in check 
we may look for steady business.” 


The chief occu- 


N. D. G. Association to Hold Convention in 
New York 


The program has been announced for the thirteenth 
annual convention of the National Retail Dry Goods As- 
sociation, which will be held at the Hotel Astor for four 
days, beginning February 5. The keynote of the conven- 
tion will be the obligation and relations of the retailer to 
the public. The effort is to be made to develop the re- 
tailer’s appreciation of his responsibilities to the consumer 
and to create better undertakings and relationships with 
the public at large. 

During the convention such vital problems as “Can the 
“What the 
woman expects of the retailer” and “Is there a reasonable 


cost of distribution be lowered and how?” 


limit to the service the public may expect?” will be the 
topics for formal addresses and informal discussions by 
all the delegates. Other subjects of paramount importance 
in the retailer’s relations with the public will be “Honest 
merchandising and advertising, “Getting the retailer over 
to the public,’ “The trade relations movement” and 
“Taxes as they affect the price of merchandise.” 

George B. Johnson, president of the National Retail 
Dry Goods Association and of the R. H. White Company, 
Boston, will preside at all the main sessions of the conven- 
tion. The program as announced does not include the 
names of the speakers who have been selected to handle 
the various topics, but it was said that the speakers will 
come from the ranks of progressive retailing as well as 
from a wide circle of other activities. 


Purchasing Power of $1 Now 66 Cents 


Prof. Irving Fisher, of Yale University, has announced 
that last week’s prices averaged 150 9-10 per cent of the 
pre-war level. The purchasing power of the dollar was 
equal to 66 3-10 pre-war cents. 


buyer of crockery and glassware of the Dry Goods 


[ ie the guidance of F. Schatauer, resident 


Union, 432 Fourth Ave., a number of buyers of 
these lines left this week for a visit to the Pittsburgh Pot- 
tery and Glass Exhibit and the factories in the Pittsburgh 


and East Liverpooi districts. 


D. King Irwin, New York factory representative of pot- 
tery and glassware manufacturers, who has been a visitor 
at the Pittsburgh Exhibit, returned on Tuesday and is 
preparing to open some new patterns in china and glass- 
ware in the near future. 


Miss Minnie Walters, of the staff of the Horace C. 
Gray Co., local representatives, left for Pittsburgh last 
week to assist the sales staff of the Westmoreland Spe- 
cialty Co., at their exhibit of fancy glassware, which is 
considerably augmented this year. 


Charles H. Baxter, btyyer of. china, glassware and 
housefurnishings for the La Salle & Koch Co., Toledo, O., 
is a visitor in the city this week, sailing on Thursday on 
the Paris for a short business trip to Europe. 


aC, Heisey, of the A..H. Heisey Co., Newark, O., 
was a visitor in the city this week calling on W. J. Ken- 
nedy, the manager of the company’s New York office. 

Felix Kohn, buyer of china, glassware and housefur- 
nishings for the Hillman Co., Chicago, has resigned his 
position with that firm, but has not yet announced his 
plans for the future. 

Among the visiting buyers from the south who visited 
the market this week are J. L. Haines, of the J. B. White 
Co., Atlanta, and B. Benesch, of I. Benesch & Sons, Bal- 
timore. Representing the west are S. G. Harwood, buyer 
of housewares for Carson, Pirie, Scott & Co., Chicago; 
L. Ottenheimer, buyer of housefurnishings, for the Loyle 
D. G. Co., Little Rock; R. W. McCarthy, buyer of china, 
glass and housefurnishings, for the Pelletier Co., Topeka ; 
j. Kinkler, buyer of lamps and housefurnishings for 
Lipman, Wolf & Co., Portland, Ore.; and J. Harth, buyer 


of china, glass and housefurnishings for the Pelletier 
}eStores Co., Sioux City, Ia. 
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Acquires Control of Georgia Store 
Announcement is made that Daniel B. Weeks, who for 


the past eight years has been the manager of the Swift & 


| Turner crockery store; Augusta, Ga., has become practi- 


cally the sole owner of the corporation. Mr. Weeks 
came here as a lad from Vassalboro 20 years ago and 
entered the employ of J. H. Coogan & Company, hard- 
ware dealers, and went from that firm to the crockery 


concern of which he is now the head. 


Crockery Board of Trade Elects New Officers 

At.the annual meeting of the Crockery Board of Trade 
of New York, held at the Manhattan Club on Jan. 9, C. 
A. Holbrook, manager of the New York office of the 
Edward Miller & Co., Meriden, Conn., was elected presi- 
dent. For many years Mr. Holbrook has filled the office 
of treasurer of the Crockery Board and is one of the 
oldest members. For the past year he has served as Ist 
Other executive officers elected were: 
Ist vice-president, C. G. Pfeiffer of Geo. Borgfeldt & 
Co.; 2nd vice-president, Hugh C. Edmiston, importer ; 
Frederick S. Hunt was re-elected treasurer and L. S. 
Owen re-elected secretary for the ensuing year. 

The several committees continue much the same as for 
the past year, as follows: Executive Committee—L. S. 
Hinman, of Theodore Haviland & Co., Inc.; Edward B. 
Dickinson, of Edward B. Dickinson, Inc.; Gilbert M. 
Smith, of the Manhattan Brass Co., Wm. F. Dorilinger, 
of C. Dotflinger & Sons; Geo. B. Jones, of Johnson Bros., 
Ltd.; Herman C. Kupper, of Herman C. Kupper, Inc.; 
Kennard L. Wedgwood, of Josiah Wedgwood & Sons, 
Inc., of America. 

Arbitration Committee—L. D. Bloch, of L. D. Bloch & 
Co.; John J. Miller, of Maddock & Miller, Inc.; Chas. W. 
Cowles, of Morimura Bros., Inc. 

Membership Committee—E. J. Ridgway, of Meakin & 
Ridgway; James J. Temple, of L. Bernardaud & Co.; 
Wm. R. Noe, Jr., of Wm. R. Noe & Sons; Alfred H. 
Holbrook, of Geo. F. Bassett & Co.; Harry O. Phillips. 

Trustees for Term Expiring January, 1927—F. S. 
Hunt, of the Bradley & Hubbard Mfg. Co.; Julius Rosen- 
feld, of Lazarus & Rosenfeld; Hugh C. Edmiston, im- 
porter; L. S. Hinman, of Theodore Haviland & Co., Inc. 

Trustees for Term Expiring January 1925—C. G. 
Pfeiffer, of Geo. Borgfeldt & Co. 

The customary luncheon preceded the business meeting 


vice-president. 


and aside from the election of officers and committee mem- 
bers, the meeting was confined to routine matters of the 
association. 
OBITUARY 
George A. Steele 


It will be a source of extreme regret to a wide ac- 
quaintanceship in the trade, to learn of the passing of 


Seventeen 


Eighteen 


George A. Steele, treasure of Gillinger & Sons, Tacony, 
Philadelphia, Pa., whose death occurred at the Pennsyl- 
vania Hospital in that city early Thursday morning, after 
a several months illness, and a serious operation last week, 
from which he failed to rally. Besides holding the treas- 
ureship of the company, Mr. Steele was also credit man- 
ager for the concern and was possessed of unusual execu- 
tive ability. He was a man of fine character, his sterling 
worth being evidenced in many staunch friends in the 
He was fifty- 
three years of age and leaves a widow, a son and a 
daughter. 


business who will sincerely mourn his loss. 


Namm & Son to Erect 9-Story Addition 


A. I. Namm & Son, Brooklyn department store, have 
completed plans for a building development which will 
greatly enlarge and improve the present store. The first 
operation, which will be the erection of a nine-story addi- 
tion, will more than double the store’s Fulton Street 
frontage and add about 65,000 square feet to the present 
floor space. The next step will be to commence work 
on the portion directly to the rear, eventually bringing 
the whole structure into one uniform style. The main 
portion of the building to be erected after the present ad- 
dition is completed will consist of a tower fifteen stories in 
height, rising in a series of set-backs from the Fulton 
Street front. The interior of the store will be as much 
changed as the outside. Extensive alterations are planned 
for the various entrances and many new and novel fea- 
tures of the most up-to-date type will be installed through- 
out the store building. The basement store will be greatly 
expanded by the new operations. 


Donaldson Store to Erect Million Dollar 
Addition 
A building permit has been issued to the L. S. Donald- 
son Co., St. Paul, Minn., for the erection of an addition 
to the concern’s store to cost about $1,000,000. The new 
addition will be 143 feet by 175 feet in depth and will be 
eight stories in height. 


Read Store Contract for Million Dollar Im- 
provement 

The D. M. Read Co., Bridgeport, Conn., are preparing 
to erect a new department store building. The building 
will be designed by C. S. Wheeler, who planned the 
Marshall Field store in Chicago and the store of Saks & 
Co. in New York. It will be six stories high and have a 
basement sales space of 179,116 square feet. 


Lorch Store Opens New Housefurnishings 
Basement 
The Lorch Department Store, New Kensington, Pa., 
has opened a new basement department devoted to china, 
glassware and housewares. The new department will con- 
sist of individual departments, similar in arrangement to 
the large city stores. 
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Buyers in New York 


January 11, 1924 
J. E. Lewis, housefurnishings, Mandel Bros., Chicago, 13 East 
22nd St. 


M. Berry, lamps, lamp shades, Broadway Dept. Store, Los An- 
geles, Calif., 77 Madison Ave. 


January 12th, 1924 
W. Taylor, housefurnishings, M. Hurlburt, pottery, D. M. Read 
Co., Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 
W. E. Dougherty, gifts and glassware, N. B. Blackstone. Co., 
Los Angeles, Calif., 448 4th Ave. (1. S. Farian). 


A S. Marlowe, housefurnishings, L. Hart & Son Co., San Jose, 
Calif, 37087th Aves (harry GC leyon): 


January 15th, 1924 

L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. 

G. H. Nevins, china and housefurnishings, Castner-Knott D. G. 
Co., Nashville, Tenn., 23 East 26th St. (W. T. Knott). 

S. G. Harwood, housewares, Carson, Pirie & Scott, Chicago, Ill., 
404 4th Ave. 

W. W. Dodge, glass and housefurnishings, J. G. Meyers Co., 
Albany, N. Y., 220 5th Ave. (F. Atkins). 

J. L. Haines, housefurnishings and glassware, J. L. White Co., 
Augusta, Ga., 23 East 26th St. (W. T. Knott). 

B. Benesch, housefurnishings, I. Benesch & Sons, Baltimore, 
Md., Pennsylvania. 

I. Harth, china and housefurnishings, Pelletier 
Sioux City, Iowa, 120 W. 32nd St. (Fantl). 

J. Kinkler, housefurnishings and lamps, Lipman, Wolfe & Co., 
Portland, Ore., 449 4th Ave. (I. S. Farian) 


R. W. McCarthy, housewares and china, Pellitier Co., Topeka, 
Kans., 120 West 32nd St. (Fantl). ‘ 


Stores Co., 


January 16th, 1924 

J. J. Haines, china and housefurnishings, J. B. White & Co., 
Augusta, Ga., 23 East 26th Street. 

F. V. Zug, housefurnishings, Kaufmanns, 
1150 Broadway. 

P. A. Rodrick, housefurnishings, LaSalle & Koch, Toledo, O., 
225 5th Ave. 

M. Weekley, toys, Thalheimer Bros., Richmond, Va., 352 4th 
Ave. 

W. B. Ferguson, gift shop goods, Titche-Goettinger Co., Dallas, 
Tex., Pennsylvania. 

Dave Pincus, cut glass, Joske Bros., San Antonio, Tex., 352 
4th Ave., Kirby Bloch & Fisher. 

F. A. Montel, housefurnishings and toys, G. Fox & Co., Hart- 
ford, Conn., 120 West 32nd St. (Fantl). 

E. B. West, housefurnishings, W. A. Green & Co., Dallas, Tex., 
333 7th Ave. (J. M. Biggins). 


Harrisburgh, Pa., 


Honest Goods at Honest Prices 

As some one has said: “The public is sensitive. It goes 
only where it is invited and stays only where it is weil 
treated.” The days of caveat emptor—let the buyer be- 
ware—have passed. The public now goes to the store 
where it is confident of receiving a square deal. This con- 
fidence can be secured only by selling honest goods at 
honest prices. 


Business Briefs 


Simons Department Store, Blue Island, Il., has been 
incorporated for $25,000. A general department store 
business will be conducted at 226 Western Ave. in that 
Chicago suburb. The store is owned by three Simon 
brothers. 


Januari 17, 1924 
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CTIVITY in the local pottery market during the 
AN last 10 days was as pronounced as that for the 

same period a year ago, with this exception: few 
buyers were in the market the first two days of last week, 
but beginning Jan. 9, salesmen were busy all through the 
day. Sample rooms were at times crowded, and assistance 
had to be summoned from offices to help wait on the 
trade. Instances are related where only memos were made 
in haste, salesmen being advised to make up orders, then 
forward copies to the buyers for confirmation. 

The demand for dinnerware has been pronounced all 
through the early part of the season. The visiting trade 
related about stocks being pretty well sold out during 
the holiday season, and that ware was needed as early 
as possible. 

The demand for open stock dinnerware continues very 
strong, and the requests for sets of various compositions 
is as good as ever. The buying is expected to be strong 
throughout the month, and then salesmen will start out 
over their territories. 


At a meeting of the stockholders of the Chelsea China 
Co., of New Cumberland, W. Va., to be held in the offices 
of the Dollar Savings and Trust Co., Wheeling, W. Va., 
Jan. 23, a resolution will be discussed relative to the de- 
creasing of the capital stock of the corporation from 
$800,000 to $450,000. C. L. Gray, formerly of East Liv- 


erpool, is secretary of the company. 


It remained for one of the old pottery salesmen from 
the East Liverpool district to make one of the most elab- 
orate displays witnessed during the annual Pottery and 
Glass Exposition this year. W. C. Browne, secretary of 
the Potters Co-operative Co., who showed this line at the 
William Penn Hotel, used a most novel decorative scheme. 
The ceiling and the sides of Suite No. 503 were draped in 
the most approved fashion. The display tables around 
the room were covered with the same texture of material. 
In all, 37 exclusive border and spray patterns were dis- 
played and seven new treatments, the latter being shown 
for the first time. Back of each “set up” was a table 
marker, which the Potters Co-operative Co. is now fur- 
nishing all dealers. This is an oval label, treated in coin 
gold, and a sample of the decoration of the ware also 
shown. Beneath the treatment is the number of the 
decoration. The firm has also been presenting the trade 
with a cigarette, cigar and match holder. 


The Hopewell China Corporation of Hopewell, Va., 
will add two glost and one bisque kiln to its plant during 
the current year. This will give the company a capacity 


of six glost, four bisque and eight decorating kilns. The 


annual meeting of the corporation will be held Jan. 28, 
when Sol Ostrow will be re-elected president and A. J. 
Strikow secretary-treasurer and general manager. 


Fred Kline, southern representative for the Knowles, 
Taylor & Knowles Co., with offices and sample rooms in 
Dallas, Texas, is spending two weeks in the East Liver- 
pool and Pittsburgh districts. This is Mr. Kline’s first 
visit since last November. 


F, M. Albright, for some time sales manager for the 
Alliance Pottery & Decorating Co., has retired from that 
office, and is now devoting his time arranging the devel- 
opment of another decorating shop in Canton. The Sales 
department of the Alliance plant is under the management 
of C. M. Cassiday, of Alliance. 


Charles H. Clark, who was in the local and Pittsburgh 
market late last week buying for the housefurnishing de- 
partment of the J. R. Libby store, Portland, Me., re- 
ceived his experience in the dinnerware business with his 
father, when the old firm of Hamilton & Clark was in 
business in Pittsburgh. This was the first visit of Mr. 
Clark to the district in several years. 


Edward A. Crawford, for many years general super- 
intendent of the Smith, Phillips Co.’s plant in East Liver- 
pool, now of the sales force of the Kinney & Levan Co., 
Cleveland, O., after spending a few days visiting the 
Pittsburgh exhibit, returned to East Liverpool to renew 
old acquaintances. Mr. Crawford is now traveling the 
York State territory for the Kinney & Levan Co. 


U.S. Bureau Glaze Tests 


The Ceramic Division of the United States Bureau of 
Sandards, Washington, D. C., is developing a hardness test 
for porcelain glazes which consists essentially in wearing 
away the glaze by means of a standard sand which is 
allowed to run through an orifice of known dimensions 
and to strike upon the inclined surface of the specimen, 
or plate, after falling a predetermined distance. So far 
very satisfactory results have been obtained in compara- 
tively short intervals of time, and with small amounts of 
sand, both being well within practical limitations. 

Both china and semi porcelain dinnerware manufac- 
turers have been asked by the Bureau to send a lot of 
plates to the Bureau for use in this test, and the response 
has been rather cordial. In due ime, a complee report 
of the test, will be available to every manufacturing potter, 
and also the Research Committee of the United States Pot- 
ters’ Association. 
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W. R. Renouf, in charge of the exhibit of the Niloak 
Pottery Co.’s exhibit at Pittsburgh, is showing the raw 
clay from which this art ware is made. The colors are 
almost as bright in the raw body as it is brought out in 
the finished piece. A line of white art ware for enamel. 
decorators is shown for the first time. 


Spode Pottery Has Interesting History 


Ronald Copeland, who recently returned to Europe 
after a visit to America, is head of the Spode Copeland 
China factory, which has been in his family for a hundred 
and fifty years. 

Josiah Spode (the famous pupil of the potter Whiel- 
don), started in 1770 his celebrated factory at Stoke-on- 
Trent, with the help of William Copeland, a banker and 
tea merchant of London, with whom he joined partner- 
ship, the idea being that the new beverage of tea would 
find more patrons if associated with a tea-pot to enhance 
its flavor. 

So successful was this partnership that William Cope- 
land put his only son into the business with Spode’s son, 
who was also called Josiah. This second Spode became 
famous for perfecting the making of porcelain. In the 
words of Solon, authority-on English China, “Spode pro- 
duced a porcelain which had no equivalent in all that had 
been produced before.” Spode’s formula has been 
adapted by all English potters. Spode also, in 1805, per- 
fected the Ironstone China, its charming grayish tint mak- 
ing a good background for polychrone decoration in the 
Chinese style which became so popular and was thought 
so much of that Queen Charlotte in 1817 travelled espe- 
cially to Stoke to see it. 

In these commercial days it is interesting to note that 
the Spode-Copeland factory has continued to prosper in 
private hands; it is a precious heritage handed down from 
father to son, for when, in 1833, the second Josiah Spode 
died, the whole factory passed into the hands of his then 
partner the third William Copeland—afterwards Lord 
Mayor of London and M.P. for Stoke-on-Trent. 

To this third William Taylor Copeland, we owe the in- 
vention of Parian Marble, a kind of biscuit china. In 


early Victorian days, it became the fashion to have stat- 
uettes and ornamental pieces made in this dazzling white 
Parian—many models being from designs of John Gibson 
R.A. and J. H. Foley R-A. 

William Taylor Copeland left his factory in 1865 to 
his son Richard, who in turn passed it on to his sons—the 
present owners in 1913. 

No china factory is richer in relics of the past than 
the Spode-Copeland one, for not only do they possess the 
old copper engravings but volumes and volumes of the 
original designs, made by the first Josiah Spode. 

An almost feudal feeling exists between the Master and 
the present day workers who are themselves the direct 
descendants of the craftsmen who worked for Spode. 

Ronald Copeland was educated at Harrow and has thor- 
oughly studied the potter’s art, having himself for some 
years worked at it, this combined with natural artistic talent 
add to his interest in the Spode-Copeland Works. 
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Some Calendars from the Trade 

Among the calendars that have lately reached us is a 
large art calendar from the Canonsburg Pottery Co. This 
of 12 by 20 size, is an excellent reproduction in full color 
of one of Corot’s spring landscapes, attractively mounted 
on a sage green double mount with inside gold line outlin- 
ing the picture. 

From The Carrollton Pottery Co. comes a small but 
handsomely produced calendar, embossed in black with a 
narrow. red border framing the white card. 


English Firm to Make Ware in Canada 


Reports from Port Hope, Ontario, that the Bush Eng- 
lish China Co., Ltd., which has been incorporated to carry 
on a business at Port Hope, is making a public offer of 
an issue of $450,000 in 7 per cent convertible debentures. 
An arrangement has been made with a Manchester firm 
whereby the Bush English China Co. will use the same 
clays as the English potters as it is the intention of the 
company to manufacture English china tableware in Can- 
ada, with English clays, by experienced English potters, 
and under English formule. 


Porcelain Production in Japan 

Since the European War the porcelain and pottery in- 
dustry in Japan, says Finance and Commerce, (Shan- 
ghai) has been rapidly emerging from the stage of a 
household industry and has been modernized, so that fac- 
tories with modern equipment now exist in various cen- 
ters. In the production of foreign style crockery for 
export, Aichi-ken, where Seto, the most flourishing center 
of this industry in Japan, is situated, ranks first, its total 
output, domestic and foreign consumption combined, 
amounting to 32 million yen, or about 50 per cent of the 
total for the whole country. 


Glass Production in Holland 


In hollow and cut-glass goods, including moulding, pol- 
ishing, engraving, gilding and similar works, we find alto- 
gether 52 establishments. Of the six firms making white 
and crystal glass, there are three devoted principally to 
the manufacture of scientific glassware; the three other 
firms are large establishments making also pressed and 
blown glass. For instance, the works at Leerdam employ 
1,400 hands, and make and produce 600,000 kgs. glass 
monthly. This firm has now engaged well-known artists, 
and is producing art glassware, and has already succeeded 
in finding new markets, which have fully compensated for 
those recently lost. They also make preserve glasses, jars 
and bottles for confectionery, and pressed glassware which 
sells well in England and in France. At Maestricht the 
Sphynx produces glass and potteryware; the glass depart- 
ment comprises seven furnaces, and, normally speaking, 
some 500 hands are employed. The furnaces are all gas 
heated. 


T seemed like old times to his many friends when 
George Dougherty, of the Economy Glass Co,, ap- 
peared at the Ft. Pitt Hotel last week. On account of 

the opening of the Exposition. Mr. Dougherty, who was 
formerly with the United States Glass Co., before he 
joined the Libby forces at Toledo, always had a host of 
friends in the local district, and his association with the 
Economy interests served to bring him back into the dis- 
trict again. 


Events of a decade were recalled, when John A. Nixon, 
treasurer of the Ilona Cut Glass Works, Inc., of Egg Har- 
bor, N. J., opened at the Ft. Pitt with this line. With 
his brother, the latter now being engaged in the news- 
paper business in this city, they maintained a rather ex- 
tensive selling agency here, with offices in the Wabash 
Building. Those were the days of lamps, chimneys and 
other old time items in glass. The Nixon Brothers had 
a rather large selling force, and sold practically in every 
state in the Union. 


The old plant of the Rochester, (Pa.) Cut Glass Co., 
is no more. The building has been taken over by the 
Correct Measure Co., which is marketing a visible gaso- 
line pump. The old Cut Glass Co., for years featured 
heavy cut tumblers and other items, but its main business 
was confined to the marketing of tumblers. 


The annual meeting of the stockhoiders of the Central 
Glass Works of Wheeling, W. Va., was scheduled to be 
held Tuesday, according to official notice issued by Presi- 
dent Howard Hazlett. 
played at the Ft. Pitt this year by Walter F. Jones, who 
went with this company in 1922, when he retired from 
the sales department of the United States Glass Co. 


The Central line is being dis- 
5 


W. I. Campbell, of St. Louis, Mo., formerly of the 
sales force of the United States Glass Co., but now in 
the agency business in St. Louis was in the market last 
week, it being his first visit to Pittsburgh in a year. 


According to announcement made this week at the Ft. 
Pitt, Gillinder Bros., glass manufacturers of Port Jervis, 
N. Y., have incorporated with a capital stock of $600,000. 
The incorporators announced are, Joseph Gillinder, E. B. 
and W. T. Gillinder. 

Production in the plant of the United States Glass Co., 
at Gas City, Ind., has been suspended for a brief period 
until furnaces can be extensively repaired. 


At a meeting of the board of directors of the Davies 
Glass Co., of Martins Ferry, O., J. O. Perry, former 
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treasurer of Belmont County, Ohio, was elected treasurer 
of the company. This company is showing its line of 
tumblers and other blown ware in Pittsburgh at the Ft. 
Pitt for the first time. 


As previously announced in the JourNaAL, the Ohio 
Glass Products Corporation has completed its organi- 
Business interests of Massillon have pledged $50,000 as 
an initial financing move. The company has taken over 
the interests of the Stark Glass Co., and the Rhodes 
Bottle Co., and will operate these as a unit industry. 
The company will manufacture a line of containers. 


It is currently reported among the trade here that the 
Greenfield, Ind., plant of the Owens Bottle Machine Co., 
has been purchased by Ball Bros., of Muncie, Ind., and 
that the equipment would be dismantled and removed to 
the Muncie plant of the purchasing interest. This move 
will tend to increase the production of the Muncie plant 
of Ball Bros. 


Southern buyers in the Pittsburgh district this week 
told of the purchase by the Bry-Block Mercantile at \em- 
phis, Tenn., of the business block this large department 
store is now occupying. The property has heretofore 
been occupied under leases, and has been bought, it is 
reported for a consideration of about $500,000. 


Denial has been made in Pittsburgh of the story coming 
out of Toledo, O., of the purchase of the Lasalle & Koch 
Co., by R. H. Macy & Co., of New York. It is admitted, 
however, that the Macy interests have become identified 
with the Toledo house, but that control of the business 
continues to rest with Alfred B. Koch, president and gen- 
eral manager of the company. 


Czecho-Slovak Glass Industry 

Reports from Prague that the revival in activity persists 
in most of the Czecho-Slovak industries. In the glass 
industry particularly it is noted that at the beginning of 
the year 53 furnaces were alight, with 12,700 workers. 
At the end of October these numbers had risen to 98 and 
21,700 respectively. The Senate Industrial Commission, 
says the Gazette de Prague, is taking up the question of 
the unfavorable conditions prevailing in the Czecho-Slovak 
glass industry, and M. Lisy has been appointed to explain 
the situation at the next plenary sitting of the Commis- 
sion. The Minister of Commerce is also to be invited to 
speak on the matter and unfold the measures contemplated 
to remedy the situation. 
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Big Visitor List Assures Success of Pittsburgh 
Show 

Some dinnerware salesmen showing lines at the Ft. Pitt 
and William Penn Hotels may not book as much volume 
during their visit to this market this month as they did 
January a year ago, but this is due to the fact that late 
in the fall these same salesmen made extended trips over 
their various territories, and then booked business for 
first quarter delivery in 1924. This relieved the pressure 
of work in the display rooms this month. 

However, some of the trade who placed specifications 
with these salesmen late last year have not failed to write 
some business for these same firms this week, but of 
course the present extent of their orders is not as heavy as 
those of a year ago. This is as was expected. 

Up to 2 o'clock Monday afternoon, there were 130 
arrivals in the local market over Sunday and Monday. It 
was the most active Monday ever experienced by both 
pottery and glass salesmen. 

There was the customary “shopping”? during the morn- 
ing hours Monday, but during the afternoon there came 
the writing of orders. 

The first week of the big show witnessed the arrival 
of the bulk of the eastern department store trade, al- 
though scattering buyers were here from the west. This 
week, however, sees the coming of the trade from the 
middle west, the south and some from the far west. 


The “break” in the glass market last week, so far as 


certain special items are concerned, seems to have been 
cemented, and no such talk was heard when trading 
opened Monday. 

So far as the pottery market is concerned, selling lists 
are quite firmly established, and buyers admit that they 
expect present selling lists to be strongly maintained dur- 
ing the entire year. 

That merchandise is wanted by both pottery and glass 
buyers is admitted on all sides. Those who came into the 
market this week relate a similar story told by those in 
the district last week, that holiday trade was good, and 
that very little pottery and glass stocks were carried over 
into the new year. Hence the active demand for goods 
at this time. 

On account of the exceptional close tab being kept upon 
arrivals in the market, the list this year will disclose the 
fact that never before have so many visited the Pittsburgh 
and East Liverpool districts at this season of the year. 
Up until Monday night, and including those who were in 
the market last week, close to 500 buyers were in the two 
markets, with other arrivals being reported daily. This 
is given as mute proof of the success of the efforts of 
the new organization of glass and pottery manufacturers, 
formed in Pittsburgh a year ago, and which is subscribed 
to by the pottery manufacturers. of the East Liverpool 
district. 

One of the most notable features of trading this week, 
is the interest syndicate buyers show in securing merchan- 
dise. There is quite a difference between the attitude of 
the syndicate buyers and the jobbing interests, and while 


syndicate representatives are not quibbling about the 
market, jobbers are dickering for a lower price. The re- 
sult is, that while the syndicate buyers are placing their 
specifications and urging delivery as promptly as possible, 
some jobbers are talking. The result is that syndicate 
Potters and 
glass salesmen relate this situation and smile at the atti- 
tude of those jobbers who are trying to bear the market 
but without result. That delay in placing orders will re- 
sult disastrously to those who hesitate, is admitted by the 
large syndicate buyers and by salesmen who know factory 


buyers are getting their orders in ahead. 


conditions. The fact that such heavy business was carried 
over from last year and with a heavy volume being placed 
with all factories now, indicates that plants will be 
crowded, at least for the first six months of the year. 
Over fifty new arrivals registered at the show Tuesday, 
making over 200 the first two days of the week. 

Among the list of visiting buyers the following are late 
registrations : 

C. H. Mulholland, with J. D. Wilson & Son, Inc., Brook- 
lyn, N. Y.; H. Kluter, Stewart & Co., Baltimore, Md.; 
Harry Lowengart, with M. Sellers Co., Portland, Ore.; 
F. C. Wade, with J. M. Hartley Son & Co., Fairmont, 
W. Va.; George Foster Hankins, Foster Pottery Co., 
Lexington, N. C.; F. R. Griffith, with A. E. Troutman 
Co., Greensburg, Pa.; E. C. Carlson, Peterson-Carlson 
Co., Youngstown, O.; Edward Bartley, Bartley Hardware 
Co., Pittsburgh, Pa.; Clarence W. Walmer, Walmer 
Hardware Co., Wilkinsburg, Pa.; C. W. Yergen, The C. 
A. Borchert Co., Cumberland, Md. 


Souvenir from the Cambridge Glass Co. 

With the idea of acquainting the trade with a close-up 
picture of the manufacture of their product, The Cam- 
bridge Glass Co., have issued a twenty-eight page souvenir 
booklet, illustrating pictorially the various departments of 
this well known manufacturing plant at Cambridge, O. 
The booklet is printed on India tint paper and enclosed in 
a brown art cover, on which is affixed the membership 
emblem of the Glass and Pottery Manufacturers Associa- 
tion. 


Russian Glass and Porcelain 


At a recent conference of the glass and porcelain indus- 
try the question of standardization of products was con- 
sidered. A series of measurements for glass goods was 
fixed on a metrical measurements basis, which is expected 
to cheapen production, and correspondingly enlarge the 
market. The result will also be a simplification of price 
lists. Standards were also set up for packing materials. 
In view of the present sales crisis, it was resolved to reduce 
production in window glass, half white, and particularly 
crown, which is in exceptionally poor demand. The out- 
put of porcelain, etc., goods was to be reduced by 33 per 
cent to 50 per cent, at all events, until Jan. 1, 1924. The 
six hours’ working day was judged to be practicable with 

. (Continued on page 26) ., 
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ETAIL business is receiving its customary stimu- 
lus at this season of the year, through the medium 
of the annual January clearance sales. Practically 

all of the big department, and other stores have begun to 
dispose of excess stocks and the buying is rather brisk at 
times. The crockery and glass trade continues to labor 
under the general handicap occasioned by the absence of 
snow and cold weather, so necessary to the movement of 
clothing and other seasonable stocks. In the wholesale 
end of the trade, there is, of course, little to write about 
at the present time, nor is there likely to be much more 
for some time. 

Gilchrist Company is specializing on china this week. 
Sixty-six-piece dinner sets in three attractive patterns— 
blue and rose panels with gold color edges—conventional 
designs with coin gold handles—and cobalt with color line 
designs—are leading the procession. Other dinner sets 
of 100 pieces each are being sold at moderate prices. Two 
designs in this class which are proving extremely popular 
are one with a wide border of roses between blue and 
yellow panels on semi-porcelain and one with a brown and 
blue border with small flowers between rose panels with 
a gold color edge. Mayonnaise sets at $6.50 each are 
finding plenty of buyers. These consist of a bowl plate 
and ladle and have a wide gold color border on clear glass. 


Louis F. Fish, commercial co-ordinator of the Boston 
public schools, announced last Saturday that 1244 Boston 
high school students earned $39,808.80 by working in local 
department stores during the three weeks preceding 
Christmas, making their first acquaintance with practical 
salesmanship. The aim of the salesmanship courses of 
the Boston high schools, Mr. Fish says, is to bring the 
pupil in contact with actual business, to equip them with 
instruction necessary to perform their tasks creditably, 
and further to acquaint the pupils who have this back- 
ground with the principles controlling the large mer- 
chandising enterprises in the city. The large stores, he 
adds are the greatest business training institutions in the 
world. The young man or young woman learns how to 
deal with people of all kinds, how to be patient, how to 
keep his or her head in a rush and develops the poise and 
personality essential to success in business. The pupils 
-bring back to the school a keen interest for their studies, 
a new sense of responsibility, and a knowledge of practi- 
cal life that helps them to find and to prepare for a voca- 
tion. 


Hugh McNicol of the D. E. McNicol Potteries of East 
Liverpool, Ohio, was in town last week, calling upon his 
Boston agents, Chase & Francis. Mr. McNicol is much 
interested in horses and one of his trotters, “Just David,” 
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BOSTON NEWS NOTES : 
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MASSACHUSETTS 


was a big stake winner on last year’s Grand Circuit. He 
extended congratulations to Joe Pindar in regard to a 
good-sized order recently received by Chase & Francis. 


The full bench of the Massochusetts Supreme Court 
in an opinion handed down last Friday, held that Max 
Mitchell, former president of the Cosmopolitan Trust 
Company, and Benjamin A. Prager are jointly liable to the 
amount of $349,460.97 and Reuben Bloomfield in the sum 
of $278,883.33, to the trustees of a real estate trust which 
was formed to develop the Siegel Building on Washington 
Street, formerly occupied by Henry Siegel Company. 

The trust was formed and the equity of the building 
secured and a certain amount of work was undertaken. 
It was proposed among other things to turn part of the 
building into a theatre at an estimated cost of $750,000. 
The mortgagees of the property, the John Hancock Life 
Insurance Company and Harvard College, foreclosed, and 
the trustees, under the trust, were left with no funds to 
pay the cost of the work which had been done. They 
then sued Mitchell, Prager and Bloomfield on their sub- 
scriptions. 


All the big stores are in the full swing of their annual 
January clearance sales. Jordan Marsh is offering at ex- 
tremely low prices a large variety of unsold holiday stock. 
This includes blue glass and finely engraved bud vases, 
needle etched water tumblers, cut glass tumblers, colored 
glass bowls, comports and candlesticks ; fine engraved glass 
candy jars, covered comports and jugs, cut glass goblets, 
sherbet sets, tumblers, ginger ales; hand painted Nippon 
china trinket sets, blue Canton china cigarette boxes, twen- 
ty-three piece lustre tea sets, seventeen piece tea sets with 
border decorations, seven-piece china cake sets, and berry 
Se, GWE: 


William Filene’s Sons Company has just announced 
to its employees a winter vacation plan by which all em- 
ployees who have been with the firm longer than ten 
years will have two weeks winter vacation and those with 
the firm longer than five years will have one week’s win- 
ter vacation. These vacations are in addition to the usual 
summer vacation and carry with them full pay. Under 
the plan 529 employees will thus have three weeks vaca- 
tion each year with pay, one of which will come in the 
winter time; and 448 employees will have four weeks 
vacation each year with pay, two of which will come in 
More than a thousand of the store’s em- 
ployees will benefit by the plan. The winter vacation may 
be taken between Christmas and Feb. 15 to give a rest 
after the Christmas rush. 


(Continued on page 26) 
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HE normal January lull in the wholesale and re- 

tail distribution of china, glass and allied lines is 

now under way in Chicago and the middle-west. 
In the retail stores the January white sales are taking pre- 
cedence over all other departments and business in the 
china and glass sections can be termed normal, with 
occasional sales of odd-lots and discontinued lines in evi- 
dence. Furniture departments are preparing for their 
big annual sales for February. These sales carry with 
them a big turnover in lamps and dinnerware as well as 
table glassware. 


New samples from factories in all parts of the county 
are now arriving in the wholesale display rooms in 
Chicago. Not much buying has been reported so far this 
month, but this can be accounted for by the absence of 
many of the larger retail buyers who have gone to the 
Pittsburgh show, while others are busily engaged in in- 
ventory work and setting plans for the ensuing year. 
Many are also waiting until the opening of the February 
Chicago exhibit, before buying and are only ordering 
their immediate requirements at the present time. 


D. E. Crum, manager of the Glass, Pottery, Lamp and 
Housefurnishing Exhibit.to be held at the Congress Hotel 
in February, announced last week that 148, out of 150 
rooms at the disposa] of the Association, had already been 
contracted for by exhibitors. A number of applications 
are in the association’s hands with rooms not available. 
The association is attempting to secure additional space 
at the Congress to accommodate the late applications for 
display space. 


H. Somers and W. Stitzburg, manufacturers agents 
known as Somers & Stitzburg, are now settled in their 
new display room in the Shop Building, 17 N. Wabash 
Ave., This concern was formerly located at 56 E. Ran- 
dolph St. Among the lines represented are the Racine 
Iron & Wire Works, The Chicago Metalic Manufactur- 
ing Co., both manufacturers of housefurnishing lines, and 
Rehberger & Saul, and Ebeling & Reuss, New York Im- 
porters. 


A number of the prominent factors in the glass and 
pottery trade of Chicago went to Pittsburgh last week to 
visit the Glass Show now under way in that city. Among 
those who made the trip were: F. C. Foster, president 
of the Chicago glass and pottery association, S. J. Natkin, 
buyer for Mandel Brothers, Earl W. Newton of E. W. 
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Newton and Associates, E. M. Meder, factory represen- 
tative, Martin Carlstein of Martin’s Mercantile Co..,. 
Charles. Patterson, of Carson, Pirie, Scott & Co., and 
George Turner of the Ira A. Jones Co. 


Hulbert May, salesman for Walter Minnemeyer, repre- 
sentative for the Hocking Glass Co., left early this week 
for a selling trip in Wisconsin. 


Elmer Saunders, manager of D. Saunder Co., Shops 
Building, was in Pittsburg this week, attending the glass 
show. 


The Margene Art Studios is decorating a number of 
attractive glass smoking sets, which are now on display 
in the show rooms of the Manufacturers Sales Service Co. 
Shops Building. These sets include nests of ash trays, 
cigar and cigaret holders and match blocks all in sets to 
match. 


Albert Kesler, manufacturers representative with three 
display rooms on the Pacific Coast, was in Chicago last 
week on business. 


Ira Jones Acquires New Lines 


A number of new lines were acquired on the first of 
the year by the leading manufacturers representatives on 
the Chicago Market. Important among the new lines 
now on display in Chicago is the Quaker City Cut Glass 
Co.’s products, which are now being sold in the middle- 
west by the Ira A. Jones Co. and The “Quaker” line in- 
cludes an unusually large assortment of artistic, ornamental 
and special items, decorated with gold encrustations, 
color patterns in conventional and band designs, and 
floral creations. The line is composed of many new 
shapes in numbers of utility for table service as well as 
items for decorative purposes. The Ira A. Jones Co. 
also announced recently the acquisition of a new line of 
wood table and floor lamps. The Artwood Corporation 
samples arrived in the Jones display rooms last week. 
Here is a line of wooden lamps which closely rivals the 
hand carved in beauty and appearance, although consid- 
erably lower in price. All wood fibre is used in the mak- 
ing of these lamp bases, a private process controlled by 
the Artwood Corp. being employed to prepare and press 
the fibre into a durable and artistically finished lamp. Six 
salesmen from the Ira A. Jones organization left Chicago 
last week to show the 1924 lines in their respective terri- 
tories for the first time. 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS-DOLLS’& TOYS °* 


aa 


THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co.; Maryland Glass Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

Space in this bulding for display pur- 

poses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


ef 


EADY TO SERVe 


BYVERS Of 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 


Room No. 405 


Representing 
MononcAn Gtass Co. 
Co-OpERATIVE Fiint Gtass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Chicago 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

Thompson Studios 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

Century Lamp Mfg. Co. 

Haven Co. 

Shepherd Co, 

Burke Studios 

Phone Central 1606 


Earl W. Newton & Associates 


GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 


WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 
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HELP WANTED 


SALESMAN wanted by one of the prominent English China 
and Earthenware Lines. State experience and territory cov- 
ered. Box 406, care CrocKERY AND GLASS JOURNAL. 


REPRESENTATIVE WANTED 


EPRESENTATIVES WANTED. Manufacturers of high 

grade Heavy and Light cut glass also decorated glassware 
desire to establish agencies in several states preferably with show 
rooms. If interested write immediately giving full particulars 
regarding experience, territory desired and other lines handled, 
etc. Address Box 405, care of CrocKERY AND GLAss JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Boston News 
(Continued from page 23) 


Felix Vorenberg, president of the Retail Trade Board 
of the Boston Chamber of Commerce and head of the 
Gilchrist Company, is a member of a special commission 
appointed by the Massachusetts Legislature to ascertain 
through research and inquiry, whether or not there exists 
at the present time in this state a need for a State owned 
and operated university. 


H. P. & H. F. Hunt announce that they have enjoyed 
what is probably the best Christmas season. This firm has 
a most complete and comprehensive line of gift shop arti- 
cles in addition to an extensive assortment of pottery, 
crockery, brass, glass and lamp goods. 


Captain Raymond B. Hemenway, reporter on the Bos- 
ton Transcript and former representative of the CRocKERY 
AND GLASs JOURNAL is in the throes of a campaign to 
enlist as many of his newspaper colleagues as possible in 
the Intelligence Department of the United States Army. 
(Reserve. ) 


Russian Glass and Porcelain 
(Continued from page 22) 


continuous furnaces, but for periodical furnaces the eight 
hours’ days remains. In view of the distinct interest mani- 
fested by American porcelain houses in Russian porcelain, 
the Government porcelain factory has sent a large collec- 
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tion of art porphyry vessels to the United States, so that 
the Americans may become acquainted with the products 
As a result of a search for 
kaolin, considerable deposits have been found, says a Che- 
lyabinsk message, about ten versts from Chetarkul station 
on the Samara-Zlatoust Railway. The mineral is a quite 


of the Russian factories. 


white and pure kaolin, and the Prodasilikat, satisfied with 
the excellent quality of the clay, proposes to use it to the 
exclusion of foreign kaolin. 


Nation’s Business Sound, Says Chamber of 
Commerce 


With the price spread between agricultural products 
and manufactured articles becoming less pronounced, the 
outlook for the farmer in 1924 is more hopeful, the Com- 
mittee on Statistics and Standards of the Chamber of 
Commerce of the United States reports in its semi-annual 
review of general business conditions. Cooperative mar- 
keting and better opportunities of financing have contrib- 
uted to bring about this situation, according to the com- 
mittee. 

“Moreover,” the report says, “the farmers can be ex- 
pected to plant less acreage this spring than last of those 
products whose price is unsatisfactory just as they did in 
wheat this fall and thus, so far as possible, adjust supply 
to demand.” The committee reports that the acreage of 
winter wheat is about 15 per cent less than at this time 
last year, and “is generally in most excellent condition.” 

“An encouraging feature of the agricultural situation,” 
the report points out, “is the general liquidation of past 
obligations by farmers wherever returns from the crops 
permit such liquidation. Another matter of moment is 
the growth of the cooperative movement in all phases of 
farm production and distribution.” 

Discussing general business conditions, the committee 
reports that “building and construction continue to be one 
of the important features of the situation and display an 
activity unusual for the season. This activity is almost 
entirely in the cities, and is one of the many evidences of 
the amazing growth of the great centers of the momentous 
and significant rate at which the country is losing popula- 
tion to the cities. 

“The output of automobiles still continues at an enor- 
mous rate, though the general belief is that building and 
automobile manufacturing will assume somewhat less ac- 
tive phases as the new year progresses. This expected 
slowing down in output is already common to most forms 
of manufacture, and is due generally to a potential capac- 
ity of output which overtops any immediate likelihood of 
demand, especially at this season of the year. 

“Another contributing cause is the general conservatism 
in buying which pervades all classes, and which refuses to 
make commitments either for the present or future other 
than as necessity dictates. The general thought is that 
caution is the best attribute of sentiment and action in 
view of a general attitude of exceptional uncertainty re- 
garding the future. This attitude accounts for most 
of the falling off in production, and for declines in prices 
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Cleveland, O. 


Chicago, Ill. Trenton, N. J. 


New Orleans, La. 


Bodies for Decorating and 
Coloring 


= Fac-Simile of Label 
= “MapE IN AMERICA’’ 
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THE LIMOGES CHINA CO., SEBRING, O. 
= New York Representative 
= E. V. Weiss, 874 Broadway, corner 18th Street 
= Telephone: Stuyvesant 6667 
uA MUUUASUOTOITOUVUUOCUTEUORQOOUUSUULEROOE OEY 


which marked the course of metals, both in manufacturing 
and mining, during the fall months. 

“Upon the whole, the situation seems healthy and sound, 
with conservatism strongly in evidence in all sections, 
and the general conviction that a continuation of the policy 
of ‘staying in the middle of the road’ and proceeding along 
constructive ways is the surest road to progress in the 
near future.” 


American Toys in Africa 
At present most of the toys sold in Port Elizabeth, 
South Africa, are of German origin, writes Vice Consul 
Arthur H. Cawston. 
much lower than those of any other country, this advan- 


While German prices have been 


tage has now largely disappeared and increasing interest 
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ESTABLISHED 1869 


BLACK OXIDE COPPER 
GREEN OXIDE CHROME 


B. F. DRAKENFELD © CO. INC. 


Sales Agents for the Glass Industry 
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The Roessler & Hasslacher Chemical Company New york 


BRANCHES: 
Boston, Mass, 
Pittsburgh, Pa. 


Liquid Bright Gold 


Overglaze— Colors —Underglaze 
Liquid Lustre Colors—Oxides and 


Minerals and Oxides 


Pottery, Glass, Enameled Ware, Tile, 


America’s Leading Ceramic Material House 


NEW YORK 
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Philadelphia, Pa. 
Kansas City, Mo. 
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is also shown in toys of higher quality. There should be 
an opening for a larger sale of more expensive American 
toys—automobiles, tricycles, velocipedes, express wagons, 
and the like. Such toys are now imported from the 
United States in limited quantities, but if greater efforts 
were made by American manufacturers it is probable 
that sales would be largely increased. American toys of 
this description, particularly automobiles, have been very 
favorably received. 

In order to successfully market toys in Port Elizabeth, 
it is indispensable that a manufacturer’s agent be ap- 
pointed who can call on the wholesale houses and large 
retail shops with samples and quote landed prices. Very 
few toys are imported into South Africa by ordering from 
a catalogue. Dealers state that in the case of toys they 
want to see the article they are buying before placing an 
order. If a manufacturer’s agent is appointed, it would be 
advisable to appoint one with headquarters in one of the 
larger cities in the country, such as Cape Town, Johan- 
nesburg, or Durban, and one who has facilities for cover- 
ing the entire country. Port Elizabeth and the surround- 
ing territory do not offer a large enough field for the sale 
of toys to make it worth while for an agent covering only 
this territory to assume a toy manufacturer’s agency. 

In connection with the marketing of toys in South 
Africa, it should be added that the toy business is already 
a seasonal one, the very large majority of all toys being 
sold in the months of October, November, and December 
for the Christmas trade. 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


Bronzes, Marbles and 


EDWARD BOOTE, 35-37 West 23d 
St 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 
L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China Fancies. 


ine 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 


The Famous 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 
23d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 53-57 West 23d 
St 
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nese 


“Haviland China” 


Tele- 


Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


China and 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 


Bavarian China Ware. 
M. Rosenbaum & Sons, Bavaria. 


Representing 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Ince., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


ie TRADING CO., Inc., 101 Fifth 
ve. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
he Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


141-147 
Chas. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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KEEPING YOUR STORE ADS INTERESTING 


HILE the retail merchant can often cut down 
the amount of advertising space now and then, 
there never comes a time when he is justified in 
cutting advertising out. In big stores, there are occa- 
sions when the management feels inclined to limit the 
amount of ad space. Naturally, every department in the 
store wants to have as large a share in the store’s adver- 
tising as possible. In cases: like this, and when the man- 
ager of a small store wants to pare down the expense of 


advertising, how is the best way to go about it? 


NE way of answering this tough problem is to advise 

boiling down the store’s messages—to use less space 
and to weigh carefully every letter that goes to fill it. 
This economy may be effected by reducing the number 
of headlines and write-ups and by concentrating on 
quality. By carefully studying the layout, it is possible 
to say a great deal in a comparatively few words. In 
doing this it is important to select seasonable items of 
merchandise, and by description, suggest other mer- 
chandise to the reader’s mind through the association of 
ideas. Instead of describing, say one hundred items, pick 
out twenty-five particularly strong ones. 


NALYZE the most successful store ads and you will 

find that they pull in due proportion to the amount 
they interest the reader. Therefore make your quality 
ads interesting and, above all, write them so that it will 
make the reader think. As advertising space costs so 
much per line, it is more profitable to say something to 
make the reader think than it is to endeavor to do the 
thinking for them. The human note in ad copy is al- 
ways appreciated, so be human as all your customers are. 


~and by cutting down the size of type used. 


Talk shop in your copy, but do not argue, do not preach 
and do not generalize. Illustrations cannot always be 
omitted but they may be varied. Thus in one day’s ad- 
vertising three or four illlustrations may be used, followed 
by one picture, omitting all pictures on another day and 
using six or more on other occasions, This varying of 
the ads make them different and furnishing a contrast, it 
is a potent force to keep the public interested in the an- 


nouncements of the store. 


Re that the public who buy your goods care 
nothing They do not re- 
spond to ads 
size of your 


about advertising space. 
but to ideas, merchandise and values. The 
competitor’s advertising need cause you no 
concern, but 
should. The public doesn’t care what store has the big- 
gest ads, all it is interested in is good and timely mer- 
chandise at the best values. 


effected by eliminating big borders and lavish decoration 


the quality and appeal of your own ads 


Economy may be often 


Large bold 
face type is not necessarily more interesting than smaller 
letters. It is not the size of the letters but what the let- 
ters tell the public, which counts. This simple fact is 
often overlooked by even the most expert advertising 
men, hence it is something worth considering. 


O, whenever you desire to make a thrifty use of ad- 

vertising space, carefully select and describe each 
item. Pick out your illustrations, so that they are large 
enough to catch the eye and hold the attention of the 
reading public, but yet small enough to conserve space. 
Write your headlines briefly and well and tell your story 
clearly without beating about the bush, 
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About Your Income Tax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Seripman, C.P.A. 
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has been deemed advisable to devote this entire 
article to the presentation and answer of some of 
Only those that present novel questions or are of 
general application are here included. However, the 
answers to all questions that have been received to date 
have been communicated directly to the inquirer. 


S many readers’ questions have accumulated that it 


them. 


MortGaGrs ON SALE OF REAL EsTATE 

©. In 1913 I bought real estate for $15,000. I sold 
it this year for $70,000, receiving $10,000 in cash and a 
mortgage payable in small amounts during the next 12 
years. I am told that I need not pay income tax on that 
portion of the profit that is represented by mortgage and 
that my profit will not be taxed until the cash amount 
received is in excess of the original cost of the property. 
Will you please advise me on this and also tell me the 
amount of tax I shall have to pay if mortgagor decides 
to liquidate his entire in- 
debtedness ?—E. A. S. : 

A. If the mortgage that 
you took back in the sale of 
your real estate has not a 
readily realizable market 
value, the profit need not be 
reported until the cash re- 
ceived by you exceeds the 
original cost of the property 
less depreciation. 
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If the mortgage has a 
readily 
value, that 1s, 


realizable market 
it can be 


easily discoynted without a 


and Glass Journal. 


substantial loss, you would 
be subject to a tax on the 
difference between the cash 
plus the value of the mort- 
gage and the depreciated 
cost of the property, in the 


inquirer. 
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You could elect to 
report on an installment basis, that is, report in each year 
the proportion of the total profit to be made that the cash 
received that year bears to the total selling price. 

If the mortgagor decided to liquidate the entire indebt- 
edness in one year, your profit would be the balance of 
the amount previously unreported. 

I might call your attention to the fact that if the prop- 
erty has been held by you for profit, the maximum tax 
rate on the profit derived from the sale is 12%4% wnder 


year in which the sale was made. 
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HIS is the seventh of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 
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the capital gain section. 


ProFit ON SALE OF LIBERTY BONDS 

©. (a) In 1921 I purchased Liberty Bonds and in 
1923 sold them at a profit of about $2,300. In my income 
tax statement, should I include this profit in full? 

(b) I sold some stocks at a loss. I have been told to 
calculate the amount of tax and deduct the loss from the 
tax. Is that correct, or should I deduct this loss from 
gross income in calculating my net income, and then cal- 
culate the tax? 

(c) Is interest from Liberty Bonds (4th issue) exempt 
from all income tax or only from normal tax? 

(d) Are dividends of all domestic corporations exempt 
from normal tax?—G F. S. 

A. (a) The profit on the sale of the Liberty Bonds 
is taxable. If you held the bonds more than two years, 
the maximum tax rate on such profit is 12.%%. 


(b) The loss on your 
stocks cannot be deducted 
from the tax, but from 
your income subject to tax. 


(c) Interest on the 
Fourth Liberty Loan is ex- 
empt from all normal tax. 
The interest on, $50,000 of 
such bonds is exempt from 
surtax as well. The inter- 
est on a principal in excess 
of that amount is sur- 
taxable. 


Mr. Seidman 
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(d) Dividends on stock 
in domestic corporations 
are for all practical pur- 
poses exempt from normal 


tax. 
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DivipENDS FROM MINING COMPANIES 

Q. I have had three distributions on the Chile Copper 
Stock I hold. How shall I treat them in my income tax 
report for 1923?—O. L. H. 

A. The distributions that you received from the Chile 
Copper Co. should be treated by you as a dividend to the 
extent that the company had a surplus from which to 
make the distribution. If, however, the company was 
distributing capital, to that extent it is not a dividend, but 


a partial return to you of your investment. Only when 


January, 24, 1924 


such returns exceed the original cost of your stock will 
they be taxable to you. This matter should be taken up 
with the company in order that the exact status as be- 
tween capital and surplus distribution may be obtained. 


Joint RETURNS AND EXEMPTIONS 


Q. The combined income for myself and wife for the 
year 1921 amounted to $5,080. Along with this I re- 
ceived $1,500 in dividends, making a total of $6,580. 
We made separate returns on Forms 1040A blanks and 
I claimed an exemption of $2,500. Government writes us 
now that we are only entitled to personal exemption of 
$2,000 and assesses us $20 additional tax, plus $2.00 in- 
terest at the rate of 4% per month from March 15, 1922. 
Must I pay this tax? If I do, they will follow us for the 
same thing in 1922. On what grounds can | deny its 
payment ?—M., J. T. 

A. The regulations under the income tax law clearly 
cover your situation, and it is provided that if the aggre- 
gate income of the husband and wife exceeds $5,000 the 
personal exemption that they may take as a unit is $2,000, 
divided between them in any manner they see fit, if sep- 
arate returns are filed. Accordingly, you will have to pay 
the additional assessment. 


CANADIAN’S INCOME 


©. Referring to your second installment, income tax 
department, I would like to have your answer in the 
following case: 
Husband’s income from dividends of American 
EU IcermeG el A(LIAI)) Werarsi Homes eke Gas ons dee ake $4,500 
Wife’s income from the same source (Canadian) 1,200 


Husband makes return, altho no tax is due. Is wife 
obliged to make return, and how does such return affect 
her husband’s declaration ?—C. H. 


A. It would be advisable for you and your wife to file 
a joint return showing a total income of $5,700. This 
would not be subject to any tax, however, since dividends 
are subject only to surtax and the surtax imposed on 
incomes ranging upward from $6,000. Unless a joint 
return is filed, both you and your wife are obliged to 
make separate returns. 


BANKRUPTCY OF STOCK BROKER 

©. Over a year ago I was carrying an account with 
a brokerage house which was declared bankrupt, and 
which due to the complications resulting in settling the 
estate, there has to date no dividends been declared. My 
‘account consisted of stocks being carried on margin 
account which of course were closed out as of the date of 
the bankruptcy and which in itself resulted in a loss to 
me between the purhase price of the stocks and the mar- 
ket price as of that date. In addition to this there is of 
course the loss of my credit balance with the firm, part 
of which may partially be recovered when the estate is 
finally cleaned up. Will yoy please advise ? 

(a) If I may obtain credit on my current income tax 
return for the net loss resulting.from the lower market 
price of the stocks when same were closed. 


CROCKERY AND GLASS JOURNAL 


Twenty-one 


(b) Also must I wait until the estate is entirely set- 
tled before I can obtain credit for the loss of the credit 
balance or portion thereof? Would it be possible to show 
the entire loss in this year’s return and then show as in- 
come on future returns that portion of the loss which may 
be recovered ?—H. S. D. 


A. (a) The loss on the difference between the cost 
of your stocks and the amount they were sold for was 
deductible by you in the year in which the sale took place. 

(b) It is not necessary for you to wait until the entire 
estate is settled before you can deduct any loss on the 
credit balance in your account at the time of the bank- 
ruptcy. You can write off as a loss for 1923 so much 
of your credit balance as was definitely ascertained to be 
uncollectible in 1923. If in 1924 you find that a still 
greater amount will be lost than anticipated, an additional 
deduction can then be taken. If the amount that you 
receive as a dividend from the estate exceeds the balance 
not written off, the excess will be income to you in the 
vear in which the dividend is received. 


REPLACING EQUIPMENT 


©. Kindly advise our income liability on the new 
boiler which we were obliged to install in 1923. In July 
we found trouble in our old one and tried to fix it, but 
were unable to get a satisfactory result. In November 
we placed an entirely new one in operation. Will this 
increase our inventory the full value or are we allowed 
a depreciation? Is this item a capital investment ?— 
Wiis |: 

A. The cost of a new boiler must be capitalized. The 
cost of the boiler torn out less depreciation up to the time 
it was torn out can be taken as a deduction. Depreciation 
hereafter can be taken on the cost of the new boiler. 


Bap DeEsts 


©. About one year ago two of my brothers who were 
in the sheep business were forced to sell and did not 
realize sufficient to meet their obligations. I had loaned 
them about $2,000 to try and tide them over. I have not, 
and will not receive anything on this loan. Please advise 
me whether or not this is a legitimate deduction to make 
on my income tax returns.—C. F. B. 


A. If the $2,000 that you advanced was a pure loan 
and did not have the element of a gift, the loss is deduc- 
tible by you. 


China and Glassware in Cuba 


There is a noticeable activity in this market, British 
chinaware and earthenware are deservedly popular, ac- 
cording to a recent report. Prices are about competitive 
and inquiries are numerous. 


McCrory Sales Gain 
The McCrory Stores Corporation reports gross sales 
of $3,497,213 for December, against $2,967,944 in De- 
cember, 1922. Gross sales for 1923 aggregated $21,283,- 
062, against $17,070,719 in 1922. 


Twenty-two 


CROCKERY AND GLASS JOURNAL 


January 24, 1924 


Summary Imports and Exports 
The foreign trade of the United States for the month of 
November shows an increase in both imports and exports 
over the preceding month. Department of commerce fig- 
ures for the month of November, corrected to December 
24, follows: 


Imports 
1922 1923 

China, not ‘decoratedi=umeeeetitccei rane eri | Mme steons 

China decorated: 
Brom tance: ay eer cee tteee cca ctr $39,368 $81,132 
ime Gerinany one oe iterate aerate 132,870 411,635 
United ined omimserrmeae ite 5,754 1/237. 
Japan eect meeeeere cies 173,751 185,538 
S Others Gountiiesmesercet err 72,586 71,396 
Tiotal Jee eet a $424,329 $756,938 

For Eleven Months Ending November 
1922 1923 

Ghina. notidecorated@ cnet erties ee $o452 020 ee 1G 
China decorated : _ 
Fronrilrance ceeerreeer ee coeminntas > Ge eeireces + $608,147 
Je RC sacschin doo een oandin od Sono © oo,ctotan 2,560,318 
\igeninercl MGhvedslovaal soogsocuacas © oooseoe 46,258 
Tapa eects cae ee ayant te ema ereiseele =. 2,785,236 
Other. Gountriesme comic ce ome clei eo 718,065 
Ota Lake Oe ree waa erties Cie SCRE renee: $6,718,024 


For Eleven Months Ending November 
1922 


Earthenware, not decorated .......... *$227,556 


EBarthenwares decoratediaet seme neat 53 212-925) MMR s cere otis 
Table, Toilet and Kitchenware, plain... 749,979 633,183 
Decorated ue sae Sa. eee oes oe +526,187 3,547,342 
TOtala. cto tac ee ee ee $916,650 $4,180,525 
1922 1923 
Glassware, cut. on decorated) .. 524.4... $121,584 $163,687 
Blowneelasswatemer erecta 112,526 176,735 
Rotal Mtb pe een cere ee ce $233,110 $340,422 
For Eleven Months Ending November 
1922 1923 
Glassware, cut or decorated ........., $1,943,674 $1,339,360 
Blown elassware: ec eter eis etre $275,373 1,360,828 
Total acca sinc at tome eee $2,219,044 2,700,188 
DoLts AND Toys 
1922 1923 
Dolls “and! partsvot dollspecerteeree as $204,466 $167,843 
Other toys7e. Sec ee se oben ein 557,156 442,883 
otal ( oeicn cece ee ee tae eae $761,622 $610,726 
For Eleven Months Ending November 
1922 1923 
Dollssands parts wee ec ere $1,483,810 $1,895,843 
Other toys ody eaerse eee erate as 5,500,402 6,202,027 
Total. seca ss eee ee eh eT eee $6,984,212 $8,097,870 
Table and kitchenware of metal, enam- 
elediOr oe lazed saat eine erie, $8,489 $11,831 
For Eleven Months Ending October 
$380,964 $200,503 
Exports 
China and Porcelain: 
1922 1923 
Table, Toilet and Kitchenware...... $16,565 $16,977 
Ali cothen eanenirer Niepis ee ee ae LR 26 9,502 
Total vos. eee ee ee $27,691 $26,479 
Earthen and Stoneware: 
Table, Toilet and Kitchenware...... $8,130 $9,310 
All Sothern) Wass Seen sc cere 62,898 63,877 
Otal . Satie actos eee eee eee $71,028 $73,187 
For Eleven Months Ending November 
China and Porcelain Ware: 
1922 1923 
Table, Toilet and Kitchenware...... $181,799 $164,413 
Ads Others te eee ee), Sey ee re ees 111,686 136,671 
otal Gris cc amet Cie Se eee $293,485 $301,084 


Earthen and Stoneware: 


1922 1923 
Table, Toilet and Kitchenware...... $93,570 $71,808 
All \other (32 o deena tees atte 819,809 803,176 
T Ota dnd tora slots Seas oe mee $913,379 $874,984 

GLASSWARE 

1922 1923 
able classwane,= pallette $143,759 $243,080 
Table & other glassware, cut or engraved 20,897 15,433 
Globes and! shades seme seeeuiee eee 41,065 49,210 
Total’ (a. caccocerr ae ee eee cae eere $205,721 $307,723 

For Eleven Months Ending November 

1922 1923 
Tablewand  clasSwateup)ainernnetvatets $1,284,057 $2,102,633 
Table & other glassware, cut or engraved 158,057 196,307 
Globeseandechad saan ene te 395,251 436,036 
Totals etuuhctt ee eeoh eee $1,837,365 $2,734,976 

DoLts AND Toys 

1922 1923 
Dolls sand! parts om doll seeemeereer i: $35,375 $45,736 
Other xtOvVs, 4) sans eee ie cee een 274,532 291,768 
Totals 42. c.cho ure tee eee eee $309,907 $337,504 

For Eleven Months Ending November 

922 1923 
Dollseand=partcaoi) Collse ern tree $206,488 $269,209 
Otherstoys: (oe atenen each eo eee 1,428,205 1,903,716 
Totalot- a ite Pee $1,634,693 $2,172,925 


TABLE AND KiTCHENWARE OF METAL, ENAMELED OR GLAZED 
For Eleven Months Ending November 

1922 1923 1922 1923 
$84,450 $72,453 $667,275 $1,146,229 
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Czechoslovak Glass Industry Improved 

A more optimistic feeling exists among leaders in the 
Czech glass industry, judging from opinions expressed 
at a recent conference of the Czechoslovak Glass Manu- 
facturers Association, Trade Commissioner H. L. Groves 
reports to the Department of Commerce. This industry 
is now operating at only about 50 per cent of normal 
capacity, which, however, indicates a certain improvement 
over the condition in January of this year, when the indus- 
try was working on approximately a 30 per cent basis. 
High manufacturing costs render Czech domestic glass 
products largely non-competitive in the export trade, and 
it is admitted by the manufacturers that costs must be 
reduced if this foreign trade is to be regained. 

The recent action of the Ministry of Commerce in re- 
moving certain import restrictions on glass products raised 
no objection from this association, which, however, ex- 
pressed the desire that the removal of restrictions apply 
only to those states which accord full reciprocity to Czech 
products. 


Pope-Gosser Sends Handsome Holiday Sou- 
venir to Trade 

From the Pope-Gosser China Co., Coshocton, O., an 
attractive token of the Holidays has been received. In 
the form of a gracefully designed china vase, embossed 
with a classical figure, ornamented with stems and foliage 
sprays in gold, it bears on the base a line of greeting from 
the manufacturers stamped in gold. 
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York representative has been announced by the 

Dunbar Flint Glass Co., Dunbar, W. Va. The 
concern manufactures a line of blown blanks for cutters 
also a line of decorated ware. 


TT HE appointment of E. W. Hammond as their New 


Charles A. Postley & Son, have been busily engaged, 
having their showroom, 2 East 23rd St.,-redecorated and 
arranging their new sample lines to be ready for the buy- 
ing season. Their place makes a very attractive appearance 
in its new dress. 

G. C. Robinson, vice president of the Kinney & Levan 
Co., Cleveland, O., after paying a visit to the Pittsburgh 
exhibit is in New York this week placing orders for his 
concern. 


Leon Neubrik, buyer for the Crowley, Milner Co., De- 
troit, Mich., is another buyer in town this week who is 
here after a visit to the show at Pittsburgh. 


Hugo Hart, manufacturers’ agent, 170 Fifth Ave., has 
acquired the line of the Fort Pitt Glass Co., Pittsburgh, 
for representation in the New York market. The con- 
cern manufacture a line of decorated and light cut glass- 
ware. Mr, Hart is also now representing the deep cut 
glass line of Chas. Becker, Brooklyn. 


pee. Lorenzen, formerly with the Pettis: D. G. Co., In- 
dianapolis, Ind., has been engaged as buyer of the china 
and glassware department, for L. S. Ayres & Co., Inc., 
of the same city. Mr. Mater, formerly with the latter 
concern, leaves to take charge of the same department for 
the G. M. McKelvey Co., Youngstown, O., taking the 
place of Robt. M. Slick. 


J. E. Cauldwell & Co., Philadelphia, have engaged as 
buyer for their china and glassware departments, Thos. 
B. Cannon, well known in the trade for his association 
as manager of various china and glassware departments 
of the better class stores. Mr. Cannon returns to the 
Cauldwell concern after a lapse of many years, having 
been with the firm when he started his business career in 
early manhood. 


Alfred H. Holbrook, president of Geo. F. Bassett & 
Co., returned home last Thursday after a several days 
visit to the Pittsburgh exhibit. This was his initial visit 
to the show which he found extremely interesting. While 
there he also availed himself of the opportunity of a visit 
to some of the potteries in East Liverpool. 


“Tou” Reizenstein expects to be on hand at the Herman 
C. Kupper salesrooms, 39 West 23rd St., the first week in 
February with some interesting new items in his well- 
known line of decorated glassware. 


The salesroom of E. Torlotting, importer of St. Louis 
Crystal, Gouda Art pottery and other lines, has been re- 
decorated throughout, in readiness for a new line of sam- 
ples now arriving. The place presents a very spic and 
span appearance with white ceiling and light French gray 
side walls. 


James P. Gordon, who is now displaying the Jones, 
McDuffee & Stratton and his other lines in Pittsburgh, 
expects to open his exhibit at the McAlpin Hotel on Feb- 
ruary 4th. 


The Nonik Glassware Corp., whose main sales office is 
in the Mohawk Building, 21st St. and Fifth Ave., has ar- 
ranged with the new Dura Glass Co., (formerly the Athens 
Glass Co.) Morgantown, W. Va., to take half of the fac- 
tory’s entire output of lime glass. Most of the cuttings 
on the lime blanks, will be executed for the Nonik Corp., 
by the Dura factory. R. I. Ratner, treasurer of the Nonik 
Glassware Corp., made a personal inspection of the Dura 
plant recently, where he found every possible modern im- 
provement and as a result of the fine grade of glass the 


concern was turning out, decided to make the above ar- 
rangement. 


George B. Jones, American representative for Johnson 
Bros., Ltd., who was operated on at the Presbyterian 
Hospital, New York, on Dec. 13, is now regaining his 
strength very rapidly and expects to leave the hospital 
for his home at East Orange, N. J., early next week. 
This will be good news to his many friends in the trade. 


The Broadway Department Store, Los Angeles, Cal., 
which has for some years had an office at 77 Madison 
Avenue, will be affiliated with Weil & Hartman, resident 
buyers, 115 West Thirtieth Street, after March 1. It 
has been represented here by Herbert Scott for the past 
seven years. Previous to that Mr. Scott was the local 
representative of the N. B. Blackstone Company, Los 
Angeles, for ten years. 


Glass and Pottery Night 
What was termed Glass and Pottery Night, held at the 
Chamber of Commerce rooms on Wednesday evening, 
January 16th, was a new feature of the Pittsburgh Ex- 
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hibit this year. A talk entitled “Modern Pottery Manu- 
facturing Sidelights” by Harry D. Wintringer, president 
of the Steubenville Pottery Co., proved very interesting, 
as did also “A Review of Glass Making with Modern 
Developments” by Prof. Alex. Silverman of the Depart- 
ment of Chemistry of the University of Pittsburgh. Mo- 
tion pictures “Dinnerware Production” shown through 
the courtesy of the Knowles, Taylor & Knowles Co., and 
“Glass Making” shown through the courtesy of the H. C. 
Fry Glass Co., were also well worth while. 


Western Banquet Most Festive Occasion 

Again the Western Glass & Pottery Association, fully 
demonstrated its ability to put over a tremendously success- 
ful banquet on Tuesday evening, January 15th, for there 
was no doubt in the minds of some six hundred ladies 
and gentlemen, who attended this annual affair of the or- 
ganization, but that it would be difficult to surpass, as a 
most enjoyable evening’s entertainment, from every stand- 
point. 

Kaufmann’s restaurant and auditorium, which served so 
ideally for the affair last year, was wisely selected for this 
year’s banquet. 

The guests took their places at the tables in the big 
dining room to the accompaniment of the Paramount Jazz 
Orchestra, from the Potters Co-operative Co., East Liver- 
pool, O., whose lively and well rendered numbers put 
everyone in the gayest of moods, to enjoy the fo'lowing 
delicious menu: 


Fruit Cocktail 
Celery Olives 
Cream of Asparagus 
Lobster Thermidor Saratoga Potatoes 
Filet of Beef 
Fresh Mushroom Sauce 
June Peas 
Waldorf Salad 
Riz Imperatrice 
Coffee 


During the progress of the dinner popular songs were 
indulged in by the diners, who were also entertained by 
“The White Way Cabaret Girls,” a refined singing act 


Au gratin Potatoes 


Petis Fours 
Mints 


that went over big. 

After dinner the guests assembled in the auditorium, 
where a very pleasing entertainment of several excellent 
acts was provided. Following this dancing was enjoyed 
until a late hour. 

Having ladies present, was a very agreeable feature this 
year, which was repeated after a lapse of several years. 
Their colorful gowns, added a note of beauty and gaiety 
to the affair, that was most pleasing. 

Now that ladies have been admitted to membership in 
the organization, their presence is assured each year, which 
will add still another important reason for looking for- 
ward to this always enjoyable occasion. 


Buyers in New York 


January 18th, 1924 
J. R. Regal, housefurnishings and china, J. W. Knapp Co., 
Lansing, Mich., 131 West 35th St. (Hart, Flanagan Co.). 
J. Rubenstein, toys, Rubenstein Bros., Shreveport, La., 115 West 
30th St. (Levis). 


J. Martin, china, Jordan Marsh Co., Boston, Mass., 432 4th Ave. 

W. E. Phillips, toys, C. T. Sherer Co., Worcester, Mass., 134 
West 32nd St. (C. S. Logan). 

A. S Marlowe, housefurnisings, L. 
Calit.s 370) 7the Ave (Hi Gy [yon)F 

G. Heper, housefurnishings, Scruggs-Vandervoort & Barney, 
St. Louis, Mo., 171 Madison Ave. 

Mrs. J. E. Dunwoody, housefurnishings, Chamberlain, Johnson, 
Dubose, Atlanta, Ga., Collingwood. 


January 21st, 1924 

G. C. Brunson, china and glassware, Chamberlain, Johnson, Du 
Bose Co., Atlanta, Ga., 60 West 35th St. (W. M. Van Buren). 

S. M. Averill, lamps, Jordan Marsh Co., Boston, Mass., 432 
4th Ave. 

W. Lawrence, housefurnishings, china and toys, Killian Co., 
Cedar Rapids, Iowa, 105 Grand St. (Jay Co.). 

J. W. Boston, housefurnishings, Famous & Barr Co., St. Louis, 
Mo., 1115 Broadway (Sostman). 

W. K. Sutton,. hausefurnishings and toys, Louis Traxler Co., 
Dayton, O.,.120 West 32nd St. (A. Fantl). 

W. A. Riordan, housefurnishings, Crowley-Milner Co., Detroit, 
Mich., 38 West 32nd St., Room 1512. 

January 22nd, 1914 

I. J. Rively, china and glassware, W. M. Gable & Co., Altoona, 
Pa., 240 Madison Ave. 

E. Kennets, lamps, J. N. Adam & Co., Buffalo, N. Y., 16 West 
39th St. 

H. Boston, toys and housefurnishings, Famous & Barr Co., St. 
Louis, Mo., 1115 Broadway (Sostman). 

L. C. Scott, toys, Campbell’s, Pittsburgh, Pa., 432 4th Ave. 
(D. G. Union). 

P. J. O’Hara, china, glassware, housefurnishings and toys, 
Strouss-Hirschberg Co., Youngstown, O., 1150 Broadway (Lilien- 
thal). 


Hart & Son, San Jose, 


January 23rd, 1924 

E. L. Baker, china, glass and toys, The Fair Store, Bedford, 
Ind., 108 West 43rd St., Elks Club. 

L. Neubrik, toys, china and glassware, H. A. Tamblyn, house- 
furnishings, Crowley-Milner Co., Detroit, Mich., 38 West 32nd 
St., Room 1512. 

W. B. Shockley, household goods, J. B. Ivey & Co., Charlotte, 
N. C., Pennsylvania. 

O. S. Adam, toys, The Fair, Chicago, Ill., 13 East 22nd St. 

E. S. Beebe, toys, J. W. Robinson Co., Los Angeles, Calif., 303 
5th Ave. 

W. M. Walker, china and glassware, W. E. Edwards & Son, 
Rochester, N. Y., Pennsy!vania. 

L. T. Huston, toys, Woodward & Lathrop, Washington, D. C., 
370 7th Ave., Room 1701. 


Business Briefs 


The Queen City Department Store, 55 Baltimore St., 
Cumberland, Md., has been incorporated with a capital 
of $100,000, to conduct a general merchandising business. 
The directors are: Solomon Brett, Altoona, Pa.; Percy 
Willams, Cumberland; Joseph Harris, Philadelphia and 
Harry Levine, Baltimore, Md. 


Putziger’s, Inc., Syracuse, N. Y., has been incorporated 
with a capital of $100,000 to transact a general department 
store business, by S. Putziger, 2007 W. Genesee St. 


Mrs. Marvin, who operates the “Come Again” Gift 
Shop, 54 Pratt St., Hartford, Conn., is now offering spe- 
cial sales preparatory to moving into large quarters the 
first of the month. 
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HROUGHOUT the month, buying of dinnerware 
has been exceptionally brisk, and both manufac- 
turers and salesmen are of the opinion that when 
the trade is visited by salesmen during February, con- 
Whether 
or not the total volume of business placed with the pot- 


siderable additional business will be written. 


tery manufacturers during January will reach the rec- 
ord of January, 1923, cannot be told until February. It 
is recalled that on account of the strike in the general- 
ware industry during the fall of 1922, buyers were ex- 
ceedingly anxious for merchandise on last January. 
Some buyers have related that their stocks following 
the Christmas season were just about as low as during 
the corresponding season in 1922, and this accounts for 
the very heavy buying this month. During the early 
part of the month there was a bit of shopping done by 
the visiting trade, but this feature soon died out, and 
the buyers ‘“‘went to it,’ so to speak, as son as they hit 
the district. 


In January, 1922, some manufacurers set a produc- 
tion mark for the year, and in many instances this mark 
was either attained or fell just short a little. The fail- 
ure to reach the production peak is due solely to the in- 
ability to obtain fuel when wanted, and in one particular 
instance a concern lost between 40 and 50 kilns in the 
production of white ware because of the fuel situation. 
It is admitted by all versed with the local situation, had 
not such kiln losses bee suffered that production marks 
would have been exceeded in every instance. 


W. L. Tickell, eastern salesman for the Edwin M. 
Knowles China Co., will open at the McAlpin Hotel, 
New York, Feb. 11, with the full dinnerware line of 
this factory, and will maintain the display until March 1. 
He will then move to Boston, where he will remain a 
week or so. 

Mare Solon, of the Mercer Pottery Co., of Trenton, 
N. J., came into the district from the display of this 
firm in the William Penn Hotel, Pittsburgh, Pa., Thurs- 
day of last week, and spent the day with W. E. Wells, 
of the Homer Laughlin China Co., going through their 
new No. 6 plant, which is soon to be placed on a -pro- 
duction basis. Mr. Solon is chairman of the Machinery 
Committee of the United States Potters’ Association and 
takes keen delight in reviewing plant improvements. 


George C. Thompson, of the Thompson Pottery Co., 
has left for Florida, in company, with Mrs. Thompson, 
where they will remain during the balance of the winter 


(\ 


The office will continue in charge of Donald 
Thompson, who is also in charge of sales at this factory. 


season. 


Charles W. Foreman, head of the Southern Potteries 
Co., Erwin, Tenn., after spending a few days visiting 
the big Pittsburgh show, came into this district to con- 
fer with supply dealers, and also mingle with his fellow 
manufacturers. Mr. Foreman went to Canton following 
his visit here. 


Lester McNicol, manager of sales for the Potters 
Co-operative Co., is confined to his home here on account 
of illness. Mr. McNicol was both wounded and gassed 
during the World War, and his ills are in the main due 
to these incidents. During the last week, however, there 
has been a decided improvement in his condition. 


Old pottery salesmen who visited Pittsburgh last week 
to attend the annual banquet of the Western Glass & 
Pottery Association met an old time friend in the person 
of Jack C. Jonas, now selling for the Fred C. Reimer 
Co., Inc., of New York. Mr. Jonas in the older days 
was a dinnerware salesman, and was for years with the 
Warwick China Co., Wheeling, W. Va., at the same 
time George Heisler, now selling for the Sebring Pottery 
Co., Sebring, O., was manager of the decorating depart- 
met of the Warwick. 


Representatives of the Dohrmann Commercial Co., San 
Francisco, Calif., were in the market this week, also 
buyers for the Nathan-Dohrmann Co., an affiliated in- 
terest. The crowd included L. J. Rissmann and F. Reeve 
Yost with the former interest; Melville P. Meyer, sales 
manager for the Nathan-Dohrmann Co., San Francisco ; 
J. Lindenmeyer, with the Emporium, San Francisco and 
Walter Elms, with the Dohrmann Commercial Co., Los 
Angeles, Calif. The crowd spent the latter part of last 
week in the Pittsburgh market, then came into the local 
district. 


The Outlook as a Manufacturer Sees It 
sy W. E. WELis * 
of the Homer Laughtin China Co., Newell, W. Va. 

In attempting to visualize the prospects for the coming 
year and the dangers that may be faced in that and suc- 
ceeding years, | am impressed with the necessity of pro- 
ducing general ware products at a lower cost to the 
public. 

There seems to be little to fear as to the volume of 
business that will be obtainable in 1924. There is such a 
tremendous demand and the country is so prosperous that 
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the output of domestic producers augmented by the con- 
stantly increasing importations will barely be enough 
to satisfy the anticipated demand. 

In the last few vears the competing factories abroad 
have been getting their houses in order to invade the 
markets of the world where there is great purchasing 
power. They have taken advantage of rapidly depreciat- 
ing currency to discharge their debts, remodel their plants 
and install the most up-to-date machinery and methods, 
all of which they have been able to do at a very small 
fraction of what it would have cost them prior to the 
war. Reports which I have indicate that foreign fac- 
tories as a whole are in excellent physical condition and 
they are stripped to the waist for a fight for the world’s 
market. 

It is doubtful if any tariff that may be secured in 
Washington will compensate for the advantages that for- 
eign factories will enjoy in their lower capital expenses 
and their very cheap labor. This is particularly so in the 
general ware industry because of the very high labor con- 
tent of its product. 

It therefore appears to me that the most important 
study on the part of the domestic manufacturers should 
be ways and means to reduce the cost of their products to 
consumers. In this is involved the cost of distribution 
manufacturing overhead, costs of material, fuel freight 
and labor, as well as the elimination of unnecessary losses 
and improvement in quality. 

I am free to admit that this is quite a problem, but only 
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Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 
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We import direct 
= and have a complete 
= stock of the famous 
= gold medallion and 

Blue and White 
= Canton. 


Write for Price List 


Gold Medallion Dinnerware 


7-9 Mott St. Chinatown New York 


Up Town Salesroom—1263 Broadway 
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in-so-far as it is solved, can our future continue to be 
successful as it has been in the last few years. 

Some of the elements of the cost of manufacture are 
beyond our control, as, for instance, the costs of material 
fuel and freight and to some extent this may also be 
said of the other elements of cost herein enumerated, 
But I feel that some way must be found to meet this sit- 
uation in order to hold what we have gained during the 
partial embargo of the war period. 

Modern scientific methods, judiciously employed in the 
control of the technique of the business will afford some 
prospect of greater efficiency in manufacturing. Careful 
studies in the values of the materials that we use in re- 
lation to their qualities and the quality of our product, 
might point the way towards some saving. There may 
be some relief in freight readjustment although for the 
immediate future this is not very promising. There may 
also be some relief in Federal and State taxes contin- 
gent, however upon the economy with which Federal and 
State affairs are administered. 

Since, however, such a large part of the selling price 
of our products is in labor studies along the line of pro- 
ducing a better quality and a larger quantity of our prod- 
uct with the same number of people on our payrolls seem 
to offer the most promising field. I do not mean by this 
that I am advocating a reduction in the American Stan- 
dard of living which would make lower wages possible 
but that greater value might be obtained from our labor 


(Continued on page 29) 
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GEO. R. WEST SALES CO. 


Manufacturers’ Agents 
GLASS AND POTTERY BUILDING 


954 Liberty Avenue 
PITTSBURGH, PA. 


We invite you to make our Sales Rooms your 
Headquarters during The Annual Glass & Pottery 
Show at Pittsburgh from January 7th to January 
28th. Have your mail and telegrams addressed to 
our office and same will be held for your arrival. 
For your convenience, we have a Reception Room, 
Writing Desks, Stationery, Stamps and Toilet Arti- 
cles. Having seven Sales Rooms and eleven Sales- 
men we can take care of you promptly. 

We represent the following Manufacturers and 
have a Permanent Exhibit of their full lines and 
all the New January Offerings: 


The Cowan Pottery Studio 
Geo. R. West & Sons 
Lippincott Glass Co. 

Paden City Pottery Co. 

The Owen China Company 
Clarence A. Bochert & Co. 
Huttig Studio 
MacBeth-Evans Glass Co, 
Jeannette Toy & Novelty Co. 
Herbert & Neuwrith, Inc, | 
New York Stamping Co. | 
Associated Manufacturers Importing Co. 
The Pohlson Galleries 

The Lillian Manufacturing Co, 
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HE current week witnesses the close of the 44th 

annual pottery and glass exposition in Pittsburgh, 

and the first under the auspices of the Associated 
Glass and Pottery Manufacturers. That the success of 
the big show of the two industries was so pronounced 
is conceded by all due solely to the formation of the 
Association January last year. 

More buyers were in the market than ever before in 
the history of the show, and more new accounts were 
opened as a result. The new arrivals came as a personal 
response to the invitation letter sent out by the secretary 
of the Association. It was the first-year such a plan was 
ever attempted, and now that its success has been proven, 
the effort will very likely take in a much wider territory 
next December. The show this year also brought out 
this fact, that efforts may be made to stage merchandising 
events for the pottery and glass industries elsewhere, at 
different seasons. Pittsburgh and East Liverpool will 
forever be the market centre during January. 

Every exhibitor did business during the three weeks 
of the Pittsburgh show. Some of the dinnerware sales- 
men were unable to take on new trade on account of 
their production being absorbed by old accounts. It 
was a great event all the way through, and a success from 
the standpoint of underwriting business and the number 
of buyers visiting the district. 


Two new lines of decorated novelty and utility glass- 
ware were displayed here during the last two weeks in 
the William Penn Hotel, one by the Alliance Pottery 
& Glass Co., Alliance, O., and the other by the Bahl 
China, Co., of Canton, O. In both instances these con- 
cerns displayed lines of decorated import china. Both 
firms are engaged exclusively in the decorating business, 
and with the exception of the china lines, all glass blanks 
are of domestic manufacture. 
ments featured both exhibits. 


Gold encrustation treat- 


J. M. Payne, Jr., treasurer and general manager of 
the Dunbar. Flint Glass Co., Dunbar, W. Va., was in 
charge of the exhibit of this concern at the Ft. Pitt this 
season. Both blown and etched ware were displayed, 
also an attractive line of engraved work done in combi- 


nation with hand decorating. 


At the annual meeting of the stockholders of the Cen- 
tral Glass Works, Wheeling, W. Va., there was not a 
quorum present when the meeting was called to order 
Thursday of last week, and as a result the old officers will 
continue to serve. They are: President, Howard Hazlett ; 
vice president, A. S. Hare; secretary-treasurer, Edward 


J. Schaub; general manager, James C. Fee. The former 
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board of directors, which include the officers, will be 


continued. Official reports presented at the meeting dis- 
closed that the company had a very satisfactory year 
during 1923. 


board throughout the term. 


Quarterly dividends were ordered by the 


Glass manufacturers in Hancock and Brooke County, 
W. Va., which include those plants in Wellsburg and 
New Cumberland, have been advised of a compromise in 
rates to be charged for natural gas. As a result of this 
new agreement, the manufacturers will save thousands 
of dollars annually. 

Chester DuBois, Utica, N. Y., eastern representative 
for the Lancaster Glass Co., has entered his 52nd year 
as a glass salesman, being the oldest active salesman 
Mr. DuBois de- 
clared this week in recounting some of his experiences 


now in harness. “Still going strong,” 


while on the road. Every year Mr. DuBois is to be 
foud at the Ft. Pitt, greeting buvers when they enter 
the rooms of the Lancaster company. 


A new manufacturers’ agency is to be opened in the 
Bracke Building, Los Angeles, under the firm name of 
Mackenzie & de-Vries Co. ,At the beginning the new 
firm will represent in the coast territory the Utility Glass 
Co., Laconning, Md., and the Anchor. Manufacturing 
Co.,.New York. 
of pottery salesmen, having traveled for several East 
Liverpool plants years ago. 


Mr. Mackenzie is one of the old school 


In more recent years, how- 
ever, he has been associated with the cut glass industry, 
and has had his lines displayed annually at the Ft. Pitt. 
This year, however, he was mingling with old friends, 
and securing new accounts for representation on the 
coast. 


George Hunter, formerly active head of the Economy 
Glass Co., Morgantown, W. Va., plans to re-enter the 
glass business, he told friends when he was seen ai the 
Ft. Pitt Hotel a few days ago. “I expect to get back in the 
game sooner or later, but just where I’m not prepared to 
announce just now,” he said. 


It was. announced during the exhibit season here, that 
Herbert & Neuwirth, for several- years New York rep- 
resentatives for the Hopewell China Corporation, of 
Hopewell, Va., have retired from such representation, and 
that hereafter the business of the Hopewell company 
in the New York district would be looked after direct 
from the factory. 
to represent the line in the Chicago territory. 


(Continued on page 34) 


Earl Newton, however, will continue 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


THE MAYER CHINA CO. 
— BEAVER FALLS, PA. f 


Wheeling Decorating Co. 
Wheeling, West Virginia 


Gold Encrusted and Hand Painted China 
and Glassware 


Cobalt Blue and Gold Encrusted Border on Rosenthal China 


See our New Creations for 1924 at the 
Pittsburgh Show, Rooms 840-872. 
R. D. Otto in Charge. 


REPRESENTATIVES 
1. SILVERBERG L. S. FITEMAN 
2 East 23rd St. THOS. H. BUTCHER 404 W. Baltimore St. 
New York Chicago Baltimore 
E. M. BARTLETT R. D. OTTO JULIAN GOLDBERG 


329 San Fernando Bldg. 
Los Angeles, Cal. 


108 N. Queen St. 
Durham, N. C. 


Road Representative 
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Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


At The Pittsburgh Exhibit 
GEO. R. WEST SALES CO. 
954 LIBERTY AVE., PITTSBURGH 
NEW YORK CHICAGO 


Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


January 24, 1924 
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THE COWAN POTTERY 
STUDIO 


ROCKY RIVER, OHIO 


Makers of 


Individual Faience and Porcelain 


Announce 
A Complete Display of Their 
Line During the Pittsburgh 
Exhibit as well as permanently 
at the Show Rooms of 


The Geo. R. West Sales Co. 


Pottery and Glass Building 
954 LIBERTY AVE. PITTSBURGH 
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Geo. F. Bassett & Co. to Occupy Store Floor in 
Their Building 

The steadily increasing business of Geo. F. Bassett & 
Co., has forced the firm to provide more room for the 
conduct of the business. Hence they have leased for a 
long term of years from May Ist, the store floor, base- 
ment and sub basement of the building, in which they 
are now located, at 72-76 Park Place, which they will 
occupy in addition to the entire second floor, which they 
now have. Up to the last few years the concern had 
occupied the store floor of the building, for over half 
a century and in taking it back, it is just simply return- 
ing to their old home, with the added facilities of a con- 
siderable increase in space. The concern will spare no 
expense in remodeling the store floor, into one of the 
most up to date showrooms in the business. 
use the basement for a packing department and the sub 


They will 
basement and second floor for stock. 


The Outlook as a Manufacturer Sees It 
(Continued from page 26) 

and still compensate it in accordance with the increased 
cost of living as compared with the prewar period. 

Considerable work is being done in studies to eliminate 
the cost of handling both the raw materials and the work 
in process by the use of mechanical methods, the rear- 
rangement of plants and a consideration of new plants 
where this factor in the cost has received the utmost 
consideration. I believe for this next year and the 
succeeding years our major effort should be along the 
line of improvement in the quality and reduction in the 
costs of manufacture, wherever and to whatever extent 
it may be secured. Without this I fear that our industry 
will have some very serious years ahead of it. 

* Ceramic Industry, January, 1924. 


Retailers Hold Co-operative 
Meeting 

Under the auspices of the Mercantile Bureau of the 
Pennsylvania State Chamber of Commerce a meeting of 
retail merchants of the Keystone State was held at the 
William Penn Hotel, Pittsburgh, Jan. 21 and 22. One 
of the important purposes of the meeting was to impress 
upon merchants the value of cooperation and organization 
for the mutual promotion and protection of their interests. 

Of the convention committee, Walter Rosenbaum of 
the Rosenbaum Co., Pittsburgh, acted as general chair- 
man. A. H. Burchfield, vice-president of the Joseph 
Horne Co., chairman of the program committee. The 
chairman of the publicity committee was W. M. Jacoby, 
secretary of the Retail Merchants’ Association of Pitts- 
burgh. 

The Pittsburgh Chamber of Commerce actively co- 
operated with the Pennsylvania State Chamber of Com- 
merce and provided a large chorus, together with the 
Pittsburgh Chamber’s quartette and its soloist. The 
Harrisburg store of Pomeroy’s, Inc., cooperated musi- 


Penn. State 


cally by sending its male quartette. 


Wholesale Crockery House Opens in N. C. 


A wholesale china business, the first of its particular 
kind, has opened in Charlotte, under the name of the Wil- 
son Company. 

J. E. Dorton, who is an experienced crockery salesman, 
will head the business and acting as president as sales 
manager. M.G. McCurdy, an experienced business man, 
is secretary and treasurer, while W. F. Rattz, former as- 
sistant postmaster at Salisbury is the bookkeeper and of- 
fice manager. 

The company will carry a full line of domestic and im- 
ported wares, enamel, aluminum, glass and stone ware. 
Salesmen have been secured to work on the road. Begin- 
ning business the new company will ship its goods to its 
buyers direct from the factory but later it is planned to 
have warehouses and will carry stock in Charlotte for im- 
mediate delivery. 


Macbeth-Evans Co. Changes Policy to Accom- 
modate Growing Business 


At a meeting of the Board of Directors of the Mac- 
beth-Evans Glass Company, held in Pittsburgh, Wednes- 
day, January 16, Mr. Howard S. Evans was elected 
President, to fill the vacancy caused by the death of 
Thos. Evans, and Geo. D. Macbeth was elected Vice- 
President. C. R. Peregrine was selected Vice-President, 
in charge of the western works at Marion, Indiana, and 
Elwood, Ind. 

Geo. D. Macbeth will head the Eastern Division at 
Charleroi, Pa., where will also be located Paul W. Jen- 
kins, and others formerly connected with the general office 
of this Company at Pittsburgh. At Marion, Ind., assist- 
ing Mr. Peregrine, will be C. J. Baumann, and others 
of the General Office, Pittsburgh. 

On February 1, the Macbeth-Evans Glass Company 
(Western Division) will be located at Marion, Ind., and 
in the course of about two months the Eastern Division 
of the Macbeth-Evans Glass Co. will be established at its 
headquarters at Charleroi, Pa. 

The General Office of the Company at Pittsburgh, Pa., 
which heretofore embraced the purchasing, manufactur- 
ing, sales, and collections of these works, will hereafter 
include only the executive and financial departments. 

Howard S. Evans and Geo. D. Macbeth will be located 
at the Pittsburgh Office of the Company, but will devote 
a great portion of their time at the works, Mr. Macbeth 
giving most of his time to the Eastern Division. 


Interstate Merchants to Meet in February 

The semi-annual meeting of the Interstate Merchants’ 
Council will be held at the La Salle Hotel Feb. 5 and 6. 
A list of forty questions has been submitted to the pro- 
gram committee for discussion, covering every phase of 
buying, selling, stockkeeping and advertising. There will 
also be special sessions for the milliners, of which there 
are about 300 in the membership, which is now over 1700 
stores in thirty-eight States and Canada. 
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Myott Son & Co. 


Stoke-on-Trent, England 


Pattern No. 4121 
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(Stocked for Immediate Delivery) 
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As a result of the splendid success this 
typically English design has met with we 
are going to carry it in open stock. A deep 
cobalt blue band and rococo ornaments 
with flowers of brick red are the outstand- 
ing features. Gold illumination is freely 
but judiciously used. Altogether a strik- 
ing and unusual pattern. The price is in- 
teresting. 
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JUSTIN THARAUD, Inc. 


Sole Agents 


ne salesman 24 West 23rd St. NEW YORK 


THe AT SERUCE 


Telephone Gramercy 5150 


Mo¢i, Momonoi & Co. 


INCORPORATED 


IMPORTERS OF 


JAPANESE GOODS 


105-107 East 16th Street, New York, N. Y. 


Everything Oriental 
to Decorate a Home 


Bronze and Pottery Vases suitable for Lamp 
Mounts, Jardinieres, Umbrella Stands, Bird 
Cages, Artificial Flowers, Flower Bowls, Lac- 


quered Trays and Boxes, Carved Wooden 


Bases and other articles too numerous to 


mention. 


By 


RrcwaArp D. GRANT, REPRESENTATIVE 


| OLLOWING the announcement of the winning 
| plan for world peace in Edward W. Bok’s contest 
| comes the news that Edward A. Filene, head of 
| William Filene’s Son’s Co., a famous authority on retail 
. sales methods, has offered a prize of $50,000, for the 
| best of a series of essays on European peace. The offer 
is open for competition, among French, English, and 
Italian writers, for the best practical plan for the gen- 
_ eral maintenance of peace. This offer, gives another evi- 
_ dence of Mr. Filene’s great interest in helping to bring 
_ about more stable conditions in Europe, upon which so 
_ much depends for the future of American business. 


V. Edward Borges, advertising manager for the Gil- 
christ Co. in an address before members of the Pilgrim 
Publicity Association last Thursday at the Hotel Belle- 
vue, declared that a successful store can afford to spend 
two per cent or more of its total budget for advertising 
purposes. Mr. Borges has been very successful as an 
advertising man. He stated that newspapers are now be- 
coming tremendous mediums for national advertising and 
that it is more necessary than ever before to have local 
advertising better designed. More care in preparing copy 
for ads was urged as a part of the course in “How To 
Get The Most Out of Your Advertising’? which the As- 
sociation is now sponsoring. Mr. Borges said that suc- 
cessful department stores are well able to spend up to 
three per cent of their budgets in advertising, while the 
so-called unsuccessful store should spend as high as ten 
per cent in order to realize the business which will enable 
it to operate profitably. 


moraces-. Hunt of H. P. & H. F. Hunt Co., spent 
last week in New York, were he succeeded in securing 
several new lines. The Hunt firm has received a number 
of new lines from houses which they already represent, 


such as the Westmoreland Specialty Co. and the Fenton 
Art Glass Co. 


Meyer Alkon, of the M. P. Alkon Co., Portsmouth, 
N. H., was in town last week, to see his friends in the 
local trade and to do a little buying. “Meyer” has been 
the occupant of the same store at Portsmouth for thirty- 
six years. The building is one of the oldest in the city 
and has been owned by the same family for ninety years. 
Mr. Alkon, is a former director of the Portsmouth 
Chamber of Commerce, with which organization he has 
been connected for thirty-five years. He is at present 
the representative of the crockery and glass trade on its 
Retail Board of Trade. Another record held by Mr. 
Alkon of which he is quite proud is that of having been a 


BOSTON OFFICE 


| BOSTON NEWS NOTES : 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


subscriber to the CRocKERY AND GLAss JOURNAL for the 
past twenty years. He says that the Portsmouth Cham- 
ber of Commerce has just spent about $2000 in the con- 
struction of a large toboggan slide for the use of per- 
sons interested in Winter sports. It is about 500 feet in 
length and has an average pitch of sixty feet. When he 
gets through with the day’s work, Mr. Alkon says he 
likes nothing better than'to go out with his toboggan and 
have a good slide before supper. About the only thing 
that isn’t hitting the toboggan in Portsmouth these days 
is business, which he says is very good. 


Mr. Hanrahan, who has been buyer of crockery and 
glass and kitchen goods for the E. S. Brown Co. of 
Fall. River, for some time, has resigned his position with 
that house. 

“Bill” Claflin has received a shipment of new goods 
from Krantz & Sell Co., Honesdale, Pa. 
most beautiful of these are vases, console sets, confec- 


Among the 


tionery jars, pitchers, center bowls, sugars and creams, 
etc., of black Arabian glass. All pieces have attractive 
designs of cat-o-nine-tails in gold. From the same com- 
pany, Mr. Claflin is in receipt of a number of samples of 
white stippled ware with a mother-of-pearl effect. These 
are tastefully decorated with gold encrusted band decora- 
tions. 

William E. Kock, associate of the Retail Merchants’ 
Institute of Chicago, will be the speaker at a luncheon 
meeting of the Massachusetts Retail Merchants Associa- 
tion, to be held Jan. 29, at the Copley Plaza Hotel. Mr. 
Kock’s subject will be “A Guide Post to Right Buying.” 
Mr. Kock has been a lecturer on business subjects at the 
universities of West Virginia, Kansas, Minnesota, and 
Manitoba and has written many trade articles for “The 
Retail Ledger.” 

Hougton & Dutton’s Annual Dollar sale is on. The 
crockery and glass department is featuring a number of 
useful articles at this most moderate of prices. Among 
the leaders are 12-piece household sets of, semi-porcelain 
with white and gold decorations; each set consists of 
three cups, three saucers, three plates and three Colonial 
glass water tumblers; candle sticks and religious candles 
are popular as are cut glass flower bowls of dainty floral 
Poinsetta cutting, in a footed style suitable for table 
centers. 

The Hawk’s block, Main St., Bennington, Vt., one of 
the largest business buildings in the town, was burned last 

(Continued on page 35) 


Thirty-one 


CHICAGO OFFICE 
312 
CLARK 
SOUTH 
STREET 


THE CHICAGO MARKET 


J. H. SmyruHe, REPRESENTATIVE 


HE first big contingent of Chicago buyers and 
sellers of glassware, china and allied lines, has re- 
turned from the Pittsburgh Glass Their 
reports, while conflicting in estimates of business done 


show. 


during the buying event, were generally of the opinion 
that the exhibit was successful. Some strongly advanced 
the opinion that the buyers controlled the situation and 
that the prices of glassware displayed were flexible. Con- 
siderable shopping on the part of buyers developed an 
eagerness on the part of manufacturers to book orders 
and it was said that in a number of cases exhibitors 
lowered their original quotations. This, however, was 
typical of the importance of the Pittsburgh show, for 
many have looked upon this event for years as a market 
for actually determining the selling prices of the year. 

The Glass, Pottery, Lamp and Housefurnishing Asso- 
ciation of Chicago has announced that all of the Exhibit 
rooms allotted to the association for the February show 
have been assigned to the Exhibitors. A total of 159 
rooms, four complete floors, was turned over to the asso- 
ciation by the Congress Hotel for the housing of the 
February Exhibit and every, available room has been 
taken by those who will display their merchandise. This 
heavy booking of display space assures a complete show- 
ing of the various lines and arrangements are now being 
made to accommodate the large crowd of buyers who are 
expected to visit the show, Feb. 4 to 9. Advanced in- 
quiries and reservations from buyers all over the country 
indicate a big attendance for the one-week event. 


The fifth annual Fixture Market opened at the Sher- 
man Hotel on Monday of this week. A large portion of 
this big hotel was turned over to the exhibitors and buvers 
of lighting equipment. The displays included 1924 sam- 
ple lines from leading manufacturers of lighting glass- 
A. sat- 
isfactory registration of buyers during the early days of 
the buying event was reported at the exhibit headquarters 
at the Sherman Hotel. The attendance was expected to 
reach its maximum, about six hundred, on Thursday of 
this week. Entertainment aplenty has been arranged by 
the reception committee which includes Arthur Harrison 
of Arthur Harrison & Co., Franz Brzeczkowski and 
Howard C. King of Moran & Hastings and William T. 
Kettering, of Friedley Voshart Co. On Wednesday a 
matinee party will be held for the visiting ladies at one of 
Chicago’s leading theatres. On Thursday an auto tour of 
Chicago’s Boulevards and Parks will be given and on 
Thursday evening a Dinner Dance will provide the fea- 
ture entertainment number of the Market week. The 
dinner dance will be held at the Sherman Hotel. 


ware, lamps, and wall and ceiling fixture units. 
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J. B. Finn, Manufacturers Representative, 222 N. 
State St., is now displaying new samples from the Micheal 
Blum line of silk lamp shades. The new numbers offer 
some mighty attractive walues in high class boudoir and 
table lamp shades made of silk and georgette. Junior 
floor and bridge lamp shades will be added to the Blum 
line in the near future. 


The Boston Store has purchased a tract of land on 
State St. near Sixteenth St. for warehouse and garage 
purpose. 


The Mollner Manufacturing Co., 127 N. Dearborn 
St., manufacturers of picture frames and console mir- 
rors, were incorporated last week with a capital stock of 
$20,000. The owners of the company are Harry and 
Sidney Mollner and Myer H. Gladstone. 


The half price sale of complete dinner sets held semi- 
annually by Burley & Co., was under way last week. The 
sale is held to close out all complete dinner sets with the 
exception of open stock patterns and reductions of fifty 
per cent from tke original selling prices are general. 
English, French, Bavarian dinner sets were featured. 
Sets with complete service for twelve pieces and ranging 
irom 99 pieces to 107 pieces were offered without re- 
serve at the fifty per cent discount. 


Several thousand dollars worth of fine silks were stolen 
from the stock rooms of the International Lamp & Fur- 
niture Corp., last week. The silks were purchased by 
the company for making lamp shades. 


Glass lamp bases in jade, turquoise, ivory, turkey red 
and coral, made by the Thompson Studios, an Illinois 
glass factory, and on display with Ira A. Jones Co. are 
decidedly smart, and judging from the early interest by 
buyers, this new line will be a leader during 1924. The 
color is moulded into Thompson Glass, assuring the last- 
ing beauty of the unusual shades. 

Only a week left to plan your trip to Chicago for the 
Glass, Pottery, Lamp and Housefurnishing Show, Feb. 
4 to 9. Don’t miss it. 


Ex. M. Meder, factory representative with display in the 
Shops Building, has been appointed middle-west selling 
representative for the Mercer Pottery Co., well known 
manufacturers of hotel Mr. 
Meder’s selling organization will cover Illinois, Indiana, 
Iowa, Wisconsin and Minnesota for the’ Mercer Pottery. 


dinnerware and ware. 
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17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I[llumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co.; Maryland Glass Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co, 

Note—Concerns wishing to secure 

Space in this building for display pur- 

poses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


EADY TO 


a 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9a 
GIFT SHOP & ART GOODS-DOLLS’& TOYS 


BOLE Rom Ole 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
380 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzell 


Flint Glassware, 
Pressed and Blown P 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Gtass Co. 
Co-OpreraTIVE TF'tint Gtass Co. 
Tue Duncan & MILLER Grass Co. 


AG&Q 


SERVE 


Q N-WABASH AVE | 
Gra A, [ones ©, 


‘North J Wabash Avenu. 
Chicago 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

Thompson Studios 

Quaker City Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

The Artwood Corp. 

Haven Co. 

Shepherd Co, Phone 

Burke Studios Central 1606 


Earl W. Newton & Associates 


GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 
Hopewell China Corporation 
HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


[QN-WABASH AVE | 


A. W. STEINER’S STUDIOS 
Importers and Decorators of 
ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


E have an opening in southern territory for a salesman 

covering department stores and the gift trade to handle our 
line of popular priced boudoir and table lamps and shades, The 
line is being successfully solid to leading stores throughout the 
country and offers a good opportunity as a side line for a sales- 
man handling kindred merchandise. Box 401, care CROCKERY AND 
GLAss JOURNAL, 


SITUATION WANTED 


AMP Salesman, Assistant Buyer, or capable of making him- 

self very valuable with lamp manufacturer. Experienced in 
all phases of the business. Willing to begin at modest salary until 
worth is proven. In last position 17 years. Box 407, care CrocK- 
ERY AND GLASS JOURNAL, 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Glass Factory Activities 
(Continued from page 27) 


The plant of the Sistersville, W. Va., Glass Co., which 
has been idle for some months, has resumed operations. 


C. A. Borchert, recently identified with the movement 
to erect another glass factory in the Cumberland, Md., 
district has been successful in his quest for a suitable 
site, and within a few weeks will begin the task of 
equipping the plant with machinery. It is proposed to 
manufacture a general line of ware in this new shop. 


The Hazel-Atlas Glass Co., Wheeling, W. Va., is mak- 
ing rapid progress in equipping its new plant at Blackwell, 
Okla. The plant is expected to be on a production basis 
within a few months. 


At the annual meeting of the Edwin M. Knowles 
China Co., held last week, the following officers were 
elected: President Edwin M. Knowles; vice president 
Joshua Poole; secretary-treasurer J. W. Irwin. With the 
officers, the board is composed of Mrs. Catherine 
Knowles and Frederick B. Lawrence. 


“They said that it couldn’t be done, but we’ve went 
and did it,” related William J. Mackey, sales manager 
for the Smith, Phillips China Co., in referring to a new 
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located showroom in 
the Flidet-AVE- 
NUE BUILDING, 


is available for immediate pos- 


session. About 1700 sq. ft., 
divided into two rooms of 
about 800 sq. ft. and goo sq. 
ft. respectively. 


ihre: 
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BUILDING 
COMPANY 


Fifth Avenue Building 
Madison Square 
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The Roessler & Hasslacher Chemical Company NEw york 


BRANCHES: 
Boston, Mass. 
Pittsburgh, Pa. 


Liquid Bright Gold 


Overglaze— Colo YS —Underglaze 


Liquid Lustre Colors—Oxides and 
Bodies for Decorating and 


Cleveland, O. Chicago, IIl. Trenton, N. J. 


Philadelphia, Pa. 
New Orleans, La. 


Kansas City, Mo. 


CHEMICALS 


Minerals and Oxides 


—for— 


Pottery, Glass, Enameled Ware, Tile, 


San Francisco, Cal. 


Or ACHES 


AULA 


Coloring 


Fac-Simile of Label 
“MADE IN AMERICA”’ 
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THE LIMOGES CHINA CO., SEBRING, O. 
= New York Representative 
z E. V. Weiss, 874 Broadway, corner 18th Street 


PTTL TU TULLE LULL PLLC LLO POPOL LULLED CLL Coo 


Telephone: Stuyvesant 6667 
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fast sauce boat this concern is about to place on the 
market as an item in its New Princess dinner shape. 
The foot of the boat is higher than is usually used on 
such items, while the base of the item is a saucer effect 
but has a wide flat shoulder, permitting the widest lati- 
tude in decorating. The first pieces of the new boat 
were put through the gloss kiln late last week. 


Boston News 
(Continued from page 31) 


Thursday. The loss is estimated at more than $200,000. 
The block, was occupied by, the F. W. Woolworth Co. 
Five and Ten Cent Store and other stores on the ground 
floor and offices on the floors above. 

Few realize that in spite of the rush of business in the 
larger department’ stores of the city, that the manage- 
ment find a way to relieve the pressure on their employees 
and through most generous co-operative measures, have 
established schedules, whereby employees are permitted to 
enjoy winter vacations with full pay, quite the same as 
they do in the summer time. Announcement made pub- 
lic last week by Filene’s, relative to winter vacations by 
its older workers was followed by similar announce- 
ments this week by several other stores. The movement 
now includes the firms of Jordan Marsh Co., The Shep- 
ard Stores, Conrad & Co., the Gilchrist Co. and Filene’s. 
Vacations are gauged according to periods of years of 
Service. 


America’s Leading Ceramic Material House 


Clay Products 


= Il1iGHEST GRADES. 
E TUONO UU UU UUUINUUUUTUUUUUUUUUUOCOLUUIUUULUIOUUCONUUTUOUUUUEOUOUOOUUOUONOUUUNOUUUUOOUUUOOOUNOUOOOOUUUNCUUUOTCOUDMIOUOLUOUUUUNUOUUUNOOLOVUUUUCOUULUOUULOUCUUCOOUOUNOUUUUICUCLUTOUUULOUOUCLCOOTOOUUCOOUUOUUUUCOUOOUOULCOOUUUUNOOOLOMOUUTUOUOOCUUOUUOOCONUCNUNIUOTOOUUONOUUOOOUOUOONOUOUUUOOOOUCOTUUUUOOOUUUOTUUUNOUUUOUUT COTA OUUU OCCU 


Jordan Marsh Co. Hold Celebration 


Two employees of the Jordan Marsh Co., qualified last 
Tuesday evening, for membership in the Half-Century 
Club, made up of those who have worked for the com- 
pany for fifty years. Twenty-five others were initiated 
into membership in the Quarter-Century Club. The occa- 
sion was observed with a banquet in the employees din- 
ing room in the Avon Street annex. More than three 
hundred, were present. Walter A. Hawkins of the firm, 
acted as toastmaster and introduced the speakers but 
President George W. Mitton performed the high honors 
of the evening. 

The two initiated into the Half-Century Club, were 
Dennis J. Cahan, night watchman and Walter F. Watters, 
vice-president. To both of them, President Mitton pre- 
sented $1000 in gold and awarded them one month’s va- 
cation with pay, decorating them also with the gold badge 
of membership. As Mr. and Mrs. Watters have planned 
to take a long European trip, they received several other 
cifts. Mr. Watters’ $1000, he returned to President Mit- 
ton, with the request that it be used for the construction 
of tennis courts at the Rest House which the company 
maintains for employees at Wrentham. 

To W. D. Williams, a member of the firm, who is to 
retire on Feb. 1, 
vacation trip. 


Mr. Mitton presented a check for his 
Although the two clubs are exclusive, be- 
ing open only, to those who qualify by long’ service with 
the. house, the celebration called attention, to many of 
the benefits which are conferred on all the 4500 employees 
of the company. President Mitton enumerated some of 
them. Profit-sharing, for example, has been in opera- 
tion seven years and has amounted to a total of $1,891,000. 
Bonuses have been distributed to the amount of $968,000. 
Christmas presents last year amounted to $66,000 and 
vacation gifts represent an average of about $126,000 a 
year, making a total of nearly $3,000,000 in the past 
seven years. In addition to this health work is done for 
the “fellow-workers.” 

Mayor Curley, one of the speakers, in referring to 
the work, said, that there would be no Bolshevists in this 
country, if business houses treated their employees in the 
same democratic spirit and with such liberality as the 
Jordan Marsh Co. Another speaker was Samuel Rey- 
burn, president of Lord & Taylor, New York, and Joseph 
Aieta, a salesman, contributed vocal selections. 
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IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 
L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China Fancies. 


THOMPSON, Inc., 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 48 Murray St. 


Importer of Crockery, China 
Glassware for immediate delivery. 


and 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 
28d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


eran Ne BROS., 53-57 West 28d 
t. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


920 


Une Sid 


“Haviland = China” 


Tele- 


Alfred G. Mo- 
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PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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THE BUSINESS PROSPECT 
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URING the past week and for the first few days 
of the current week a little more activity in busi- 
ness and trade has been noted. This expansion 
however is light and the post-holiday trade is rather more 
quiet than for the corresponding period last year. But 
this falling off in general business and trade is not espe- 
cially significant. In fact, the course of business through- 
out all its ramifications is so irregular and, what we may 
term exceptional in parelling the uncertain weather, that 


it is impossible to pick up any definite trend. 


HROUGHOUT the entire business world there 1; 

a well defined evidence of caution. Optimism is 
present, of course, and while but few hard-thinking busi- 
ness men are pessimistic, practically all business is 
strongly inclined to steer a safe and conservative course 
and buying is being done on a modest scale on the same 
“hand-to-mouth” basis as heretofore. This condition is, 
we believe, largely psychological—a state of mind rather 
than the result of a definite condition. The complex po- 
litical situation here and abroad has unquestionably con- 
tributed to the cautious attitude of business. The un- 
certainty that the Mellon taxation plan will now be car- 
ried out is one big factor. Another is the Presidential 
election, and taken together there is some good reason to 
believe that the taxation problem will be made a trading 
issue for politics. This will, of course, result in a long 
and bitter fight and while the tax question is used as a 
political football, there is no prospect of any help to 


business from this anticipated source for many months’ 


to come. 


NE very interesting phase of the business outlook at 
this moment, 


is the great interest with which the 


business world is pondering the Russian problem. For 
a long time England and France and Germany have ob- 
scured Russia but now there is manifested a good deal 
of interest in the problematic outcome of America’s in- 
terest in Russia. The recognition of the Soviet Russia 
Government by the new Labor Government of England 
is likely to create unfavorable reaction here. Should 
Russia repudiate her debt to the United States, the loss 
to capital here will be considerable, as the Soviet inquiry 
has fixed this indebtedness at a little over 59 34 millions 
of dollars. The action of the Federal Reserve Board 
in cutting off from some $3,000,- 
000,000, is also construed as an adverse factor. 


general business of 


N the constructive side of this week’s business out- 

look may be mentioned the increase in freight car 
loadings. This reported rise for the week ending Jan. 
12, is very marked and amounts to 169,000 cars. On the 
face, this looks very encouraging and many interpret it 
to mean that business is very rapidly returning to the 
large volume enjoyed last year, especially as the load- 
ings for manufactured goods jumped 10 per cent for the 
week noted. However, it is not safe to assume that this 
is the case, for the rise in loadings of manufactured goods 
undoubtedly represents the clearing up of accumulated 
stocks, rather than new business, and the greater load- 
ings for coal is largely attributed to the cold weather 
throughout the country. In other words, we do not be- 
lieve this factor can safely be interpreted as representing 
the future course of business. Retail trade is generally 
reported as fair throughout the Nation and while no 
great increase in the volume of business or trade is at 
this writing discernable, prospects are on the whole ex- 
cellent. 


Thirteen 


About Your Income lax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Serpman, C.P.A. 
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N a previous article, there was explained how net losses 

if of one year may be offset against the profits of an- 
other. A valuable relief indeed afforded to the tax- 
Another very important relief provision contained 
in the Income Tax Law will be the subject of this article. 
This provision is generally referred to as the Capital 
Gain Section. 


payer. 


Through it, taxpayers who realize in a 
single year a gain accumulated over several years are spe- 
cially provided for in that such profits can not be taxed 
at a higher rate than 12% per cent, although the other 
income of the taxpayer may be subject to much higher 
rates. The profits covered in this provision are those de- 
rived from the sale of property acquired for profit or in- 
vestment only. Therefore, if a taxpayer has a net income 
of $250,000, $50,000 which is realizcd through profit 
on the sale of securities, held for investment, the $50,000 
will be taxed at only 12% per cent, while the $200,000 will 
be subject to the regular surtax rates. 

To receive the benefits of 
this property 
sold must have been held by 
the taxpayer for at least 


section, the 


It must not have 
been held for the personal 


two years. 


use of the taxpayer, such as 
his home, and it must not 
have been stock in trade of 
the taxpayer or other prop- 
erty of the kind usually in- 
ventoried annually. It is 
interesting to note that in 
a recent ruling of the Treas- and Glass Journal. 
communications 
writer. 


ury Department it was held 
that profit received upon the 
maturity of bonds pur- 
chased at a discount does 


not come within the benefit 


inquirer. 
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of this provision since the = 
bonds were not “sold or ex- 
changed.” 

With respect to the two year provision, it is important 
to note that in the case of stock received as a dividend, the 
date of acquisition of the dividend stock is considered the 
same as the date of purchase of the original stock. Thus, 
if a taxpayer sold in 1923 100 shares of stock, 50 of which 
were acquired by purchase of 1920 and 50 as a result of 
a stock dividend in 1922, the profit on the entire sale 
would come under the Capital Gain Section. 

It might also be noted in this connection that in the case 
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HIS is the eighth of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
should be 
Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 
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of property inherited by the taxpayer, the date the two 
year period begins to run is the date of the death of the 
person from whom the property is inherited even though 
in fact the property was not distributed to the taxpayer 
until a subsequent date. 

Since the taxpayer is given the benefit of a limited rate 
on profits from capital transactions, it is but natural to 
expect that losses on such transactions must be offset 
against the gains before the 12% per cent rate is applied. 
To illustrate: A in 1923 sold some securities for $1,000,- 
000, which he had purchased in 1916 for $500,000, thereby 
realizing a profit of $500,000. He also sold stock in an 
oil company for $25,000 which he had purchased in 1920 
for $50,000. His capital gain would therefore be $500,- 
000. His capital loss is $25,000. The capital net gain is. 
therefore $475,000. If his other income amounted to 
$50,000, instead of paying the normal and surtax rates of 
his total income of $525,000, which would bring the tax 
rate to 58 per cent, under 
this provision of the Law 


it 


he need pay only 12% per 
cent on $475,000 and the 
regular normal and surtax 
rate on the other $50,000. 
In order to take advan- 
tage of this section, how- 
ever, the total tax paid 
must be at least 12% per 
cent of the entire net in- 
come, so that in the illustra- 


Mr. Seidman 


Such questions 
tion given if the taxpayer 
instead of having other in- 
come of $50,000, had actu- 
ally sustained a net loss of 
$100,000 in his business, 
this $100,000 could not be 
deducted from the capital 
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signed by the 
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net gain, but instead the tax 
would be 12% per cent on 
$475,000. 

The option rests with the taxpayer to elect to receive 
the benefits of this section. Of course, unless the tax- 
payer’s income would ordinarily be subject to a tax of 
12% per cent or more, no advantage would be gained by 
coming under th‘s provision. In the case of a person hay- 
ing an exemption of $2,000, a 12'%4 per cent income tax 
is not paid unless his income reaches $32,500. In any 
case, therefore, where the total net income is less than 
that figure the taxpayer should not elect to be taxed under 
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of the large tax liability that might accrue. 


ciated considerably in value. 
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the Capital Estate Section. 

Members of a partnership may take advantage of this 
section on their prorater share of profits in capital trans- 
actions entered into by the partnership. Likewise, bene- 
ficiaries of a trust. 
since the normal tax in any event is 12% per cent this 


In the case of a corporation, however, 


section has no application. 

The beneficial effect of this provision to taxpayers is 
very apparent. Heretofore taxpayers were very reluc- 
tant to consummate transactions involving a profit because 
Especially 
was this so in the case of real estate, which had appre- 
As a result, the transactions 
were either not completed or else, if they were, it was done 
in a roundabout way, in order to minimize the tax lia- 
bility. Congress realized this, and in order to relieve the 
situation enacted the Capital Gain Section. 


Western Business Men Optimistic 


Year-end statements of Chicago’s leading business men 
and bankers, published since the turn of the year, are dis- 
tinctly optimistic. No boom is seen, but it is expected 
that business throughout 1924 will in the main be on a 
profitable basis. Conditions at the start of the year in 
this section, it is held, justify the prediction that the first 
six months will be practically a repetition of the last halt 
of 1923. 

Business in the final six months is expected to hinge 
Lower taxes 
would accelerate the business pace and create confidence 
in the national administration. 


largely on national political developments. 


Congress, Chicago, be- 
lieves, can do no greater service to the railroads than to 
let matters stand as they now are. 
is stated, has not yet had a fair test. 
The advent of real winter in this section last week has 


The present law, it 


been a long delayed blessing to manufacturers, merchants 
and the coal trade. A considerable amount of winter 
goods has been clogging trade channels. The merchan- 
dise is now moving freely and the outlook as a result is 
materially improved. 

Retail sales were 5 per cent over last year’s for the 
week, and late returns show gains of about 5 per cent for 
the year 1923 compared with 1922. Values on staple mer- 
chandise are well maintained and stocks are regarded as 
about normal, with inventories expected to show less than 
in recent years. Stocks have been taken on at safe prices, 
so that conditions for both wholesaler and retailer are 
good. 


Retail Credit Men to Meet in Utica 


Why credit bureaus do not receive more consideration 
and support from Chambers of Commerce will be one 
of the subjects discussed at the New York State Confer- 
ence of Retail Credit Men to be held at Utica, N. Y., on 
Feb.12. An announced recently by Secretary John M. 
Connolly, the program as scheduled will deal also with 
the following topics: What is needed for closer co-op- 


eration between credit men in the Empire State; Why a 
merchant-owned bureau? and financial and economic con- 
ditions and their relation to retail credit. In addition 
there will be discussions on applications for credit, con- 
trol of the account, collections and the membership ad- 
vantages of national and local associations. 


Lamp Sales Gaining 

More table and floor lamps for home use are being 
sold at present than ever before, according to a large 
manufacturer of this merchandise. He said yesterday that 
his firm’s sales during the last year were the largest in its 
history, and he understood that other manufacturers were 
likewise doing an increased business. The stores, he 
added, are finding that these lamps with silk shades and 
fancy bases are having a rapid turnover, particulaly now 
when attractive prices are being named. Lighting novel- 
ties of many kinds are in demand, the buyer's aim being 
to illuminate colorfully many “spots” in the home that 
heretofore have not been thus utilized. Decorative torch- 
ieres, having polychrome effects in wood and amber col- 
ored mica, are in increasing request. 


Sears, Roebuck Sales Double for Past Year 

Sears, Roebuck & Co. has just issued its annual report 
which shows a marked recovery from the post-war de- 
oression. 

Three years ago Sears, Roebuck & Co. borrowed $50,- 
000,000 in addition to which President Julius Rosenwald 
donated $5,000,000 common stock and financed the com- 
pany to the extent of $17,000,000. Dividends on the com- 
mon stock were discontinued. Now the $50,000,000 
notes have been paid off. This required some bank bor- 
rowing, as current liabilities decreased about $14,400,000 
while current assets declined only $2,300,000. 

Net sales last year were $198,422,046, compared with 
$166,514,110 in 1922, Net income was $11,512,618, 
equivalent after preferred dividends, to $10.95 a share 
on the $100,000,000 outstanding common stock. This 
was more than double the record of the previous year, 
when net income was $5,435,168, or $4.87 a share on the 
common stock. 


> 


As no dividends were paid on the common stock last 
year, there was left $10,953,429, to be transferred to 
surplus, which now stands at $17,575,017. 
official announcement has been made, it has been re- 
ported that common stock dividends will be resumed 
early this year. 


While no 


Hutzler Bros. Co. Expands 
The Hutzler Bros. Co., Baltimore, Md., will expand 
its store by the addition of five stories to its building. 
The new floors will extend back for a distance of 100 feet 
and give the building a height of ten stories. The addi- 
tional floors will give the store approximately 38,000 
square feet of additional space. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Beatrice MILLER WISNER 


UTE HUTTLICET LGU LLLCE LUGO LLUGLLLGO LUPE LLGe OPO SLCLoe Coo 


bel Brothers, Lee Schoenthal, buyer, are featur- 

ing some outstanding values in fine importations. 
Noritake China Dinner Sets, 100 pieces, white and gold 
bands, egg shell white at $29.50; Carlsbad Dinner Sets, 
newest open stock, coin gold band, gold covered handles, 
100 pieces, at $57.50; imported tea sets, $15.95; 23 pieces 
new medallion decoration on bright yellow ground; splen- 
did Bohemian Glass, from a famous Czecho-Slovakian 
maker, Amber with Black Lines, Amber with Blue Lines; 
Vases, Candy Jars, Fancy Jars, Tall Vases, Guest Sets, 
Compotes, Bon-bon Dishes, Covered Boxes, relate some 
of the delightful and excellent objects to be found in this 
department, all of which denote modest prices and splendid 
values for the unusual fine make and finish of the wares. 


al: HE China and Glassware Shops, fifth floor, of Gim- 


Vantine, the House of the Orient, 39th Street, West, 
is offering among its splendid stock, a remarkable collec- 
tion of unusual Lamps from artisans of China and Japan 
in many shapes; squat, square, big bodied and tapering 
slim necks, in delightful colorings; Powder Blue, Mirror 
Black, Burnt Orange, with cast brass bases and two lights, 
at the astounding sale figure $10.00 each. Beautifully 
mottled glazed table lamps, for $7.00, Japanese Shippo 
Bronze floor lamps, exquisitely inlaid, and others of Sho- 
zan Pottery, Cloisonné, Bronzes, Crackled Porcelains and 
combination incense burners and boudoir lamps add to the 
attractive display. These lamps are meeting the demand 
of the most critical connoisseur, embodying truthful mod- 
eling, delightful coloring and unusual design, executed by 
the hand of skill and dexterity, born and natured in the 
Orient. 


A most unusual assemblage of heavy cut glass is being 
displayed at R. H. Macy & Co., in the basement glassware 
department, J. Browning, buyer, including some specially 
priced items; a few of which are herewith mentioned; 
open dish with attractive cutting, at $2.49, tall exceptionally 
decorative flower vase, at the modest figure $2.64, pickel 
plate at 74 cents, bon-bon or conserve dish with handle, 
84 cents; large fruit bowl in beautiful floral design cutting 
at $2.64, refreshment sets, six glasses and pitchers in 
fetching pattern are splendid values at the above attractive 
prices. All of this glass is hand cut and hand polished, 
clear and ringing, remarkable cutting in various designs. 
The large assortment was well chosen for the Holiday Sea- 
son. Other inducements are imported dinner service, 100 
pieces, at $44.50; Limoges China Dinner Service, 107 
pieces, wide coin gold encrustation, coin gold handles, at 
$174.00; Colored Glass Bowl and Stand, at 94 cents; 


Sixteen 


Amber Glass Console sets at $1.49 with black stand, bowl 
and two candlesticks, all beautifully modeled, and Black 
Optic Glassware open stock, in all the newest stemware 
shapes, adding a note of distinction to the large collection 
of objects at attractive values in this section. 


Four exceedingly attractive windows are being shown 
at the Crystal Shop, 68-70 West Broadway. Lovely 
stemware and tea sets in color and banded effects occupy 
the center of one of the windows, while glass candlesticks 
in color to suit the interior decorator, and a quantity of 
unique cigarette sets in leather boxes, of lovely colored 
enamel ; blue, yellow, rose, green with gold bands, includ- 
ing match box, tray and cigarette holder, just a dainty 
gift for the nicotine lover, are splendidly placed in one 
of the other windows. Refreshment sets, beautifully cut, 
glasses and pitcher; dinner service, unique porcelain bou- 
doir lamps, at $5.00, and an assortment of smaller gifts; 
glass, china and novelties are all arranged with alluring 
effect, making these windows objects of intense interest 
and an enticing spectacle. 


Thirty-some different treatments are to be had on the 
23-piece tea set being featured so successfully by the 
D. E. McNicol Pottery Co. At least half of the decora- 
tions are being offered for the first time this season. 
Beautiful solid color effects are being used, with a differ- 
ent color treatment on the handles. The specialty has 
been in great demand during the past season, and the 
present demand stimulated by the new treatments, in 
which the sets are shown, is indicative of greater popu- 
larity than ever. 


L. Bamberger & Co., Newark, N. J., seventh floor is 
devoted to a most sensational collection of fine china, 
glassware, Italian Marbles and Pottery in all the desirable 
patterns, colors and shapes. This remarkable stock dem- 
onstrates some of the most pronounced importations; 
Venetian Glassware, Czecho-Slovakian, French and Dres- 
den China, Italian Pottery, etc. The hand painted Dres- 
den china shows designs in floral, and panelled figure in 
the Watteau, Louis XV period. The Open-Work Ware 
is especially attractive and the Italian Pottery with em- 
bossed figures and creamy white glaze is characteristic of 
that country. Italian Marbles are well shown. Some ot 
the group, from many famous professors; G. Bessi, Gen- 
nai, and others of note; Tea and Luncheon Sets,. rich 
place plates, and English China, all in the exhibit, are 
entrancing and especially attractive at the prices offered. 


NE of the changes among buyers is that of Fred 
Cowperthwaite, formerly connected with the 


Abraham & Straus, Brooklyn, housefurnishing 
department, who has been engaged by Bowman & Co., 
Harrisburg, Pa., as buyer of china, glassware and house- 
furnishings. He assumes his duties with the firm on Feb- 
‘tuary Ist. 


Miss Pearl Rast has taken over the china and glassware 
departments of Newman’s D. G. Co., Arkansas City, KKan., 
and is now in charge of same. 


J. O. Adams, well known in the trade and for the past 
seven years china, glass and housefurnishing buyer for the 
W. G. Reynolds Co., Burlington, Vt., resigned his posi- 
tion with the firm in December and will enter business 
for himself in the near future. Mr. Adams is at present 

confined to his home with rheumatism. 


O. S. Atterholt, general manager of the Utility Glass 
Works, Lonaconing, Md., arrived in town today, to spend 
the balance of the week on special business for the factory. 


Frank W. Merry, president and general manager of the 
Indiana Glass Co., Dunkirk, Ind., was a visitor in New 
_York this week calling on the concern’s agents the Hor- 
ace C. Gray Co., and attending to other matters in con- 
nection with the concern’s business here. 


Clarke No Longer With Davies Factory 
Ira M. Clarke, secretary and general manager of the 
|New Martinsville Glass Mfg. Co., New Martinsville, 
West Va., who has been associated in an advising capacity 
with the new Davies Glass & Mfg. Co., Martins Ferry, 
_O., for the past six months, has discontinued his connec- 
tion with the concern effective February Ist. 


_ Annual Dinner Promises a Big Time 

A meeting of the Banquet Committee of the Pottery, 
Glass & Brass Salesmen’s Association called by chairman 
John J. Hines, was held at the Crockery Board of Trade 
rooms last Thursdny. 

Tickets for the affair, which will be held in the North 
Ballroom of the Hotel Astor on Lincoln’s Birthday Eve., 
Monday, February 11th, were placed in the hands of the 
“members of the Committee for sale and detailed arrange- 
‘ments for the dinner were completed. 

It is planned to eliminate all speakers and in their 
place, a complete cabaret program will be offered, consist- 
‘ing of the best vaudeville acts obtainable. This feature 
|in itself, makes the affair well worth attending and in addi- 


| 


tion, the Hotel Astor, famous for its banquet menus, will 
endeavor to outdo past efforts in serving a delectable 
repast. 

Through an error in the invitations sent out, the price 
of tickets was given as $7.00 each. This should have been 
$6.00, the same as charged for last year’s banquet. 

Tickets may be procured through F. Calvin Demarest, 
of the CrocKEry & GLAss JouRNAL, or through other 
members of the Committee as follows: John J. Hines, 
Chairman, Gilbert L. Pitcairn, Charles A. Wiedemann, 
Charles A. Postley, Max Herbert, Arthur G. Stier, David 
Pasmantier, Howard R. Handy, Lee Schoenthal, Charles 


Herman and L. S. Owen, Secretary, 126 Fifth Ave. 


Lord & Taylor to Pay Dividends on Preferred 

Samuel W. Reyburn, president of Lord & Taylor, has 
issued the following statement : 

“The board of directors of Lord & Taylor, inasmuch as 
the five-year dividends on the second preferred stock were 
still in arrears, and notwithstanding the fact that the re- 
sults of 1923 were not as good as they had expected, 
unanimously decided to pay the dividends on the second 
preferred stock for the two years ended with February 
1, 1921. This dividend will be paid on February 1 to 
stockholders of record as of January 21, 1924.” 


Collections Improving 
Along with the better business that has been done by 
prominent retail dry goods stores in this city since the 
turn of the year has come an improvement in collections 
for goods sold on charge accounts. In some cases this 
has been quite marked, and even the more pessimistic re- 
ports put payments by customers at about “50-50.” One 
of the biggest stores in the city yesterday reported collec- 
tions for this month, to date, to be several thousand dollars 
ahead of those for the same period last year. Despite the 
assertions made in various quarters that consumers are 
not buying, applications for charge accounts were said to 

be close to normal for this time of the year. 


Bernheimer Store to Have New 8-Story 
Building 
The Bernheimer-Leader Store, 
commenced building operations on a new _ eight-story 
building. When completed the store will have a front- 
age of 156 feet on one street and 91 feet on another. 
The building will be of cream colored terra cotta. The 
display windows will be of a new type, the tops being 
rounded. There will be a basement and sub-basement, 
the sub-basement to be used for delivery purposes. The 
store’s vehicles will be taken to the sub-basement on large 
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there. A series of 


bridges and tunnels will connect the new building with the 


elevators and loaded or unloaded 


concern’s present building. It is expected that the new 
structure will be ready for occupancy the latter part of 
this year. 


Buyers in New York 


January 25th, 1924 
J. H. Schoenberg, toys, Mandel Bros., Chicago, IIl., 
23rd Street. 


13 East 


January 26th, 1924 
Miss P. R. Smith, gift shop goods, P. & J. Smith, Hearne, 
Texas, Martha Washington. 
J. C. Nichols, toys, Faris-Walker, Los 
West 30th St. (Weill & Hartmann). 


January 28th, 1924 

H. E. Reams, housefurnishings, china and toys, J. 
Atlanta, Ga., 120 West 32nd St. (Fantl). 

E. Ogg, toys, S. H. George & Sons, Knoxville, Tenn., 352 4th 
Ave. (Kirby, Block & Fisher). 

J. T. Killen, toys, Union D. G. Co., Macon, Ga., 23 East 26th 
St. (Mdse. Reporting Co.). 
C. C. Millington, toys, Miss B. Praeger, gifts, Sanger Bros., 
Dallas, Texas, 19 East 24th St. 

G. Gensler, toys, A. Jasman, housefurnishings and china, Meier 
& Frank, Portland, Ore., 212 5th Ave. 

January 29th, 1924 

A. Jasman, housefurnishings, G. Gensler, toys, Meier & Frank, 
Portland, Ore., 212 5th Ave. 

Miss G. M. Liebert, gifts, Maison Blanche Co., New Orleans, 
La., 120 West 32nd St. (M. H. Gradwohl). 

S. E. Price, toys, housefurnishings, Powers Merc. Co., Minne- 
apolis, Minn., 16 West 39th St. 

I. B. Winning, toys, Winnig Bros., Leavenworth, Kans., Im- 
perial. 


Angeles, Calif., 115 


M. High Co., 
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W. T. Scholler, toys, Emery, Bird, Thayer D. G. Co., Kansas 
City, Mo., 25 Madison Ave. 

T. Norris, lamp shades and trimmings, Cohen Bros., Jackson- 
ville, Fla., 120 West 30th St. (Fantl). 

Mrs. L. Emerich, lamps and lamp materials, H. P. Wasson & 
Co., Indianapolis, Ind., 38 West 32nd St. (Littman & Storch). 

Miss L. H. Stein, gifts, Stein Bros., Hastings, Neb., 1164 Broad- 
way (Fellows Buying Corp.). 

January 30th, 1924 

D. L. Pincus, glassware, Joske Bros., San Antonio, Texas, 352 
4th Ave. (Kirby, Block & Fischer). 

R. J. Gale, housewares, china, gifts, lamps and toys, Sanger 
Bros., Waco, Texas, 19 East 24th St. 

‘S. Meridier, housefurnisings, Krauss Co., Ltd., New Orleans, 
La., 38 West 32nd St. (Livingston & Cohen). 

J. M. Friedlander, toys, Nathanson Bros., Toledo, Ohio, Penn- 
sylvania. 


John Mench Now With Abraham & Straus 


John Mench, formerly managing director of the Duffy- 
Powers Co., Rochester, N. Y., has become associated with 
Abraham & Straus, Inc., Brooklyn, N. Y., as assistant to 
Walter Rothschild. Mr. Mench was with the Duffy- 
Powers Co. for more than seven years and previous to 
this was with the Bry-Block Mercantile Co., Memphis, 
Tenn. 


New Glassware Lines Feature of New York 
Market 

Colored glassware in both imported and domestic mer- 

chandise is again a prominent feature of the new lines be- 


ing shown to the trade. The aim has been to meet the de- 


(Continued on page 23) 


Exhibit of the Westmoreland Specialty Co., Grapeville, Pa., at the Glass and Pottery Exhibition, held in January at the 
Fort Pitt Hotel, Pittsburgh 


| 


al 
(1p 


ITH the buying rush over, dinnerware manufac- 

turers in the western territory are now inter- 

ested more than ever in obtaining production. At 
the same time, the manufacturers will continue to insist 
that quality ware be produced. By giving the trade the 
best possible quality and distributing output over the 
greatest territory, the trade will not only be served well 
but it will give the manufacturers the best business year 
they have ever experienced. No one questions the fact 
that the demand for American dinnerware will continue, 
and by giving the distributor and the retail purchaser 
service, both in shipments and quality, no alarm is felt 
with regard to the future. An immense volume of new 
business has been added to that carried over into the 
new year but the American manufacturers are equal to the 
task of producing quality and production. Therefore, the 
trade as a whole are seemingly happy in the thought, that 
the distribution of American dinnerware will in 1924 


cover a wider distributing area than ever before. 


Forethought upon the part of many manufacturers in 
this district in anticipating a shortage of natural gas this 
season, did not cause such a heavy loss in kiln production 
during the last week as it did during severe zero weather 
a year ago. For three days last week, gas-fired kilns were 
idle because of the distributing company shutting off the 
supply of gas. However, so many manufacturers in the 
East Liverpool district have adopted the use of fuel oil for 
kiln firing purposes, that the loss in production because of 
the gas shortage last week was not as great as it was Jan- 
Kiln schedules were of course knocked 


out in some instances, but with more kilns than ever being 


uary a year ago. 


under oil fire, the production of the district was not de- 
creased to any great extent. 


At the annual meeting of the Alliance Pottery & Deco- 
rating Co., held at Alliance, O., late last week, the cor- 
porate name of the concern was changed to The Alliance 
Pottery & Glass Co. Officers elected for the new year are: 
President, F. A. Hoiles; vice-president, S. E. McKee; 
secretary-treasurer, Clyde Cassaday. 
tofore was a decorator of white dinnerware, but a line of 
decorated glass novelty ware has been added to the line, 
and this caused the change to be made in the name of the 
corporation. 


The company here- 


W. P. Briggs, dinnerware buyer for Sibley, Lindsay & 
Curr, Rochester, N. Y., arrived in the district late last 
week, limping and with the aid of a crutch. Some weeks 
ago Mr. Briggs suffered a slight accident which badly 
sprained the ligaments in his right leg, and in order to 
get out he was compelled to use a crutch. After making 


his usual rounds in the local market, he went to Pitts- 
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burgh, where he remained a few days anticipating his re- 
quirements in glass for the first quarter. 


“Where can I secure a line of domestic pottery to rep- 
resent in my territory,’ came the query from a dozen or 
more agency men who have visited the local district during 
the last month, and the same answer, “nobody knows” was 
returned. It has been disclosed that manufacturers of din- 
nerware are retrenching, so far as the appointment of new 


agencies are concerned, instead of expanding. 


The home of Monroe Patterson, head of the Wellsville 
China Co., was entered here at night late last week, and 
thieves walked away with $20 in cash, and overlooked 
numerous other valuables. 


At the annual meeting of the stockholders of the Home ’ 
Laughlin China Co., held at the general offices of the 
company here a few days ago, the old board of directors 
and former officers were later re-elected. There has been 
no change in the official family of this corporation for a 
number of years, 


Information has been received here of the formation of 
the Chicago Pottery Co., with a capital stock of $500,000 
under Delaware laws. The charter was procured through 
the office of the Corporation Trust Co., of America, Dover, 
Delaware. 


Fire, said to have been caused by a lighted cigarette, 
caused a loss of $2,000 to the C. A. G. Dipple Pottery, 
Lewistown, Pa., according to a report brought here late 
last week by Eastern buyers. 


W. C. Anthony, the well known dinnerware buyer for 
the W. C, Stripling Department store, Fort Worth, Texas, 
plans a trip to the European markets within the next few 
weeks, where he will visit the glass and china markets. 


Salesmen covering the southern trade have been advised 
that the china and glass department of the Sanger Bros, 
department store at Dallas, Texas, which has been in the 
basement for a number of years, has been removed to the 
sixth floor, where better display is provided. 


In addition to taking great interest in the sales develop- 
ment of the “Barbara Jane’ -and the “Gadroon” dinner 
shapes of the Sebring Pottery Co., Harry P. Muirheid is 
just as active in politics in his native state, New Jersey. Mr. 
Muirheid will be one of the delegates-at-large to the Re- 
publican National convention, to be held in Cleveland in 
June. 


Nineteen 


Twenty 


At the annual meeting of the stockholders of the Rans- 
bottom Bros. Pottery Co., Roseville, O., held recently, the 
capital stock of the corporation was increased to $500,000. 
The company is considered one of the largest manufac- 
turers of stoneware in the United States, its plants being 
located at Ironspot, a community midway between Zanes- 
ville and Crooksville, O. The name of the company has 
also been changed to read The Robinson & Ransbottom 
Pottery Co. Officers of the corporation have been elected 
as follows: President, M. C. Ransbottom; vice president, 
J. J. Starr, Akron, O.; secretary, Walter Ransbottom; 
treasurer, F. M. Ransbottom; general superintendent, M. 
C. Ransbottom. The board of directors is composed of 
the officers, and includes Henry Robinson and H. B. 
Thomas Rockwell, both of Akron. 


Cecil E. Taylor, of Philadelphia, eastern salesman for the 
Taylor, Smith & Taylor Co., who has been spending sev- 


eral weeks at the home office, has left for the east. W. C. 
Lynch, sales manager for this company will open his line 
in New York, Feb. 4, remaining there perhaps the entire 
month, It is likely that Mr. Taylor will also spend some 
time with Mr. Lynch while the latter is in New York. 


Following the close of his exhibit in the Ft. Pitt Hotel, 
Pittsburgh, Edward E. Wilgus, eastern salesman for the 
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National China Co., Salineville, O., went direct to Boston, 
Mass., where he proposes to open his line at once, 


At the annual meeting of the stockholders of the Al- 
bright China Co., operating plants at Carrollton and Scio, 
O., which was held in the general offices of the company 
at Carrollton, the following officers were elected: Presi- 
dent, Frank W. Poland, East Liverpool, secretary; I. E. 
Mincks, Chicago, Treasurer; J. I. Lore, Carrollton. The 
general sales offices will be continued in Chicago under the 
active management of Mr. Mincks and William T. Darden. 


American Ceramic Society Meet at Atlantic 
City Feb. 4-9 

As in past years the annual convention of The American 
Ceramic Society will convene this year at the Hotel Tray- 
more, Atlantic City. In announcing the program of 
this, the twenty-sixth annual meeting of the Association, 
the itinerary made public is a most interesting and in- 
formative one. The opening day will be general session 
day and include the address of the president, report of 
tke secretary and more than six addresses by prominent 
men im the seven branches of industry which comprise 
These various divisions will be appor- 
tioned various rooms for the reading and discussing of 


the association. 


technical phases of the industry and it is anticipated that 

a liberal exhibit of products, materials and equipment 

will be shown in the space reserved for this educational 

The Committee has arranged for a “get ac- 
(Continued on page 27) 


purpose. 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
’ without delay. 


We guarantee these bowls as represented 


Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit and Pierce 
Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


LL glass and pottery displays that were housed in 

the Ft. Pitt and William Penn Hotels here for 

three weeks, have been dismantled and salesmen 
either moved to the Congress Hotel, Chicago, started over 
their territories, or sold their samples to local department 
stores, and returned to their factories for particular road 
lines. 

All in all, the season was pronounced by salesmen and 
manufacturers as a good one, and, in the opinion of Harry 
B. Whitney of the Phoenix Glass Co., “‘such values were 
never exceeded But Mr. Whitney continued: “The 
expression of the trade as a whcle was never better, and 


” 


the continued energies displayed by the sales forces will 
redound to the success of the trade, and will ultimately 
demonstrate that a presidential year can be one of pros- 
perity, if the energies expressed by all sales forces continue 
along the line of determined effort.” 

In this statement is reflected the sentiment of all sales- 
men who took part in the 44th annual Pottery and Glass 
Exposition in Pittsburgh. 


Those salesmen and what few buyers were in the local 
market last Friday evening gathered ‘round the festal 
board in the Dutch Room of the Ft. Pitt for a “good bye” 
dinner. Between 30 and 40 gathered for the event. It 
was the last collective gathering of the boys under such 
circumstances for the year, and the evening was _ thor- 
oughly enjoyed. 


At the annual meeting of the members of the Associated 
Glass & Pottery Manufacturers held in the Ft. Pitt Hotel, 
the evening of Jan. 22, the following officers were elected: 
President, Charles H. West, of the Westmoreland Glass 
Co.; vice president, D. Harry Cushwa, of the United 
States Glass Co.; Secretary, Charles L. Sebring, of the 
Sebring Pottery Co., Sebring, O.; Treasurer, George H. 
Brush, of the Brush, McCoy Pottery Co., Zanesville, O. ; 
Assistant Secretary, J. M. Hammer, Pittsburgh, Pa. The 
board of directors with the following compose the board 
of directors: Kirk Bryce, of Bryce Bros., Mt. Pleasant, 
Pa.; Charles C. Ashbaugh, of the West End Pottery Co., 
East Liverpool, O.; Harry A. Ross, of the Pittsburgh 
Lamp, Brass & Glass Co.; Harry B. Duncan, of Duncan, 
Miller Glass Co., Washington, Pa.; W. C. McCartney, of 
the Cambridge Glass Co., Cambridge, O. On account of 
the fact that only manufacturers are permitted under the 
charter to hold elective office, W. C. Wasson, of the Ft. 
Pitt Hotel and Mr. Hammer were retired from the board 
of directors. Mr. Hammer was retained as assistant sec- 
retary. 

A meeting of the board will be held here Tuesday, Feb. 


ll 


All 


26, for the purpose of considering the plan of putting over 
an educational campaign, with reference to the value of 
the use of and merchandizing American lines of pottery 
and glassware. 
effort. 
to 70, and it will be increased to 100 within the next few 


Extensive publicity is proposed in this 
The association now has a membership of close 


months. 


Percy Pownall, eastern salesman for the Fostoria Glass 
Co., opened at the Ft. Pitt with the line of this concern 
late last week. Mr. Pownall only visits Pittsburgh at this 
season of the year for the purpose of calling upon the 
local trade. The company has not displayed here during 
the annual show for a number of years. 


H. F. Mackenzie, for many years a salesman in the 
glass and pottery trades, but who has formed a selling 
agency in Los Angeles, Calif., under the firm name of the 
Mackenzie-deVries Co., left here last Friday night for 
Chicago, and after spending a day there proposed to con- 
tinue to the coast. The new agency will represent on the 
Pacific Coast the lines of the Mercer Pottery Co., Utility 
Glass Co., Luzerne Cut Glass Co., Anchor Mfg. Co., dec- 
orated glassware, and Salem Bros., lamp line. 


Six new lines of cuttings on two new shapes of blown 
and stemware are being shown this season by the Poto- 
mac Glass Co., together with their six distinct lines of 
iridescent blown glass, at popular prices. A number of 
new effects in gold band and line treatments are also 
included in this line this season. A. A. Graser will open 
in Buffalo, Feb. 4, with the full line of this factory, and 
from there will continue into the western territory. 


At a meeting of the stockholders of the Star Glass Co., 
Star City, W. Va., a resolution of the board of directors 
to increase the capital stock of the corporation from $50,- 
000 to $150,000 was approved. 


has been proposed by the company. 


An expansion program 


Just before the glass and pottery exposition closed, the 
news was received here of the annual meeting of the board 
of directors of Butler Bros., scheduled to be held in Chi- 
cago, Jan. 30-31. The annual meeting of the stockholders 
of the corporation has been announced for Jan. 31. 


Combination flower holders in various colors, the only 
item of its kind shown during the annual glass show, 
proved to be an attractive offering by the Co-operative 
Flint Glass Co., Beaver Falls, Pa. Last season the com- 


(Continued on page 27) 
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What's New in [The Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


PPUTTTUUTUTLUULTLUUGRLULLCLGALLUOLLLUGLLUOLLUULOLUUOLE LLCO UICC 


Outstanding Patterns in National China 
Dinnerware 

Among the new dinnerware patterns introduced by the 

National China Co. D. King Irwin, Fifth Ave. Bldg., the 

New York representative, is displaying four appealing 

In medium 

width patterns the “Dragonbrook” is decidedly charm- 


numbers on the popular La Rosa_ shape. 


ing, the crown border being broken at intervals by round 
inserts and panels of flowers on a white ground. In the 
“Eastbrook” a very colorful treatment gives the peasant 
pottery effect by making artistic use of sprays of flowers 
in blue, orange and green, while the “Willowbrook,” is 
one of the most attractive blue decorations we have yet 
seen in domestic dinnerware. In contrast with the above 
is a narrow border treatment employing a rich, blue 
ground with small white flowers and inserts of small pink 
roses on black. 


New Patterns Displayed by Tharaud 
Covering a wide range of decorative treatments the 
new offerings in Myott, Son & Co.’s dinnerware, just re- 
ceived by Justin Tharaud, Inc., 24 West 23rd St. are 
Colorful and substantially rich in 
effect is a medium wide border, consisting of an orna- 


unusually appealing. 


mental scroll in brown on a rich stippled blue ground, 
broken at intervals by inserts of vases of flowers in pink 
and yellow on a white ground. 
framed in a fancy, narrow brown-figured border. An- 


This is charmingly 


other appealing design in medium width, consists of a 
deep and rich stippled blue, broken by vertical ornaments 
in brown and enhanced by a fancy green and brown 
border of 4% inch width. In borders of ™%-inch width, 
is noted a delightful treatment broken by brown orna- 
ments and pink roses. The inside is finished with a grace- 
ful festoon of pink and blue flowers and the center deco- 
ration consists of a rosette in blue green, pink and brown. 
in large spray decorations a striking dinnerware treat- 
ment is formed of five large sprays of flowers in natural 
colors, framed with a brown checkered border with a 
narrow scalloped border of brown inside. The center 
decoration of this number is a very attractive design of 
a bird on a flowering branch. Among other samples just 
unpacked is a wide lattice border in blue with inside scal- 
toped border in black and gold, with center decoration of 
a colorful garden scene in soft, bright colors, which gives 
the effect of hand painted ware. An unusually attractive 
medium wide border in chintz effect and a wide border 
in a woven basket design in light green, with center deco- 
ration of flowers and a bird in red, blue and green are 
likewise conspicuously attractive. Among the every pop- 
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ular blue prints, is a strong number known as _ the 
“Pagoda.” This underglaze decoration gives the quaint 
charm of the flown blue and consists of a Chinese scenic, 
framed with an outside band in ornamental blue, sur- 
rounded by a narrow gold band. The same pattern is 
shown in a light blue. Another underglaze print is 
formed of a wide scroll of the Arasbesque type in white 
on a deep blue ground, with a fancy inside scroll border. 
The famous Willow design is also shown in the form of 
a wide border treatment and while one of the oldest 
Myott decorations its introduction comes as a new and 
refreshing design of wide appeal. 


New Numbers in Westmoreland Specialty 
Co.’s Line 

While new decorations in glassware are almost daily 
being received from the Westmoreland Specialty Co., the 
New York representative The Horace C. Gray Co., 200 
Fifth Ave., are making a very extensive display of these 
prominent fancy lines. Particularly striking is a num- 
ber designated as Decoration No. 1, in Mephisto red, with 
a deep scallop in gold and with a dotted line border in blue 
and white. The “Polish”? decoration is also a very strik- 
ing number, the design consisting of a wide black band 
edged with gold, broken at intervals by an ornamental de- 
sign in blue, orange and white. This decoration is shown 


on white, robin blue, yellow and peach-blow. Contrasting 


with this is a charming assorted line in white satin finish, 
with border decoration in red and white and ornamental 
design in yellow and green enamel. The items in this num- 
ber include the new salon sets and a wide choice of new 
and artistic shapes in all the popular items, such as oblong 
cheese boxes, comports, bottles, puff boxes in five sizes, 
colognes, handled flower baskets, candlesticks and bowls. 
Yet another fancy line is shown in mauve, simply but 
richly decorated with gold line border and pink roses, in- 
cluding comports, bon-bons, handled tray, candlesticks, 
bowls, etc. This decoration is also shown in peach-blow, 
robin blue and Nancy red. In vases a new line, known as 
the “Roseland,” includes a very comprehensive selection of 
vases in many sizes and shapes, from the dainty bud vases 
to the large vase, the latter being also suitable for lamp 
mounting purposes. 


Purchasing Power of $1 Now 66 Cents 
Prof. Irving Fisher, of Yale University, has announced 
that last week’s prices averaged 150 per cent of pre-war 
level. The purchasing power of the dollar was 66 2-10 
cents. 


RicHARD D. GRANT, REPRESENTATIVE 


| 
| BOSTON NEWS NOTES : 


ORDAN MARSH CO. is offering in its Antique 
room this week some unusual pieces in the earliest 
patterns in American glass. These include Sand- 
wich glass, lamps, comports, goblets, sauce sets and de- 
canters. The Company recently had the pleasure of 
showing the collection to a gentleman whose grandfather 


-made and patented the first moulds for glass in this coun- 


try. During a conversation with an executive of the 
company he picked from the collection the first design 
which was made by his grandfather, a hobnail pattern, 
and this is being featured in the present sale. There are 


more than four hundred patterns included in the lot. 


Ben Kabatznick is selling out. He began a sale ou 
Monday in which his entire stock is to go by the board. 
A rare collection of Italian pottery and Venetian glass 
recently imported and never before shown in the shop 
are to be sold at half price. Many other articles of the 
with 
prices which average between a half and a third their 
value. 


extraordinary Kabatznick collection are ticketed 


from his New 
He is all optimism for a pros- 


Horace P. Hunt returned last week 
York and Pittsburgh trip. 
perous year. He is quite steamed up over several new 
lines which he secured, and which he claims will be very 
valuable additions. 

“Bob” Corey has received from Bryce Bros., a fine lot 
of new glassware which includes many interesting pat- 
terns. One rarely finds “Bob” at home these days i 
his showroom at Young’s Hotel, as he is not one of the 
type who sit down and wait for business to come in over 
the radio. 


Here’s a chance for a good cut glass salesman. Mar- 
tha Veno of Worcester was granted a divorce the other 
day because she said her husband ruined all their cut 
glass wedding presents by throwing them at her head. 


“Ed.” Wilgus returned from the Pittsburgh show last 
week full of pep. Mr. Wilgus is now at home to cus- 
tomers desiring to inspect his National China Co, line in 
the Rice Building, 10 High St. 

Mr. Wallace of the Morandi-Proctor Co., Washington 
St., is another who is enthused over prospects for a big 
year. Mr. Wallace spends considerable time traveling 
about New England, particularly in Massachusetts, for 
the purpose of assisting his salesmen. The largest part 
of the Morandi-Proctor Co.’s business is with the hotel 
trade. 


BOSTON OFFICE 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


George Granville has got the radio bug. 
has been so afflicted for some time. 


In fact George 
He gives a thrilling 
account of how he tuned in on the Dempsey-Firpo prize- 
fight, claiming that ke could even hear the punches de- 
livered by each fighter. The most satisfactory part of 
the evening, says George, was that he couldn’t feel them. 


Harry V. Anderson, manufacturers representative, 36 
Bromfield St., announces that his holiday season was 
quite successful and this in the face of a generally un- 
productive year. Mr. Anderson is a real hustler. 


Caught in the News Net 
(Continued from page 18) 


mand for both artistic and useful articles in table and 
decorative wares. Varied effects are being offered in com- 
potes, fruit bowls, bonbon dishes and like merchandise. 
Gold encrusted wares for the table, including goblets, 
sherbets, dessert plates, etc., are said to be in increasing 
demand, either in the plain crystal or in combination with 
colored glass. Dark blue and jade are described as two of 
the favored shades in the latter. One wholesaler remarked 
yesterday that the console sets are not “taking” as well as 
recently. Ornamental Venetian glassware is in increasing 


favor in the higher-priced imported goods. 


OBITUARY 
W. H. Thurber 


William H. Thurber, President and Treasurer of the 
Tilden-Thurber Co., Providence, R. I., died after two 
days illness from an infection of the throat at his home 
in West Barrington, Wednesday, January 23. He was in 
his 65th year. 
ill Monday morning, but he was able to attend to his af- 
fairs at his office. 


Mr. Thurber complained of being slightly 


Tuesday, however, he was obliged to be 
confined to his bed, and his illness did not take on a seri- 
ous aspect, or his physicians did not become alarmed until 
an hour before his death. 
cles and public service were shocked to hear the news. At 
the time of .his death, Mr. Thurber was Vice President 
of the Providence Chamber of Commerce and Chairman 
of the Retail Merchants division of that organization. 


Men prominent in business cir- 


While never holding public office, he was interested in 
municipal reform and upheld movements for the better- 
ment of the city in which he spent practically all his life. 
He was an enthusiastic yachtsman and automobilist. 

He is survived by his widow, two sons, Frederick B. 
and William G. Thurber, vice president and secretary, re- 
spectively, of the Tilden-Thurber Co., and a daughter. 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


usual Chicago association standard, will be given 

at the Fourth Annual Dinner of the Glass, Pottery, 
Lamp & Housefurnishing Association on Thursday eve- 
ning, February 7, during the Chicago Exhibit, at the Con- 
gress Hotel. The evening will commence with a dinner 
dance in the Gold Room, followed by a bil of entertain- 
ers selected from Chicago’s best show houses. Oscar W. 
Eckland, chairman of the entertainment committee, in 
his unequalled role as host, has left nothing undone to 
make the occasion one to be remembered by everyone 
who visits the Chicago Show. Last year close to six 
hundred attended the dinner and the attendance this year 
is expected to be equally as large if not larger. The pro- 
gram of entertainment has not been announced to date, 
but it is sufficient to say that the arrangements have been 
made by Mr. Eckland. 


Bie up to, or better, than the 


Pick up in buying has been noted, both in a retail and 
wholesale way, during the past week. While the volume 
of sales has not been equal to the corresponding week of 
last year, this fact is thought to be due to the sub-zero 
weather, which has kept the consumers off the streets 
and the merchants at home. Dullness is expected to pre- 
vail in the wholesale market for another week pending 
the opening of the Chicago Exhibit at the Congress 
Hotel February 4. 


The regular meeting of the Glass, Pottery, Lamp and 
Housefurnishing Association was held last week at the 
Morrison Hotel. Final details for the conduct of the 
coming exhibit were ironed out. Vice-President Sam J. 
Natkin, presided. 


William G. Pickard, head of the Pickard Studios, 
decorators of gold and silver encrusted specialties, has 
transferred 100 by 160 feet of land, adjoining the plant, 
to the company, which was recently reorganized and in- 
corporated under the laws of Illinois. 


The Colonial Lamp & Shade Corp., has changed its 
name to the Colonial Specialties Co. 
made in the personnel of the company. 


No changes was 


C. R. Nelson, identified with the Art Metal Works, 
Newark, N. J. for some time, has been appointed sales 
manager for the Vogue Shade Company, Inc., 1416 S. 
Michigan Ave., Chicago. 


The Albaugh-Dover Mfg. Co., 2100 Marshall Blvd. 
makers of Washing machines has been reorganized and 
incorporated for $200,000. The firm recently went 
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through bankruptcy. The owners are Walter E. Smith, 
Peter Morenson and R. B. Harter. 


The retail business of Homer Bros., 3042 W. Chicago 
Avenue., dealers in furniture, housefurnishings and rugs, 
has been incorporated for $150,000. 


The capital stock of the Chicago Glass Products Co., 
has been increased from $25,000 to $75,000. 

The capital stock of the Expert Wood Turning Co., a 
Chicago lamp manufacturing concern has been increased 


from $50,000 to $100,000. 


Frank’s Department Store, at 63rd and Ashland Ave., 
has been incorporated for $35,000. A general depart- 
ment store is conducted at this location with departments 
for silverware, china and glass, as well as dry goods. 
The owners of the company are Sidney Oppenheim, R. 
A. Abrams, and E. Blaurock. 


The Chicago Candle Co., has been organized at Geneva, 
Ill. The capital stock of the company is $50,000 and 
the owners are Frank S. Besler, Chas. B. Girard and 
Francis J. Barrett. The company will manufacture and 
sell wax candles, plain and decorated. 


The Chicago Lamp & Fixture Co. and the Cowan Co., 
of Chicago, have consolidated and from this time for- 
ward the consolidated companies will be known as the 
Block Portelier Co. Officers have been moved to 1516 
S. Wabash Ave., where one branch of the factory will 
be maintained. The factory located at 222 N. Halsted 
St., will also continue in operation under the Block or- 
ganization. This company makes a complete line of 
wood lamps and silk shades. 


The capital stock of the Chicago Merchandise Fair has 
been increased from $1,000 to $10,000. 


Hillman Store Plans to Erect 22-Story Home 


An unusual merchandising establishment is planned by 
Edward Hillman, president of Hillman’s, Chicago, as 
soon as building conditions are considered right. This 
new building will be twenty-two stories in height on a 
strip of land 64 by 140 feet, making the building almost 
monolithic in shape. 

A basement and a sub-basement will be used for cash 
merchandising and seventeen of the twenty-two stories 


(Continued on page 27) 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China. Co, 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


BUYYERS OF 


1a CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS so 
GIFT SHOP & ART GOODS-DOLLS’'& TOYS 


| N-WABASH AVE | 
Lad. 


Visit the Palmer House 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 

Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE UNITED STATES 
GLASS CO. 
380 E, Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and_ Blown P 

Etchings, Cuttings hone 

and Iridescent. Central 3497 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAH Grass Co. 
Co-OprgRATIVE Frint Gtass Co. 
Tue Duncan & Mi irr Grass Co. 


lones CB, 


‘North J Wabash Avenu 


Chicago 
DINNERWARE 
Pope-Gosser China Co. 
GLASSWARE 


Seneca Glass Co. 

Susquehanna Cut Glass Co. 

Thompson Studios 

Quaker City Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

The Artwood Corp. 

Haven Co. 

Shepherd Co, Phone 

Burke Studios Central 1606 


Earl W. Newton & Associates 


GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 


WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 


4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 


Display Room, 1819 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SITUATION WANTED 


HINA and Glass buyer well acquainted with trade throughout 

the Atlantic States would like road position with China or 
Glass house. Salary or commission. Box 408, care CROCKERY AND 
GLASS JOURNAL. 


Spree 27, Four years’ successful sales experience call- 
ing on housefurnishing, china and gift store trade in Metro- 
politan district and road seeks connection. Own clientele. Reason- 
able remuneration. Box 409, care CrocKERY AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


IGH class department store in southern city of 50,000 

population wishes to lease or rent basement floor 35 x 60 for 
Crockery or Glassware department. Only responsible parties need 
apply. Please answer to RN, care Kirby, Block & Fischer, 352 
Fourth Avenue, New York City. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Conditions in Russia’s Glass and Porcelain 
Industry 

The Central Committee for the Investigation of the 
Trusts in its inquiry into the glass and porcelain industry, 
revealed that the position of the industry, notwithstanding 
some improvement, remains unsatisfactory. The sub-com- 
mittee could only find efficient bookkeeping in connection 
with the Novgorod glass combination. Out of seven com- 
binations, only three closed the year with a genuine ex- 
ploitation profit, amounting to 314,827 roubles. The diffi- 
culties of the glass and porcelain industry arise chiefly 
from the insufficiency of good raw material, the defective 
condition of the factories, crude fuel, absence of credit, 
market depression, and, in some cases, defective admin- 
istration. The position of the Central Glass and Porce- 
lain is particularly difficult. The Central Committee de- 
termined to ask the Supreme Economic Council to intro- 
duce material changes in the organization generally, and, 
in fact, to liquidate the Central Glass and Porcelain Trust, 
the constituents of which should form a fresh glass com- 
bination, partly with the Government combination; and 
the porcelain group of the Trust should be separated into 
an independent trust, whilst the Moscow Glass Trust 
should be left as it is, except to include the Klinsk fac- 
tory of the Central Porcelain Trust, which should be 
added to it—The Prodasilikat recommends to all pro- 
ducers of glass and porcelain goods to be content with 
the lowest possible margin of profit, and particularly to 
grant supplementary discounts to buyers of the less cur- 
rent sorts of goods, in order to increase sales. 


HIN exceptionally well 
located showroom in 
the <FPIF TH Aa 
NUE BUILDING, 
is available for immediate pos- 
session. | About) 1706sscmite 
divided into two rooms of 
about 800 sq. ft. and goo sq. 
ft. respectively. 


a Bias) 
FIFTH AVENGE 
BUILDING 
COMPANY 


Fifth Avenue Building 
Madison Square 


NEW YORK GF tem 


Telephone Gramercy 3100 
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ESTABLISHED 1869 


VITRIFIABLE COLORS 


FOR 
POTTERY-GLASS-ENAMELED 


B. F. DRAKENFELD ¢6& CO. INC. 
Potters Savings & Loan Building, East Liverpool, O. 
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Glass Factory and Pittsburgh News 
(Continued from page 21) 


pany was the only one to feature in a strong way console 
sets, and this year the display contained another exclusive 
Special items in colored glass also included table 
sets, consisting of grape fruits, baked apples, fruit plates, 
oyster plates, coasters and salad plates, also bread and 
butter plates. The color of the ware is exceptionally clear. 


Included in the lines of the New Martinsville Glass & 


» Manufacturing Co., New Martinsville, W. Va., this sea- 


son is a new guest set, a Loganberry jug and a two-han- 


dled blown light cut vase. In addition to these special 


_ items is a complete line of biue glass, which ts to be had in 


either plain or gold treatment. Production at this plant 


_ is active, its output last year being declared the heaviest in 


the history of the company. 


After being idle for two weeks while repairs were being 
made, the No. 3 tank of the Indiana Glass Co., is again in 


full operation. 


American Ceramic Society Meet Feb. 4 
(Continued from page 20) 


quainted” tea on Monday afternoon and a theatre party 
A plant 


has been arranged for Wednesday afternoon. 


| itinerary has also been arranged, giving visitors oppor- 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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tunity to visit the factories in New Jersey, Pennsylvania 
and Maryland. <A reduced round-trip fare on the certifi- 
cate plan has been secured. 


Slight Improvement Noted in British Employ- 
ment Situation 

In the English pottery industry a slight improvement 

is noted for the month of December, although employ- 

ment as a whole was slack. Reports from Derby, Bristol 

and Worcester 


Glasgow reported conditions as bad. Of the 


situation as fair but 
11,078 
workers employed, 21 per cent worked on an average, 15 
hours less than full time for the week ending Nov. 24. 
A slight improvement is noted in the glass trades. 


summarized the 


The Chicago Market 
(Continued from page 24) 
will be constructed for retail seliing rooms. A bank of 
twelve or fourteen elevators will give easy access to these 
floors. The other five stories will house offices and stock 
and storerooms. 
The building has been designed for centralized retail- 
ing, said Mr. Hillman, with the definite idea of conveni- 
ence of display and handling of merchandise in all sec- 


tions of the store. 


The Joseph Horne Co., Pittsburgh, Pa., has added 
twenty-five new vehicles to its delivery fleet. 


Twenty-eight 
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IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTHE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China Fancies. 


(hayes 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO.,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 
28d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 
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“Haviland  China’”’ 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


The F ifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg”’ China. 


TAILYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327-West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open. stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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THE BUSINESS OUTLOOK 


TAIN E A 


HILE the business developments and conditions 
during the current week cannot be interpreted 
as particularly significant and business records 

fail to disclose any improvement over last week, the busi- 
ness and trade prospect continues encouraging. The trade 
eviews on the business prospect reflect a more cautious 
and less optimistic tone than was observable two weeks 
ago, but we fail to see any real reason for this attitude. 
In fact, taking the whole field of industry and trade, by 
and large, the facts and figures of the current week, mere!y 
show a continuance of business activity as conducted last 
week. So far, it is impossible to separate the several 
constructive and adverse factors and strike an average to 
plot out a definite trend. There is no trend, for the con- 
flicting activities of individual fields makes it merely guess- 
work to determine one. 


But broadly, business through- 


out its entirety is proceeding steadily. 


BSERVERS of business conditions who have, like 

the writer, followed an index made up of average 
prices of commodities, foresee in the steady rise of prices 
a period of increasing business prosperity for the future. 
business world that Wall Street 
That this future pros- 
perity is now in the process of being discounted is reflected 


It is a truism of the dis- 


counts the future in the present. 
in the rising commodity prices and in the average prices 
of a representative group of investment securities. Draw- 
ing conclusions from this barometer of trade we do not 
find a boom in sight, but a gradual quickening of busi- 
ness. The acceleration will probably not be very apparent 
until the end of April and in the business world the sub- 
stantial improvement will very likely be observed by all 


during the latter days of May. 
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VERY good indication of the upturn in business 

for the past week is that shown in the weekly 
figures of freight loadings. This total of some 895,274 
cars establishes a record and it is significant that the load- 
ings of building materials jumped to a little more than 28 
per cent above normal. The relation of traffic of the rail- 
roads to production reflects a healthy condition with but 


little indication of inflation in traffic. 


ROM _ the 


changes of moment visible. 


merchant’s point of view there are no 
If the trade skies are not 
clear the volume of business now being done assuredly in 
dicates that the trade skies 


are not clouded. Buying con- 


tinues on the same cautious basis as formerly. No clear- 
cut trend is observable, but it is encouraging to note that 
among the increasing number of visiting buyers in the mar- 
ket, that a more liberal buying attitude is discernable. The 
large number of buyers now in New York is due to the 
Retatl- D, -G. 


pait, but a good many will also place orders. 


convention of the National Association in 


A fie annual get-together affair is highly constructive 
for in enabling merchants from widely separate points 
to swap experiences and talk “shop,” it gives all a wider 
viewpoint. And the fact that the daily list of buyers is note- 
worthy, in that they represent practically the whole coun- 
try, is pretty good assurance that the trade in the centers 
from which they come is fairly good. While no immediate 


wave of buying may be expected from all this, it is a rea- 


sonably good index to a bigger business in the wholesale 
markets later on. The Spring buying season is yet some 
weeks away, but in the meantime a good representation 
of buyers are covering the wholesale market and a fair 
written, 


amount of business is being The future looks 


good to us. 
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About Your Income lax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By Mo LL. Sempman, C.PlA: 
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accumulated that it has been again deemed advisable 

to devote this entire article to the presentation and 
answer of some of them. Only those that present novel 
questions or are of general application are here included. 
However, the answers to all questions that have been re- 
ceived to date have been communicated directly to the 
inquirers. 


S: large a number of readers’ questions have again 


How to SHow Tax Patp at SouRCE 


©. My gross income is less than $5,000, derived chiefly 
from salaries and wages, so return should be made on 
1040A. $740 of my income is from bonds, 2 per cent of 
which is paid at the source. I find no provision in the 
present form for deduction of tax paid at source. Kindly 
advise me how this deduction should be made.—H. C. 

A. Your question points out one of the shortcomings in 
form 1040A. It is to be 


LE 


If, therefore, you have not received your refund check 
by March 15, 1924, it would be necessary for you to file 


.a claim for it not later than on that day, or else your claim 


will be outlawed. 


REPLACEMENTS 


Q. In a nursery business in which the work is guaran- 
teed and replacements of plants that die made free of 
charge, the replacements were not charged off the books as 
a loss. The books were closed for the year and ruled off. 
In making up the income tax return for 1923, can their 
replacements be worked up and deducted?—DeB. & Co. 

A. You are entitled to deduct the cost of these replace- 
ments. The books should be reopened to give effect to 
this loss. 


REPAIRS ON VACANT PREMISES 


©. Last summer | bought a house in the country, with 
the intention of renting it 


regretted that no provision 
was made on it for the de- 
duction of the 2 per cent 
tax paid at the source, for 
there is no doubt that very 
many taxpayers whose in- 
comes are less than $5,000 
and who are entitled to this 
deduction will overlook it. 
After arriving at the amount 
of the tax as shown on the 
form, you might write it 
on the form the amount of 
tax paid at the source, and 
show your net tax liability 


as the difference. 
PROCEDURE REFUNDS 


©) _ In, October, 1923 aimny: 


FOR 
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HIS is the ninth of a series of articles 

on the income tax requirements, which 
will appear regularly. Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. Mr. Seidman 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
and Glass Journal. To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 
inquirer. 
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until such time as I was in 
a position to live there. J 
spent about $800 on re- 
pairs. As yet, however, I 
have not secured a tenant, 
and it is my intention at 
present to move out to the 
place, and make it my home, 
but I am not sure whether 
I may deduct the amount 
spent on repairs, as out- 
lined above. Will you be 
good enough to let me have 
your opinion on this point. | 
—B.R.G. @ 

A. The $800 is deducti- 
ble by you since it was an. 
expenditure made at a time 
that the building was held 


federal income tax return 

for the year 1918 was examined by an agent of the gov- 
ernment. In his report, a copy of which was sent to me, 
an overassessment is shown. How shall I proceed to 
collect this? Is there any limitation of time within which 
a return may be examined ?—W. R. 

A. There is no action that you need take to collect 
your overpayment. An overassessment certificate will be 
sent to you in the regular course, accompanied by a re- 
fund check. The limitation of time to claim a refund of 


1918 taxes is five years from the date the return was due. 
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for profit. The fact that 
no tenant was secured for the premises will not work 
against you. 


REDUCTION OF MORTGAGE 


©. 1 am a member of a partnership which during the 
past year showed a net profit of $3,000. All this money 
was used to reduce the mortgage on the land owned by 
the partnership. Must I take up an income of $1,000 as 
coming from this partnership in reporting my income for 
tax this year?—C. S. 


February 7, 1924 
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A. You must report as income in your return the $1,000. 
Because the money was used to reduce the mortgage does 
not eliminate the fact that the partnership made a taxable 
profit. 

DivIDENDS 

Q. A corporation operating a hotel sold all its assets and 
invested the proceeds in bonds. This year, it will do no 
busineses and its only profits will be the interest on its 
bonds. It is proposed by the stockholders to pay the cap- 
ital of the company as well as the interest on the bonds 
to the stockholders as dividends in 1924, thus virtually 
liquidating the corporation. Would dividends so paid be 
classed as profits of the corporation and taxed 12% per 
cent? In the individual returns for income tax of these 
stockholders in 1924, would these payments be returned as 
“Dividends of Domestic Corporations’ not subject to nor- 
mal tax? Would it be more profitable from a tax point 
of view to close up the corporation altogether >—W. W. L. 


A. Dividends paid by a corporation are not taxable to 
it as profits. The only profits on which your corporation 
would have to pay tax is the income from the bonds. The 
individuals to whom the dividends are paid would report 
them as dividends of domestic corporations not subject to 
normal tax. I call your attention, however, to the fact that 
dividends cannot be paid out of capital and that if the 
capital is returned to stockholders, they do not report it 
at all until the amount received by them exceeds the cost 
of their stock. Unless the corporation has a large surplus 
it would be advisable for you to dissolve the corporation 
altogether because under ‘your present procedure you are 
paying double taxes, that is, the corporation and the stock- 
holders pay on practically the same income. 


RECOVERABLE LOSSES 
_ ©. During November, 1922, the gas from a leaking gas 
pipe in the street entered our greenhouses and damaged 
our plants. We deducted the amount of the damage for 
income tax purposes as a loss in our inventory. In 1923 
the gas company made good the loss. In that way we now 
have the earnings of two years in one. As a result, we 
get the benefit of only one year’s exemption of $2,000 
while under normal condition we would have had a two 
year’s exemption, or $4,000. Is there any way of adjust- 
ing these now so that part of our earnings belonging to 
1922 is considered as such and 1923 considered separately ? 
‘At the end of 1922 the corporation was in debt to the 
owner of the preferred stock for dividends. Is that a 
deductible liability, or how should it be worked out? 
. N.N. 
A. An amended return should be filed by you for the 
year 1922 since it is apparent that no loss was sustained by 
you in that year, in view of the fact that you had a claim 
igainst the gas company equivalent to the damage sus- 
ined. This will give you the $2,000 exemption each year. 
The liability for a dividend is not deductible as dividends 
Le distributions of profit and not expenses of the busi- 
pes. 


EXxecuTors AND ATTORNEYS FEES 


Q. I received $5,000 as my share in an estate ; also acted 


as executor for which I received a fee. Is it necessary 
for me to report this? Had trouble over some property 
(outside of my business) which necessitated attorney fees 
and a journey, etc., to settle. Am I allowed to deduct any 
portion or all of this from my report?—J. B. S. 

A. The amount that you have received as executor’s 
fees must be reported by you under the head of salaries. 
The amount that you were bequeathed need not be re- 
potted. If the property is held for profit, the cost of the 
attorney’s fees is deductible. 

ProFIT ON SALE OF RESIDENCE 

Q. If I pay $7,000 for my home and $1,000 on improve- 
ments, then I sell it for $9,000, how shall I make a report 
on this?—H. S. 

A. The profit to be reported on the sale of your home 
is $1,000. No depreciation need be considered as none 
is deductible. 

SALE OF INTEREST IN BUSINESS 

Q. I am taking a man into partnership with me, selling 
him a half interest for $5,000. Is this $5,000 to be treated 
as income or can I treat it as capital and not include same 
as income?—W. L. 

A. If you are merely selling a half interest in the future 
profits, all of the $5,000 is to be treated as income to you. 
HEAD OF A FAMILY 

O. Iam a widower, but keep up a home the whole year. 
I have a son 19, who is in college and who is solely de- 
pendent upon me for support. Would you kindly inform 
me what my exemption would be.—G. J. K. 

A. You are entitled to an exemption of $2,500 for being 
the head of a family. 

DAUGHTER'S SERVICES 

QO. I am paralyzed and am obliged to have the constant 
attention of another person. Consequently my daughter’s 
services are absolutely necessary. Am I entitled to charge 
for her services a reasonable amount? Also please tell 
me if the same exemptions are allowed for New York 
State, where I am a resident—C. D. D. 

A. You cannot take a deduction on account of your 
daughter’s services, for even if you paid her a salary it 
would be a personal expenditure and personal expenditures 
are not deductible. The same exemptions are allowed by 
the New York State as by the Federal Government. 

INVESTMENT LossEs 

Q. Investment made in the purchase of German marks 
bought in this country to the extent of $1,500, the present 
market value on same is about zero, or worthless. Am I 
allowed to deduct same loss this year? I have realized 
about $1 for same. Losses on stock and bonds purchased 
for speculation purposes, is the income or loss on same to 
be reported, and in case of a loss, is it an allowable de- 
duction from the tax return?—J. A. 

A. You can take the deduction for the loss on the sale 
of German marks. Losses on speculations may be de- 
ducted and profit must be reported. 

Money Sent To RELatives ABROAD 

Q. Are moneys sent regularly to support families who 
live in Europe allowed to be deducted from the tax re- 
turn ?—B. G. 
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A. Amounts sent to support families who live in Europe 
are not deductible as they are gifts and not charitable con- 
tributions as defined by the law. 

OVERPAYMENT OF TAXES 

©. I have in mind a case where a person filing the re- 
turn of 1922 has included profits from sa'e of property, 
such profit being larger than it turned out to be at some 
future date, when inventoried. What would you sugegst 
in that respect? In other words, the person paid taxes on a 
larger amount of profit than he actually realized from the 
sale-—J]. A. 

A, Where profits have been over-reported the advisable 
procedure is to file an amended return with a claim for re- 
fund or a claim for credit, the credit to apply against the 
1923 tax, 

StTocKs Ownep By ANOTHER 

Q. Trading in my own name, but with his money, I have 
b.ught and sold stocks for a relative, having all the certifi- 
cates transferred to his name. He has received consider- 
oF 
course the profit he has made appeared on my account on 


able profit and I none, merely acting as his agent. 
the brokers’ books. Must I report the apparent profits 
on my account, or will it be sufficient for him to include 
them in his income tax return?—J. F. B. 

A. If the stocks do not belong to ‘you, but you hold 
them as agent for someone else, the profit should be re- 
ported by that some one else. 

ANNUITIES 

Q. In the case of a trustee paying over an annuity which 
represents all the income of an estate paid from year to 
year, where the trustee pays the tax should the annuitant 
include this income in her return? I thought it would 
appear that it was a double tax—A. A. C. 

A. Where the trustee pays the tax, the annuitant need 
not report the amount received from the trustee as income. 
Stock DivipENDS 

QM. Is a stock dividend, received and sold at par in 1923, 
to be treated as income for surtax purposes, just as one in 
cash, or as a capital distribution, exemptible as non-in- 
come ?—J. A. H. 

A. Where stock is acquired as a result of a stock divi- 
dend, its cost to the holder is deemed to be the cost of the 
original stock pro rated over the original stock and the 
stock acquired as a dividend. In other words, if for one 
share costing $100, another share is received as a dividend, 
the cost of each share is then deemed to be $50. 

SURTAX 

©. In making my individual income tax returns my net 
income item 19 is $8,481.82. 
this item.—G. Kk. M. 

A. Your surtax will be $24.82, or 1 per cent on the in- 


What would be the surtax on 


come in excess of $6,000. 
CARRYING Over Losses 
©. During 1922 I lost some $3,000 in the closing of 
I did not deduct these losses 
May I deduct them 


some of the bucket shops. 
from my income tax return for 1922. 
as a carry over loss from my statement for 1923? 


A. Losses sustained in 1922 cannot be carried over into 
any other year unless permission is secured from the Com- 
mssioner of Internal Revenue. 


December, 1923, Made Big Sales Record 

Trade at retail stores in December reached the largest 
total of any morth on record, although Christmas trade 
was somewhat smaller than had been anticipated, accord- 
ing to the monthly compilation of the Federal Reserve 
Board. Sa’es of chain five and ten cent stores and chain 
candy stores both showed gains of about 19 per cent as 
compared with a year ago. Business at department stores, 
music stores, drug stores and cigar stores was also in reec- 
ord volume, while mail order sales showed about the usual 
seasonal decline as compared with November. 

December sales at 333 department stores in ali sections 
of the United States were 42 per cent larger than in 
November and 7 per cent larger than in December, 1922. 
Trade was larger than in last December in all districts ex- 
cept Minneapolis and Kansas City. The largest increases 
as compared with a year ago were reported from the Chi- 
cago and San Francisco districts and amounted to 13 and 
12 per cent, respectively. Analysis of sales by depart- 
ments in the New York district shows that sales were 
larger than a year ago in all departments except woolen 
goods and shoes. Sales of men’s and boys’ clothing were 
12 per cent larger than in December, 1922, and sales of 
hosiery, furniture, house furnishings, silk goods and cot- 
ton goods showed increases ranging from 7 per cent to 5 
per cent. 

Stocks of merchandise at department stores were much 
reduced by the heavy Christmas sales and curtailment of 
which is the usual development in December. 
Stocks of 286 stores decreased 17 per cent during Decem- 
ber, but were about 14 per cent larger than at the end of 
1922. The largest increase in stocks during the year 1923 
occurred in the Chicago district and amounted to 24 per 
cent. 


new buying, 


Winter clearance sales were started earlier than 
usual this season in many cities in order to reduce these 
accumulated stocks. 


New England Business Normal, Says Federal 
Reserve 

The business situation in New England is described as 
about normal by Frederic H. Curtiss, Federal Reserve 
agent at Boston, in the current issue of the Federal Re- 
serve Bulletin. He says: 

“The new year has started with general business condi- 
tions on about a ‘normal’ or average basis, but with little 
uniformity as between industries, or, in many cases, as 
between the various branches of the same industry. These 
conditions make it difficult for the business man to get a 
clear picture of the ‘general business situation,’ because the 
chances are that his business is either better or worse 
than the others. Nevertheless there appears to have been 
almost no net change in the volume of business of the en- 
tire country since last summer. Of course, this is a gen= 
eralization based on the average of many different experi- 


i.at the close of 1922. 
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ences and reflects a condition for the country as a whole 
somewhat better than has prevailed in New England. 
Even in this district, however, good and adverse elements 
are tendirg to balance out, and the result is a nearly static 
situation. 

“Reports which have recently been received covering 
employment and production during December emphasize 
the impression which prevailed at that time that something 
more than the usual seasonal contraction of production 
was taking place. In Massachusetts, for example, only 
slightly more than half of a large number of reporting 
manufacturers were operating at normal capacity. In the 


country as a whole, also, activity was not at as high a rate 


sas in November, but a larger proportion of concerns was 


operating at normal capacity than in Massachusetts. Re- 


tail trade was as usual quiet during January. The volume 


of trade is usually at its lowest point in February.” 


Business in West Continues to Increase 

The department stores reporting regularly to the Chi- 
cago Reserve Bank, and summarized in its monthly bul- 
letin, closed the year 1923 with net sales averaging an ex- 
cess of nearly 15 per cent over the previous twelve months. 
Larger increases had been in evidence for the first part of 
1923, but by December nearly half the stores were show- 
ing declines from 1922, making the aggregate gain for the 
month 8.7 per cent, the third lowest of the vear. 

This smaller percentage increase reflects not curtailed 


' buying, but the result of comparison with a large volume 


of business in December, 1922. In fact, the holiday trade 
this year was exceedingly heavy, so that, despite the 
lessened demand for seasonable goods, December sales 
showed practically the same rate of expansion over No- 


vember as in 1921 and 1922. 


Montgomery Ward Sales Total $134,644,436 
for Year 

Net profits of $7,702,625 reported by 
Ward & Co. for the year ended December 31, 1923, were 
the largest for any year in the history of the company. 
The total compares with net profits of $4,562,607 in 1922. 
Gross sales aggregated $134,644,436, also the largest for 
any year on record and compared with $92,474,182 in 1922. 


Montgomery 


After allowing for all charges, including taxes, sinking 
fund reserves and preferred dividends, the company re- 
ported undivided profits of $6,448,271, against $2,717,988 
in 1922. The net profits for 1923, after allowing for cumu- 
lative dividends on Class A capital stock, showed net in- 
come equivalent to $4.39 a share on the 1,121,251 shares 
of common stock of $10 a share par value outstanding 
The directors on Monday resumed 
dividend payments on the Class A stock at the rate of $1.75 
a share quarterly. About 22 per cent in back dividends 
is still due on these shares, or a total of about $4,500,000 
on the 205,000 Class A shares outstanding. If this total 
is deducted from the net profits of $6,448,271 reported 
in 1923, there would still be a total equal to more than $1.70 
a share available for the common stock. 


The general balance sheet at the close of 1923 showed 
net working capital of $24,070,932, against $18,328,355 at 
the close of 1922, and the ratio of net quick assets to net 
current liabilities was 3.82 to 1 against 3.24 to 1 in 1922. 
The net current assets totaled $32,603,828, dividende as 
follows: Cash $3,365,476, securities valued at $242,858, ac- 
counts receivable $4,544,009 and inventory valued at $24,- 
451,485. Net current liabilities totaled $8,532,896, includ- 
ing accounts payable $4,911,764, due customers $2,228,208, 
and accrued expenses, including reserves for Federal 
taxes, $1,392,924. The company reported no notes pay- 
able at the close of 1923. 

A revised statement issued by the company recently 
declares that the dividend of $1.75 a share on the Class A 
stock announced on Monday is payable February 18 to 
stockholders of record February 7, instead of February 9 
and January 29, as announced originally. 


For Lower Distribution Costs 

The use of central delivery systems as a means of low- 
ering distribution costs is advocated in an_ illustrated 
pamphlet just issued by the Domestic Distribution Depart- 
ment of the Chamber of Commerce of the United States. 
The term “delivery,” as used in the pamphlet, is restricted 
to the delivery of merchandise over short distances, such 
as from a retail store to the address of a customer, or 
from a railway or steamboat to a store or warehouse in 
the same city. 

It is pointed out in the pamphlet that “the most au- 
thentic collection of figures obtainable show that retail 
deliveries conducted by individual store owners cost be- 
tween .04 per cent and 3.0 per cent of net sales. Al- 
though these percentages are the minimum and the maxi- 
mum it is not possible to know an average percentage, 
This 
establishes the cost of deliveries as an important factor 
in distribution, 


but a common percentage is about 1.5 per cent. 


Almost every conceivable kind of transportation is em- 
ployed in conducting deliveries, from the little boy, with 
or without a go-cart or a bicycle, to an expensive form 
of automobile. Consequently there are as many forms 
of waste to be found by analyzing the cost of deliveries 
as can be discovered in any other of the costs of doing 
business. 

In order to eliminate some of this waste in distribution 
the Department urges merchants to combine their deliv- 
eries and offers the suggestion that in many places an 
experienced trucking organization might bo most desir- 
able for a centralized delivery system. Quoting further 
from the pamphlet, three reasons are found for this 
belief : 

First, trucking firms already are experienced in con- 
ducting work of very much the same character and know 
the peculiar difficulties attending the collections and de- 
liveries of merchandise for many different concerns. 

Second, almost all trucking organizations are provided 
with more or less complete warehousing facilities and it 
will be seen that a central station for reassembling the 
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packages which have been collected is a necessary part of 
the system in which warehousemen a!ready are supplied 
with all the facilities and experience necessary for the 
economical performance of the work. Also very probably 
it may be discovered that a suitably located warekouse 
will be found a great convenience by many retailers for 
the storage of their surplus stocks. 

Third, it is but a short step from the work performed 
by a centralized delivery system, to the collection of 
merchandise consigned to retail establishments and the 
delivery of this merchandise from the freight station and 
steamskip docks to the consignee; and there is a logical 
extension of this service to include tke collections and 
deliveries for wholesale establishments since the prob- 
lems involved do not differ materially from those prevail- 
ing in retail deliveries. 

In the pamphlet, charts are used to show the duplica- 
tions which are a necessary part of individual deliveries 
as compared with a centralized delivery system, adding 
emphasis to the economies which are made possible by 
means of the latter plan. A copy, of the pamphlet may be 
obtained free by writing to the Domestic Distribution De- 
partment, Chamber of Commerce of the Unitel States, 
Mills Building, Washington, D. C. 


Earthenware Exports 
Domestic exports for the month of November of 
earthen and stoneware show an increase of $4,456 in 
table, toilet and kitchen ware, and a decrease of $5,466 
Department of Commerce figures for 


in other ware. 


November follow: 


Table, Toilet Other 

and Kitchen China— 

Countries ware Porcelain 
Dollars Dollars 

Giese me cath esse ris oA Cod oro ay 3 cbt: 100 = 
Spain’ o.c8seres eee eee eee eee — 36 
Bing laitd® foie esccetestousrtcamtns tere aie ores eer eae — 10 
Canada— Maritime Provinces 4. 4cee eee 28 — 
Quebec= and Ontaniomeere eer 112 Ayoyel 

Prairies Provinces eee eee 125 675 

Brite Golaands Yukon ae eer 233 = 

Britishy Hlenduhase eee eee Coenen — 36 
Costa. Rica ccc ee One eee — 1,493 
Guatemala. one e eeeee eee eee 423 680 
Hlondurass en ria eee Rj tie nee = 256 
INIGATAgay eye ie eer ace oe — 28 
Panidinia nc sis sens oe Cee oe eae 710 474 
Salvador hie snicte Serer ae ee — 285 
WW RSS a loto we les Arar ah nic Rms He Bain one ath ote 6 539 5,285 
Betmiuda Gor cn chsh eee eer en See 120 5,294 
Jatnaica® pete tree ee een te cee — 393 
Others Brite ayWieste lnditesmem er eee see ou 753 
Cuba: oon eae oor Sees eae 6,096 32,920 
Dominican Republics. seem te ae — 1,446 
Dutch wiestalndiesiseesaaeernee ee ee WP 57 
Flaiti doe0, MAS | de Ne a ee 108 23 
Waveesray MOE font Wh Soouccosgadachovas 25 = 
AT géntingd Miseen(. > Ane. oper ate eee — 2,306 
Brazilh ic ceenshies: ome oe ene inci 25 162 
Chile’ Soe ee ee eee — 1,177 
Colombia: 23.88 Jars boas tee ee 43 3,704 
Ecuador gt oat eae chee OR ee — 84 
POrirretisnta: a aniee tee totes ere ead — 2,214 
Venezuela 45 5 45d. tee ane eee 5 2,481 
BGitis hue lind (eee Coe 99 == 
China tak. oa ep ate bce eee 103 1,725 
Ghosents:t hp eee ee ee eee a 37 = 
JADA) ire pes ceecen oe EO Lee — 849 
Philippine lislancdse see sere eerie 86 8,059 
Siam 3 4c fe Ase tee on ee ee ee 12 — 


PXUIStrAliAM ede occ cae od te eee = 34 
INCASE VCH GALA ae b.86 Sh oman en do tort avo 194 32 
Beletans Kongo... ducer cen eee 16 
Baiitishiesouth | Atiiicay en nse ee eerie 28 = 
Ibis oN RR ee Rk KEIRA E  Pale h 9,310 78,292 


Glassware Exports 

Domestic exports of glassware for the month of No- 
vember show the considerable increase of $64,835 in plain 
table glassware, compared with the previous month. Ex- 
ports of cut and engraved table ware registered a decline 
ef $4,585. Exports of lamp chimneys and lantern globes 
shows an increase of $2,912 and exports of lamps shows 
a decline of $3,546 gain. Export figures for November, 
published by the Department of Commerce follow: 


Lamps 
Table and other 
and Lamp | illumi- 
Table other chimneys nating 
glass- glassware and devices 
ware, cut or lanterns, chiefly 
plain engraved globes of glass 
Countries Dollars Dollars Dollars Dollars 
Denmark ei eek the scene 164 — — 75 
Eilat er oe vaccum are e — — —_— 225 
ESC Ce Menifee: Gree Aa oe eer = 90 — 78 
pall yaiebeess Ro cace is aera 2. Okc ree eee — 50 — —- 
NethenlandSau. mace. eestor 214 — — = 
INOEWAY >. shin nae orcs — 50 _ 
lshi¥ed einen es womEa sa ss eo book 63,208 1,158 250 1,775 
Scotlancdmarn sae eee eee 3,029 — — — 
Ireland spcetence cee ene 174 — — — 
Canada—Maritime Provinces 720 377 193 CAS 
Quebec and Ontario...... 14,646 7,049 2,932 5,381 
Prairie. Provinces ..:..:.. 4,257 911 1,861 1,441 
Brit. Col. and Yukon..... 1,269 65 429 177 
British Eondarasme se nee 1,593 — 152 56 
G@ostay Rica stmacer se ene 432 = 152 28 
(iatenialageeis seer eee 1,999 Ds 9 — 
EVOndUras Macca er eee 1,415 411 96 — 
INicardpiial Meee ela eee 220 = 177 “= 
Banana vcore eer ae 1,876 156 440 195 
SalvadOrwecnien ae eee eee 1,099 — 11 2 
Mexicorn.'.. cc ene eee 17,937 689 5,783 3,062 
Miquelon and St. Pierre.... 37 _- 165 — 
Newfoundland and Labrador 389 134 1,428 253 
Berm day mere emcee 499 143 167 11 
Barbadostn. ae eee — — 239 117 
Wamaica Ber as:adaxk Meee 634 = 319 853 
Mrinidad jand) Tobago... sss 75 — 128 274 
Other British West Indies. . 927 31 301 474 
(Sta ei: cars «epics ae OOO 1,082 576 1,914 
Dominican Republic ....... 578 220 841 181 
Dutch West Indies......... 127 — 29 42 
Teale spots Ae a hee eee eee 1,776 = 144 40 
Vargin Islands of Wa S. eae 88 — 160 17 
UNPERAGUBOGEN Cah nO 0 oa cee Ode 7,179 210 26 1,469 
Bolivia sma eee nents tert 1,818 = 33 231 
BLAZE’ Moose ei ee ee 810 — 118 — 
Clon) ratte Sebahi dh ace hts ee 816 = 23 — 
Golombia we. eee ee ee 1,877 — 12 47 
Beuador enor catt san ee 403 — — -- 
BisttisheGulanaseeny eee 191 — 26 222 
Dratche Gutana enna eee — — 100 142 
Hrench Giana ee. esas ceiee —— = 11 — 
LEER ENCORE Bin ce cds WAeN ek Asuchs S Z — — — 
(RGR sat teres e nee oe 2,763 2,304 86 
VWieneztielat an. ae atias eres 1,401 — 60 153 
Weyoqiey Whaley Sonraoeeunace: 423 — 7,279 505 
Geyloti i onire ners terse ora, tie 26 — = — 
Strattss settlements 24.65 ee - — — 134 52 
CISiiE® kg sabia eS ceo OE AE 1,068 117 —— 293 
Javasand= Madura 7)... acer «1 105 — — — 
Hongkong eae tase aetna 1,997 — 34 15 
JADA rer ececyhc cles seaitnetets 170 — — — 
Philippine Islands ......... 983 _ 23) 5,306 
Stare cic eon oe ee des — — 15 419 
ATISt alias syst certo enone 34,217 1,629 5,255 4,134 
Bsoiiigen (OlEERIbEY oy ancusoease 65 — 68 50 


Brench) Oceania ee eee == 14 168 55 
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New Zealand 


POS aE a 11,283 132 1,036 109 

mithers (Qceamias << ¢...sas:.- — — 12 23 
British West Africa ....... — = 938 22 
British South Africa ...... 2333 690 132 187 
British ast Africa. ........ 101 — 46 =v 
Other French Africa ...... — = 102 116 
Portuguese East Africa ... 21 = 94 es 
TNO re Sect ens eee ean 243,080 15,433 35,031 30,582 


Custom Ruling on Mah Jongg Sets 


The classification of mah jongg sets is fixed under the 
Tariff Act of 1922 in a decision handed down yesterday 


_ by the Board of United States General Appraisers, sus- 


_ through the whole scale of economic vicissitudes. 


taining protests of W. A. Hammond, Alma Eastin and 
K. M. Li & Co., of San Francisco. While this issue was 
recently decided favorably to importers under the 1913 
law, this is the first test case brought under the 1922 law. 
The sets in question, made of bone and bamboo, bone the 
component material of chief value, were assessed at the 
rate of 45 per cent ad valorem under paragraph 407 of 
the 1922 act as “all articles not specially provided for, 
wholly or partly manufactured of * * * bamboo.” The 
importers contended for duty at 25 per cent ad valorem, 
as manufactures of bone, or of which bone is the com- 
ponent material of chief value, under paragraph 1439 of 
the Tariff Act of 1922. In a lengthy opinion by Judge 
Waite, this claim is upheld. 

In another part of this decision the customs board finds 
that the wooden boxes imported with these sets are parts 
of the sets for duty purposes and dutiable accordingly. 
The importers contended that the boxes should have been 
considered separately and duty assessed under the provi- 
sions for manufactures of wood. This view is not accepted 
by the customs board. 


Business Then and Now 

“There are excellent reasons to hope that 1924 will 
be a year of prosperity for American business,” says 
Alvin W. Krech, chairman of the board of the Equitable 
Trust Company of New York. “By prosperity, I mean, 
not a frantic multiplying of wealth, which is the dream 
of the speculator or the gambler, but a measured though 
steady growth of our economic structure, which is the 
ideal prayed for by the sound business man, This coun- 
try, and it is good at this time of the year to look back- 
ward in a pensive mood, has in the last few years gone 
lt ex- 
perienced the intoxicating elation of colossal turnovers 


_ and profits prior to 1920, but sobered by the almost in- 
| evitable depression that followed, it took gamely its losses. 


Nineteen-twenty-three, completing the uphill work of 
1922, saw again this country hammering with calm pur- 


| pose at its big task, and as a banker, I should say with 
| gratitude that the business community on the whole has 


shown during the last year an attitude of mind and pur- 
pose which today finds its reward in a very encouraging 
credit position. I may well say that the banks in 1924 will 
continue to extend to their clients the credits of which 
the latter have shown themselves to be so worthy during 
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the past year, and I believe also that this country, which 
has known the supreme economic blessing of what 
amounted practically to full employment in 1923, will be 
able to keep up its industrial output.” 

“The outlook at the opening of the year just closed— 
1923—was for a year of good business. Looking back- 
ward,” says Walter W. Head, president of the American 
Bankers’ Association, “we must recognize that, although 
oversanguine expectations were not realized, reasonable 
hopes for a year of sound progress were amply fulfilled. 

“The favorable course of business was primarily the 
result of active domestic demand for goods—a domestic 
demand sufficient to offset the depressing effect of un- 
favorable foreign conditions. Stocks of raw materials 
and of finished products were reduced to a point not out 
of line with current demand, and continued free produc- 
tion was therefore required to replenish normal current 
consumption, As a result, employment at good wages was 
general during the entire year. 

“The position of the farmer generally improved during 
the year, although that of wheat farmers continued to be 
embarrassing. Higher prices for some agricultural prod- 
ucts and a tremendous corn crop increased the purchasing 
power of the farmer, and, to some extent, thereby aided 
retail and wholesale trade. In the cities a tremendous 
construction program was carried out, with consequent 
activity in many industries which produce building ma- 
terials and related commodities. 


Course of Business Stable, Says Review 
By many standards, 1923 was a year of extraordinary 
achievement and widely diffused prosperity, says the Re- 
view of the Irving Bank—Columbia Trust Co. Consider- 
ing the magnitude of political disturbances abroad, the 
course of American business has been surprisingly stable 
and satisfactory. 
fears of a possible movement of inflation was followec 


The boom which in the Spring aroused 
I 
in the mid-year by a reaction that in the light of subse- 
quent events can be seen as a wholesome influence in 
keeping our private and public affairs on an even keel. 
Employment continues nearly at maximum, the Decem- 
ber decrease in the number of New York State factory 
workers being only one, and, for the country as a whole, 
one and a half per cent; trade continues in very large 
volume, with a flow more steady in character than in 
many previous years, due to widespread caution, hand-to- 
mouth buying, and to the high efficiency of the railroads 
in moving freight; our leading crops show a gain of 
$880,000,000 or 11.7 per cent over 1922; exports have 
recently shown a large increase; the financial situation 
continues strong, an especially favorable feature being 
the fact that municipal bond issues were 13 per cent below 
1922, and speculative feeling at the present time is cheer- 
ful. One of the major reasons for this optimism is the 
growing popularity in all sections of the country of Sec- 
retary Mellon’s plans for tax reduction which must be 
based upon minimizing the dangers of predatory bonus 
legislation. 


HE well known Limoges China manufacturer, 


Jacques Bernardaud, head of L. Bernardaud & 

Co.; arrived in New York last Sunday, on the 
Paris, for a four weeks’ visit in this country, for the pur- 
pose of making a short trip with Jas. J. Temple, American 
manager for the firm and arranging details for the con- 
cern’s removal to their new uptown salesroom on May Ist, 


FiKe. 


A passenger on the Majestic, which sailed last Saturday 
was Wm. G. Benedikt, merchandise manager for the china, 
glass, lamp and housefurnishing departments for L. Bam- 
berger & Co., Newark, N. J. Mr. Benedikt expects to 
spend some time in the foreign markets placing orders 
for the above mentioned lines. 


Henry Benedikt spent Tuesday and Wednesday of this 
week on a visit to the plant of the Canonsburg Pottery 
Co., Canonsburg, Pa., which he represents in the local 
market: 


Eugene Fondeville, head of A. J. Fondeville & Co., 
importers, sailed for Europe last Saturday aboard the 
Majestic for a visit to the various factories represented by 
his concern in this country. 


Edward, Reiwald, of the A. J. Fondeville Co., sales 
staff, who returned home last Thursday from a prelimin- 
ary trip, for the purpose of sounding the buyers out, up 
the State, as well as through the middle west, on their 
purchases for the spring trade, reports conditions very 
favorable. 

John H. Harris, buyer for the Kaufman Dept. Stores, 
Inc., Pittsburgh, was another passenger aboard the Majes- 
tic last Saturday, who will be away for several weeks on 
his annual buying trip. 


John Werner, buyer for Raphael Wiell & Co., Inc., 
San Francisco, Calif., leaves for home on Friday, after a 
two weeks’ stay placing orders in the local market. He 
stopped at the Pittsburgh exhibit on his way here and ex- 
pects to stop off in the factory district enroute home. Mr. 
Werner states that business has been exceptionally good 
with him and he is very optimistic about the future. 


The Plaut-Cadden Co., a well known furniture house 
of New London, Conn., are about to add a china and glass- 
ware department to their business, their buyer having been 
in town last week making purchases for the opening. 
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A. H. Holbrook, president of the importing concern 
of Geo. F. Bassett & Co., sailed on Wednesday for Eu- 
rope cn the Paris, to spend several weeks on a visit to the 
factories in England and France, to arrange for new sam- 
pie limes: etc: 

W.R. Renouf, sales manager of the Niloak Pottery Co., 
Niloak, Ark., was a visitor in town this week calling on the 
local buyers with his line. 


Cox & Co. Secure New Lines 

Cox & Co., manufacturers’ representatives, 120 Fifth 
Ave., have secured the eastern representation of the Lip- 
pincott Glass Co., Alexandria, Ind., manufacturers of a 
complete line of blown ware, which is well known in the 
market. 

Another line they have also taken on, for eastern terri- 
tory, is the Massillon Aluminum Co., Massillon, O., man- 
ufacturers of the well-known brand of “Betty Bright” 
aluminum ware. 


Salesmen’s Banquet Next Monday 

All arrangements have been comp'eted for the Lincoln 
Eve Dinner, the thirty-second annual banquet of the Pot- 
tery, Glass & Brass Salesmen’s Association, to be held in 
the north ballroom, at the Hotel Astor, next Monday 
evening. 

Everything looks wonderfully promising for a great 
time, with an excellent dinner, good music and a fine en- 
tertainment of well known artists. 

Tickets are only six dollars each and should be secured 
early, as there are only a few days left. 


Moscovitz Newest Factory Representative 

The latest addition to the list of New York factory rep- 
resentatives, is Harry J. Moscovitz, formerly well known 
in the trade as a buyer of china and glassware, for some 
of the city’s largest department stores and latterly as a 
wholesaler, having been for the past two years associated 
with Herbert & Neuwirth, Inc., representing various well- 
known factories. 

Mr. Moscovitz, who recently resigned from the last 
mentioned connection, has secured the following lines for 
representation, which are now on view at his salesroom 
on the second floor, 10 West 23rd St.: Atlas China Cog 
decorated china dinnerware; National Pottery Co., yellow 
ware and stone ware; The Bahl China Co., encrusted din- 
nerware and glassware; Porter Cut Glass Co., light cut 
glassware and the Artgoods Novelty Co., decorated glass- 
ware. 
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Hotel Exhibitors 

Among out-of-town concern, exhibiting their lines at 
New York hotels this month, are the Jones, McDuffee & 
Stratton Corp., Boston, whose display is as usual in charge 
of Jas. P. Gordon, in room 363, at the McAlpin. Others 
are Mitchell Woodbury Co., Boston, in room 366, in charge 
of Herbert A. Wellington. The Ideal Cut Glass Co., Can- 
astota, N. Y., is in room 362, in charge of F. L. and G. B. 
Morecroft and the Hunt Cut Glass Co., in room 361 in 
charge of Harry Hunt. 

Wm. L. Tickell, with the Edwin M. Knowles China Co., 
‘East Liverpool, O., line of dinnerware, will open up at the 
McAlpin, on Monday, February 11th. 

“Billy” Lynch, is exhibiting the Taylor, Smith & Tay- 
lor, East Liverpool, O., dinnerware line, in room 615 at 
the Hotel Imperial. Another exhibitor in this hotel is 
Chas. A. Weidemann, with the Quaker City Cut Glass 
Co.’s line of decorated glassware, in room 541. 


White Co. Store Reports $600,000 Net Average 
Profits 

One of the best years in its history is reported by the 
R. H. White Co., Boston, which was established in 1862. 
After deducting all operating expenses, depreciation, in- 
ventory adjustment, and Federal taxes and other taxes, the 
firm reports an average of $600,000 a year net for the 
seven years ending Dec. 31, 1923. The balance sheet, as of 


Nov. 30 last, shows: Current assets, $4,262,519, of 
which $1,485,195 represented accounts receivable and R | | S H iD KE N 
$2,050,266 merchandise inventory written down to cost. 

Current liabilities were $1,753,739, of which $1,351,739 A Pattern by Johnson Brothers 
was accounts payable and $402,000 notes payable. ; 


The company has recently taken over as owner much 


of the retail area which it has occupied for nearly a half HE simplicity and grace of 
‘century under leases. An issue of $2,000,000 of bonds this Rushden pattern is an 
partly financed the purchase, although the price paid was appeal to your good taste. The 


-much in excess of this figure. Its real estate is carried 


| : ie : . ler i ; 7 [ 1o 
on its books at $290,327 and fixtures and improvements border is of conventional design 


_to leased buildings at $467,263, although the property is with oblong panels of pink roses. 
assessed at $2,085,300 for the land and $164,700 for the The edges are of gold. 
buildings. We also have a number of 


new and distinctive patterns in 


Buyers in New York English porcelain, Japanese, Ba- 


January 3lst, 1924 


L. A. Cohen, toys, Lands Bros. D. G. Co., Helena, Mont., 1154 odes and French china that are 
Broadway (F. Lilienthal Co.). 3 receiving the enthusiastic appro- 
| F. Barr, dolls and toys, Faris Walker, Los Angeles, Calif., 115 = ped F- ‘ 

W. 30th St. 8th floor. val of discriminating buyers. 
February Ist, 1924 

Miss K. Hannigan, toys, Burger D. G. Co., Birmingham, Ala., Remember: We control all pat- 
1352 4th Ave. (Kirby, Block & Fischer). terns— al W onl , r h ntr 

Miss K. M. Riordan, housefurnishings and toys, J. H. Bunce ei tie ee Cee OU Te co ol 
_Co., Middletown, Conn., 315 4th Ave. (D. G. Alliance). for your city. 


| W. M. Oddie, housefurnishings and china, Griggs Co., Cleveland, 
'O., Imperial. 


» D. L. McCarthy, housefurnishings and toys, Rike-Kumler Co., 
Dayton, O., 225 5th Ave. (Retail Researcl ae 
February 4th, 1924 
| : 9 e 


F. C. Fitzhue. toys, Townsend, Wyatt & Wall, St. Joseph, Mo., 


| 

370 7th Ave. 

We A. Corrie, toys, Hearn D. G. Co., Shreveport, La., 333 7th Importers 

fee). Bigeins). 219-221 Market Street Philadelphia 


(Continued on page 34) 
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IVOIRE RUSTICANNA 


A Colorful Old French Pattern 


A. J. FONDEVILLE & CO. 


Importers of China, Glassware, Earthenware and Novelties 


135 Fifth Avenue 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED R 
Hist 
HOTELS HOSPITALS Ny 
CLUBS CAFETERIAS 4 
RAILROADS - STEAMSHIPS ns 
RESTAURANTS 7 


THE MAYER CHINA CO. 


Se 


From Sarreguemines 


Executed under glaze on an ivory 
body—exceptionally good for Bun- 
galow Services, Tea Sets, Breakfast 
Sets and Various Short-Set Combi- 
nations. 
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Import 
Backed By Open Stock 


New York 


Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


GEO. R. WEST SALES CO. 
954 Liberty Ave. PITTSBURGH 


NEW YORK CHICAGO 
Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


i 


fate 


ITH the abatement of severe cold weather, kiln 

production in the East Liverpool district, where 

natural gas is being used for fuel, is again nor- 
mal. The loss in production so far this season, however, 
‘is not nearly so large as a year ago, due to the increased 
use of fuel oil. 
~ Notwithstanding the loss in kilns, there has been consid- 
erable shipping of both white and decorated, and the kiln 
loss will not be felt for perhaps a week in some instances, 
‘and was noticeable in other plants a day or two after the 
schedule was “shot.” 

In view of the heavy volume of business that is now on 
file in the offices of all potteries, the need of ware is most 
urgent. The manufacturers, however, are in no way to 
blame for the situation, and they may be able to gain the 
ground lost within a month or so, should conditions con- 
‘tinue favorable. 


| 


_ The tunnel kiln in the new No. 6 plant of the Homer 
Laughlin China Co., was fired for the first time last week, 
when green saggers were sent through. Thousands of 
ssaggers have been made and piled about the plant as this 
department is the first to be placed in operation at the 
snew plant. The sagger machine will be put in operation 
within a few days. 
Construction of two additional kilns at the plant of the 
‘Albright China Co., Carrollton, O., has been delayed unti! 
‘the weather is more favorable for building. The comple- 
f 


Mould makers were to begin work in the new plant of 
ithe W. S. George Pottery Co., at East Palestine, O., this 
wweek. In due season this plant will give the company an 
‘increased production of seven kilns. Every modern ap- 
pliance has been installed in this new shop, which makes 
it one of the most modern plants in this industry so far 
‘erected. 


| The many friends of W. E. Wells, secretary-treasurer 
of the Homer Laughlin China Co., will regret to learn of 
his confinement to his home on account of an attack of 
grip. There has been a gradual improvement in his con- 
dition, however, and within a few days he will again be 
at his desk. 

_ In addition to manufacturing a special line of bathroom 
vitreous porcelain specialties and other items in the hotel 
line, the Alliance Vitrified China Co. has begun the manu- 
facturing of a line of hotel china. This plant has a capacity 
of three kilns, and it is said thar the output has been 
absorbed. 


TI] 
| 


The new “Princess” dinner shape of the Smith, Phillips 


(\ 


China Co., has proved to be one of the most popular of- 
fered the trade this season, and a complete line of samples 
with new decorations have been placed on display in their 
New York show rooms, in charge of Phillips, Thistle & 
Smith, Inc. Their new “fast” sauce boat is now to be had 
as an item in all open stock patterns. 

Thomas A. Copperstone has started over his western 
territory and is showing the new semi-colonial dinner 
shape of the Vodrey Pottery Co. Every mould of the 
former shape, manufactured by this firm for years, has 
been destroyed, so that the new shape is the only one 
featured by this company. 

“Our January business was the heaviest we ever booked 
in a single month,” explained Frank P. Judge, Jr., sales 
manager of the National China Co., Salineville. “Demand 
for our open stock patterns are continuing active, not only 
from our different sales offices, but also by mail. It looks 
to me as if the manufacturing potters are due for one of 
the most active years in history.” This plant is being op- 
erated to capacity production, and inasmuch as coal is 
being used for kiln firing, there has been no kiln loss this 
season due to cold weather. 


It is rumored here that one of the most prominent semi- 
porcelain dinnerware concerns in the Ohio district has 
been considering the purchase of a pottery plant at Cam- 
bridge, O., that is now idle. As the story goes, this well- 
known firm has been interested in increasing its capacity 
for some time, and that when it became known that the 
Cambridge plant was to be offered for sale, an inspection 
of the property immediatelye followed. 


A new shape in teapots is being shown by the Hall 
China Co., and in a variety of different treatments. The 
pot is a paneled effect, and treatments are in the lighter 
colors, with handles being decorated differently than the 
pot itself. 


$12,000 Blaze Fails to Stop Albright Factory 
Production 
The fire experienced by the Albright China Co. Monday 
morning, January 28, at the concern’s Carrollton, O., plant, 
was confiend entirely to the storage straw shed and cooper 
shop. Arrangements have already been made whereby 
they will obtain both packages and packing materials from 
their Scio plant and there will be no delay in filling order. 
The loss amounts to about $12,000, fully covered by in- 


(Continued on page 34) 
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Telephone Gramercy 1076 


H. J. MOSCOVITZ 


10 West 23rd Street 
New York 
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= ATLAS CHINA CO. THE BAHT GHINAR ECO: ( 
: Decorated China Dinner Ware Encrusted Dinner Ware and Glassware ' 
= NATIONAL O MER Ye. CO: PORDER CUMG TASS Gor 
= Yellow Ware and Stone Ware Light Cut Glassware \ 


ARTGOODS & NOVELTY CO. 
Decorated Glassware 
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Wheeling Decorating Gor | 


| 
| 
| 
| Wheeling, West Virginia 


Gold Encrusted and Hand Painted China 
and Glassware 


Dec GWA 
Gold lines with 
solid wide am- 
ber lustre band 
over bulge. 


Freshen Up Your Whole Department 


VER 1200 up-to-date merchants in 
all parts of the country have found 
that the active merchandising and adver- 
tising behind Nonik enables them to liven 
up their whole glassware department by 
pushing this much-demanded line. You 


oe = : can profit by what these 
modern retailers have NO N K 
: Zt 
Cobalt Blue and Gold Encrusted Border on Rosenthal China discovered. 


> 


See Our Write for latest catalogue \ 
New Creations for 1924 See our new 1924 decorations 
REPRESENTATIVES 4 
|. SILVERBERG L. S. FITEMAN Nonik Glassware Corp. 
2 East 23rd St. THOS. H. BUTCHER 404 W. Baltimore St. Mohawk Bldg. 
New York Chicago Baltimore 
E. M. BARTLETT R. D. OTTO JULIAN GOLDBERG 5th Avenue and 21st St. 
‘ i 108 N. ; 
pee ee Apeoien nce iain Aibiod Menaec daaannaed Sie ies New York, N. Y. 


COPYRIGHT -1927 
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same letters contain additional specifications. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


INCE the close of the Pittsburgh annual glass expo- 
sition, glass manufacturers report the receipt of 
considerable mail business, not only confirmation 
from buyers who were in the district last month, but these 
This situ- 


ation is taken to indicate that distributors are more or less 


' short in their stocks, and that merchandise is needed as 


- soon as manufacturers can make shipments. 


The total volume of business done by the glass manu- 


_facturers in January here is declared to be equal and in 


some instances larger than the record for the preceding 
January, and this being so, will insure the steady operation 


_of plants during the first and second quarter of the new 


- vear. 


All salesmen who displayed their lines in Pittsburgh dur- 
ing the last month are now covering their territories, and 
are forwarding new business, having been visiting consid- 
erable trade not represented in the market during the 
annual event. 


Donald Fisher, manager of the St. Louis office of the 
United States Glass Co., who has been spending a season 


' at the home offices here has returned to his desk, and is 


now arranging to travel through his southwestern terri- 
tory. 


3y the consolidation of the interests of the Hocking 
Glass Co., and the Lancaster Glass Co., Lancaster, O., it 


\ is quite likely that duplication of items will hereafter be 


» eliminated. 


This will give either plant the opportunity to 
devote their time and attention to the development of other 
lines, not now featured by either factory. The Lancaster 
factory will continue under the management of Phillip H. 
Martin, through whose efforts the Lancaster plant has 


become such a factor in the trade. 


Information has been received here that probability 
COs 
Enamel Co., which plant was recently destroyed by fire, 


exists that the former business of the Bellaire 
will be consolidated with another enamel interest in that 
same district. The American Stamping and Enameling 
Co., has proposed to the Bellaire Enamel Co., to sell cer- 
tain interests in the Bellaire American plant to the Bellaire 


Enamel Co., and this offer is now under advisement. 


Oliver A. Wood and Antonio Scalise. of Fairmont, W. 
Va., are at the head of the Columbia Glass Co., being 
formed there with a capital stock of $150,000, for the 
purpose of entering into the manufacturing of glass. It 
is proposed to open a new plant in the Fairmont district 


before spring. 


J) 
AA 


alll 


3all Bros., Muncie, Ind., have arranged for the erec- 
tion of a new plant at Ft. Smith, Ark., to take care of 
their growing business in the southwest. The new factory 
will cost approximately $250,000, and a general line of 
containers will be marketed from this unit. 


Just fourteen years ago, last week, Swaney Hall, now 
sales manager for the L. E. Smith Glass Co., went with 
the company, when L. E. Smith was at the head of the 
concern, operating in Jeannette, Pa. He knew nothing 
about glass, whether-it was tank or pot, but he did know 
how to talk. 

“Give you $50 a month to go on the road,” Mr. 
Mr. H 
mutual friend. 

“Suits me, and if I don’t make good, I don’t want the 
job,” Mr. Hall retorted. 

Immediately Mr. Smith began to explain the line to Mr 
Hall. 


a few days, and those few days were spent by Mr. Hall in 


Smith 


said to Hall after they had been introduced by a 


The display in the Ft. Pitt was to break up within 


“listening in’? when the remaining trade was being taken 
care of. 

In those days it was a case, seemingly, of glass manu- 
facturers making mustard in order to sell glass, and Mr. 
Hall went out to call on wholesale grocers and others. 

Then when other interests took over the interests of 
Mr, Smith in the Jeannette plant and removed to Mt. 
Pleasant, Mr. Hall went along. He continued to travel 
and with an increased line. No man has proved too big 
for Mr. Hall to unravel a line of sales talk. He has more 
than made good. 

Today Mr. Hall is receiving $50 per month with 
plusages. 


Spiral optic blown stemware is being made a leading 
feature in the line of the Wheeling Decorating Co. this 
season, and it has proved to be a popular addition to the 
extensive offerings of this concern. The line is to be had 
in a gold encrusted band treatment. The variety of service 
plates offered by the Wheeling Decorating Co., this year, 
is the largest ever assembled, and the variety of treatments 
has made the line an attractive one with the trade. 


Operations have been resumed in the Gas City, Ind., 
factory of the United States Glass Co., where they were 
suspended during the last holiday season, due to the neces- 
sity of factory repairs. A number of shops have been 
placed on production basis and several automatic ma- 
chines. 

(Continued on page 35) 
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SNOW-WHITE 
Snside/ 


No stains or crazed glaze ever mar 
the pure white inside of Hall’s China 
Teapots. Intelligent women every- 
where are asking for them. Write for 
full information and prices. 


Hall China Company 


Largest Manufacturers of 
Fireproof Cooking China 
in the World 


503 Market Street 
East Liverpool, Ohio 


LCA ha 


of Secret Process Fireproof China 


February 7, 


By 


| ETAIL trade as usual was quiet during January, 
says the Federal Reserve Bank of Boston. The 
= volume of trade is usually at its lowest point in 
| February. Sales of representative New England depart- 
ment stores in December were five per cent larger than in 
the corresponding month the year previous, and were, in 
fact, the largest ever reported. Notwithstanding the pres- 
‘ent seasonal quietness, the volume of retail distribution 
‘continues relatively large in proportion to production. 
_ Walter A. Hawkins, director of the Jordan Marsh 
Co., has received a telegram from President Calvin 
Coolidge, as follows: ‘Best wishes to Quarter Century 
‘Club and heartiest congratulations to Mr. Watters Mem- 
‘bership in your organization is an evidence of faithful- 
The congratulations to Mr. 


‘ness and efficient service.” 
Watters were on the occasion of his entrance into the 
‘Half Century Club of the store, which is made up of em- 
-ployees who have worked for the company for fifty 
years or more. 


Mr. Good, associated with Ed. Wilgus in his new ven- 
ture as manufacturers’ representative, in the Rice Build- 
ing, 10 High St., is a former Boston newspaper editor. 
‘Mr. Good has obtained a good many “scoops” in his day 
as a purveyor of the daily news, and hopes to do as well 


in the glass business. 


| 
| 
| 


Chester W. Pingree, Boston representative of the Taiyo 
Trading Co., New York, has received a lot of new samples 
of his house’s goods. 


| 
| 
} 


R. H. White Co. Honors Employees 
The Long Service Club of the R. H. White Co., cele- 
brated its inaugural banquet last Monday evening in the 
dining room of the store with an attendance of 147 
charter members, each of whom have been with the com- 


i 
| 
| 
| 
| 
| 


)pany fifteen years or more. The men and women de- 
-clared eligible for membership, were awarded two weeks’ 
vacation in addition to the annual summer holiday. Robert 
Hooker, the oldest employee, who has served for forty- 
'three years, was given $500 in gold by President George 
_B. Johnson of the company. The dinner and programme 
involved a family gathering, permeated with all the fel- 
‘lowship which comes from long acquaintance and daily 
contact. In the hall, decorated with the mottoes, “Make 
new friends but keep the old” and “Long and loyal 
/service has its own reward.’’ A jazz orchestra played 
throughout the dinner, there were also vaudeville sketches. 
Each guest received a souvenir containing portraits of 
members of the firm and charter members of the Club. 


RrcHaArp D. GRANT, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


Major Francis W. Tully, a director of the firm, had 
charge of the after-dinner exercises. President Johnson 
spoke, as did also Harry E. Carter, office manager and 
first president of the club, who responded to President 
Johnson’s address and brought the guests to their feet 
on his proposal to vote Mr. Johnson an honorary member. 
Lieutenant J. Dunton Sherman spoke on “Service Stripes,” 
meaning the qualities which make for success in life. 
A feature of the entertainment was the appearance of a 
group of young men and women, dressed in costumes 
of the sixties, who sang old time melodies. 

The first officers of the club are: honorary president, 
George B. Johnson; president, Harry E. Carter, office 
manager; vice president, Frank P. Anderson, floor su- 
perintendent, and William P. Fraser, salesman; secretary, 
Miss Isabella B. Douglas, sales department. 


Prato Sullivan, buyer of glassware for R. H. White 
Co., is busy this week in connection with the company’s 
annual clearance sale. Mr. Sullivan’s department offers 
a wide range of well selected goods, at most attractive 


savings. 


The Mitchell Woodbury Import Show 


In less than two weeks, hundreds of buyers will be 
swarming to Mitchell Woodbury Co.’s import show, which 
will be held at their spacious establishment in Boston, 
commencing February 18th. A fair estimate of the im- 
portance of this exhibit may be realized when over one 
entire section of the building will be devoted to the dis- 
play. 

Arrangements are now being made for the reception 
of the trade. The show promises to be of national at- 
traction, representing the best items the markets of the 
world have to offer. It will be a display worthy of the 
attention of every retailer and buyer of china and glass- 
ware. 

For the past ten months, the concern’s foreign buyers 
have labored diligently in the selection of merchandise for 
the show. All the leading markets abroad, are contrib- 
utors of some notable production, new to the American 
trade. England, France, Germany, Austria, Italy, Czecho- 
Slovakia are all represented with something of special 
interest. 

Many new dinnerware patterns have been developed for 
the occasion that are exceptionally desirable in color, 
shapes and quality entirely different from the general run. 
There is an array of up to the minute treatments and the 
firm’s buyers have the assurance from the factories abroad, 
that deliveries of orders will be prompt. 

(Continued on page 34) 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


N Monday, Feb. 4, the Chicago Glass, Pottery, 
Lamp, Housefurnishing Association opened their 
fourth exhibit. Throughout Sunday the exhib- 
itors were busy setting up their displays and all exhibits 
were ready for buyers early Morday morning. From 
early indications the attendance will be large during the 
one week exhibit. Up to noon of the opening day one 
hundred and twenty buyers had registered, coming from 
Sleet and bad weather hindered the attend- 
It is 


expected that the local buyers will be in heavy attendance 


many states. 
ance of buyers from Chicago and suburban towns. 


on the second and third days of the exhibit. 

The handling of the setting up of displays was most 
efficiently taken care of by the management of the Con- 
gress Hotel and the association officials. Too much credit 
cannot be given to D. E. Crum, exhibit manager, Henry 
Von Hagel, chairman of the Exhibit Committee and the 
members of his committee who worked Sunday and early 
Monday morning to render service to those displaying. 

House furnishing lines, including china and glassware, 
showed the best buyer response last week in Chicago, ac- 
cording to merchandising authority on State Street. Feb- 
ruary clearance sales are now well under way and the 
department heads are expressing general satisfaction at 
Wholesale 
buying has commenced to pick up in the Chicago sample 


the increased business noted from day to day. 


rooms and everything indicates a healthy Spring buying 
season will soon be under way. Most of the china and 
glass road salesmen working from Chicago, have been 
called in for this week to help conduct the displays at the 
Congress Hotel. 

The L. Fish Furniture Co. has paid $80,000 for prep- 
erty at 1903-11 S. State St. 
proved with a three-story building, which will be wrecked 


The property is now im- 
and a large warehouse erected for the furniture company. 
The capital stock of the Hi-Art Lamp Co. has been 


increased from $25,000 to $50,000. 


offices of this company were moved into larger quarters 


The factory and 


on Wabash Ave. last year. 


The M. L. Frank Co. has been incorporated. Store and 
offices are located at 2523 W. North Ave. 


deals in furniture, house furnishings and interior decora- 


The company 
tions. The owners of the company are Harry A. Pillman, 
F, Nierman and Max W. Peter. 

The Van Buren Stores, Inc., has changed its name to 
the Congress Furniture & Rug Co., and the capital stock 
of the company has been increased from $10,000 to 
$200,000. 


Thirty-two 


The John M. Smyth Co., one of Chicago’s oldest high 
class furniture stores, suffered a loss last Saturday by 
One fireman was killed 
while fighting the blaze which swept the six-story ware- 
house at 1014 W. Madison St. The loss of furniture 
and furnishings stored was estimated at $40,000. 


fire in one of their warehouses. 


The Ku'p Theft Proof Lamp Co. has been organized at 
143 W. Austin Ave., to manufacture electric light bulbs 
and lamps. 


On Monday of this week Mandel Bros. opened their 
February sale of china, glass, lamps and art wares, in- 


cluding entire dinnerware stock at twenty per cent dis- 


count. The sale was heavily advertised and the buying 


public responded to the offerings early in the week. 


The New Home Decorating Co., 400 S. State St., has 
been incorporated for $5,000. The company will manu- 
facture and deal in furniture, lamps, rugs, ete. 


The Peru Furniture Co., 1824 Fourth Ave., Peru, IIL, 
is new. The company is capitalized at $5,000 and the 
owners are S. A. Kidd, C. G. Carlson and John Clydes- 
dale. 


More than 3,000 employees of the Boston Store who 
have been in its service for six months or more have been 
insured under a group plan, paid for partly by the em- 
ployee and partly by the Boston Store. The insurance 
increases with length of service and disability compensa- 
tion is also included. This plan enables many of the 
store’s employees to secure insurance, who would by rea- 
son of age or other factors, be unable to take individual 
insurance. Such a plan increases the good will between 
employers and employees. 


The Clifford Pottery Co., an Illinois corporation, was 
dissolved recently. 


Mechanical Toys Popular in London 

The scientific age has registered on the children of 
England; tkeir mothers, on the other hand, show a slight 
lapse into the quaintness of mid-Victorianism. This was 
revealed during the London Christmas shopping when 
anxious mothers patrolled the counters of the large de- 
partment stores. pricing mechanical engines for their 
daughters and 
friends. 


purchasing dolls for their grown-up 


According to the managers of some of London’s larg- 
(Continued on page 35) 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS x 
GIFT SHOP & ART GOODS-DOLLS’' & TOYS 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER’ 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co.,, 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


EADY 10 SERVE 


BUYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
1. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Fr. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAH Grass Co. 
Co-OpgerATIVE Fuint Gtass Co. 
Tue Duncan & MILER Grass Co. 


€: 


Q 
oo 


Gra A Jones C. 


North / Wabash Avenu 
Chicago 
DINNERWARE 
Pone-Gosser China Co. 
GLASSWARE 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
Thompson Studios 
Quaker City Cut Glass Co. 
National Gloss Novelty Co. 
LAMPS AND SHADES 
The H. E. Rainaud Co. 
Wood Art Co. 
The Artwood Corp. 
Haven Co. 


Shepherd Co, Phone 
Burke Studios Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 
Tlopewell China Corporation 
HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American \Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


/Q N-WABASH AVE | 


A. W. STEINER’S STUDIOS 
Importers and Decorators of 
ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


BUSINESS OPPORTUNITIES 


IGH class department store in southern city of 50,000 

population wishes to lease or rent basement floor 35 x 60 for 
Crockery or Glassware department. Only responsible parties need 
apply. Please answer to RN, care Kirby, Block & Fischer, 352 
Fourth Avenue, New York City. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Boston News 
(Continued from page 31) 


The display of glassware is also unusual and is shown 
in an extensive variety of rich finishes, ornamented with 
Of special 
significance is the engraved glassware, in amber and garnet 
colors, that will appeal to the most discriminating. The 
ware may be purchased in assortments, thus eliminating 
items unsuitable for certain classes of trade. This glass- 
ware is moderately priced, when one considers its merits. 


fanciful touches, that add much to the ware. 


Among the items are, candlesticks, baskets, mayonnaise 
sets, candy jars, hair receivers, sandwich trays, cracker 
and cheese dishes, comports and console sets. 

One of the most important features of the display, is the 
section devoted to art wares. 
of the finest type of workmanship shown, in the form of 


There are many examples 


eracefully designed vases or bowls, with classical figures 
and various other ornamentations that are radically differ- 
ent. This ware, primarily intended for use in beautifying 
the home, of late years is also in great demand for use in 
confectionery and other store window display. 

The array of fancy china is characterized by startling 
departures from the older styles, notable improvements 
have been made, in almost every piece and yet these items 
may be obtained at very low cost. The combination of 
colors are particularly striking, of a type well calculated 
to make a general appeal. The decorations are both sim- 
ple and artistic. Included in the line are bread and milk 
sets, cake sets, berry sets, chocolate sets, tea sets, salad 
bowls, mugs, sugars and creams, celery trays, cups and 
saucers, ash trays, candlestick holders, baby plates, cuspi- 
dors, jugs and dresser sets. 

Mitchell Woodbury Co. are known as one of the largest 
and most progressive importers in the country and the big 
exhibit which they plan to conduct is sure to bring them 
a host of new friends among the dealers who are sure to 
appreciate the combined saving in costs, due to quantity 
buying, consolidated shipments and expert buyers’ service. 


What the Potteries Are Doing 
(Continued from page 27) 


surance, on which adjustment has already been made. | 


The excellent work of a volunteer fire department, to- 
gether with a very efficient sprinkler system, in the main 
factory saved the rest of the plant from being burned. 
Two cars on their siding, were partly consumed, only one 
of which was loaded with ware. 

A new cooper shop and straw shed, 60 x 140 is already 
under way. Until completion of this building, all pack- 
ages will be made in a section of their packing shed. 
While the concern will be a little cramped for room for 
the next two or three weeks, they assure the trade that all 
orders will be shipped on schedule time. 


Caught in the News Net 
(Continued from page 25) 
A. Hellenthal, housefurnishings and crockery, Bon Marche, 
Seattle, Wash., 240 Madison Ave. 

Miss M. A. Kelly, china, glass, MacDougal & Southwick, Seattle, 
Wash., 23 East 26th St, (Wi Karett)e 

J. F. Jones, housefurnishings, J. M. Mosby Co., Richmond, Va., 
120 West 32nd St. (A. Fantl)-=-- 

A. Farkas, toys, Hillman’s, Chicago, Ill., 131 West 35th St. 
(Hart, Flanagan Co.). 

A. H. Riker, housefurnishings, lamps, china, glassware and 
toys, Wurzburg & Co., Grand Rapids, Mich., 105 Grand St. (Jay 
Gans 

R. Johnston, toys, Mrs. C. Yates, china, lamps and dinnerware, 
Block & Buhl, Peoria, Ill., 120 West 32nd St. (A. Fantl). 

Miss M. Connors, gift mdse., R. E. Kennington Co., Jackson, 
Miss., 120 West 32nd St. (A. Fantl). 

T. J. Gill, china and glassware, Emery, Bird Thayer D. G. Co., 
Kansas City, Mo., 25 Madison Ave. 

F. Barr, toys, Farris-Walker, Los Angeles, Calif., 1150 Broad- 
way (F. Lilienthal, Inc.). 


February 5th, 1924. 


Mr. Phillips, housefurnishings, McAtee, Lyddane & Ray, Owens- 
boro, Ky., 23 East 26th St. (Mdse. Reporting Co.) 


F, E. Hamilton, toys, china and housefurnishings, Anderson — 


Bros. Co., Portsmouth, O., 105 Grand St. (Jay Co.) 


W. K. Cotterel, china, glass and houseiurnishings, C. K. Whit- | 
| 


ner Co., Reading, Pa., 315 4th Ave. (D. G. Alliance.) 
C. B. Howard, lamps, Indianapolis, Ind., Belmont. 


N. Brand, toys, W. A. Weiboldt & Co. Chicago, Ill, 2765; 


5th Ave. (CC. A. Cook.) 
G. E. Anderson, toys, Canandaigua, N. Y., Grand Hotel. 


L. T. Huston, toys, Woodward & Lathrop, Washington, D. C., | 


370 7th Ave., Room 1701. 

Miss Schuneman, gifts and lamp shades, La Salle & Koch, 
Toledo, O., 225 5th Ave. (Retail research). 

J. G. Burns, housefurnishings and china, Stone & Thomas, 
Wheeling, W. Va., 276 5th Ave. (C. A. Cook). 

A. Hellenthal, housefurnishings, Bon Marche, Seattle, Wash., 
240 Madison Ave. 

Mr. Cantieri, housefurnishings, Blumenthal Co., Marion, Ind. 
1150 Broadway (F. Lilienthal, Inc.) 


J. A. McKelvey, housefurnishings and crockery, F. N. Arbaugh © 


Co., Lansing, Mich., 31 Union Sq., Cumberland. 


D. Wile, toys, Wolf, Wile Co., Lexington, Ky., 120 West 32nd | 


Stena cantly 


J. L. Koster, housefurnishings and china, Katz & Goldsmith, 


Braddock, Pa., 38 West 32nd St. (Livingston & Cohen). 

L. J. Wagner, toys, J. N. Adam Co., Buffalo, N. Y., 16 West 
39th St. 

: February 6th, 1924. 

J. Kohnfelder, china, toys and housefurnishings, Kaufman & 
Baer, Pittsburgh, Pa., 404 4th Ave. (Heyman). 

H. J. Hartley, housefurnishings, china and toys, J. M. Hartley 
& Sons, Fairmount, W. Va., 32 West 35th Street (Jay & Co.) 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport 
Conn., 315 4th Ave., (D. G. Alliance). 

W. W. Bechtold, toys, M. T. Garvin & Co., Lancaster, Pas 
115 West 30th Street (Ben F. Levis). 
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Glass Factory and Pittsburgh News 
(Continued from page 29) 

It is reported in this district that Turner E. Campe, 
associated with the Chamber of Commerce at Bronwood, 
Texas, is forming a company to erect a glass factory there, 
and wherein a general line of staples is proposed. 


A loss of $30,000 is said to have been sustained by the 
T. G. Hawkes & Co., cut glass manufacturers at Corn- 
ing, N. Y., recently. The plant is said to have been dam- 
aged badly, and that it will be placed in operation as soon 
as possible. 


The Illinois Glass Co., Alton, Ill., will spend $150,000 
it is said in rebuilding its plant at Bridgeton, N. J., which 
was destroyed some months ago by fire. 


A meeting of the stockholders of the Davies Glass Co., 
of Martins Ferry, O., is scheduled to be held within a few 
weeks, when the matter of issuing $100,000 preferred 
stock will be discussed. It is also possible that at the same 
time new officers will be elected for the ensuing vear. 


Westmoreland Exhibit at Pittsburgh Show 
Biggest Ever 


A sales force of nine people were recruited to take 
care of the January trade in the display room of the 
Westmoreland Glass Co., in the Ft. Pitt Hotel, Pittsburgh, 
Pa. This proved to be the largest force of sales people 
ever assembled by one firm for service during the forty- 
four years of the Glass and Pottery Exposition. 

“And they were busy from the opening to the close 
of the show,” explained C..H. West, who with R. B. 
Reineck were in charge of the wonderful display. 

The space used to show the varied lines of this con- 
cern measured 115 feet in length by 22 feet wide. Over 
3,000 pieces of ware were displayed, and no two items 
were alike, and this alone told the buyer of the im- 
mensity of the line. 

For about a week before the real sales season opened 
in January, work progressed almost day and night get- 
ting the big room “fit.” When the show did open Jan. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


TRENTON 
NEW ORLEANS 


CLEVELAND 
PITTSBURGH 
BALTIMORE 


7, everything was in readiness, and business began with 
the opening of the doors. 

Over one-half of the several thousand pieces shown 
in the display this year were new offerings, and the 
balance were popular items from the lines of the previous 
years, but which continue to have an active sale. 

The variety of console sets was the largest shown in 
Pittsburgh by any firm during the opening of the sea- 
son, and the demand was pronounced just as active as 
the line was attractive. 

Such a display not only attracted all buyers who visited 
the market, but hundreds of Pittsburgh people, hearing 
of the show at times simply crowded the Assembly room 
admiring the glass art that the Pittsburgh district is now 
becoming so famous throughout the country. 


Mechanical Toys in London 
(Continued from page 32) 
est stores, thousands of mechanical toys were mailed di- 
rect from their establishments to “Little Misses So-and- 
So” while the china shepherdesses, Peg Woffingtons and 
Russian dancers were dispatched by the mailing clerks to 
the “Misses” and the “Mesdames.” 


The recent childish demands for practical scientific 
playthings are not accounted for. The growing desire to 
cover the ugly parts of a telephone with the crinolines of 
a miniature Pompadour, and the vogue of doll conceits 
for the dressing table is an answer to the adult demand 
for those articles formerly monopolized by the little girl. 


The department stores also report that never before 
has there been such a heavy sale of fancy boxes to accom- 
modate Christmas gifts. One concern had for several 
days been displaying yards and yards of beautiful ribbon. 
It brought not one single bid until it was cut into strips 
and put into boxes of the proper appeal. 

The store not only sold out its entire ribbon stock in 
five hours because of the idea but at a price which in 
addition to allowing for the box was also a substantial 
increase over the initial ribbon price. 

The huge sale of Christmas boxes has now established 
for the London salesman the holiday slogan, “The box 
is half the battle.” 
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JUSTIN THARAUD, 24 West 28d St. 
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EDWARD BOOTH, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 
L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 


White China Fancies. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINAS COD sinc: 7 
East 36th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, 39-41 West 
28d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 58-57 West 28d 
St 


Tele- 


Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


ne TRADING CO., Inc., 101 Fifth 
ve. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyyesant 3823. Chicago Office, 
327 West Madison St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. ; 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Ince., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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THE MARK-DOWN ALLOWANCE 
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HERE are many phases of store management of these “poor buys”. This brings us to the mark-down 
: which may tacitly be admitted as_ theoretically allowance. As a merchant must take a risk in stocking 
wrong although practical common and_ business his store and can never be absolutely sure what will or 
sense proves them right. The mark-up and the mark- will not readily sell, he must protect himself. This he 
down are such instances. If the right goods are pur- does by adding a certain small percentage when he fixes 
chased at the right time and sold quickly at the right the selling price of his merchandise. Thus, in his mark- 
prices, there would be little use for the mark-own, unless up he incorporates the possibility of the mark-down. In 
he store was greatly overstocked and was forced to sell staple merchandise the mark-down allowance is negligible 
it reduced prices to liquidate. However, it is impossible but in novelty merchandise, a relatively high percentage 
‘or a buyer to so accurately gauge the public buying of mark-down allowance must be considered. 


ower and fanthom the vagries of the public appetite for 


his or that style of merchandise, that his department will 


‘ot accumulate some stock which fails to move as quickly gens el ce el, it is present in all styled merchandise 
Ee should and also in a good many so-called staples. In fact, it 
F . . - ) 


may be found in a patent dust-pan, a certain pattern in 


HILE mark-down percentage is the highest in wear- 


[D> VERY buyer, no matter how experienced and shrewd, dinnerware that just doesn’t appeal to the public or in 
( makes mistakes in buying. As he has no definite in- certain lamp bases and shades and so on. Most merchants 
ormation when he buys to forecast the popularity of in figuring their mark-down allowance total the price re- 
nis or that lot of merchandise, he must necessarily be ductions and figure the total of mark-downs at the close 
3s uncertain whether the goods will be quickly sold. The of the season. By studying the figures in comparison 
udgment of an alert and experienced buyer will average with sales, the merchant has a guide of service in future 
p high but the more goods he purchases the more chance buying. Suppose for instance, that John Jones has total 
2 takes and the greater mistakes he will make. The sales of $60,000 and his mark-down for a like period is 
ayer for a little store in a little city will make far fewer $1,200, which figures out 2 per cent of his sales. The 
‘stakes than the buyer for a big store in a big city, but he lower this percentage the more accurately has the public’s 
‘ill sell immeasurably less goods and so be less troubied buying needs been ascertained. The records of all price 
‘ith mark-downs. reductions should be entered in the store’s mark-down 


| 

ze : book and it is the practice of large stores to keep an accu- 
i OODS that move quickly make profits and the longer P i. I 

‘I the goods remain in the store the less are they worth. 


this depreciation is true of all kinds of styled goods and 
{ progressive stores—big and small—do not want to 
t up any money in slow moving merchandise, the goods 
c marked down and “clearance sales” and about every 


neeivable kind of sale argument is advanced to dispose will move more quickly. 


rate record of mark-down that the value of the stock on 
hand may be definitely known at any time. Small stores 
should pursue the same modern practice and not tie up 
their capital in unsalable merchandise but sell it out rea- 
sonably quickly and put the money into other goods which 


| 
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About Your Income [ax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Seipman, C.P.A. 


TTTUUUVOVUAATUULUOULOUEAIAALLLLLLOGOATeLULLLLUUUUULILLULLLLLUCCeEELCLLLL 


HE treatment of exchanges of property under the 
income tax law makes it possible for many transac- 
tions that on their face seem to result in a profit, 

to escape the tax. As exchanges are being made every 
day, either of securities, real estate, merchandise, etc., it 
is advisable that we give some consideration to the tax 
effect of such transactions. 

To begin with, before any gain or loss can arise from 
an exchange, it is necessary that the property received in 
exchange shall have a readily realizable market value. 
‘(he fact that the property has a market value is not suf- 
ficient; that market value must be readily realizable or 
else no gain or loss is recognized. 


READILY REALIZABLE MARKET VALUE 


What do we mean by readily realizable market value? 
Property has been defined to have a readily realizable 
market value if it can be 
readily converted into cash 
at an amount substantially 
equal to its fair value. In 
other words, the fact that 
property can easily be sold 


at a forced sale at 50 per 
cent less than its fair value 
would not give that property 
a readily realizable market 
value, because the readily 
realizable market value must 
be a fair value at the same 
time. Property which is and Glass Journal. 
regularly traded in a public 
market, such as on _ the 
Stock Exchange, has a read- 
ily realizable market value inquirer. 
in the quantities normally 
traded in. Stock in a close 


corporation, however, may 


= 


i 


or may not have a readily realizable market value, de- 
pending upon the particular facts. 

The question whether property has a readily realizable 
market value and the amount of such value is one of fact 
to be determined in each case in the light of all the cir- 
cumstances surrounding. The iraportant point to remem- 
ber, however, is that if the property has no readily real- 
izable market value, then there is no tax on the exchange. 

Furthermore, even though the property received in ex- 
change has a readily realizable market value, there may 
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HIS is the tenth of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. Mr. Seidman 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 
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be no profit to report, if the transaction comes within one 
of the exceptions mentioned in the law. 

One of these exceptions is where property held for in- 
vestment, or for use in a business, is exchanged for prop- 
erty of like kind or use. It will be noted that the property 
must be held either for investment or for productive use 
in a business. 


EXCHANGE OF Property HeEtp ror INVESTMENT 


In so far as investment property is concerned, it is 
specifically provided in the law under an amendment made 
on March 4, 1923, that this does not apply to stocks, bonds, 
and other securities. In other words, if ten shares of 
U. S. Steel are exchanged for ten shares N. Y. Central, 
profit or loss on the exchange will be recognized. If, 
however, instead of stocks, there was other property in- 
volved, that was held for investment, no gain would result, 
even though the property 
received in exchange had a 
readily realizable market 
value. 


HIAUUNUALNITAOAN ETI 


As for property held for 
productive use in a business, 
this does not include the 
stock in trade, but only such 
property as is not held prt- 
marily for sale. For tf 
stance, if a machine 1 
turned in for another ma- 
chine, no gain or loss wil 
result. But if a silk deales 
exchanges some pieces 0: 
silk for other pieces of silk 
the exemption from ta 
does not apply. 


= TRANSFER OF PROPERTY [ 


A CORPORATION 


Another important exception to the readily realizabl 
market rule is that class of transactions involving th 
turning over of property to a corporation. The law pro 
vides that where property is turned in to a corporation am 
immediately thereafter the person who transfers the prop 
erty is in control of the corporation, no gain or loss result 
from the transaction. By “control” is meant owning 8 
per cent or more of all the classes of stock of the cot 
poration. 

The tremendous importance of this provision cannot 4 
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recognized at first blush. However, an illustration will 
help to clear the point. Let us suppose that A has been 
engaged in business for the last fifteen years and that 
his books show that in 1923 he was worth $100,000. How- 
ever, this $100,000 is the book figure, and based on the 
present market value of his assets, he is worth in fact 
$250,000. Then let us suppose that he organizes a cor- 
poration and turns over all his assets to the corporation 
and takes back $250,000 in stock of the corporation, and 
that stock is clearly worth $250,000. Under this provision 
of the law, A would not have to report any gain on the 
exchange. In other words, he has exchanged assets that 
cost him $100,000 for stock that is admitted to be worth 
$250,000, without incurring a tax liability, and the still 
more interesting part is that the corporation can the next 
day sell the property for $250,000, and it wouldn’t have 
a tax. : 
_ REORGANIZATIONS _ 

A third exception to the general rule on exchanges is 
that involving reorganizations. 
be explained by an illustration. 
Let us assume that corporation B shows a net worth 
on its book of $100,000, and that this amount is the cost 
of its stock to its stockholders. Let us also suppose that 
Corporation A buys all the assets of Corporation B for 
$250,000 of A’s stock, and that Corporation B is then dis- 
solved by distributing A’s stock to its, B’s stockholders. 
Phe net result of this transaction is to place into the hands 
of the stockholders of the B Corporation stock of the A 
-orporation worth $150,000 more than the stock of the B 
-orporation that was given up. This difference, however, 
S not taxable to either the stockholders or the A and B 
companies, for the transaction is regarded as a reorganiza- 


‘ion. 


This rule, too, can best 


' Limitation of space makes it impossible to go into these 
natters in one article with the thoroughness that is both 
lesired and necessary. 
jontinue on the subject here discussed. 

) QUESTIONS AND ANSWERS 

' Lrasitiry ror Tax on Distrinution or Estate 


| Celt . 
_©. Where an additional assessment is made by the 


Yederal Government on a return made by a person who 
‘as since died, or by his executor or administrator, who 
‘as liquidated the estate and been released from his duties 
Ly the court prior to the notice being received of the addi- 
onal assessment, to whom does the taxing authority look 
or payment ’°—A. W. N. 
_A. The government would look to the legatees and de- 
isees who have inherited any part of the estate. 

Wasu SALES 
Q. My stock transactions during 1923 were on a mar- 
inal basis. One of our local newspapers recently pub- 
shed an article stating that according to a late ruling of 
ie United States Treasury Department, no losses sus- 
ined in marginal stock trading would be allowed in the 
mpilation of 1923 income tax returns. However, I am 
ot sure that this is correct, and shall appreciate it if you 
ill advise me fully in the matter.—J. N. P. 


\ 
‘ 


The next article, therefore, will: 


A. The rule in connection with the deduction of losses 
on the sale of stock applies only to wash sales, that is, 
sales that are made where within 30 days before or after 
the date of the sale the identical property is repurchased. 
This rule applies to a margin trader as well as to an 
investor. The losses arising from short sales, however, 
are deductible. 

Basis OF GAIN or Loss 

Q. I purchased a preferred stock several years ago and 
immediately thereafter the dividend was passed. I have 
never received a dividend on same, and in the event of 
sale, may I state as the cost of the stock what I actually 
paid for it plus either the dividends of a reasonable inter- 
est charge on the amount invested, up to the time of the 
sale ?—G, J. B. 

A. The cost of the stock to you is exactly what it cost. 
No additions can be made for dividends that were not re- 
ceived or for a reasonable interest charge. 

Heap or A Famiry 

Q. In the case where a family consists solely of aged 
mother and unmarried son, living together in the same 
house, the mother being entirely dependent on the son for 
support and the son’s income being less than $5,000 , per 
annum, is the son entitled to an exemption of $2,500 only, 
as head of a family, or is he entitled to an additional ex- 
emption of $400 for one dependent, making $2,900 in all? 

—A. B. 

A, You are entitled to an exemption of $2,900. 

DEPLETION oF O1L WELLS 

Q. Several acre tracts were purchased in August, 1913, 
for investment. Several years subsequent thereto oil was 
discovered in nearby districts. The owners have leased 
their holdings to an oil company on a royalty basis plus 
a cash bonus. On what basis should the lessors figure de- 
pletion in preparing 1924 tax returns ?—E, F. 

A. Depletion must be apportioned between the lesser and 
lessee on an equitable basis. What such a basis is, how- 
ever, has not been described by the Income Tax Depart- 
ment, and apparently none can be, for each case must be 
decided upon its merits. 


Good Business Ahead Is Sentiment of 
Convention 

Prediction of a good business year was made at the 
closing séssion of the National Retail D. G. Association 
at its convention at the Hotel Astor last week. 

Frederick Gimbel of Gimbel Brothers, said that he 
believed the business outlook for 1924 was auspicious. 
“Business in 1923 was satisfactory,” he said, “and indica- 
tions are that the present year will be equally so—pos- 
sibly better. Sales, however, will require an equal amount 
of stimulation by means of advertising and other promo- 
tion methods. 

“If the tax revision measure goes through Congress the 
overhead in department stores is certain to be reduced, as 
the manufacturers and all other factors in the channels 
of trade distribution will be beneficially affected. We shall 
gain great indirect benefits, which should be reflected in 
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price reductions to some extent. Reducton in income 
taxes will increase the buying power of the public and mean 
less restraint upon business.” 

Dr. Paul B. Nystrom, director of the Retail Research 
Association, which is affiliated with the National Retail 
Dry Goods Association, discussed the question of sending 
buyers into foreign markets by American dry goods mer- 
His conclusions were that it is a mistake to con- 
maintained by American 
The consensus 


chants. 
centrate on foreign buying offices, 
stores to the exclusion of importers here. 
was that it is largely a question of immediate judgment on 
each particular purchase. 

It was agreed during the discussion that there is little 
question that buyers sent abroad are allowed too little time 
to familiarize themselves with foreign markets and buy to 
the best advantage. Sometimes, it was said, they have 
only two or three days to do the work which should occupy 
a like number of weeks. 


Surtax Cut Needed For Business Expansion 


Hugh Satterlee, formerly attorney for the Bureau of 
Internal Revenue, told the convention of the National Re- 
tail Dry Goods Association, that the inheritance tax, im- 
posed by the Federal Government as a result of the war, 
was the one which “cannot well be shifted to the consumer, 
except possibly in a very indirect way.” 

“A real reduction in the surtaxes will bring back to 
work capital which is now unproductive and will not dim- 
inish appreciably the immediate revenue in the future,” he 
said. “The subjection to income taxation of the interest 
on State and municipal bonds will discourage indiscrim- 
inate and unnecessary borrowing simply because money 1s 
cheap. There are arguments against both these proposals, 
but I have yet to hear of one that provides a valid excuse 
for disregarding their advantages. As a matter of fact, 
if at least one of them is not adopted, and speedily, the 
tax system of the country is likely to suffer a collapse 
from which it may take a generation to recover.” 


Retail Methods Discussed at National 
Convention 


Speaking on trade matters, Lew Hahn, managing direc- 
tor of the National D. G. Association, said at the conven- 
tion: “I have the feeling there has been setting in a tide 
against the retailer. You know there is a feeling among 
so-called economists that there is something radically 
wrong with the retailer. You can find the man that will 
tell you that the manufacturer is efficient. He can trace 
every step he takes, and all his expenditures are legitimate. 
And then, after merchandise has passed from the producer 
into the hands of the retailer, these men seem to have a 
feeling that there is a sort of no-man’s land, and that some- 
thing mysterious goes on in the cark; that the retailer 
takes finished products, to which he adds nothing of worth, 
sets himself in the channel of distribution and exacts a 
toll on everything that flows through that channel. They 
don’t realize the function that the retailer performs.” 

Referring to the development of the mail-order business 


and the house-to-house canvasser, Mr. Hahn said it 
seemed to him as part of a great hand reaching up to crush 
the retailers’ field and to restrict it. | 

“What are we going to do about it? I don’t believe 
that, generally, the average retailer is very much afraid 
of competition. It is true that as time advances there will 
be new forms of distribution, but we stand upon this rock 
that for a thousand generations mankind has been tend- 
ing in its economic scheme of things to the great retail 
store we know today, and those stores are, in their very 
size and strength and in their very appeal to the public, 
concrete evidence that the public wants that form of dis- 
tribution. | 

George B. Johnson of R. H. White & Co., Boston, 
President of the association, predicted a prosperous year. 
He said that with the development of merchandising all 
stores were pretty nearly on a plane as regards goods and 
prices. The chief factor in a successful store today, he 
said he believed, is the men and women who are working 
in it. 

Dr. O. E. Klingaman, Director of the Bureau of Infor- 
mation and Research of the association, said that he esti- 
mated the volume of retail business in 1922 at about 
$30,000,000,000—$2,000,000,000 more than is figured by 
Roger W. Babson, the statistician. 

“Now, what is the volume of business that the mail ordes 
houses do in comparison with that vast sum?” he asked 
“If you take the mail order business of the United State: 
and add it together, I think there are three departmen 
stores in the United States whose total sales will equal al 
the mail order houses, and their sales are a very smal 
percentage of the total poe of business handled by th: 
retailers of this country.” 

A plea for a high ethical standard in advertising wa 
made by Edward L. Greene of the Better Business Com! 
mission of Boston. He praised the work of the Nationa 
Vigilance Committee of the Associated Advertising Club 
of the World, with offices at 383 Madison Avenue. “J 
is worthy of mention,” he said, “that it has been responsi 
ble for unearthing some of the biggest frauds con 
in this country. 

Richard M. Neustadt, Managing Director of the Reta 
Merchants’ Association of San Francisco, condemned th 
policy of holding “anniversary” and other so-called “bai 
gain” sales, in an address last night. 

“This sort of super-stimulation,” he said, “fails of profi 
lowers business standards and undermines public cor 
fidence. No merchant can exactly forecast his requiri 
ments, so some goods will be left over, and it is obyiot 
that he must reduce prices on them. For this reasc 
clearance and bargain basement sales must inevitably | 
a part of merchandising. ) 

“The temptation is to use these goods as a nucleus at 
go into the market and get merchandise to put with the 
and to use one device after another to make the publ 
think it is getting special bargains. The exaggerated pu 
licity these sales depend upon breaks all the cardinal ruil: 
of common sense, and people become disappointed, r 
sentful and suspicious.” | 


| 
| 
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Summary Imports and Exports 


The foreign trade of the United States for the month ot 
December shows an increase in both imports and exports 
over the preceding month. Department of commerce fig- 


ures for the month of December, corrected to January 
23, 1924, follows: 


Imports 
1922 1923 
DeINAMUOURCCCOTALCH sence casei. sibel 9 evans st w= 
China, decorated: 
POI LAN COM. ters ore cictetrttes oe elec $54,006 $76,973 
4 Gaeurin San be oeion tap uc reactor 121,066 302,414 
a Winitedeicinedomuns esses © 5,977 6,030 
- Wapatiaeteten haere nite: 3 136,167 154,193 
“3 @) ihe Countticsme mene 67,041 77,240 
eta ct dae eeu OL Eee eens $384,257 $616,850 
For Twelve Months Ending December 
1923 
Mhina, not decorated: ....6..6.02060080. ES4S2: 920 rte Ps eens 610 
China decorated : 
MEMBEITOMP TANCE) occu c cigs cetacean encase 189,433 $685,120 
BAGEL INANY2) aioe eiciels citrs Ove eure sires 489,602 2,862,732 
Sam Onited: Kine dom cette. vee ss _ 21,885 52,288 
| A DAU ets) cns oa vecehoihereoteus oe aoe 617,415 2,939,429 
| pa Others Countries) #5 5..> eee. 210,735 795,305 
Tat -poseepeeneee eee $1,529,070 $7,334,874 
| For Twelve Months Ending December 
! 1922 1923 
| Earthenware, not decorated........... AVA ALNO! = ne aeteg 
|| Earthenware, decorated .............. 212 OCG mE coteis: «,a\e2 
_ Table, Toilet and Kitchenware, plain.. 795,160 694,523 
RICCO ALC CMMs @ cov isin clare ia tye-8 aiaetes 782,018 3,948,290 
MTOR oP sc as ck chee es deo len $877,178 $4,642,813 
| 1922 1923 
| Glassware, cut or decorated........... $89,464 $135,950 
PREMIO LASS Wal ©) cs js.010 2s ous ore cree 30 94,768 98,564 
ota Merrett ares cette adie saa es $184,232 $234,514 
t For Twelve Months Ending December 
| 1922 1923 
| Glassware, cut or decorated........... $2,033,135 $1,475,310 
| BMINWHIEPIASSWALE! Vere wccals visic cies o1 86 Oye: vise 70,141 1,459,392 
| TROLL «cic ICIS eae se ee ..- $2,403,276 $2,934,702 
Dotits AND Toys 
| 1922 1923 
Webolseand patts of dolls.............. $154,596 $59,929 
| BSENEELOVSWrisisieis fees coe ee Ganvee sores ease 415,151 204,638 
Teel, scoboGsuken nee e cere $569,747 $264,567 
| For Twelve Months Ending December 
1922 1923 
MEMISMANCUNDATES, sas cece nese semeees $1,638,406 $1,955,772 
EME MELON SET 87, Grace oe vleies.6 6 vie dieeievare ee 5,915,553 6,406,665 
{ Tianisill . 2.5.5 Giger RICO ca eee $7,553,959 $8,362,437 
_ Table and kitchenware of metal, enam- 
MERCCMOGECIAZEI fy ccccescu etc eae ees’ $8,489 $11,831 
For Twelve Months Ending December 
$380,964 $200,503 
Exports 
| China and Porcelain: 
1922 1923 
Table, Toilet and Kitchenware...... $13,778 $23,870 
IRONIC GE so... eeu edoaewnescasees 9,710 9,192 
ING Stee Gee ae $23,488 $33,062 
_ Earthenware and Stoneware: 
, Table, Toilet and Kitchenware...... $5,664 $4,181 
Me es os cies os 62,039 53,614 
MO Call mm fais ciesyersiaaierayelil eles ete os $67,703 $57,795 
[= For Twelve Months Ending December 
_ | China and Porcelain Ware: 
bi 1922 1923 
|| Table, Toilet and Kitchenware...... $195,577 $188,283 
4 | Bere 42s WE 121,396 145,863 
Moet MOMS HST cocts é via/s bh olgresdeidveteness $316,973 334,146 


Earthen and Stoneware: 


1922 1923 
Table, Toilet and Kitchenware...... $99,234 $75,989 
ATUMOUNE rameter sybaierancrsistalacensiord aheistec sis. 881,848 856,790 
Tota lee ease eet od ad $981,082 $932,779 

GLASSWARE 

1922 1923 
(hablemelassviarer pial riryees cia ace $153,127 $175,569 
Table & other glassware, cut or engraved 31,528 19,038 
(Globesmandmshacesimeriee cre acle/s alse orators os 45,746 32,078 
ANE Ao oncrortuhne OOO OE ee $230,401 $226,685 

For Twelve Months Ending December 

1922 1923 
Table and glassware, plain............ $1,437,184 $2,278,202 
Table & other glassware, cut or engraved 189,585 215,345 
Globeswandeshadesue tre. cuts estes od sss 440,997 468,114 
Lota lamer die #019 8ys:37e o.8'2)0'2 otis os $2,067,766 $2,961,661 

DoLtits AND Toys 

1922 1923 
Dollstandspartsiot: dolls jasc. coe os $20,543 $19,217 
Othermtovsmm erent s(sistevasias osaraae's 198,089 149,275 
Lota lM tet cicree: deis o ere vei lo vierene $218,632 $168,492 

For Twelve Months Ending December 

1922 1923 
Dolispands partswotedolls.. 422... 0. - $227,031 $288,426 
Otheretoysmettce loess ustedes. 1,626,294 2,052,991 
Mota lmereNMa selene sates ccssiels sjelem si.3 $1,853,325 $2,341,417 


TABLE AND KITCHENWARE OF METAL ENAMELED OR GLAZED 
For Twelve Months Ending December 
1922 1923 1922 1923 


92 
$113,006 $71,582 $780,281 


* Jan. 1 to Sept. 21, 1922. 
+ Beginning Sept. 22, 1922, 


$1,217,811 


Namm Store Head Honors Advertising 
Manager 

During 1923 A. I. Namm & Son, Inc., Brooklyn de- 
partment store, spent close to $700,000 in advertising its 
merchandise to the public under the direction of, Thomas 
P. Comeford, advertising manager. This expenditure 
produced the largest volume of business in the com- 
pany’s history. | 

These facts were told in newspaper advertisihg to the 
company’s customers in a statement signed with the ini- 
tials of Benjamin H. Namn, president. 

“Advertising is one of the four main branches of the 
Namm organization,” said Mr. Namm. “It ranks next 
to merchandising in the promotion of sales. It is, in fact, 
salesmanship written down.” 

Credit for the splendid results which were obtained 
from this company’s advertising, Mr. Namm, stated, was 
due to the efficient management of Mr. Comeford. “In 
recognization of his valued service,’ Mr. Namm’s state- 
ment continues “he has been elected to the store’s board 
of directors.” 


N. Y. Edison Co. to Hold Electrical Exhibits 


A series of specialized electrical shows, covering elec- 
tric heating, electric signs, radio, therapeutics, trucks, 
household equipment, and power equipment has been ar- 
ranged for the coming months by The New York Edison 
Company. The exhibits will be held in the Irving Place 
showroom of the company; each will last one week, and 
admission will be free. 
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Salesmen Hold 32nd Anniversary Dinner 


_ Banquet of the Pottery, Glass and Brass Salesmen’s 
Association of America at Hotel Astor, February 
11, Proves Notable and Enjoyable Trade Reunion 


TTT TELUGU LER CGLUUU REL LOR EEE GOL LLOE 


ARKED by a large gathering of representatives 
of the pottery and glass distributive trades, the 
thirty-second annual banquet and entertainment 


given by the Pottery, Glass and Brass Salesmen’s Asso- 
ciation of America, set a high standard and proved one 


_ of the most successful dinners ever given by the Associa- 


tion. With the precedent established by the Association 
of many good dinners in the past by which to measure the 
banquet of this year, the affair held at the Hoter Astor 
on Lincoln’s birthday eve, set a new high record. At 
least, this is the opinion of many members and their guests 
who enjoyed the privilege of sitting in on the night of 
February 11. As the banquet last year was conspicuously 
successful, the dinner committee decided to again forego 
the formalities incidental to set speeches and to furnish 
a group of selected entertainment numbers by professional 
talent. While many would possibly have preferred the 
more conventional arrangement, there is no question but 
that the genial and good-fellowship atmosphere created by 
an informal “get-together” of the trade, would be difficult 
to improve upon, 


Without the handicap of bad weather and nothing oc- 
curring to prevent a highly enjoyable evening, the attend- 


/ ance was markedly good and for an hour before the doors 


of the North Ballroom were opened, the reception room 


_ adjoining was well filled by members and guests. After 


everyone had an ample opportunity to greet old friends 
and make the acquaintance of a host of new ones, the ban- 
quet room was opened at eight o'clock. 


In making his salutatory speech, President Edward W. 
Hammond informed the diners that the committee had 
decided to have no speaking and that he would confine his 
remarks to a brief welcome of members of the Association 
and their friends. A telegram from Robt. May, Toronto, 


_ Canada, was then read, expressing Mr. May’s regret that 


he could not be present. At the conclusion of the presi- 
dent’s address the customary banquet photograph was 
taken and the orchestra began the stimulating strains of 
“Last Night on the Back Porch.” 


Famous for. its cuisine, the food and service of this, one 


_ of the most popular of Broadway’s famous hotels, was 


| up to its best standard as the bill of fare well shows: 


Menu 
Hors d’Oeuvyres variés 


Consommé double, Charolaise 
Céleri Olives 


Halibut poché, sauce Cardinal 
Pommes de terre des Bermudes 


Médaillon d’Agnelet, Chasseur 


HUH 


Petits Pois a la Francaise 


Chapon de Philadelphia roti au Cresson 
Sauce aux Abatis Farce a |’Américaine 


Salade Mimosa 


Buche glacé, Astor 


Sauce Chocolat Delices des Dames 


2 Moka _ 
Cigars Cigarettes 

At the conclusion of the dinner, the orchestra began 
“The Old Gang of Mine” and after the spirited singing 
had died away, Lee Schoenthal made a brief address re- 
garding the scope of the Association and the spirit of fel- 
lowship marked by the representative gathering present. 
Mr. Schoenthal pointed out that while gathering in revelry, 
the opportunities and advantages of membership should 
not be overlooked and urged all to do their bit in bringing 
in new members. 

The Dinner Committee which provided the entertain- 
ment comprised, John J. Hines, chairman, Howard R. 
Handy, Lee Schoenthal, F. Calvin Demarest, Gilbert L. 
Pitcairn, Charles A. Postley, Max Herbert, David Pas- 
mantier, Charles A. Weidemann, Arthur G. Stier and 
Charles Herman. 

The entertainers supplied by T. Arthur Baker, included 
William Caesar’s 
leader; Miss Hilda Renard in comedy songs; Fonto Boni 
Brothers, musical mimics; Miss Chrystal Spencer, South- 
Sea Is'e dancer; Whelan, Kenney, Noll, the original phono- 


orchestra, Edward McGowan, song 


graph trio; The Mackinnon Twins, in singing and danc- 
ing specialty ; Miss Margaret McKee, the California night- 
ingale and The International Quartette in operatic and 
popular song selections. 

Members and their guests present at the twenty-two 
tables were as follows: 


TABLE No. 5 
R. D. Kelleher 
EF. J. Lawn 


S. E. Thompson 
Wales Grae: 
J. S. McNally 


TABLE No. 6 


H. L. Bunker 
Frank Challinor 
C. M. Newcomb 
Dye be Elanison 
Harry Schwartz 
John L, French 
D. King Irwin 
A. G. Allgrin 
V. D. Kinnan 
Arthur Litt 
Robert Odell 


TABLE No. 7 
Wilson Hammond 
Harry Moscovitz 
E. W. Hammond 
Samis 


Guy Cooke 

Walter G. Browning 
Joseph Kasper 

John Olson 

Joseph Roseman 
Wm. F. Wagner 
James B. Hardenbergh 
Will. T. Hedges 
Wilbur Pomeroy 
Carl Bethman 

R. A. Wallace 


E. W. Hammond 
Walter Pflum 
Chas. Phillips 
Mr. 


Nineteen 


Twenty 
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TABLE No. 
W. S. Pitcairn 
G. L. Minard 
Mr. Sine 
B. A. Levett 
F. Appleby 
Mark T. Lester 
L. Crampon 
Chas. L. Cullen 
Dave Levy 
J. G. Anthony 
TABLE No. 
Louis Levien 
A. Sinai 
E. E. Hamblin 
Mr. Krich, Sr. 
Mr. Krich, Jr. 
Mr. Tignor 
Mr. King 


8 

asses eelarits 
Bob Hunerberg 
Chas. H. Hennings 
Edgar Wanzer 
W. Q. Wilcox 
W. J. McCall 
W. Thompson 
John McClellan 
Mr. Ballinger 
Mr. Blakeley 

9 

Mr. Eckert 
Chas. Gutman 
David Fisk 
Morris Katz 
Harry Marks 
Sam Luria 


TABLE No. 10A 


Jno. L. Pasmantier 
Murray Nathan 
Chas. Herman 
Harry Kahn 

Mr. Levy 


A. Levy 

Sam Aucelowitz 
Lewis Albert 
Max Loewenstein 


J. Bloch 


TABLE No. 10B 


Frank Fleischman 
Al. Kuntzman 
Lee Koster 
Albert Berg 
Chas. A. Postley 
TABLE No. 
John J. Hines 
John J. Hines, Jr. 
Geo. Anthony 
Leon Anthony 
P. Leyland 
Wm. Mooney 
C. 1. Woolley 
J. D. Unan 
W. A. Hines 
Geo. McCartin 
TABLE No. 
Langley Hawthorn 
L. Hellenthal 
H. G. Shannon, Jr. 
Tom Cannon 
R. J. Allen 
Albert Jasman 
Wm. Hunter 
W. W. Evans 
James Shannon 
Edw. C. Ledger 
TABLE No. 
A. C. Menzies 
Chas. Weddle 
Steve Clark 
Wm. E. Doctor 
Clarence Young 
P. P. Hicks 
TABLE No. 
Chas. Gutman 
Sam Luria 
D. Fisk 
Morris Katz 
TABLE No. 
E. Torlotting 
G. Torlotting 
M. Berthe 
Mr. Aldrich 
Mr. Shaw 
F. R. Yost 
TABLE No. 
F. Calvin Demarest 
Stillman Taylor 
Fred’k Oliver 
Robt. Veysey 
Edw. Reinwald 
TABLE No. 
Joseph F. O’Gorman 
Dr. Robt. H. Rose 
Dr. Wm. Henry Rvan 
Hon. P. J. Flannagan 
Commander Chas. A. Adams, 
Wess At 
John Fallon 
Captain Henry McQueeney 


John Postley 
Irving Levy 
Mac Pasmantier 
David Pasmantier 


11 

Clarence Longacre 
M. Rodgers 
Jas. Hull 

H. Leyland 

R. Beckett 

C. M. Fisk 

H. Matican 
Lee Schoenthal 
J. S. Poses 

F. W. Upham 


Gilbert L. Pitcairn 
R. A. Patterson 
W. W. Jones 
E. Hellenthal 
W. Duncan 

H. M. Sawrie 
H. Clark 

L. G. Bissel 

14 

E. A. Unger 
Geo. Unger 
Sidney Hirsch 
Geo. West 

C. F. Patton 


15 

Harry Marks 
H. Kashins 
M. Goldberg 


16 

L. Rissman 

Justin Tharaud 
Justin Tharaud, Jr. 
Jos. Tharaud 

W. W. Merrill 


17 

John Plummer 

Frank Primrose 

C. J. Dela Croix 

Myric Bryce 

Geo. Nixon 

18 

Geo. A. DeNaouley 
Emil H. Reiners 

Sergt. Walter W. Joyce 
Henry C. Wagner 
Howard R. Handy 
David J. Wagner 

Judge Charles E. Waite 


TABLE No. 19 


ROE Wells D. G. Fitzgerald 

A. G. Stier L. Sultan 

Jo Ma Plant J. Conklin 

M. Friedman George Nixon 
TABLE No. 20 

James P. Gordon F. L. Morecroft 

W. C. Lynch Chas. Weidemann 

Wm. Tickell W. R. Renouf 

Harry Hunt Herbert A. Wellington 


G. M. Morecroft 
TABLEANoy2el 


Wm. J. Simon L. Weisberg 
tee Chim ct Leo Werner 
S. Singer 
TABLE No. 22 
LoS. Owen Henry Witte 
E., H. Peck A. G. Moment 
D. G. Cameron Geo. Higginson 
T. Smallwood J. S. Dithridge 
TABLE No. 23 
O. Fox C. Ham 
F. Groh H. Sethman 
F. L. VanDeman S. Abrams 
F. Baumgartner E. Steuber 
W. Schmid C. Lauer 
DG hracy T. Gilfrich 
G. Kearney P. Schneeloch 
AGG “smith 
TABLE No. 24 
A. Gunthel Arthur Renz 
Louis Cruveilher Louis Getzoft 
Martin Zolle Wm. Elsen 
Francis Girard Jules Burgun 
John S. Martin Jules Burgun, Jr. 
Fredk. Duclose : Fred. D. Farrell 
Walter Green Chas. Eayss 
Henry Bruggerman 
TABLE No: 25 
Rate sbecker T. Nakayama 
C. W. Cowles R. J. O’Brien 
R. R. Duffin A. E. Riley 
Louis Greenwald S. Satow 
John Kaiser Wm. H. Schreiber 
Ea Ba kien Y. Tetsuka 
S. Mizutani Lawrence VanBuskirk 
TABLE No. 26 
Harry Muirheid J. M. Saville 
W. M. Hamilton J. W. French | 
MADDOCK & MILLER TABLE | 
Donald M. Miller R. H. Normann | 
Arch. Butchard S. P. Skinner 
R. A. Conliff James McIntosh 
Mr. McCarthy Sylvester J. Ryan 
Chas. B. Levy Wm. Green 
Chas. L. Sebring Fred. C. Bray 


Sharlin Studio Creditors Meet 


The creditors committee appointed to effect a settle- 
ment of the insolvent Sharlin Art Lighting Studio, Tren- 
ton, N. J., matter met February 7th, to consider an im- 
proved offer of settlement of 20 per cent in cash, from: 
debtor interests, which offer they refused to consider 
pending completion of their various investigations in the 
case. The Committee will be prepared to make a general 
report to creditors within a week. 


. 


North Carolina Retailers to Meet on Feb. 20 

The mid-year conference of the North Carolina Mer- 
chants’ Association will be held in Raleigh, Feb. 20. The 
conference will be in the nature of a get-acquainted 
meeting. 

Irving S. Paull, chief of the new Domestic Commerce 
Division of the U. S. Department of Commerce, is to 
be the principal speaker. Present plans are to have a 
luncheon meeting at noon, a business conference in the 
afternoon and a banquet at night. 


HE sailing list of the Berengaria leaving on Sat- 
urday contains the names of a number of the trades 


best known buyers, who are departing on buying 


tours to the foreign markets, which will include a visit to 
the Leipzig Fair. Among them are: Louis Klayf with 
Bloomingdale Bros., G. E. Minard with Stern Bros., New 
York; Langley Hawthorn with Abraham & Straus, Lee 
Moses with Frederick Loeser & Co., and Simon Roth 
with A. I. Namm & Son, Brooklyn; W. P. Briggs with 
Sibley, Lindsey & Curr, Rochester, N. Y.; Chas. J. 
Dooley with Cowell & Hubbard, Cleveland, O.; Max 
Miller with Burley & Co., Chicago; Leon Neubrick with 
Crowley & Milner, Detroit; Clifton Allen with Straw- 


bridge & Clothier, Philadelphia; D.. R. Ballentine with 


J. L. Hudson Co., Detroit; and “Sam” J. Natkin and 
“Ed” Lewis with Mandel Bros., Chicago. 


Albert Weber, office manager for Herman C. Kupper, 
Inc., will be another passenger sailing on the Berengaria 
on Saturday, for a six weeks visit to the concern’s facto- 
ries in England and France. A singular coincidence is, 
that Mr. Weber will occupy a room on the boat with 
Chas. J. Dooley, buyer for Cowell & Hubbard Co., Cleve- 
land; not having had the slightest idea, nor in fact, did 
Mr. Dooley when booking passage, who their fellow 
passenger would be. When comparing notes one day 
this week, it naturally was an agreeable surprise to them 


to find that they would be together. 


P. A. Sublett, Jr., is making the rounds of the local 
wholesalers this week, with R. A. Conliff, who has handed 
in his resignation as china and glassware buyer for the 
Pettee Hardware Co., Oklahoma City, Okla., to take 
effect in the near future. Mr. Conliff is breaking Mr. 
Sublett in, to succeed him as buyer for the above de- 
partments. Mr. Sublett was formerly connected with the 
advertising department of the concern. 


H. Wallace Thomas of the Diamond Glassware Co., 
Indiana, Pa., left for home today (Thursday) after spend- 
ing several days in New York consulting with the firms 
local agent Fredk. Skelton. 


Ira M. Clarke, general manager of the New Martins- 
ville Glass Mfg. Co., New Martinsville, W. Va., spent 
Lincoln’s birthday in New York and remained for several 
days to attend to some special business for his concern. 


The friends of Simon Roth, merchandise manager of 
the china, glass and housefurnishing departments for A. 
I. Namm & Son, Brooklyn, will sympathize with him in 
the loss of his father whose death occurred at his home 


SS 
l 


( 


in Brooklyn last Saturday after an illness of some time. 
The deceased was eighty-five years of age. 

Robert Douglas, who operates an exclusive china shop 
at Madison, Wis., arrived in town last Saturday for a 
buying visit. He stopped off to lock the Chicago show 
He expresses great confidence in busi- 
ness conditions for the coming year. 


over en route. 


Reuben Haley, vice-president and general manager of 
the United States Glass Co. was in town last week, con- 
ferring with Ed. Craig, manager of the company’s New 
York Office. 


Wm. Junor, Toronto, Canada, 
welcomed in town this week on a buying trip. 


was one of the visitors 


Chas. Reizenstein, son of “Lou” Reizenstein, left on 
Wednesday for his home in Pittsburgh, after spending 
several days in New York, visiting his father, who is dis- 


ylaying his line of decorated glassware here. 
J > 


e 


Frank Martin of Martin’s, Detroit, is expected in town 
this week to remain until he sails with Mrs. Martin early 
in March for his annual buying trip abroad. 


Ralph King, of L. B. King & Co., Detroit, was regis- 
tered among the buyers in town this week, having spent 
several days in the local market placing orders. 


Henry Saul of the Saul Mig. Co., and Rehberger & 
Saul, returned the latter part of last week from a special 
four weeks’ trip in the interest of both his concerns. 


Vail & Young, manufacturers representatives, 1133 
Broadway, have just acquired in addition to, their other 
lines which they represent in the New York market, the 
New Cumberland Glass Co., New Cumberland, W. Va. 
Samples from the concern are now on display at their 
salesroom at the above address. On May Ist, the con- 
cern will remove to larger quarters in the Fifth Avenue 
Building, where they will occupy Rooms 519 and 521. 

A. C. Smith, buyer for the Phillips & Buttoroff Mfg. 
Co., Nashville, Tenn., who was knocked down by a truck 
in front of the Hotel Astor a week ago last Tuesday and 
taken to Bellevue Hospital is showing favorable improve- 
ment in his condition, considering the seriousness of the 
accident. His doctors are endeavoring to find the extent 
of the injury by x-ray but the results in this direction 
thus far have not been made known. 


Twenty-one 


Twenty-two 
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The well known importer Fred C. Reimer, returned 
home on Monday aboard the Albert Ballin, after spend- 
ing several weeks abroad visiting the various factories 
represented in this country by the Fred C. Reimer Co., 
including the Krautheim, Royal Berlin, Royal Dux, 
Schierholz and Theirsienthal plants. Mr. Reimer says 
that he will show many new offerings from each factory 
which he thinks are some of the finest things they have 
ever done. 


Copeland & Thompson, Inc., Open New 
Showroom 


The recently incorporated concern of Copeland & 
Thompson, formed for the purpose of acting as sole 
American representatives, for the well known Copeland- 
Spode China, made by W. G. Copeland & Sons, England, 
are now receiving buyers in their handsome new show- 
rooms at 206 Fifth Ave., where they occupy very spacious 
quarters, taking in the entire second floor of the building, 
facing Madison Square on the Fifth Avenue side and 
running through to Broadway, where the windows over- 
look this thoroughfare. 

The chief aim of Messrs. Copeland & Thompson, when 
laying out their plans for the new place, was cheeriness 
and they have certainly succeeded well, in achieving this 
throughout in their tasteful decorations and furnishings, 
which lend an atmosphere of lightness and a sense of open- 
ness, that is indeed delightful. 

As one enters the place from the elevator, there is a 
small reception room, from which there are arched open 
door ways, one entering the office of “Sid” E. Thomp- 
son and his assistants at the right, and the other entering 
the salesroom proper, directly in front. The sample- 
room is divided into six sections, by cleverly designed fix- 
tures. These are in a beautiful ivory color with paneled 
walls above in buff color. Velvet carpet in a more or less 
neutral effect, gives a further touch of richness to the 
place. 

This room has an abundance of natural light, but when 
artificial illumination is required this is furnished by 
handsome center Du-Plexo light fixtures, with ivory 
A feature 
of the lighting system also, is a direct light thrown on 


colored reflectors to match the display fixtures. 


the samples, by means of a very neat continuous reflector, 
which floods the ware with light. These reflectors are at 
the same time, made unobtrusive, by being the seme color 
as the fixtures. The showroom is arranged as follows, 
front section: powder blue china and rich plates. Second 
section: china dinnerware and tea ware. 


white table 


Third section: 
decorations. Fourth section: ivory body 
Fifth 
prints and print enamels on Crown body. 
stoneware and gift novelties. 


earthenware, plain and decorated. section: blue 


Sixth section: 


A special feature of the new place is a very commodious 
stock room where for the first time, Copeland ware wil! 
be carried in stock in New York for immediate delivery. 

The active head of the new firm here, is “Sid” E. 


Thompson, well known in tke trade through his associa- 
tion as road representative for the Copeland line . | 
several years past. Associated with him, is Arnold Cope- 
land, of W. G. Copeland & Sons, England, manufacturers | 
of the Copeland line of china and earthenware. Assisting | 
in a sales capacity is William J. Craig, also identified | 
with the sales erd of the Copeland line in this country for 
some time, and 1. S. McNally as office manager. 


French China Designs Not Followed Here 


“Tt is strange that while America follows all the newest | 


fashions of France in gowns, hats, jewelry and similar 


lines, you do not seem to care for the new designs in_ 


china made for the Parisian market.” 


Limoges, who is now is this country on a visit to the 
concern’s New York office. 


The French designs are more elaborate and the figures | 


are larger and sprawl over the background. Only the more 
classical of the new designs seem to appeal to the American 
buyer. For this reason the china manufacturers of France 
make two distinct types of design, one for the home mar- 
ket and another for the foreign trade. 

Another radical difference between France and Amer- 
ica in customs in table ware is the size of the set. Every 
set designed for French use includes four dozen dinner 
size plates and a soup tureen as well as the usual pieces 
included in the American set. “I do not see how you 
can serve a dinner of courses with your hundred piece 
sets’ Mr. Bernardaud said in bewilderment. 

The china industry in France, like most of the other in- 
dustries there, is suffering because of shortage of labor. 
France does not have an unemployment problem but be- 
cause of the vast number of men wounded and killed in 
the late war, her industries are crippled through lack of 
labor. Business prospects are good however, and things 
are gradually getting back to pre-war conditions according 
to Mr. Bernardaud. Export of china does not compare 
in volume with that previous to war time, owing again to 
the labor shortage. Mr. Bernardaud feels convinced that 
if this shortage can be remedied the export volume will 
be just as great. 

When asked if France imported labor as American in- 
dustries do, he replied that while some unskilled labor was 
imported very little skilled labor was, as the French labor 
unions objected to the importation of skilled labor, and for 
this reason only small groups can be imported. French 
china has little competition in the French market, Czecho- 
Slovakian china being its chief rival. 


OBITUARY 
Mrs. Eva Millar Jones 


Mrs. Eva Millar Jones, wife of Campbell Pinkney 
Jones, of the Geo. V. Millar Co., the well known china 
and glassware wholesalers and importers, Scranton, Pa., 
died at the Hahnemann Hospital in that city on Monday 
night, February 11. Mrs. Jones was well known to many 


The speaker was | 
Jacques Bernardaud head of L. Bernardaud & Co,, | 


} 
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n the trade and news of her sudden death will come as a 
shock to her many friends. 

Born at Pittsburgh, July 13, 1887, Mrs. Jones was the sa i IN a 
only daughter of George V. Millar, who came to this city i ‘ a gia ‘| Wy Dell's, 

a year after her birth. The deceased was graduated from 
Wellesley College in 1910 and on September 11, 1916 she 
was married to Mr. Jones. Following their marriage Mr. 


and Mrs. Jones spent a year in Buenos Aires, but later re- 
turned to this city. 

| Since the death of her father, Mr. Millar, which oc- 
‘curred in 1920, Mrs. Jones was active in the management 
of the George V. Millar Co., and for the past few years 
-was a director and vice-president of the firm. 

| 


Alexander McGowan 
| Alexander McGowan, well known to china and glass- 
ware dealers and the restaurant and hotel supply trade 


‘through his long association with O’Beirne Bros., and 
O’Beirne Bros. & Lyons and later with Duparquet, Huot 

in his early sixties, was an inside man, but through eff- 

ciency in his work and his genial disposition he had made Head, uarters 
| . . . 

‘nection with the latter mentioned concern, he acted as 

assistant to J. L. French, china, glass and silverware or 


& Moneuse Co., will learn with sorrow of his passing. 

‘Death came after a two months illness, the end being CPW OY, 
caused by pleural pneumonia. Mr. McGowan who was 

himself known and felt in the business. During his con- 

/buyer for the firm. 


| George F. Mackey 
| Many friends in the trade will learn with regret of 
the death on February 7th, at his home at Rve, N. Y., of 


House 
| George F. Mackey, an old time china salesman, who was Furn ishings 


best known through his long association as traveler fot 


‘the Ahrenfeldt china line, which he represented on the 
road for about twenty-three years, having sold the line 
up to his going with Geo. Borgfeldt & Co. in 1910. This e 


last mentioned connection, only lasted a short time, how- 
ever, and he then entered the real estate business at Rye. 
He received his early training in the china business with 


, f HE logical place to begin a buy- 
Ovington’s AP 


, when the concern was located on Fulton St., ing trip. Here are located the 


Brooklyn, having started with the firm in 1876. His next New York offices and salesrooms of 
connection was with Chas. Field Haviland, from where the leading manufacturers. Con- 
he went with Ahrenfeldt in 1886. He was very suc- venient to railroad and steamship 


terminals, subways, elevated and 
surface lines; close to hotels, re- 
tail and wholesale shopping dis- 
tricts, and the financial district. 


cessful as a real estate operator and is said to have been 
one of the largest holders of reality in Rye. 


Buyers in New York 


February 7th, 1924 THE FIFTH AVENUE BUILDING 

C. H. Hurlburt, china, glassware and lamps, D. M. Read Co., Broadway and Fifth Avenue 

Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). at Madison Square, New York 
J. A. Maloney, china, toys and housefurnishings, Miller & Paine, eG ep ge os 
Lincoln, Neb., 240 Madison Ave. Mores thantans office Dullding 
eA. Breton, housefurnishings, toys and china, Shartenberg & 

Robinson, New Haven, Conn., 315 4th Ave. (D. G. Alliance). 
D. Jonas, housefurnishings and toys, Rike- sores: Co., Dayton, rin 
O., 225 5th Ave. (Retail Research Assn.). Le fi 2 = aa i Si 
2: Crider, toys, Newcomb Endicott Co., Detroit, Mich., 225 (pts d hi 
t ve. 


a : | 
“(5 ee SUN y 
NI ee i i Die eS nS ies < py ) 
J. W. Power, housefurnishings, toys and china, Sage Allen & ay oa Les RON 
Co., Hartford, Conn., 315 4th Ave. (D. G. Alliance). 
(Continued on page 27) 
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ITHIN a few weeks the new No. 6 plant of the 
\\ Homer Laughlin China Co., will be on a produc- 
tion basis. When the factory begins to produce 
on a capacity basis, the output will be equal to that of an 
ordinary 18-kiln pottery. Unusual interest is being mani- 
fested in this new shop, on the part of workmen, and 
manufacturers as well, because the equipment is of the 
most modern design, and the tunnel kilns the first of the 
kind to be built in this district. The company has suffi- 
cient applications on file from workers skilled in every de- 
partment, so the plant will be able to supply its every re- 
quirement in this respect. The decorating tunnel kiln 
has been “fired up” once, and some thousands of saggers 
have been run through one of the other kilns. 


The Ontario Potteries, Oshawa, Ont., Canada, the only 
plant of the kind in Canada, manufacturing tableware, has 
begun operations. Native raw materials are being used, 
including clays and feldspar from the Ontario district. 


At the annual meeting of the stockholders of the Owen 
China Co., Minerva, O., it was reported that the company 
opened the new year with $250,000 business on file. The 
board of directors elected are: Mahlon Shaw, J. T. Grun- 
dex). J, M. -Stewart,.C; Bo Gleason Koy]: steiner, Gok 
Huff and A. F. Calerdine. The board organized by elect- 
ing the following officers: President, A. F. Calerdine; 
vice president, Mah'!on Shaw; Secretary, G. F. Huff; 
treasurer, F. B. Cross. 


With the passing of another cold spell, pottery manu- 
facturers were agan permitted to light their kilns—those 
fired with gas, and Friday of last week 100 kilns were 
“fired off.” Some of the kilns were a week late, and as a 
result, output of some plants was of course retarded to 
a considerable extent. The fact that the use of oil is 
being resorted to for kiln firing in the East Liverpool 
district saved many kilns from being tied up. 


The Clarksburg, W. Va., plant of the D. E. McNicol 
Co., has donated 300 pieces of ware to a rural school near 
the plant, which is soon to establish a warm lunch room for 
the scholars. The school authorities claim that many of 
the children in that district are undernourished, and in 
order to aid the hot lunch campaign, the pottery interest 
made the donation. 


Bids for the sale of the plant of the Guernseyware Co.’s 
plant at Cambridge, O., will be opened March 5. The 
Cambridge plant has been idle for some period of time. 
Certain dinnerware manufacturers are reported interested 
in filing bids for the property. 
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S. E. Early, Asheville, N. C., has begun the develop- | 
ment of a large track of kaolin according to word local | 


manufacturers have received. The new concern proposes 
to wash, dry and press this clay before shipping it into 
the local market. 


It is getting to be quite the proper thing nowadays for © 
salesmen for jobbing houses to visit manufacturing plants | 
and secure first hand information as to how this or that 
piece of merchandise is made. It is with this end in view | 
that the sales force of the John Van Range Co., hotel | 
supply dealers, Cincinnati, O., inspected the plant of the 
Shanango China Co., New Castle, Pa., a few days ago. 
At the pottery, the guests were in charge of Charles W. 
Reed, sales manager for the Shenango China Co., and dur- 
ing the noon hour the visitors were entertained at dinner 
by the plant management. 


The plant and holdings of the Byesville (O.) Pottery 
Co. have been taken over by Fred L. and Earl Boyd and 
David M. Ferguson, who plan to place the property in 
operation at an early date. The plant has been in the hands 
of Thomas Minto, receiver, through whom the purchase 
was made. The Byesville Pottery Co. was for a time 
operated under the same of the Flanagan Pottery Co., 
and at that time a line of cooking ware and teapots was 
manufactured. 


At the annual meeting of the stockholders of the Homer 
Laughlin China Co., the old board was re-elected and the 
latter re-elected all former officers. 


Mail orders continue to be very active with pottery 
manufacturers but there are many buyers who have been 
making inquiry concerning the shipping of business that 
has been on file for many months. While it is true that 
the manufacturers of late, have been unable to keep up 
production scheduled on account of the cold weather, such 
a situation is quite beyond their control, but at the same 
time every possible effort is being made to get orders out, 
whether plain white or decorated, as quickly as possible. 

All plants in the East Liverpool district are working 
full time, with the possible of kiln sections which may 
from time to time suffer inactivity on account of cold 
weather. Decorating departments are all working full 
time, as are all packing departments. 


Salesmen now on the road, according to the new business 
they are returning their factories, show that the demand 
for domestic dinnerware has not slackened in the least. 


(Continued on page 35) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


ROM all indications, the current year promises 
Fem: for the glass industry, when the new con- 

struction program is taken into consideration. From 
all over the country, reports have been received of the 
activity proposed in the erection of dwellings, hotels, hos- 
pitals, apartment houses, stores, theatres, apartment hotels 
and what not, and in every single instance, there has been 
created a new outlet for glassware, either for domestic 
use or for lighting purposes. The report of the building 
survey, totals for 1924, the enormous sum of five billion, 
and when the program is completed, glass manufacturers 
will share in it generously. 

The lighting glass industry will: be first to feel the 
effect of the demand, while manufacturers of merchan- 
dise for table and other home use will come second. 
Jobbing interests will be compelled to anticipate require- 
ments of all lines far in advance, although considerable 
business will of course be placed with manufacturers from 
building specifications. 

The plant of the American Thermos Bottle Co., Hunt- 
ington, W. Va., has resumed operation following a period 
of idleness, and is now working up to a production of 
1,000 pairs of thermos bottle fillers daily. It is pro- 
posed to keep the plant working steadily throughout the 
year. 


There has been considerable activity of late in stock 
of the United States Glass Co., par $25, which sold last 
Saturday at 247. This may be attributed to the fact, 
that all the outstanding bonds of the company have been 
retired, leaving only the outstanding stock of the company 
to share in the profits of the business. During the last 
few years the company put back into property and mod- 
ern equipment over $1,000,000. There is no preferred 
stock now outstanding. Since 1917 the corporation has 
been paying dividends of $2 per share, which is equal to 
8 per cent. 
ing over 250,000 pieces of glassware daily 


The nine plants of the company are produc- 
a production 


not excelled by any glass concern in the United States. 


\ special meeting of the stockholders of the Kaufmann 
Department Stores, Inc., Pittsburgh, will be held at 1 
o'clock next Monday to take action on a proposition to 
decrease the capital stock of the corporation from $9,- 
150,000 to $9,075,000. Transfer books have been closed 
and will re-open Feb. 19. 


An intensive drive has been continuing at Massillon, 
O., to sell $200,000 stock of the $1,000,000 issue of the 


Ohio Glass Products Co., which was recently incorporated 


for the purpose of taking over the business of the Stark 
Glass Co., and the Rhodes Bottle & Glass Co. In addi- 
tion to this, Massillon banks have pledged $100,000 to 
the industry. The new company has the support of the 


Chamber of Commerce of Massillon in its financial drive. 


George M. Vankirk, manager of the Wheeling sales 
department of the Hazel-Atlas Glass Co., has been ap- 
pointed manager of the Chicago office of the company, 
succeeding G. A. Popplebaum, retired. 


At a meeting of the board of directors of the Victory 
Glass Co., Jeannette, Pa., a dividend of six per cent was 
declared on the business of 1923, 


A portion of the plant of the Charles Boldt Glass Co., 
Cincinnati, O., is to be dismantled and removed to Hunt- 
ington, W. Va., according to word just received by the 
trade here. 


Offices of the Hocking Glass Co., and those of the 
Lancaster Glass Co., Lancaster, O., have been consoli- 
dated. 
interest in the Lancaster company in December, and here- 
after the business offered either concern will be handled 
through one office. 


The former company took over the controlling 


All glass factories in this district are operating on an 
active production basis, factory managers declare. Quite 
a few factories cleaned up a greater portion of their 1923 
business before the close of the year, and were then in a 
position to give attention to new business placed in Janu- 
ary. Sales managers recall that during the latter part of 
fast fall there was a rather dull period for a few weeks, 
and this gave the factories an opportunity to clear their 
order files in rather good shape. Then 1924 buying began, 
orders were forwarded with considerable promptness. 
Since the close of January exhibit season, salesmen who 
went out on the road have been forwarding some very 
favorable business, and in addition to this volume, direct 
mail, orders have been considered good. 

Novelty glassware continues in active demand, and 
lighting glassware is steady for this part of the season. 
Tableware is moving in very good volume, while the 
portable business seems as active as it was just before the 
holiday season. 


The new western headquarters of the Macbeth-Evans 
Glass Co., were opened, at Marion, Ind., Feb. 1. The 
main offices of the company, continue in Pittsburgh. 


(Continued on page 35) 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By BreatricE MILLER WISNER 
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Lamp Trade Progressive and Prosperous 


Judging from the immense amount of lamp bases and 
shades already booked for future delivery, any pessimist 
who surveys the industry must feel that he is “Routing” 
on the wrong side for his successful campaign in 1924. 
If prospects continus throughout the year as promising as 
they now appear, lamp and shade manufacturers will have 
a good balance sheet to their credit at the end of the year 
just born. But new designs and patterns must of neces- 
sity be the prime factor for the year, as possibly there is 
no industry that needs more diversity of styles to stimulate 
demand than the lamp field. In order to satisfy the vascil- 
lating taste of the consumer, who must be amused by Style 
as well as by the Screen, there must be an ever and cease- 
less changing of models. Wise and farseeing manufac- 
turers will undoubtedly see to it that new and up-to-date 
creations are forthcoming to gratify the Passing Show.— 
Here’s to the success of 1924. 


Beautifully Designed Lamp and Shade 


In reaching the highest point of artistic design and dec- 
oration, there must be a harmony in outline and coloring 
to fully carry out lines of beauty and symetrical propor- 
tion. Both these essential elements are demonstrated in 
the graceful lamp illustrated below from the Pittsburgh 
Lamp, Brass & Glass Co., Pittsburgh, Pa. This lamps is 
finished in Mediaeval Gold, with Hand Decorated Glass 
Shade. The delightful effect 
of the light showing through 
the soft coloring of the glass 
shade, is truly a masterful ac- 
complishment in hand decora- 
tion and well suited to interior 
decorations where harmonious 
colors are a dominant feature. 
The Lamp shown is No. 
1583%. Decoration A. Di- 
mensions of shade are 12 in. x 
6% in. Oval, total height o/ 
lamp is 1634 in. It is fitted 
with one light push socket, and 
six feet of covered cord and 
The Pittsburgh Lamp, Brass & Glass Co., 
are manufacturers of a line of lamp and shades, which 
through fine workmanship, skillful decorations from the 


push plug. 


hand of artisitans, and reasonable price, have established 
a wide reputation throughout the country. For detailed 
description of the firm’s products write to the above 
address. 
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Artistic Lamp With Hand Decorated Shade 


The exquisite Lamp pictured for desk or table, shown 
by Ira A. Jones Co., 9 Wabash Ave., Chicago, has a pot- 
tery base which can be had in several colors. The unique 


Silhouette 10-inch round shade 
is made of fabric and is hand 
decorated which adds to the 
effectiveness of the combina- 
tion. It is equipped with push 
button socket. The felted bot- 
tom is most desirable where 
highly polished furniture 1s 
used in protecting the surface 
from scratching or other abuse. 
Lamps of this character are 


intensely decorative because 
of the striking patterns and figures in relief against the 
lighter background of the shade, adaptable to any interior 
equipment or room accessories. 


Distinctive Cassidy Lamps 

With the creation of perfect combinations both in fine 
modeling and graceful adaptation of trimmings, in the de- 
velopment of lamp shades and truly proportioned lamp 
bases, the Cassidy Company, Inc., 101 Park Avenue, have 
achieved notable models in their lamp bases and shades. 
The predominant element in the lamp shades offered by 
the company, is the artistic shapes and original fashioning 
of fringes, tinsels, galloons and brocade silks harmonizing 
with each color employed. The pagoda and flat shapes are 
particularly noticeable in the large range of shades which 
are effective, and especially adapted to the highest type of 
interior decorations. The lamp now plays so important a 
part in the fittings and furnishings of the home, hotel 
and large institution, that an earnest study of appropriate 
designs and suitable colorings is necessary in order to ade- 
quately carry out the scheme in woodwork, wall coverings 
and hangings. The Cassidy Company have made a close 
observation of decorative harmonious combinations and 
are producing in their extensive line unusual and beautiful 
creations embodying artcraft in silks, chiffons and brocades 
which have established an exclusive clientele, making the 
Cassidy Lamps worthy of special note. Many artistic 


models are exhibited at the firm’s elegant showrooms. 


By 


RicHarp D. GRANT, REPRESENTATIVE 


BOSTON NEWS NOTES | """"" 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


HE female nail-driving championship of the state 

is claimed by Miss Mary Bernier, employed at the 

Mason Toy Shop in Winchendon. Miss Bernier 
drives about 14,000 small nails daily as she assembles 700 
toys, each toy requiring twenty nails. She drives an 
average of 1750 nails an hour and is ready to meet any 
woman, anywhere, with a ten-ounce hammer in competi- 
tion. 


E. A. Roworth, who represents H. P. & H. F. Hunt 
in Maine, has not yet shown up at his firm’s Boston office. 
He was expected about Christmas for his first visit, since 
January, 1923, but failed to put in an appearance. Hor- 
ace Hunt says he would think Mr. Roworth was lost in 
the woods if it were not for the orders which ke per- 
sists in sending in. 


The Washington Jewelry Co., announces that it is to 
give away, to every customer purchasing merchandise to 
the value of $25 or more, a 25-piece dinner set at its 
Washington’s Birthday sales which begins next week. 
The company is advertising this feature as a gift, with 
which it is hoped, to cement still firmer the bonds of 
business friendship with its customers. 


John B. Mahoney resigned his position as buyer for 
Simonds & Adams Co., Haverhill, last week and has 
bought out the Whitney Stores Co. of Quincy. Mr. 
Mahoney has already taken posession of his new quar- 
ters, where he will be glad to see all his old friends of 
the trade. 


George B. Johnson, president of the R. H. White Co., 
Boston, has announced that the National Dry Goods 
Association, of which he is president also, will hold an- 
other national merchandise fair this year. 


R. H. White Co., featured water glasses at a sale heid 
last week at the exceptionally low price of twenty-five 
cents each... Another article which met with success in 
the same sale was a mirror black vase lamp with double 
pull-chain sockets decorated with bird and floral designs. 
Prato Sullivan, the buyer, says things are going very well 
with his department these days. 


C. F. Hovey & Co., have leased for a term of years, 
the six-story building at 210 to 218 Commercial St., and 
at 2 to 6 Lewis St., for a general warehouse and factory. 


Jordan Marsh is this week conducting a sale of crock- 


ery and glassware and lamps, which includes a very large 
portion of its stock in these departments. Among the 
outstanding values are English, Limoges and domestic 
dinnerware sets, glass console sets, tumblers, sugars and 
creams, Venetian vases, cut glass, encrusted ware and 


new iron bridge lamps. 


OBITUARY 
“Joe” May 


“Joe” May, a well-known restaurant man of this city, 
whose place was widely known among the china and 
glassware trades, died last week at Daytona, Fla. Mr. 
May was born in Germany, Dec. 25, 1847, and came to 
this country when but fifteen years old. He secured a 
position in the old Sherman House in the rear of City 
Hall, where ke remained until he had learned the busi- 
ness and how to please patrons. He left to open up a 
restaurant for himself in Winter Place, where he re- 
mained for about fifteen years when he removed to the 
corner of High and Congress Sts. He opened also the 
Cafe Bristol, in connection with his basement cafe at this 
address. ‘Joe’? May was very popular, and was known 
from Maine to California. He was acquainted with all 
the pottery and glass factory mn, who liked to frequent 
his homelike place whenever it was their fortune to visit 
Boston. Such noted men as A. Shuman, John Shepard 
of the Shepard-Norwell Co., George Shepard, the fa- 
mous minstrel show man; judges, lawyers and other pro- 
fessional men along with celebrities from the opera stage 
and Boston Symphony Orchestra were daily patrons of 
of this famous eating house. 

During the Kingston Street fire on Thanksgiving day, 
1888, when the old firm of Horace Partridge was burned 
out, Mr. May kept his restaurant open night that the 
firm might be served with hot meals that they might per- 
form their arduous duties better. He is survived by his 
wife, three sons, and one daughter. His oldest son, “Joe”, 
Jr., 1s now manager of the restaurant business. 


Business Briefs 
Frank W. Perkins has opened a new crockery and glass 
store at 137 Front St., Bath, Me. 


The Viking Trading Co., Boston, has been incorporated 
with a capital of $50,000 to deal in crockery and glass- 
ware. Incorporators are John Stromberg, Milton; Nils 
Wetterwik, Boston, and H. Anderson, Newton, Mass. 
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Chicago Show Marked by Big Patronage 


Despite Unfavorable Weather Trade Magnet At- 
tracted Gratifying Attendance and 1,000 Buyers 
Attend Six-Day Exhibit of Chicago Association 
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HICAGO’S ‘Kourth 


successful 


brought to a 
week. 


Exhibit was 
close on Saturday of last 

Throughout the halls of the Congress Hotel dur- 
ing the closing days of the show, no word of complaint 
on the amount of business done or against the operating 
service of the hotel or 
heard. 
as heretofore, to one week, seemed to put added zest into 
the affair. 
exhibits thoroughly, 


the Chicago association could be 
The lessening of the exhibit time from two weeks, 
Buyers came from near and far, scanned the 
then placed their orders without de- 
lay. 

Regardless of the fact that the middle-west, and most 
of the country for that matter, experienced the severest 
sleet and snow storms during the week of the Chicago 
exhibits, the buyers turned out in large numbers. 
tration ran from 150 to 200 buyers each day, 


Regis- 
the heaviest 
registration coming on the second, third and fourth days. 
Telegraphic communications from Chicago to the East 
and to the North were entirely cut off by the storm early 
in the week and many railroads were unable to get their 
trains through from the Northwest. Notwithstanding 
these hardships, the buyers who had planned to be in 
Chicago for the show made it their business to be on hand. 

If anything was lacking in the service of the Congress 
Hotel at the exhibit held one year ago, this was more 
than made up for by the excellent manner in which the 


hotel management, working with the Exhibit committee 
of the association, filled the requirements of the one hun- 
dred and fifty exhibitors last week. 


up by nine o’clock 


All exhibits were set 


Monday morning, but the majority 
were in order before noon on Sunday. 

Scanning the registration sheets reveals the fact that 
the majority of the department stores of the Central, 
Southern and Western States were represented by buyers, 
while a number of buyers from Eastern stores were also 
among those present. Wholesale dealers in china, glass- 
ware and housefurnishings were on hand in fair numbers. 
Furniture, lamp and art stores, some jewelers and a num- 
ber of premium buyers from tea and coffee houses rounded 
out the total of 1,000—a splendid record for a one-week 


exhibit. 
UsuaL Goop ENTERTAINMENT 

On Thursday evening a banquet, dance and entertain- 
ment was given for exhibitors and visiting buyers. The 
Gold Room of the Congress Hotel was the scene of the 
festivities. Tables were arranged for parties of ten each 
and a total of five hundred and forty attended the dinner. 
lt was a lively evening from the start—the start being 
a we'l fitted room called the Gray Room, previously called 
Private Stock. The details of the evenings entertainment 
were arranged by Oscar Eckland and his committee of 


entertainment fixers De Luxe. During the Banquet, the 
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Banquet Scene in the Congress Hotel, Which Marked the Successful and Happy Termination of the Great Chicago Show 


Thirty 


February 14, 1294 


CROCKERY AND GLASS JOURNAL 


Thirty-one 


diners were interrupted by all lights being switched off. 
Diogenes, in the person of Henry Von Hagel costumed 
and with his lantern started a search of the Banquet Hall 
for An Honest Man. One after another of the prominent 
figures of the trade were inspected and turned down until 
Fred Foster, president of the association was discovered. 
Mr. Foster was led to the balancy where a presentation 
committee including Mr. Von Hagel of Sears, Roebuck 
& Co., as spokesman, W. T. Darden, Albright China Co. 
and I. F. Simmers of the Hall China Co., gave Mr. 
Foster a token of esteem from the members of the asso- 
ciation. The present was a platinum watch, chain and 
knife and a handsome traveling bag. 

Following the banquet, dancing and entertainment con- 
‘tinued until two in the morning. 

Next Years Ptrans UNDER Way 

So pleased were some of the exhibitors with the busi- 
ness of last week’s show, that they applied for exhibit 
space in the 1925 exhibit, before the week was over. The 
association kas already applied to the Congress Hotel for 
a similar number of rooms, and for similar dates next 
year. This, of course, is subject to approval by vote of 
the association as a whole when regular meetings are 
resumed. 


News Net 
(Continued from page 27) 


W. A. Ricker, housefurnishings, china, glassware and toys, 
M. L. Parker Co., Davenport, Ia., 352 4th Ave. (Kirby, Block & 
Fischer). 

Mrs. S. S. Newman, toys, A. T. Lewis & Son D. G. Co., Den- 
ver, Colo., 3 West 29th St. (W. S. Ferguson). 

F, L. Warren, housefurnishings, Callender, McAuslin & Troup, 
Providence, R. I., 240 Madison Ave. 

Miss C. H. Newman, china and glassware, Miller & Rhodes 
Co., Richmond, Va., 432 4th Ave. (D. G. Union). 

C. N. Neyhard, housefurnishings, china, glass and toys, Leo- 
pold Adler Co., Savannah, Ga., 352 4th Ave. (Kirby, Block & 
Fischer ). 

F. H. Butterfoos, housefurnishings, Cleland & Simpson, Scran- 
ton, Pa., York Hotel. 

C. J. Weichel, toys and housefurnishings, Edward Wren Co., 
Springfield, O., 333 7th Ave. (J. M. Biggins, Inc.). 

J. H. Rayhill, china, glass, housefurnishings and toys, John 
Bressmer Co., Springfield, Ill., McAlpin. 

Miss Handly, toys, Famous & Barr Co., St. Louis, Mo., 1115 
Broadway (Sostman). 

R. Halpern, housefurnishings, Stix, Baer & Fuller, St. Louis, 
Mo., 1107 Broadway. 

C. H. Trueman, china, glass, housefurnishings, lamps and toys, 
Root D. G. Co., Terre Haute, Ind. 23 East 26th St. (W. T. 
Knott). 

L. Gallinsky, housefurnishings, Gale & Co., Weslyville, Pa., 
Pennsylvania. 

G. D. Crowe, housefurnishings, toys and glassware, Younker 
Bros., Des Moines, Ia., 448 4th Ave. (Farian). 

L. Crampon, china, housefurnishings and toys, Harris-Emery 
Co., Des Moines, Ia., 1150 Broadway (Lilienthal, Inc.). 

I. V. Gorman, lamps, Crowley Milner Co., Detroit, Mich., 100 
West 32nd St., Sth floor. 

E. V. McGinty, china, glass and toys, Duluth Glass Block, 
Store Co., Duluth, Minn., 200 5th Ave., room 504. 

A. Butchard, china, housefurnishings and toys, Geo. A. Gray 
Co., Duluth, Minn., Pennsylvania. 

A. C. Berg, toys and housefurnishings, Famous Co., McKees- 
port, Pa., 38 West 32nd St. (Livingston & Cohn). 

M. H. Blackely, housefurnishings, Trask, Prescott Richardson 
Co., Erie, Pa., 23 East 26th St. (Mdse. Reporting Co.). 

J. G. Anthony, housefurnishings, china, glass and toys, W. C. 
Stripling Co., Fort Worth, Texas, 333 7th Ave. (J. M. Biggins). 

F. R. Griffiths, housefurnishings and toys, A. E. Troutman Co., 
Greenberg, Pa., 115 West 30th St. (Weill & Hartmann). 


C. H. Press, toys and housefurnishings, L. S. Ayers Co., In- 
dianapolis, Ind., 225 5th Ave. (Retail Research). 

H. B. Corwin, toys and housefurnishings, Dowds D. G. Co., Mt. 
Vernon, Ohio, 1150 Broadway (Lilienthal, Inc.). 

C. F. McElroy, kitchenware and housefurnishings, Marks-Isaacs 
Co., New Orleans, La., Imperial. 

G. B. Brown, housefurnishings and china, Burgess-Nash Co., 
Omaha, Neb., 200 5th Ave., Room 1214. 

February 11th, 1924 

R. Halpern, housefurnishings, Stix, Baer & Fuller, St. Louis, 
Mo., 1107 Broadway. 

A. Schuchat, china and glassware, Famous & Barr Co., St. 
Louis, Mo., 1115 Broadway (Sostman). 

A. W. Kunzman, housefurnishings, Bannon’s, Inc., St. Paul, 
Minn., 352 4th Ave. (Kirby, Block & Fischer). 

C. Truesman, housefurnishings, Root D. G. Co., Terre Haute, 
Ind., 23 East 26th St. (Knott). 

M. Crueson, housefurnishings, china, toys, Cohn-Hinkle D. G. 
Co., Wichita, Kans., 115 West 30th St. (Weill & Hartmann). 

W. Paton, toys, P. Rinken, china and crockery, Boston Store, 
Chicago, Ill., 44 East 23rd St. 

H. A. Davis, toys, W. J. Pettee & Co, Oklahoma City, Okla., 
Pennsylvania. 

H. Lehman, toys, Kaufmann & Baer Co., Pittsburgh, Pa., 404 
4th Ave. 

J. Slason, housefurnishings, Miss M. Walsh, china and glass- 
ware, W. A. Mahaffey, toys, china and housefurnishings, Boggs 
& Buhl, Pittsburgh, Pa., 1140 Broadway. 

C. W. Neyhard, housefurnishings, Leopold Adler Co., Savan- 
nah, Ga., 352 4th Ave. (Kirby, Block & Fischer). 

R. L. Malaby, china, glassware and housefurnishings, Kauiman 
Co., Inc., Coiorado Springs, Colo., 370 7th Ave. (A. Levy). 

W. Ricker, housefurnishings and toys, M. L. Parker Co., Da- 
venport, la., 352 4th Ave. (Kirby, Block & Fischer). 

F. Fleischman, housefurnishings, I. Freimuth, Duluth, Minn., 
1170 Broadway. 

H. A. Koll, housefurnishings and china, A. Hamburger & Sons, 
Los Angeles, Calif., 1115 Broadway (Sostman). 

D. Schoor, toys, Los Angeles Novelty & Toy Co., Los Angeles, 
Calif., Pennsylvania. 

February 13th, 1924 

R. J. Fowler, housefurnishings, W. H. Wright & Sons Co., 
Ogden, Utah, 105 Grand St. (Jay Co.). 

L. Andrus, toys, Olds, Wortman & King Co., Portland, Ore., 
432 4th Ave. 

G. Salisbury, housefurnishings and toys, Wallace & Co., Schen- 
ectady, N. Y., Park Avenue Hotel. 

J. E. Fronani, china, glassware and pottery, Woodward & 
Lathrop, Washington, D. C., 370 7th Ave., room 1701. 

B. W. Cramer, housefurnishings, Lansburgh & Bro., Washing- 
ton, D. C., 115 West 30th St. (Weill & Hartmann). 

E. W. Merrill, housefurnishings, toys, china and glassware, 
New England Furniture Co., Minneapolis, Minn., Pennsylvania. 

J. E. Perkins, china, glass and housefurnishings, Denton-Ross- 
Todd Co., Lexington, Ky., 333 7th Ave. (J. M. Biggins). 

N. I. Riteman, houseturnishings, Leyser & Co., Greenville, 
Miss., Pennsylvania. 

Miss P. Louis, toys, Hoschild Kohn Co., Baltimore, Md., 220: 
5th Ave., Breslin. 

E. S. Carlson, housefurnishings, R. H. White Co., Boston, 
Mass., 432 4th Ave. 

H. A. Matheson, toys, Seitner Co., Canton, Ohio, 120 West 
32nd St. (A. Fantl). 

O. M. White, crockery and lamps, The Fair, Chicago, IIL, 
4th Ave., room 811. 

W. S. Paton, toys, Boston Store, Chicago, IIl., 44 East 23rd St. 

S. J. Natkin, china, glass, lamps and shades, Mandel Bros., 
Chicacgmulaloemaste 22nd. ste 
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Purchasing Power of $1 Now 64.5 Cents 

Prof. Irving Fisher, of Yale University, has announced 
that last week’s price averaged 155 2-10 per cent of the 
pre-war level. The purchasing power of the dollar was 
64 5-10 pre-war cents. 


Business Briefs 
The Miller Bors Co., Chattanooga, Tenn., are planning 
the addition of two stories to their department store, 
which will give this concern eight selling floors. 


CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HILE the February Furniture Sales are under 
\\ way, the glassware, china and housefurnishings 
departments are embracing the opportunity of in- 
creasing their volume of business and are offering many 
tempting bargains to go with furniture purchases. Mandel 
Bros. are conducting a sale of dinnerware, glassware, art- 
wares and lamps. Imported china dinnersets of 100 pieces 
are offered this week at $38.75, while some domestic sets, 
100 pieces are priced below thirty dollars. Thin tint lead 
blown crystal tumblers, artistically needle etched, in a range 
of three sizes, were priced low at $1.90 a dozen. Wrought 
iron smoking stands for $1 proved popular with the shop- 
pers. At the Fair a large sale of Mirro Aluminum at one- 
third reduction was held this week. 


French Shops, Inc., exclusive dealers in imported pot- 
bie 
capital stock of the company has been increased from 


$20,000 to $100,000. 


tery, art wares and novelty furniture are expanding. 


The Silvestri Art Manufacturing Co. has been organ- 
The capital stock of the company is $10,000 and 
“Ned,” Silvestri, 


ized. 


the owners are Frank Silvestri and 


Fred W. Charles. 


Black & Burton Furniture Co., has been incorporated 
at 441 Collinsville Ave., East St. Louis, Ill. Capital of 
the company is $25,000. Retail furniture and housefur- 
nishings business will be conducted. James Burton and 
William Black are the owners. 


The offices and shops of the Cuyler Studio have been 
moved from 4033 N. Robey St., to 3943 Lincoln Ave., 
Chicago. H. E. Surridge, head of the company is in 
Wisconsin this week on business. 


Samples of the new Columbia patterns, No. D-50 and 
D-49, now on display in the show rooms of the Crooks- 
ville China Co., Palmer House, are bringing much fa- 
vorable comment from buyers. Mr. Boring, in charge 
of the local display, reports considerable new business 
on these particular patterns. 


F. C. Foster, buyer for the Jewel Tea Co. and president 
of the Chicago Glass, Pottery, Lamp & Housefurnishing 
Association, will sail for Europe on Saturday of this 
week. His trip will include, England, France, Germany, 
Italy, Belgium and Spain. 
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312 THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


The Chicago Merchandise Fair will be held at the 


Palmer House from Feb. 18 to 23. This merchandising 
event under the direction of P. H. Meyer is an impor- 
tant one for all stores selling merchandise of the five 
cent to five dollar variety. The Merchandise Fair has 
heretofore been held semi-annually at the Coliseum, but 
a desire on the part of manufacturers to display their 
wares in private rooms rather than in booths, prompted 
Mr. Meyer to hold the Fair at the Palmer House this 
year. The Fair is properly timed for buying of Easter 


merchandise. 


The capital stock of the Colonial Lamp Shade Corp. 
has been increased $20,000 to $60,000. 


The Haven Co., 309 River St., manufacturers of lamp 
bases, lamp shades and art goods, was incorporated re- 
cently with a capital stock of $20,000. The incorporators 
of the company are H. B. Haven, Ira A. Jones and M. B. 
Morris. 


The Thompson Studios line of hand moulded glassware 
is now being displayed and sold in Chicago by The Chicago 
Gift Market under the management of L. B. Reitman 
andJils J. Vosbere: 
land Building. 


Display is maintained in the Gar- 


as 


The Interstate Merchants Council, an organization of 
merchants in the middle-west fostered by the Chicago 
Association of Commerce, held a two day meeting in 
Chicago on Feb. 5 and 6. 


The Block Portelier Co., 1516 S. Wabash Av., was 
incorporated last week with a capital of 1,000 shares of 
no par value stock. The company manufactures lamps 
and shades and derives its name from the phrase “port- 
able light.” This is a consolidation of Block Bros., The 
Cowan Co. and the Chicago Lamp & Fixture Co. Own- 
ers of the company are William Block, Henry Block and 
Maurice Block. 


A. L. Randall Co., manufacturer of reed furniture and 
artificial flowers and jobbers in glassware and novelties 
was reported last week to have purchased 215,000 square 
feet of the Staver Wagon works plant in Chicago for 
$300,000. Eight factories are included in the deal. 
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Wic-AC 


READY TO 
BUYERS OF | 

CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS os 

GIFT SHOP & ART GOODS-DOLLS & TOYS 


| N-WABASH AVE 
Gra A. [ones C. 


‘North / Wabash Avenu: 
Chicago 


an 


DINNERWARE 
Pope-Gosser China Co. 
GLASSWARE 
Seneca Glass Co. 
Visit the Palmer House Susquehanna Cut Glass Co. 


Thompson Studios 

Quaker City Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

The Artwood Corp. 

Haven Co. 

Shepherd Co, Phone 

Burke Studios Central '606 


17 N. Wabash Ave. Albright China Co., Room 25 
Buyers are urged to inspect these lines ; ; 
Fine Dinnerware and Fancy China. 
HELM & SOUKUP I. E. Mincks, Sect’y and Manager. 
Factory Representatives. Imported WaT Darden, Mec aeciee 
and Domestic Table and Illumin- 


; Phone, Dearborn 4700 
ating Glassware. 


KELLY & REASNER 4 Potters Co-operative Co., Room 684 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; Dinnerware, Hotel China and _ Spe- Earl W. Newton & Associates 
Lippincott Glass Co.; N. North- cialties. Established 1876 at East 
wood Co.; Mound City Glass Co.; Liverpool. Geo. W. McNicol, Mgr. GLASSWARE 


D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. While in Chicago Visit 


_ aes Toe STETSON CHINA CO. 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 
Hopewell China Corporation 


HOUSE FURNISHINGS 


Direct Representatives for Conti- 1535-37 S. State Street Sauquoit Toilet Paper Co. 

nental Silver Co.: Paden City Pot- Phone Calumet 0876 Kewaskum ee Co. 
= At 1 z y 4 a ce i i Schlueter Mfg. Co. 

tery Co.; Buckeye Aluminum Co. ; NANA Ae tegen 2 American Woodenware_ Co. 


shipments. 


Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 


Acme Rubber Mfg. Co. 
Phone Central 3236 


Lowry Pottery Com ine.” Bitialo THE UNITED STATES yp a 
Manufacturing Co.; Eureka Tum- GLASS CO 6) N-WABASH AVE 
bler Company; Ebenezer Cut Glass Eee os ; N "a 
oe =e Sa Roe ee 30 E. Randolph Stree 
ee nd, Clase: Co. ee Fr. T. Renshaw, Chicago Representative 
LEWIS H. SIMPSON & CO. OUR CHICAGO DISPLAY ROOM CON. 
Representing Athens Glass Co., TAINS COMPLETE SAMPLE LINES 


: DIRECT FROM CUR FACTORIES. 
Fenton Art Glass Co., Huntington 


Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


China Co. FOSTORIA GLASS C ENCRUSTED DINNERWARE, LUSTRE 
Note—Concerns wishing to secure Chi Disvl 0. : WARE AND ALL GOLD CHINA 
space in this building for display pur- icago EP ee Masonic 223 So. Wabash Ave. 
poses should-apply to Se Gi P fe ay Sree Phone Har, 2214 

4 t sware, . ‘ 
ROSENBERG & LURIE reseed ead’ Blows eae ec 
178 W. Jackson Blvd. Etchings, Cuttings Phone 
Phone Wabash 6589 and Iridescent. Central 3497 


WALTER B. ANDREWS 
FRENCH CHINA CO 30 East Randolph Street THESEBRING POTTERY CO. 


Corner Wabash Avenue Mr, W. T 


. Gerald 
Room No. 405 Sa 


4523 Racine Ave. 


Office and Display Room 


Representing Chicago, Til. 
MononGau Grass Co. : Se toes 
136 West Lake Street Co-OpEerATIVE Fuint Gtass Co. pence Eacewrer 208) 


Tue Duncan & MitiEer Grass Co. Display Room, 1819 So. Michigan Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for i Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


UYER. A leading Department store of Philadelphia requires 

the services of a first class manager of China and Glassware 
departments. Must have thorough knowledge of New York and 
East Liverpool markets and able to operate in a big way. Satis- 
factory arrangements for right party. Address Box 410 care 
CROCKERY AND GLASs JOURNAL. 


i 


SSISTANT Buyer. A leading department store of Phila- 

delphia requires the services of a first class manager of china 
and glassware departments. Must have thorough knowledge of 
New York and East Liverpool markets and able to operate in a 
big way. Satisfactory arrangements for right party. Address 
Box 411, care CRoCKERY AND GLASs JOURNAL. 


=, 
MPORTER of Bavarian China Short Lines and Specialties de- 
sires services of high class salesman for mid-west and southern 
territory. Must have own clientele, experience and knowledge of 
imported china. Excellent proposition for man possessing these 
qualifications. Replies held strictly confidential. Write particu- 
lars. Box 412, care CrockERy AND GLASS JOURNAL. 


OUNG man experienced in Crockery, Housefurnishings, 

Stoves and Refrigerators, to work into management of house- 
furnishing department in a long established Duluth Store. To 
qualify, must have initiative, executive ability and reasonable 
knowledge of merchandising along these lines. Give full details 
in first letter. French & Bassett Co., Duluth, Minn. 


ALESMAN experienced in selling china, glass and housetfur- 

nishings with well established firm located in New York City. 
Reply giving full details. Box 413, care CrocKEry AND GLASS 
JOURNAL. 


BUSINESS OPPORTUNITIES 


IGH class department store in southern city of 50,000 

population wishes to lease or rent basement floor 35 x 60 for 
Crockery or Glassware department. Only responsible parties need 
apply. Please answer to RN, care Kirby, Block & Fischer, 352 
Fourth Avenue, New York City. 


TO RENT 


O rent. Third and Fourth floors in the Vogt & Dose Build- 
ing, 14 West 23rd St., to rent from May Ist. Elevator service 
and thoroughly up-to-date. Most desirable location in the up- 
town china and glassware district. Vogt & Dose, 65 Barclay 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Rare Chinese Porcelains Sold 


A large crowd was attracted to the American Art Gal- 
leries, New York, for the first public auction session of 
the James A. Garland collection, which included the rare 
Chinese porcelains which have done much to make this col- 
lection famous. 


The highest price paid—$8,300—was for the Lang-tao 
bottle of K’ang-hsi porcelain. It was bought by Parish 
Watson after spirited bidding. Many other rare articles 
were bought by Mr. Watson. One was a tall coral-red 
vase of elongated pear shape of the K’ang-hsi type, with 
a monochrome glaze of rich and brilliant coral-red disclos- 
ing faintly a broad and finer crackle and areas of dull 
metallic lustre. It was bought at $1,100. For a decorated 
Ming jar he paid $750, and for a pear-shaped Ming jar 
he paid $850. 


Imperial Glass Co. Celebrates 20th Anniversary 


The Imperial Glass Company oi Bellaire, O., celebrated 
its 20th year of existence recently. the company having 
started the manufacture of glass February 2, 1904. Dur- 
ing its life the company has paid out to its employes a total 
of nearly $7,000,000. This firm has the distinction of 
being one of the few large manufacturing concerns whose 
production is entirely hand made, as no automatic glass 
working machines are being used. A number of glass- 
workers who have been employed at the plant during its 
entire existence are of the opinion that at least 250 glass- 
workers learned their trade in the Imperial plant, starting 
in as boys and finishing their trade as the years went by. 
Five men, namely, Frank Hackett, Martin Daugherty, 
George Barrett, James Kilgore and John Shackleford, 
were employed in the factory the first day it was in opera- 
tion and are still working in the plant. Factory figures 
show that during the 20 years the plant has been in opera- 
tion a total of 2,452,954 barrels of glassware have been 
shipped. The payroll for the plant, according to these 
company figures, has totaled $6,731,140.25 during the 20 
years of its existence. The largest pay roll for any one 
year was that for 1923, when $560,399.12 was paid out, 
which averages more than $10,000 a week. Victor G, 
Wicke is the president of the company and J. Ralph Boyd 
secretary and treasurer. Philip Ebeling is the general 
factory manager. The production of the plant is mainly 
tableware, jellies, goblets, globes, electrical goods, tumblers, 
stemware, bar goods, art and cut glass. 


Custom Ruling on China Clocks 
In a ruling denying relief to G. Bauer & Co., of Phila- 
delphia, the customs board finds that imported china clocks 
were properly taxed at the rate of 35 cents each and 45 
per cent ad valorem, under the Tariff Act of 1922. Claims 
for a lower rate are overruled in an opinion by Judge 
Adamson. 


Importers Join International Chamber 


The National Council of American Importers & Trad- 
ers, Inc., has announced that this association has joined 
the International Chamber of Commerce following action 
taken by the board of directors at a special meeting held 
Jan. 24 at the Hotel Astor. 
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SELENIUM 


50 Murray Street, New York 
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BOSTON 
SAN FRANCISCO 


Pottery News 
(Continued from page 24) 


There is a growing tendency among many buyers to an- 
ticipate their requirements into the summer months and 
others into the fall and next holiday season, insofar as 
open stock patterns are concerned. This is as it should be, 
for the reason that the buyer who protects his own inter- 
ests now is bound to secure his merchandise more quickly 
than the one who delays in placing his business. 


News has been received in this district of the death at 
Etruria, Staffordshire pottery district, England, of Thomas 
Evans, a noted pottery worker of England, for years 
president of the British National Pottery Workers, which 
corresponds to the National Brotherhood of Operative 
Potters in the United States. 


By the use of a new glost and a new bisque kiln, the 
capacity of the Atlas China Co., Niles, O., has been in- 
creased considerably. The shop is under the factory man- 
agement of Herbert Goodwin, formerly of East Liver- 
pool. 


Glass Factory and Pittsburgh News 


(Continued from page 25) 


Information has been received here that at a meeting 
of the stockholders of the Booth Glass Manufacturing 
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GLOBE DECOLORIZING COMPOUNDS 


B. F. DRAKENFELD © CO. INC. 


Potters Saving & Loan Building, East Liverpool, O. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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SODIUM SELENITE 
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CLEVELAND 
PITTSBURGH 
BALTIMORE 


TRENTON 
NEW ORLEANS 


STULL LULL 
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“ZANE WARE” 


MARK OF 
ID LS) FET INTE IE AWS 1s, LE OAR AE TEARS NY 
FRUIT AND FLOWER BOWLS 
(eneN De ES eke S  ViAss ES 
JARDINIERES, TC. 
im beautiful colored glazes and 


PAMOUS..MOSS AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio : 
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Co., to be held in Swedesboro, N. J., Feb. 26th, a resolu- 
tion to dissolve the corporation will be considered. The 
company had been engaged in the manufacturing of a 
line of glass specialties. 

At a meeting of the stockholders of the Coshocton Glass 
Co., which was held in Bellaire, O., Feb. 4, directors for 
the 1924 term were elected. 

They are: H. A. Neff, Philip Ebeling, Charles Dank- 
worth, J. C. Landkrohn, Ben L. Morris, C. D. Lamb, 
Arthur Neff, S. N. McKelvey, and Fred Wallace, all of 
3ellaire and K. L. Almack, W. D. Brendel and J. W. 
Thompson, all of Coshocton, O. 
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: IMPORTERS PERCY N. LEYLAND, Inc., 184 Fifth B. TOMBY, 20 West 23d St., Repre- 

= Ave. senting: 

= BI nish - ae 

= ae oe ie a King & Barrett, teapots; George Royal Dresden, Lorenz Hutschenreu- 

z 18th St i ‘ wee ee i china ; ees ther, Koenigszelt, Paul Mueller, Rein- 

= : On; .. earthenware. ; ; 

= Art Pottery, Bronzes, Marbles and Cones 6626 wate EAS Ente) he hold Schlegelmilch, Royal Karlsruhe, 

= L My Majolica. 

= amps. 

z ; JUSTIN THARAUD, 24 West 23d St. 

2 EDWARD BOOTE, 35-87 West 23d The Fifth Avenue Sole Agent for L’Union Ceramique, 

= St. : : B ildi : Limoges, France. 

= Cauldon China. Wood &_ Sons uulaing Myott, Son & Co., Hanley Staffs, Eng- 

= Earthenware, Gibson & Sons’ Teapots. land. Poszellanfabrik Fraureuth, Sax- 

= ee pape NS RH aC ™ ony. Telephone Gramercy 5150. 

E EO. F. BASSETT & CO., 73 Barclay \ 

fo Seay ‘ VOGT & DOSE, 65 Barclay St. 

= . : H fA eee j pen stoc dinnerware patterns. 

: The Dinnerware House of America White Chinatior deena 

= ley De BLOCH & Cco., 87-41 East 18th Tf Ee VENON Inc. 104 Fifth Ave. 

= St. , Martin Ghia, imenee Gustafsberg 

= Importers of China and Glass, Mfrs. China and Earthenware, Sweden; 

= of Lamps, Shades and Novelties. f Kosta Crystal, Sweden; Rorstrand 

= nl Geol em Ie China and Earthenware, Sweden. 

= COPELAND & THOMPSON, Ine., a ATR ETE E 

= 206 Fifth Ave. : mura, an aa ag KENNARD L. WEDGWOOD, 255 

= Copeland’s China, Earthenware and A Fifth Ave., between 28th and 29th 

= White China Fancies. Phone, Madison ae da Sts. 

Z Square 4182 Josiah Wedgwood & Sons, Ltd. Tele- 

= phone Madison Square 7429. 

= JOHN DAVISON, Inc., 14 Barclay St. 

z English China, Earthenware and DOMESTIC GLASSWARE 

= lass. 

: BRYCE BROTHE 

2 A.J. FONDEVILLE & CO., 135 Fifth Bl 1 Es ; pee AON ets 

= Aa own lead glassware in Crystal and 

= Successors to Fondeville & Van Ider Colors--Cut, ) Etched ant i seas 

= ss = f 2) Dithri i 

= stine. Importers of China, Glass and Uptown Headquarters ae Bed rtd one ridge, Neo eee 

= Earthenware. for the 

= : : CAMBRIDGE (0.) GLASS CO., N 

2 OTTO GOETZ, 48 Murray St. Pottery Glass China | yi, Silene a Fifties wae 

= Importer of Crockery, China and Metal Goods and House- Manufacturers “Nearcut” tableware, 

= Glassware for immediate delivery. wares Trades thin blown tumblers and stemware. 

2 HAVILAND & ABBOT CO., 920 DIAMOND GLASSWARE CO. 

: Broadway, corner 21st St. M. ROSENBAUM & SONS, 82 Union ena Representative, 200 

= HAVILAND CHINA CO., Inc. 11 Square + Tp: 

: Hastiseiinens D Bavarian China Ware. _ Representing Colored and Iridescent Glassware. : 
= The Famous “Haviland China” | M. Rosenbaum & Sons, Bavaria. ECONOMY TUMBLER CO., Morgan- z 
= known since 1840. town, W. Va. D. King Irwin, Repre- z 
= era, STRAUB & CO., 105-107 sentative, Fifth Ave. Building 2 
= HERMAN C. KUPPER, 39-41 West ‘aft OD ; a: Fine blown tumblers and stemware. 2 
= 23d St. Tirschenreuth Dinnerware, Specialties = 
= Ahrenfeldt French China. in glassware, etc. heed: GLASS CO., 141-147 2 
= aft ve. = 
= MADDOCK & MILLER, 39-41 West ROBERT SLIMMON & CO., 96 to 102 Pressed and blown glassware. Chas. =z 
= 23d St. Church St. L. Weddle, Representative. = 
2 Royal Worcester China, John Mad- A. J. Wilkinson’s, Ltd., J. H. Weather- : z 
= dock & Sons, England, Allerton’s Line by & Sons, Bourne & Leigh, R. Sud- GILLINDER & SONS, Inc., 224 Fifth 2 
= Earthenware and China, Price Bros.’ low & Sons, Shorter & Sons, Royal Ave. : 2 
= Teapots, Wileman & Co., China. Aller Value and Watcombe Pottery. Lighting glassware, glass specialties. z 
: MOGI, MOMONOI &CO., 105-107 East NATHAN STRAUS & SONS, Inc.. LANCASTER (0.) GLASS CO. i 
= 164th St. 44-46 Warren, 116 Chambers Sts. Pressed ware, lamps, tumblers and % 
= Importers of Japanese Goods.  Tele- Large stock of Limoges Dinnerware, novelties. T. W. Hamilton, Represen- 2 
= phone—Stuyvesant 1056. open stock patterns, sole agents for tative, 139 Fifth Ave 2 
= NORTE ae famous “Schwarzburg” China. ; = 
= O BROS., 53-57 West 28d = 
= St. TALYO TRADING CO., Inc., 101 Fifth cUSQUuSne NS ee MTS coy 2 
= T. W. Hamilton, Representative, 189 =z 
= Japanese Goods. ve. Rirehedve z 
| LA PORCELAINE LimousmNe, wget‘, Tato, Osews & Co and | 

= 89-41 West 23rd St. Goods. Catalogues upon application. UNITED STATES GLASS CoO., Albe- 

= Formerly M. Redon. Alfred G. Mo- Tel—Stuyvesant 3823. Chicago Office, marle Bldg., 24th St. and Broadway. 

: ment, Agent. 327 West Madison St. Pressed and blown glassware. . 
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AS‘ THE EDITOR SEESIT 


THE BUSINESS PROSPECT 


. week while, fair is more or less-irreguiar. . Many 

of the basic industries are active but production 

taken, as a whole is not unusually active. Business, is 
fairly good, but there are a number of. conflicting eddies 
and cross-currents in the business stream, ‘and‘there is 


a SHE business situation in general for the current 


nothing at present visible to indicate anything like a boom. 
To a good many this may be discouraging news, to an 
equally large if not greater number of business men, the 
fair state of business and trade of the present, is accepted 
,as/it-comes. 

me ty ted 

NOME. observers of the business situation predict. that 
J the considerable increase in Federal Reserve redis- 
counts and reserve note circulation, together with the ex- 


_ tremely large freight movement, indicate a rising tide of 


: business. 


/ values are not so certain. 


If we accept. these figures at their face value 


In fact. ,this conditon quite 


closely parallels business in the year 1920. While we do 


) not necessarily believe that business history of that year 
is now repeating itself, there are points of similarity. For 


: 
F 
i 
| this is true, but if we weigh them carefully, their definite 
: 
| 
} 
; 
} 


| 


example, the record freight traffic four years ago did not 
_Tepresent a current production proportionate to the car 
' loading figures., On the contrary, it was mainly swelled by 
' the shipment of finished goods to various parts of the 
| country. 

HE present freight movement, with 542,000 loaded 
| cars for the week, exceeds the normal by some 24 per 
_cent and should this increase continue, the movement of 
“freight would, in another couple of months, exceed any- 
'thing which the country has ever known. Hence it is not 
entirely within reason to believe that we are stepping 
,across the threshold of a great boom, which the figures 


particular at least, repeating itself. 


giannis seem to indicate. Apparently 1920 is, -in this 
From the Federal 
Reserve Board’s index, production is shown to be a little 
more than 8 per cent below that of last year. While this 
percentage is calculated from the figures for December 
and there has been some slight additions up to date, there 
is nothing to indicate that the‘ltevel of January, 1923, has 
been reached or exceeded in January, 1924. . In other 
words, we are inclined to interpret the condition as being 
a much larger freight movement on a seslicn hase of pro- 
duction than last year. 


| ae ae at retail is on a fair level in New York and 
P vicinity... From. the reports of business conditions 
from forty-six leading centers of trade in this country and 
Canada, thirty-three, cities say that retail sales are only 
fair. This includes New York, Boston, Cincinnati, St. 
Louis, New Orleans; San Francisco and Montreal, Can- 
ada. Among the eight cities, reporting business as good 
are Buffalo, Chicago, Baltimore, and Fort Worth. Among 
the trade centers reporting business as quiet stand Phila- 
delphia, Cleveland, Omaha and Toronto, Canada. Broadly, 
these reports indicate that trade is not quite so active as 
for the same period last year, but collections are better. 
The consensus of opinion prevailing is that the cautious 


buying policy which has been a feature of the past and con- 


tinues, of course, in a measure at the present time, has 


quickened turnover and combined with energetic sales cam- 


paigns, has reduced retailers’ stocks to a low point. 


N the wholesaie market business is uniformly good in 
both crockery and glassware, with a slowing up of nov- 
elty goods which may be classified as art and gift mer- 
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About Your Income lax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


3y M. L. Seipman, C.P.A. 


TUT ALLLAL ELLER CALE AGEL LUPO CCE 


HEN a gift is made, neither the person making it 
nor the person receiving it incurs any tax lia- 


bility, and this is so even though the value of 
the property at the time the gift is made is much greater 
than it cost the person making the gift. 

However, the person to whom the gift is made is con- 
sidered as having acquired it at the cost to the giver of 
the gift, so that when the property is subsequently sold 
the basis for determining gain or loss is the difference 
between the sales price and such cost. 

Let us illustrate this principle. Suppose A bought a 
Liberty Bond in 1920 at a cost of $80. In 1923, when the 
Bond is worth $95, he makes a gift of it to B. Neither 
A nor B are subject to a tax at this point. Then let us 
suppose B sells the bond for $100. B must report the 
profit of $20 for he is deemed to have held the bond at a 
cost of $80. Likewise, if B had sold the bond for $75, he 
would have a loss to deduct of $5. 


TrMeE or Girt IMPORTANT 


In this connection, it is 
important to point out that 
the time when the gift was 
made is material, for gifts 
made after December 31, 
1920, are treated differently 
than gifts made before that 
date. 

Gifts made after Decem- 
ber 31, 1920 (that is, when 
the Revenue Act of 1921 
was in force) are subject to 
the rules already outlined. 
Where, however, the gift 
was made on or before De- 
cember 31, 1920, the basis 
for determining gain or loss 
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to the receiver of the gift SET MMMM 


the value of the property at 

the time of the gift. In the case supposed, therefore, if 
the gift were made before December 31, 1920 where the 
bond was sold for $100, B would have a profit of only 
$5 to report, and where the bond was sold for $75, he 
would have a loss of $25. 

The change in the treatment of gifts provided for by 
the Revenue Act of 1921 was aimed at the evasion of 
taxes. Under the old law, what was done frequently to 
avoid the imposition of a tax was something like this: 
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HIS is the eleventh of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 


A would have a house that cost him $10,000. He would 
be offered $20,000 for it. If he went through with the 


transaction, it would mean that he had a $10,000 profit © 


on which a tax would have to be paid. To avoid this 
profit, he would make a gift of the house to his wife, and 
she would then make the sale. Since the property was 
worth $20,000 when the gift was made to the wife, and 
she sold it for $20,000, she would have no income to re- 
port, and since the making of a gift was not taxable, the 
husband would have no income to report, and as a result, 
the sale would be consummated and no tax paid. 

To eliminate such a possibility, the Revenue Act of 1921 
provided that where a gift is made, the person receiving 
it shall be deemed to have acquired it at the cost to the 
maker of the gift. 
making of the gift would be of no avail because the wife 
would have to report the $10,000 profit, just as would the 
husband if he were the one to make the sale. 


LoopHoLe IN PRESENT 
Law 


While the law has suc- 
cessfully plugged up this 
loophole, it has created a 


made it possible for one per- 
son to hand out a loss to 
another. Let us suppose 
that A purchases some min- 
ing stock at a cost of $l,- 
000,000, and that the com- 
pany meets with reverses, 
so that the market value of 
the stock falls to $1,000. 
Let us also suppose that B 
has an income of $1,000,- 
000. All that need be done 
iv is for A to make a giit of 
his stock to B and for B to 
sell the stock, and B will have a loss to deduct of $999,000, 
and therefore a taxable income to report of only $1,000. 
Consequently, A will have no tax and B will have no tax, 
whereas in fact B had an income of $1,000,000. In for- 
mulating the new income tax laws, Congress will undoubt- 
edly give consideration to this possibility of one person 
“handing out a loss” to another. 
BEQUESTS AND INHERITANCES 
In discussing the subject of gifts, it is important to dis- 


Mr. Seidman 


Such questions 
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brand new one in that it has | 


In the case supposed, therefore, the © 
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tinguish between gifts and bequests or inheritances. The 
rules just discussed were, as mentioned, aimed at evasions 
by means of gifts only, and therefore do not cover prop- 
erty acquired by bequest, devise or inheritance. As to such 
property, the rule is that the basis for determining gain 
or loss is the value of the property at the time it was ac- 
quired. Thus, if A purchased a Liberty Bond for $900 
and subsequently dies and leaves it to B, and at the time 
of his death the bond is worth $950, B is deemed to have 
acquired it for $950. Should B then sell the bond for 
$1,000 he would have a profit of $50, or should he sell 
the bond for $900, he would have a loss of $50. 

The frequency with which gifts are made and the gifted 
property sold makes it advisable to constantly keep in mind 
these tax principles. 


QuESTIONS AND ANSWERS 

Q. Four brothers of us started in business in 1916. A 
corporate form was chosen. Each brother took $10,000 
worth of stock. The company has grown until at this 
date, the original $10,000 worth of stock which each one 
had, is worth at the present time approximately $40,000. 
The profit tax on this increase in valuation has been paid 
right along from year to year, but the profits have been 
allowed to remain in the business and have not been drawn 
out. This year, one of the brothers has been bought out 
by the other three and paid approximately $40,000 for his 
interest or his common stock in the business, which orig- 
inally cost him about $10,000. The local tax agent informs 
us that the brother who has been bought out must pay an 
income tax on his gain, namely, the difference between 


$40,000 and $10,000, or $30,000. We believe that he is not 


correctly informed along this line, for it is plain to see that 


a profit was made on the sale of the stock. 


| 
} 


there would be a double taxation in this case-—E. A. H. 

A. The local tax agent is correct. While there seems 
to be a double taxation, you cannot gainsay the fact that 
It is true that 
the corporation has already paid a tax on the profits that 
increased the value of the stock, but the corporation and 
the stockholder are regarded as two distinct entities under 
the law. 

QO. Would you please inform me if a married person 
whose wife and family are living in Europe is entitled to 
the exemptions of a married person in making his income 
tax return, or is he only entitled to the exemptions of a 


single person.—E. M. 


A. You are entitled to the exemption of a single man, 


_ since on the last day of the year you were not living with 
_ your wife; that is, both of you maintained separate homes. 


©. My work compels me to be away from home and my 
expenses are somewhat larger. Can this difference be in- 
cluded in the exemptions ?—A. C. Me. 

A. The increased expenses cannot be included in the 
exemption as they are personal in nature. 

Q. Will you kindly advise me whether I can deduct state 
income tax from my government tax, and am I permitted 
to deduct the 5 per cent tax I pay on a new automobile 
from my government return, and where, 12 or 33?—B. B. 

A. State taxes are deductible and should be shown in 


item 12. The automobile tax is not deductible by you be- 
cause it is imposed on the manufacturer, and not on the 
consumer. 

Q. Is interest on marginal account loans, charged by 
brokers, deductible from income? Can loss from purchase 
of stock which is practically worthless and for which there 
is no market be deducted without a bona fide sale ?—E. C. 

A. Interest on marginal accounts is deductible. Losses 
on worthless stock can be deducted in the year they become 
worthless, without the necessity of going through the for- 
mality of a sale. 

Q. Two batchelor brothers maintain a home and the 
financial care of two others. The brothers have shared all 
expenditures equally. Are not these men entitled to the 
$2,500 exemption for head of family ?—A. L. 

A. Neither one of the brothers is entitled to claim ex- 
emption for head of the family as neither one of them 
maintains the home. There cannot be two exemptions as 
the head of one family. Only the person who contributes 
more than fifty per cent to the support is entitled to the 
exemption. Since in your case each brother contributes 
equally, neither one of them can claim the $2,500 allowance. 


Use or Tax Form 1040A 


Q. Is it required of me to make out Form 1040A U. S. 
Internal Revenue Income Tax for an income for less than 
$5,000 ?—H. W. S. 

A. Form 1040A should be used where incomes less than 
$5,000 are derived chiefly from salaries or wages. In- 
comes less than $5,000 derived from other sources such as 
engaging in a business or real estate operations should be 
reported on form 1040. 

©. I would ask you if I can claim $400 for my father. 
He has not been able to work for over four years and 
only gets a small allowance as disability and what he re- 
ceives does not pay his board, so that I am paying him 
$50 per month in order that he can keep up the home for 
mother and myself.—F. E. M. 

If you contributed to the chief support of your father, 
you are entitled to deduct the exemption of $400. 


Conditions Stable Says Government Bureau 


The indices of employment, production and prices re- 
flect a high degree of stability, according to the current 
economic news letter of the Labor Bureau, Inc. “The 
changes that have taken place are largely seasonal,” the 
letter states. ‘The disparity in the range of prices be- 
tween various commodities which had caused uneasiness 
to some authorities has shown a tendency to narrow.” 

The Labor Bureau sounds a note of warning in its re- 
view. “A reduction in money rates for business loans and 
an easy credit policy in other respects might bring about 
inflation and lead to temporary ‘overproduction.’ This is 
a Presidential year and certain political interests would 
like to make it a boom year. 

Organized labor would do well to keep a weather eye 
out for the first symptoms of inflation, which would be a 


rapid rise of wholesale prices and an undue enlargement 
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of bank loans or of currency in circulation, or both. If 
such symptoms occur, and are not promptly checked, wise 
people will dig in for a hard Winter of unemployment and 
falling production after the elections. If, on the other 
hand, conditions remain stabilized, a favorable opportunity 
is offered for extending the power of methods of labor 
by organization, gradual scaling up of wage rates and new 
projects such as unemployment insurance plans. 

The wage changes table compiled by the bureau during 
January lists seventy-three increases, eight decreases and 
one renewal of scale. Real wages, or the purchasing power 
of wages, it is said, show a 3 per cent improvement over 
last year. ° 

Neither taxes nor wages are threatening the profits of 
industry in the United States, the review says. It is said 
that “more capital was raised by bond issues in 1923 for 
new business iivestments than in any other year in his- 
tory.” 

Last yéar was a’banner year for profits, the review 
adds. One hundred and forty-five corporations which had 
previously passed. dividends resumed payment in 1923. 
In forty-four other cases dividends on preferred stocks 
which had fallen due in former years but could not be paid 
were paid off in 1923; sixty-eight corporations paid divi- 
dends for the first time in 1923; 162 extra or special divi- 
dends, in addition to the regular rate, were recorded. 


No Boom in Sight 


From the advance buying for the spring season that 
retail merchants have done so far, it seems fairly well 
established that there is no likelihood of a merchandise 
boom and that the volume of spring trade probably will 
be shghtly below the levels set last year. 

There has been no lack of buyers in the wholesale 
markets in the last two weeks, especially at several con- 
ventions of retailers here and in Chicago, as well as at spe- 
cial market weeks in the South and on the Pacific Coast ; 
there has been no lack of competition among wholesale 
sellers to get business, yet buying has been sporadic and 
in the main conservative. 

In comparison with last year merchandise buying for 
the coming spring season has been slightly smaller in in- 
dividual orders, but larger in the number of orders placed 
as a rule. This is one of the discouraging features from 
the manufacturing and wholesaling standpoints, as it 
makes an extra amount of work in bookkeeping and ship- 
ping departments, thus running up the overhead expense. 

Merchants seem. committed to the small lot buying to- 
day, and all efforts of the manufacturers and wholesalers 
to shake| them from it have been of no avail. The mer- 
chants have found from experience ever since 1920 that 
ample stocks are usually available in the wholesale 
markets, and several merchandise shortage scares have 
failed to quicken advance buying. Rising prices also 
have had but little effect upon advance buying, most mer- 
chants seemingly having decided that it is better merchan- 
dising now to pay advancés as they become necessary, 
rather than to anticipate: price increases—N. Y. Tribune. 
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Western Business Men Optimistic 


The principal change during January in the aspect of 
general business in the Middle Western District, the Re- 
serve Bank of St. Louis reports in its monthly bulletin, 
“is a greater degree of optimism on the part of business 
men regarding prospects for the next few months. While 
there has been no big increase in activities and while con- 
servatism is still the rule in purchasing commodities, the 
chief factors which influence commerce and industry are 
in the main favorable to a continuance of the conditions 
which obtained during the closing months of 1923 and to 
gradual betterment as the present year progresses. 

Manufacturing and wholesale have recovered at a 
normal rate from the holiday let-down and in some lines, 
notably iron and steel, there has been slight improvement. 
The financial and banking situation at the opening of the 
year displays great.strength, employment in both the large 
cities and smaller communities..is at high levels, agricul- 
turists are getting more satisfactory returns on their prod- 
ucts, and the purchasing power of the public, as indicated 
by savings accounts, wage scales and current bank debts, 
is in a healthy position, 
_ The end of the inventory period discloses generally 
moderate stocks of both raw materials and finished goods. 
Manufacturers are purchasing supplies for the first half 
of the year with extreme caution and conservatism, and 
the same attitude is general.among wholesalers and job- 
bers. Future orders on the books of reporting wholesale 
establishments in almost all lines are considerably smaller 
than at the corresponding period a year ago, This is true 
particularly of dry goods interests, whose customers are 
postponing forward commitments because of uncertaint 
relative to raw cotton. 

Retailers are purchasing heayily, but their orders are 
frequent and small in size, and there has been no change 
from the recent policy of taking only such goods as can 
be currently disposed of or sold a month or six weeks 
ahead. 


Business Running on Prosperity Track 


Manufacturing and general business seems to be ad- 
vancing throughout the nation with some measure of earn- 
ings on the right side, according to Julius H. Barnes, 
President of the Chamber of Commerce of the United 
States. Mr. Barnes and officers of the organization have 
completed a trip designed to investigate sectional condi- 
tions and needs from a national standpoint. 


The area of distress centres in a few industries, cattle | 


raising, copper mining and single grain raising, Mr. 
Barnes says. The cattle industry shows signs of re- 


covery with Southwestern ranges in promising condition; | 


copper mining needs a return to stable conditions in Eu- 
rope to restore it to full activity and diversified farming 
is replacing single crop grain raising. 


Cotton and dairy farming are enjoying a fair measure | 
a is | 
The oil industry seems to 
have passed its worst stage of depressing overproduction — 


of actual prosperity, he said. 


and is on the upgrade. 
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Banking in unfavorable agricultural areas is passing 
through a time of stress, but where they have weathered 
the storm, a greatly rising tide of American annual earn- 
ings will yet rebuild their fortunes. 

Deflation loss has been generally taken and rebuilding 
begun with fresh courage and confidence, Mr. Barnes 
added. Temporary conditions of distress should not in- 
fluence action tending to fixe prices in favor of the farmer, 
he warned, since a precedent would be established for 


restrictive price legis'ation when the national psychology 
ran to consumer complaint. 

The Government should have no opinion on prices but 
should devote its energy to maintaining a fair and unin- 
fiuenced field in which natural influences made prices and 
work out the question of any disparities. 


The English Glass Industry 

The spurt in the g'ass trade which was noticed towards 
the end of the year has hardly been sustained, says the 
Pottery Gazette, and many firms ate complaining that 
there is unexpected quietude. One great reason for this, 
if not the only explanation, is the political situation. The 
general election undoubtedly upset things, and the 
unfortunate result that leaves the parties so evenly bal- 
anced that another election in the near future is not im- 
probable bodes no good for trade. 

High-class glassware continues in fair request and af- 
fords steady employment for cutters and engravers. Many 
beautiful things are being produced, reproductions very 
often of Jacobean and Early Victorian patterns, and these 
are appealing more and more to people of taste, who are 
buying them not only for their own households, but as 
wedding and other gifts. Some of the leading shops of 
late have made striking displays of candlesticks, bedroom 
suites and the like, and these never fail to attract attention 
(on the part of the public. In the cheaper qualities foreign 
competition is as severe as ever. It is true that so far 
as regards domestic and fancy glassware imports last year 
showed a decrease in value of some £48,000; but, on the 
other hand, there was an increase in December of about 
‘£13,000, showing that the falling off is only temporary, due 
probably to the heavy stocks in warehouses and on the 
shelves of dealers. Nowadays dealers embrace drapers, 
who seem to be finding glassware a good side line. Too 
“often the glass they display is wholly of foreign origin, 
though there are marked exceptions. One very satisfac- 
tory feature to record is that our manufacturers of high- 
class table and fancy glass are doing an improving ship- 
‘ping business, and some can report a substantial advance 
“on previous years. 


The German Porcelain Industry 
After a particularly unfavorable period from August 
4° October, demand in the German porcelain industry has 
slightly increased. The small works, which had nearly 
all suspended activity, are again running at full capacity. 
Demand revived particularly on the approach of Christ- 
‘mas. Works manufacturing ordinary porcelain are well 


supplied with orders ; on the other hand, the situation in the 
art porcelain industry leaves much to be desired. Reuters 
Trade Service adds that the Government, it is said, intends 
to transform the Koenigliche Porzellan Manufaktur into 
a limited company, which would enter the Rosenthal group. 
This project, however, is meeting with great opposition, 
and it is not known whether the Prussian Landtag will 
agree to it. 


The Pottery Industry of Tunis 


Both in Tunis and in the inland districts quantities of 
unglazed, somewhat rough pottery are made principally 
for local domestic use. A certain quantity, however, of 
the better varieties is expected. This pottery is very pic- 
turesque but extremely fragile, so that the consumption 
of it is greater than would be the case otherwise. In the 
native inns and drinking houses stacks of shallow drinking 
bowls. are to be seen, and it is to be presumed that the 
customers break a good many and so keep the potters 
busy. In the hot weather there is a great demand for the 
deep native porous pitchers in which, owing to the rapid 
evaporation, water keeps surprisingly cool. This kind 
of pottery is very cheap; a drinking bowl costs only the 
equivalent of an English penny. A charming glazed and 
colored pottery is also made, of far higher quality, prin- 
cipally at Nabeul. This is very artistic and is much sought 
after by tourists who, however, being unversed in Oriental 
methods, are made to pay at least double the current price. 
In fact, it is usually cheaper to buy the Nabeul pottery 
from the large general stores in Tunis at retail prices than 
at the factory at Nabeul at so-called “semi wholesale” 
prices. A visit to the factories is, however, most interest- 
ing. An increasing amount of this pottery is exported. 
The total exports of Tunisian pottery of all kinds in 1922 
were: 437,388 kilos. or about 437 tons. 


Glass Production In Switzerland 


Hollow glassware of all kinds, black, brown and green 
glass bottles, semi-white glassware, colorless glass, etc., 
have revived, and, thanks to import restrictions, have been 
able as a whole to keep furnaces going and a part of their 
hands employed. The total production has been slightly 
higher than in the previous year, but, in view of the many 
adverse factors to be contended with, prices did not show 
much profit. Towards the end of the year the last “War” 
glass works disappeared, with somewhat of a crash, but 
this is not likely to affect the Swiss market, as the remain- 
ing works are quite well equipped enough to satisfy all 
present demands. Apart from the five concerns now 
working, the eight other establishments which have been 
endeavoring to produce glass since 1914 have now gone 
into liquidation, whereby a good deal of capital has been 
lost. 


China In Mexico 


A recently issued report, states that Mexico imports 
a large amount of china from Germany, and England also 


Fighteen 


CROCKERY AND GLASS JOURNAL 


" 


February £1, 1924 


secures a share of the trade. France has a reputation for 
supplying the best qualities of fine porcelain, for which 
there is a demand among the wealthier class of Mexicans 
and the foreign population. 


Chappell-Dyer Store Sold 


Through purchase of the interests of William A. Dyer, 
the entire Chappell-Dyer department store, Syracuse, N. 
Y., is now the property of E. Chappell, one of the found- 
ers of the business. The transaction, whose value was not 
disclosed, is one of the largest in Syracuse for several 
years. 

In the past decade the Chappell-Dyer Company has 
made huge growth, and now has a floor space of about 
85,000 feet with a frontage of 100 feet on South Salina 
Street. 

The company was organized and began business April 
25, 1895. It was organized and conducted originally by 
Mr. Chappell, who came to Syracuse from Fulton, and 
Francis E. Bacon. 

The business developed rapidly, and in 1907 further 
purchases were made in the real estate line to lay the 
foundations of the present store building. The modern 
building was built in 1913. 

Mr. Dyer entered the business in 1912, assuming the 
interest held by Mr. Bacon, who had gone to California 
to make his home. Mr. Dyer at the time of purchase 
was an executive of the Smith Premier Typewriter Com- 
pany. 

In May, 1917, further expansion came through lease of 
part of the White Memorial property, giving the store its 
present site. 


Bon Marche Store One of South’s Finest 

The new home of the Bon Marché, S. Lipinsky Sons 
& Co., Asheville, N. C., is one of the finest in that part 
of the South and represents the last word in department 
store planning and construction. 

From its full-size basement, used for stock rooms, de- 
livery department, display department and toy and lug- 
gage department to the fourth floor, where the general 


offices and floor covering department are located, the 
new store is modern and complete in fullest detail. 


There are 300 linear feet of window display space, 
which affords excellent opportunity for display purposes. 
The corner window is the largest in the city. The win- 
dows are arranged in units of three and have permanent 
backgrounds of French gray. 

Two of the latest type passenger elevators provide 
transportation between the different floors. There also is 
one large freight elevator. There are two large entrances, 
one at the front and one on the side street. 

The new store was opened for the holiday season and 
has met with the public’s approval. The holiday season 
closed with the largest business in the store’s history, The 
new store is operated by the Bon Marché, Inc., formerly 
S. Lipinsky Sons & Co. The officers are S. Lipinsky, 


president; S. Whit Lipinsky, vice-president, and Morris 
Lipinsky, treasurer-secretary. The company also oper- 


ates a store in Charlotte, N. C. 


Hudson Co. Will Erect New 12-Story Store 

Work has just been started on what will be one of the 
largest department store buildings in the country by the 
J. L. Hudson Co., Detroit, Mich. The Farmer Stree 
building, which was erected by J. L. Hudson in 1891, will 
be demolished to make way for the new structure. The 
departments at present in this building have been moved 


into the twelve-story main building. 
The new building will have three basements, one of 


which will be a mezzanine, and the first of its kind in 
Detroit. There will be fifteen elevators in the addition, 
giving the store a total of thirty-two elevators. The 
freight elevators will be large enough to permit a loaded 
truck to be taken directly to the floor where the stock 
rooms are located. 


French Goods to Be Exhibited in New York 

A French industrial exposition, the first of its kind in_ 
America, will be held at the Grand Central Palace, New 
York, April 22 to May 3, under the official patronage of © 
the French Government. Its purpose is to further indus- 
trial relations between France and America. 

The exposition will present French products, ranging 
from Sévris porcelain to gowns. Architects will repro- | 
duce the principal streets of Paris and French industries 
will be presented in typical French backgrounds. 


Musical Toys and Gifts 


Quite popular some years back, toys and useful gifts 
that play a little tune when opened or set in motion are 
coming back, according to a leading wholesaler of these 
goods in this market. The musical movements are made 
in Switzerland, but they play the latest American airs. 
Each movement p'ays from one to six tunes. Among the 
articles that are made with the musical attachment are 
high-grade cigarette boxes, candy containers, bridge 
boxes, face powder outfits with puffs, toy grand or up- 
right pianos, jewel boxes, phonographs, candlesticks, sew- 
ing baskets, tea pots, tobacco jars and savings banks. The 
movements are described as skilfully made and guaranteed. 


Extravagant Claims in Retailer’s Ads Criti- 
cized at Convention 

Retail merchants, including some of the largest in the 
country, heard themselves criticized not only by outsiders 
but by members of their own craft, for too bombastic. 
advertising. Various speakers attacked the general prob- 
lem of what is wrong with the retailer, particularly in) 
his relations with the public, at the opening of the four- 
day convention of the National Retail Dry Goods Associ’ 
ation at the Hotel Astor, Feb. 5-9. This is the thirteenth. 
annual convention that the organization has held. Through- 
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baby boy. 


VALENTINE’S 
for the beaming countenance of Jules H. Venon, 


DAY present, is responsible 


the well known importer, who has been wearing 
the smile that won’t come off, since last Thursday, when 
the stork presented Mrs. Veron and himself, with a fine 
The young man has been christened Claude, 
which Mr. Venon says, he fully expects will be a well 
known name in the china and glass importing business 
some day. Both Mrs. Venon and her son are doing 
nicely. Mr. Venon is greeting his friends at 104 Fifth 
Ave., with a new box of cigars, of the best that can be 
bought, and in his present mood, he doesn’t object if one 
fills their pockets. 


The salesroom of H. Benedikt, manufacturers’ agent, 7 
West 22nd St., is spic and span these days, in a brand new 
coat of paint, to which it has just been treated. The same 
color scheme, of ivory walls and black fixtures, has been 
carried out, but the fixtures are now backed by dull solid 
black painted on the walls, which shows the samples off 
to better advantage. 


Lee Schoenthal, buyer for Gimbel Bros., is making 
preparations to sail for Europe on March Ist, on his an- 
nual tour of the foreign markets. 


Walter G. Browning, buyer for R. H. Macy & Co., de- 
parted on Wednesday, aboard the Albert Ballin, for a visit 
to various European countries, in search of new merchan- 


_ dise for his departments. 


George Dougherty, general manager for the Economy 


Glass Co., Morgantown, W. Va., arrived in town today 


(Thursday) to spend the balance of the week, principally 
to confer with the concern’s New York agent, D. King 
Irwin. 


W. W. Davies of the Davies Glass & Mfg. Co., Martin’s 
Ferry, O., made a brief visit to New York on Tuesday, 
dropping in to discuss the concern’s local business with 
their representative here, Frederick Skelton. 


Jacques Bernardaud, head of L. Bernardaud & Co., 
Limoges, France, and James T. Temple, American man- 
ager for the concern, left last Saturday for a week’s visit 
to Chicago and one or two other points in the middle west. 


Howard Houston, buyer for Robt. Simpson’s, Toronto, 
Canada, was a passenger aboard the Cedric which sailed 
for Europe last Saturday. 


Wm. Junor, Toronto, Canada, who arrived in the mar- 
ket last week, expects to be here for possibly two weeks 
yet, expecting to devote the time between business and 
pleasure. He is planning to sail for Europe from New 
York about April Ist, and will return here a few days prior 
to that time. 


George Fehn, of the Paul A. Straub & Co., traveling 
staff, returned to headquarters on Monday, after a several 
weeks’ trip to Philadelphia, Baltimore and Washington and 
the middle west. 


S. G. Gray, buyer for the Powers Mercantile Co., Min- 
neapolis, Minn., left for home last Friday, after spending 
some time here on a buying visit. This was Mr. Gray’s 
initial visit to this market for the above mentioned con- 
cern. Until the first of the year he was buyer for P. A. 
3ergner & Co., Peoria, Ill., being succeeded there by W. 
Theophile. 


Arthur Lit, manager of the china and glassware depart- 
ment of Lit Bros., Philadelphia, was in New York on 
Tuesday with his new buyer, A. Allgrim, formerly buyer 
of china, glassware, lamps and housefurnishings for 
Forbes & Wallace, Springfield, Mass. 


Chas. C. Cullen, head of C. C. Cullen & Co., Knoxville, 
Tenn., is spending this week in New York placing orders. 


Hens-Kelly Store to Build Million Dollar 
Addition 

Construction work will soon be started on the third unit 
of the new $1,000,000 department store for Hens & Kelly 
Co., Inc., Buffalo, N. Y., has been announced by M. J. 
Hens, president of the company. The new unit will face 
West Mohawk street and will adjoin the second section, 
which was completed early last month. It will take five or 
six months to complete, will be six stories in height, and 
strong enough so that four more floors can be added as 
soon as the new building is completed next year. The new 
department store is being built in five sections so that con- 
struction work will not interfere with the retail business 
of the company. With the completion of the third section 
about June, the company will undertake the erection of the 
first unit of the Main street frontage. 


OBITUARY 
C. M. Bow 


In the passing of C. M. Bow, whose death occurred on 
Monday morning, February 18th, at the age of fifty-six 


Nineteen 


Twenty 
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3owman Co., Cleveland, O., loses a 
faithful officer of the company and the members of the 
concern and its employees, an associate who will be greatly 
missed from their midst. 


years, the Geo. H. 


Mr. Bow had been treasurer of the concern for many 
years and besides being a most efficient executive, he 
was a man of sterling worth in every respect and was 
greatly beloved by all who knew him. 
by.a widow and one son. 


He is survived 


Buyers in New York 


February 14th, 1924 

O. W. Watson, toys, housefurnishings, Frederick & Nelson, 
Seattle, Wash., 225 5th Ave. (Retail Research). 

Miss N. M. Liggett, gifts, Chas. H. Baer. & Co., York, Pa., 
315 4th Ave. (D. G. Alliance). 

R. E. Mater, housefurnishings and toys, G. M. McKelvey Co., 
Youngstown, O., 333 7th Ave. (J. M. Biggins). 

W. W. Dodge, glassware, J. G. Meyers Co.,.Albany, N. Y., 
220 5th Ave. (F. Atkins). 

S. J. Natkin, china, glassware, crockery and lamps, Mandel Bros., 
Chicago, Ill., 13 East 22nd St. 

D. F. McMullen, housefurnishings, McMullen Bros., Cumber- 
land, Md., 333 7th Ave. (J. M. Biggins). 

Miss L. M. Gordon, gift shop mdse. and H. T. Siemon, house- 
furnishings, Herpolsheimer Co., Grand Rapids, Mich., 1170 
Broadway (Morgan & Ahrens). 

Miss Batcheldor, lamp shades, The Emporium, San Francisco, 
Calif., 225 5th Ave. (Retail Research). 

February 15th, 1924 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). 

L. J. Wagner, toys, J. N. Adam & Co., Buffalo, N. Y., 16 West 
39th St., Latham. 

K. Kline, china, lamps and toys, Watt & Shand Co., Lancaster, 
O., 432 4th Ave. (D. G. Union). 

R. Schultz, housefurnishings, china and glass, Fowler, Dick & 
Walker, Wilkes-Barre, Pa., Pennsylvania. 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 7th Ave., room 1701. 

L. Slotin, toys, Southern Notion & Novelty Co., Savannah, 
Ga., Imperial. 

R. L. Martling, housefurnishings and toys, Martins Bros. Co., 
Portsmouth, Ohio, 352 4th Ave. (Kirby, Bloch & Fischer). 


February 16th, . 1924 


Samuel Feierman, dolls and toys, Billstein-Feierman Co., Cleve- 
land, O., Pennsylvania. 
A. J. Boisvert, housefurnishings, china and toys, Davidson Bros. 
Co., Sioux City, Ia., 352 4th Ave. (Kirby, Block &: Fischer): 
February 18, 1924 
E. H. Zeller, foreign toys, W. Koch Importing Co., Baltimore, 
Md., Imperial. 


Miss Allard, china and glassware, Herzfeld Philipson Co., Mil- 
waukee, Wisc., 1164 Broadway (Fellows Buying Corp.). 


H. H. Bronner, toys and dolls, Higginbotham, Bailey, Logan 


Co., Dallas; Tex., 395 Broadway. 

Chas. Smith, china and toys, Brown-Thompson & Co., Hartford, 
Conn., 240 Madison Ave. 

W. W. Lease, housefurnishings- and china, P. Weists’- Sons, 
York, Pa., 370 7th Ave. (Wm. Gross & Co.). 


February 19th, 1924 


M. Clausen, toys, L. Klein, Inc., Chicago, Ill., 1164 Broadway, 
(Fellows Buying Corp.). 

J. Lyons, toys, housefurnishings and china, W. Taylor Son & 
Co., Cleveland, O., 225 5th Ave., room 823 

G. M. Eytinge, gift mdse., Amer. Wholesale Corp., Baltimore, 
Md., 354 4th Ave. 

R. E. Hecht, toys, Hecht Bros. & Co., Baltimore, Md., 1150 
Broadway (F. Lilienthal & Co.) 

B. McManamon, housefurnishings, china and toys, Eiband’s, 
Galveston, Texas, 1170 Broadway (Morgan & Ahrens). 

C. Bristol, toys, Herpolsheimer Co., Grand Rapids, Mich., 1170 
Broadway (Morgan & Ahrens). 

B. H. Baker, housefurnishings and toys, J. D. Gundling, Hazel- 
ton, Pa., 1150 Broadway (F. Lilienthal Co.). 

E. Morrison, toys, china and housefurnishings, J. Gottlieb Co., 
Kenosha, Wis., 370 7th Ave. (A. J. Kolline). 


A. R. Willauer, toys and housefurnishings, L. Samler, Lebanon, 
Fa., 1150 Broadway (F. Lilienthal, Inc.). 

Miss M. Goodman, toys, John Gerber Co., Memphis, Tenn., 
11 East 26th St. (McGreevey, Werring & Howell). 

H. Gernsbacher, housefurnishings, Gernsbacher Bros., 
Worth, Texas, Breslin. 

L. Allard, china and glassware, Herzfeld-Philipson Co., Mil- 
waukee, Wis., 1164 Broadway (Fellows Buying Corp.). 

Miss Kinsella, china and housefurnishings, A. S. & T. Hunter, 
Utica, N. Y., 432 4th Ave. (D. G. Union). 

J. L. Lynch, housefurnishings and toys, J. Bacon & Sons, Louis- 
ville, Ky., 23 East 26th St. (W. T. Knott). 

Miss L. Schuer, housefurnishings, McAlpin Co., Cincinnati, O., 
23 East 26th St. (W. T. Knott). 

E. Morrison, toys, china and housefurnishings, Globe Outlet Co., 
Waukegon, IIL, 370 7th Ave. (A. J. Kollins). 


February*20th, 1924 
C. Grace, toys,-J. J. Siegrest Co., Buffalo, N. Y., 3 West 29th 
Sta@hes Harmer): 
B. McManamon, housefurnishings and toys, Eiband’s, Galves- 
ton, Texas, 1170 Broadway (Morgan & Ahrens). 
M. Walker, toys, crockery and glassware, Weinstock, Lubin 
Co., Sacramento, Calif., 225 5th Ave. (Retail Research). 


Forth 


Business Briefs 


H. D. Thomas has opened a new gift and art shop at 
125 N. Third St., Reading, Pa., carrying a large assort- 
ment of pottery, glassware and brass novelty goods. 


A. R. Price & Co., Morgantown, W. Va., are contem- 
plating the erection of a new and modern department store 
building, the basement containing china, glassware and 
housefurnishings. 


The Metropolitan Glassware Co., New York, has been 
incorporated with a capital of $10,000 by J. and S. Pos- 
ter and I. Rosen. Attorney, M. Levy, 165 Broadway, 
New York. 


The: Nowlan & Thompson general store, Centerville, 
la.; has been purchased by the Graham Department Stores 
Co., who operate a chain of twenty-three general stores 
in lowa and Missouri. 


The J: R. Donnelly Co., Brooklyn, has been incor-— 


porated with a capital of $15,000 to deal in glass, mirrors, 
and pottery. Directors include, J. R. Donnelly, 94 Me- 
Donough St.; J. P. Kelly, 76 Clifton Pl., and Joseph J. 
Donnelly, 193 Ryerson St., Brooklyn. 


Seeing With the Customer’s Eyes 


The phrase “catering to the demands of the custom- 
ers,’ which is quoted so often to the American exporter as 
one of the foundation stones upon which foreign business 
is built, is a flexible term, says C. J. North in Commerce 
Reports. To tell the manufacturer that he should alter a 
certain manufacturing process to gratify a mere whim of a 
foreign buyer and thus lose money, not only on the order 
in question but on any future order of a similar nature, is 
unsound. For, after all, the real basis on which export 
trade should be built is a fair profit over a term of years 
on goods honestly made and honestly sold. However, if a 
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This is the new. Bombay 
pattern of Syracuse China. 
It is beautifully colored, 
abounding in quaint flow- 
ers .and. gorgeous birds. 
And the. beauty of the pat- 
tern is enhanced by the 

.»-»: graceful new shape of .the 
china. This is Colonial in 
design, suggesting the sim- 
plicity of Puritan life and 
the dignity of..Puritan 
manners. |. tif 


Bombay, like all the lovely Syra- 
cuse patterns, is open stock. 


Onondaga Pottery Company 


Syracuse, New York 


~ SYRACUSE CHINA | 


Mo¢1, Momonoi & Co. 


INCORPORATED 


IMPORTERS OF 
JAPANESE GOODS 
105-107 East 16th Street, New York, N. Y. 


Everything Oriental 
to Decorate a Home 


Bronze and Pottery Vases suitable for Lamp 


Mounts, Jardinieres, Umbrella Stands, Bird 


Cages, Artificial Flowers, Flower Bowls, Lac- 


quered Trays and Boxes, Carved Wooden 


Bases and other articles too numerous to 


mention. 


( 
: 


G 


INV 


CTIVITY in generalware potteries in the East 
A Liverpool district shows some improvement in pro- 

duction, due to a break in the weather, permitting 
a more extensive use of natural gas for firing kilns. This 
situation is considered the only perplexing one the manu- 
facturers now have to contend with, as all other depart- 
ments are working on a normal basis. 

Clay shops and decorating departments in all plants are 
as active as ever, and when the manufacturers are in a 
position to fire off kilns on regular schedules a steady 
stream of shipments always follows. However, while 
some delay has been reported in firing kilns due to the 
cold weather, shipping records for January and for the 
first two weeks this month, show an increase over ship- 
ments for the corresponding weeks of 1923. Such a 
record is not only pleasing to the manufacturers, but 
indicates that plant managers are going to the limit of 
their ability to get shipments loaded. With a steady 
supply of gas assured, shipments for the first quarter from 
this district will break all former records, it is contended. 

Joseph C. Davis, salesman for the Knowles, Taylor & 
Knowles Co., is again confined to his home, the belief being 
that Mr. Davis over exerted himself during the January 
buying period, when he was at his desk every day. Ex- 
pert medical attention is being given him, and it is be- 
lieved with complete rest, it will be only a short while 
until he will be again able to make his usual trips. 


W. E. Wells, of the Homer Laughlin China Co., has 
recovered completely from the effects of a severe cold, and 
is again able to be at his desk. 


According to reports J. A. Kelly, of Mt. Pleasant, Mich., 
proposes the erection of a pottery at Moultrie, Ga., for the 
manufacturing of dinnerware. The location is close to 
the heart of the Georgia clay zone, where clay properties 
have been under development for some years, but rather 
actively during the last two years. 


The decorating capacity of the Western China Works, 
Aurora, Ill., is to be doubled immediately. During the 
fall of 1923 the company caused to be built one of the larg- 
est decorating kilns in the country, and now another of 
similar size is to be built. The company is featuring a 
line of art ware possessing a metallic glaze. 

Operations in the new No. 6 plant of the Homer Laugh- 
lin China Co., at Newell, W. Va., got away to a good 
start last week, and within a short time, or as soon as ware 
has accumulated sufficiently, the first cars will be run 


through the tunnel kilns. It will be some weeks, however, 


Twenty-two 


before ware will be put through the glost kilns, and as soon 
as this department gets under way, the decorating shop 
will be placed in operation. Shipping from this new plant 
will then be but a matter of a short time. 


George T. Bratt, western salesman for the Edwin M, | 


Knowles China Co., has left for his territory, and will be 


out perhaps six weeks or more. He is carrying a complete 


line of the new patterns offered by this house this season, 


It has been pointed out by pottery manufacturers, that | 
the adoption of maximum weights for the standard articles | 


of tableware as has been agreed upon by committees rep- 
resenting the manufacturers, some of the trade and the 


United States Bureau of Standards, that a saving in clay | 


will result. In the past some plates, for instance, have 
been of the same size, but weight varies. There was no 
fixed standard for weight before the study was undertaken 
by the Department at Washington. In some particular 
plants, however, clay used in making cups has been weighed 
before being placed in the mould and also the cup weighed 


after it had been finished. This would be done frequently 


during the course of the day in order to obtain a fixed | 
weight with the rule of an ounce or so over er under the’ 


fixed standard being allowed. 


According to Frank P. Judge, Jr., sales manager of the | 


National China Co., of Salineviile, the volume of business _ 


offered the firm during January broke all previous records | 


for that plant for that month. “We anticipated a rather 
heavy demand,” explained Mr. Judge, “but after we closed 
at Pittsburgh, returned to the factory and analyzed our po- 
sition, adding to the Pittsburgh business that received by 
mail at the plant, we then realized that we had to ‘dig in’ 
and hustle all through the year.” 


The new “Vesta” dinnershape of the Vodrey Pottery 


Co., which is a semi-colonial effect has proved to be the 
most popular the firm ever put out. It is now being shown 
in a dozen new treatments—some being added since the | 


Pittsburgh exhibit, together with several new medallion 
treatments. T. A. Copperstone is now showing this shape 
on his first western trip. 


Rebuilding of the burned portion of the Carrollton plant 
of the Albright China Co., is now under active way, and 
within a month it is believed, weather permitting, all of the 
burned portion of the plant will have been rebuilt. Hap- 
pily, however, there was no loss of production, and ship- 
ments have continued as usual, but under some handicap 
for the time being. By adding four kilns to its capacity. 
this season, the firm will have the production of 23 kilns) 


|weoruary 21, 1924 


CROCKERY AND GLASS JOURNAL 


Twenty-three 


| 
‘during the spring, rine of which will be at the Carrollton 
» plant and 14 at Scio. 


_ An additional bisque kiln has been proposed by the 
_management of the Hopewell China Corporation, of Hope- 
well, Va., and it may follow that construction will begin 
| early in the spring. Several decorating kilns were added 
‘to this shop last fall. 


The Maddock Pottery Co., Trenton, N. J., who have 
-marked their hotel and dinnerware with the well known 
-name of “Maddock Lamberton China,” are now using the 
imprint, “Scammell’s Lamberton China.” As mentioned 
‘in these columns some months ago the control of the 
Maddock plant is now in the hands of the Scammel 


Brothers, D. William Scammell, vice-president of the com- 
pany, being president of the U. S. Potters’ Association. 


Ceramic Tests on Crazing and Clays 

During the past year the Potters’ Association has main- 
tained a fellow at the Bureau of Standards, Washington, 
_D. C., who has nearly completed his work. The investi- 
gatoin deals with the study of facts relating to crazing, 
with particular reference to the thermal expansion of the 
body and glazes, the effect of heat treatment, thickness 
of the glaze, mechanical strength of body and glaze and 
effect of the firing upon the microstructure of the body. 

Already some facts have been accumulated which show 
that the usual conceptions as to the relation between body 
and glaze are in error. The work will be completed as 
soon as possible which should be within the next two 
months and reported to the Association. 


Besides this work the committee has reported upon 
several subjects such as sagger preparation, refractories, 
crazing and the strength of sagger mixes in the dried and 
fired state. At the present time the activities of the or- 
ganization are confined to the research mentioned above, 
at the Bureau of Standards, the study of the sagg 
tion and an investigation of the Texas kaolin. 

The last-named topic has come up for consideration be- 
cause of the report that large deposits of this material are 
actually available at the present time, reports which seem 
to be substantiated. It is expected that twelve potteries 
will take part in the work of testing out the Texas clay 
in a practical way. 


er ques- 


Poillon Pottery 

At the Poillon Pottery Exhibit, held at the So- 
ciety of Arts and Crafts; 7 West 56th St., New 
York, there is much to interest the manufactur- 
er, for Mrs. Poillon’s chief interest is the making 
of glazes. In this and in the control of the firing 
of her glazes she has been supremely successful. A blue 
she has invented is being used by many potters and in all 
the schools; an underglaze of gold that she alone is using 
is extraordinarily beautiful in color and texture. Many 
designers who are successful with form fail in decoration. 
Pattern when it is used becomes so inevitably a part of this 


pottery that it is not decoration, but necessary to the build- 
ing of the form. This is particularly true of an incised 
pattern on the collar of a low wide bowl done in lavender 
with an underglaze of gold lustre, and of a blue amphora 
with a concave fluting ending in three vase designs at the 
top. Another very handsome black bowl is blue on the 
inside. A flat red glaze, almost like pink marble, is still 
in the experimental stage. Outside of the two or three 
mentioned are some rather odd lamp bases, which may 
look better when they have their shades. The pieces have 
been copied from fine examples at the museum or made 
in old American molds. One recognizes a pitcher, usually 
seen in gold lustre; here the splendid shape has been re- 
produced from the old mold, with color and texture im- 
This exhibition is at the New York branch of 
the Boston Society of Arts and Crafts. It takes Boston 
to introduce New York to its museum. The two finest 
pieces in the exhibition are copies from the Metropolitan, 
the “Beaked Jar,” so called because of its gesture of a bird 
after drinking, head thrown back, and a black amphora 
from the Palace of Knossus, Crete, dated 1500-2000 B. C 


proved. 


Going After South American Business 
Personal contact, always a great factor in salesmanship, 
should be a matter of careful advisement in seeking Latin 
American business, says Commerce Reports, and due re- 
gard to the little niceties of commercial intercourse will 
contribute much to a salesman’s success in promoting his 
firm’s interests in that field. Too often the Republics of 
Latin America are considered as a unit by well-meaning 
(Continued on page 31) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


LASS ®salesmen who have returned to Pittsburgh, 
from the Chicago exhibit, have voiced the senti- 
ment that because of the briefness of the show, 

businéss ‘was not as good as it would have been, had the 
exhibit extended over a two week period, which would 
have given the manufacturers an opportunity to canvas 
the immediate Chicago territory while full lines were on 
display: 

The annual report of the United States Glass Co., for 
the fiseal year.ending Dee. 31, last, which was issued.a 
few days ago, showed net'earnings available for dividends, 
equal ito -about=ten sper cent. on. the outstanding) stock. 
Net earnings totaled $203,323 after all charges and de- 
ducting $118,170 for-depreciation. -After the payment of 
dividends, there was.a surplus. of $51,866. Current 
assets have been listed at $1,927,160 and current liabili- 
ties at $922,807. All plants of the company are in full 
operation, and the: volume of business handled so. far 
during 1924, is said to show a substantial increase over 
corresponding .weeks for 1923. 


Following an idle period extending about six months, 
the plant of the Three Rivers Glass Co., Three Rivers, 
Texas, has resumed operations. The company is manu- 
facturing a full line of containers. 

Collections are reported a little slow from “some sec- 
tions of the country according to credit tanagers,, but 
atthe same time it is said some improvement has been 

| A: lull in 
buying immediately following the holidays is said to 
have been the cause of this tardiness, but at the same 
time the demand for merchandise continues as strong 


shown in this direction within the last iweek. 


as’ ever, j 

Stockholders of the Booth Glass Manufacturing ‘Co., 
will. meet at Swedesboro, N. J., Feb. 26, it is reported 
here, for the purpose of considering dissolving the cor- 
poration. The company operated a plant at Swedesboro 
for many years, making a line of specialties. 


In order that capacity can be increased, the Centra! 
Glass Works, Wheeling, has awarded the contract for 
the erection of a new lehr that will cost approximately 
$5,000. 

James L. Fry, Shadyside, O., has filed an action against 
the Mead Glass Co., for $500, that he subscribed for 
stock in the corporation. Mr. Fry contends, that he 
paid the money for the stock as agreed, but that the 
company has failed to deliver the certificates. The Mead 
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Glass Co., was formed by Bellaire men, and started ‘to 
erect a factory at Shadyside: 


Activity in the demand for portables continues as strong 
. . . . 
as ever, and new business for this line seems to be com-. 


ing from all parts of the country, Factories in the Pitts- 
burgh district featuring lamps are working full and all 
possible production is being urged upon department heads, 
Salesmen are covering their territories, and in addition to 
their business, mail orders are said to be exceptionally 
strong. The holiday demand for this line was heavy, 
and many dealers about exhausted stocks. : 

The Macbeth Evans Glass Co., with main offices in 
this city, has just developed a shadow shield for. both 
indirect or semi-direct lighting units. The idea is an 
entirely new one in the lighting world, and has promise 
of wonderful possibilities. 


Manufacturers of soda fountain. glassware,’ give it as 
their opinion, that the demand for this line this. season 
will be far more brisk than a year ago. Wholesale drug- 
gists have indicated, that hundreds of new fountains have 


been ordered, which means much to the glass trade, and 


on top of this demand, is that from the jobbing confec- 
tioners who are also ordering liberally of: the soft drink 
line of glassware. A number of new items in glass have 
been added to this line this year, and these are having a 
rather good sale just now. 


The proposition being worked out at. Barnesville, O., 
to finance .a new company, that proposes to place the 


-plant of the Eastern Ohio Glass factory there in operation 


is mneeting with success. Business interests of the com- 
munity have subscribed about three-fourths. of the capi- 
tal necessary to place the property on a production basis. 
Repairs to the idle property are now being made. 


The annual meeting of the stockholders of the Hazel- 
Atlas Glass Co., will be keld in the rooms of the Chamber. 


of Commerce at Wheeling, W. Va., Tuesday, Feb. 26. 


During the last fiscal year, the company has greatly in- 
creased its capacity, and other extensions in this diree- 
tion are now contemplated for the current year. 


Special arrangements are being made by Albert Bins-' 
wanger, manager of the china and glass department of 
the Joseph Horne Store here, for the observance of the 
Diamond anniversary of the founding of this store in 
Pittsburgh. Annually this department has always fea- 
tured some remarkable sales during the anniversary of 
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the store, but the plans for this year will eclipse all 
former efforts in this direction. 


F. I. Simmers has returned to the home office after 
spending two weeks in Chicago, in the interest of the 
Hall China Co. The exhibit season there lasted but one 
week, and then Mr. Simmers spent another week visiting 
the Chicago territory trade. 


A new company with a capital stock of $100,000 is 
being formed at Huntington, W. Va., to operate a pot- 
tery. Application has been made for the construction of 
a spur track from the C. & O. railroad to the proposed 
site of the plant, details for which are being worked out 
by H. E. Mathews. The new pottery will be located just 
west of the plant of the American Thermos Bottle Co. 


Group Insurance for Glass Workers 


Welfare and educational services provided by the Met- 
ropolitan Life Insurance Company for those men, women 
and children who are policyholding members of the com- 
pany, have proved'so beneficial in recent years that a num- 
ber of organizations whose employees are protected under 
the group insurance plan have applied to have their pol- 
icies increased. 


The Highland Glass Company, of Washington, Pa., is 


x . | Pelham 


NE of the most popular Patterns of Bavarian China. The floral design 
O:: done in delicate colorings while the conventional border lends added 


We can offer you the exclusive sale of this pattern if your 
city is not already closed. 


FISHER, BRUCE & CO., 
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The 


Pattern 


IMPORTERS 


PHILADELPHIA 


one of these. Three years ago this company’s 350 work- 


ers received $1,000 policies under the group plan. Re- 
cently the Metropolitan announced that each policy had 
been increased $1,000. 
nominal and is being borne by the workers themselves. 


The cost of this new policy 1s 


Falk Department Store Sold 


The Julius Falk department store, Peru, Ind., one of the 
largest in this section of Indiana, has been bought by 
Arthur Simon, who for the last 10 years, since thé death 
of Mr. Falk, has managed the store. Mr. Simon was a 
son-in-law of Mr. Falk. The store was bought from the 
widow. The figures in the transaction were not given 
out, but it is understood that the price was more than 


$100,000. 


Business Briefs . 

The European China Ware Co., New York City, has 

been incorporated with a capital of $30,000 by L. and J. 

Frankel, L. Barbach. Attorney, S. Gendzer, 5 Beekman 
St., New York. 


The Lebeck Bros. department store, Nashville, Tenn., 
have been incorporated with a capital stock of $350,000. 
The incorporators are Louis Lebeck, Herman Glick, Mor- 
ris Lebeck, E. K. Maas and S. Glick. 


What's New in The Market? 


Here Are a Few Answers to This Ques- 


tion to Post Buyers on New Offerings 
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Economy Glass Co. Features New Colors and 
Etchings 

In keeping with their progressive policy, The Economy 
Glass Co, are introducing many new things to augment 
their strong lines of staple and fancy blown glassware. 
Among the new innovations lately opened by D. King 
Irwin, representative, Fifth Ave. Bldg,, is a beautiful 
new blown consol set in topaz. In the same appealing 
color are shown comports, and a full range of items of 
table glassware. Other new arrivals include Muro optic 
and two tone combinations in blue and green. In this 
charming combination of colors, is a Russian tea or re- 
freshment set, consisting of a graceful designed covered 
jug and cupped goblets. Among the etchings a charming 
design is displayed in the “Shamrock,” and yet another 
effective pattern is the nicely balanced “Greenbriar” etch- 
ing. Several new designs of more than usual appeal are 
also shown in needle etching combined with light cuttings. 


New Maddock Shapes Notably Original 

The buyer is sure to be immediately impressed, with the 
new dinnerware design, being displayed from John Mad- 
dock & Sons by the concern’s American representatives, 
Maddock & Miller, Inc., 39-41 West 23rd St. Particu- 
larly notable, are two new shapes which are designed along 
distinctly original lines. Both of these are destined to 
find favor in the retail store, for they will have a wide 
appeal, among a large class of customers who will welcome 
something totally different. One is called the “Gondola.” 
As the name implies, it is fashioned after the shape of 
the famous Venetian boat. It is the personification of 
grace and correct proportion and is particularly beautiful, 
in an ivory paneled band decoration, with a fancy light 
blue gray figure. This alternates with small panels of 
royal blue and ivory. There is also an outer border of 
continuous diamond shaped figures in blue gray. An 
edging of gold and gold embellished handles gives the 
pattern a richness that is indeed quite aluring. The 
other shape is called the “Princess” which presents an 
entirely new idea. The covered dishes and other covered 
pieces are oval in shape but are given a square effect, by 
means of an odd overlapping top, which is very attractive 
and at the same time admits of unusual possibilities in 
charming decorative effects. A treatment in which it is 
shown, that has a great deal of character and charm, is 
called the “Harvest.” This consists of a paneled border 
arrangement of peach and plum clusters, in natural colors, 
with green leaves, on a white background, alternating with 
small panels of black and yellow. An edging of gold 
completes the design. 
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Straub Showing Many Good Things in Open 
Stock Dinnerware 


Conspicuous among the diversity of new patterns in 
imported wares, Paul A. Straub & Co., 105 Fifth Ave, 
have just put on display a number of unusually appealing : 
under-glaze decorations and shapes in fine earthenware, 
Distinctive in appearance, the “Old Abbey” pattern, con-— 
sisting of large flower sprays in the deep tones of red and 
blue on an ivory body, is decidedly interesting, with the 
finishing touch of black edge bands. Also on the same 
fine ivory body and under the glaze is the “Treviris” pat 
tern. This makes artistic use of a large center decoration 


of a basket of fruit in glowing colors, and with yellow edge 


band. ‘The graceful scroll handles are finished in a warm 
brown while the ornamental handle is enhanced by em- 
bossings of leaves, which are also finished in brown, The 
“Old Lorraine” decoration, also on ivory body and deco- 
rated under the glaze, consists of a large flower center 
spray of a pink rose and foliage, with groups of four 
diversified flower sprays forming a charming contrast in 
variety. Also numbered among the very latest importa- 
tions are the “Arabia” and “Persia” decorations. These 
are stencilled in effect in rich red and blue in geometrical 
design with large rosette centers. Several new patterns 
executed in bright colors and making striking use of the 
simple flower and leaf motif of the peasant type of deco- 
ration, are also shown. In blue prints one appealing treat- 
ment consist of an old English decoration of a flowering 
branch in the form of a large center decoration combined 
with smaller border sprays in the same charming blue. 
All of these we have mentioned are available in open stock, 


Moscovitz Featuring Border and Band Deco- 
rated Dinnerware 


Handling the wholesale distribution of the Atlas China 
Co., Harry J. Moscovitz, 10 West 23rd St., is featuring a 
variety of narrow border treatments on thin American 
porcelain. Among the narrow borders which are proving 
pronounced sellers, is a panel of light blue vertical lines 
alternating with an ornamental panel in darker blue. The 
same decal is also shown in a rich, warm brown. In line 
treatments a very graceful motif is formed by medallions 
of a Grecian vase like ornament, connected by narrow lines. 
This pattern is shown in blue, brown and gold. In medium 
width borders, a good selling number has for its decora- 
tion a wavy or serpertine line, set off by leaf- shaped orna- 
ments in the same warm brown, and finished with gold 
edge line and gold striped handles and knobs. These pat- 
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ROMANCE that began with col’ege days at Har- 
| vard and Radcliffe, came to light last week, 
when the engagement of Miss Ida Muhlfelder 
of Albany and Frank Vorenberg, son of Felix Vorenberg, 
| president of the Gilchrist Co., was announced. The mar- 
‘riage will take place on March 3 at the home of Miss 
+ Muhlfelder’s sister, Mrs. Sidney Eiseman, at 39 Chest- 
‘nut St., Boston. Their honeymoon will be passed in 
‘Italy and upon their return, Mr. Vorenberg, who is fol- 
lowing in his father’s footsteps, will resume his place in 
‘the Gilchrist Company’s organization. He was gradu- 
‘ated from Harvard in 1920 and his bride-to-be was re- 
‘cently graduated from Radcliffe. 


H. P. & H. F. Hunt Co. announces the addition of 
) several new lines to their already extensive stock. Among 
these are the line of the Thompson Studios, Willimette, 
F Til. consisting of Swedish glass, blown by Swedish work- 
men, in the company’s Illinois factory, in all kinds of 
decorated and art effects. Another new line for which 
the Hunts are to act as Boston agents is that of William 
Hayes, Mount Vernon, N. Y. This is silver deposit on 
glass. The Hunt Company has secured also a large num- 
ber of new gift shop lines and is preparing for a busy 


summer season in this department of its business. 

Chase & Francis on Pearl St., have received from the 
BD. E. McNicol Potteries, East Liverpool, O., a line of 
new lunch sets in attractive and original coloring effects. 


Miss Kate Berry at Houghton’s and Dutton’s, buyer 
in what the company boasts, is the oldest dinnerware de- 
partment in New England, is celebrating this week as 
“dinnerware week” as it is the anniversary of the estab- 
lishment of the Houghton & Dutton Co.’s dinnerware de- 
partment, nearly three score years ago. Many varied 
sets, ranging all the way from 22 pieces to 100 pieces, are 
being offered in American, English, French, Bavarian 
and Japanese china. 


Extravagant Claims in Retail Ads 
. (Continued from page 18) 
_ out all the sessions the bulk of emphasis will be placed 
on the general topic of public relations. 
In the president’s annual address, which opened the 


_ meeting Thursday morning, George B. Johnson, head of 
| the organization, spoke in a broad way about merchan- 


| dising problems. He said that retail trade during the last 
| year was fairly good, reports indicating that it had 
_ slumped in some sections while forging ahead in others. 
| This, he added, is the usual development in a normal year. 
Looking forward into 1924 he predicted a good year for 


. RicHarp D. GRANT, REPRESENTATIVE 


BOSTON OFFICE 


| BOSTON NEWS NOTES : 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


the retailers, but cautioned them not to give up the gen- 
erally adopted policy of buying close to actual needs. 

Some of the major questions that the convention will 
be called upon to decide were indicated in an address by 
Lew Hahn, managing director of the association. Among 
these were tax revisions and the control of resale prices 
by manufacturers. Mr. Hahn urged the convention to 
take a strong stand in support of downward tax revision 
and suggested the appointment of a committee to go to 
Washington in person to urge this course upon Congress. 
He also decried the proposed legislation making the con- 
trol of resale prices possible and advocated strong resis- 
tance to these measures. 

That the buying public should be educated to an appre- 
ciation of the functions of the retailer and the reasons 
for prices was the theme of O. E. Klingaman, director of 
research for the association, and of Mrs. John Dickinson 
Sherman, vice-president of the General Federation of 
Women’s Clubs. 
tions of the retailer to the public and Mrs. Sherman read 
an address on what the woman expects of the retailer. 

Dr. Klingaman took the stand that retailers have little 
to fear from the competition of other sources of distribu- 
tion. He spoke of mail order houses at some lJength, as- 
serting that of the total $35,000,000,000 to $40,000,- 
000,000 done in retail trade in this country every year, 
the mail order houses do but a small fraction and that 
three retail store actually do more business than all the 


Mr. Klingaman spoke on the obligaa- 


mail order houses combined. 

Closer relations between the retailers and women, 
through the medium of the General Federation of Club 
Women, was urged by Mrs. Sherman. She suggested 
specific instances in which this co-operation might be 
effected, such as in general education on thrift, home 
budgeting, proper fitting up of homes; in short, training 
women to be more intelligent purchasers. 

Her criticism of retailers was confined largely to too 
blatant advertising and too fine a classification of stocks 
within stores that makes purchasing difficult. 

Edward L. Greene, of the Better Business Commission 
of Boston, reviewed the work of the commission in sup- 
pressing fraudulent advertising and advocated the use of 
less extravagant terms in general advertising by retail 
merchants. 


Japanese Pottery Exports 
Total exports of pottery from Japan for the year 1922 
amounted to 21,211,000 yen. For the year 1923 exports 
amounted to 23,400,000 yen; for the month of December, 
1922, 1,872,000. yen and for the like month of 1923, 1,- 
783,000 yen. 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


a THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


ETAIL trade has been active in Chicago for more 
than three weeks. The occasion is the annual Feb- 
ruary sales of. Furniture and Housefurnishings. 
Boston Store this week is featuring a sale of reed lamps 

and furniture, purchased from A. L. Randal! Co. Reed 

table lamps sold as low as $9.75, complete with shade, 
while floor lamps of reed were offered as low as $21. The 
3oston Store also disposed of a, large stock of light cut 
ware this week, selling footed tumblers, sherbets and wine 
glasses at 21 cents a dozen. 100 piece domestic dianer 
sets were offered by this store at $17.95. Pitkin & 

Brooks retail department is now conducting its annual 
February Dinnerware Sale. Twenty-five per cent dis- 
count is offered on many of the imported and domestic 
dinner sets carried by this concern. Leiter Stores are 
holding a sale of lamps this week offering a large stock 

of silk and parchment shades and a wide variety of lamp 
stands, all advertised at fifty-five cents on the dollar. The 

Fair this week featured ename'ware, advertising a sale of 

two carloads of Seamless white enamelware and white 


porcelain all pieces, or groups of pieces, at 95 cents. 


The place of holding the next Chicago Gift show, for 
the past two years conducted at the Palmer House the 
first week in August, is doubtful at the present time. The 
Palmer House will be torn down in the near future and 
replaced with 2 modern hotel. The Palmer House, there- 
fore, will not be available for the exhibit. The officials 
of the Gifts, Art Ware and Novelties Association are now 
seeking a new location for the next exhibit to be held in 
August. 


Sale of the well-known “Lavanite’ products of the 
Art Industries, Inc., New York, has been placed in the 
hands of W. C. Owen for Chicago territory. 
ments were made with Mr. Owen, 


Arrange- 
shortly after the re- 
cent pottery exhibit in Chicago, by Mr. Boeck] who was 
in charge of. the Art Industries display at the Congress 
Hotel. Samples are now on display in the Shops build- 
ing; 17-Nx Wabash Ave. 

The © Creative -Lamp Co., -2127° S. Michigan Ave). 
Chicago, makers of lamps and shades, is new. 


Silvestri Mfg. Co. is a newly incorporated concern en- 
gaged in manufacturing lamps, torchieres, book ends, 
candle sticks and art numbers. Capital of the company 
is $10,000 and the principal owners are Ned Silvestri and 


Frank Silvestri. 


of Carson, Pirie, Scott & 
Co, has been decreased from 12 to 11 members. 


The Board of Directors 


Twenty-eight 


appointed D. Saunders Co., 


solidated Lamp and Shade Co., 1110 


The Dunbar Flint Glass Corp., Dunbar, W. Va., ha 
17 N. Wabash Ave., repre 
sentatives for Chicago and surrounding territory. Elme 
Saunders is in charge of the D. Saunders Co. The Dun 
bar line includes unusually low priced gold band glass. 
ware, colored glass and decorated were. | 
| 
Peasant Art Industry, Inc., of New York, importers 01 


attractive pottery, highly colored, and modeled after ol 


style pieces, made in Czecho Slovakia, have appointed the 
Steinbeck Co. selling agents for Chié#@o and territory ad- 
jecent. Earl W. Steinbeck is head of the Steinbeck Co 
and reports considerable interest in the Peasant ware now 
being introduced in Chicago. 


The name of the Gold Furniture Co. has been charged 
to The Rex Furniture Co. 
remain unchanged. 


Management and ownershif 


A petition in bankruptcy was filed against the Famous 
Lamp Manufacturing and Importing Co. by three Chi- 
Liabilities are listed at $1,000 
upward, and assets not listed. 


cago concerns this week. 


The Taylor Washing Machine Co., 430 N. Parkside 
St., Chicago, manufacturers of washing machines, was 


‘incorporated last week: for $75,000. Vacuum cleaners and 


ironing machines will be added to the products of the com: 
pany in the near future.. The owners of the concern are 
E. R. Taylor, Sherwood V. Hinman.and Wm. F. Rapel 


cy 


I. Schwartz Furniture Co., 1542 Devon Ave., has been 
declared in a state of bankruptcy, following a petition 
filed in Chicago courts this week. 


New catalogues have recently been issued by the Manu- 
facturers Sales Service Co., Shops Building and the Con: 
S: Michigan: Ave, 


The City Carpet & Furniture Co., 6160 S. Halsted St. 
is a newly organized retail store dealing in furniture and 
house furnishings. The company is incorporated for 
$40,000, and the owners are H. L. Hatton, David Wise 
and A. Greenspahn. 


s 


Hartman Mail-order Sales 18 Million for Year 
The Hartman Corporation, mail-order and retail stores 
selling furniture and household goods, reports net sales 


for 1923 of $18,040,666. This is the largest year in the 


company’s history representing an increase over 1922 of 
23.30 per cent. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Ilumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless *Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 

Phone Wabash 6589 


ISAG 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ‘ 


GIFT SHOP & ART GOODS-DOLLS & TOYS ™ 


iW 


R 


EADY 10 SERVE 


BYVERS. OF 


IRA A. JONES CO. 
9 North Wabasn Avenue 
Representing: 


Pope-Gosser China Co. Coshocton Glass Corp, 
Seneca Glass Co. H. E. Rainaud Cs 
Susquehayna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co 
The Artwood Co. Burke’ Studios 


Quaker City Cut.Glass Co, - Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE . 
HOUSEFURNISHINGS 


Visit the Palmer House 


9 North Wabash Ave Phone: Central 3236 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 


W, T. Darden, Mgr. Sales, 
Phone, Dearborn 4700 


FRENCH CHINA CO. 


Potters Co-operative Co., Room 684 Office and Display Room 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 


While in Chicago Visit 
Room No. 405 


STETSON CHINA CO: 
1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


Representing 
MononGaHu Gtiass Co. 
Co-OPERATIVE Furnt Gtass Co. 
Tue Duncan & Mivuier Grass Co. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. TI. *Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR. FACTORIES. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


Temple ENCRUSTED DINNERWARE, LUSTRE 
Flint Glassware, Harry G. Dalzell WARE AND ALL GOLD CHINA 
Pressed and Blown 


223 So. Wabash Ave. 
Phone Har, 2214 


Etchings, Cuttings Phone 
and Iridescent. Central 3497 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ALESMAN well acquainted with restaurant china and kitchen 
equipment. Live wire only. Must understand the line. N. 
Radus & Sons, Inc., 78 Bowery, N. Y. City. 


FOR SALE 


OR Sale. Complete iron work for two 16 ft. 6 in. Ware Kilns. 
Mt. Clemens Pottery Co., Mt. Clemens, Mich. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Business Prospect 
(Continued from page 13) 


chandise. In the latter instance, this. is the customary 
lull after the heavy buying of the holidays and is not other- 
wise significant. Lamps are less active also. The Mer- 
chandise Fair has brought a large number of visiting 
buyers in the market and inquiries for all kinds of goods 
has been stimulated and sales have improved. Cautious 
buying prevails but toys are being ordered in considerable 
quantity for the season. All factors now show an appar- 
ent trend toward a fair measure of prosperity for the 
immediate future. 


What’s New in the Market? 
(Continued from page 26) 


terns are all open-stock and obtainable in 32, 42, 50 and 
100-piece sets for prompt delivery. From the Porter 
Cut Glas Co., the new things include water and tea sets 
and a particularly attractive marmalade jar with aluminum 
cover. These are all ornamented with light cuttings in 
attractive grape and daisy designs. From the National 
Pottery Co. a line of yellow and mottled mixing bowls and 
jet black teapots are also on display. 


Seeing With the Customer’s Eyes 
(Continued from page 20) 


customer requires greater care in manufacture, a higher 
standard of workmanship, or some other particular fea- 
ture that does not involve a radical change in methods of 
production, such a reasonable demand should be complied 


with. After all, the customer is the best judge of the 
standards of the things he wants, and the exporter should 
be careful to comply with demands of this kind as an in- 
tegral part of his foreign sales plan. 


To illustrate, a Pennsylvania manufacturer recently re- 
ceived a small order for some hand tools according to 
certain curious designs and shapes which the customer 
submitted with his order. To have filled this properly 
would have meant the use of specially manufactured dies 
and the rearrangement of a number of machines engaged 
in standard output. As further negotiations with the cus- 
tomer showed that he was unwilling to deviate from his 
original demands, the order was declined. On the other 
hand, plate glass manufactured for use as mirrors in the 
Japanese market must be of a higher standard of purity. 
than is required in the domestic market for the reason that 
the Japanese are quicker to detect a greenish tinge caused by 
slight strains of iron in the glass. To comply with a re- 
quirement of this kind, which calls for higher standards of 
workmanship, seems only just and right. Similarily the 
domestic market accepts as a white canvas shoe a shoe that 
is really only whitened. It was proved, through the rejec- 
tion of a shipment of these to Brazil, that the customers 
of a well-known dealer in Rio desire a high-quality prod- 
uct when they order white-canvas shoes. 


Much has been said and written about the zeal of our 
foreign competitors, notably the Germans, in meeting the 
requirements of their customers. In certain quarters it 
has indeed been claimed that their success in foreign coun- 
tries was due in great degree to this attribute. There is 
evidence, however, that this practice was sometimes car- 
ried to lengths not justified in sound export merchandis- 
ing, and it is equally true that American exporters have 
generally been ready and willing to cater to the demands 
of their foreign customers in strict accordance with the 
flexible interpretation of the term as outlined above. 


Cost of Living Climbing 


The following table, compiled by the Bureau of Labor 


Statistics, shows the changes in the cost of living in the 
' United States at various dates: 


Per cent. of inc. over 1913 to { 


Dec., June, Sept., Deer 

Item of expenditure 1918 1920 1922 1923 
IRYovole Wa ae ac ithe Rec 87.0 119.0 39.8 50.3 
Clothing”, Para ny sec 105.3 187.5 Vales) 76.3 
EV GUSin Daa ee riences tae ian eee 9.2 34.9 61.1 66.4 
Buelvands iohtopen sects 47.9 71.9 83.8 84.0 
(ERLUROCIALIR Ow ran ociee too Koeerneec 113.6 192.7 102.9 122.4 
iMascellaneGusmearst wee cctere 65. 101.4 101.1 101.7 
Tita exe eee ee 744 1165. 663 a 


From the above it will be seen that the cost of living in 
December, 1923, was almost as high above 1913 as it was 
at the Armistice in 1918. The uniformly high rate of em- 
ployment at high wages has made this less apparent then 
and the higher standard of living established has done 
much to attain and maintain a steadily increasing volume 
of trade in manufactured products. ; 


} 
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Going After S. A. Business 
(Continued from page 23) 


but not well-informed Americans who fail to realize that 
tastes and customs vary in these countries and that na- 
tional individuality is quite as dear to the Argentinian or 
Chilean as it is to ourselves. 

A good plan for any big firm desirous of branching out 
into Latin American trade is to send an intelligent repre- 
sentative into the field for a certain period to get ac- 
quainted with the clientele and the local practices before 
real operations are begun. At the moment, such a proced- 
ure may seem to ertail an unjustifiab!e expenditure of time 
and money, but when one considers how much of these 
has been squandered by large firms in wrong starts, in ex- 
pensive equipment, and in high-salaried misfits the plan 
reveals itself as both farsighted and economical. It 
must be realized that there are no “get-rich-quick” coun- 
tries in South America and that only by steady and intel- 
ligent effort can reasonable returns be expected. 

The advantages of this plan are not limited to exporters 
alone. Trade associations, credit houses, banks, all can 
and have profited by it. It is in fact they who can most 
easily take the initial step in introducing their clients’ 
goods in foreign markets. 

We may cite the case of one American bank that re- 
cently put through such a program with notable success. 
This institution is fortunate in the possession of a well- 
organized foreign department under the supervision of 
an aggressive manager. The latter, with the idea of 
eventually promoting the business of his bank, conceived 
the plan of sending an experienced traveler to cover the 
more important markets of South America in the interests 
of his clientele. A capable representative was found and 
due publicity given to the prospective trip. It was adver- 
tised that the gentleman would be in a position to carry 
catalogues and other literature describing products and 
giving price information and would be pleased to under- 
take other responsibilities such as investigating the market 
possibilities of particular lines, arranging direct contacts 
with reliable South American importers, etc. Great inter- 
€st was manifested in this unprecedented service, and 
Many requests were received, including important missions 
from firms that had not hitherto patronized the bank. 

With this encouragement the representative set out upon 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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his mission. Providing himself at each point of call with 
reliab'e trade lists and information on local market condi- 
tions, and making full use of his experience and native 
tact, he achieved success in his business contacts that not 
only opened new fields to his American clients and bigger 
business to his employers, but redounded to the prestige 
of the whole business community from which he had been 
sent. 

A similar course was adopted last autumn by the Feder- 
ation of British Industries, which sent a mission to South 
America. This federation is a society of British individ- 
uals, companies, associations, etc., founded in 1916 for 
the encouragement and protection of British industries in 
general, being neither a trade association in the more 
usual sense of the word nor a government organization. 
For some years the federation has maintained permanent 
representatives abroad, but, not being entirely satisfied 
with the progress made, it decided to send out the mission 
for the purpose of reorganizing and strengthening its 
foreign offices. The objects of the mission—aside from 
the inspection of the work of the existing F. B. I. repre- 
sentatives and the selection of suitable new correspondents 
—are the preparation of a general report on commercial, 
financial, and political conditions of the various countries 
visited, the discusssion with foreign ministers and officials 
and with representatives of the British Government of 
the various difficulties in the way of trade, general propa- 
ganda on behalf of British trade and of the federation, 
and, last but certainly not least, the undertaking of specific 
services for individual firms. Besides these duties, the 
head of the mission, who is the chief of the federation’s 
South American department and a man well versed in the 
languages and commercial customs of South America, has 
been given a wide range of authority. He is authorized vo 
settle trade disputes with member firms of the federation 
on any terms which he may deem advisable, and before he 
left England he was provided with letters from British 
firms to their representatives in South America giving him 
in many cases authority to intervene with a view to set- 
tling any difficulties with which the local representative 
may be confronted. The head of the mission is not him- 
self carrying on any direct propaganda campaign or. doing 
any advertising, but he is authorized and expected to make 
suggestions to local firms or to the federation for the dis- 
tribution of trade propaganda. 
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IMPORTERS PERCY N. LEYLAND, Inc., 184 Fifth .B. TOMBY, 20 West 23d St., Repre- 
Ave. senting: 
SO ens Be ai King & Barrett, teapots; George Royal Dresden, Lorenz Hutschenreu- 
eeu St & mynd aT hed Jones & Sons, dad china; Wedgwood ther, Koenigszelt, Paul Mueller, Rein- 
: & Co., Ltd., eart . Telephone, ; i 
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Cauldon China. Wood &_ Sons’ Building Myott, Son & Co., Hanley Staffs, Eng- 
Earthenware, Gibson & Sons’ Teapots. land. Poszellanfabrik, Fraureuth, Sax... 
Fo ee i ony. Telephone Gramercy 5150. 

GEO. F. BASSETT & CO., 73 Barclay 
St. Pahang VOGT & DOSE, 65 Barclay St. 

“The Dinnerware House of America.” Open stock cine Naas Pa 
White China for decorating. 

Bye BLOCH & CO., 37-41 Hast 18th J. H. VENON, Inc., 104 Fifth Ave. 

: ; Martin China, Limoges; Gustafsberg 
wee os eee pee Sbar Mfrs. China and Earthenware, Sweden; 
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China and Earthenware, Sweden. 
COPELAND & THOMPSON, §Inc., 
206 Fifth Ave. KENNARD L. WEDGWOOD, 255 
Copeland’s China, Earthenware and i Fifth Ave., between 28th and 29th 
White China Fancies. Phone, Madison ESL fal t me Sts. 
Square 4182 re rai Josiah Wedgwood & Sons, Ltd. Tele- 
TR ees phone Madison Square 7429. 

JOHN DAVISON, Inc., 14 Barclay St. 

Eve China, Earthenware and DOMESTIC GLASSWARE 

ass. 

A. J. FONDEVILLE & CO., 135 Fifth SASS ES RIN CO 
Ase Blown lead glassware in Crystal and 
Succestars to Fondeville & Van Ider- Golors— Cut. Etcned gona Engraved 
stine. Importers of China, Glass and Uptown Headquarters paren rere et Re a 
Earthenware. for the 

: . CAMBRIDGE (0.) GLAS ; 

OTTO GOETZ, 43 Murray St. Pottery Glass China York Sc Laeioeee a vifth Acme 
Importer of Crockery, China and Metal Goods and House- Manufacturers ‘“‘Nearcut” tableware, 
Glassware for immediate delivery. wares Trades tiin blown tumblers and stemware. 
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Wace eR eSe Bavarian) China ae ae teen Colored and Iridescent Glassware. 
Tie Famous “Taviland China”? M. Rosenbaum & Sons, Bavaria. ECONOMY TUMBLER CO., Morgan- 
known si 1840. 1Va,.Da Ka i - 
Pe aeg PAUL A. STRAUB & 'CO., 105-107 Ue erEn ne Heaters 

HERMAN C. KUPPER, 39-41 West Fifth Ave. Fine blown tumblers and stemware. 
28d _St. Tirschenreuth Dinnerware, Specialties 
Ahrenfeldt French China. in glassware, etc. Le teeagt GLASS CO., 141-147 

aft ve. 

MADDOCK & MILLER, 39-41 West ROBERT SLIMMON & CO., 96 to 102 Pressed and blown glassware. Chas. 
23d St. Church St. L. Weddle, Representative. 

Royal Worcester China, John Mad- A. J. Wilkinson’s, Ltd., J. H. Weather- f 
dock & Sons, England, Allerton’s Line by & Sons, Bourne & Leigh, R. Sud- GILLINDER & SONS, Inc., 224 Fifth 
Earthenware and China, Price Bros.’ low & Sons, Shorter & Sons, Royal Ave. pag 
Teapots, Wileman & Co., China. Aller Value and Watcombe Pottery. Lighting glassware, glass specialties. 

MOGI, MOMONOI & CO., 105-107 East NATHAN STRAUS & SONS, Inec., LANCASTER (0.) GLASS CO. 
164th St. 44-46 Warren, 116 Chambers Sts. Pressed ware, lamps, tumblers and 
Importers of Japanese Goods. Tele- Large stock of Limoges Dinnerware, novelties. T. W. Hamilton, Represen- 
phone—Stuyvesant 1056. open stock patterns, sole agents for tative, 139 Fifth Ave 

famous “Schwarzburg” China. ; ; 
MORIMURA BROS., 58-57 West 23d ‘ SUSQUEHANA CUT GLASS CO., 
St. TALYO TRADING CO., Inc., 101 Fifth : SFE eis 
T. W. Hamilton, Representative, 139 
Japanese Goods. Ave. Fifth Ave.‘ Sf eae 
Successors to Takito, Ogawa & Co. and Rg ton 

LA PORCELAINE LIMOUSINE, th prfeee ) : ae 
39-41 West 28rd St. Goode) Catclopee: te a oplitninn | UNITED, STATES, GL ASaicg hes 
Formerly M. Redon. Alfred G. Mo- Tel.—Stuyvesant 3823. Chicago Office, marle Bldg., 24th. St. and Broadway. 
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HERE are a good many methods of figuring on 
paper how to increase the turnover. Some of these 
| methods are practical and work out fairly well. In 
some instances the peculiar twist of the business com- 
bination makes it less easy for some stores to arrive at 
a practical solution of the problem than for others. Turn- 
‘over is so closely allied with good buying and adequate 
buying and pepping up the selling end of the store to 
move the goods, that it is almost impossible to pick out 
any one phase of the problem and strive to increase the 


turnover by improving just that. In fact, the more the 
turnover problem is studied the more clearly does it ap- 
pear that the rate at which merchandise moves is depend- 
ent upon three primary factors. These are the manu- 
facturer, the wholesaler and the retai'er. The producer 
plays his part by making up good-selling wares, the whole- 
saler performs his part by stocking good sellers and the 
tetailer serves the public by picking out the goods which 
his trade prefers. 


OW, if all three important factors align as they 

should the store will gain normal rate of turnover 
for the lines. But this is by no means commonly the 
case. In some stores a higher average is maintained 
than in others, but in all stores a certain average must 
be maintained to do a profitable business. In no store 
which includes absolutely the smallest business enterprise 
in the smallest town—should stocks be allowed to lay on 
the shelves too long. Clearance is imperative to a healthy 
and profitable business and the “dead” lines often occa- 
sion heavy enough losses to absorb too large a proportion 
of the profits which “live” lines bring in. Just what is 
the “dead line”? Six months. If a store has not moved 
a line in this period his turnover is less than two and a 
rate of five times is considered by many progressive stores 
to be necessary. 
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MOVING THE GOODS 


UT it is practically impossible to turn stocks much 

more than two times in some stores. And the rea- 
son why this is so, is due—not to the location of the store 
or to the class of trade it serves, but usually to the ineff- 
cient management of the store. Suppose we take a hy- 
pothetical case, which eee also to be an actual condi- 
tion; Number 1 store sells $70,000 a vear on a stock of 
$40,000. Number 2 store sells $75,000 a year on a maxi- 
mum stock of $10,000—hboth figured at cost. Why the 
difference? In the two instances under consideration, it 
is a clear case of sales management. Store No. 1 makes 
use of four salespeople, while store No. 2 gets along with 
two beside the owner. But the owner of store No. 1 
is not entirely at fault. Very likely he could save the ex- 
pense of one salesperson and economize to this extent. 
But the real reason for the disparagement in profits to sales 
is in the community. The territory served by store No. 
2 is less remote and with a less varied customer list. 
Everything considered, three turns a year is about the 
best that store No. 1 can do, yet the store should do more 
than that to make it’s share of pr 
considered, 


capital invested 


N cases like this—and there are many stores in the pre- 

dicament of store No. 1, the slow rate of turnover is 
almost invariably due to buying too much merchandise 
of any one kind. It is a salesman’s job to sell goods and 
it is a store buyer’s job to buy them but it is up to the 
latter to buy only the kind of goods which he can sell 
to the best advantage to serve his customers. It is he- 
cause the small-store buyer does not take the time or 
make the effort to gauge the demands of his trade and 
buy with this end solely in view, that the turnover is 
kept down lower than it should be. No store can exceed 
its capabilities as a distributor but it can and must rise 
to the maximum level to make its proportionate share of 
profits. 


Thirteen 


About Your Income lax 


The Taxation Question Is One of the Biggest National 
Problems and as It Concerns All of Our Readers, We 
Are Printing This Series of Authoritative and Inform- 
ative Articles, Which Will Repay Careful Reading 


By M. L. Serpman, C.P.A. 
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N a previous article was discussed who must make a 
| return. We will now explain how the returns them- 

selves are to be filled in by individuals required to 
make the return. The first thing to do is to get the 
proper form. There are two general forms for indi- 
viduals. One known as 1040A is the short form, con- 
sisting of one small sheet, to be used by those whose in- 
comes are less than $5,000 and derived chiefly from 
salaries and wages. The other form, known as form 
1040, is to be used by individuals having net incomes, of 
more than $5,000, or net incomes regardless of amount 
if derived from a business or a profession. 

In other words, if an individual’s net income exceeds 
$5,000, the large form is to be used. If the net income 
is less than $5,000, the short form is used, if the income 
is derived from salaries and wages chiefly, and the large 
form if derived from a profession or a business. 


PRELIMINARY STEPS 


Assuming that the proper 
form is selected, the first 
thing to do is to fill out the 
page marked “duplicate” 
which is the taxpayer's 
copy. It will be noted that 
the return is headed up 
“For Calendar Yearl9Z3 «- 
lf the return is not for the 
calendar year, but for a 
different period, a statement 
to that effect should be 
made on the top of the re- 
turn, at the place provided 
for it. The name and ad- 
dress of the taxpayer should 
then be printed plainly, and 
his or her occupation or 
business written in. There 
then follow seven questions 
that must be answered primarily to show the exemption 
that the taxpayer is entitled to. We then get to the 
items of income and deductions, 
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and Glass Journal. 
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inquirer. 


SALARIES 


The first item of income is that of salaries, commis- 
sions, etc. Here should be shown all the compensation 
for personal services received by the taxpayer. In this 
connection, it is necessary to give the name and address 
of the employer or employers from whom the compen- 
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HIS is the twelfth of a series of articles 
on the income tax requirements, which 
Mr. Seidman is chair- 
man of the Committee of Tax Consultants of 
the Committee of American Business Men. He 
is a well known tax expert and has written 
numerous articles on taxation. 
will answer any question on the subject di- 
rected to him by our readers. Such questions 
should be addressed to Tax Editor, Crockery 
To receive attention, all 
communications should be signed by the 
writer. Mr. Seidman’s answer, however, when 
published will not reveal the identity of the 


will appear regularly. 
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sation was received. In this item must be included 
bonuses, tips, etc. There should not be included, how. 
ever, exempt salaries, that is, salaries of State or City 
employees. On form 1040, which is the large form 
space is provided for deducting expenses incurred it 
earning the salary. Where the small form is used, such 
expenses should be shown as a deduction under the item 
“Other Deductions Authorized by Law’, and explainec 
on the reverse side of the form. These deductions im 
clude all ordinary and necessary expenses, such as travel- 
ing expenses of salesmen where they receive no reim- 
bursement, entertainment expenses, etc. However, i 
does not include carfares going to and from business, as 
these are purely personal expenses. Where the large form 
is used, the deduction for such expenses must be ex 
plained on the reverse side of the form at the place sc 
indicated. 


Business INCOME 


Item 2 on the large forn 
is “Income From Business 
or Profession”. This iten 
does not appear on the 
small form, for as was pre 
viously explained, the small 
form was designed solely; 
for salaried employees anc 
not for people engaged in < 
business. The amount en 
tered here must be e& 
plained in detail in a sched 
ule on the reverse side 0: 
the form. This item re: 
lates only to a business reg. 
ularly carried out by a tax 
payer and owned by hin 
exclusively. It does not in 
clude income from a cor 
poration or  partnershif 


Mr. Seidman 


business. 

If a loss was sustained in a business, the amount shoule 
be shown in red or with a circle around it in order t 
show that it is to be deducted from the other income 
Incidental transactions should be reported under item 5 
“Profits From Sale of Real Estate, Stocks, Bonds, etc.” 
and not in item 2. 


INTEREST 


Item 3 on the large form, which is item 2 on the 


) ported). 


pear on the small form. 


February 28, 1924 


CROCKERY AND GLASS JOURNAL 


Fifteen 


small form, is for interest received. Here the taxpayer 
should report all taxable interest received during the 
year (unless books are kept on an accrual basis, in which 
case only interest earned during the year should be re- 
Taxable interest on Liberty bonds, however, 
should be shown separately under item 8 where the large 
form is used. 
INCOME FROM PARTNERSHIPS 

Item 4 on the large form is “Income from Partner- 
ships, fiduciaries, etc.” This, of course, does not ap- 
The income here to be shown 
must agree with the return filed by the partnership or 


——e 


= 


the fiduciary. That return, should therefore be prepared 
before the return of the individual. It should be noted 
that profits from a partnership must be reported even 
though the taxpayer has not withdrawn his profits. As 
long as they were earned they must be reported. If the 
partnership sustained a loss, the taxpayer may enter his 
share of the loss on the return and deduct it from in- 
come received from other sources. As in the case of 
salaries, it is necessary to give the name and address of 


each partnership or fiduciary through whom income is 


received. 
RENTS 

We then come to item 5 of the large return called 
“Rents and Royalties”. This item includes all payments 
received by the taxpayer for the use of property belong- 
ing to him. There is no similar item on the small form 
for reasons already explained. There should not be in- 
cluded in rent income the rental value of property be- 
longing to the taxpayer and used by him. Where prop- 
erty is rented to others, it is assumed that the renting is 
done for profit, and hence all ordinary and necessary 
expenses incurred in producing the rent income may be 
deducted; this includes repairs, depreciation, etc. Where 
the taxpayer lives in part of the house and rents the bal- 
ance, so much of the total expenses can be deducted as 
the number of rooms in the house that are rented bears 
to the total number of rooms in the house. Interest and 
taxes, however, can be deducted in full, even though the 
taxpayer lives in the entire house. 

ProFit oN Reat Estate Stocks, Etc. 

Item 6 on the large return is “Profit from the Sale of 
Real Estate, Stocks and Bonds, etc.”’ Where there is 
such profit, the small form is not to be used, of course. 
Here a distinction must be made between what is known 
as capital gains and other gains. A capital gain is one 
derived from the sale of property held for profit for 
more than two years. It is only property not so held 
that should be reported under item 6 where the net in- 
come exceeds $32,000. Where the total net income is 
less than $32,000, all such profits should be included in 
item 6. In computing profit on the sale of real estate or 
other tangible property, depreciation must be considered 
where the property was held for profit. Where the prop- 
erty was not held for profit, as would be a case of the 
taxpayer’s residence, no depreciation need be considered, 
since none is permitted to be deducted. 


(Continued on page 27) 


Earthenware Exports 


Domestic exports for the month of December of earthen 
and stone ware show a decrease of $5,129 in table, toilet 
and kitchen ware, and a decrease of $24,678 in other ware. 
Department of Commerce figures for December follow: 


Table, Toilet Other 

and Kitchen China— 

Countries ware Porcelain 
Dollars Dollars 
icAanic Ommetmete tee teers cette ciate enlare ds = 55 
SYTMGRL «nog acto. Shin. cae Cee eine — 218 
SIEGE, sh c°o.blas dotlo eis Sen a renC eee = 50 
Bing ancimemererte cc tccccisrecsss stetensciers sie s otets — 114 
Canada—Maritime Provinces .......... a iB 
Ouecnecwand= Ontario. some 410 20,677 

ratte mE EOVITCESH ms cients 609 1,637 

British Colombia and Yukon........... 175 134 
COStam ica MMEEt Ea ens na cas vans a 69 

Guatemalamrerrits ta crrs 1ole. Sass sraventatene 26 111 
ELONCUGaS mma a 2 ois ioicis ites sears 2 81 329 
Pana triaaeeeette een a. ern sta nes rears eas 178 1,564 
Sal vad Or; Meera eitelacine o taisr art eisarae — 20 \ 

INKED SKCEY. G.c'5 ws Seeb ORDO DOO Oe ere 139 3,362 
Miquelon and St. Pierre Islands....... _- 25 
Newfoundland and Labrador........... — 105 
Bertritid amen ero oie aicio iets ace sha) dance Bue 47 437 
J etueies. . can sons dante ee neemcan rae — 249 
Otheme British Wiest [ndiess 2: s4.04..21. 44 774 
QUIS) ord145 6 OSU O RE ARE ep eee 2,035 16,218 
IDyosachunveann IRVT IONS . 6. sonoooorbonsac. 13 1,946 
Dirtelrma vies tan Lndiesian enc 0. ae latest es 9 16 
BENS) 53. ane Cle One ade aC Se aeg. 237 — 
Virgin Islands of United States........ 12 59 
AT PCiinpeetartier setae Acts cae cnet — 770 
Biz] aerate Putte Wet oncrcdsaocty anceaod orsuinakehete 2 = 91 
Golompiaeerereriscies cote ntos done eas 18 339 
BritisheGivanamertseseceee dass or acc: = 26 
LRLebS(5 Fs Lh nol craic. Che OS SEC ae 21 94 
WSS EREQMEN . cis OT ROe cece Eee cree ee 69 = 
VEZ le lames eein keen art od suis eleietsiaius. 3% — 92 
Biruttstiaplite ianeetys otc. ates Noche cis ecbere etal 25 — 
Chinanteco ar oh Sat lose Goats cel scestols — 74 
Other Dutch wast Indiesiec... 100 -e- 252 
Philippiresislands sere saan ese e 11 831 
Stati enn an Visa aioe oeis tas. Ot acs ol 
PNA E 3 Cr Gee ae Ope nee oon eae — 1,550 
ING ZAC ETC! Qh B acide Olen on bani cares Oe — 76 
Pel otarige GeO, 2s cicaciecisicls ccvere sa cvece es eZ — 
DCAD. Gh. 3 4 SRARREIRE ROR CR ECan eR ae ee — 800 
TTGHEN oes gai Bete ee Coe sy em 4181 53,614 


Exports of China and Porcelain 


Outgoing domestic ware for the month of December, 
compiled by the U. S. Department of Commerce follows: 


Table, toilet, Other china 
or kitchen and porce- 

Countries ware lain ware 
Dollars Dollars 

IBYOMut nel. h-o% oc RRS aC Cre — 64 
ES atl C Camerenteetvavenc oh crsis checalsVeveiave:svetatcteeMenareye — 196 
Spaiieeeeere notes ae toes eleaiele = svayosee — 254 
LESVEIENSLG! so scuc ty Gags Ce ee CORRES Cr RCL MER IT! 154 15 
Ganada—Manitime) Provinces see. =< 53 96 
Quebec and Ontario.......... 5,441 3,319 

Prairie Erovincesi sear cedesee 212 O2e 

Bieta, (Croll, Brevel MGV R ayes Goan ar 407 331 

Byasin, lakoaahinee. Gov.dugncooomucooosronc 28 — 
(Gos tae Ritcamet ree ci: & pctuacito te Muse ere 4 ok ers 366 188 
Gua tetric lame tec sumac. « tashhiemeu eta tole 860 == 
TVONGUIRAS Mae i reeie iaiccinte thease oe terehe att 19 
INSCRRETOIE) Os oa oD OIE POG cc TEE OES At 222 a 
IPAM ATTIAMMMTEN: isc cteteheye- creas Gatetest.as ciecstete. 370 35 
Sal Vad Olmert sacle cls che a skeet sep aher tins 60 — 
IMIEXAC OME E icles: crabd chaltvehe cae coaataonecetete 772 795 
Newfoundland and Labrador........... 114 7. 
Beermudameet en io nvctaarca seteteuess oor « aietersr als 1,621 715 
JammlaiCapeerir mec. ccieoereteters eauleis nile 491 10 
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TT rinidadsand ) ObaSO me erie: era ay — 
Other British) West indies ea. ose eeeeee 583 282 
Cuba seg tees (Sea So eee 6,742 1,676 
DominicaneRepublcmere es ieee ere 142 — 
Dutch =West andies-aeeee eee ee ne ss 4 
ia che Meat Went toca shin ona can seldte - 343 _- 
Virgin Islands of Umited@States 2-1 ..- 28 50 
Brace ech Oe Os eee eee en ee = 41 
Chile cs2 theo. eo ee ee eee nee 43 —- 
Golombia 2. 3. nec oteen Cee ee ae 214 81 
Perti ae a5e epee ksh Pe eC, Eee 148 135 
Uftiguiay sects. ccm dene ne itn — Ze, 
Veneztitla 2 i.6 Seer ee eee ener: 133 110 
SHashjas SKeMOoKOMES coanacacacaucduanane 25 — 
Ching? 3a ce Seer Sey eee ee 42 66 
Taverean ce) iad tia seeee ere ee — 5 
Japani.gs...cvavine aOR etE ee eerie ace 2,929 — 
Philippines slandsseepee seteeee ener 90) 19 
Australia:®;2 7 ae eee ee eee — 242 
NeweZealancda- to eerie eee eee — 50 
Belgian=Koncous: .eeeecr eee eeeete cee 39 —- 
British Sotthe Athicaee eee eree 15 40 

‘otal secu tees ier eee eo. OL) 9,192 


Sibley Store to Erect 12-Story Addition 

The Sibley, Lindsay & Curr Co., Rochester, N. Y., has 
announced the proposed construction of a 12-story addi- 
tion to their store. The plans call for an additional six 
stories on the six-story addition to the Mercantile Build- 
ing, now under way. When completed, the eddition will 
be connected with both the Mercantile Building and the 
Sibley store and all used by the department store for its 
wholesale and retail business. 

The addition now under way and the additional six sto- 
ries will be used by the wholesale department, and the part 
of the present store now used by the wholesale department 
will be turned over to the retail department. When pres- 
ent leases on stores and offices in the Mercantile Building 
expire in 1925, that building and a section of the addition 
will also be used by the retail department, and the main 
cross aisles of the store will extend from Clinton Ave. 
north to North St., while a parallel aisle will extend from 
Clinton Ave. north to Franklin St. 

New elevators will be installed in both the present store 
and the addition. It is expected that the part of the addi- 
ion now under way will be completed by April 1, at which 
time the wholesale department will be moved in, and the 
fifth floor of the present store will then be available for 
retail business. 

It is planned, after the present stories are completed, to 
build an additional six stories on the Mercantile Building, 
which will give the store an imposing appearance from 
East Ave. 

The whole improvement will involve an expenditure of 


about $2,000,000. 


Retail Advertising Group Changes Name 


The Sales Promotion Division of the National Retail 
Dry Goods Association succeeded the Advertising Group 
of that organization by the adoption of a new constitution 
at the annual meeting of the association at New York last 
week. The change was made for the purpose of expand- 
ing the activities of the division. 

Gordon Schonfarber, advertising manager, Gladding 


Dry Goods Company, Providence, R. I., was elected chair- 
man; Julia Coburn, advertising manager, LaSalle & Koch 
Company, Toledo, vice-chairman and W. T. White, adver- 
tising manager, L. S. Ayres Company, Indianapolis, secre- 
tary-treasurer. James Goold, advertising manager, R. H. 
Macy & Company, Inc., and Ralph Younker, advertising 
manager, J. L. Hudson Company, Detroit, were elected _ 
members of the executive committee in addition to the 
above officers. 


Toy Orders Ahead of Last Year 


Toy orders so far placed are substantially ahead of last | 
year at this time. Wholesalers exhibiting at the National | 
Toy Fair in this city say they have been booking good 
business since the fair opened, and the indications are_ 
that the remaining weeks of the event will see the totals 
still further enlarged. In dolls almost the entire interest 
of buyers has centred in the mamma variety. Competition 
in the doll line is described as keener than for years | 
owing to the increased number of manufacturers. Wheel 
goods are selling well, the demand for this merchandise 
showing marked gains because of increased consumer pop- 
ularity. Little talk is heard of German competition at the 
moment, the percentage of the German goods to the total 
sold being small. 


Scruggs, Vandervoort Co. To Take Over 
Denver D. G. Store 


Melville L. Wilkinson, president of the Scruggs, Van- 
dervoort & Barney Dry Goods Company, St. Louis, who 
recently closed a deal whereby the St. Louis firm pur- 
chased for a cash consideration of approximately $5,- 
000,000 a controlling interest in the Denver D. G, Co., the 
deal being subject to the approval of the courts. 

The St. Louis company will take over the business of 
the Denver store April 1, retaining, however, the present 
official personnel. 

The negotiations, which have been under way for sev- 
eral weeks, have been practically closed with the exception 
of the final settlement on minor legal technicalities in con- 
nection with the interests of the late Dennis Sheedy, who 
was president of the Denver company at the time of his 
death. 

Under the arrangements completed, the stock holdings 
of the Sheedy estate, the Colorado National Bank and 
George O. Berger, president of the company, are affected, 
it was said. The Scruggs, Vandervoort & Barney com- 


pany will hold at least 75 per cent of the stock, and pos- 
sibly more. 


Purchasing Power of $1 Now 6514 Cents 


Prof. Irving Fisher has announced that last week’s 
prices averaged 152 4-10 per cent of the pre-war level. 


The purchasing power of the dollar was 65 6-10 pre-war 
cents. 


will also be used for the display of lamps. 


"space. 


23rd St., is one of constant progress. Their lamp 

business has assumed such proportions, that more 
room was needed and their salesroom is now in the course 
of extensive alterations to provide the necessary display 


In addition to the main floor, the entire basement 


& 
[2 house of Herbert & Neuwirth, Inc., 25 West 


The glassware 


lines formerly shown in the basement, will be moved to 
the second floor, where a series of rooms are being con- 


‘and other lines on March 1st. 


The 
balcony at the rear of the main floor will be devoted to 
the Geo. R. West & Sons decorated line. 


structed, so that each line may be shown separately. 


F, Reeve Yost, son of Fred J. Yost of the Yost-Dohr- 
mann Commercial Co., Stockton, Calif., one of the affili- 
ated stores of the Dohrmann Commercial Co., San Fran- 
cisco, Calif., will be in charge of the latter concern’s New 
Work office, 35 West 23rd St., for this year. 


The M. E. Blatt Co., Atlantic City, N. J., will open a 
bargain basement in china, glassware, housefurnishings 
The buying will be in 


charge of Barney Kaplan, formerly with S. & M. Bau- 


man, New York. O. W. Clayton is the buyer for the 
regular department of this store. 


Max Hirsch, dealer in housefurnishing lines, sailed last 


. Wednesday aboard the Albert Ballin for a European trip 


for the purpose of picking up some new lines. 


Howard Watts, head of Jos. Watts & Son, Milwaukee, 
Wisc., who had been in the market for two weeks placing 


orders left for home on Monday of this wek. 


| glassware business. 


Wm. H. Schreiber, Jr., son of the well known salesman 
with Morimura Bros., is following in his father’s foot- 
steps, having engaged with Koscherak 
salesman. 


3ros., as house 
This is his first connection in the china and 
with the 


He assumed his duties 


Koscherak firm on Monday of last week. 


Wm. L. Tickell, traveler for the Edwin M. [knowles 


_ China Co., East Liverpool, O., who had been maintain- 


ing a display at the Hotel McAlpin for two weeks, left 
on Sunday for Boston where he opened up at Youngs 
Hotel for a weeks stay. 


On March Ist, Edward A. Unger, New York, repre- 
sentative for the East Liverpool Potteries Co., East Liver- 
pool, O., who has occupied part of the salesroom with 
Bates & Ledden for several years at 16 West 23rd St., 


will move to the fifth floor of the same building, where 
he will occupy the entire floor. 


J. W. Irwin, secretary-treasurer and sales manager of 
the Edwin M. Knowles China Co., East Liverpool, O., 
left for home Monday night, after spending several days 
in New York on business for the factory. The trip also 
included a visit with Mrs. Irwin, to the home of his 
daughter, New Haven, Conn. The latter is the wife of 


a prominent physician of that city. 


The many friends of Chas. L. Wilcken, office manager 
for Chas. J. Dela Croix Co., will regret to learn that he 
is laid up in the New York Hospital, as the result of a 
broken leg. He slipped and fell on an icy pavement a 
week ago last Wednesday. 


Harry L. Seixas, salesman for the Edward Boote lines, 
will begin his spring tour next Sunday making territory 
in the east first. 


Chas. Dela Croix, the well known manufacturers repre- 
sentative is confined to his home this week with an attack 
of grip. 


R. D. Otto, traveling representative for the Wheeling 
Decorating Co., Wheeling, W. Va., was in town on Mon- 
day, en route to Boston where he will display his line 
at Youngs Hotel for ten days. 


Harry S. Clarke, sales manager for B. Tomby, Inc., 
leaves on Sunday for Boston where he will show his con- 
cern’s line for a week at Youngs Hotel. 


John Miller, head of Maddock & Miller, Inc., is enjoy- 
ing the milder climate of the sunny south, having left 
last week with Mrs. Miller to spend a month at Ft. Meyers, 
Fla. 


Henry Shirley of the Maddock & Miller, Inc., traveling 
staff leaves on Sunday for his regular trip through his 
territory in the West. 
cern departs the same day to call on the trade through 
the south. 


Charles Levy with the same con- 


Geo. H. Service, who travels in the interests of Josiah 
Wedgwood & Son line is another salesman who is pre- 
paring for his spring campaign, having arranged to leave 
on Sunday for the middle west. 
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OBITUARY 
T. C. Lorenzen 


General regret in the trade, will be felt at the news of 
the death of T. C. Lorenzen, buyer for L. S. Ayres & Co., 
Inc., Indianapolis, Ind., who died in that city on February 
20th, after an operation for appendicitis. He was about six- 
ty-five years of age. He had been in the china and glassware 
business practically all his life, having started as a young 
man with his father, who conducted an establishment deal- 
ing in these lines in St. Louis, Mo. Previous to his going 
with the Ayres store recently, he was buyer for the Pettis 
D. G. Co., Indianapolis and previous to this had been 
with Wolf & Desauer, Ft. Wayne, Ind., and Kaufmann- 
Strauss Co., Louisville, Ky. Mr. Lorenzen was unusually 
well posted in china and glassware and was generally rec- 
ognized throughout the trade as a very capable buyer. He 
was also exceedingly popular with the trade who will 
greatly miss him. He is survived by a widow and one 
daughter. His funeral was held at his old home in St. 
Louis on February 25th. 


Associated D. G. Corp. Profits Gain 


The Associated Dry Goods Corporation, in its annual re- 
port, shows net profits for 1923 of $3,975,406, after allow- 
ing for all expenses, charges and reserves. This com- 
pares with $3,760,695 in 1922. The profits last year, after 
allowing for dividends on preferred stock, left a balance 
equal to $17.85 a share earned on the 149,850 shares of 
common stock of $100 a share par value outstanding. In 
1922 $16.44 a share was earned on the same amount of 
stock. 

Samuel Reyburn, President, says, in part, in his state- 
ment to stockholders : 

“The consolidated cash account of the stores wholly 
owned and the parent company as of Dec. 31, 1923, shows 
cash and U. S. Treasury notes and certificates on hand 
and in banks of $5,711,864.39, as against $4,044,169.06 
tor, Dec ol 1922: 

“Lord & Taylor increased their undivided profits account 
in addition to paying regular dividends on the first pre- 
ferred stock and 36 per cent on the accumulated dividends 
of the second preferred stock in 1923. (On Feb. 1, 1924, 
Lord & Taylor paid an additional 18 per cent of the ac- 
cumulated dividends on second preferred stock, which 
covers accumulation to Feb. 1, 1921. 

“The net earnings of the seven stores wholly owned, 
before making provision for Federal taxes for the year 
ended Dec. 31, 1923, amounted to $3,668,407.45, as against 
$3,213,077.55 for the previous year.” 


Buyers in New York 
February 21st, 1924 

es R .Davis, toys, Carson, Pirie & Scott, Chicago, IIl., 404 4th 
Ave, 

H. F. Spurgeon, toys, B. E. Moser, housefurnishings, Spurgeon 
Merc. Co., Chicago, IIl., Pennsylvania. 

G. Munro, toys, housefurnishings and china, G. Munro, Color- 
ado Springs, Colo., Cadillac. 

N. L. Riteman, housefurnishings, Leyser & Co., Greenville, 
Miss., Pennsylvania. 


L. M. Sullivan, china and glassware, Broadway Dept. Store, 
Los Angeles, Calif., 77 Madison Ave. 

A. W. Prohaska, toys, T. A. Chapman Co., Milwaukee, Wise., 
Pennsylvania. 

W. W. Lease, housefurnishings, china and toys, P. Weists Sons, 
York, Pa., 370 7th Ave. (Wm. Gorss & Co.), Grand. 


February 25th, 1924 


B. L. Beck, toys and glassware, Amer. Wholesale Corp., 
Baltimore, Md., 354 4th Ave. 

A. St. Louis, china, cut glass, kitchen goods and toys, 
James Edgar & Co., Brockton, Mass., Prince George. 

C. Stoneburner, china and housefurnishings, Boston D. G. 
Corp., Buffalo, N. Y., 1170 Broadway (Morgan & Ahrens). 

W. D. Gilmore, housefurnishings and china, J. Shillito Co. 
Cincinnati, Ohio, 432 4th Ave., Pennsylvania. 

H. G. Meyer, housefurnishings and toys, Foley Bros. D. G. 
Co., Houston, Texas, 352 4th Ave. (Kirby, Block & Fischer). 

C. Hansen, housefurnishings, Pettis D. G. Co., Indianapolis, 
Ind., 240 Madison Ave., Pennsylvania. 

R. H. Yarwood, china, glass, lamps, housefurnishings and 
toys, Hager & Bro., Lancaster, Pa. 315 4th Ave. (D. @ 
Alliance). 

Geo, O’Hara, housefurnishings, china and toys, Shartenberg 
& Robinson, Pawtucket, R. I., 315 4th Ave. (D. G. Alliance), 

J. D. Freeman, toys and dolls, Robert Fraser, Inc., Utica, 
Neve Cadillac: 

February 26th, 1924 

P. L. Beck, cut glass, pottery and toys, Amer. Wholesale Corp., 
Baltimore, Md., 354 4th Ave. 

N. Rens, toys, O’Neil & Co., Baltimore, Md., 276 5th Ave. (© 
A. Cook). 

W. W. Taylor, toys and housefurnishings, D. M. Read Co. 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 

R. Evans, china and housefurnishings, J. N. Adam & Co., Buf- 
falo, N. Y., 16 West 39th St. 

L. J. Hunkler, housefurnishings, china and toys, Elder & John- 
ston Co., Dayton, O., 276 5th Ave. (C. A. Cook). 

P. W. Dennison, toys, Erie D. G. Co., Erie, Pa., 432 4th Ave. 

T. R. Kidd, toys, R. A. McWhirr Co., Fall River, Mass., 315 
4th Ave. (D. G. Alliance). 

J. Power, toys, Sage Allen Co., Hartford, Conn., 315 4th Ave. 
(D. G. Alliance). 

D. Utterson, toys and housefurnishings, Efroymson & Wolf, 
Indianapolis, Ind., 38 West 32nd St. (Littman & Storch). 

L. Bruner, housefurnishings, Anderson-Dullin-Varnell, Knox- 
ville, Tenn., 333 7th Ave. (J. M. Biggins). 

J. E. Driscoll, housefurnishings, Chas. M. Guggenheimer, 
Lynchburg, Va., 352 4th Ave. (Kirby, Block & Fischer). 

Mrs. J. L. Kellerman, gifts, Landres Co., Memphis, Tenn., 370 
7th Ave. (Gross & Co.). 

Miss E. A. Ledger, toys and housefurnishings, H. S. Barney 
Co., Schenectady, N. Y., 315 4th Ave. (D. G. Union). 

H. S. Wallerstein, housefurnishings, crockery and glassware, 
Weisberger Co., Richmond, Va., 115 West 30th St. (B. F. Levis). 

W. K. Cotterell, housefurnishings and toys, C. K. Whitner Co., 
Reading, Pa. 

G. S. Rossie, dolls and toys, Frank & Seder, Pittsburgh, Pa, 
1372 Broadway (Natl. Det. Stores, Inc.). 

R. A, Illsley, housefurnishings, Barnard, Sumner & Putnam Co., 
Worcester, Mass., 315 4th Ave. (D. G. Alliance). 

N. E. Church, toys, Reid & Hughes Co., Norwich, Conn., 315 
4th Ave. (D. G, Alliance). 


February 27th, 1924 

M. Keister, housefurnishings, H. Kluter, lamps, Stewart & Co., 
Baltimore, Md., 16 West 39th St. 

M. D. Bram, housefurnishings and toys, Bernheimer Bros., Bal- 
timore, Md., 1261 Broadway (S. Solomon). 

J. B. Sweeney, toys, Butlers, Inc., Boston, Mass., 352 4th Ave, 
(Kirby, Block & Fischer). 

B. G, Twitchell, china and glassware, Wm. Hengerer & Co, 
Buffalo, N. Y., 16 West 39th Street, 
sae ey lamps, J. N. Adam & Co., Buffalo, N. Y., 16 West 

ED te 

W. B. Shockley, toys, J. B. Ivey Co., Charlotte, N. C., 352 4th 
Ave. (Kirby, Block & Fischer). | 

M. J. Healey, housefurnishings and toys, McMullen Bros., Cum- 
berland, Md., 333 7th Ave. (J. M. Biggins, Inc.). 

G. E. Bacon, housefurnishings and toys, F. E. Bacon Co., Rome, 
N. Y., 23 East 26th St. (Mdse. Reporting). 

E. T. Richards, housefurnishings and toys, Callaway, Hoochs 
& Erne, Salt Lake City, Utah, Pennsylvania. 

A. J. Moser, toys, housefurnishings and glassware, I. S. Sulz- 
bacher, Steubenville, Ohio, 1150 Broadway (F. Lilienthal, Inc.). 

P, J. O'Hara, toys, housefurnishings, china and lamps, Strouss- 


Hirschberg Co., Youngstown, Ohio, 1150 Broadway (F. Lilien- 
thal, Inc.). 
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HE severe cold weather last week caused a decline 
in the output of glost and bisque kilns in the East 
Liverpool district, where manufacturers depended 
upon natural gas for kiln fuel. Those kilns fired with oil 
and coal were burned off under usual schedules. The 


- gas supply that had been diverted to kiln use under nor- 


mal weather conditions was shut off, and used solely for 
domestic purposes. 

It will be some weeks before manufacturers will be in 
a position to regain the lost production ground, and it may 
follow that such losses will not be recovered at all. Rec- 
ords for production last year show where certain plants 
lost upwards of 50 kilns or more during the 12-months 
period, and this loss was sustained mainly during the 
cold weather period the early part of the year. Like con- 
ditions prevail this year. 

While it has been impossible to fire kilns, kilndrawers 
have been emptying all kilns that were fired off, so that 
dippers have had bisque ware to work with, and glost ware 
has been going through the glostware houses and into the 
decorating departments. 


Although some loss has been reported in production, 
manufacturers have suffered no loss in demand for any 
line of ware produced. In the demand for plain white 
ware, business is holding up well, as it is in the demand 
for semi-porcelain hotel ware. For decorated ware, the 
requirements of the trade are just as active as ever, and 
some heavy business has been booked by all plants on the 
latter line. 

A slight improvement in the condition of Joseph C. 
Davis, salesman for the Knowles, Taylor & Knowles Co., 
who has been ill at his home for several weeks, was re- 
ported this week. Mr. Davis is now under the care of 
specialists, who report that within a few months the pa- 
tient will regain his old time vigor. 


The first green ware has been started through the 
bisque tunnel kiln at the No. 6 plant of the Homer 
Laughlin China Co., which can not be said to be on an 
active production basis. With 15 jiggers working steadily, 
an enormous amount of ware is being accumulated, so 
that no hitch will occur in firing, at night or over Sunday. 
A steady stream of ware is now coming from the bisque 
kiln, and within a few days the glost tunnel kiln will be 
active, and as general manager Joseph M. Wells has said, 
“the rest is easy.”” The new plant with these two tunnel 
kilns has a capacity equal to 18 periodic kilns. 


Information has been received by secretary Charles F. 
Goodwin of the United States Potters’ Association, that 
a ceramic course has been added to the curriculum of 


“al 


min 


Pennsylvania State College, with J. B. Shaw in charge 
of the department. This is the first college in Pennsylva- 
nia to create such a department. 


W. L. Smith, Jr., general manager of the Taylor, Smith 
& Taylor plant at Chester, W. Va., has returned from 
Wheeling, W. Va., where ke took an active part in the 
mid-year Consistory work of the Masonic fraternity. 


Since the beginning of the year, the demand for yellow 
ware has been exceptionally strong, and the sole plant 
in this district manufacturing this class of merchandise, 
and operated by the D. E. McNicol Pottery Co., is op- 
erating to capacity. It is said that the demand for neted 
mixing bowls this season is far in excess of that of pre- 
vious years, and even the old fashioned Rockingham tea- 
pot which is featured by this concern is in exceptional 
heavy request. 


Prof. Alfred Binns, of Alfred University, Alfred, N. 
Y., who spoke before the United States Potters’ Associa- 
tion at its meeting in the Hotel Astor, New York, April, 
1922, talked on “American Pottery” before the Womens 
Club of Wheeling, W. Va., in the Elks Auditorium. The 
gathering was such as to fill the spacious hall, and in 
addition to the lecture, an exhibit of American pottery, 
both dinnerware and art ware also featured the event. 

It is not generally known, however, but in Wheeling 
High School, there is a class in Ceramics, the movement 
having been fostered by C. J. 


China Co. 


Jackson, of the Warwick 


The Philadelphia (Pa.) Pottery Co., has been formed 
with a capital stock of $125,000. The company will lo- 
cate its plant in Camden, N. J. 


Pottery manufacturers were interested when they 
learned a few days ago of a resolution offered dur- 
ing a meeting of the Canadian National Clay Products 
Association, to petition the Minister of Finance of Canada 
for a higher protective tariff on whiteware pottery. The 
text of the resolution reads: 

“As Canada’s first whiteware pottery plant is now in 
operation at Oshawa, and the erection of other plants 
is in contemplation, for the manufacture of hotel and 
household tableware, and as all the required raw materials 
are produced in Canada, it is the opinion of this Associ- 
ation, that this industry deseres further development, en- 
couragement and assistance, and that the Government 
should assist the industry by increasing the import duty 
on goods of this character.” 

(Continued on page 26) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


RODUCTION of all tableware glass factories in 

this district has been pretty well maintained of late, 

so plant superintendents relate, notwithstanding the 
cold weather and at times the shortage of natural gas for 
fuel. Those factories using oil for fuel have been able 
to continue active without any loss of production. In the 
West Virginia territory, all factories have been working 
steadily, and the same might be said of those plants in 
the Ohio territory. It may be said that the glass manu- 
facturers. have been able to operate on somewhat better 
schedules than some of the pottery manufacturers during 
the recent cold spell, because of the fuel situation. Some 
glass factories are operating with producer gas as fuel, 
while no such fuel is possible with the pottery trade. The 
end of the cold weather will see all plants working to 
capacity. 


George E. House, of Wheeling, W. Va., who is well 
known in the glass trade, and who has been identified with 
certain Wheeling glass companies of late, has again em- 
barked in the furniture business, opening in Wheeling 
under the firm name of the House-Todd Furniture Co. 

Mr. House was formerly with the House & Hermann 
Furniture Co., but in 117 their business was wiped out 
by a fire. Annually, however, Mr. House has been visit- 
ing the annual Glass and Pottery Exposition here. It 
it quite likely that the new firm will carry limited lines of 
dinnerware and decorated glassware. 


At the annual meeting of the stockholders of the In- 
diana Glass Co., held at Dunkirk, Ind., the stockholders 
re-elected the former board of directors, and the latter 
when organizing elected Frank W. Merry president of 
the company. Charles W. Smalley of Indianapolis, Ind., 
was elected vice-president of the corporation and Charles 
L. Gaunt secretary-treasurer. 
to capacity, and recent improvements to the plant will 
cause the company to have a greater producing capacity 


This factory is operating 


this year than ever before. 


Following a brief idle period, the plant of the Lippin- 
cott Glass Co., at Alexandria, Ind., has resumed opera- 
tions, 10 pots being engaged. The table line of glassware 
of this company is now being displayed in Pittsburgh 
by the George R. West Sales Co., this being the first 
time the’ line has been permanently shown here. 


It has been decided to adopt the name of the “Citizens 
Glass Co.,” for the corporation that will take over and 
operate the idle plant of the former Eastern Ohio Glass 
Co., at Barnesville, O. The company will have a capital 
stock of $50,000, and people of the community are sub- 
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scribing to the shares. The operating of the factory will 
be under the management of Joseph Goetsinger. 


Quite a demand prevails at this time for glassware to 
be used as “special sales’? merchandise during March. 
Buyers were interested in such lines of merchandise dur- 
ing the January buying season, but since then, the de- 
mand for such lots has shown a notable increase. 

The larger department stores of the country are plan- 
ning to bolster their business during the coming month, 
and the popular lines of glassware have always been ac- 
tive sellers during such seasons. 


An extension of four weeks has been granted by the 
courts at Toledo, O., for the payment of $75,000 by the 
new owners of the former plant of the Modern Glass 
Co., in that City. Stockholders bought in property last 
year for $150,000, and then sold it to another concern. 
The extension of time for the payment of the $75,000 
is the balance claimed due on the property and sale. 


The word has been received in this district of the in- 
tention of the Western Glass Co., Los Angeles, Calif., to 
erect a new plant at a cost of $350,000 which it is pro- 
posed to erect at Fullerton, Calif., an industrial suburb 
of Los Angeles. The company proposes to manufacture 
a general line, and confine its sales to the Pacific coast 
territory and also in the southwest territory. 


Business men and members of the Womens Clubs of 
Massillon, O., have got back of the movement to sell suffi- 
cient stock in the Ohio Glass Container Co., which pro- 
poses to take over the business of the Rhoads Glass Co., 
and place the factory in operation. Soliciting committees 
selling stock are entertained at dinner from time to time 
as the stock selling campaign continues. 


The following directors have been elected by the stock- 
holders of the Wheeling Glass Manufacturing Co., of 
Wheeling, W. Va., which proposes to take over and op- 


erate the plant of the North Wheeling Glass Co., which- 


has been idle for about two years: George Mathison, 
J. A. Anderson, Samuel Laughlin, C. C. Holloway, Hugo 
Laupp, J. Adam Blum and J. E. Moss. This company 
proposes to manufacture a line of containers and other 
specialties, and it is their intent to begin operations at an 
early date. 


The receipt of new business is reported active by all 
glass manufacturers in this district. The general line is 
in very good request, while factories are also very active 
in filling orders for the specifications placed during the 
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_ January season. Demand for the decorated line of 
novelty glassware continues almost as strong as it was 
last month, only the business now being received is dis- 
tributed over a wider territory. 

Table glassware is in very fair request, although this 
particular line has not experienced the same demand 
during the last two years that it showed even five years 
ago. 

Portables continue in active request, and all plants in 
this territory manufacturing such lines are working full 
time, with sufficient business on file to insure steady 
operations for from three to six months ahead. 

Staples are in steady movement at the present market, 
all buyers of this line, both jobbing and retail distribu- 
tors keeping their stocks up. 


Glass Factories in New Jersey Active 


Considerable stir has been created in glass manufactur- 
ing sections regarding recent statements to the effect that 
Millville is going backward and that business is gen- 
erally dull. Recently several Philadelphia newspapers 
printed a somewhat lengthy article stating that in Millville 
“factories have drawn their fires.” The story was evi- 
dently written by one who knew nothing whatever about 
conditions here and who jumped to conclusions and based 
his “facts” on rumor. There is no doubt of the fact that 
the glass industry is undergoing a change, but this change 
is one of progress, and as far as the industry as a whole is 
concerned, conditions are good. 

T. C. Wheaton Glass Manufacturing Company is taking 
over many new lines, one in particular being a fine line of 
glassware and cut work for stoppers and perfume bottles. 
The majority of this sort of work was done in Germany 
before the war, but the T. C. Wheaton Company is taking 
over a good portion of it here in Millville. 

The Millville Bottle Works only ran one tank during 
the war, but now they are running two tanks full blast and 
have no prospect of a shut-down for some time. The 
Eastern Glass Company has created a demand for a par- 
ticular type of glassware which it has perfected, and that 
company supplies such firms as Woolworth with a large 
amount of novelty glassware. Other factories in Millville 
are correspondingly busy; no fires have been drawn, and, 
in all things the situation is good so far as total output is 
concerned. 

To date there has been no general lay-off during this fire. 
In many years past the factories have shut down for two 
or three weeks around Christmas time, but this year there 
was no need for such a move. Wages remain at normal. 
Facts do not substantiate the statement that the glass in- 
dustry in Millville is falling off, but rather that it is un- 
dergoing an evolution. 


Business Briefs 


The Philadelphia Pottery Co., 314 Market St., Camden, 
N. J., has been incorporated with a capital of $125,000 to 
deal in pottery and clay products. 


219-221 Market Street 
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A Patiern by Johnson Brothers 


HE simplicity and grace of 

this Rushden pattern is an 
appeal to your good taste. The 
border is of conventional design 
with oblong panels of pink roses. 
The edges are of gold. 


We also have a number of 
new and distinctive patterns in 
English porcelain, Japanese, Ba- 
varian and French china that are 
receiving the enthusiastic appro- 
val of discriminating buyers. 

Remember: We control all pat- 


terns—and we give you the control 
for your city. 


FISHER, BRUCE & CO. 


Importers 


Twenty-one 


Philadelphia 


What's New in The Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


QQUUUDUQUUUUQOUUULUILUOUELETUCROTVEOOUEEONAOYTUUUUOQOOOUAO OU AU OOTP 


Tharaud Adds New Patterns to His Dinner- 
ware Lines 


At the new year’s offerings from the Porzellan- 
_ fabrik Frauereuth factory, solely represented in this 
Tharaud, Inc., 24 West 
23rd St., are a number of patterns in open stock dinner- 
Of unusual attrac- 
tiveness is a group of four scroll border treatments. One 
appealing treatment is formed of a scroll border of blue 
outlined with yellow-brown, forming small medallions 
which enclose tiny pink roses. 


country and Canada by Justin 


ware which have just been received. 


Another number on the 
scroll order is a scalloped border in a modern rendering 
of the familiar rococo, with small inserts forming small 
roses. In medium-width patterns a pattern just unpacked 
is formed of a charming light blue ground with an 
arabesque scroll in white and with inserts of a single pink 
rose and yellow flowers. Rich in color is a figured blue 
border with scroll in brown, enhanced by festoons of 
flowers in delicate colors. In contrast with these new 
dinnerware treatments is a 3g-inch wide border of figured 
gold and black, surrounded with black hair lines and fin- 
ished with gold edge band. 


Herbert Showing Extensive Glassware Lines 

Possessing, according to the opinion of many visiting 
buyers, one of the most attractive salesfloors in the up- 
town district, the Herbert Glass & Import Co., 35 West 
23rd St., are showing an extensive collection of beautiful 
glassware lines. Among the array of appealing mer- 
chandise, is numbered a comprehensive display of domes- 
tic wares as well as imported glassware, large stocks for 
immdiate delivery being carried. As the concern operates 
its own decorating plant nearby, many new and appealing 
decorations are constantly being added to augment their 
display. In imported ware, an unusually distinctive 
The motif is 
a 3g-inch band, with a laurel leaf pattern and with gold 
knobs on the covered pieces. 


fancy line, is a beautiful gold encrustation. 


This assortment, compris- 
ing bowls, vases, candlesticks, puff boxes, etc., is shown in 
royal blue, violet, and orange. Also among the imported 
fancies, are console set and individual fruit and flower 
bowls in lovely mottled or splashed effects. The com- 
binations of brown and white, red on brown and blue on 


green, are something entirely new in the market. 


Fondeville Opens New Patterns in Short Sets 


Conspicuous among the new things recently opened by 
A. J. Fondeville & Co., 135 Fifth Ave., is a large num- 
ber of new and beautiful patterns in English bone china 
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short sets, from the factory of R. H. & S. L. Plant. 
The wares consist of a large variety of patterns. One 
charming treatment consists of a wide open scroll border 
with small birds and floral branches in red, blue and 
Another distinctive treatment, available 
in the usual short sets assortment of pieces, is a wreath 
border of pink, blue and red flowers. This is also done 
in enamel and is framed in a black hair line and edge 


brown enamel. 


bands. Charming in rich, soft gray, is a ™%4-inch wide 
border, with line of white inside and out and ornamented 
with white and yellow flowers with green leaves. This 
is framed in black lines, as is also a narrow green band 
combined with a 

hanced with floral 


1%-inch width border in orchid, en- 

ornaments. Yet another appealing 
number is a %-inch yellow border, charmingly relieved by 
an ornamental motif, consisting of leaves and flowers in 
blue enamel and framed with graceful inside dotted line. 


Silverware Buying Irregular 


Although reports from the Maiden Lane district indi- 
cate some irregularity in the business done of late, in that 
certain concerns have fared better than others, they fur- 
ther show that the orders taken are, on the whole, fairly 
satisfactory. Sales are in some instances smaller than 
they were at this time last year, but this is charged against 
the lateness of Easter this year and the consequent short- 
ening of the April matrimonial season. It is confidently 
expected, however, that this shortage will be made up 
during June, when a larger than usual crop of brides and 
grooms is looked for. Cautious buying by retailers in 
other lines is reflected in silverware trading, and this, too, 
has been somewhat of a factor in keeping sales down so 
far this year. 


Alms & Doepke Store Report Big Gains 


At the last annual stockholders’ meeting of the Alms & 
Doepke Co., Cincinnati, the officers reported that excep- 
tional progress had been made, in view of the period of 
reorganization that this company has gone through. 

The firm enters the coming season with practically all 
the excess merchandise eliminated and low inventories, 
and with the net quick assets at a ratio of over three to 
one against the current liabilities. Substantial additions 
have been made to the surplus, and large gains in sales 
over the corresponding period of last year were made in 
both branches in the month of January. Robert H. 


Doepke predicted a substantial increase in business for 
1924. 


A 


_R. L, completely destroyed the structure and seriously 
threatened adjoining buildings before it was put under 


By 


Ricuarp D. GRANT, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


FIRE which broke out shortly after ten o’clock 
on the evening of Feb. 22 in the A. T. Scatter- 
good building on North Main Street, Providence, 


control. The loss is estimated at $200,000. The flames 


started from some undetermined cause on the street floor 
and spread throughout the building. 


The Congdon & 
Carpenter Hardware Company, occupying the other half 
of the block, but separated from the Scattergood building 
by a brick wall, was threatened by the flames but the fire- 
men prevented the fire from spreading to this part al- 
though it raged uncontrolled through the house furnish- 
ings store. The fire is the third of serious proportions 
which has occurred in the Scattergood establishment 
within the last eight years. In 1916, a fire caused a loss 
of $50,000 and another, in which a loss of $300,000, hap- 
pened on Jan. 15, 1920. 


James Turner, manufacturers’ representative, and the 
H. C. Fry Glass Co., both of 99 Bedford Street, united 
their wares in a combination exhibit last week at the 
Hardware Manufacturers’ Show in Mechanics Building. 
The show was a three day affair, closing on the evening 
of the holiday. Mr. Turner’s exhibit featured a new 
stand to be used with bakers, casseroles, etc., and the 
Fry company showed its line of tableware with and with- 
out the colored handles of the vacuum type which insure 
a cool grip. 

“Jack” Bernard, salesmanager for the D. E. McNicol 
Pottery Co., East Liverpool, O., is in again. “Jack” 
reached town last Thursday in the midst of a whirling 


| blizzard. He brought along his snowshoes and skis and 


will spend this week in New Hampshire and Vermont 
doing a little missionary work among the Indians. Mr. 
J 5 


| Bernard declined the services of “Joe’’ Pindar as inter- 


preter, saying that he had absorbed plenty of experience 


Irom watching the Cleveland Indians. 


With plenty of snow, and ice on hand and ideal weather 
conditions, Washington’s Birthday was well celebrated by 
those of the Boston trade addicted to the use of snow 
shovels. 


John B. Mahoney, formerly buyer for the Symonds & 


| Adams Co., Haverhill, who recently bought out the Whit- 


ney Stores in Quincy, has gotten away to a good start in 
his new enterprise according to all indications. Quincy 
is a live city and Mr. Mahoney is just the type of busi- 
ness man to succeed there. 


Miss Mildred Mutch, secretarial assistant and general 
factotumte the Brothers Hunt in Pearl.St., spent a 
pleasant holiday in Somerville. 


OBITUARIES 
Mrs. Asenath Parker McFarlin 


Mrs. Asenath Parker McFarlin, died last week in her 
eighty-first year at 176 Park St., Medford, where she 
had lived with her son, Everett McFarlin, for the past 
Her husband, George A. McFarlin, was 
long engaged in the china and glass business in Boston, 
having started in business shortly after the great Boston 
fire. He died in 1916. Besides her son Everett, Mrs. 
McFarlin is survived by a second son E. Taber McFarlin 
of Wakefield. 


seven years. 


David S. Greenough 

David Stoddard Greenough, a member of one of the 
oldest families of Boston, and formerly of the old firm of 
Abram French & Co., now the Mitchell Woodbury Co., 
died at his home, at Jamaica Plain, last Sunday following 
several years of semi-invalidism. He was born July 16, 
1884, in the same house in which he died. The mansion 
was one of the oldest in Jamaica Plain and had figured 
prominently during the days of the American Revolution. 
Mr. Greenough was graduated from Harvard in 1865, 
and his first business connection was with a woolen mill 
in Hyde Park which concern later sent him abroad to 
make a study of foreign wools. Returning to this coun- 
try he was in charge of a mill at Circleville, O., for a 
time. Later he associated himself with the old china 
and crockery firm of Abram French & Co., the senior 
partner of which was also a resident of Mr. Greenough’s 
home district of Jamaica Plain. Mr. Greenough had 
been retired from active business a number of years. In 
February, 1908, he took his family to Europe and. they 
divided their time between France and Germany, while 
the children were being educated. He is survived by his 
wife, and three children, David S. Greenough, Jr., who 
lives at home; Mrs. Horton C. Force of Seattle, Wash. ; 
and Mrs. Donald des Granges, of Hingham. There also 
is a surviving brother, John Greenough, a former banker 
of New York, whose home is in that city. 


Newberry Co. to Open New Mass. Store 
The J. J. Newberry Co., a New York corporation, op- 
erating a chain of 5 cents to $1 stores, has leased the Gem 
Theatre property, Leominster, Mass., and alterations now 
being made will be completed by March! 
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marae THE CHICAGO MARKET 


J. H. SMytHeE, REPRESENTATIVE 


LOSING of the annual February Furniture and 
Housefurnishing Sales and the planning of new 

and bigger selling events was the task of the buy- 

ers in Chicago’s big stores this week. Checking of the 
results of the annual February sale event, shows that the 
sales of dinnerware and glassware lines were equal to 
that of the corresponding period last year. The furniture 
sales were successfully linked up with special selling 
events in the china and glass department, thus giving the 
jatuer department an attractive turnover for the month. 
Early this week the Boston Store featured a sale of 
table, floor and boudoir lamps, ranging in price from 
$5.95 up to $24, for a large assortment of exhibit lines 
purchased at the January Furniture markets in Chicago 
and Grand Rapids. In conjunction with this sale the 
Boston Store was offering 100 piece imported dinner sets 
at the unusually low figure of $34.95. The Fair also fea- 
tured a large selling of lamps this week. One thousand 
a clean- 


lamps and shades, were offered at less than cost 
up sale of all lamps, in preparation for new stocks now 
coming to the store. 


A meeting of the Gift, Art Wares and Novelties Asso- 
ciation, board of directors, will be held early in March 
to launch plans for the third annual Gift, Art Wares & 
Novelties Exhibit to be held in Chicago next August. 
The first matter of importance will be deciding upon a 
location for the exhibit, now that it has developed that 
the Palmer House will be unable to take care of the ex- 
hibit again, owing to the wrecking of this Hotel next 
Spring. 


H. A. Vernon, formerly sales manager for the Art 
Lamp Manufacturing Co., and more recently with the 
International Lamp & Furniture Corporation, last week 
was appointed sales manager for Kaplan, Inc., Chicago, 
one of the largest lamp manufacturing concerns in the 
country. 


The Bechard Manufacturing Co., 700 Townsend Street, 
Chicago, makers of smoking sets and ash trays have re- 
cently offered the trade some timely Mah Jongg ash 
trays, glass lined with nickle or silver finish holders. 
These trays are decorated artistically in oriental letters 
indicating the “Winds” a part of the game of Mah Jongg. 


The Aetna Furniture Co. of Chicago has increased its 
capital stock from $10,000 to $20,000. 


Jay Bassett Beel of Chicago, nationally known design- 
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er of art lighting fixtures was instantly killed last week 
when he was struck by an Illinois Central suburban train 
near his home in Chicago. 


The combined companies known as the Advance Wood 
Turning Co. the Parch-O-Lite Co. and Silvestri, Inc., 
have been re-incorporated under one management and 
will be known from this time forward as the Advance 
Parch-O-Lite Corp. Larger quarters have been secured 
by the concern at 438 S. Wabash Ave. where the shade 
manufacturing department will be located. The wood 
turning factory and the wrought iron plant will remain 


at their previous locations. 


The tremendous gain in State Street values, the world’s 
greatest mile of merchandising establishments, was indi- 
cated last week when Mrs. Mollie Netcher Newberger, 
owner of the Boston Store, secured a loan of two and one 
half million dollars on property occupied by Hillman’s 
Department store. Hillman’s plan to erect a new store 
on adjoining property in 1925, when the lease on their 
present store on State Street expires. 

New samples from the Griffin Choker ash tray line 
have been received in the sample rooms of A. G. Hallgren, 
58 E. Washington St. These trays are now made in 
wood, metal, glass and pottery and the variety of finishes 
and colors is complete for any purpose or any color 
scheme. 

As an aftermath of the recent Chicago Pottery, Glass, 
Lamp and Housefurnishing Exhibit many of the leading 
department stores of Chicago offered sales of sample 
lines purchased at the close of the recent exhibit. 


Five salesmen on the selling force of the Ira A. Jones 
Co., manufacturers’ representatives, left to cover their 
various territories last week. Several new lines have been 
added to the list of representatives’ factories, selling 
through the Ira A. Jones organization. Among them is 
the Coshocton Glass Corporation, Coshocton, O., makers 
of tumblers, nappies, berry sets, etc., in pressed glass. 


Business Good, Say Western Merchants 
Unfavorable weather over a good part of the country 
was against a heavy distribution of merchandise by job- 
bers. Sales of dry goods were less than last year’s, des- 
pite the fact that more buyers were here. In the face of 
this the leading house says road sales established a new 
high mark for the year, showing a considerable increase 
over the total of the previous week oand over the corre- 
(Continued on page 26) 
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17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Ilumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co. ; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

Space in this building for display pur- 

poses should apply to 

ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


as 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ao 
GIFT SHOP & ART GOODS-DOLLS'& ToYS ™ 
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Co AM 


EADY 10 SERVE 


POVER SOs 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 


cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


: a 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Gtass Co. 
Co-OpeRATIVE Fiint Gtass Co. 
Tue Duncan & MILiEeR Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ALESMAN well acquainted with restaurant china and kitchen 
equipment. Live wire only. Must understand the line. N. 
Radus & Sons, Inc., 78 Bowery, N. Y. City. 


LINES WANTED 


NALESMAN, experienced, possessing acquaintanceship of 
Housefurnishings and Silverware departments to represent on 
commission basis attractive line of popular-priced merchandise for 
Northwest, Middle-West or Southwest territory. Foreman 
Brothers, 640 Wythe Ave., Brooklyn, N. Y. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 19) 

Canadian buyers of American dinnerware in the local 
and Pittsburgh market in January, and very liberal or- 
ders were placed with manufacturers in this district, and 
those showing lines in Pittsburgh. 


Since the close of the active buying season in Janu- 
ary, generalware manufacturers in the Eastern Ohio dis- 
trict have been in receipt of considerable new business 
from interests not represented in the market at that time. 
There have been very few cancellations of old specifica- 
tions, the distributors realizing that it is better business to 
let old orders come through as rapidly as possible, and sup- 
plement these orders with specifications for later delivery. 
With this condition prevailing generally all plants are 
well supplied with orders, and in the open stock lines, a 
number of concerns have from six to nine months busi- 
ness now on. file. 


Mail order houses have been quite active this season in 
seeking early delivery of dinnerset business, both short 
sets in plain white and also decorated sets. Some excep- 
tional business of this character was placed with plants 
in this district during January, and today the buyers are 
urging, in some instances, shipments ahead of specifica- 
tions. 


OBITUARY 
Joseph C. Davis 


Following an illness of almost a year, Joseph C. Davis, 
aged 47 years, western salesman for the Knowles, Tay- 


lor & Knowles Co., died at his home in East Liverpool 
early Saturday morning, Feb. 23. Funeral services were 
held Monday afternoon last at 2 o’clock, in charge of 
East Liverpool Lodge of Elks, No. 258. Interment was 
in Riverview cemetery, East Liverpool. 

Mr. Davis was born in Indianapotis, Ind., but at an 
carly age located in East Liverpool. He spent all his 
life in the pottery industry after locating in East Liver- 
pool. When the Smith, Phillips China Co., took over 
that plant from EE. H. Sebring, who built it, Mr. Davis 
went with the concern, and for several years was em- 
ployed in the warehouse, advancing rapidly until he was 
promoted to the sales department. When the Spanish- 
American war broke out, Mr. Davis volunteered, and 
went to the front as a member of Co: E. Eighth Ohio 
Volunteer Infantry, which was recruited to its ful 
strength in East Liverpool. Upon his return from Cuba, 
Mr. Davis continued his connection with the Smith, Phil- 
lips China Co., and 10 years ago severed his connection 
with that company to go with the Knowles, Taylor & 
Knowles Co. In late years, Mr. Davis was the only sales- 
man the company had traveling direct out of the East 
Liverpool office. While his territory was confined in the 
main to the Middle West and Pacific Coast, he did, how- 
ever, make occasional trips into the eastern field. | 

About a year ago his health began to decline, and he 
made several trips to health resorts, where he underwent 
treatment. lor a time he seemed to improve, and Janu- 
ary last he spent the days at the plant factory salesroom,, 
taking care of the visiting trade. 

A fortnight ago he again suffered a relapse, and had! 
since been confined to his bed. 


Mr. Davis had friends in about every state in the Union 
and he was a man whose friendship was always cher-) 
ished. He is survived by his wife, three children, two) 


brothers and one sister. 


Chicago News | 


(Continued from page 24) | 


sponding period last year. Another house says that the 
strength in the general dry goods business situation is 
shown in the little effect politics in the daily press report: 
have, and adds that as long as labor is well employed 
crops sufficient and weather favorable business continue: 
on a good demand and supply basis. 

In Chicago retail sales are satisfactory and _ slightly 
above last year’s. The hide and leather interests are re 
garded in a healthy condition, and the holders of wool 
while not making many sales, are maintaining value; 
firmly. Money is returning to banking centres in fai’ 
volume, due to increased marketing of grain to secur 
money for taxpaying purposes and to liberal sales of liv: 
stock. The Federal Reserve ratio is 86.6, against 88.8 thi 
previous week. There is nothing in the immediate situa 
tion to warrant extreme pessimism and a good deal et 


which to base optimism. ; 
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EK. J. Lavino & Co.’s 


CAUCASIAN MANGANESE DIOXIDE 


Fea size—Pinhead size—Powdered 


STUTTEUTUUTP ULL LHER EAL ReELUGA Ca 


(HUNT 


B. F. DRAKENFELD @ CO. INC 


Sole Sales Agents 


- 50 MURRAY STREET NEW YORK 
“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” : 
LIQUID MATT BURNISH : 
“WILL NOT TARNISH” : 
USE IN PLACE OF SILVER & PLATINUM DECORATIONS : 
ON GLASS OR CHINA : 
THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK : 
CHICAGO PHILADELPHIA CLEVELAND TRENTON = 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
SAN FRANCISCO BALTIMORE = 
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About Your Income Tax 
(Continued from page 15) 
We then come to item 7 on the large form, which is 


| 
| 
| 
| 


“Dividends on Stock of Domestic Corporations”. This 


too would and does not appear on the small form, for 
‘dividends are subject only to surtax and the surtax be- 
‘gins on incomes of $6,000 or over; whereas the largest 
‘income that can be reported on the small form is $5,000. 
!Do not include stock dividends under this item, for 
“stock dividends are not income. Dividends from foreign 
corporations that do no business in the United States 
should be reported under the heading of “Other Income”, 
both on the small form and the large form, for they are 
subject to normal tax as well. 
TAXABLE INTEREST ON LIBERTY BOoNps 

The next item (No. 8) on the large form is “Taxab'e 
Interest on Liberty Bonds”. 
form will be found a schedule showing the exemptions 


On the reverse side of the 
allowed for Liberty Bond interest. Income earned in 
excess of the exemptions should be shown in item 8. 
Coupons not cashed must be considered as income; like- 
wise the taxpayer’s share in the interest on Liberty Bonds 
owned by a partnership of which he may be a member, o7 
of a trust in which he has an interest. 

Orner INCOME 

| the last item of income appearing as No. 9 in the 
Jarge form and No. 3 in the short form, is called “Other 
Income”, Here should be reported all taxable income not 
Yeported under any previous items. All income, no mat- 


ter from what source derived, is taxable, except income 
specifically exempted by law. Thus profits from  gam- 
bling, election bets, horse races, etc., would have to be 
The income exempt front tax includes : 


a. Proceeds of life insurance policies paid on the 


reported. 


death of the insured ; 

b. Amounts received by an insured as a return 
of premiums paid on life insurance or endowment 
policies ; 

Grp Giits. received ; 

d. Interest on State and City bonds; 

e. Amounts received through accident or health 
insurance, or Workmen’s Compensation Acts for 

injuries or sickness; 

f. Amounts received through War Risk Insur- 
ance, or Vocational Rehabilitation Funds, or as pen- 
sions from the United States for service in the army 
or navy forces in time of war; 

g. Dividends from building and loan associations 
not in excess of $300; 

h. The rental value of a dwelling house furnished 
to a minister of gospel; 

i. Salaries of state or city employees. 

This takes up to the point where all the items of in- 
come have been covered. In the next article the method 
of reporting deductions and computing the tax will be 
considered. 

(NOTE.—Beecause of the length of this article accumulated 
questions and answers have been omitted. They will, however, 
be published subsequently.) 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 


Lamps. 
EDWARD BOOTE, 35-37 West 23d 


St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 

ee F. BASSETT & CO., 73 Barclay 
ts 

“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland's China, Earthenware and 


White China Fancies. Phone, Madison 


Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. ; 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA OCO., 
East 36th be 
The Famous 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 
23d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
238d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


and 


920 


Laer 


“Haviland China”’ 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. Alfred G. Mo- 


ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 


Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Glass 
Metal Goods and House- 


wares Trades 


Pottery China 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialtics 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


PSEC TRADING CO., Inc., 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. ‘“Tcle- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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THE TRADE PROSPECT 
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S the spring buying season opens, a survey of gen- 
eral business conditions throughout the country is 
While the business world 
has for sometime been anticipating a more or less substan- 


apparently promising. 


tial cut in taxes, the disagreement in the Senate and in 
Congress, seems to make it well nigh impossible that any 
cut in the present income taxes will materialize for some- 
time to come. It is now apparent that the most scientific 
and equitable taxation bill ever drawn up is doomed to 
failure. We refer to the Mellon Taxation Bill, which if 
passed now at this psychological time, would unquestion- 
ably have a wholesome and stimulating effect upon busi- 
ness. President Coolidge is committed in its favor but 
with so much peanut politics occupying the Washington 
stage, there is a pretty slim chance that anything construc- 
tive will take the place of the oil scandal. While it is 
rumored that the President will issue a special message 
favoring the reduction of taxes from tke present scale, 
there is but little chance for this, considering that but nine 
days remain in which to consider the matter. While we 
believe the President is impressed with the necessity of a 
substantial tax reduction, we are rather inclined to think 
he missed a good opportunity to take up the matter when 
Representative Garner requested unanimous consent to 
consider a separate resolution to reduce 1923 taxs, some 
five weeks ago. 


ESPITE this unfavorable trend toward lifting the 
tax burden, business averages up fairly good. From 
practically all the large basic industries good reports con- 
tinue to come in. While there has been no gain, in em- 


ployment, the number of unemployed is extremely small 
for this time of the year. That wages are not being wholly 
spent in hand-to-mouth lving, is evident from the increase 
in savings deposits. These figures unmistakably indicate 
that the buying power of the public is exceedingly large. 
This is certainly encouraging for the future and to a 
large extent discounts the somewhat spotty condition of 
trade and industry for the current week. At the present 
there is not much forward buying in sight—the automo)ile 
The dis- 


proportion between tke values of commodities as compared 


industry being the only conspicuous exception. 


with normal! times is more marked this week in the case 
of farm products, but whether this 1s serious enough to 
lower the purchasing power of the agricultural districts, 
only the future can tell. 


ONSUMER buying looms up large for the coming 

months. In the latest reports from four hundred and 
ninety-four retail stores, net sales for January last were 
11 per cent greater in Boston, 9 per cent larger. in New 
York, 6 per cent larger in Philadelphia and over 13% per 
cent larger in San Francisco, than for a corresponding 
period last year. With but few exceptions, stocks on hands 
Reports of the 
two leading mail-order houses are somewhat irregular, but 


were less than for the previous month. 


the combined sales for last month exceeded February a 
year ago by 16% per cent. The combined sales totaled 
$26,178,000, which compares with $39,453,000 for the peak 
year in 1920. Spring buying may be a trifle late but with 
consumer buying at such a high level, the prospect of 
trade augurs a satisfactory yolume for the coming months. 
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How Woolworths Do It 


It Is Something to Outline the Merchandising and Selling 
Policies of a Chain That Does About 200 Millions of Dol- 
lars Business a Year—Here Is What the Head of This 
Great Store Enterprise Thinks About Retailing Methods 


UCH of practical value in store management, 

ideals and business conduct may be acquired 

through reading about the management of 
other stores. How others do it is always interesting 
to every owner and manager of a store. The size of 
a store makes no real difference, but as trained minds 
are hired to conduct the destinies of big stores, these 
stores naturally set the pace. For this reason, small 
store owners can learn a good deal from big store 
executives, and we believe this article by H. T. Par- 
sons, President, F. W. Woolworth Co., and reprinted 
from System Magazine, is decidedly well worth read- 
ing. 
tigid) | But our 


Our selling prices are purchase 


prices vary. We are not exempt from the continual 
upward or downward change in our buying markets. 
Sometimes the basic price movements, down or up, 
are sharp and violent. Yet we continue to sell only 
at 5 cents and 10 cents. 

Like other merchants whose stores are beside ours 
in every town in the country of over 8,000 population, 
we dislike to abandon an established price 


which the public has built a valuable buying habit. A 


around 


habitual established price cannot be disturbed, espe- 
cially upward, without disturbing business. So we 
meet changes in costs and absorb them before they 
reach the public so as to maintain our prices. 

Apparently, there 1s not much room for readjust- 
ment in the narrow range between our two prices. Yet 
Wwe continue to do business at a good profit and with 
a growing volume. 

In 1912 ‘our sales were $60,557,767; in 
reached $167,000,000. 
including the war years and the post-armistice period. 


1922 they 
They increased each year, even 


In every year we made net earnings on the common 
stock from 8.73% to 27.11%. 

During those years purchase price levels went 
3ut both the downward 
trend and the upward trend increased our business. 


through all possible cycles. 


When prices of materials go down, we seize that 
opportunity to improve the quality of the goods. There 
is no better business builder for the future than im- 
provement of quality. 

I cannot better illustrate our price policy than by a 
typical incident when a buyer came in to F. W. Wool- 
worth with a sample and said, “Here are some goods 
that I can get from a certain manufacturer at $7 a 
gross, where we have been paying $9. I will buy therm 
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at $7, sell them at the old price and we will clean up 
a good profit.” 

“No, you won't,” said Mr. Woolworth. “Haven’t we 
always made a satisfactory profit on the $9 cost? Go 
back to your new manufacturer and see what extra 
quality you can get from him to make for $9. With 
the extra $2 margin to work with, he ought to be able 
to make a far better article than we are geting now. 
See that he puts in every possible fraction of value. 
Give him a good order, and pass the benefit on to the 
public.” 

With a small additional margin of cost to work with, 
the manufacturer is often able to put on a surprising 
increment in quality, for he has already taken care 
of the main elements of production and can put the 
margin into finishing touches. 

So we buy better goods or bigger ones to sell at the 
same money. Several years ago aluminum pans be- 
gan to appear occasionally on our 10-cent counters, 
whenever we had a chance to purchase job lots at 
sufficiently low prices. Soon the volume of their sales 
became great enough so that we could order in regular 
quantities at a cost which put them on our regular list. 

That made the volume go up still farther. Quantity 
production was more economical for the manufactur- 
ers, our buyers secured the benefit of reduced costs, 
and we were able to furnish bigger pans at the 10-cent 
price. We kept increasing the upper limit of sizes as 
fast as possible. 

Each rise in quality brings a rise in sales. The 
added volume makes possible an economical produc- 
tion of still better quality, which in turn makes more 
a reciprocal process. We hasten the process 
At each step we keep the sales 
value of the customer’s price habit and furnish him 


volume 
as much as possible. 


with a better article at that price. 

Some articles cannot be greatly improved. But gen- 
eral market conditions or increased volume may even- 
tually allow us to bring them down from our upper 
price class to the lower. 

I remember a buyer who came to Mr. Woolworth 
with this proposition: “Here is an article which we 
have always sold for 10 cents. I have a chance to get 
a job lot of it at $5 a gross. We can sell it at 10 cents 
as usual, and we will make a good lump of profit.” 

“You can’t do anything of the kind, my boy,” said 
Mr. Woolworth. “You have a reasonable margin of 
profit for selling it at 5 cents.. Therefore, sell it at 5 
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cents. If you have to go to 10 cents on the next lot, 
that’s another story, but in the meantime give the pub- 
lic the benefit as fast as you can get it for them.” 

This policy apples temporarily to special oppor- 
tunities, and permanently as soon as we can bring the 
cost permanently within the lower price class. 

Our buyers are constantly bringing within the 10- 
cent range items previously considered impossible to 
make at that price. Scme of our customers began 
to inquire—some of them facetiously, “Have you any 
golf balls?” After repeated inquiries of this sort, al- 
though we laughed, yet we consulted manufacturers.. 
They said: “Impossible! We can’t make a golf ball 
for less than 75 cents.” 

“Yet by constant investigation of the market, we 
finally prevailed upon one manufacturer to try. And 
he succeeded, although his quality at first was not 
very good. Then other manufacturers followed suit. 
Soon we were placing with one of the best known 
manufacturers annual contracts increasing in size. We 
are now selling trade-marked golf balls with that 
company’s name stamped upon them—selling them at 
10 cents whereas the former standard price for golf 
balls was 75 cents. They have a very great sale. One 
manufacturer is now complaining that we are plac- 
ing too many orders, that we threaten to take his en- 
tire capacity. 

Our buyers are constantly on the lookout for de- 
velopment opportunities. They are not bound to 
existing manufacturing sources, but they investigate 
new potential sources. One of our buyers was visit- 
ing a saw mill which made up much of its waste into 
packing boxes, but had to discard the narrow pieces 
of boards. 

“What do you do with all this waste?” he asked 
the mill manager. 

“Burn it in our boilers to run our saws. But there 
is a lot left over that we have to pile in a heap and 
burn in the open air to get rid of it.” 

The buyer picked up a piece of wood a few inches 
long and an inch square. “Have you a lathe here?” 
the buyer asked. The machinist who operated the 
lathe turned out a perfectly good tenpin in a moment. 
Our buyer offered a contract. The mill manger built 
a simple machine which turned our miniature tenpins 
and dropped them, in sets of 10, into a little wooden 
box, also made of waste, which soon after appeared 
on our toy counters at a price of 10 cents a set. 


Our men have encouraged the starting of a good 
| many enterprises, usually as offshoots of existing fac- 
tories, by providing them with a ready-made mer- 
chandising outlet. ; 

A downward trend of national prices helps our own 
| policy of cost reduction. Each downward trend brings 
_ more articles within the scope of our prices, and the 
public can find more articles than ever before on our 
counters. Once there, we try to keep them there. 

The progressive lowering of costs and improving of 
quality is in part a general economic phenomenon, 
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which would go on without us, but we do help the nat- 
ural process in its effects on our goods. In this evolu- 
tion of higher quality at lower prices, our company 
is directly in line with a universal tendency of econ- 
omics. Economic history shows that every salable 
thing, as its volume grows, tends to become relatively 
cheaper or better, and to come within the reach of 
more people—whether it is transportation, clothing, 
electric power, or what not. 


Our company has built a merchandising mechanism 
for aiding that tendency so far as it affects our goods. 
We have partially harnessed a national force. We 
could scarcely help benefiting. It is just as though we 
had harnessed up a turbine wheel at the foot of 
Niagara Falls to make the natural fall of the water 
work for us. 


Under each improvement in value, we try to put 
a ratchet so that it will never slip back. 

When a strong upward movement of prices occurs, 
we resist with all our strength its effect on what we 
have gained. We postpone or defeat its effect on us. 
We try not to have the effect reach the public who 
come into our stores. We seek new economies. If 
we cannot permanently defeat, we postpone any cut 
in our quality until the last possible moment. 

When the war opened there was a question as to 
whether we should temporarily abandon the 10-cent 
price as our upper limit. Wages, materials, freight, 
and every other element of cost doubled in price. The 
public would have excused us for going to 15 cents 
or 20 cents, but we chose to keep within our economi- 
cal price limits, though in effect this meant during the 
war inflation that we were selling at half our normal 
prices—compared with general prices. 

We were the only 5- and 10-cent stores—in fact, 
I believe the only stores of any kind—which stayed 
within our normal price field. 

That field was already narrow enough. We were 
enabled to stay in it only because of our habit of pro- 
gressively cramming more value into the 10-cent limit- 

If we had not been accustomed to doing it in ordi- 
nary times as a steady policy, we could not have risen 
to the sudden emergency. 

Our buyers now suddenly brought their habits to 
bear niore intensely than ever, to resist retrogression 
rather than to progress. It was a battle of merchandis- 
ing and buyers brought all their ingenuity into play, 
drew upon all their knowledge of sources and all their 
store of suggestions as to methods. They succeeded 
in holding down costs in spite of the fact that we 
have no factories and no direct control over manu- 
facturing. 

We accepted a few slight recessions in quantity or 
quality, as in the case of making aluminum patis 
smaller, but in almost no case did the quality go back 
to what would have been a miraculous 10 cents’ worth 
several years before the war. We had created an 
extra increment of quality so that we need not sacri- 
fice at all. 
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We also temporarily discontinued a few lines which 
we could not succeed in keeping at reasonable quality 
under our price limit. 

For instance, we made our aluminum pans a little 
smaller, but still sold them for 10 cents. With the 
war over we immediately went back to the bigger 
size and have been increasing it steadily ever since. 

Finally, we cut our margin of profit to the danger 
point, as we thought. But our volume kept increasing 
—during this war year it increased $9,000,000 without 
raising prices—and the end of the year showed us a 
net earning of 5.46% of gross sales, the lowest net 
we have ever had, but a very safe profit. 

Earnings on common stock were 9.96%, without 
raising our prices. 

Every upward trend, which raises prices of other 
retailers, sends more people into our stores where the 
prices have remained the same. Downward trends 
bring them in through better quality or greater quan- 
tity. So, a market movement in either direction sends 
volume into our stores. 

We have always been glad that we never departed 
from our stated price field, not even during the war. 
We avoided confusing the public’s mind—and the pub- 
lic is composed of the Hungarian miners in our Penn- 
sylvania coal districts, as well as the people who enter 
our Fifth Avenue store opposite the New York Pub- 
lic Library. 

The customer knows, before he turns into our store, 
exactly what the prices will be. This has a tremen- 
dous influence on sales. 

He knows that one-half of the store contains 5-cent 
goods, and that when he is in the other half he is in 
the 10-cent region. He has his finger upon a dime or 
nickel in his pocket. The sales girl is paid before she 
makes up the parcel. Sales are very fast. In a rush 
hour our girls wait upon a larger number of people. 

When Frank W. Woolworth saw his first 10-cent 
stores making a success he thought to enlarge his 
field by taking in 25-cent goods. His 25-cent stores, 
however, did not pay, and he shrank back, first to 15 
cents and then to 10 cents for a top limit. He then 
made a great volume concentrate through these two 
prices. The result is that we now sell-for 10 cents 
or even 5 cents many things which could not be pur- 
chased for 25 cents when Woolworth had a 25-cent 
store. 

We could give several names to the value which 
lies in our 5-cent and 10-cent prices. We are accus- 
tomed to say that these dual prices have for the cus- 
tomer a perpetual novelty. 
element of definiteness 


3ut they have also an 


and definiteness is a priceless 
aid to sales. It forms habits among customers. It is 
a constant advertisement, entirely inexpensive. 

In the effort to stabilize costs and assure steady 
supplies with the least overhead expense of buying, 
we place many long-term contracts. Long contracts 
for staple goods check variation during the life of the 
contract, and that is, of course, desirable. 


Sometimes rising prices of material confront us. 
Sometimes we have the apparent advantage of fall- 
ing prices. We might accept losses during the up-_ 
ward movement, and then recoup on a downward 
movement by taking excessive profits, making one 
hand wash the other, but obviously this would be an 
unsafe method. We have no means of foretelling ac- 
curately how long an upward price movement of the 
market is to continue, so we cannot risk a temporary 
loss. We try to confine each month’s business so far 
as possible in itself, and make it show a profit. Each 
month must support itself without dependence upon 
the other months, just as each of our stores must 
support itself without being a drag upon the rest of 
the chain. 

It follows that when prices are falling, we do not 
need to take an excess profit to compensate for losses 
during the upward movement of prices. We pass the 
decline in price immediately to the consumer. 

Our profit is figured on what the goods actually 
cost us, instead of figuring it on the replacement or 
the going retail price of the goods at the time they 
were put upon the counter. Sometimes the replace- 
ment price is less than our actual cost and sometimes 
it is greater. 

In either case we do not set selling prices by the 
prices of competitors. We are performing certain 
service for the consumer and we do it at the lowest 
cost at which our organization, not some other or- 
ganization, can accomplish it. 

A certain margin of profit is enough. When the 
profit goes above this margin, we put the difference 
into improved quality. 

Usually this upper limit of profit is about 10% of 
the gross sales. In the 10 years from 1912 to 1922, the 
percentage of net earnings on sales for the entire com- 
pany only twice reached 10%, being 10.95% in one 
year and in 1916 barely 10.01%. 

Yet the earnings never went lower than 7.89% with 
the exception of the war year of 1918, when the net 
earnings were allowed to get down to 5.46% so as 
not to raise our selling price. 

This policy of putting earnings above a certain 
amount back into the quality of the goods has been 
a policy of the company and its founder from the 
beginning, 

Our motto has always been, “Better merchandise 
for your money.” Recently this has been printed and 
dilsplayed in our windows, but the motto has always 
been in force as a principle—else it would not be worth 
printing. 

Volume used to be one of our steady goals. The 
sooner we reached a practical volume, the sooner we 
could place an order in quantities still more economi- 
cal to make a dependable profit. 


MEETING DEMAND AND IMPROVING QUALITY 
When a practical article once passes a certain 
strategic volume, however, and we no longer have 
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-o worry about the price, we can put our attention into 
»mproving the quality. Meeting demand and improv- 
yng quality enabled us to bring up all volume. Prac- 
tically all our goods are now up to the minimum vol- 
ume we desired. Volumes then remain steadily above 
this minimum point. For several years the question 
of volume has not troubled us. 

That is, not as regards purchase prices. The vol- 
ume of each item in each store affects economy of sell- 
ing in that store. 

But we can never forget that this aggregate volume, 
and particularly the volume in any one store, is secured 
principally by finding and meeting the most wide- 
spread demands of the public. 

The key to price economy is volume, and volume 
comes only from merchandising in response to the 
public’s most widespread demands. 

This is the controlling principle not only in choice 
of goods, but even more in our choice of men. A 
store manager’s job is to respond as closely as pos- 
sible to the public. Our other executives are also 
chosen by this response to public taste. 

Not long after I became Mr. Woolworth’s accoun- 
tant, | came to the conclusion that every one of our 
executives ought not only to be a man from our own 
organization, but more than that, he should have had 
direct contact with the public as a manager of one of 
our stores. “Our executives need to come to us by 
one route only,” I said to Mr. Woolworth, “through 
the store basements as assistant managers and man- 
agers.’ He agreed that it was right in principle. 

To be consistent, the principle should include my- 
self. I wished to resign my position as treasurer and 
right-hand man, and start over again as a store man- 
ager. I would have done so but that F. W. Wool- 
worth objected. 

“T want you to stay in the office,” he said. “‘Financ- 
ing and organizing ability is necessary. You have it, 
and I do not know where else I could get it while you 
were absent. Besides, you know a good deal about 
our merchandising.” 

I secured in another way the contact with the pub- 
lic and merchandising which I felt I needed. I put 
on a little extra speed in my office work, so that I 
accomplished the same things in three or four days 
instead of a full week. During the two or three days 
left over, I left the office and went into our stores, act- 
ing as a volunteer assistant manager. I unpacked goods 
in the basement, carried them to the stockroom and 
arranged them in an accessible way, and helped to 
feed them rapidly to the counters in the selling space. 
I studied the manager’s books on the site where they 
_ originated, where the public, visible beyond the edge 
of the desk, bought the things which appeared on the 
/ records. When the opportunity offered, I helped to 
_ sell, and always watched the public’s actions and their 
response to new merchandise, new arrangements, or 
new methods. 


I brought to these experiences the analytical habit 


acquired in the auditing office, studying and compar- 
ing centralized information and various stores’ results. 
In my work as an auditor I had a view of centralized 
information, and I became accustomed to asking and 
answering mental questions as to variations and their 
causes. When one is equipped with a set of definite 
questions it is easier to find the answers. Now I found 
that the answer usually was some phase of merchan- 
dising. So, perhaps, I learned both merchandising and 
finance faster because I was learning them both. 


But it was a considerable time before I felt I had 
filled the need for direct contact with the public and 
merchandising sense which is necessary for anyone 
who is to help in administering a merchandising in- 
stitution. And ever since I regard our office as a con- 
ning tower to look out over our stores, cutomers, goods, 
and merchandising. 

All the other men in the executive positions in our 
company are former store managers. There is now 
only one road to an executive position. A man starts 
in the organization as assistant manager of a store. 
Then he becomes manager of a fifth class store. The 
stores are divided into five classes according to size. 
He goes up the ladder from the fifth class to the fourth, 
third, second, and first. Then the line of promotion 
becomes manager, road man district office manager, 
buyer, director of the company and general executive. 
Every general executive has been all of these. 


Having all been store managers, we never forget 
that the store manager is the most important man in 
the organization. Everybody helps him to serve the 
public. 


Ancient Palestine Pottery 
In a report from Jerusalem to the Daily Telegraph, 
Professor R. A. S. Macalister, who is in charge of the 
excavations at the site of the ancient city of David, 


‘Says: Some particulars may be given about the pottery 


which was discovered in the neighborhood of the early 
Jebusite wall, which justified us in dating the wall to 
the early period to which we assign it. The ware was 
in two series—an older, coarser, hand-made ware, and 
a later wheel-made ornament, distinctly rare—much 
rarer than in contemporary pottery in mounds that 
have been excavated nearer the coast. A few exam- 
ples of moulded decoration of the usual Ropei pattern 
were found. Some shreds are covered with a dirty 
white slip, and a few are coloured in a dark Indian red. 
The shapes consist of: (1) Flat bottomed, egg-shaped 
vessels with round mouths and slightly-moulded lips. 
(2) Similar vessels with inverted mouths. (3) Similar 
vessels with what are known as ledge handles—short, 
flat productions resembling shelves, one on each side. 
(4) Jugs with loop handles. These loops are more 
circular in outline than the loops of contemporary 
pottery found nearer the coast. All the pottery ex- 
perts who have examined these shreds assign them a 
date not later than 2000 B. C. 
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_izations which these offices have built up. 


Work of the Resident Buyer 


How the Centralized Bureau Works and Some 
of the Advantages Afforded by Its Buying Facili- 
ties to Out-of-Town Department Merchandizers 
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HE increasingly large volume of business handled 
has caused the great growth of resident offices rep- 
resenting out-of-town department stores and has 
kept pace with the systematic and highly specialized organ- 
The success of 
any retail store deperds much on its buying, and the organ- 
izations of the resident offices are considered to rival in 
effictency the systems to be found in any field of commer- 
cial endeavor, whether manufacturing or industrial. 
Retailers haye come to feel that the local buying office, 
if successfully operated, is an integral part of their own 
business. They recognize, it is pointed out, that the staff 
of the New York office, acting as assistants to the store 
buyers, has the same relation to them as the store buyers 
have to the individual retailer. Efficient cooperation be- 
tween the two-units helps each to make the showing in 
sales and profits that is desired at the end of each season. 
Much, of course, depends on the way the retailer uses 
the buying service. It is a prerequisite, to do this intel- 
ligently and to full benefit, that the retailer know how the 


| resident system works most efficiently and the services it 


can render its accounts. 

The point is made that it will be to the advantage of the 
store to send to the local buying office all orders and in- 
quiries for merchandise, regardless of whether the store 
is reordering or is ordering goods that have been shown 
by a salesman or called to attention by mail or otherwise. 
In this way the store can be assured that the prices and 
terms are the lowest obtainable. 

Occasionally the resident representative is able to place 
orders to better advantage with another source of supply 
because of market conditions. One case came up recently 
where certain staple lines of ginghams could be bought 
from jobbers at better prices than those quoted by the 
mills. 

Details of ordering, frequently regarded as trifling, 
should be carefully considered in order to have the buying 
officé work to best advantage. The wording of telegraph 
messages should be clear and specific. The messages 
should be censored by oneof the store executives before 
being sent out to insure all details being included. For 
economy, night letters from different store departments 
should be combined. A confirmation of all telegraph or- 
ders should be sent by mail so as to avoid all chance of 
error. 

The suggestion is made that the stores do not use the 
term “at once” in specifying shipments. “At once,” it 13 
pointed out, is past the moment it is written, and con- 
tinued use has made it meaningless. Instead, buyers 
should state “ship today,” “ship ten days,” “ship not later 
than Nov. 1,” etc. 


It as.also.amportant to use caution in marking the word 
“rush” oncall orders. This has the same effect as the cry 
of the ‘boy who always yelled “wolf!” The word “rush” 
should only be placed on orders when speed is of extreme 
importance. 


‘ 


The expression “ship best way” is likewise 
a poor one. Buyers should have a general idea of shipping 
costs from New York by parcel post, express or freight 
and should state which is desired. 

Buyers should remember they are governed by market 
conditions when placing orders and when promising de- 
liveries to customers on special orders. At the opening 
of the ready-to-wear seasor, for example, goods cannot al- 
ways be secured for immediate shipment, and deliveries 
may take from ten days to two weeks. Misleading claims 
may at times be made by sales representatives who offer 
merchandise for immediate delivery under difficult market 
conditions. The buying office undoubtedly can secure 
some goods at all times, but it requires that the values 
bought be the best for the money. Inferior merchandise 
can be purchased at ary time, and a New York office is 
not required for it. 

Prior to the departure of store buyers for this city, the 
resident office should be acquainted with certain details of 
their trip. For this purpose a special form to be filled out 
by the store has been found of great use. It gives the 
necessary details as to what merchandise will be bought, 
the quota of purchase, duration of stay, hotel reservations, 
appointments, etc. This enables much preliminary work to 


be done and saves the buyer’s time in the market. 


Upon arrival here the buyer should inform the resident 
office in order that he may be reported among the buyers 
arrived and mail and telegraph contact established with 
him without delay. 


While at the resident office the buyer should keep the 
information desk informed as to his whereabouts. Much 
time is lost through delays arising from lack of knowledge 
as to where the buyer is at a given time. 
generally interviewed from 8:30 to 10 A. M. Buyers fre- 
quently have occasion to interview a large number of sales- 
men if they are in the market for a special sales purchase, 
and in this case it is necessary to extend the time. for inter- 
viewing. 


Salesmen are 


In order to co-ordinate the efforts of the buying offices 
with the store, comments of the executives of the latter on 
each purchase made are usually desired. 

Rounding out its service, the large resident office issues 
weekly market and style reports dealing with the newest 
market developments as learned by the buying staff. Mer- 
chandising ideas are outlined that have proved helpful. 

(Continued on page 64) 
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Store Sales Gain 9 Per Cent 


clothing, total department store sales in this district, as 
reported to the Federal Reserve Bank at New York, -in- 
creased 9 per cent in January over the total sales in Janu- 
ary, 1923. Sales in New York City showed a 10 per cent 
gain, those in Newark, N. J., a 9 per cent gain, those in 
Rochester, N. Y., a gain of 20 per cent, and those in 
Syracuse a gain of 11 per cent. 

Taking the district as a whole, however, and allowing 
for seasonal variation and price changes, January depart- 
ment store sales, as computed in the Reserve Bank’s index, 
for the third consecutive month stood at 4 per cent below 
normal. 

Compared with last year sales for January in house 
furnishings show an advance of 9 per cent. 

Stocks of goods on hand, which in recent months have 
averaged about 10 per cent above the previous year, on 
February 1, 1924, were only 5 per cent above a year ago. 
The average sales check for the month was $2.72, or 3 
per cent larger than in January, 1923. 

Sales of mail order houses in January, although 16 per 
cent smaller than in December, were 11 per cent ahead 
of January, last year, and the bank’s index of mail order 
sales, in which allowance is made for seasonal variation 
and price changes, rose from 85 per cent of computed 
normal in December to 92 per cent in January. 

Total chain store sales as reported by stores in seven 
different lines were 14 per cent heavier in January, 1924, 
than in January, 1923. This is a slightly smaller increase 
than was shown in December. The increase was partly 
due to an increase in the number of stores, a total of 
24,758 reporting in January, 1924, against 20,944 in Jan- 
uary, 1923. In individual stores apparel chains showed 
a gain in sales of 3 per cent over last year; candy stores, 
0.3 per cent; shoe stores, 0.8 per cent; ten-cent stores, 3 
per cent, and cigar stores, 4.7 per cent. A loss of 5.7 
per cent was shown in individual grocery stores and 6.6 
per cent in drug stores. 
sales other than grocery stores was 8 per cent below the 
computed trend, compared with a gain of 3 per cent in 
December. 


The bank’s index of chain stores 


Glassware Exports 

Domestic exports of glassware for the month of De- 
cember show a decrease of $67,511 in plain table glass- 
ware, compared with the previous month. Exports of 
cut and engraved table ware registered an increase of 
$3,605. Exports of lamp chimneys and lantern globes 
shows a very slight increase and exports of lamps show an 
increase of $2,113. Export figures for December, pub- 
lished by the Department of Commerce follow: 


Lamps 

Table and other 

and Lamp © illumi- 

Table other chimneys nating 

glass- glassware and devices 

ware, cut or lanterns, chiefly 

plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 


Azores and Madeira Is..... 11 32 


a 


Stimulated largely by special sales of men’s and women’s “ 
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Deéntmarka rms shia. oer 10 — — 61 
Hrancenie. ae ote vnawce ere ee — 10 — a 
Germany) n.kek fo coe Ae eerete 100 — — = 
Netherlandsmmnien arene 750 — — =: 
Portup al ern eerie eee — — -- 329 
SWECEIT uateeten oti eieteneat avatars — 66 — — 
Bnoland pence ec em ou 36,811 1,762 290 7,346 
Scotland erect ook coe aes 945 50 — a 
Canada—Maritime Provinces 1,153 213 875 190 

Quebec and Ontario ...... 13,901 8,136 3,703 7,566 

Prairie Provinces ....... 2,012 1,174 289 134 

Brit. Col. and Yukon..... 1,421 282 712 575 
Britishwtlonduras naseein 35 — 83 10 
Costar Ricameorat cede are eer 584 176 76 30 
Guatemala Bas... ate ee 358 551 379 . 124 
Elonclutasuespertuc aetna 495 30 350 = 
INicakagttaemnctetscits oeee 29 — 306 = 
Panama tee lata 1,131 368 528 217 
Salvador cease 1,007 — — 99 
IM GICO MME: Maite cette 9.186 539 3,971 3,126 
Miquelon and St. Pierre Is. 30 — — — 
Newfoundland and Labrador 272 — 1,702 101 
BermUdat cack eee ee 2,292 238 107 286 
Barbadosmerc cme. teeele caine 109 — — = 
lamiaica Meret can comet ere 296 224 217 352 
Trinidad and Tobago....... 20 — 181 180 
Other British West Indies.. 1,585 = 230 608 
Guibas ac. otter te cetera tote 30,680 1,750 1,333 1,217 
Dominican Republic ........ 2,705 31 458 74 
Dutch West Indies ........ 76 == 46 66 
French West Indies........ — — 18 = 
CIT t il eee ook cca ko se eee eters 911 ed 61 99 
Virgin Islands of U. S..... 62 As 18 36 
AF @ENtina ts ose sede cree Sys) — 658 526 
BOlviahs cores eee 876 a = —- 
Brazil eet eee ees — — —_— 34 
Chile@ esc & tans cee eees 330 454 = = 
Golombiaaeennmocr: meee te 650 111 275 = 
Bcwadoree2..ccsceun chee ee 308 — 5 a 
British Gtianamece reer 5 = — 26 
Peritgrc Mint en tree ee ore 5,450 300 420 91 
Urneuays:copasiceeee nose. 308 180 — = 
Vieneziiela iter ie kee 3,508 55 36 307 
Barittsheslnciameaer «rere 53 == 6,916 Riss. 
Cévlone ta tarme rie aaceeen ae — — 16 262 
Straits Settlements ........ 54 — 96 319 
Chinateceion cess weirs 824 228 156 1,266 
Javarand Madturacsemuecss — — — 40 
Hongkong mma icine eit 329 122 26 69 
JADAtioge dons tonne oe ete 61 309 28 = 
Philippine Islands ......... 5,773 451 803 1,179 
SPE Tobe, MARTA & SEA hd ots. = oe 82 i 
A TiStraliaih end. ait Teens cee 32,733 1,030 7,935 2,990 
British ceatliamaeeen eter 50 — 69 68 
Eirenches(® Ceantauir ae: pace 52 = 130 301 
INewaZealand sc ae weet 8,422 — 1,008 1,714 
Other Oceaniavas see oe — — 29 4 
Beloian Kon Some ene — — 2 _ 
British West Africa........ — — 277 572 
British South Africa....-.. 1,264 198 339 33 
BritishetasteAtrica serie: a a 111 = 
Egy pitlarins ¢ te tee eae se — — 448 — 
Othershrench Atiricass.e.: — — 94 281 
SpanishieAcinica eiceeeee = —_ 10) -45¢° 28 

TROtAL Te Maras ere et aOR eee 175,569 19,038 35,913 


Business Briefs ia 
Kirby, Block & Fischer, resident buyers, have been ap- 
pointed New York representatives of the Davis Depart- 
ment Store, San Francisco, Cal. 


John A. Wilson, who has been associated with R. P. 
Geer & Co., Rutherfordton, N. C., is opening a store in 
that city. ee ss 


M. Weiss has purchased the 5 and 10 cent variety store 
of J. E. Barnes, Beacon, N. Y. Mr. Weiss formerly was 
in business in Poughkeepsie, N. Y. 


The Story of Sandwich Class 


Early Eighteenth Century Invention Marks 
Beginning of Pressed Glass Ware in America 


STV MUG LLLLLOLLLOLLLLGEUELL HER LCOEAEO CCGG LCC UUCCLL LUGO OO 


MONG other things that were in common use by 
our grandmothers, but which now are seen rarely 
in homes, except when prized examples are taken 

from cabinets to be admired by callers, is Sandwich glass. 
There appears to be renewed interest taken in this glass, 
and a more intense hunt than ever before for pieces of 
it, circumstances which have prompted inquiries as to 
Sandwich glass and its history. 

Sandwich glass is pressed glass, according to one author- 
ity, having been invented in 1828 by a carpenter working 
at Sandwich, although Lerore Wheeler Williams, author 
of “Sandwich Glass,” published in 1922, explains that the 
pressing mold for glass was invented in 1827, by a work- 
man named Robinson, employed at the New England Glass 
Works, East Cambridge, Mass., but the process was later 
adopted and perfected by the Sandwich glass manufac- 
turers. ) 

Those who are in advanced age recollect that when whale 
oil was burned for illuminating purposes in the old home, 
tall and symmetrical glass lamps were in use, while on 


‘the dining room table were glass plates on which butter 


was served, cake placed, and that deeper glass dishes held 
preserves brought from the pantry. Much of this table- 
ware was embellished with decorative designs that showed 
through the bottom and sides of the pieces. A great deal 
of it was bought from the driver of the old tin cart from 
which various wares were distributed about the country. 
People did not value it very highly in those days, as much 
of it was obtained in exchange for the contents of rag- 
bags, or for very little cash. Now all such pieces have 
values that increase in ratio, according to the eagerness of 
the collector and the shrewdness of the people in the coun- 
try in detecting the anxiety of would-be purchasers to close 
deals for coveted examples. 

Pressed glass is made now, and more than ever in the 
last decade or so, much of it being disposed of in the low- 
priced popular stores, and given as premiums by dealers 
in groceries, but it is radically different from Sandwich 
glass. There are constituent parts of Sandwich glass, de- 
clared to have been kept a trade secret, and, as one expert 
declares, no such glass is now made. Sandwich glass, he 
further explains, had no plates or other distinguishing 
marks, but, he avers, the. connoisseur knows it by its pe- 
culiar lustre and air-bubbles in it. 

On the contrary, Walter A. Dyer, writing on Sandwich 
glass, says: “It is impossible to distinguish a piece of 
Sandwich glass from other pressed ware, excepting some- 
thing of the history and the source of the piece is investi- 
gated. Some of the Sandwich patterns were undoubtedly 
copied elsewhere, and I doubt that any one has attempted 
to compile a list of ‘real Sandwich productions.’ ” 


The greatest protection the collector appears to have is 
that the latter-day glass makers are not copying the Sand- 
wich patterns, but go in for more decorative ones. Mr. 
Dyer writes that the sharpness of figures on the glass 
deemed indicative of recent pressing, is not a dependable 
criterion. That may he due to the condition of the mold 
at the time of pressing, and is not necessarily due to a less 
venerable age. Safety lies in making sure where the piece 
came from and where it has been these last 65 or 70 years 
before buying, the same as it would apply to a reputed old 
master which may have been painted in some New York 
garret a year or so ago, and artistically aged. 

The history of Sandwich glass runs back to 1787, when 
Whalley, Hunnewell and others associated with them in 
Boston, began making crown window glass. They met 
with little success until 1803, when they obtained the serv- 
ices of a German glass-maker, and from then on the enter- 
prise flourished. 

A better equipped plant 
1811, and blowers of window glass were expected to be ob- 
tained from England, but war intervened; therefore, flint 
glass blowers, already in the country, were employed. The 
Sandwich glass works appear to have been an off-shoot of 
a South Boston one, and to have met with financial trou- 
bles a few years later, weathering several such storms, and 


ras set up in South Boston, in 


still being in operation as late as 1854. 

The Porcelain and Glass Manufacturing Company was 
started at East Cambridge in 1811, and six years later, 
following its financial collapse, it was sold at auction, the 
purchasers styling themselves the New England Glass 
Company. As late as 1853 that concern fas running five 
furnaces, with 10 pots each of 2,000 pounds capacity, em- 
ploying 500 workers and turning out an annual product 
valued at $500,000. 

A flint glass manufactory began operations at Sand- 
wich, in 1825, which was purchased the next year by the 
Boston and Sandwich Glass Company. In the later years 
of its activities, it turned out annually $600,000 worth of 
lamps, dishes, salt-cellars, etc. 

The New England Glass Works revolutionized the flint 
glass industry by bringing out a molding machine, by the 
use of which the molten glass could be pressed into any 
desired form. The molds were made of soft iron, and as 
the latter was scarce and high-priced, molds were melted 
as soon as styles changed and designs became less popular. 
The carving of the molds was designated as “chipping,” 
and those who did this part of the preparation of the molds 
gave all there was in art to the products. 

The composition of Sandwich glass was silex, ash, nitre, 
and pig-lead, to which was added, before the pouring, 
barytes, the use of the latter giving to Sandwich glass its 
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greatly admired silver tint. Other glass-makers did not 
use barytes, since their wares lacked the brilliancy charac- 
terising those made at Sandwich. The pressed glass was 
reheated a sufficient number of times to melt a thin layer 
of its surface, a process designated as “fire polishing.” 
It was a method of treatment which eliminated all rough- 
ness of lines incident to molding, being productive of a 
smooth and brilliant surface. 

There were infinite varieties of Sandwich glass pieces, 
although in the course of time some patterns, like rare 
copies of postage stamps now difficult, to locate, became 
difficult to locate, and now command high prices. 

Cup plates were made in what the collectors designate as 
groups, among the latter being the Eagle, in which is in- 
cluded the rare Fort Pitt; the Bunker Hill, Ship, Henry 


Clay, Harrison, Log Cabin, Floral, and Heart groups, 
There were glass salt-cellars, Victorian animals, candle- 
sticks, lamps, flatware, cream, sugar and sweet-meat jars, 
jam dishes and other conceptions. 

Some were designed to perpetuate American history ; 
others to keep alive the memory of our patriots and others 
prominent in the early political annals of the country. 

Thousands of such pieces were broken and thrown upon 
the ashpile; but other thousands: were carefully: used, and 


in the course of time stored away. A few piecessnow and 


then come to light from the attics of old houses; and these” 
are the “finds” the collectors:are on the alert*to-pick wpeands 
give places of honor alongside the treasured candelebra of 
even an earlier period than Sandwich glass. 


Co-operative Selling for Small Retailers 


How Small Stores Can Successfully Meet 
Mail-order Competition by Co-operating 
to Form a Community Sales Campaign 


HTL TTERTTUALLAT EE PA CUA PLLRUCPRL LOLI en 


OOPERATION is responsible for the success of 
many endeavors and, in the opinion of a mer- 
chandising expert who has given considerable 
thought to the struggle of thousands of small-town mer- 
chants throughout the United States against the competi- 
tion of the big mail order houses, it offers the best possible 
solution of the former’s problem. This cooperation, he 
said recently, may take one of several forms. 

It is nothing new to point out, he went on, “that fire 
is often fought very successfully with fire. It is just as 
possible to fight the mail order houses by selling goods 
by mail. One of the best ways of doing this by small- 
town merchants is through the community, or cooperative 
catalogue. On a small scale this catalogue will resemble 
those issued by the big mail order concerns but, where they 
are sent out at long intervals, the community catalogue 
can be issued at least monthly. 

In undertaking such an enterprise it might be preferable, 
at first, to have the catalogue present the wares of several 
merchants in noncompeting lines. These might include a 
grocer, a dry goods store, a shoe store, hardware store, 
drug store, etc., the best offerings of each of which would 
be effectively combined in the catalogue and sent broad- 
cast through the territory from which the stores in ques- 
tion should draw their patronage. Later it might be found 
possible to admit competing stores into the group, care 
being taken, of course, that the offerings of such stores 
do not come into direct competition. That point can easily 
be worked out but, in doing so, right of way should be 
given to the store that can offer the best value in a given 


article or line. 


Sight must rot be lost of the fact that the success of the 


entire project depends upon the incorporation in the: com-= 
munity catalogue of articles that can make the best showing 
against the big mail order concerns. Every progressive 
retailer doubtless has things in his stock on which he can 
undersell the big concerns, or else can give a better article 


at the same or only a slightly higher price. There is no 


reason, of course, why the “leader” system cannot be used | 


in arousing the interest of prospective customers within 


the territory to be covered by the community catalogue, but — 


if this is done the stores represented in the catalogue must 
be satisfied in recouping the money lost in this way through 
the increased business received. To attempt to make up 
on “leaders” 
whether it is sold by mail through the catalogue or directly 
to customers brought into the store by it, is the sheerest 
folly. To do so will not only ruin the whole project by 
destroying the faith of customers in the offerings, but will 
strongly react in favor of the big mail order houses. 
One of the objections that may be raised to the com- 
munity catalogue project is that, to make it effective, it is 
necessary to have a mailing -list. 
true. 
list is necessary, but there are numerous ways of compiling 
one. On the other hand, if the stores undertaking to’ do 
business through the medium of such a catalogue are lo- 
cated in a city or town from which rural: free delivery 
routes are run, a considerable number of prospective cus- 
tomers may be reached without even using their names, 
Few merchants seem to know that it is just as obligatory 
for an R: F. D, man to deliver mail addressed to-“Box 1, 


R. F. D. 3, fonesville, Kan.,” for instance, as it ts for him | 


to deliver mail addressed to “William Smith, RF. D. 3, 
Jonesville, Kan.” This is so, however, and itis a fact 


by overcharging on other merchandise, | 


This is not altogether | 
In many instances, it must be admitted, a mailing | 


a 


he has put off buying them. 


| 
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of vital importance to many small town merchants. This 
is evident from figures which have become available to me 
from a certain Southern State. In eight counties of that 
State, for instance, there are 189 rural routes serving 
23,590 farmers. These figures may be better than can be 
shown by similar territory in other States, but they may 
also show less favorably in comparison with certain others. 
In any event, they give a line on the possibilities of getting 
business without the formality of a mailing list. 

The point may be raised that the individual merchant 
has access to this potential business and that the commu- 
nity, or joint, catalogue is really not necessary. The 
‘answer is that the cost of getting a given amount of busi- 
ness is always smaller when it is divivedamong several 
stores than the cost to the individual store of getting the 
same amount of business. In addition to this, the cata- 
logue has the great added virtue of offering more money- 
saving opportunities to the prospect, through “lead- 


ers” or otherwise, than any single merchant could afford 


to offer. 

Beyond this, the community catalogue has a wider scope 
thant heap peal of the average individual store. Farmer 
Brown, for instance, may need a pair of rubber boots, but 
There comes to him a com- 
munity catalogue that not only offers him the chance of 


buying the needed boots at a highly satisfactory price, but 


also shoes for a couple of the children, a suit for the oldest 


boy and a coat for Mrs. Brown. No man isa more careful 


a 


‘ 


1 


buyer than the average farmer, and the chance of his get- 
ting four or five bargains is a powerful factor in getting 
his trade. But what is of much greater importance in the 
long run, his interest has been caught. In the future the 
chances are that his first recourse, when in need of goods, 
will be to the store or stores that saved money for him. 
In other words, his attention has been diverted from the 
big mail-order concern and, this accomplished, it is up to 
the cooperating merchants to keep it diverted by making 
at worth while to trade near home. When it is considered 
that about one-third of the entire annual business of the 
average store in a town of from 5,000 to 10,000 popula- 
tion is done with the farmer trade, it will be seen that it is 
extremely important to hold on to it. The trading radius 
of stores in towns of that size should average from twenty 
to twenty-five miles, and they should comb the territory 
thoroughly. 


The smaller the town the more limited the natural trad- 


_ ing radius and.the more dependent the merchants on the 


farmer trade. Here, unfortunately, the community cata- 
jogue—the whole cooperative idea, in fact—is of little 
value. There is, however, no limit to which the progres- 
sive small-town merchant can extend his sales territory. 
Ordinarily, the average merchant in a town of less than 
1,000 population gets most of his business from persons 
iving within ten miles of his store, yet there is a store in 
1 little town in the Southwest which has rolled up a busi- 
1ess Of nearly $1,000,000 in a single year, by stealing the 
yhunder of the big mail-order houses. Like theirs, the 
wusiness of this store comes from all over the country. 


several years ago this store was doing about $500,000 a 


* 


year on an average stock worth about 124% per cent of 
the total business done. There are other stores in tiny 
towns doing from $25,000 to $250,000 a year. To do it, 
however, it is necessary for them to reach far out beyond 
the limits of their village or town, and it is their ability to 
do this that spells the difference between success and 
failure. 

There is one small-town merchant in the Southwest of 
whom I knew some years ago who had a prize-winning 
recipe for keeping the home-town dollar at home. This 
merchant unreservedly guaranteed to meet any price made 
by any mail-order house on goods in his line. The pros- 
pective customer was asked to order the goods from him 
on a special blank, giving the name of the mail-order house 
that otherwise would be patronized and the style number 
of the article desired. Any goods so ordered were sold by 
him at the price listed in the mail-order catalogue and were 
If the 
goods did not come up to the expectation of the customer, 
they could be returned at the expense of the store and the 
price would be refunded. Think how much easier it would 


shipped by return mail, with charges prepaid. 


be for a group of merchants, working on the community 
catalogue plan, to use such a platform in fighting the big 
mail-order houses than for any single store to do so. 
Once adopted, general mail-order competition in the terri- 
tory served by that group would be a thing of the past. 


Bad Check Passers 

Local department stores and specialty shops in the mem- 
bership of the Associated Retail Credit Men of New York 
City are warned by that body to be on the lookout for a 
young man representing himself to be a student at a well- 
known New England Academy and who is endeavoring 
to swindle the stores by ordering goods and then present- 
ing in payment checks drawn for an amount larger than 
the amount called for. “saves 
his face” by asking that the goods be sent to his address 
C. O. D. The young man is thought to be a former stu- 
dent of the academy in question who was dismissed. If 


If the check is refused he 


he is that student, he was once arrested in Boston and 
released with a suspended sentence. 

The members are also warned against a man claiming to 
come froma town in Arkansas and possessing a noticeable 
Southern accent. He wears emblems purporting to show 
membership in the Elks and Masons. A check passed on 
a certain store by this man was returned with the notation 
“No account.” He appears to be well versed in the oil 
business, which is in itself a warning. Information re- 
ceived by the association from Cleveland warns against a 


man who has been tendering bad checks there, on the 
strength of telegrams for identification. He uses the 


names of certain well-known writers and the checks are 
“signed” by the publishers of a prominent weekly maga- 
zine, 


China Trade With Porto Rico 
China and porcelain ware shipments from the United 
States to Porto Rico for 1923 were valued at $128,853; 
earthen and stoneware, $178,428. 


Some Ads That People Read 


If You Have the Goods and the Service and Pass 
Them to the Public at Fair Prices, You Have the 
Essentials Which Even the Greatest Stores 
Bank-on For Business, and Here Are a Few 
Selected Store Advertisements Which TIllus- 
trate How the Most Successful Merchants 
Are Putting Across Their Sales Messages. 


QUAINT 


S one of the greatest uses of money is the wise 
spending of it, in exchanging that which is earned 
for commodities calculated to give pleasure and 

comfort, so there is no question but that almost everybody 

read the retail advertisements. While window displays, 
inside store display, circulars and other methods all come 
within the classification of advertising, newspaper adver- 
ising is the most important. 
of the and Sunday 
papers enables the store to place its store message before 
the greatest number of people in the most effective and 


This is so, because the 


large circulation morning, evening 


economical manner. 
The tone of the advertisement is most important. As 
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THE BAMBERGER IDEAL HOME 


Elizabeth Avenuc at Vassar Avenue, directly opposite Weequadre Park, Newark, N. J. 


Open to the Public Monday. 


VISITING HOURS: 10 fo 12, 2 405,709 
Not Open Sundays 


ROM THE TIME of its conception and throughout the work 
F of architect and artisan, this, the Bamberger Ideal 


i TT 


is a structure truly worthy of Newark—of New Jersey—and of 
the Bamberger Sto! 


Home, has been planned as a practical source of inspira: 
tion to those who contemplate building new homes or re-fur- 
alihing thelr present ones, 


The entire ensemble, w ith its attractive extehor of warm- 
toneditapestry bric es HOME. And within, throughout 
the eleven spacious’ 50 ¢ same impression’ of convenient 
cdziness js borne out i 1 fact. For painstaking selection 
has cesulted in the installation of all devices forthe cansemration 
of labor and the promotion of safety. Beauty, usefulness and 
convenience are combined here in a degtec truly unasual 
and truly inspirational. 


It is the-crystallization of the many good features suggested 
by various similar projects throughout the country which have 
Deen engendered by. the nation-wide movement for Better 
Homes, In construction, equipment and decoration, this ia the 
ONLY “Ideal Home" whish has had the advantage of in- 


dividual airectorghip. No detailed descriptions form part of our purpose here. 


We prefer that you form your own impressions {rom personal 


Viewing the building now in its completion, we feel that (t inspection. You are cordially Invited 


Credit is given to the following 
Jirms and individuals for their share in the construction 
of the Bamberger Ideal Home 
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=! L.BAMBERGER&CO: 


“One of America’s Great Stores” Newark, N. J. 
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we all are attracted or repe'led by the personality of an 


agreeable acquaintance and one that is disagreeable, so 


does the sincere, well written advertisement attract inter- 


Of course mere 
statements of fact are not alone sufficient to create much 
interest. The interest of the reading public is awakened 
by the ad which contains appealing specific This 


ABRAHAM & STRAUS = 


OVE St_—LIVINGSTON ST ES STORE NEWS FOX MONDAY. JANUARY D. 


Now Come Great Savings in the January 


~ ° ‘eo 
Sale of China and Glassware 
$42,320 Stock of Dinner Sets for $27,300 . 14,320 Pieces Stemware Half Price 
333% Savings on Carload of Kitchen Crockery Pyrex and Other Kitchen Glass Reduced 
ee Pieces American Porcelain, Less 4 ¥ to % Reductions on Fancy Glassware 


est and create a favorable impression. 


facts. 


“GALLATIN PLACE 


I 
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{ 


.. Theo. Haviland Dinner Set. 
$7 5 was $159.49 


Carload Kitchen Crockery 
Priced at 33 1-3% Savings 


100-pe, Dinner Set, 
American Porcelain, 


100-pe. Dinner Set, 
American Porcelain, 


Savor China Dinner Sets 


* 1,000 at $1 2.95 


American Dinnerware 
~ Open ae pole ih Prices 


Rockingham Teapots 


Imported—Special Values 


Light Cut 
Stemware, 29¢ ea. 


Gold Encrusted 
Sherbet Glasses 


75¢ ny 


Gold Band 
Sterpware, 59¢ ea, 


Imported Cut 
Stemware, 49¢ €a 


Pyrex Glass Reduced 


Pyrex Casserole, | 


Goin Gold Band. 
Water Set, 
$2. 


. brings us to the first illustration, that of the L. Bamberger 


& Co.’s store message. 


This is not the usual store advertisement and its in- 
terest is centered around the unique fact announcing the 


opening of an ideal American home. This is intensively 
interesting and it illustrates the unique and thoroughly 
practical manner in which modern merchandising may be 
tied up with an educational exhibit. 
phase of store publicity is very new, and while there is no 
precedent upon which to gauge its success, there is little 


While this particular — 
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Joubt but that this unique method of interesting the public 
will increase sales as it surely builds up the prestige of 
the store which inaugerated it. 

For our second advertising illustration we have a 


Ks OF FAITHFUL SERVICE. 


EIGNTY-ONE 


GIMBEL. BROTHERS 


0 STREET-WROADWAY—i3KD STHEET—NEW YORK CITY 


Sweeping Reductions Signalize the 


MARCH SALE 


CHINA : Pa SETS : LAMPS : GLASS 


Every day iss value day in the China t 1 Wrought tro 
a jean aac oven lps 


| Dinner Set 
300 Dozen Coin-Gold Is 19. 
Banded 


S$ hf 
= a 


07-Piece Theodore 
vitae « Comnany, 
rT Diener 


Sets 
10, 000 Pieces American Porcelain *187~ 
tm Gold-Eocrusted {2 


acd 
1 Carload Leonard Make 
RAN G ES 


Direct to Gimbels via Tebes and Sabwoys 


— 
=Wsktin, L Long Ifand and New Jersey C 


traight-from-the-shoulder ad—the store message of 
Abraham & Straus, which marshals facts in the form of 
‘uality merchandise in considerable variety at substantial 


avings. This is a good type of sales ad, in which attrac- 


MER AZRERZRERARARERERERERER ET ERERERER 


ISCOUNTS of from 10% 
to 50% are now being of- 
fered on our entire stock, make | 
ing savings possible on suc!, 
home necessities and luxuries 
as sterling and plated silver- 
ware, china and porcelain ware, 
crystal and glassware, occa- 
LAMPS. sional furniture and lamps. 
Girandoles. Torablaras as £ Al Ste na Serene 
Sau Table Lamps. with 1 here are 10,000 articles on our | ann LElaea rage 
Gift Tables, such as gold in- 
crusted and decorated glass- 
ware, book ends, tea and salad 
sets, smoking accessories, 
leather goods, bronze and cop- 
per, artware, and countless 
other novelties at discounts 


of from 10% to 50%. 


ON OUR SPECIAL GIFT TABLES 

$65.00 arlicles reduced to $ 3.95 
DINNER SETS. 87.60 articles reduced to 8 6.95 FU NA Sia | 
Qver 50 new patterns, $10.00 articles reduced 10 $7.95 ori"! 1a sop, ro: 


a 1 Wedgwood, Minton and 


3 
5 135. 
Worcester Seta, $16.00, articles reduced to $11.96 Cuca to ee ae Ya 


er, * S300, So $800; mow $95.90. articles reduced 10 $19.75 420, now $7.95 to $69. 


Anthony's, gnc. | 


"Gifts of Distinction” Furniture 
293 LIVINGSTON STREET, BRQOKLYN; Mirrors 


A Block from DeKalb Ave. or Nevins St: Subway Station 
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SILVER WARE. 


2 eee 


SSE ESSES 


tive cuts are used to balance the discriptive text and com- 
parative prices are conservatively used to inform the pub- 
lic that this is an opportunity sale, at which needed and 
desirable items for the home may be advantageous bought 
now with a substantial saving. 

‘he Gimbel Brothers advertisement is likewise a big 
ee; sales builder. Like the foregoing ad it makes 
excellent use of a full page newspaper space to stimulate 
seles. While reduced many times for the purpose of 
illustration the good layout of this advertisement is evi- 


February First Brings the Opening of Leeser’s 


Famous Sale of:China and Crystals 


Savings of 14 to 44 | — 


On Thousands of Dollars Worth 
of the Highest Quality Merchandise 


raty MMING up past Loeser February Sales of Chit 
and Crystals, this {4 the best in =ll our his tory | 
believe that many t 
Il agree with us in this 
and inspected the patter 


$50 Ivory Border 
China Dinner Sets 


$75 to $85 French 
China Dinner Sets 


19 5 jousands of dollars of special! 2 ", 
$49.95 Glase «on ua tn eat $34.95 


y ha’ 
quality of the 


el, 


[same | 100-1 piece Diner Sets | 
$19.98 


Aimerican Porcelain 7 Je | 
100-Piece Dinner Sets 
$27.50 


= $200 Incrusted Gold 
Dinner Sets 


fa) “Six 


Theodore Haviland 
$125 Dinner Sets 


$75 


$60 Bavarian China Dinner 
“Sets, 100 Pieces, $39.95 


in world 
Riebly 


One 0 
five of 
nee eer LED 
Rich Gold Incrustéd Brilliant Iridescent Rapes \\ 
Stem Glasses Reduced Luster Stem Glasses de ES >, 
i oe \ 
$1 Each 3%. Each =| Ce oe 
‘ y aN, 
6,000 Pieces px * 46) 
[ere een $4 to $6 Cut Glass = 
Rich Gold Goble Colored 
Tnerusted $2.98 Crystal 
Service Plates - Salad Plates 
$3.95 


$4.98 Dozen 


$698 Flower ‘a Entire Stock of 


Entire Stock of Glass Plates 


4 $1298 Water Set 
Service Plates at 


A Large New York Importer 
Closed Out to L's 


25,000 Pieces Odd China 


Imported 15-Piece Pyrex At Much " ic, ila 4 A 
Kitchen Jar Sets Oven Glass Less Than Half Price Console Sets China Tea Sets 
$3.95 20c, to $3.50 $1 $4.98 


3000 Gold Fish Aquariums 
With Wrought Iron Floor and Table Stand 


At Exceptionally Low Prices 
wr 
Let tits, 


Imported 


i ig 
ees Cunsand Hand Cut Glassor Cut Water 
B 1 Saucers Water Sets Yellow Glasses 
owl Sets S <i Bow! Sets 
$1 for $1.49 79¢ aces 
om Dees Been ere: : 
lovely tos detigas. dealewe 


dent at a glance. 


While featuring crockery and glass- 
ware, the closely allied merchandise of housewares has also 
been pertinently included. 


Cuts have been well arranged 
to balance the description and while comparative 
are now and then used, the biggest argument for purchas- 
ing lies in the quality merchandise at extremely attractive 
prices. 


prices 


Making use of but a fraction of the space is Anthony’s 
ad. This is an interesting example of how an experienced 
merchandiser, who knows his markets and knows his pub- 
lic’s needs, can fill a small space of less than one-eighth of 
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comparative prices to inform the public that goods of the 
distinctive and in its message it very frankly makes use of highest quality are for this particular occasion marked 

at attractive reductions. 
For our fourth illustration we have the Frederick Loeser 

store ad. 

The layout is unusually well balanced by using cuts and 
descriptions boxed and by centering in the lower portion, 
Astor Place a boxed group in which odd pieces are listed, marked at 
\ EN clearance figures. Reductions are plainly stated and the 
pictures show specifically that while the prices are low, 


a newspaper page, with good live copy. In layout it is 


This is a large space message and a good one, 


CRUSAR TORU IE ME epee Bab 
the quality of the merchandise is high. In fact the reader 
Venetian interest of this particular ad is well sustained by the in- 
Glass Koch Prices Make Downtown Shopping an Extravagance a 
. @ 2000 amore 
elapse, \ Ginglon Fos EX OCH AG WE mee 
shipment ‘of Venetian we eB | With a 39) Tops 
glass. The shelves of Seen end Eabeadey | 125th Street West aut pad edi: 
the glass room are lined rnd Fer | We As La CRs of St, Ur Nes Ve San Por 


| 
i 
m= from top to bottom i 
with hundreds of new pieces—compotes, fruit giana 


beakers, candelabra, candlesticks, epergnes, and low 


‘Thousands of. Dollars’ Worth o 


vases for short-stemmed flowers. 


New Designs 


There are many new designs that were ordered 
by Au Quatrieme’s representative last Summer in 
Murano. Among the most interesting of these are 
some. beautiful! two-branch candelabra with a 
torch-shaped central finial, $30 each. These come 
in peacock blue, amber and sea green. 


Oval Fruit Dishes with 
Sea Horse Handles 
There are also some very 

lovely new oval fruit dishes 


with low sides, and -sea- 
horse handles; $35. 


Beakers in Various 
Shapes 


There is nothing lovelier 
for flowers than the - tal] 
wide mouthed Venetian glas: 
beakers, made after the old 


designs which the Venetian | 


painters have made familiar 
to us. These beakers hold 
so much water and are so 
wide at the top that flowers 
keep fresh in them a long 
time. ‘ 
Au Quatrieme has these 
beakers in blue, green and 
amber, and in. various new 
designs, including the large 
goblet shape on a standard 


_which is illustrated. 


Pisin flaring poate? $12. 


Beakers decorated with 
bands and ona $15. 
Goblet shape; $15. 


| flowers and 


' 


Sea Horse and 

Dolphin Compotes 

Compotes on standards in 
shape of a sea horse; $7.50. 

Compotes on plain stahd- 
ards with two handles in 
shape of sea horses; $10. 

Flat flaring compote on 
plain standard; $5. 


Flower Blocks of 
Colored Glass 


Colored glass flower blocks 
with a design of curling 
leaves along the side, in rose, 
blue, green and amber; $6, 
$4 and $2. 


Three Tier Epergnes 


Three tier Epergnes for 
fruit, in blue, 
green and-amber; $25, (I 
Tustrated.) 
Deep bowl shaped fruit 
dishes on standards; $15. 
Small oval dishes for nuts 


| or candies, openwork lattice 


pides; $5. 
‘Small glass swans for salt 
ishes ‘and pepper shakers; 
$2 cach. 


Fourth floor, Old Building. 


IN THE SILVER SALE 
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to go at wee Ss Savings 


T-Piece “Bent Lip Colo- 
nial Glass Water Set. 


ic 
Bet lp wo overeat we from leering 
her, Quaeity limited: 


Wedgewood Co. Cobalt 


2980 irae Light cutg 
Porcelain lassware 8. 


beeapaies 250 


ale Cost 


Imported Piece Cut Win 


8c Sid | 4 Sema “98 


Mail Dy ee web 
$22.50 to $30 een $40 Ar American Fo lain 
32 Pe. ‘bunchieoh Sets Porcelain Dinner Sete 

Gervice for “six per 5 100-piece dinner 1 95 


ercelatl 


$55 to $65 “Imported 
ner Seta . China Dinner Sets i 


A bes tet ys ‘im 29: 95 as. Sector’ ality 2 49.9% 95 


45,000 Electric Lamp Bulbs 


Guaranteed c 
25, 40, 50_and 60 Watt size. Buy them 
by the dozen. Lowest price in /smerica. 


$6.95 7 DELIVERIES DUK '\G THE WEEK 


Wrought-Iron Bridge Larhp 
With Shade and Bulb, 2.95 


These standards of wrought iron taste 
fully stippled in gold, edjustable socket) 
aiding arm; two-way plug. Ten different 
weyies in shades, 


Pine mE em Fi 
$20 Junior and Bridge 
Lamps, complete ] 1.50 


The stuhdards are in pretty mahogaoy 
‘wlors, 


Size 9x12 Seamless 


Axminster Rugs, °49.50 


Value = 00 
All new, perfect Rugs; the lowness of the meee due to the fact that these 
terns will not be produced again this season. ey are made of fine pile faetcoue 


yarus that are very durable. Designs and colors are most ae 
Hoy EL Baa ce Three Section Mirrors 
ae nae Outside Measure 20x54 Inch 


ent of pretty designs, Also Serving table sime; in Blue end Brown and 
Gal Gunek coma eh ae cut € end plots. 
arch ornament 


Sanford’s Beauvais 8 .89 


Axminster Rugs 


3%x70Inch. Well known for nd ic Ps hown 3 _ wie 
beauty and weernng qualit neat and 
Partcnwlendvesion arc imuperss © ||(Bri irae ge 


J's Fourth Floor rae ete ae yen coch's Third ay 


clusion of variety which shows rock teapots and mixing 


Fine China, Glassware and Lamps 
| 


$9 Metal $8.00 Hes Bed 
Table Lamp mp 
with “Shade with Bulb 
6,95 5.00 i 

Cis. of ox 5 A Bes " 
Tolle Lit Speco wan on ae 
excellent metal lamp with eppraling colora. 
© cath lane plete with cord, plug and 
tase oa . 


Tea Services, $220 to $650 


Their standard prices are $280 to $900 


Elegance of menage is expressed to the Nth degree in a ser- 
vice of sterling silver for tea.. But more than elegance—it con- 
notes the leisurely twilight hours of happy lives from the days of the 
Eighteenth Century when the Englishman first learned to know the 

| luxury of tea, and poured his cup from silver wrought by masters in 

the cruft. And it bespeaks, too, the contentment and assurance of 

j future generations. who shall know the art of life as well and 
practice it more finely. 

Tea services, ‘American-made, reflect in the shapes of their 
five, six and seven pieces the skill of the silver designer of the 
great artistic periods of France and England, whether plain, en- 
graved, embossed or fluted, in bright or platinum finish. 


bowls as well as incrusted gold china dinnerware. It is 
this variety, combined with attractive patterns and tagged 
with attractive prices, which creates an appealing sales 

message which the public always read with interest. 
Characteristic of the John Wanamaker store is the full 
length double column newspaper advertisement illustrated 
in reduced size. In arrangement it carries out the per- 
| And now—in the February Sale—they are sonality of John Wanamaker whose ideals and merchan- 
SUES AT ES eae ae dising ideas have, during a long career, proven markedly 


if Silver Courts, Street floor, Old Building. , 
successful. While this particular store message happens 
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Thirty-nine 


to feature the higher qualities 
may 


of imported fancy glass- 
ware, the reader learn much by examining it. A 
good deal of text is used but it is made easy to read by 
divisional headings. 
mum of illustrations have been used, 


Notice, that while the absolute mini- 
the three cuts are 
of more than passing interest. 

Larger in size and occupying a full newspaper page is 
the special sale message of Koch & Co. A large number 
of cuts are used to picture the attractive range of itcms 
offered. 
give a comprehensive idea of the large number of 


It is also a pretty large order to endeavor to 
good 


“Uptown’s Biggest and Best Stores” 


Blumslein 


| West 125th Street, Bets 125th Street, Between 7th and 8th Avenues 


MONDAY BEGINS OUR INTENSIVELY PLANNED MARCH 


SALE CHINA AND GLASSWARE 


Our annual trip through America’s foremost potteries resulted in our procuring the greatest values 
in years. We foung ge abundance of bargains and bought generously of everything that was guar- 
anteed “first quality.” Many extreordinary values in imported porcelain and china have been in 
cluded in this sale, as well as standard patterns of open stock dinnerware. Everything in our China 
and Glassware Section has been reduced to exceedingly low prices for this annual event 


Gold Handle 
Syracuse China 


Under-Glazed 
Border Decorations 


i DINNERWARE| @ 
“Half Regular Prices: 


32-Piece Sets | 52-Piece Sets 100-Pc. Sets s 
je Cups and Saucers for 23c | 


54. fay ‘14 95 | 929° .00 A hala els 
@ tuncheon | Ao ret | co PMMA ATU 


Open Stock Blue 
Bird Dinnerware 


$2-Piece Open Stock 
Dinner Sets 


13.95 
Fine American porcelain; 
dainty yellow and black deco: 
ration. Regularly $22.50. 


100-Piece Porcelain 2 S ‘4 50-Piece Porcelain 
Dinner Sets t ~, = 4 . Dinner Sets 

% (ee Ga a border decorations 
plete service for 6 persons 


.50 Realar ly $11.95, 


Choice of 2 border decorations, 
pat rd lds Reg. $59.50 Imported China 39. 
Gold Handle Dinner Sets 


An exceptionally pretty border design effectively treated 
with gold-work. 100-piece sets, a complete service for 12 
persons. 75 sets in this group. 


500 Colored Glass 
Console Sets 


200 Imported China “i 
Cereal Sets $42.00 English pian 
6.95 Blue Willow Dinner Sets 1.00 


Six le Judin 
Kesularly $10.95— (Open stock) 100 pieces to the «et. An age 2 pattern oe Ree esd 2 niece footed 
15 Pieces to the Set. 


always in popular demand. 75 sets to go at this price. bowl, Amber, blue and green. | 


“buys” As but a very few of 


the bargains available in the store can be listed in even 


available in a big store. 
the largest advertisement, the problem of selection is to 
pick out a certain few which will prove representative of 
the variety stocked by the store. A good many items ar? 
listed in this particular ad, but without crowding, and the 
tone of the 
being used with truth and sincerity and with no suggestion 
of exaggeration. 

In our last illustration we have a large space newspaper 


advertisement is good comparative prices 


ad in which the Blumstein store have grouped a number 


of carefully selected items as representative of the offer- 


ings included in their March china and glassware sale. 
The heading and sub-heading lead the reader to the mer- 
chandise. But a comparatively few items are pictured and 
deseribed and one well advertised make of domestic dinner- 
ware is featured in various popular combinations. The 
layout is good and nicely balanced and as plenty of space 
has been allowed for descriptions, each item enumerated 
Naturally, this 
particular advertisement which was read by many, many 
thousands of housewives, proved to be 


stands out and catches the reader’s eye. 


a big sales magnet. 


Now, all of these examples of big-store advertising 
carry an important message to even tke smallest merchant, 


for they show how and what some of the biggest and most 


successful retailers are doing now to bring business to 


their stores. And in looking at these ads the reader can 
plainly see what are the functions of an advertisement. 
That store messeges to be most effective, must not only 
be seen and read by the public, but a desire must be created 
It ise-for 
store advertisement must accomplish 
four First it must attract attention (2) 
create interest (3) arouse desire (4) to stimulate action 


for the merchandise described. these sensible 
reasons that every 


distinct things. 


to buy. 
In looking at these ads it will be seen that they 
chiefly through display features. 


attract 
That is by type, illus- 
trations and by balancing and grouping the elements to 
form an attractive message. In a measure, these displays 
are of less importance than are other parts of the ad. 
Tkat is, disp'ay alone is not sufficient for the whole mes- 
sage is not well written until the specific points—the de- 
scription and pricing of the offerings are plainly men- 
tioned. Sometimes—in the cases of the Bamberger ad, 
the news merit of the announcement made an extremely 
interesting page. But in the average advertisement, the 


biggest business building messages are those which de- 
scribe the goods and contain interesting points and sug- 
gest ideas for the readers. 

Thus, the specific points of the merchandise 
in the descriptions, interest the reader and create the de- 
sire to possess them. limitations, 


special discounts and prices or additional 


as embodied 


Time together with 
service which 
makes buying both easy and advantageous, are all useful, 
inasmuch as they serve as a bridge to span the gap between 
They hasten the public to make a 


Sometimes this feature to encourage 


desire and possession. 
decision to purchase. 
the public to buy now is overdone by some retailers, al- 
though much additional sales volume has often been se- 
cured by suggesting the use of the ‘phone or by ordering 
goods by mail. 

Newspaper advertising is printed salesmanship and if 
rightly used it wil! often do all that the most capable 
salesman can accomplish. By the careful use of English 
it will attract the attention of the public, arouse an interest 
in the merchandise offered and picture in the reader’s 
mind a desire for the items described and assist in closing 
the sale by suggesting the advantages of immediate pur- 
chase. 

(Continued on page 44) 
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French China of Quality 


Pattern No. 9745—Dinard Shape 


This fascinating treatment, in a harmonious color combination of blue, two-tone 
pink, yellow and green, with half matt handles and edging of coin gold, strikes a dis- 
tinct note of daintiness and refinement. 


A pattern that has an immediate appeal for those in quest of a dinner service of 
unusual smartness. 


A welcome addition to our family of Open Stock Patterns, carried in New York 
for Immediate Shipment. 


VOGT & DOSE 
65 Barcley Street New York 
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Stepping-Up Houseware Specialty Sales 


Broadcast Spring Houseware Specialties and Stimu- 
late Sales by Informing the Public That You Have 
the Goods They Want and Need at Interesting Prices 


By Beatrice MILtLterR WISNER 


ETTLES and Pans, kettles and pans, 
the Spring cry of the housewife since 


Ages. 


has been 
the Dark 
And looking back many centuries to view 
the crude make of cooking vessels, recalls the great strides 
made in the manufacture of these home utilities. 

The housewife of today, need not confine herself to the 
use of one make of culinary utensil for she has at her 
disposal in housefurnishing departments, hardware stores 
and general stores throughout the country, a 
wares to choose from. 


variety of 
Agate, aluminum, copper, iron— 
all these can be successfully used on coal, 
The latter named cooking stove has come into 
prominence and its popularity is rapidly increasing. With 
the price of food in restaurants almost prohibitive to the 


gas or electric 
3toves. 


average wage earner, many people are living in small apart- 
ments who cannot afford to keep up an establishment, and 
are torced to prepare meals on electric stoves, hence the 
demand for cooking vessels through constant change of 
abode and replenishing has been materially strengthened. 
The kitchenette has revolutionized the housekeeping trag- 
edy for the modest liver. 


UTEVUEET TOT LEN TUTE 


place to place has reached a higher point in the scale than 
in years past, and with transportation higher, people are 
not regarding their old-time utensils when looking for the 
new home, and are replenishing rather than carry the old 
cookers to new quarters. 

Watch the garbage can in the spring menths if one 
would realize what becomes of cast off pans and kettles. 
This tells a death story of the old kitchen utensil and a 
new birth of the bright and The old time 
The 
modern kitchen is a parlor in the house, adorned with 
lovely blue and white gingham or fitted 
and white cabinets, 


shining vessel. 
green-painted, dull-finished kitchen has passed out. 
chinz curtains, 
with gleaming white porcelain tables 
housing every kitchen accessory on the calendar, proclaim 
this department an attractive and sanitary feature of the 
home. 

Specially priced articles should be the storekeepers re- 
gard during moving season, as women are prone to watch 
for reductions: 


tles, 


double boilers stew pans, preserving ket- 


wash boilers and small tinwares should be tagged, 


specially priced, in order to 


Spring moving season 


catch the eve of the vacillat- 


opens a large field for the 
homely kettle and pan, as 
no new home could be quite 
content with its culinary de- 


NU 
I 


partment housing an assort- 
ment of old worn out, 
dented and chipped acces- 
sories. Perforce the house- 
wife is busy before 
moving time in selecting the 
most appropriate and well 
made utensils to equip the 
new up-to-date — kitchen. 
The Commandeer of the 


long 


ing woman who can be ca- 
Y) ” « 
] SUNG : e : 
joled by price when hunt- 


ing for her pet wares in 
housefurnishing depart- 
ments. Popular priced 


items in windows, or a sea- 


sonable furnished culinary 
department is an unresist- 


ing magnet for the passer- 


SS Ee 
a 


by and often results in good 


Culinary Department has 
never before had such ad- 
vantageous offerings of sea- 
sonable specialties as is now 
found in the housewares de- 
partment of the average store. 
Realizing this never failing spring-moving spirit, the 
dealer should keep his stock a little above highwater mark, 
in order to meet the feminine onslaught of these utilities, 
not forgetting that the electric stove is the prime factor 
in the small apartment and the demand for kitchen wares 
is greater for this reason. Because of the large floating 
population in big cities since the war, and moving from 


Here Is a Window Trim Full of Possibilities, as Suggested 
by the Associated Enameled Ware Manufacturers 
of New York. 


ey ; 4 . 
custom. The lure of win- 
was 
Aes STEP dow specials has consum- 
mG cine 
A Sab SAVE mated more sales than any 
os IN THE F r ss 
KITSHEN other means of display. 
Make spring time “Tag 
Day” and watch your sales 


grow, 

The illustration heroically 
features wares which might 
be overlooked if stacked on counters in the ordinary way. 
Curiosity aroused, 
Win- 


Getting 


This window would lure any woman. 
an inspection of the articles would naturally follow. 
dow publicity is like posters to the Side Show. 
the crowd inside is the issue, and nothing will “get” the 
people like an outside spectacle. Eyes are the windows of 
the soul—Windows are the soul of the shop. Make your 


windows soul-windows, lay low, and fear nothing. 
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Some Ads That People Read 
(Continued from page 39) 
To accomplish all that it should accomplish, the retail 
The first point to decide 
After making a selection of various 
item of merchandise, the next step is to lay out the ad- 
vertisement. 


ad should be carefully prepared. 
is what to advertise. 


Few advertisers prepare their ads in pre- 
cisely the same way. 
and this 


However, all good store messages— 


outstanding good 


includes the g ¢g ones we have 


selected for our illustrations 


are carefully planned out. 
The logical steps are (1) selecting the items (2) picking 
out their selling points (3) making the layout (4) writing 
the text or copy. 

The first important point which even the smallest store 
owner should remember, is that the public will not hunt 
for advertisements. This may not be strictly true in the 
smallest town, but it is absolutely true in the larger town 
and cities. Newspapers are, as a rule, hurriedly read and 
it is for this reason that the profitable advertisement must 
be logically prepared to attract attention and prove in- 
teresting enough to be read. In small towns more time 
is given to the newspaper, particularly by women who do 
most of the buying. In point of fact in buying centers of 
this character, about 90 percent of the buying is done by 
the housewives. But, the housewives are descriminative 
and if your store message is poorly and badly told, you 
will not sell all the potential women buyers in your terri- 
tory that you should. In fact, a good deal of the trade 
which you should get—and could obtain if you talked in 
print as well as you talk in the store—is even now going 
past your door, perhaps to a competitor or again it may 
be sent many hundreds of miles away to a mail-order 
house. 

Good advertising is well prepared advertising and it 
requires a little time and thought. The mere mention of 
your name and the enumeration of the goods you carry 
is not sufficient to stimulate sales. Get down to business, 
describe the nice assortment of crockery you have taken 
care to select. Get a little enthuisasm in your words and 
quote prices and try to create in your advertisements the 
faith in your merchandise you have selected and know is 
particularly well chosen for the class of trade you serve. 
You can write a good advertisement if you know your 
goods and all a good advertisement can do is to create a 
desire in a customer’s mind to want the goods. As a 
salesman should talk interestingly and persuasively, so 
should the store advertisements play up the goods— hon- 
estly, frankly and without striving for a grand affect. 


Better Business Bureau for Springfield 

The organization of a Better Business Bureau is being 
planned for Springfield, Mass., by a committee which has 
been appointed to co-operate with the National Vigilance 
Committee of the Associated Advertising Clubs of the 
World. 

The committee includes representatives of the Publicity 
Club of Springfield, the Chamber of Commerce, the Retail 
Merchants Association and the Springfie!d newspapers. 


British Trade in China 

Great growth is noted in both imports and exports of 
porcelain products. With two exceptions British imports in 
1923 of china, earthenware, and clay products increased 
over those for 1922, according to figures received by the 
Department of Commerce. The most important were 
glazed wall and hearth tiles which amounted to 96,596 
hundredweight, compared with 37,025 in 1922, accom- 
panied by a corresponding decline in the average price 
from £1, 9s. 11d. to under £1. 2s. 4d. per hundredweight. 
3ricks imported increased from 535,000 in 1922 to 7,- 
372,000 in 1923, the price falling from £3. 13s. 4d. to £2. 
8s. per thousand, while all other tiles imported reached 
331,086, an increase of 100,000 over 1922, the average 
price dropping from 7s. 1d. to 5s. 7d. Porcelain, china- 
ware, parian, and electrical ware showed an appreciable 
increase, and tiles for floors, pavements and mosaics and 
sanitary ware decreased. 

On the whole British exports of china and earthenware 
(excluding bricks) showed a marked increase in 1923 
over the two previous years, the amount in 1923 aggre- 
gating 4,432,737 hundredweight, compared with 3,251,256 
in 1922 and 2,765,440 in 1921. The items showing the 
greatest increase were sanitary ware, refractory goods, 
general earthenware, and unenumerated tiles. The largest 
purchasers during the year were the United States, Argen- 
tina, Australia and Canada. The following table shows 
the amounts of the principal items shipped abroad in 1923, 
compared with the figures for 1922 and their values: 


1922 1923 
IvEMS Quantity Value £ Quantity Value £ 
Sanitatye ware cases ae 324,954 888,631 591,526 1,123,799 
Refractory goods ....... 1,864,753 383,663 2,393,071 428,957 
General earthenware .... 749,834 3,596,960 949,228 3,760,496 _ 


All other tiles excluding 
floor tiles 


188,652 308,691 375,066 517,917 

Porcelain, chinaware and parian showed a slight in- 
crease, while stoneware sales remained at about the same 
level as 1922. 

The clay shop of the new plant went on a production 
basis Monday last, and as soon as ware accumulates, other 
departments will be placed in operation. 

When working full, the new plant will employ approxi- 
mately 400 people, under the management of Joseph M. 
Wells. 


Harrods Store Recovers 


The report of Harrods, Ltd., London’s great depart- 
ment store, shows a net profit of £97,501 for 1923, com- 
pared with a loss for 1922 of £62,908. No dividend is 
being declared. 

Associated companies operating in South America, ex- 
cepting the Chilean Stores, showed net losses. The Chilean 
Stores showed a net profit for the year of £106,534, com- 
pared with a loss inthe preceding vear of £123,973. 


Accompanying the report is a circular notifying the 


stockholders of a proposal to reduce the capital stock of 


Harrods, Ltd., on account of the reduced value of the- 


company’s floating assets. 


NVITATIONS will soon be out for the marriage of 

Richard D. Kelleher, New York manager for Guerin, 

Pouyat Elit, Ltd., and Miss Catherine Lawn, Brook- 
lyn, who is prominent socially in the Bay Ridge section of 
that Borough. The wedding which will be a large one, will 
take place at the bride’s home, 419 72nd St., at six o'clock 
in the evening, on Wednesday, April 23rd. 


Chas. H. West, president of the Westmoreland Specialty 
Co., Grapeville, Pa., together with Mts. West, was a vis- 
itor at New York the first half of the week, being here to 
meet their daughter, Miss Geraldine West, who arrived 
from a five months’ European trip-on Wednesday. 


After spending ten days in the New York Hospital as 
the result of falling on an icy pavement and breaking her 
leg, Mrs. Wilbur E. Pomeroy, treasurer of the Horace 
Cc Gray Co., and wife of the vice-president of the firm, 
was able to be removed to her home on Tuesday, where 
she is progressing nicely. 


A, R. Kriesmint, formerly connected with Burley & Co. 
and Ira A. Jones Co., Chicago, has joined the sales staff 
of William G. Mueller, Inc., having taken up his duties 
with the concern in New York on Tuesday of this week. 
He will divide his time temporarily between inside work 
and calling on the trade in the Metropolitan district. 


Sailing on the Olympic Saturday was Lee Schoenthal, 
buyer for Gimbel Bros., New York. He was’accompanied 
by Mrs. Schoenthal on the trip. Adelbert S. Baker, buyer 
for the concern’s Philadelphia store was also a passenger 


5 


on the same steamer. 


Bernardaud & Co., 
Limoges, France, sailed for home aboard the Olympic on 


Jacques Bernardaud, head of L. 
Saturday, after a several weeks visit to this country, for a 
consultation with the concern’s American manager, Jas. J. 
Temple. 


Ernest H. Wade, of Horton & Wade, Albany, arrived 


_in New York on Monday from Florida accompanied by 
| Mrs. Wade. 


tion trip which included Cuba and as Mr. Wade expressed 


They had just completed a six weeks’ vaca- 
it he never felt more fit in his life. 


H. Kashins Co., Inc., manufacturers of lanip shades and 
| lamps, now located at 180 Fifth Ave., have leased the en- 
_tire second floor at 19 West 24th St., where they will ro- 
| move about May Ist. The concern’s business has grown 

beyond the capacity of their present quarters, and having 
| 9,000 sq. ft. of floor space, or more than three times their 


present location, it will admit of a considerable expansion 
of their busines. This is the same building in which Geo. 
C. Kindt & Co. occupy the store floor. 


Frank R. Martin, head of “Martin’s,” Detroit, and Mrs. 
Martin were passengers aboard the l’cendam sailing on 
Tuesday. They expect to be away for three or four 
months on a trip combining business and pleasure. After 
Holland, they will visit several other countries on the con- 
tinent. They will be joined in Florence, Italy, in six 
weeks by “Lou” Reizenstein. 

The well-known traveling representative for the Car- 
roliton Pottery Co., Carrollton, O., Herbert K. Connor, 
has been displaying the concern’s dinnerware line at the 
McAlpin Hotel for the past week. Roy E. Henderson, 
general manager for the firm also joined Mr. Connor here 
for a several days’ stay. 


J. K. Wilson, of the Taiyo Trading Co.’s sales force 
returned to New York on Monday after covering territory 
as far as Pittsburgh in the interest of the concern. 


Wesley Littlejohn, formerly salesman for D. King Ir- 
win has joined the sales staff of Phillips, Thistle & Smith, 
Ine, 

Edwin J. Lawn is a new addition to the sales staff of 
Guerin, Pouyat Elite, Ltd. He will cover the middle west 
for the concern and starts on his initial trip for the con- 
cern on March 12th. 

J. R. McWilliams, for some time conected with the Lip- 
pincott Glass Co., Alexandria, Ind., as sales manager and 
well known in the trade, has resigned his position with the 
concern. He has not announced his plans for the future. 

J. F. McTyer recently resigned the position of general 
superintendent for the A. Polsky Co., Akron, O., and is 
now with W. M. Burdine’s Sons, who conduct a depart- 
ment store in Miami, Fla. 


W. S. George Takes Over Controlling Interest 
in Canonsburg Pottery Co. 

William S. George, president of the W. S. George Pot- 
tery Co., East Palestine, O., operating plants at Kittanning 
and Canonsburg, Pa., has taken over the controlling inter- 
est in the Canonsburg Pottery Co., Canonsburg, Pa. 

Completion of this deal, now gives Mr. George control 
of fifty-three kilns. Their new No. 4 plant of seven kilns, 
East Palestine, is now in operation. 
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C. J. DELA CROIX COMPANY 
19 MADISON AVE. (at 24th Street) 
NEW YORK CITY 
Invite your inspection of the following representative lines: 
H. Northwood Company The H. E. Rainaud Company 
Manufacturers of Glassware Manufacturers of Lamps 
Chinese Jade Green and Chinese Coral—the whiney hve Barve. mt tou 
latest hits in Colored Glass. Four additional Portable Lamps ue ey decorative gies 
enicieunin i cidascent Novelties... Coloned Floor Lamps for Silk and Parchment 
Aquariums with Glass Stands. Shades. 
Lustre Art Glass Company 
Manufacturers of Glassware 
Hand-made Iridescent Glass in Novelties, 
Lamp Vases and Shades. 
Qe DY/E 
: soe es 
Lf\a LJNA 


71-73 Murray Street 


Pottery and Glass Transfers 
Ore 
Classy and Snappy Patterns 
Seen! herese 
Manufacturers and Importers of High- 


Grade Keramic Decals of every 
description 


Rn Ee er 
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THE PALM BROS. CO. 


ESTABLISHED 1868 


Means Quality 


Our designs are artistic and right ‘up-to-the-minute’ creations for dinnerware, cake and berry sets, 
salads, jugs, placques, medallions, scrolls, fish and game sets, etc. 


a eernies 


Makers of Decalcomania Transfers 


New York 


Made Especially for American Ware 
eee pen 
Properly Fluxed and Easily Fired 
Femelle roan 
Open stock and exclusive, original designs 


which are the last word in Pottery, 
Glass or China 
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Our Specialty—Fine Borders 


Factories: 


NORWOOD)? 


CINCINNATI §OFO 
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BURSLEM \ 


STOKE-ON-TRENT ENGLAND 
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Willard C. George, president of the Canonsburg Pot- 
tery Co., will continue in charge of the Canonsburg plant. 


McCreery’s Use “Movies” to Instruct Sales- 
force 


A series of motion pictures designed to instruct depart- 
ment store saleswomen in efficient and courteous methods 
is approaching completion in the laboratory of James 
McCreery & Co. The pictures will be offered for the use 
of stores throughout the country. 

The titles of a few of the series give an idea of the 
ground covered. “The Careless Lead Pencil,” “Courtesy,” 
“Types of Customers,” “Less Returned Merchandise” 
and “Suggestive Selling” are some. Others are a pic- 
torial course on the four textiles, from which a girl who 
has never seen a sheep or a cotton field can learn what the 
various fabrics are made from. 


Buyers in New York 


February 28, 1924 


L. McCulley, toys, C. Stonebruner, imported china and glass- 
ware, Klein-Heffelinan-Zolloos Co., Canton, Ohio, 1170 Broadway. 
(Morgan & Ahrens Co.). 

‘ March Ist, 1924 

T. F. Morrison, housefurnishings, Parks-Belk Co., Concord, 
N. H., 120 West 32nd St. (A. Fantl). 

Mrs. Haller, china and glassware, Rike-Kumler Co., Dayton, O., 
225 Sth Ave. (Retail Research Assn.). 

Miss Eustis, lamps, The Dayton Co., Minneapolis, Minn., 225 
5th Ave. (Retail Research Assn.). 


Marcu 3rp, 1924 

D. J. Bostian, toys, Belk Bros. Co., Charlotte, N. C., 120 Wes: 
32nd St. (A. Fantl). 

H. P. Bradley, toys, Kline Bros, Altoona, Pa., 23 East 26th St. 
CW. T. Knott). 

T. F. Morrison, housefurnishings and toys, Parks-Belk Co., 
Concord, N. H., 120 West 32nd St. (A. Fantl). 

C. C. Cessna, dining room supplies, Harned, Van Maur Co., 
Davenpori, la., 23 East 26th St. (Mdse. Reporting Co.). 

Mrs. Heller, lamps, shades, china and glassware, Rike-Kumler 
Co., Dayton, Ohio, 225 5th Ave. (Retail Research). 


Marcu 41TuH, 1924 


W. D. Gilmore, housefurnishings, J. Shillito Co., Cincinnati, O., 
432 4th Ave. 

Mr. Young, housefurnishings and china, Wolf & Dessauer Co., 
Fort Wayne, Ind., 352 4th Ave. (Kirby, Block & Fischer). 

H. Hinck, housefurnishings and china, Mayer's, Greensboro, 
N. C., 23 East 26th St. (Mdse. Reporting Co.). 

H. L. Todd, housefurnishings and china, McCurdy Co., Roches- 
ter, N. Y., 1170 Broadway (Morgan & Ahrens). 

A. I. Moser, housefurnishings, toys and glassware, I. S. Sulz- 
bacher Co., Steubenville, O., 1150 Broadway (F. Lilienthal, Inc.). 

M. E. Wright, china and glassware, Geo. H. Bowman Co., 
Syracuse, N. Y., Latham. 


March 5th, 1924. 

G. Planpz, housefurnishings, Wilcox Stores, Inc., Cohoes, N. Y., 
116 West 32nd St. 

A. C. Hoagland, china, glass, housefurnishings and toys, A. 
Leath Co., Elgin, Il, McAlpin. 

A. C. Hoagland, china, glass housefurnishings and toys, Hess 
Bros., Rockford, Ill., McAlpin. 

_M. L. Ichenhauser, imported glassware, Ichenhauser Co., 
Evansville, Ind., Pennsylvania. 

R. W. Broome, toys, Parks, Belk Co., Hickory, N. C., 120 West 
32nd St. (A. Fantl). 

C. D. Barbee, housefurnishings and toys, Hudson-Belk Co., 
Raleigh, N. C., 120 West 32nd St. (A. Fantl). 


March 6th, 1924. 


mR. Howe, housefurnish'ngs and toys. Hills. McLean & 
Haskins, Binghamton, N. Y., 120 West 32nd St. (A. Fantl). 


Primula Pattern—No. 2/6748 


Copeland & 
‘Thompson 


Incorporated 


206 Fifth Avenue 


Jetween 25th and 26th Streets 


New York 


LLUSTRATING a famous old, 18th Cen- 

tury Spode reproduction—an all-over chintz 
design in Spode Blue, with richly enameled 
English Primula floral clusters, in reds, green 
and mauve. 


A purely English Pattern of exceptional 
charm. 


This pattern we will carry in 
New York in open stock and 
open stock packages 
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VM Ys 


D. King Irwin 


Suites No. 315 and No. 317 


200 Fifth Avenue 
New York. 


auuninicedGerniinine 
Presents VITRIFIED HOTEL WARE 
ROUND EDCE THICK ‘a 

IN CHINA PLAIN WHITE a DECORATED 

HOTELS HOSPITALS 

Iroquois China Co. CLUBS CAFETERIAS 

ay ae ere RAILROADS - STEAMSHIPS 
: Baie 2 RESTAURANTS 


Vitrified Hotel China 
f THE MAYER CHINA CO. 
BEAVER FALLS, PA. ii 


ee 


antic Fe rinwe 


Nationa! China Co. 
Salineville, Ohio 


“National Quality” Dinnerware 


Cups and Saucers 


Large Stocks Attractive Prices.’ 


IN GLASS 


Paden City Glass Mfg. Co. 
Paden City, W. Va: 


Pressed and Blown Glassware 


Tank and Pot Glass 


EE 


Blue and White Copenhagen Design 


Immediate shipment from warehouse 
stocks, either plain white or 
decorated patterns 


dominic 


Economy Glass Co. 


Morgantown, W. Va. 


ASSOCIATED MANUFACTURERS IMPORTING CO. 


871-873 Market Street San Francisco, Cal. 


Lead blown tumblers and stem- 

ware, Cut, Etched, Iridescent, New York Office: J. Carl Underwood, 170 Fifth Avenue . 

etc. Blown colored glass, gift Philadelphia Office: 

shop novelties, etc. American Manufacturers Company, 704 Arch Street 
Chicago Office: 

Kelly & Reasner,.17 >No. Wabash Ave. 
Pittsburgh Office: 

Geo. R. West. Sales Co., 954 Liberty Ave. 


Parent Company Established 1857 


| 
| 
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RODUCTION of generalware plants in the eastern 

Ohio district showed a decided increase last week 
because of weather conditions. Permission to use 
natural gas for kiln firing purposes was granted by the 
distributing interests, and all kilns that were “loaded” and 
which were delayed in beirg fired off, were lighted ar? 
burned as usual. During the cold period which conur.ve: 
for almost a fortnight, the loss in production was rather 
heavy, except in those plants where coal and oil is being 
used for firing purposes. The supply of coal and oil 1s 
ample for all immediate requirements, and ro delay of any 
consequence has heen experienced in getting prompt deliv- 
eries of e‘ther fuel. Whether manufacturers will be able 
to rgain the production that has been lost remains to be de- 
termined. That an effort will be made in this direction 
is generally admitted. 

Charles C. Ashbaugh, president of the West End Pot- 
tery Co., has been asked to accept the chairmanship of the 
Columbian County committee that will launch a campaign 
to secure funds for the relief of needy German children, 
Mr. Ashbaugh has been active for many years in all public 


spirited movements inaugurated in this district. 


It is believed that the new plant of the W. S. George 
Pottery Co., at East Palestine, O., will be placed on a pro- 
duction basis within the next few weeks. Sagger makers 
and mould makers have been at work for some days in the 
new plant, and the making of clay will begin at once. Pro- 
duction from this new shop will give the George Company 
the output of more than 40 kilns, distributed in East Pal- 
estine, Kittanning and Cannorsburg, Pa. The company 
has received sufficient applications from pottery employes 
skilled in all departments to fill all places. Every modern 
appliance known to the generalware pottery industry, out- 
side of the tunnel kiln system has been installed in the new 


plant, all of which means an intensified output. 


Plans for enlarging the plant of the Zanesville (O.) 
Art Pottery have been prepared, and the interests that con- 
trol the business will, it is reported, spend upwards of 
$200,000 in this extension program. An addition, approx- 
imately 325 feet in length is to be built to the present shop, 
two stories in height, and equipped with modern ceramic 
plant appliances. A new line of ware, created by this com- 
pany will be made exclusively in the new plant, and the 
latter is expected to be ready to operate within four 
months. 


Although production of dinnerware slowed up a bit dur- 
ing the recent cold snap, the weather had no such effect 
upon ‘new business. From over a very wide territory new 
orders have been received, and for the general line, from 


My 


\ 


INI 


(\ 


the highest priced open stock patterns to the more popular 
priced dinner sets. Volume shipping was more or less 
de‘ayed during the severe weather, on account of stocks 
rot being kept up, but the distributing interests, however, 
have indicated that sales are being continued along an even 
keel, and that merchandise is desired in as heavy volume 
today as it was a year ago, if not in a slightly greater 
degree. 


There is every indication at this time that all general- 
ware plants throughout the country will strive to operate 
on a capacity basis throughout the entire year, although 
this is looked upon as “presidential year.” Manufacturers 
in the immediate district are free to admit that the “‘presi- 
dential year” will not affect the general ware industry 1m 
the slightest, basing these views on present conditions. 
The labor sky is as “clear as a bell,” and pottery emploves 
are admittedly happy over present conditions. 
the United States 
Potters’ Association is actively engaged in preparing the 


Secretary Charles F. Goodwin of 
Annual of the Association, which will contain complete 
reports of all committees presented at the annual meeting 
held in Washington, D. C., December last. 

The death of the late Joseph C. Davis, salesman for 
the Knowles, Taylor & Knowles Co., is the first to ve 
reported by the Western Glass & Pottery Association this 
year. The organization had no more active worker than 
Mr. Davis, and through his efforts many new members 
were added to the roster during the last few years. A 
host of wires expressing sympathy, were received by 
Mrs. Davis from all parts of the country. 

William J. Mackey is making a trip through the west- 
ern territory in the interest of the Smith, Phillips China 
Co., continuing his journey following the close of the 
Chicago show. He is carrying the complete line of this 
firm, which includes the ““New Princess” dinner shape. 

There is no unemployment in the generalware pottery 
industry of the United States, and no pottery worker 
need remain idle because of the lack of opportunity to 
work. This is in marked contrast with the record of un- 
employment in the English pottery industry, report con- 
cerning which has just been received in this district. 

These statistics fact that for the 
ending Jan. 28, there were 7,935 unemployed in the 
English pottery industry, and that for the week ending 
Feb. 4, the record of unemployed pottery workers stood 


disclose the week 


at 7,924, a decrease of 11 unemployed persons in the 
period of one week. 
(Continued on page 64) 
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UTTER Le LU PLen ed Pee 


PTET HAAN 


The famous 
self-selling 
handy half 
dozen NONIK 


carton. 


Why NONIK is the Fastest 
Selling Line 


ANY of the most famous stores in America 
have said, “Nonik is my fastest selling 
glassware line.” sae 
The reason is plain: Nonik is not only a most 
exquisite table ware line, but also possesses a 


powerful, exclusive, patented 
selling point. It is pushed 
by effective, big-space adver- On | 
tising in local newspapers. Is ———> 


there any other fine glass- JY 
ware with all these combined 
features ? 

Write for latest catalogue. 
See our new 1924 decorations. 


Nonik Glassware Corp. \ 
Mohawk Bldg. \ The Bulge Protects 

5th Avenue and 21st St. She Edge 4 
New York, N. Y. ; a 


ULE CERES 


TTT TTT 


FLOWER ARRANGER 


A clever device for the graceful artistic arrange- 
ment of cut flowers. 


COPYRIGHT -1922 


TUTTE TERCA UGTA UOTE UA EOUUA EAU ULOA CUTOUT URLUARE LO OO LATE UO TOT OTEOLOEE 


The metal stems are pliant enough to hold the 
stems of the largest and smallest flowers at any 
desired angle. The complete arrangement can 
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then be placed in a bowl containing water. 


SITLL LMM i 
HELE sy 


The Flower Arranger is made of metal that will 
not corrode and is finished in burnished gold, 
bronze, silver, blue, green and orchid. 


We have a trial assortment including 
all sizes and colors for $25.00, which 
when properly displayed, will quickly 
retail at $50.00, giving you a quick 
turnover and a real profit. 


Increase Your Sales 


By Showing Your Chinaware at Its Best 


TTA 


Many Different 
SALES PRODUCING DISPLAYS 
can be developed by using these fixtures 
from TIMBERLAKE 


Rubber Covered Easels Plain Easels 
Platter Racks Salad Racks 
Cup and Sancer Racks 
Punch Bowl Hooks Price Card Stands 
Ticket Holders 


Catalog No. 35 shows a complete line 
of this equipment. Write for it today. 


J. B. Timberlake & Sons. 


Jackson 


Michigan 


Trial orders will be shipped promptly 
on receipt of remittance. 


HTL 


Further information and booklet on request. 


474 N. Sixth St. 
Afi) PHILADELPHIA, PA. 


PACIFIC COAST 
REPRESENTATIVE: 
HENRY C. HUBLEY 
402 Hibernian Bldg., 
Los Angeles, Cal. 
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Window Trims That 


The art of window display has reached a very high 
dlace in store publicity. The very great importance which 
store window trims play in attracting customers everyday 
n general and getting them inside on special sales days 
n particular, is quite fully taken advantage of by all pro- 
zressive stores. Seen by passing thousands, the appeal 
of well grouped windows acts as a magnet to draw peop'e 
nto the store—creating in the public mind ideas and 
often suggesting new wants and throwing out the sug- 


Oe ere 


Speed Up Turnover 


gestion that the store making the attractive display is a 
good place to trade in for all kinds of goods. The top 
picture shows a merchandising picture as conceived by the 
display manager of L. Bamberger & Co., one of America’s 
great department stores. The bottom picture is equally 
interesting for it shows how a small-town store can create 
the same kind of interesting merchandise picture—how 
Connor Bros. Co., New Kensington, Pa., in fact, accom- 
plished it. 
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Phones Gramercy 0291-0292 


Thomas G. Jones 


Suite 202, 203, 204, 206 
Fifth Avenue Building 


23d St. and 5th Ave. 
New York 


= 


Spring and Summer 
Special Sales Items 


McKee Glass Co. 


Colored and Crystal Crackled 
Iced Tea and Water Sets 
Vases 
Innovations in Colored Novelties 


“Glasbake” Cooking Ware 


D. C. Jenkins Glass Co. 


Fish Globes 
Lemon and Orange Reamers 
Mixing Bowl Sets 


Mound City Glass Co. 


Optic and Needle Etched 
Iced Tea and Water Sets 
Plain and Optic Jugs 


Percolator Tops 


Potomac Glass Co. 


Special Iridescent 
Stemware and Tumblers 
Minton and Laurel Wreath 
Gold Encrustations 


Gold Bands Light Cuttings 


“Look These Over’’ 


+ 


Leipsic Fair Opens With a Flourish 

Amid an optimistic flourish of trumpets from German 
business circles, the great Leipsic Fair, most famous of 
all European commercial fairs, was formallly opened} 
March 3. There is a confident feeling that this year’s} 
fair will do much toward putting Germany back on the| 
map as an exporting nation. This feeling of confidence 
is based primarily on the great increase in the number of. 
exhibitors at the fair as compared with other years sin¢e!| 
the war and on the enormous number of visitors expected. 
Up to date, more than 14,000 firms have announced them- 
selves as exhibitors at Leipsic, as against slightly more 
than 8,000 in 1919, while the number of visitors expected 
by the sanguine organizers of the fair this year is 160,000, 
as against 20,000 in 1919. 

Enormous buildings have been put up at Leipsic to 
house the numerous exhibits and tke railways running to 
that city, as well as its hotels, lodging houses and street- 
car lines, will be taxed to the utmost to accommodate the 
huge influx. The principal streets of the city are gay 
with flags and big advertising signs and are already 
thronged with visitors. 

When the results of the fair are totaled up at the end 
of this week they may be found disappointing to many 
German business men, but the fact remains that optimism 
now reigning seems grounded on something more solid 
than mere flimsy hope of a German come-back in the 
world’s market. 

Great stress is being laid at this year’s Leipsic Fair 
In one 
of the city’s main squares a huge radio apparatus has beea 


on the progress made in the German radio realm. 


set up for broadcasting concerts, speeches and other lead- 
ing features of the fair’s program. 

Among nations represented at the fair this year is Rus- 
sia, which in pre-war years always made a specialty of ex- 
Other nations exhibit- 
ing are Switzerland, Czechoslovakia, Hungary, Austria 
and Rumania, and it is confidently stated that if this year’s 
fair is the huge success expected many otker nations will 
be found among the exhibitors at the next Leipsic Fair 
to be held in the Autumn. 


hibiting its fur products at Leipsic. 


Some idea of what the war did to German export trade 
may be gained from the fact that in 1913 Germany ab- 
sorbed more than 14 per cent of American exports. as 
against little more than 8 per cent in 1922, and 9% per 
cent of England’s exports as against less than 6 per cent 
a 122: 

To increase German consumption of foreign wares, it 
is pointed out German export trade must be fostered and 
no better way to foster it can be found than the Leipsie 
Fair. 


Business Briefs 
The Broadway Department Store, Los Angeles, Cal, 
who formerly conducted a New York office at 77 Madison 
Avenue, has affiliated with Weill & Hartman, resident 
buyers, 115 West Thirtieth Street. Herbert Scott was 
their former New York office manager. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


ENERAL business conditions of table glassware 
| pants in the Western Pennsylvania, West Vir- 
| ginia and Ohio districts continues good, with de- 
‘mand normal for this season of the year, and the market 
‘firm at prevailing prices. Manufacturers are now work- 
ing on business booked in January and December, and 
‘shipments are going forward in good time. Distributors 
declare that glass shipments are a little more prompt than 
from the potteries, but the latter have been up against 
a fuel proposition that many glass concerns never have 
‘to consider. 

There has been a steady receipt of new business by mail, 
the month of February having been good. Salesmen 
lare all on the road, and office managers report that the 
general line is in very active request. Lighting glassware 
is not showing any weakness in demand, the jobbing inter- 
fests reporting that the forthcoming spring activity in the 
Ibuilding line compels them to anticipate rather liberal 
‘stocks in advance. 

A meeting of the stockholders of the Willetts Clay 
Products Co. will be held at Fairmont, W. Va., March 
13, when plans will be considered relative to the rebuild- 
‘mg of their factory at Fairmont. Fire destroyed this 
property some months ago, and caused one of the oldest 
‘glass pot manufacturing concerns in the United States 
‘to suspend bu:iness.. The Chamber of Commerce of Fair- 
‘mont is concerned in having the company rebuild, and 
with this end in view, Harry G. Willetts, of Pittsburgh, 
)president of the company has been in conference with the 


business men of Fairmont. 


i == 
Two hundred team workers have been engaged actively 
‘m canvassing the Massillon, O., district in a stock selling 
‘campaign in behalf of the Ohio Glass Container Co., 
which proposes to take over the property of the Rhodes 
/Bottle & Glass Co., of that city. The workers are striv- 
‘ing to dispose of 3,700 shares of the capital stock of the 
new company, which has been capitalized at $1,000,000. 
The Schenck China Co., of this city, one of the most 
active glass and pottery jobbing interests in the state, 
‘plans to erect a new building at a cost of $85,000 at 420 
Penn Ave. A building permit has been granted, and con- 
struction will begin within a few weeks. The company 1s 
the outgrowth of one of the oldest glass and_ pottery 
jobbing houses in this part of the country, it being for- 
merly known under the name of the Greer, Milliken 


‘China Co. 

| = 

Records recently compiled disclosed that in one year 
the Macbeth, Evans Glass Co. produced 12,000,000 lamp 
chimneys of all kinds in the space of one year, and that 


| 
| 


f | 
had these been placed together end to end, the “line” of 
elass would have extended over 1,500 miles. This record 
placed the company in the “largest of the world” group 
of manufacturers. In addition to chimneys, which was 
the original output of the plants of this company, their 
line has been greatly augmented during the last few 
years. 


Emery Stewart and Judson Ballard have been added to 
the board of directors of the Citizens Glass Co., which 
concern will operate the former plant of the North Wheel- 
ing Glass Co., at Wheeling, W. Va. 


In order to increase capacity, caused by greater demand 
for its products, the Kearnes-Gorsuch Glass Co., at Zanes- 
ville, O., has added two furnaces to its production, one in 
their No. 1 plant and another in their No. 3 plant. These 
new furnaces will give employment to approximately 200 
additional workers. 

The Jefferson Glass Co., of Follansbee, W. Va., won a 
victory in the United States Court of Appeals, sitting at 
Richmond, Va., reversed the opinion of the United States 
District Court sitting at Wheeling, W. Va., in the case 
filed against it by the Western Gas Fixture Co. The 
plaintiff interest set up the claim that the defendant com- 
pany had infringed upon a patent lamp shade owned by 
the plaintiff. The district court awarded the plaintiff small 
The Court 
of Appeals reduced the verdict of the District court to $7. 

It has been proposed to change the name of the Davies 
Glass & Manufacturing Co., of Martins Ferry, O., to 
that of the Martins Ferry Glass Co. The proposal will 


damages, and the defendant then appealed. 


be decided at a meeting of the board of directors of the 
company. 


The Imperial Glass Co., of Bellaire, O., is working every 
department to capacity. Recently the company distributed 
the largest pay in its history, this amounting to approx- 
imate'y $15,000 for a two week period. 


Although the Charles Boldt Glass Co., of Cincinnati, 
O., proposes to erect a new plant at Huntington, W. Va., 
the company will continue its main offices in Cincinnati, O. 


With a capital stock of $100,000 the Rex Glass Co. 
has been formed at Wilmington, Del., for the purpose 
of manufacturing fruit jars. 

Glass factories interested in export business declare 
that foreign demand for such lines continues quite active 


for this season of the year. Shipments into Mexican 
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territory have-held up well, notwithstanding internal strife 
existing there. Europe is also buying rather liberally 
from Pennsylvania and West Virginia factories, and of 
lines adaptable to the requirements of those centres. Con- 
siderable glassware is also being shipped into Cuba and 
South American business continues to hold up well. 


Glass Industry in Holland 

The management of the Leerdam kollow ware factory 
propose to close the works as a result of the many diff- 
culties the concern had to:contend with in 1923. The 
staff, however, will keep the furnaces alight, upon condi- 
tion that wages be reduced 10 per cent for assistants and 
the hours of work being 
At the works of A. J. 
Bakker, of Nieuw-Buinen, the bottle furnace has ceased 
The Vermet Glasfabriek, at Tiel, 
dismissed their staff in December 
last. At Vlaardingen a small furnace recently collapsed, 


5 per cent for furnace hands, 
increased from 48 to 51 per week. 


working since Dec. 6. 
also; saysae enV erres: 
and work has had to be stopped indefinitely. Generally 
speaking, no improvement is as yet anticipated in the bot- 
tle industry. At Phillipps’, at Eindhoven, the production 
of electric lamps is proceeding normally, and the plant is 
now being enlarged. 


Miller in Five Million Dollar Merger 


It became known this week that what is said to be 
the largest combination of manufacturers of light- 
ing fixtures in the kistory of the industry was effected 
last week at the first meeting of the newly incorporate:| 
Miller Company at the offices of Edward Miller & Co, 
here. 

The Miller Company as now constituted represents a 
merger of Edward Miller & Co. of this city, the Duplex- 
alite Corporation of New York city and the Ivanhoe Re- 
gents Works of Cleveland with total assets of $5,000,000. 

For the present the general offices and headquarters of 
the combination will be at the old Edward Miller plant 
here: 

Rex J. Cole of New York, remains president, and 
Michael Schwarz, of this city, vice-president and general 
manager, as well as members of the board of directors. 
F. S. Terry, of Cleveland, vice president of the General 
Electric Company, and Douglas Thomson, of Hartford, 
are also directors. 


British Industries Fair to Open April 28 

The British Industries Fair of 1924 will take place in 
London from April 28 to May 9 and in Birmingham May 
12 to 23. One of the sections in which the exhibits will 
exceed those of former years, in variety as well as in 
In both of 
these branches the number of applications for space ex- 


character, is that of pottery and glassware. 
ceeds that of former years. Sealing wax, which is now 
used for the decoration of vases, and for jewelry, beads 
and enameled work, as well as for its more ordinary pur- 
poses, will be shown in a large range of beautiful colors 
and shades. 

Fancy goods will be shown in expensive assortments, 


and there will be a wide variety of toys and games, in 
which Mah Jong sets will figure extensively. Dolls will 
also be on exhibition. Basketware, silverware, and clocks, 
etc., are among the other classes of merchandise which 


will constitute prominent features of the company Fair, 


Czecho-Slovakia Glass Industry 

After a miners’ strike, which has lasted two months, 
has been settled, most of the glass works have again 
resumed work, but the slight drop in the price of coal has 
so far not had much influence upon the cost of glass and 
glassware. Taken all around, the situation remains criti 
cal, and, in many respects, is still similar to that which 
preceded the coal strike. Business remains difficult, due 
to the rise in the value of the Czecho-Slovak crown- 
piece, the high prices of raw materials, the increase in 
railway tariffs, and duties in general. Manufacturers are 
quite unable to reduce their prices sufficiently to enable 
them to compete with foreign goods, and, altogether, we 
have serious problems to solve. Producers are now sell- 
ing off the articles they have in stock; the goods now 
being manufactured are so!d at from 30 to 40 per cent. 
This policy is 
being adopted with a view to getting prices down to a 
level with those of foreign competitors. The number of 
people out of work has been slightly reduced. Owing to 
the reduction in prices, small exporters have been forced 
to suspend payments in many cases; this, however, is a 
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discount, but, of course, quality suffers. 


To Help 
You Make 
BIGGER 
SALES 


DVERTISEMENTS 

telling the qualities of 
Economy Tumblers are now 
appearing in Home Equip- 
ment, American Restaurant 
and Modern Hospital. Real 
interest is evidenced by the 
users of good tumblers and we 
are selling only through the 
trade. You, too, can make 
money selling this fine lead 
blown tumbler that sells at a 
very attractive price. Table 
tumbler size in barrels of 18 
dozen and cartons of 6 dozen. 


Economy Glass Co. 
MORGANTOWN, W. VA. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


BOSTON OFFICE 


BOSTON NEWS NOTES 


By 


RicHARD D. GRANT, REPRESENTATIVE 


IDLEWILD STREET 


ALLSTON 
MASSACHUSETTS 


F. Jardine, vice-president of the Gilchrist Co., 

who celebrated his sixtieth birthday. Many feli- 
tations were received by Mr. Jardine both personally and 
1rough the mail from his many friends, some of which 
‘ere accompanied by gifts of flowers. Mr. Jardine al- 
nough sixty years old has had only fourteen birthdays, 
3 his anniversary falls on leap year, and since in 1900 
aere was no leap year, eight years elapsed before Mr. 
ardine had another birthday. He was host on Friday to 
ye members of his firm and officers of the merchandse 
epartment of the Gilchrist Co., at a luncheon at the 
‘arker House. Mr. Jardine is a veteran Boston mer- 
aant and one of the best known merchandise executives 
1 the entire country. 


Basie reepes are in order to William 


He is vice-president also of the 
‘odman Cooperative Bank of Dorchester. 

| 

Many hundreds of visitors visited the establishment of 
famanaka & Co. at 456 Boylston street last week for the 
urpose of seeing the exhibition of ancient Chinese pot- 
sry on display. Some of the ware shown dates from 
emote pre-Christian times, down to the full flowering of 
he present. In looking at the older articles one cannot 
elp wondering at the regard for solid and substantial 
orms the ancient Oriental potters possessed as they 
rought their vessels for domestic or ceremonial use. 
Ine is reminded particularly by the dignified urns, vases, 
jad incense burners of the Han dynasty, 206 B. C. to 
21 A. D., of what has been said about the Chinese ar- 
sts employing only static forms which suggest weight 
‘ithout motion, in contrast to the highly energized art 


volved by the Greeks. The Sunw dynasty, 690—1280 


.. D., has been called the golden age of Chinese art and 
thile painters and sculptors were perfecting their tech- 
ique, the pottery-makers were refining their clay and 
hnventing new and more enduring glazs which have 
hithstood the action and vicissitudes of time and even 
f burial so that their wares emerge from the earth as 
rilliant and clear in patern as though a veritable rebirth 
ttended their resurrection. Belonging to this period 
yamanaka’s displayed the Lung-ch’tian incense burners 
if deep green glaze. There are other rare pieces, ivory 
ir bluish-white such as the Ju and Ting Yao wares. 
*orcelain was first made in China, and while its pat- 
srns and colors were the envy of European potters, it 
ras not successfully imitated in the West until the eigh- 
senth century. During the Sung dynasty, Korean pot- 
2rs received inspiration from the visits of artists from 
1e north with the result that during the Korai period it 
e been found that dishes of great beauty and covered 
vith exquisite designs which shine softly through the 
ne glazes with which they are covered, were executed. 


| 
| 
| 


Jones McDuffee & Stratton is this week featuring Syra- 
cuse China, of which all patterns are open stock. The 
decorations are very attractive and the texture of the 
body of the ware makes the decoration firing sate for 
the long wear of both gold and colors. Four new pat- 
terns of the new Governor Winthrop shape are being 
shown as is the “Alcora’’ which has a border design in 
yellow, green and black. Other shapes in this assortment 
are the “Syracuse-Tree”, showing o!d Indian tree pat- 
terns in a wonderful soft tone effect; the “Mandarin”, 
a Chinese floral border pattern in natural colors ; the ““Ken- 
moor,” a beautiful dark blue and gold brdered design, 
(one of the best-looking combinations of the lot); and 
others. The firm is also featuring a combination dish 
which may be used for hors d’oeuvres or for salads served 
in four individual portions, with the salad dressing in 
the centre bowl, which rises above the base. .\nother 
use for the dish is to fill it with candy, nuts or flowers 
for use as a centre decoration. 


Among the new Massachusetts corporations chartered 
during the past week is the Travers Manufacturing Co., 
Templeton, Mass. This firm is to specialize in baby car- 
riages and toys. It is capitalized for $25,000. The in- 
corporators are James A. Crotty, Gertrude M. Nichols 
and Tophelia A. Zallas, all of Worcester. 


Closer Relations Needed Among Distributors 

In a pamphlet prepared by the Domestic Distribution 
Dept. of the U. S. Chamber of Commerce, is presented 
the results of an inquiry conducted by the department, 
by means of a letter sent to 111 trade associations. 

Seventy per cent of these bodies replied. They in- 
cluded organizations of manufacturers, of wholesalers and 
jobbers, of retailers, of combinations of the above and mis- 
cellaneous associations, such as those composed of credit 
men. 

The answers are described as proving the existence of 
an encouraging condition. An almost universal desire is 
expressed for the closest relations between various types 
of distributors and a fine tendency is observed to regard 
the good of the consumer as an important factor in com- 
mercial economics. 

Many codes of ethics were submitted, some of which 
dwell particularly on the responsibility of the member to 
his association, while others emphasize the relations be- 
tween members, and many express a member’s responsi- 
bility to the public. 

Inquiry was also made as to what was being done by the 
organizations approached in the way of establishing a cen- 
tral bureau for collecting, dissecting and acting upon com- 


(Continued on page 64) 
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USINESS conditions in the middle-west continue 
on an encouraging basis. Spring lines of mer- 

chandise are moving rapidly both in a retail and 
wholesale way, although the retailers have just com- 
menced to advertise their spring lines. Results of in- 
ventory and furniture sales and clearance sales of house- 
furnishing lines held early this year have been equa! to, 
or better, than usual. Most of the dealers express a 
feeling that 1924 will show even larger sales totals than 
1923. A survey recently taken by G. H. Burr & Go. of 
New York, bears out this feeling. The survey of that 
concern indicating that 89 per cent of the merchants of 
the country believed in better business this year than in 


1923: 


The Chicago Glass, Pottery, Lamp and Housefurnish- 
ing Association held its regular meeting at the Morrison 
Reports of various 
committees were read and the nomination committee, for 
tke selection of officers for the ensuing year was ap- 


Hotel on Thursday of last week. 


pointed. The committee, which includes, Cyde Reasner, 
chairman; Oscar Helm, John Ling, E. M. Meder, Ira A. 
Jones and F. B. Tinker, will report to the regu!ar meeting 
the last Thursday, in March. Reports of progress on the 
insurance feature, now proposed for all members of the 
association, was shown. More data is to be gathered 
on the subject before the definite insurance proposition is 


made to the members. 


The Super Maid Cook Ware Corporation is new. 
Capital of the company is $40,000 and offices are located 
at 2734 W. 36st Street. The business of the company is 
manufacturing of cooking utensils. The owners are E. 
G. Grundstrom, Nels Shoan, Roy W. Wilson and S. J. 
Andalman, 


The N. O. Cederborg Co., of Aurora, Ill., makers of 
the famous Hispano-Moresque Lustre Ware, have ap- 
pointed William Bleesing, Chicago representative Mr. 
3teesing will maintain a display of the Cederborg line in 
the Shops Building, 17 N. Wabash Ave. The new num- 
bers in the Cederborg line include a variety of lamp bases 
in colors of extreme beauty. The popularity of pottery, 
especially the lustre decorated variety, is continuing un- 
abated. 


Watch your shipments from Germany. If they contain 
straw, burn it, as soon as the merchandise is packed. 
Government inspectors have been active in the Chicago 
district recently and are insisting that all straw contained 
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in packages from Germany be burned immediately. This 
precaution is being taken to prevent the spreading of the 
hoof and mouth disease now prevalent in Germany. Your 
cooperation with the government is necessary. Do not 
re-pack with straw from Germany, destroy it. 


The Mutual Metal Mfg. Co., has been formed a 
Chicago to make, and deal in, electrical lighting fixtures 
and lamps. Offices and factory are located at 4832 W. 
Division St., and the owners of the company are Henry 
Goodfriend, \William Christenson and M. J. Tanney. The 
Capital of the company is $25,000. 


Tke \Washington Light Co., an Illinois corporation, 
dealing in fixtures, lamps and electrical supplies, has been 
dissolved. 


The North American China Co., Ine., 1727 S..Wabasit 
Ave., has been incorporated for $10,000. This company 
deals in glassware, crockery and househo!d equipment. 
The owners of the concern are W. G. Floerke, G. Mj 
Floerke and A. G. Metcalf. 


J. Charles Maddison, vice-president of Montgomery 
Ward & Co., last week emphatically denied that Marshall 
Field & Co. kad gained control of that big mail order 
house. Reports have been current for some time past that 
Field interests were negotiating for the purchase of 
Montgomery Ward & Co., but they are “without founda- 
tion,” according to Mr. Maddison. | 


Reliable Department Stores, Inc., 3223 S. Morgan St. 
is a newly organized corporation to conduct a general re-’ 
tail department store business. The capital of the com-| 
pany is $25,000 and the owners are J. A. Weil, Abner) 
Goldenson and Nathan Dvorson. : 


The Fair Store was closed one day last week due to 
an accident in the sub-basement where alterations were 
under way. An old steam main dropped across the main 
cable supplying light for the building and broke the) 
cable, cutting off the light in the building. The accident. 
happened early in the morning, but no injuries resulted. 
The store was closed for the balance of the day rather’ 
than have customers grope in the darkness or semi-light. 


A claim of $104,000 against Germany has been awarded | 
to Marshall Field & Co., the award being one of twenty-' 
six granted by the mixed claim commission last week. 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I[llumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240 

E. M. MEDER CO. 

Direct Representatives ior Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

hoses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


EADY TO 
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BYVERS OF 


GIFT SHOP_& ART GOODS-DOLLS’ & TOYS ™ 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W, T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _  Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 


GLASS CO. 
30 E. Randolph Street 
F. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS GOMPLETE SAMPLE EINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN 7 


SERVe 


GS oo 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 


Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National. Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 
GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Gtass Co. 
Co-OpERATIVE FLint Grass Co. 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Displav Room, 1819 So. Michigan Ave 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 


Phone Har. 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP.WANTED 


SAL ESMAN, experienced, possessing acquaintanceship of 
Housefurnishings and Silverware departments to represent on 
commission basis attractive line of popular-priced merchandise for 
Northwest, Middle-West or Southwest territory. Foreman 
Brothers, 640 Wythe Ave., Brooklyn, N. Y. 


JANTED: High grade salesman to sell the Imperial Glass 

Company line of pressed table ware in the Metropolitan 

territory. Salary basis. Apply Cox & Company, 120 Fifth Ave., 
New York City. 


ANUFACTURER and Importer of Bavarian China Dinner 

Ware and Specialties desires services of high class salesman 
covering mid-west or Southern territory. Must have own clien- 
tele. Excellent proposition for man possessing these qualifications. 
Large stock carried for immediate deliveries. Replies held strictly 
confidential. Write particulars. Box 414, care CrocKERY AND 
GLASs JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Work of the Resident Buyer 
(Continued from. page 31) 

When the report is received in the store it is usually di- 
vided, and proper portions sent to each buyer concerned. 
Very trequently important additional information is sent 
the local office by the stores in the way of suggestions and 
Special wires and let- 
ters are sent whenever an unusual offering is secured or 
when a special opportunity or situation presents itself. 

Keeping track of the new things as they appear in the 
market is not the least of the activities of the resident office. 
Many stores pride themselves on having the “‘latest,’’ and 
the resident office sends samples of all such goods that it 
believes will be of interest immediately upon their appear- 
ance in the market. 


criticisms appearing in the reports. 


Pottery News 
(Continued from page 55) 

A motion was argued before Judge Law at Port Huron, 
Mich., last week in the case of the Mt. Clemens Pottery 
Co., against the National Brotherhood of Operative Pot- 
ters, on the petition filed by the plaintffs who sought an 
order of court restraining the Brotherhood and the local 
union of pottery workers from continuing the strike at 
that plant. The request for a temporary restraining order 
asked for by the plaintiff as granted by the court when 
the petition was filed August, 1923. The court reserved 
decision, and asked that briefs be filed. The plaintiffs 
were represented by the law firm of Beaumont, Smith & 
Harris, of Detroit, Mich., and the Brotherhood by Lones, 
Hill & Davidson, of East Liverpool. The strike at the 


plant of the Mt. Clemens Pottery Co., has been in effect 
about a year. The concern is not affiliated with the 
United States Potters’ Association. 


C. M. Bow, treasurer for the Summit China Co., of 
Akron, O., for some years died a few days ago at his 
home in Cleveland. For some time he was associated with 
the offices of the George H. Bowman Co., of Cleveland, 


There was a rather happy gathering of pottery end 
glass salesmen in the Claypool Hotel at Indianapolis, Ind., 
a few days ago, when Thomas Butcher, with his glass line; 
Alexander Fraser, with the H. C. Fry Glass Co.; George 
B. Fowler, with the Smith, Phillips China Co.; George T, 
Bratt, with the Edwin M. Knowles China Co., all hap- 
pened to ‘make’ Indianapolis at the same time. This 
crowd was entertained late last week by the firm of Kop- 
pleman & Fish, Ine. 


Closer Relations Needed 
(Continued from page 61) 


plaints as to unfair practices. Probably because the estabs 
lishment and maintenance.of such a bureau represents an 
advanced stage of development in the work of trade asso- 
ciations and a highly centralized organization, the affirma- 
tive answers to this question were fewer than in the case 
of others. The pamphlet includes useful suggestions in 
connection with the functions of such a bureau, and a 
general outline for its organization. 

We have reason to believe that any Economist reader 
who desires a copy of the pamphlet may obtain one, free 
of charge, by writing Alvin E. Dood, manager, the Do- 
mestic Distribution Department, Chamber of Commerce 
of the United States, Mills Building, Washington, D, C. 


Smith-Wadsworth Plan New Store 

Plans for transforming the new business home of the 
Smith-Wadsworth Hardware Co., Charlotte, N. C., have 
been worked out. The new store at 428-430 So. Tryon 
St. will contains some 15,000 square feet of floor space and 
a basement. Modern display fixtures will show the ex- 
tensive lines of merchandise to good advantage. On the 
second floor will be shown china, glassware and art and 
gift wares. 

The fire which swept the company out of its home on 
East Trade St. on December 16 consumed a stock of goods 
valued at something over $300,000. On the morning after 
the fire officers of the firm were looking around for quar- 
ters. The company has exclusive distribution on many of 
the types of goods carried in stock and orders were placed 
at once for opening up new quarters as soon as possible. 

The company is one of the largest retail and wholesale 
hardware firms in the Carolinas, doing something like a 
million dollars of business each year in the past few years. 

George P. Wadsworth is president of the company but 
is not actively connected with the managemnt of the store. 
F. B. Smith is vice-president, W. B. Hall is secretary, and 
J. A. C. Wadsworth is treasurer and general manager. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” = 

| “WILL NOT TARNISH” 

ON GLASS OR CHINA 

/ 

' THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 

i CHICAGO PHILADELPHIA CLEVELAND TRENTON 

I KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 

; SAN FRANCISCO BALTIMORE = 
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1 

aan : 


10" Ring Top Dome—Opal 


GILLINDER & SONS, Inc., 


“63 Years Young—with an up-to-date Factory’’ 


| 


A Full Line of 
Fish Aquariums, 
\ Hyacinth Glasses 
Domes 


Aquariums With Iron Stands 


Bowls, 


TUTTLE LU LULL POR CELL 


Cake Covers—Standard Sizes 


Tacony, Philadelphia, Pa. 
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Czecho-Slovakia Glass Industry 
(Continued from page 60) 


} 
ommon phenomenon whenever prices are much reduced. 
“he home market has not yet thrown off that quietness 


hich characterized it even at Christmas time, as the pur- 
shasing power of the people is still weak. Several estab- 
ishments are now, in view of all these adverse factors, 


yace to face with serious financial difficulties. The large 


Austrian houses are trying to resume business dealings 
vith Bohemia, and are doing everything possib'e to re- 
‘over the markets they have lost since the war. This is 
‘specially so as regards the East, where it is hoped to 
e-establish business without passing goods through the 
ands of middlemen. Owing to the economic weakness 
{ Germany, certain Hamburg export firms are entertain- 
ig ideas of trying to follow this example, but, so far, 
at least not to any great 
xtent—as Czecho-Slovak producers prefer to hold aloof 
rom these overtures. The French Potash Syndicate is 
Ow making every effort to get a strong position in 


ot with any meed of success 


-zecho-Slovakia, so as to secure that predominating posi- 
jon which used to be held by Germany; very satisfactory 
sTogress has so far been made by French potash here, and 
“1s confidently believed that the French concern will soon 
tive German potash entirely from the market. The 
rablonz fancy glass industry is in a critical state, owing 
2 increasing competition on the part of Japan. 


The German Glass Industry 

The prices of glass products in Germany during the 
past month were influenced by the high prices of raw 
material, says Reuters Trade Service. Inland sales of 
table and moulded glass ceased entirely, there being a 
complete absence of demand. In colored glass a tiny 
trade was still possible. Export sales were impossible, the 
high costs of production and the high freight rates in 
Germany giving the advantage to Czecho-Slovak and 
Belgian manufacturers. In some cases idleness and re- 
stricted operations at the hollow glass works could be 
brought to an end. Orders in hand, however, are not 
sufficient to ensure full employment for long, and the sit- 
uation is consequently very uncertain. Another report 
says: The situation of this industry has gone from bad 
to worse; the decrease of manufacture, and the d1-missal 
of staff, have become accentuated. The sales of products 
in the home market have ceased completely, owing to the 
bad state of the building trade, the scarcity of money and 
the difficulty of obtaining credit. The stabilization oi the 
mark and the issue of monetary tokens with a constant 
value, however, are steps which seem to be gradually im- 
proving the general lamentable situation. Factories are 
only managing to maintain their activity by executing 
some old export orders still on their books. Although 
the price of coal has recently been reduced by 17 per cent., 
new orders booked from abroad hardly cover half the 
cost of manufacture, due to increasing Belgian, French 
and Czecho-Slovak competition, 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 35-37 West 238d 
St. 
Cauldon China. Wood ®&_ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 
L. D. BLOCH & CO., 37-41 East 18th 
St, 


Importers of China and Glass, Mfrs. 


of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


Inc., 


Earthenware and 
Phone, Madison 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ine., 11 
East 86th St. 
The Famous 
known since 1840. 


HERMAN C. KUPPER, 
23d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


920 


“Haviland China’’ 


39-41 West 


Importers of Japanese Goods. Tele- 
phone—Stuyvesant 1056. 
MORIMURA BROS., 53-57 West 23d 


St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 23rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; 
Jones & Sons, Ltd., china; 
& Co., Ltd., earthenware. 
Gramercy 6626. 


George 
Wedgwood 
Telephone, 


The Fifth Avenue 
Building 


ma AL eee 


ena ae ae 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers ’Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


105-107 


Specialties 


TALYO TRADING CO., Inc., 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta. Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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SAVING THE DISCOUNT 
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tage of the best discount is always taken advantage 

of by the prudent merchant. There are, of course, 
occasions when the smaller merchant cannot do this, but 
unless the invested capital is inadequate to handle the store 
‘on an economical basis, the practice of paying bills to get 
the biggest discount is decidedly well worth while. It is a 
good credit building method but aside from this unques- 
tioned aid, every merchant saves money by discounting his 
obligations promptly. Practically every wholesaler and 
manufacturer allows customers something off for prompt 
payment. And if the merchant is able to pay for his mer- 
chandise promptly, he saves money. 


P eee oi bills promptly in order to gain the advan- 


OME small stores, however, lose money because they 

do not think the discount is scarcely worth having. 
‘This is a big mistake and here is one way to prove it. Sup- 
pose you order a bill of goods amounting to $300. Nota 
very big order as orders go, of course, yet big enough for 
you to save $6, if you pay for them at the “2 per cent, 
This means that you pay $294 for the 
goods and by paying for them in ten days you earn $6. 
Not very much, perhaps, but it pays to watch the dollars 
and let the pennies take care of themselves. 


OW, this and other customary discounts never show 

up large on individual ones of average size. It is for 
this reason that some people do not think it important 
enough to attend to. But itis. You keep on buying goods 
at intervals right along and while the individual orders 
may be small, the aggregate is large enough to insure an 
important item of earned income for the store. In fact, 


we happen to know of some stores who frequently add no 
profit at all to the original price of the merchandise, but 
make their profit from the discounts earned by paying their 
bill promptly. Naturally, this is not true of everything 
this store buys, for this is not a profitable basis for con- 
ducting a retail business. But it is often done in making 
a leader for sales and explains why some stores undersell 
others, sell at cost and yet make a small profit on the 
transaction. 


ry figuring the profits from retailing, every merchant 

hould consider his profits as coming from two sources 
—from profit on the sale of his merchandise and from 
discounts earned on his bills. These discounts vary but 
usually range from 2 to 10, per cent, depending upon the 
manufacturer or distributor. The average discount is 2 
per cent and terms on bills rendered to stores are usually 
2 per cent, 10 days, or 30 days’ net. Two per cent in ten 
days may not seem very much, but when you stop and think 
that the discounts earned in this way, just about balance 
the losses arising from depreciation of merchandise, you 
begin to see that it runs into an important sum each year. 
In fact, a good many stores find it so important that they 
figure the real cost of merchandise, minus the discount. 
Other stores consider discounts as a direct source of profits 
and so charge them to the profit account. If you do not 
think so, take up your pencil and do a little figuring. If 
you think the 2 per cent is so small that it is scarcely worth 
anything, just figure out what you could have saved by tak- 
ing advantage of it. If you do this you will find that the 
insignificant little 2 per cent, is equivalent to 36 per cent a 
year. And that is worth saving. 
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Is the Real Salesman a Rare Bird? 


The Combination of Qualities Which Should 
Constitute the Top-Notch Salesmen, Not 
Possessed By All Who Think They Can Sell 


PTVMTUOUUUAHLUUGRUILOOILUOLUULELLOELIUUULLLCGLUUUGAUUGALPEEUOCO CLD 


so rare as a day in June?” the sales manager of a 

well-known local office supply concern would answer 
without hesitation, A real salesman. His answer would 
be based not only on his years of selling experience, but 
also on several years spent in a buying office. 

Before going into the selling game, he said recently, I 
was for nearly ten years assistant purchasing agent for one 
of the largest concerns of its kind in the country. During 
that time I came in contact with hundreds of men looking 
for orders—I mean that literally—and among them were 
not more than three who had the qualifications of a real 
salesman. Think of it, three men in hundreds with the 
combination of courage, tact, education, knowledge of 
the buyer’s needs, ability to think quickly and clearly, 
and other requirements of the ideal salesman. Many of 
them had some of these qualities, but with practically all 
of them there was some important element lacking. 

During the years I was buying things I saw some good 
selling done, and I also saw some attempts to get buisness 
that were really laughable. In one of the latter cases I 
saw a man try to land an order for more than $50,000 
worth of equipment with nothing more than his acquain- 
tance with the chief purchasing agent, a price list and a 
box of super-excellent cigars. Ninety per cent of his sell- 
ing effort was contained in the box of cigars, and yet he 
was one of the most surprised men in the countiy when 
the order went to a competing concern. To this day he 
probably thinks the purchasing agent did him dirt by 
taking the cigars and not giving him the order. Per- 
sonally, I think the agent did wrong in accepting them, 
but he might have done so with the idea of teaching the 
giver a lesson. They had known each other for years, 
and it may have been the only way the agent saw to 
give him a gentle rebuke. 

A moment ago I mentioned among the attributes of the 
perfect salesman a knowledge of the buyer’s needs. This, 
probably, is one of the most difficult selling points to 
acquire, yet is one of the most valuable of them all. To 
know a buyer’s needs and be able to fill them for him 
means rendering service, and selling service is today an 
extremely important thing in many lines of business. If 
a salesman is in a position to show a buyer how he can 
make or save money, and can demonstrate it, he does 
not have to talk much about his merchandise. 

This is illustrated by an incident which recently came 
to my attention. A well-known wholesale house was in 
the market for some new filing equipment. The executive 
in charge of the buying was about to close with the repre- 
sentative of a certain concern—a personal friend of his— 


if called upon to answer the poet’s question “What 1s 


Twelve 


when he received a call from the salesman of a competing: 


house. The latter had had considerable experience in 
the shoe game, and knew the ins and outs of the business: 
thoroughly. 


To make a long story short, he stacked his experience: 


against the other man’s friendship with the buyer and} 
won. His knowledge of the buyer’s business enabled him 
to work out a system that not only permitted a quicker 
and cheaper handling of records vital to the business, but 
could be operated with less equipment than had previously 
been used. This had the further factor of conserving: 
space, which, with business rent at their present level, 
meant an additional saving. The successful salesman, in 
other words, sold service and let the merchandise take: 
care of itself. The other man had only the knowledge of 
his own merchandise and his friendship with the buyer 
to bank on. 

Similarly, I know a certain salesman who has made an’ 
intensive study of retail merchandising with the sole idea 
of selling service and merchandise together. That he has: 
been successful is shown by the fact that many of his. 
ideas have been made use of by prominent buyers of his 
lines. It goes without saying that his efforts have borne: 
fruit, and that he has an enviable following in the retail 
trade. I know another concern that is filling vacancies in: 
its sales force as they occur only with men who have had 
retail buying experience. The same is true of another 
house, and the idea is the same in both cases. . They- 
know that a man who has himself solved a buyer’s prob- 
lems will be a far better salesman for his experience. 

The element of courage is lacking in many salesmen, 
or apparently so. By this I do not mean actual physical 
courage, but the kind of courage that keeps a man from 
“yessing” a buyer when he knows the latter is wrong. I 
have known men to lose orders for which they have 
worked hard and long because they were afraid when 
the right moment came to “stand up” to the buyer. 

One of my own men was involved in a case of this. 
kind, not long ago. A certain prospect of his, a man 
whom he had known for a long time, gave indications of 
being in the market for considerable equipment. He 
turned out to be a hard nut to crack, and my man asked 
me to help him out. I did, and the two of us worked our 
heads off in figuring out an attractive proposition. The 
prospect admitted that our efforts had been successful, 
but he was very coy about putting his name on the dotted’ 
line. Finally, however, he decided to sign up for a part: 
of the equipment. It so happened that, in order to make 
the general proposition attractive, we had figured very 
closely on the part he decided to take. It amounted to 
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a pretty fair sum, and the prospect was greatly surprised 
when I told him that it was a case of “whole hog or none.” 

Matters rested there for some time, and a few days 
afterward my man came to me and told me that the pros- 


“pect was putting pressure on him to have the partial order 


accepted, pointing out that he was a friend of the sales- 
man and that the latter should do something for him. 
That got me angry, so I took the salesman with me to 
the prospect’s office. Using the friendship theme, I went 
after him hammer and tongs, making no bones about tell- 
ing him what I thought. of a man who would try to profit 
at the expense of a friend. Among other things, I pointed 
out how the salesman worked on commission and how he 
(the prospect) had wasted his time and probably caused 
him financial loss. 

The prospect began to cave in at that, so I swung 
sharply around to the “do-it-now” theme. Fifteen min- 
utes later a deal for the whole equipment had been closed. 
‘The point of the incident is that my man did not have 


‘courage enough to refuse an order: which meant no profit 


for the house when all was said and done and to tell the 
prospect what he thought of him as a catspaw. I realize 
that the matter was made harder for the salesman because 
he stood to lose his commissions if he refused the partial 
order, but it is tests of that kind which bring out the 
difference between the real salesman and the other type. 
_ My man certainly profited by the experience, however, 
not only in that he got much larger commissions than 
‘otherwise would have been the case, but in that he learned 
the value of sticking to his guns when he knew he was in 
the right. Incidentally, it gave him a new light on the 
yalue of friendship as a factor in getting business. 


The Mechanical Toy Industry 

In an interesting address broadcasted over the radio, 
from Station WJZ, New York, Ferdinand Strauss, one 
of the pioneers in the American toy industry, said in part 
as follows: 

The radio receiving set at which you are now sitting is 
just so much wire, wood and rubber—but when from 
somewhere out of the ether there comes a spark that 
imbues it with life, that mass of wire, wood, steel and 
rubber speaks—sings—plays. It lives! 

So too with toys. What was just tin and paint, be- 
comes a thing of movement and animation. The tiny 
spring motor with its gears and rods gives the toy its 
motion and action. It lives over in miniature form the 
actions that. characterize the thing it is made up to 
represent. 

The brief history of the American made mechanical 
toy is interesting. 

The Mechanical Toy Indstry in America is of com- 
paratively new origin, but ever since its inception in 1914, 
this new-born industry has made rapid strides toward 
recognition—in seven-league boots as it were, so great 
has been its progress. 

. Necessity was the Mother of the Mechanical Toy In- 
dustry in America. Previous to 1914, miniature mechan- 
ical toys were manufactured in Germany. When the war 
was but one week old, in August 1914, I set to work to 
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procure the necessary machinery and dies for the manu- 
facture of the first miniature mechanical toys in America. 
After’two years of experimental work-and a large outlay 
of. money, I succeeded in putting out a toy called the 
Alabama Coon Jigger—as perfect in mechanical ingenuity 
and appearance as when it was made in Germany. The 
price was no higher than the imported toy. 

One good thing led to another. The natural evolution 


from this first mechanical toy has brought forth numer- 


ous others, and today American lines are in every way 
superior to the best made and most popular line formerly 
produced in Germany. 

One can take as a reason for the success which has 
crowned the efforts of the American Manufacturers, the 
fact that with their typical American go-getiveness they 
have done away with hand labor wherever possible. Now 
98% of the work connected with the manufacture of 
mechanical toys is done by automatic machinery. This 
new industry has become a factor in the commercial life 
of America. I can safely say that 80% of the mechanical 
toys sold in America are of American manufacture. 
These toys go into hundreds of thousands of homes and 
the volume of business done runs well into millions of 
dollars. American manufacturers have shown by their 
creative ability that they are able to meet the best of 
European competition. Modern methods have helped 
this new American industry establish itself. 

The American manufacturers early realized the neces- 
sity of co-operating with their dealers, the merchants who 
placed the toys directly into the hands of the children 
or their adults. Newspaper advertising, display figures, 
window placards and other forms of publicity—all to 
help the dealer sell more toys were used, and are still 
being used. Special electric demonstrators were placed 
in the store windows of the more progressive merchants. 
The walks in front of these dealers’ 
crowded with people, young and old, who paused to watch 
the dancing of the large mechanical figure. The interest 
thus created was so strong that many of them entered the 
store to purchase for their little ones miniature replicas 
of the delightful dancer in the window. 

Another point to be taken into consideration as regards 
the wonderful growth of this industry is the educational 
value of the animated—or mechanical toy. 


windows were 


There are hundreds of thousands of city, children who 
have never seen a real honest-to-goodness mule. Yet a 
child watching the mechanical toy mule, although he has 
never seen a live one, will, when he goes away, take with 
him an impression of what a mule does and looks like, 
how he kicks and runs about—an impression so strong, 
it would seem he had seen a real mule that did everything 
but bray. 


The mechanical toy is creating a sensation that can be 
compared in a way to that caused by the sleeping doll. 
The words sleeping doll immediately brings to the mind 
of a little girl (or a grown-up too, for that matter) an 
image of a doll that does just that—sleeps. She associates 
the action of the doll with the opening and closing of a 
real baby’s eyes.. And compared to the doll with fixed 
eyes, the sleeping doll seems to live. 
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Purchasing Power High, Reports Middle- 
West 

The summary of business in the portion of the Middle- 
West, served by the Reserve Bank of St. Louis is charac- 
terized in the bank’s monthly bulletin as “in the main satis- 
factory.” The report continues: ‘While considerable ir- 
regularity still exists and some week spots are in evidence, 
recent gains in certain lines were maintained and in a few 
instances increased. Routine distribution and consump- 
tion of commodities continue heavy and stock in all positions 
are of moderate proportions. Without any growth in buy- 
ing for forward requirements nor change from the policy 
of conservatism which has prevailed for many months, re- 
tail merchants are placing fair orders for additional sup- 
plies, and the character of their purchases indicates no 
contraction in the outlet to final consumers. Due to almost 
universal employment at high wages, the purchasing power 
of the public in the industrial centers continues in a strong 
position, and with improvement in market conditions and 
prices of farm products, reports from the country are more 
encouraging. 

“As compared with a year ago, when a rapid expansion 
was taking place in commerce and industry, a number of 
important lines show rather sharp decreases in sales. 
However, the situation now is apparently on a sounder and 
more satisfactory basis than during the earlier period. 
Further progress has been made in price stabilization, 
changes during the past thirty days having been relatively 
narrow, and there is an almost entire absence of specula- 
tion in commodities. 

While their books show a smaller volume of advance 
orders than during past years at this season, merchants 
and manufacturers view this as a rather healthy symptom 
and take it to indicate that the goods which have not been 
ordered in advance will be purchased currently during the 
next few months, thus insuring continuance of activity 
at least through the first half of the year. 


British Exports and Imports 
British exports to the United States for December 
show an increase of about 43,234 cwt. The foreign 
trade in British products for the month of September, 
1923, as compiled by the Pottery Gagette of England, 
are as follows: 


Export oF CHINA, EARTHENWARE AND GLASSWARE 
Month Ended 


Dec. 31 
1922 1923 
cwt. 
Porrery : 
Abe Wldie-b lec Me parr GA baa ar opm toate cole a 2,060 6,215 
oy UR SRRA Se a otteae tect, SaUe Ee nears 33,436 71,269 
‘GB tazdleeen aerate ae ere cee ation 10,665 19,420 
SPAT centine si epublicueerstiiereemitee tte 16,046 29,980 
Gee British sontie Anricasen semiermemeeeeee 7,850 7,020 
we BS ritishebiast eindtes wade cen cette 45,504 26,283 
re ustralia &. J: cseeie eae eee tees 15,634 19,747 
‘a NE€w .Zealatid wean cetieencie arate 6,974 13,011 
te Canada active set serareeeie cece see teers 27,105 52,559 
+ JO ther s@ountrias a. seme neem 124,528 208,571 
Made up as follows: 
Porcelain, Chinaware, and Parian......... 1,280 1512 
General Earthenware, Semi-Porcelain and 
Majolica ta csistcrctcteee tocar pinatae 59,566 OVI! 


Stone wanes: elias date ce ween meee 3,522 4,282 


GLAss: 
Ullumimatitig? Ss) as0 0 once cle aus «ehcp se ee ato 430 572 
HDomesticv and. Eancy.. .jekeauee cece 1,134 2,335 
Botileswand eJatsoc ave Seecekewieutscamien gross 26,233 27,728 
Imports oF CHINA, EARTHENWARE AND GLASS 
Porrery : 
Porcelain, Chinaware and Parian.......... 1,325 1,047 
PAIS other iisnt oc nk Seeks cueaieeie eee 27,036 38,054 
GLASs: 
Miliamminiatine w+ eyes cicero s chet iemactore serene 14,847 13,436 
TWomestic and Pancyzcmeasccceen eee er 38,077 47,294 
Bottlessande|ars-)ee-eem eae tee gross 86,485 1,180,185 
Re-Exports oF CHINA, EARTHENWARE AND GLASS 
Portery : 
Porcelain, Chinaware and Parian.......... 68 25 
All other sorts. ....2....00--0 +--+ sseeseun 139 960 
GLAss: 
PDomestic atid Hancys...c- cere eee 299 1.181 
Bottles and) Jarsica sade cera gross 965 1,333 


+ Including cooking utensils, table glassware, ornamental glass- 
ware. 


. British China and Earthenware Trade 


Summarizing the production of British China and 
Earthenware for the past year, Commerce Reports says: 

With two exceptions the 1923 British imports of china, 
earthenware, and clay products increased over those for 
1922. The most important were glazed wall and hearth 
tiles, which amounted to 96,596 hundred-weight, com- 
pared with 37,025 in 1922, accompanied by a correspond- 
ing decline in the average price from £1 9s. 11d. to under 
£1 2s. 4d. per hundredweight. Bricks imported increased 
from 535,000 in 1922 to 7,372,000 in 1923, the price fall- 
ing from £3 13s. 4d. to £2 8s. per thousand, while all 
other tiles received reached 331,086, an increase of 100,000 
over 1922, the average price dropping from 7s. 1d. to 5s. 
7d. Porcelain, chinaware, parian, and electrical ware 
showed an appreciable increase, and tiles for floors, pave- 
ments and mosaics, and sanitary ware decreased. 


Exports GENERALLY SHOW INCREASE 


On the whole, British exports of china and earthenware 
(excluding bricks) showed a marked increase-in 1923 over 
the two previous years, the amount in 1923 aggregating 
4,432,737 hundredweight, compared with 3,251,256 in 
1922 and 2,765,440 in 1921. The items registering the 
greatest increase were sanitary ware, refractory goods, 
general earthenware, and unenumerated tiles. The larg- 
est purchasers during the year were the United States, 
Argentina, Australia, and Canada. 

The following table shows the amounts and values of 
the principal items shipped abroad in 1923, compared with 
the figures for 1922: 


Principal exports of chinaware and earthenware from 
Great Britain, 


Items Value Value 

1922 1923 
Sanitarya watet~.icc dace sein. © Geer £888,631 £1,123,799 
Reiractonyac QOS. anata seen cee 383,663 428,957 
General earthenware ............2-.5 3,596,960 3,760,496 
All other tiles (excluding floor tiles) .. 308,691 517,917 


Considerably more floor tiles were sent abroad in 1923. 
Porcelain, chinaware, and parian showed a slight increase. 
Stoneware sales remained at about the same level as in 
1922. 
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Business Fair, Says Philadephia 

The Philadelphia Reserve Bank, in its monthly clas- 
sified report of the conditions of demands in the various 
lines of trade at end of February, states that out of 
thirty-nine such lines, none scheduled demand as “good,” 
where as one thus scheduled it at the end of January, three 
at the end of December and five at the end of November. 
In seven, demand is classified as poor or “poor to fair,” 
as against nine at the end of January and twelve at the 
end of December. Under the classification of “fair” or 
“fair to good,” there are placed thirty-one. 

Stocks of merchandise on hand at the end of the month 
are characterized as moderate in twenty-one of the thirty- 
nine lines of trade, as light in seven and as heavy or “mod- 
erate to heavy” in the rest. Prices are stated as lower 
in two of the thirty-nine lines of trade, as firm in nine and 
unchanged in the rest. None is scheduled as higher. 


Toy Exposition Scores Success 

The ninth annual Toy Show in progress for eight weeks 
at the Hotel Imperial, New York, was a big success. The 
managers declared that the attendance had been larger 
than at any previous exhibition, and that the displays 
_had been much more elaborate and original. Particular 
interest centered in a doll with twelve detachable heads. 
Instead of sending the toys on display back to their 
individual show rooms this year, most of the 150 exhib- 
-itors directed that they be sent to settlement houses for 
distribution among the poor of the city. Manufacturers 
from all parts of the country were represented at the 
| show. 


Kresge Acquires Palais Royal Store 

The Kresge Department Stores, Inc., formed last 
August to act as the parent company for a chain of de- 
‘partment stores, has announced the acquisition of the 
‘Palais Royal, a Washington department store established 
forty-five years ago by Abram Lisner. It was announced 
‘that more than $4,000,000 was involved in the deal. Short- 
ly after the formation of the Kresge Department Stores, 
Inc., by S. S. Kresge, founder of the chain of five and 
ten cent stores bearing his name, the business of L. S. 
'Plaut & Co., Newark, N. J., was acquired by the company. 
In announcing the purchase of the Palais Royal S. S. 
Krege stated that the company expects to acquire other 
stores from time to time. Within the next year a seven- 
story addition, involving an expenditure of about $3,- 
000,000 will be made to the L. S. Plaut & Co. store in 
‘Newark. The combined sales of the two stores is in 
excess of $10,000,000 a year. 

_ Registers “Kay Dee” Toy Trade-Mark 
The National Package Products Company, Anderson, 
Ind., maker of knock-down toy vehicles, has made appli- 
cation for registration of its trade-mark “Kay-Dee” which 
t has used on knockdown toy cars since 1919, R. M. Allen, 
general manager, informs Printers’ Ink. This line, which 
Ss sold through jobbers and distributors, is advertised in 
dublications reaching the toy trade and by direct mail. 
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Owner of Fair Store Retires 

A big change is being made in the management of the 
Fair Store, Toledo, O., popular priced department store. 

After twenty-five years as sole owner and active man- 
ager of the store, S. Margolis has announced his retire- 
ment from active connection with the organization. He 
will at once sever all connection with the Fair store and 
will, following a trip of a few months’ duration, return 
to Dayton to resume his other business interests and per- 
haps to engage in an entirely new line of business in this 
city. 

Following the retirement of the former owner the Fair 
store will be conducted along the same lines by A. Mar- 
golis, son of the former owner, and M. Frankel, his son- 
in-law. Both of these men have been connected with the 
active management of the Fair for many years and are well 
known locally. The new owners will show the same inter- 
est in the wants of Dayton people and will endeavor to con- 
duct this store in the same efficient manner as formerly. 


Watt Store to Build 4-Story Addition 

Watt & Shand, Lancaster, Pa., will begin building op- 
erations at an early date on a large four-story addition. 
The addition will occupy a large corner plot, and when 
completed will add approximately 25,000 sq. ft. to the 
present store, giving a total of 115,000 sq. ft. of selling 
space. 

There will be three new passenger elevators and one 
freight elevator in the addition. Package chutes, inclosed 
stairways, and other service features will be included. 


Much of this space is now occupied by the store, but 
it is in old buildings which will be removed. The new 
building will be constructed to conform with the style of 
the present one. Two years ago the concern started this 
program of expansion. Since that time the present store 
has ‘been completely renovated and remodeled, and new 
fixtures have been installed throughout. 


Be Proud of Your Job 

In an address before the organization of the J. N. 
Adoin & Co, store, Buffalo, one of the units of the Asso- 
ciated D. G, Corp. of which Samuel W. Reyburn is presi- 
dent. Mr. Reyburn, drawing attention to the three phases 
which make up the organization of an individual—the 
mental, and the spiritual, gave his hearers sound advice as 
to the means for developing each phase, saying that if 
these phases work together, if each one does its duty, you 
are almost bound to get a certain result; that is, a good 
character ; a good, fine, full life. 


After emphasizing the importance of retailing as a 
factor in present-day civilization, Mr. Reyburn described 
the Associated Dry Goods Corporation as an organization 
composed of three groups of workers and representing a 
typical slice of our civilization. As one group he men- 
tioned the stockholders, as another the management—the 
executives, whose business it is to think through to a 
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ARIOUS improvements have been made at the 
salesroom of the importing concern of William G. 


Mueller, Inc., 49 West 23rd st. 
been made considerably 


The place has 
more attractive, by a rearrange- 
ment of the display tables, which have also all been re- 
covered with plum colored velvet, which makes a very 
effective background for showing off the samples. In the 
way of adding to the efficiency of the establishment, the 
office space has been enlarged to make room for several 
more employees and the capacity of the stock room has 
also been increased to admit of carrying quite a good deal 
more stock than at present. 


“Sid” E. Thompson of Copeland & Thompson, Inc., 
having gotten his new showrooms at 206 Fifth ave., all 
in apple pie order and his new organization running 
smoothly leaves on Sunday for his initial trip for 1924. 


T. A. McNicol head of the T. A. McNicol China Co., 
East Liverpool, O., was a visitor in New York the latter 
part of last week en route from Boston where he spent 
several days on a business trip. 


George Miller of the Edward Boote selling force, left 
last Sunday for a trip over southern territory, usually 
covered by E. S. Curtis. The latter is just recovering 
from a severe illness and is not yet equal to the arduous- 
ness of a road trip. 


Herbert Schulenburg, manager of the ceramic depart- 
ment of Palm Bros., was welcomed back by his associates 
at the concerns New York office last Monday, after being 
away a month suffering from a very serious attack of in- 
fluenza. He is now feeling quite himself again and was 
glad to be able to return, to take up the reins of business 
once more. 


Maurice Berthe traveling representative for E. Torlot- 
ting left last Monday for a spring trip through the South 
and West, with Mr. Torlotting’s well known lines of im- 
ported glassware and art pottery. 


Henry R. Shirley, western traveler for Maddock & 
Miller, Inc., departed last Sunday for a trip over his terri- 
tory through the west, which will take him as far as the 
coast. 


W. J. Craig, traveling representative for Copeland & 
Thompson, Inc., left last Sunday to call on the trade 
through his territory in the west. He expects to be away 
until the latter part of May. 


Siateen 


Harry J. Godfrey and Chas. Giambalvo western and 
southern traveling representatives, respectively, for Geo, 
C. Kindt & Co., left last Saturday for spring trips over 
their territories. 


John W. French with John Davison, Inc., was another 
salesman to get away last Monday for a Sate campaign 
among the buyers through the middle west. 


After spending several weeks at Sebring, Fla., Chas. L. 
Sebring, head of the Sebring Pottery Co., Sebring, O., 
arrived in New York last Thursday, appearing in the 
pink of condition, after his rest and anxious to get back 
to the factory to take up his duties there. He left for 
home last Friday after attending to special business mat- 
ters here. 


Chas. A. Postley & Sons to Move 


Chas. A. Postley & Son, now at 2 East 23rd st., where 
they have occupied quarters for several years past, an- 
nounce that they have leased from May Ist, the entire 
second floor at 35 West 23rd st., now occupied by the 
Pittsburgh Lamp Brass & Glass Ga The Postley con- 
cern which specializes in housefurnishing lines, has been) 
steadily increasing its business from year to year, until) 
they have outgrown their present location. The new 
place will give them just four times the space that they 
now occupy and will admit of adding several new lines to 
their display. 

The Pittsburgh Lamp Brass & Glass Co., 
at 61 West 23rd st., about May Ist. 


will locate : 


Buyers in New York 
Marcu 7TH, 1924 


A. S. Brager, toys, Brager’s, Baltimore, Md., 115 West 30th st 
(BF. Levis). 

W. W. ‘Layior, housefurnishings, ete., D. M. Read Co., Bridge 
port, Conn., 315 4th Ave. (D. G. Alliance), 

C. W. Conana, housefurnishings, Porteous, Mitchell & Brow 
Co,, Portland, Me., 432 4th Ave. (D. G. Union). 


Marcu 10rH, 1924 


W. F. Hodges, housefurnishings, W. Hodges & Co., Philadel 
pniaw ea: 

I, A. Dempsey, lamps, McCreery & Co., Pittsburgh, Pa., 23 Ea: 
26th St. (W. T. Knott). 


Marcu 11TH, 1924 


M. E. Wright, china and glassware, G. H. Bowman Co., Syri 
cuse, N. Y., Latham. Hotel. 

G. M. Eytinge, gift shop novelties, American Wholesale Cont 
Baltimore, Md., 354 Fourth Ave. 

Dy St Carlson, housefurnishings, R. H. White Co., Boston, rn 
Fourth Ave. | 

S. M. Averill, lamps, Jordan Marsh Co., Boston, 432 Four 
Ave. | 
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H. E. Kline, housefurnishings, china, Watt & Shand, Lancaster, 
Pa., 432 Fourth Ave. (D. G. Union). 


Marcu 12TH, 1924 


W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). 

W. B. Shockley, china, glassware and housefurnishings, J. B. 
Ivey & Co., Charlotte, N. C, 352 4th Ave. (Kirby, Block & 
Fischer). 

A. Moser, housefurnishings and china, The Outlet Co., Provi- 
dence, R. I., 105 Grand St. (Jay Co.). 

C. W. Conant, housefurnishings, Porteous, Mitchell & Braun 
Co., Portland, Me., 432 4th Ave. (D. G. Union). 

M. Blum, lamps, M. Blum, Philadelphia, Pa. 


Marcu 13ru, 1924 


J. S. Martin, china, Jordan-Marsh Co., Boston, Mass., 432 4th 
Ave. 


Denton’s New Store Opens 


Denton & Co.’s department store, occupying a handsome 
five-story building in Ashville, N. C., was opened to the 
public Feb. 8. The store from top to bottom is spacious, 
giving the impression that no department is cramped. 

Within a short time an under-priced basement will be 
opened, and it will be in keeping with the basements of 
the department stores of cities of much greater popula- 
tion than Ashville. At present only five floors are being 
utilized; but other lines will be added in the near future. 


Tariff to Be Subject of Importers Convention 


The list of banquet speakers at the import conven- 
tion to be held in New York, April 8, under the auspices 
of the National Council of American Importers and 
Traders, Inc., will include Julius H. Barnes, President 
of. the Chamber of Commerce of the United States, 
and Dr. S. Parkes Cadman. The tariff will be the prin- 
cipal subject at the business sessions of the convention, 
which will be held at the Hotel Astor. Customs experts 
will preside at these sessions. 


A Chinese Potter’s Sacrifice 


Sometimes the Chinese potter’s work demanded sacri- 
fice. T’ang Ying, the famous director of the imperial fac- 
tory at King-te-chen in the first half of the eighteenth 
century, speaks of T’ung, a simple potter, who unhesi- 
tatingly laid down his life to appease the wrath of God 
of the Furnace. “By the western wall of the Ancestral 
Tablet of the Guardian Spirit of the potters stands a 
dragon bowl, three feet in diameter and two feet high, 
with a fierce frieze of dragons in blue and a wave pattern 
below. It was made in the Wanli period of the Great 
Ming. For years these fish-bowls had presented insup- 
erable difficulties in the making. The superior had in- 
creased in severity. Thereupon the divine T’ung took 
pity on his fellow-potters and served them by alone lay- 
ing down his life. He plunged into the fire and the 
bowls came out perfect. . . . The vessel’s faultless glaze 
is the god’s fat and blood and the body material his body 
and flesh the blue of the decoration, with the brilliant 
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|e you are making a buying 
trip to New York, begin at 
the Fifth Avenue Building. 
Here you will find the New 
York offices and salesrooms 
of the leading manufacturers 
in this line. Their sample 
stocks form one of the finest 
and most extensive displays 
ever gathered under one roof 
for permanent exhibition. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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ONDITIONS in the generalware pottery industry 
@: have been considered “spotty” during the last ten 

days, according to managers, but this refers en- 
tirely to the receipt of new business. Some mails are 
exceptionally heavy, and then for a while there is a lull 
in new bookings. The situation, however, has been dis- 
counted by the manufacturers, who declare that distrib- 
utors are fairly well supplied with stocks for all imme- 
diate needs, and that as January business has not been 
shipped, buyers are awaiting the receipt of these shipments 
before writing additional orders. 

Taking the existing situation into consideration, the 
pottery trade as a whole is normal, and all plants have suf- 
ficient business on hand to insure steady operations for 
months ahead, at least through the first and second quar- 
ter. There is nothing to be alarmed over because trade is 
classed as “spotty.” The rush to place orders is a thing 
of the past, so far as the current quarter is concerned, but 
still there is always some new business coming in. 


Notwithstanding the fact that cold weather in February 
caused a loss in kiln production, shipments were larger 
during the month than for the corresponding term a year 
ago. This is shown by the records of both river and rail 
business. A rather large amount of ware is now being 
shipped from this market south by water, and yet the 
records of rail shipments are quite ahead of that of a year 
ago. Shipping records for the first two morths of the 
current year, both carlot and less than carlot shipments, 
far exceed totals for the first two months of 1923. 


W. E. Wells, of the Homer Laughlin China Co., as is 
his custom at this season of the year, is spending a holiday 
at Pinehurst, N. C., where he has been active on the golf 
links. Reports from Pinehurst disclose that \[r. Wells 
has been making some excellent scores. 


“We have no announcement to make at this time who 
will succeed to the vacancy caused by the death of Joseph 
C. Davis our western salesman,” declared President Ho- 
mer J. Taylor of the Knowles, Taylor & Knowles Co. It 
is probable, however, that a selection will be announced 
before the end of the month. 


Stealing casks, barrels and crates of decorated ware 
from pottery plants has become so general of late, that 
the East Liverpool police department has thrown out a 
net to catch the thieves. Rather heavy losses have been 
sustained in this connection by the Knowles, Taylor & 
Knowles Co., Harker Pottery Co., Potters Co-Operative 
Co., Standard Pottery Co. and the T. A. McNicol Pottery 
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Co. These packages have all been marked for shipping, 
and have been rolled outside plants awaiting transportation 
to the shipping stations. The thieves have been operating 
during the night and it is said that a truck has been used to 
haul the plunder to a “fence’’ where it is repacked and 
shipped east. Losses to date have been placed at close to 
$5,000. 

The tunnel kilns at the new plant of the Homer Laugh- 
lin China Co., had been in operation only a few days when 
an idea along the line of improvement entered the mind 
of Robert Berg, plant electrician that would be of great 
service, and immediately the suggestion was adopted by 
C. P. Harrop as a permanent attachment to all kilns here- 
after built. The idea of Mr. Berg was to attach an electric 
signal to the inbound track to the kilns, so that when a car 
was about to be rolled into the kiln the outbound door of 
the kiln would under guard. When a car is entering the 
kiln, one must of necessity be taken from the opposite end. 
The signal is an electric siren, operated automatically when 
an inbound car passes over a given point, and indicates to: 
those stationed at the opposite end that a car is ready for 
the kiln, and one ready to be taken out. Accident there- 
fore to cars in the kiln, is reduced to a minimum. 


F. I. Simmers, sales manager of the Hall China Co., has 
returned to the home office, following a brief eastern trip. 
“Business is certainly looking good for this year,” Mr. 
Simmers suggested when he reached the office. 


The Albright China Co., operating plants at Carrollton 
and Scio, O., has begun the construction of a number of 
homes in Carrollton for its workmen. At least 20 houses 
are to be built by the company, and several are now under 
construction. The company holds the view that attractive 
homes, built along modern lines are appreciated by every- 
one, and that to occupy such places, workmen and their 
families are always contented. The building of these 
homes will occupy the greater part of the spring and sum- 
mer season. 


Information has been received by the trade here of the 
purchase of the business of the Columbus D. G. Co., of 
Columbus, O., by H. Kobacker & Sons, owners of the 
Boston Store, of that city. Eventually, it is said, the 


Boston Store will occupy the building now controlled by 
the Columbus D. G. Co, 


Whether or not any changes will be suggested in the 
prevailing wage scale of pottery workers, will be known 
probably within the next two months. All resolutions. . | 


GLASS FACTORY ACTIVITIES A 


AND PITTSBURGH NEWS 


LASS departments of all Pittsburgh department 

stores, according to sales records for February, 

did a larger business during the last month than 
or the corresponding month of 1923. It is admitted, 
sowever, that this record was secured through the con- 
inual forcing of business by means of special sales, and 
‘f offering reduced prices. 
“We have not been standing still at any time,” is the 
xpression of one department manager, while another de- 
Jared, “people have been ready and willing to buy when 
hey have the assurance they are getting good goods at 
cominal prices.” All china and glass buyers in this mar- 
‘et are now getting in stocks for March sales, and con- 
iderable merchandise of this character has already been 
laced in warehouses. 
| 
The Pittsburgh Lamp, Brass & Glass Co. is now show- 
ag a rather extensive line of new designs in electric fix- 


ures, the line in a measure being an addition to the output 
{ this company. The entire assortment of fixtures has 
‘een placed in the Pittsburgh sample rooms, located in the 
Jhamber of Commerce Building. The metal part of the 
\xtures are to be had in various designs and colors. Tak- 
ag the entire line into consideration, it is one of the most 
ttractive assembled here in years, and is being furnished 
‘omplete with bulbs. 

| Several new numbers have been added to the Novelty 
amp line of the United States Glass Co., and one attrac- 
‘ve number is the “Parrot.” This “bird” is to be had in 
n assorted colored treatment, and when used as a shade 
or an electric lamp, presents a novel effect. The entire 
ssortment of this novelty line of lamps has been in steady 
‘quest since the first “The Owl” was designed. This 
atire line of lamps is now being shown in the new sample 
dom of the “‘Settes” in the Pottery and Glass Building, 
|: 954 Liberty avenue. 

| 


_ The Lotus Cut Glass Co., of Barnesville, O., is operat- 
ag its plant to capacity. There have been a number of 
ew cuttings added to-this line of blown ware for the cur- 
wnt season. 


A new fad has struck the fancy of many women, and 
tat is the making of silk shades for bridge, junior and 
dor lamps, and this has developed a new line of business 
pr the manufacturers of standards for this purpose. It 
_ claimed now that many women are buying the ‘“‘sticks”’ 
ithout shades, announcing they intend to make their own 
jades. Where such sales are made in the lamp depart- 
sents of department stores, new business is created for 
pe silk and fringe departments. Several Pittsburgh de- 
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partment store managers have lately noted the increased 
demand for sticks without shades, and then it was re- 
vealed that another fad has been advanced by women 
skilled in needle work. 


The Coshocton Glass Co., Coshocton, O., is working on 
an active production basis. The concern is making a spe- 
cial feature of jelly tumblers and a general line of glass- 
ware. Several interests from the Bellaire, O., district are 
identified with the new company, which recently placed 
in operation their plant at Coshocton, that had been idle 
for a considerable period. 


The main offices of the Macbeth, Evans Glass Co., has 
been removed from the Chamber of Commerce Building 
here to their main plant at Charleroi, Pa. The moving be- 
gan at noon last Saturday, and by Monday morning every- 
thing was “set-up” in Charleroi for the commencement of 
business. About 200 office employes of the company will 
hereafter be located in Charleroi. The company for years 
maintained its main offices in the Wabash railroad building 
here, and then when the Chamber of Commerce Building 
was opened, the general offices were removed from the 
Wabash. 


A complete oil burning equipment has been installed in 
the plant of the New Cumberland (W. Va.) Glass Co., 
and no longer will the concern depend upon natural gas 
as a fuel. This new shop, which takes the place of the 
factory destroyed by fire last year, has just been placed on 
a production basis. 


According to information received here by glass ma- 
chinery manufacturers, the Rex Glass Co. has been formed 
at Wilmington, Delaware, with a capital stock of $100,000, 
and will engage in the manufacturing of fruit jars and 
other glass containers. 


The Citizens Giass Co., which will place the former 
plant of the Eastern Ohio Glass Co., at Barnesville, O., 
in operation, has been incorporated with a capital stock 
of $50,000. The incorporators are George B. Matthews, 
O. M. Smith, C. E. Bradfield, O. M. Smith, E. C. Stewart. 
The plant is expected to be placed on a production basis 
this month. 


Hocking Plant Damaged $100,000 by Fire 


One man is believed to have lost his life, another was 
badly burned and damage of $100,000 entailed by fire that 
destroyed the Hocking Glass Plant at Lancaster, O., 
March 7. 


(Continued on page 26) 
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We also have a number of 
new and exclusive pat- 
terns in English porcelain 
and in Jap-Bavarian and 
French China 


»» MONGOLIA 
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By Johnson Brothers 


Merchants everywhere are having 
very remarkble success with this 
new pattern. We can offer you the 
exclusive sale on this pattern if. 
your city is not already closed. 


FISHER, BRUCE & CO., Importers 


219-221 iwlarket Street 


Philadelphia 


New U. S. Glass Co.’s Salesroom Displays 
30,000 Pieces of Glass 


Removal of the main sampleroom of the United States 
Glass Co., from the old office building at Ninth and Bing- 
ham streets, Southside Pittsburgh, Pa., to the Pottery 
and Glass Building, 954 Liberty avenue, proved to have 
been a keen business move. As a result, the company 
has been in a position to entertain more buyers than ever 
visited the old sample rooms, and this in turn has re- 
sulted in an increased volume of business being booked. 


Nearly six months were required to make changes in 
the building now occupied by the “States” (lass Co., for 
its new sample room, and not until late last |)ecember was 
the show room in any kind of condition to receive trade. 
Ever since January, improvements have been made and 
additions made to the line, so that today, there is not 
another sample of like character in the country to com- 
pare with it. 

“Tt’s been a wonderful thing for business,” declared 
Henry W. Nickel, sales manager in charge. ‘We've 
been entertaining more out-of-town trade than ever be- 
fore, and even our city business has shown a nice increase 
since we moved, for buyers now visit our new room sev- 
eral times a week, whereas formerly they went ‘across 
the river’ only occasionally monthly.” 

. There are between 25,000 and 30,000 pieces of glass- 
ware in the new show rooms, in fact all the sample lines 
scattered over the two floors in the old sample rooms 


have been condensed and are now displayed in the ney 
location, and in far more attractive manner than wa 
possible in the old location. 


In the front of the display room, overlooking Libert 
avenue, the art glass lines have been placed, such as th 
colored and decorated glass lines. In the eight booth 
on the east side of the big room have been placed th 
high class blown and stemware lines. 


Then in the southwest corner of the room, the light 
ing line has been displayed, and this is a most attractiv 
corner, Several new items have been added to this lin 
within the last few weeks, and since the close of th 
annual Pottery and Glass Exposition. 


In the centre of the room, display tables have bee 
placed, upon which have been placed such items as cot 
sol sets, vases, flower bowls and such similar items, bot 
in plain and colored glass. . 


A special room has been provided where the variot 
line of plain tumblers, goblets, jugs and nappies are bi 
ing shown. In all 40 tables are used for display pu 
poses in addition to the shelving and tables in the eigl 
sidewall booths. 

Assisting Mr. Nickel from this sales office are C. I 
Nickel, who travels the states of Ohio, West Virgini 
Maryland, part of Pennsylvania, and R. H. Lange, wh 
travels parts of western Ohio, Michigan and Indiana. 

Territory adjacent to the Pittsburgh district is looke 
after by R. R. Winterhalter. 
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Views of the Pittsburgh showrooms of the United States Glass Co. at 
954 Liberty Avenue where some 30,000 pieces of American 
glassware are attractively displayed. 
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OLD ST RASBOURS 


HE Luneville Factories have completed 


the rebuilding of the portion of their 
plants destroyed during the war, and we are 
now in a position to deliver promptly the pat- 
terns which made the name of Luneville famous 
throughout the pottery world. The pattern 
herewith illustrated has been placed in open 


stock in New York to back up your import 
orders. 


A. J. FONDEVILLE & CO. 


Importers of China, Glassware, Earthenware and Novelties 


135 Fifth Avenue New York 


MU HH =“Satisfied Customers Keep Us Busy” ‘inition 
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The Crooksville China Co. 


Main Office and Factory 


NEW YORK OFFICE ic 1 _ CHICAGO OFFICE 
200 Fifth Avenue 1 591 Palmer House 
Guy Cooke, Representative Croo svil e, Ohio J. E. Boring, Representative 


EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 
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FY HE New England section of the American Ceramic 
| Society, at a dinner last Saturday evening, at the 

Boston City Club, elected Arthur E. Baggs, of Mar- 
blehead, chairman. C. H. Lawson, of Waltham was chosen 
secretary-treasurer and Albert A. Klein, Worcester, was 
elected councilor. Talks on the development of ceramics 
were given by Dr. S. W. Stratton, president of the Massa- 
chusetts Institute of Technology and Professor Charles L. 
Norton, head of the ceramic department of the same in- 
stitution. 


An all-home-talent cast, composed entirely of employees 
of the Gilchrist Co., will present the musical comedy, 
“Don’t Ask Me,” on next Friday and Saturday evenings 
at Jordan Hall, under the auspices of the Gilchrist Asso- 
ciation. The production is being staged by George V. C. 
Lord, director of many musical shows at Harvard and 
Dartmouth and former stage director of George “Honey 
Boy” Evans and many other local favorites. J. Patrick 
Graham will be stage manager, assisted by Herbert Potter, 
Louis J. Miller, Charles Green, Jr., and Roy Frank. 


<4 

» WANTED—Jobs by three enterprising crockery sales- 
men. Plenty of experience selling teapots. 
Messrs. Fall, Denby and Daugherty. 


Apply to 


_ Jordan Marsh Co. announces that a new and convenient 
urangement for displaying fine china has been put 
nto practice at their store. A new section devoted ex- 
tlusively to the display of world-famous makes of din- 
aerware, service plates, salad plates and tea services has 
yeen laid out which consists of three spacious alcoves in 
vhich the porcelains are attractively shown. The lighting 
‘ffects are unique. 


| Houghton & Dutton Co. this week opens its great buy- 
rs’ and and department managers’ sale. While this sale 
‘ncludes practically everything in the Houghton & Dutton 
‘epertoire, the dinnerware department has some bargains 
vhich should attract more than the usual complement of 
wurchasers. 


Hall & Edwards are having considerable success with 
aeir Monday special sales. This week this concern is of- 
‘ering four piece coffee sets which consist of a creamer, 
ugar, coffee and tray in charming pattern. The set re- 


uils for $4.98. 


| . ‘ Bates 88 ? 
The Kane Furniture Co. is giving free with all purchases 


f $50 or over a forty-two piece dinner set and a beautiful 
Ik shade floor lamp with purchases of $100 or over. The 
inner sets may be had in a wide variety of decorations 
ad are proving an excellent stimulus to sales. 


RicHaArp D. GRANT, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


OBITUARY 


William Catto 

William Catto, proprietor of the Hotel Tudor, at Na- 
han for thirty-three years, died on Friday, March 7. Mr. 
Catton was born in Aberdeen, Scotland, educated there and 
came to this country forty years ago. He made his home 
in Jamaica Plain for many years and was connected with 
the dry goods firm of Houston & Henderson, later the 
McGrane-Houston Company for many years. In 1890 
he took the Hotel Tudor and had been its proprietor since 
that time, running it during the summer months and mak- 
ing his home at Nahant. 


Sumner B. Emerson’s Birthday 

Sumner B. Emerson, of Brattleboro, Vt., celebrated his 
ninetieth birthday last week at the home of his daughter, 
Mrs. Bertha T. Otis, of 65 Russell Ave., in that town, with 
home he is living for the winter. The celebration was of a 
quiet nature but Mr. Emerson was the guest later in the 
day of seven children and eleven grandchildren at a dinner 
at the Vernon Court Hotel. Throughout the day he re- 
ceived many messages from friends in both Vermont and 
New Hampshire. Mr. Emerson was the founder of the 
furniture business at Brattleboro now owned by one of his 
sons, Harry L. Emerson. 


Be Proud of Your Job 

(Continued from page 15) 
logical conclusion, to make a good plan and then to have 
the patience and the perseverance necessary to get others 
to help in carrying it out. “The third group” Mr. Rey- 
burn continued, “‘is composed of those who either because 
they are not old enough, or because they have not had 
enough experience to enable them to plan, must help in 
carrying out the plans that are made.” 

Every one of these positions, he said, ought to be re- 
spected. “There is not a finer thing in achieving success 
than to be proud not only of your calling, but of the par- 
ticular organization engaged in that calling, and of your 
particular job in it.”’ 

Speaking of the duty of the management in; New York, 
Mr. Reyburn said: “Our duty is to take the ideas of the 
store managers, who get them from their executives and 
from the workers under their executives. We take these 
plans and we try, with the best judgment we have, to make 
the best plans for operating these stores. So, don’t you 
see, the line of authority, while it runs down, runs up, too, 
and most of the goods things our clearing house gets in 
New York, of which I happen to be the head, come up 
from you people. These are the things I want you. to 
appreciate. You have done your work well. 
being helpful. I want you to be more helpful.” 


You are 
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Association held at the Sherman House on Mon- 

day of this week it was decided to hold the Third 
Annual Chicago Gift Show at the Sherman Hotel the week 
of Aug. 3 to 10. Consideration was given to suggestions of 
some members to move the dates of the show ahead two 
weeks. While an earlier show would doubtless give the 
manufacturers the advantage of more time in filling fall 


\ T a meeting of the Gift, Art Wares & Novelties 


and holiday orders secured at the exhibit, the question was 
also raised as to the convenience of the buyers and their 
preference on dates for the show. It developed through 
the records of the association that two years ago seventy- 
five per cent of the buyers favored the first or second 
week of August for holding of the exhibit. 

The change in place of holding the exhibit to the Sher- 
man Hotel was made necessary by reason of the inability 
of the Palmer House to guarantee to house the show. The 
Palmer House will be torn down in the near future, prob- 
ably before next summer. A committee of the Association 
investigated other hotels, among them the Congress, but 
were only able to secure the required rooms and required 
dates from either the Sherman or the Morrison. The 
Association voted as favoring the Sherman Hotel after 
the committee report was read. 

President W. C. Owen, who presided over the meeting, 
appointed the various committees and delegated their work 
during the course. of the past week. -The Association has 
held two highly successful shows and the coming event is 
expected to attract an even greater gathering of buyers 
and exhibitors. 

Two floors, or more than 120 rooms are at the disposal 
of the Association at the Sherman house for the August 
Show. 


Following their visit to the Leipzig Fair, William Fer- 
gus and Peter Rinkin, housefurnishing and china and 
glass buyers respectively for the Boston Store, were in 
Berlin on March 5 preparing for their homeward journey. 


The capital stock of the Brundage Furniture Co. of 
Chicago was increased last week $15,000 to $40,000. 


The Vogue Lamp & Shade Co., 1416 S. 
formerly a corporation, later a partnership, has again been 
incorporated to manufacture and deal in lamps and shades. 
The capital of the company is $12,500. The incorporators 
are M. R. and S. A. Leeb and Joseph Kamfner. 


Michigan Ave., 


Eugene M. Barnhart has been appointed manager of 
Marshall Field & Co,’s store for men to succeed J. L, 
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J. H. SmyrHe, REPRESENTATIVE 


Mayne. Mr. Barnhart has been assistant manager of this 
store for the past three years and has been in the employ 
of the company for twelve years. 


The Amberlite Products, Inc., is a newly chartered firm 
located at 716 W. Madison Street, dealing in glass novel- 
ties and lamps. The owners are Geo. Walsh, Iram Oats, 
Lewis Levingston, Harold Collen and Arthur Wilson. — 


The Steeleville Furniture Co., dealing in furniture, 
household utilities and crockery is a new store at Steele- 
ville, Ill. The company was incorporated last week, the 
capital stock being $17,000. The owners are W. A. Ol 
iver, A. F. Schaack, and Herman C. Mashberg. 


What Chicago Retailers Are Featuring 


Mandel Brothers—Fifteen-piece imported cereal sets, 
decorated with red and green conventional designs for 
$4.95. The set, with a wooden rack to match, sells: for 
$6.50. Crystal glass Salad sets were also featured this 
week. These sets sold for $1.75 and included six 8- -inch 
plates and one 12-inch torte plate of narrow ribbed design, 

The Fair—American semi-porcelain 100-piece dinner 
sets decorated with gold lace and double blue lines were 
featured at $19.50, while 43-piece domestic porcelain din. 
ner sets, with two gold line decoration, were offered a’ 
$9.95, the latter being light weight porcelain. Thin. blow: 
light cut tumblers in conservative patterns, goblets anc 
fruit glasses, were priced at 29 cents. Unusual value it) 
wrought iron bridge lamp with parchment shade was of 
fered at $4.95 complete. a 


The Boston Store—Open stock American porcelain din 
ner sets, 100-piece each, were featured at $16.48 in a spe 
cial selling of dinnerware. A set of similar size in Bava 
rian china with colored chain border was offered at $38.9! 
A large group of wrought iron lamps were marked one 


while some wood turned bases were priced as ie as $4. x 

Hillman’s—A special was made of 23-piece tea sets, lus 
tre decorations in blue and amber, paneled effect for $9.% 
Fifteen piece cereal sets in a variety of three decoratior 
and made of semi-porcelain were priced at $4.79. 

Leiter Stores—The annual Spring “Challenge Sale”: ¢ 
this store opened this week. Among the first week sp 
cials were initialed semi-porcelain plates at 15 cents ea¢ 
octagon shapes and medallion decorations; ovide shay 
thin cups six for fifty-four cents, complete bridge lam 
polychrome decorations with Jap silk shade, complete fi 


$7.75. 
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17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Ilumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

Space in this building for display pur- 

poses should apply to 

ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


R 
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EADY TO SERVE 


BSYVYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E, Mincks, Sect’y and Manager. 
W,. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE UNITED STATES 
GLASS Co. 
30: E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM (QUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Pp 
Etchings, Cuttings hone 


Central 3497 


and Iridescent. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES , 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MownoncauH Gtass Co. 
Co-OPERATIVE Fiint Gtass Co. 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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HELP WANTED 


ANTED: High grade salesman to sell the Imperial Glass 

Company line of pressed table ware in the Metropolitan 
territory. Salary basis. Apply Cox & Company, 120 Fifth Ave., 
New York City. 


ANTED—A manufacturer of blown table glassware desires 

an energetic young man with experience in the glassware 
trade to act as traveling representative. This is a good opening 
for the right man. Give all details in first letter, addressing Box 
415, care of CROCKERY AND GLASS JOURNAL. 


OCAL agents and salesmen wanted. New York importers of 
L German and Bohemian China, etc., are open for salesmen and » 
local agents to sell their well established line upon a commission 
basis in the U. S. and Canada. Parties of interest who are already 
representing successfully none competitive China and Glass lines 
please address confidentially. Box 416 care CrocKEry AND GLASS 
JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 18) 
according to the constitution of the National Brotherh»od 
of Operative Potters must be in the hans of the Sec- 
> the time set 
As 


the convention this year will very likely be held in Atlantic 


retary of the organization sixty days befo 
for the holding of the convention of the Brotherhood. 
City early in July, resolutions suggesting changes in the 


wage scale will be tabulated during May. 


A kiln, said to be fifty years old, erected by the British 
Pottery Co., at New Castle, Del., was razed a few days 
ago. The kiln is said to have been one of the first erected 
in that state, and was used for firing stoneware. 

Registration of buyers in the district has been prac- 
tically nil of late. Now and again a buyer visits the mar- 
ket for the purpose of looking up back orders and to make 
inquiry about shipments, but when the situation is com- 
pared with the activity during January, the current season 


is quite dull, so far as visits of buyers is concerned. 


A Chinese Potter’s Sacrifice 
(Continued from page 17) 
Merrill Deaver, 24, 


the fire broke out in a tumbler room. 


wher 
A search of the 


iuins for his supposed body was impossible owing to ter- 


foreman, was last seen 


tific heat of the smouldering mass. 

William Fisher, one of the 250 men at work of the nigh 
shift, was badly burned. 

Origin of the fire has not been determined. Firemer 
from Columbus, O., aided in combatting the flames. After 
the hard four hours’ fight the blaze was under control. 

Burning embers carried by high winds which fanned the 
flames into a furious roaring furnace set fire to a dozer 
dwellings in the neighborhood but bucket brigades savec 
them from destruction. 

Several hundred men will be out of employment as 


result of the fire. 


Glass Factory and Pittsburgh News 
(Continued from page 19) 


luster of gems, is the essence of his purified soul. . 

To this day the fame of the miracle is cherished and the 
potters continue to honor him with daily reverential offer 
ings.” 

A craft which held out such dangers and rewards wa: 
clearly more than a mere means of earning a living. Thi 
biographies of famous potters were the pride of loca 
chroniclers. For instance, they tell the story of Hsiu Yit 


Chuan, whose genius was discovered accidentally whel 


he was taken by his father on an afternoon visit to T; 
Pin, a master potter. The father offered Ta Pin a piec 
of clay, hoping to induce the great man to mold some 
‘thing for him. But Ta Pin was not in the mood am 


laid the lump aside, which little Hsiu espying, seized am 


bolted with it to the paddock, where he could fling hi 


company manners aside and do as he pleased. _ Present! 


he noticed an ox that had been drowsily ruminating unt 


a tree slowly rise to his feet. The operation so captivate! 


the boy’s attention that his hands got furiously busy wit 


the clay. The result turned out to be so excellent a repr 
sentation of the animal that, when it was shown to 7 
Pin, he generously exclaimed: “A youth of such genit 
The predictic 
. 


} 


will soon surpass me in my own art.” 


was not falsified; for MHsiu’s pottery, especially h 
cricket-cages, became famous. Like Ta Pin, he gathers 
pupils round him, of whom one, Ngen Ching Chun, e 
celled in the delicacy and truthfulness of his flowers ar 
fruit. His son fol'owed in his footsteps and was know 


as Hsiu the younger. 
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OXIDES — SULPHATE COBALT NITRATE— CARBONATE 
POWDER BLUE 


B. F. DRAKENFELD © CO. INC. 


ESTABLISHED 1869 
Potters Savings & Loan Building, East Liverpool, O. 


eT) 


CUTTER LULU 


UUM 


50 Murray Street, New York 


WANN 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


WIN 


VALUE 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE 
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“ZANE WARE” 


A MARK OF 


PeopeuaN ek bV Ee P.Ovl T ERY 
FRUIT AND FLOWER BOWLS 


ATTN 


“NONIK” 
Drinking Glasses 


See iat TE CKISS VASES 
JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


E desire to notify the trade that 
W all drinking glasses authorized 
under NONIK patent are sold 
under the trade-mark “NONIK” and are 
marked “Patented, August 18, 1914’ on 


their wrappers. 


These glasses are manufactured and 
sold under Letters Patent of the United 
States No. 1,107,700 dated August 18, 
1914. 

This patent has been upheld by the 
District Court for the Eastern District 


°44° of Missouri, which was affirmed by the 
Eureka Co. to Conduct % Million Ad. Court of Appeals for the Eighth Circuit 


Campaign (251 Fed., 894). 

Recently, glasses have been placed on the 
market substantially like these patented tum- 
blers and we have had difficulty in tracing the 
manufacturer thereof. In view of these circum- 
stances, we desire to caution the trade against 
handling unauthorized glasses of the Nonik pat- 
ented construction, and to notify the trade that 
dealers handling such unauthorized glasses will 
be prosecuted for infringement, because we b>- 
lieve that all dealers, as well as manufacturer;, 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
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The Eureka’ Vacuum Cleaner Company, Detroit, will 
spend more than a half million dollars in advertising Eu- 
‘reka Vacuum cleaners during 1924 according to an an- 
‘nouncement to the trade. Half of this amount will be 
devoted to magazine advertising ; $100,000 to outdoor ad- 
vertising ; nearly $200,000 to newspaper advertising ; $15,- femme ose ur pale zie ia: 
000 to $20,000 to business papers, and a large amount to 


/special advertising; such as contest, literature, folders, The Nonik Glassware Corporation 


catalogues, catalogue-booklets, posters, and window dis- LICENSEE 


plays. Much of the company’s advertising in magazines NEW YORK CITY 
will be in color, 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 
isthe Sawe e 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 
Cauldon. China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland's China, 

White China Fancies. 

Square 4182 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 48 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 

HAVILAND CHINA CO.,, 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 39-41 West 
23d St. 


Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 

23d St. 

Royal Worcester China, John Mad- 

dock & Sons, England, Allerton’s Line 

Earthenware and China, Price Bros.’ 

Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


eal Be BROS., 53-57 West 23d 
t 


Earthenware and 
Phone, Madison 


Inc, e217 


“Haviland China”’ 


Tele- 


Japanese Goods. 
LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramerey 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg”. China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Pete Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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RREGULARITY marks the flood and ebb of busi- 
ness and trade this week and it cannot be denied that 
the business world has been rather roughly treated 
‘by the legislative houses at Washington. Seemingly, 
politics is more closely intertwined about business than 


‘most of us have expected. We might indulge in a little 
ironical spite and sketch a picture of the hard toiling 
[Besiness world in the act of being throttled and crushed 
by a gigantic octapus which might be labeled politics. 
But we won't do anything like that. Still the business 
world was bumped rather severely when Washington, not 
only failed to do anything about reducing taxes but rather 
audaciously placed partisan politics above the welfare and 
Pesperity of the Nation. The side-tracking of the tax- 
ation problem and the projection of the bonus on the 
Nation’s screen cannot but be regarded as a masterpiece 
in portraying the cart before the horse. This constitutes 
what one prominent merchant terms, “pin-head legisla- 
tion.” We believe this expresses the situation clearly if 


not strictly academically. 


HILE we think it is extremely unfortunate that the 
President’s cabinet is given an oil finish, there is 
nuch sound material remaining. And while business has 
een rather rudely thrust aside to sink or swim as it will, 
here is no evidence that it cannot stem the tide. In fact, 
usiness by and large is at this writing in pretty good 
shape. Now the worst has become known, we expect 
|hat everyone will settle down and put their shoulders to 
he wheel. The country is encouragingly prosperous and 
he buying power is so extremely large that this favorable 
shase of the outlook will more than balance the aggregate 
if things not so good. 


ip many divisions of industry a little less activity has 
been noted, the most active being steel, automobile and 
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THE TRADE. PROSPECT 


building materials. One rather conspicuous feature dis- 
cernible is that the very gradually falling prices point to 
a cumulation of sharp competition and narrowed profits 
in the future. This prospect may not materialize, how- 
ever, but the present trend is toward this result. But the 
constructive feature of more particular significance in 
our trades, is found in the freight car loadings. While 
other products are also reported as being distributed at a 
record high level, it will be sufficient to note that manu- 
factured products showed loadings over 221% per cent 
above normal. Whether or not this movement will be 
maintained is impossible to foretell, but it certainly indi- 
cates that the peak of production will arrive earlier this 
year than in 1923. How great this production will be is 
a question and whether there will be a surplus over con- 
sumption is yet another question. But the trend now 
points in the direction of a declining price level, produced, 
of course, by an excess productive capacity which brings 
sharp domestic competition and a general slackening of 
business with lowering wages. But because there is a 
possibility of this does not necessarily mean that it will 
come. Conditions in the business world are constantly 
changing and this prospect, like an impending storm, 
may blow over. 


HE trade prospect in the crockery, glassware, lamp 
and housefurnishing lines is excellent. The unsea- 
sonable spring weather has quite effectually slowed up the 
distribution of seasonable merchandise at retail and 
broadly, retail sales are only fair for the current week, 
although sales for the month thus far are fairly good. 
But it is yet too early to look forward to much buying 
which seldom sets in in any great volume before April. 
Irregular and fair in volume, sums up the situation for 


this week reasonably well. 


World's Biggest Store Still Growing — 


Great Mail-Order House Entering New Era of Business, 
and Plans to Feature Much Merchandising Publicity 


PTUVUUVUUHLULUOLELARLUUUEALUUAA LOGOUT LUUOHULORUCLOULOOECOOA COA CR 


EARS, ROEBUCK AND COMPANY have just 

entered on a new era of the mail-order business. 

A different note is apparent in their campaign of 
farm-paper advertising, the first pieces of which are now 
appearing. The old order has changed. From now on 
the chief aims of the great bulk of Sears Roebuck copy 
are to sell the agriculturally minded population of this 
country—first on the desirability of buying by mail and 
then on Sears, Roebuck as the biggest institution of its 
kind. 

Where does this represent a new course? And of 
what significance is this change from a merchandising 
point of view? To answer these questions with any de- 
gree of accuracy or completeness is to turn the advertis- 
ing clock back many years and trace the myriad influ- 
ences that have been responsible for the ups and downs 
of mail order over a long period. That is not necessary 
here. 

Briefly it may be said that Sears, Roebuck and Com- 
pany have done no institutional advertising in something 
like ten years. Even ten years ago the copy could scarcely 
be regarded as institutional in the light of present-day 
standards. This advertising naturally sketched a picture 
of the house and its resources, but the chief emphasis was 
placed on merchandise and the immediate sale. 

Up to the present time the company’s advertising has 
continued to be merchandise advertising, each piece of 
copy concentrating on one or a few special items. When 
the company resumed the use of display space last Aug- 
ust after a long period of low-ebb activity, it went back 
to this merchandise style of copy, notwithstanding the 
new courses which some of its principal competitors were 
charting. This simple fact of resumption was hailed with 
satisfaction at the time by advertisers who took it to 
mean that the corner kad been turned in farm markets. 
In their minds it spelled the beginning of better times for 
the mail-order houses and for all business besides. There 
was no much tendency to examine methods. That the big- 
gest house in the field had decided once more to advertise 
on more than a minor scale was enough. 

When a house merchandises as wide a variety of goods 
and as great a number of lines as Sears, Roebuck, the 
question of what shall be advertised and how it shall be 
done must be answered at the very beginning of any 
sales-promotion plan. It is the opinion of many men of 
long mail-order experience that institutional advertising 
designed to bring about a wide distribution of the com- 
pany’s catalogue and frequent use of the catalogue must 
be more effective than out-and-out commodity advertis- 
ing. At best no more than a few items can be described 
in any one piece of copy. The story of the remaining 
items remains untold. Such copy fails to bring about an 


Sixteen 


intelligent understandirg of the company as an institution 
and does little to bring about that happy condition where 
the catalogue becomes a standard reference book in the 
home of the prospect. i 
E. H. Powell, advertising manager of Sears, Roebuck 
and Company, says that the specific aims of the new ad- 
vertising are three in number: First, it is shaped to pres= 
ent the company as one with a long record of hon 
dealing, the biggest figure in the field of mail order which 
has achieved this leadership through performance. The 
second objective is to sell mail-order purchasers on the 
wide range of goods wkich the company sells. “Do yo 
want to hit the trail for Yellowstone and have the right 
campaign equipment?” asks one of the pieces of copy of 
“Do you want to refurnish your home? Do 
you want a suit, a dress, a cultivator or a radio? Thal 
you must have our New General Catalogue. It supplies 
and at the lowest prices. Thirty= 
five thousand articles await your selection in this great 
catalogue. And they are thirty-five thousand bargains, 
BOO ¥, 
The third aim, says Mr. Powell, is to sell the mail- 
order idea, to show how easy it is to obtain the com= 
pany’s general catalogue, and to build the realization that 
this company stands in the vanguard of mail-order houses, 
One point on which mail-order men agree, in common 
with merchandisers in other lines, is that competition of. 
the future is going to be keener than it has been in the 
past. The organizations that are to dominate are the ones 
that are most successful in building up within their markets) 
an understanding of what may be called the “human” 
and “‘service” sides of their activity, in addition, of course, 
to selling quality merchandise. Granting that hypothesis, 
the logic of the institutional appeal becomes obvious with- 
out further demonstration. a 
One straw which shows how the mail-order wind is 
b'owing is the decision of Sears, Roebuck to take an ae 
tive part in the boys’ and girls’ club work in farming com- 
munities. Many of the Western railroads have backed up 
these clubs, and firms like the Internetional Harvester 
Company and the packing houses have offered prizes and 
trips to events like the International Live Stock Show 
to members of these clubs. The value of promotional 
work in such circles is so evident that it needs little ex- 
planation. Farm boys and girls not only influence put- 
chases, but frequently they have means of their own not 
at the disposal of their city cousins with which they cat 
purchase. As its future customers Sears is interested 1 
earning their good-will and in keeping them contented om 
the farm. 
Of course, not all the mail-order buying of the count 
is farm buying. Not all of it small-town buying. Bu 
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from the advertising point of view the biggest appeal must 
be made to farm markets. Better prices for cotton and 
tobacco in the South and profitable poultry raising, dairy- 
ing and corn crops have put most of the farm market in 
a responsive position, according to Sears, Roebuck and 
Company. The farmer today has several hundred mil- 
lions more to spend this year with the manufacturer who 
talks to him in advertising that is agricultura!ly intelli- 
gent. It is the aim of Sears, Roebuck through its new 
type of publication advertising and through the new gen- 
eral catalogue to show him that his dollar, worth seventy 
cents in most markets will buy a full dollar’s worth via 
the mail-order route. 

Already there are several million Sears catalogues in 
circulation, and at the present time there are well over 
eight million names on the Sears lists. In view of this the 
question may well be asked what does the company want 
of new names and greater circulation? The field would 
appear to be blanketed. 

The answer is that new names that-are good names are 
always wanted. The greater the volume of inquiries, the 
ereater the volume of sales. That is axiomatic in mail- 
order selling. For that reason each of the new advertise- 
ments carried the familiar coupon designed to bring a 
catalogue by return mail. O!d customers must be sold 
more intensively than ever before. Fo new prospects ‘the 
house must put itself across far more vividly and per- 
sonally than in the past. In spite of their many vears of 
mail-order merchandising, or perhaps because of their 
long record. Sears, Roebuck and Company have begun 
a stiffer course of advertising callisthenics than at any 
time in the past. 


Retail Trade 


Following will be found a summary of sales of mail- 
order houses for February, 1924, with comparisons : 


Mail-order Feb., 1924 Feb., 1923 Jan., 1924 
ears-Roebuck ......... $17,877,619 $17,114,759 $19,302,853 
ne WUE T ete Tee ee 12,589,808 9,063,304 11,205,477 

BIOGe epetstawete, ccs cle oa: $30,467,427 $26,178,063 $30,508 339 
Two months Change, 

Mail-order 1924 1923 p: ct. 
PeeteCOROEDUCK  . ic ucc ses ae sees $37,180,472 $36,044,841 in Stal 
MMPERVV ATC asc. cece. «cee. «| 23,799,289 17,540,543 1 356 
i 

‘Woitil 8) Socacee sees $60,975,757 $53,585,384 1 13.8 


The irregular character of the two companies’ reports is 
lustrated above. The combined sales for February ex- 
‘eed February a year ago by 16.5 per cent., while a shade 
‘ass than in January. 

| Sales of two leading mail-order houses monthly from 


January, 1920, to February, 1924, inclusive (000's 

‘mitted), follow: 

| 1920 1921 1922 1923 1924 

i... $38,403 $21,319 $19,782 $27,407 ~—«$30,508 
a 39,453 19,465 18,197 26,178 30,467 
i 39,374 27,501 23,832 25730 MR ose ns 
(a B1,315 22,839 22,070 SOG Sees 
os 26,034 17,559 20,854 Sila ey ees 
ae 25,147 17,899 19,565 25057 seer 
\) _—_— 24,096 13,005 17,355 OPS DERN fae «5x 
eee ...... 24,023 17,960 17,709 CFS SAM cue aks 
ce 24,616 21,163 21,464 20, QOZMEIE at .=- 


OEE. = arupctouae 28,801 24,982 30,222 VATE ary cer 
NOE sacarce 36,445 23,767 31,200 SH528 a awects 
IDI, Se odcn oe 29,217 24,506 32,379 SENS) a an due 

Motalemet3 009200 253;9/0) $274,640) = $350,185" BF oo en, 


The following table, made up by the Federal Reserve 
Board, shows the condition of retail trade and stocks, 
mainly of department stores, in January, in different dis- 
tricts : 

Stocks end of 


January 
compared with 


Comparison of net 
sales with corre- 


sponding period 


last year. Last Previous 

District Jan.. Jan.1todate year month 
IBGstOnmeetaamrn cer. s. « ny al a! rt 11.1 it HS p 9.7 
New aYiOtkaee Heya 6 1 9.4 i evil ig On Dp. 7.1 
Bhiladelphiauaecsra r 64 it Coy To p 41 
Gleveland iwoenas..- in ZA iP peas p 6.7 
Richimoticeerrasere - 1 89 1 89 it Ses} it) ae 
INUIEWONEN, “Sion aa kos eee in (6p it ete) 1 9.5 Tay 0.2) 
(Chicac omen 6s: Ore, i teh ip tal p 43 
Sim LO bIKiES ob onadere mn au © 4:7 t 10.0 p 69 
Manica pOlisuas eerie Di lle p 1.4 TH Zl Doe 
Keansase Cityee se 10) AZAZE pd 27 in gZAa pd. 6 
Da leistee en he eee, < Te OlG 1 6.6 Te (90 a GA 
Sanmuiranciscomne nes) Telo-/ im SGIVA Te eS wv AY) 
United States* ..... Paseo ie gre 1 68 pd 43 


* Four hundred and ninety-four stores reporting. 
The following table shows the changes in value of retail 
trade as reported by the Federal Reserve Board, the aver- 
age monthly value in 1919 being taken as 100: 


Dept. Mail Chain stores 
stores order 5&1 

1922 333 4 5 
{ENASE WRG i Foleon.cn eee 90 65 95 
IREDRUAT ya weiichse sere ac. « 80 59 101 
Vai Chimera rate ccieron > + 102 84 118 
UND isil MeN eel arote eicke. 3% 112 Ti 135 
IME. co ceiton tou te Seer 116 70 130 
A(cNS- ts Geet e ee eee 107 69 127 
itilvameetee ee ete caret cfs 80 58 126 
ANTTES tame eaal Neth cee oe 87 of 130 
September gaweecss= 10. 106 As 135 
Octobemmumer crt oa. 130 109 hod \ 
November aac. ce. o>- 131 110 151 
December ve. accraccie-.- 188 108 279 

1923 
PANEIAE Leaeogas dude 100 88 116 
Beprtaryatecrecrtaccs << 89 84 117 
IWIRAG Ags cptoc cps Lager 123 113 163 
Apiilgencte eeee sens 118 102 143 
Mia Varta teen iat 128 97 155 
AKbinS Ghee Rood oo AOR 123 87 155 
Jil tarie tard ote etoteter citer. 3 89 74 143 
AUST gaankeetemicts crs 100 73 153 
September ernereecrn 2. 112 92 ily 
October! sero : 148 134 180 ; 
November) varteescie ear: 142 122 176 
Decembet preven. 62 203 118 331 

1924 
Januatys eae 109 99 126 


Selling America to Europe to Be Featured at 
Coming Trade Convention 

James A. Farrell, president of the United States Steel 
Corporation and chairman of the National Foreign Trade 
Council, has made public the preliminary program of the 
eleventh National Foreign Trade Convention to be held 
at Boston June 4, 5 and 6. 

Mr. Farrell pointed out that there are interwoven com- 
merce problems of international, national and local inter- 
est crowding for solution, and that many of the keenest 
minds of this country would be present at the convention 
to discuss them and offer practical solutions. 
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This convention has been described as an exhibit of 
ideas, involving things valued at $40,000,000,000, the worth 
of American manufactured goods drawing on all parts of 
the world for crude or semi-prepared materials. 

With “Our Need for Wider Markets” the general theme 
of the convention, there will be addresses and discussions 
on “Selling America Abroad,” on “Foreign Trade, the 
Key to Prosperity ;” on “The American Merchant Marine” 
and on many other subjects of particular and practical in- 
terest to each of the several thousand men present. 

Education for foreign trade as concerning some twenty 
thousand employers and manufacturers, and possibly one 
hundred thousand employees, will be discussed and helpful 
measures taken to improve the personnel engaged in sell- 
ing America abroad. 

Mr. Farrell stated that there is need of a national army 
of such employees, and that unless the necessary steps are 
taken to secure the right kind of men the entire fabric of 
American foreign trade will be endangered. 

“Business men,” he said, “should see that opportunities 
equally attractive to those in the home field are open to 
young men to equip themselves for foreign trade.” 


China and Porcelain Exports 
Domestic exports of china and porcelain wares for the 
month of January declined in value to the amount of $11,- 
494 in shipments of table, toilet and kitchenware while 
other china and porcelain wares shows an increase of $2,- 
090. Figures for January, compiled by the Department 
of Commerce follow : 


Table, toilet Other china 


or kitchen and porce- 
Countries ware lain ware 

Dollars Dollars 

Frances saciost ose eee oe eee 250 — 
GErnianys Goes ose ee ee 250 — 
Ltaly See oe Sela eee ee eee erae eee ae — 54 
Englandipcnc:, Moe tee eee ee ei — 1,316 
Scotlandwin.s. cea ee ee EE — 23 
Ganiadaggetsc2 cts ok ete ens aor 3,469 5,429 
Britishw Glondiurasmect enero eeiere ae 21 — 
Gitatemala, -... cee ee Eee eee 89 — 
Flondurasl in.cche meee ieee eee 451 — 
NMicatagiav.. arr eenin cre nti: eee aerr 51 15 
Partama stn. sopeatobtevcve herent eet rete 821 68 
Salvador. Gece prea. eee tre eee toes 84 210 
MEXICO. cere tiente tase eat aon eee 1,001 297 
Newroundland and) Wabradonmeseeeeenine 27 — 
Bermuda: itt eee eo ee ee eee 328 205 
Jamaica | .. so. ele cine -pemeeee feer — 20 
Other British west. ndiecny eerie 146 20 
(Sib aah Alas teaser ar eT er 4,239 963 
Dominicans Republicueneesaetrtrerr eee 349 170 
Haiti = ps eedie: Ae Coen ee eee 253 a 
Virginelslandshon Ures .ssreeaeccemtrer 68 25 
A re enitinial & je. gmp eect ae eer: —- 858 
Bolivia Book ere re ee see ees eee — 40 
Brazil Seeeven he tetta ieee nee ere — 266 
hn U che HIRED UE On tera ues Soe satn Os — 160 
COlOmp Ia ee scone ene cee eee — 212 
Peri aA ase Maras ee ee eee 33 48 
Uirtisuay 2 iit ioeescies seaerbtce eile: — = 
Venézuelavie.: cs oat te erste cele 11 57 
Britisheindiaa ence se eee ee — 33 
Chinas seca chee seta eee ere ioe 25 = 
Java and Madtirarncr tn. smencrer eis: 17 = 
Japan ini o Seat cemie eres eee eee en rare 224 209 
Philippe [slandsieeeeee ser eee eee 29 165 
PAtistr alia San tantric tiene ee nite 140 419 
ARs eR rsh APRs Ss ctice taore one 12,376 11,282 


Earthenware Exports 
Domestic exports for the month of January of earthen 


and stone ware show an increase of $7,501 in table, toilet 
and kitchen ware, and a decrease of $9,552 in other ware, 
Department of Commerce figures for January follow; 


Table, Toilet Other am 
and Kitchen China —aa 
Ware Porcelain i 
Countries Dollars Dollars } 
Denmiarlkos. 28 CAV lcieceislccsi ane habenmen ters — —- 4 | 
Brance (Sov ece se en. (eae oelne oe tobe metas — — 
aly g oi vs eivin oti ene shakers! Von ia eke eleke ieee —— 25 
NOT WAY ick sree eee cheep leieenc lakes eee ree eee — —_ 5 
Biriglanid! cic cen cicerscoe tetera tetenssrencnersts 150 3,153 | 
(CAE OIE Lc oro mohcanodoci6 Oennc 375 14,028 | 
Gosta Rica | s.n.daeo cae Renee net — 27 
Gifatemalay 2. ise se scissiveiereus eee eeiete — 91 
Ionduras) sek «cen cheno nrener vsti 228 844 | 
INDCEN Gabe RABREoOG ona esootomoedancacaye ae — 4 
Panama’ Gis os <0 atte auc © acetone tcreroeiets 160 239 ‘| 
Salvador ees ds ck cece eet ee ee — 51 1 
INKS al cote ecto Diora cma orn occ 569 4,965 
IMiqitielonmand ots Esernemlor jaeverrntresr: — 90 aa 
Newfoundland and Labrador........... — 65 
Bermuda hac scbujoten eter eee a one 98 763 
HATMAIGA 9s Sys seiereine erste tie easter sien 527 — 
Other British West Indies......-.-.-.-- 35 150 
bas weadbec «int as anh GemOr Rete pci een 8,818 15,953 
()onatican REptbliG som ate erect tetas 44 298 ae 
Dutch “West, Undiesee 10s eet: — 15 
A atta os Ash ee aoa Seka ae eee 313 121 
PAT ENTITIA | opp :.Nel tebe terete shaver Lapetete\ tte eerste — 222 
iBall, Woman pon sonst oodbmaugeotbuLad — —- 
(@hilett aie. .. 2 on theyotus ude oes eee erates — — 
KCOlOMPIa sem. «oe ene ecient — 367 \ 
British) Guiana ‘iecice acheiskie ee eee -— 93 
IPE Lid So ieckd tee ane Sapte bi OEE eee ieee — 74 
lOsgirac he qaaneeeuodns 6 esOogGoNGet0 35 < -— — 
Wenezuela* ob inbana settee ene — 371 3 
Armenia and Kourdistanieeemern tes acne — — 
British India, «asso ect eet oe eerie 32 — 
Qistho het An ates, srkcudi nti aootoeKio or — 18 
Navacand | Madtrdisereeseen teenie — 61 : 
NV ADAN be cistecsie sitemeter lees ete ean 155 311 
Philippines slands ieee eerste 1 515 
PATUISEralia becieis o. eide Societe mana ee — 713 
British Oceania Wace see aie eee — 127 
INew: Zealand “cine ce tee tos aris ieee teens 5 312 
Total teradte chron eee eh oe 11,680 44,062 
io ; 


Glassware Exports 


Domestic exports of glassware for the month of Janu-— 


ary, show a decrease of $25,632 in plain table glassware, 
compared with the figures for December. Exports of 
cut and engraved table glassware also declined $9,215, 
outgoing shipments of lamp chimneys and globes declined 
$2,353. Lamps and other illuminating devices registered 


an increase of $2,606. Export figures for January, pub-— 


lished by the Department of Commerce follow: 


Lamps and 
other 

Table and Lamp illumi-_ 

other chimney nating 

Table glassware, and devices 

glassware, cutor lantern chiefly 

plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 

IBelSiuinig acne cet. 30 cao) ante 6 
Deninarkerys.. cite cence eee eee 1005) Deter 

ARATE Meee orale ae cre raioee ates 30 532 10 , 7 

(Genmiany aostrs meet nn oetatLanceee cee a tee 

GEEECEIEE «die oie cia eyolsteclaie: lene cls eee mm 154 

ittalyguesettrtcetecerc epee ree 104 50 “oe . a 

INGHHenlatics smerenerietcroer 275 rte 8 15 

INGE WAY a coeve cis Brecctorereteee iis ataee eisionetere tes") eke | 

SS PALI eter corse ett ee Ciera ce oe ae OR 62 jaan 

SWedenhe snd ne ener 326 cae 508 766 

Switzerland = chews smeeet masse ee 272° 3 sien 

Briplandca. ware mechan 35,578 1,366 43 10,667 
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oo Haloital, (iS) Re aaa nee roar 1,641 Ze 2 inch Sa are 
Relea a ieee co «dive s’ers x < 496 a> ©  BSARe, & Lee 
GES GOA ree ee 11,682 1,849 7,173 10,642 
British Honduras ......... 23 aye 53 9 
oo sth SIRS i Sees ee oil Rea 4 109 10 
BP ECETINAIA® eyes fo sb. ols ieuos oes 69 eae 65 64 
— Levnedlbheeiss ieee Geen ores Ciena 486 By) 287 341 
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Bus Service Brings Customers to Store 

The retail merchants of one of the outlying business 
sections of Terre Haute, Ind., known as Twelve Points, 
have inaugurated a bus service that covers three sections 
of the city and brings customers directly to this business 
section. The big business section is located directly in 
the center of the city, and there are no crosstown car lines 
that reach the Twelve Points section. To reach it it is 
necessary for customers first to go to the central business 
section and there board a car which will take them to the 
Twelve Points. The merchants in the outlying section 
found that customers, once they reached the central busi- 
ness section, remained there. The bus operates from an 
hour before the stores open until an hour after closing 
time. 
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Gimbel Bros. Sales Increase 281% Million for 
Year 
Gimbel Brothers’ statement for the year ended Jan. 31, 


1924, shows gross sales of $191,544,467, the largest for any 
one year in the history of the organization. The total rep- 
resents an increase of $28,879,699 compared with the pre- 
vious fiscal year. After payment of all operating expenses 
and allowing for Federal taxes, net profits were $7,378,- 
645. After allowing for dividends on the preferred stock, 
the earnings equalled $10.37 a share on the 600,000 shares 
of common stock outstanding against $7.99 a share in 
the previous year. 

The general balance sheet shows current assets of $33,- 
935,687 against net current liabilities of $9,031,868, a ratio 
of about 4 to 1. The current assets included $6,832,071 
cash, $267,808 marketable securities, $10,622,433 accounts 
receivable, and inventories valued at $15,556,205. Current 
liabilities included accounts payable of $4,744,440, sundry 
creditors $280,601, accrued expenses $1,376,643, officers, 
stockholders and related interests $1,365,182, dividends 
due $315,000 and reserve and Federal taxes $950,000. 

Isaac Gimbel, president, in a statement to stockholders, 
said in part: 

“The most notable event for the past year was the ac- 
quisition by the company of the entire capital stock ‘of 
Saks & Co. of New York City. The present business of 
Saks & Co. will be continued in its present location and 
the new building of Saks & Co., Fifth Avenue at Forty- 
ninth Street, New York, now near completion, will add a 
still newer, larger and finer unit to this company. 

“The new addition to the Milwaukee store is also prac- 
tically completed; and extensive general improvements 
have been made in the other stores. 

“Among the additions to the reserves for contingencies 
is included a sum of $1,000,000 in the interest of conserva- 
tism. Likewise $250,468.75 of unamortized bond discount 
has been written off. 

“The directors have had all the properties of the com- 
pany appraised by competent appraisers, and the properties 
are now shown at these figures less the usual reserves and 
depreciation. 

“The company continues to carry its good-will at $1, 
although on the books of the predecessor companies since 
1914 it was carried at $13,685,180.11. 

“Merchandise inventories have been taken on the basis 
of cost or market value, whichever is lower. Ample re- 
serves and depreciations have been made. 

“The prospects for the coming year are most encourag- 
ing as shown by the sales of February, 1924, which repre- 
sent a substantial increase over all past records.” 


Proposed Sales Tax for So. Carolina 
A measure introduced in the Gereral Assembly, to pro- 
vide a general sales tax, is causing considerable concern 
among the merchants of South Carolina. 
The sales tax measure states in its preamble that its 
intention is to eliminate the present tax levy of six 
mills, and to repeal the revenue acts of 1923. It 


Twenty 


CROCKERY AND GLASS JOURNAL 


March 20, 1924 


—_—— 


provides that every person, firm or corporation selling any 
goods, wares or merchandise, or any real or personal prop- 
erty, shall be subject to the payment of a license tax. 
Although it has not been reported by the ways and means 
committee, it is understood that the measure would re- 
quire of merchants a tax of four-tenths of 1 per cent upon 
gross receipts. Jobbers and wholesalers would be re- 
quired to pay one-fifteenth of one 1 per cent on gross sales, 
and cotton buyers, merchants and brokers would pay one- 
twentieth of 1 per cent on gross receipts from the sale of 
cotton. All sales of farm products by the producers 
thereof would be exempted. There are other provisions 
of the bill, but those mentioned above are the ones mer- 


chants are most concerned about. 


Novelties Capture Biggest Share of Toy 
Buying 

The annual Toy Fair has come and gone, and its after- 
math is a somewhat contradictory lot of ideas about it. 
All of the outward marks of success were overwhelmingly 
present—the number of exhibitors was large, plenty of 
buyers were present, and yet it has been conservatively 
estimated that the sales booked were only somewhere be- 
tween 60 per cent and 70 per cent of those of last year 
in volume. 


This is not nearly so bad as it sounds; for the deficit 
in sales was confined largely to those conventional and 
conservative lines which buyers no doubt thought they 
could book as well one time as another. On the other hand, 
everybody who had something new to offer had no fault 
to find with business. A concern which manufactures a 
new metal building block, so built that the structure evolved 
will not come to pieces when knocked over, booked the 
astounding amount of $300,000 in sales. These new blocks, 
which are made on a unit system, so that the possessor may 
add to his collection from time to time, proved to be a 
genuine knockout, and very few buyers passed up the 
chance to get in early for Christmas deliveries. Another 
big seller was a galloping horse, whose three wheels make 
it especially good for very little folks. These horses sold 
like hot cakes, and some toy departments ordered a hun- 
dred at a time. 


Sound-operated toys of the type made familiar by the 
famous “Radio Rex”’ were so very successful that the con- 
cern making this merchandise has already reserved the 
largest space available in the Bush Terminal Building for 
next year's show. 


The début of the Bush Building as a part of the Toy 
‘air was most successful. Two floors were used, but as 
more than 90 per cent of the exhibitors have already re- 
booked for next year, it is intended to adopt a policy of ex- 
pansion. Five floors of the building will be used in the 
Toy Fair next year, and one of these floors will be devoted 
to imported toys. While American made toys have hitherto 
held the center of the stage, it is thought that many for- 
eign exhibits can be secured if a department is reserved 
for them. 

The peak of the Toy Fair month was reached in the 


annual dinner, which was given at the Hotel Astor on 
the evening of Feb. 22. More than a thousand people 
interested in the toy industry attended, and enjoyed after- 
dinner speeches and a number of excellent vaudeville 
turns. Subsequently at a meeting of the Toy Fair Cham- 
ber of Commerce tentative plans were outlined for next 
year. This Chamber of Commerce, which has just ‘con- 
cluded its first year, has every reason to be proud of its 
achievements. Its information bureau alone has been most 
valuable to both exhibitors and visitors, and its directory 
has filled a long felt want. The Chamber of Commerce 
announces that more than six hundred firms allied with the 
toy industry exhibited at the recent Toy Fair. This group 
includes not only those whose exhibits were at the Bush 
Building, the Hotel Imperial, and the Hotel Breslin, but 
also a large number whose permanent show rooms in New 
York were sufficiently well equipped to permit them to 
hold little individual toy fairs. While many of the larger 
dealers had exhibits at one of the three centers, there were 
others who preferred to put their own show rooms into 
gala attire and to keep their accustomed headquarters. 
An unusual number of toy buyers are on their way to 
Europe this year, in spite of the unsatisfactory results of 


their toy bookings there last year. Evidently they hope | 


for better deliveries than have been forthcoming hereto- 
fore. The Leipsic fair has over 15,000 exhibitors this 
year, and on its first day cables that something like 1,500 
buyers had arrived. 


The Central Wrap System 


At the present day no store considers itself adequately 
equipped unless it has a central wrapping station. Every 
large store and almost any store of any size now being 
erected is making provision for such a section. It has been 
proved that much more work can be accomplished by 
fewer packers or wrappers, and that there is greater speed 
in serving people at the counter who want to carry their 
own parcels. 

All merchandise to be sent is placed in a cloth bag by 
either the salesperson or the wrapper, and then 1s sent to 
the central wrapping section. On quiet days one wrapper 
can handle two small departments and one wrapper is re- 
leased to work in the section; whereas, if there were no 
central section the two wrappers would remain in their — 
respective stations and be unoccupied about one-half of 
the time. 

The central wrap section also allows, better inspection 
of sent parcels. 

A little study of your present method of packing will 
show where money can be saved, better service rendered 
to the customer, damage to goods reduced and more work 
done by the same or a smaller number of persons. 


Business Briefs 
F. McL. Radford, merchandise manager of the Bon 


Marché, Seattle, Wash., has been named as a member of 
the board of directors of the Interstate Merchants’ Council, 
an organization conducted by the Chicago Association of 
Commerce. 


health, George Hamilton, with Maddock & Miller, 
Inc., arrived home on Monday feeling benefited 
from his trip. 


y: FTER spending the winter in Florida for his 


He was temporarily indisposed upon his 
arrival here but expects to be able to return to his desk 
on Monday of next week. 


Chas. H. West, president of the Westmoreland Spe- 
cialty Co., Grapeville, Pa., accompanied by G. Horn, head 
of the factory’s decorating department, were visitors in 
New York on Monday and Tuesday, taking up special 
matters with their concerns local representatives, The 
Horace C. Gray. Co. 

William E. Benbow, president of the Western China 
Works, Aurora, Ill., arrived in New York today, to con- 
sult with the concerns New York representatives Chas. L. 
and David L. Wise, before sailing on Saturday aboard the 
Olympic, for a two months European trip in the interest 
of his firm. Mrs. Benbow accompanied him on tke trip. 

Henry \W. Price, sales representative for the Herbert 
Glass & Import Corp., left on Monday for an extended 
trip through New York State and the Middle West on 
which he will show the concerns new lines of decorated 
glassware. 

Charles H. Baxter, buyer for LaSalle & Koch, Toledo, 
O., was a passenger aboard the Olympic which arrived in 
port on Wednesday morning. Mr. Baxter had been in 
Europe for nearly three months on a visit to England 
and various countries on the Continent. He left on. the 
first available train for Toledo after his arrival here. 

Charles M. Phillips, Jr., of Phillips, Thistle & Smith, 
Inc., spent several days this week on a visit to the Seneca 
Glass Co., Morgantown, W. 
York by his firm. 


Va., represented in New 


Arthur Renz, of the Herman C. Kupper, Inc., sales 
staff, left last week for a tour of territory in the East 
and North West. Accompanying him on the trip was 
Wm. Pendrell a recent addition to the concerns sales 
force. Ernest W. Schulz expects to leave the early part 
of next week to call on tke trade through the West and 
South. 


Eugene Saison, traveler for Vogt & Dose, left on Sun- 
day for a trip through the Middle West. Norman Haw- 
thorn also of the concerns sales staff, leaves today (Thurs- 
day) for Western and Southern territory which is his 
initial trip for the concern. 


Justin Tharaud is now on the water en route to Europe 
on a brief trip to the factories he represents in this coun- 
(HAN 


Henry Saul of the Saul Mfg. Co., and Rehberger & 
Saul, left last Saturday for a trip through the North 
West, which he expects will keep him on the road for 
three months. 


Norman Walker Meets With Another Serious 
Accident 

The sympathy of his many friends in the trade, will 
go out to Norman Walker of the Meakin & Ridgway 
sales staff, in another unfortunate accident which oc- 
curred to him on March 17th, wken in going down stairs 
at his home in Orange, N. J., he fell when only four steps 
from the bottom and broke his left leg in two places, as 
well as breaking his left arm. 

He was just nicely recovering from the accident he had 
in Milwaukee last Spring, when he fell in a trolley car 
and broke his right leg, his recovery from this being 
greatly retarded on account of his leg being cripp'ed from 
rheumatism. He, however, was progressing very satis- 
factorily up to the time that he broke his other leg and 
he was anxiously looking forward to being able to come 
to business in New York almost any day. 

Mr. Walker was immediately taken to the hospital in 
Orange after the accident, where he is keeping up a 
brave fight, in view of all that he has had to contend with. 


Macy Store Celebrates 50th Anniversary With 
Special Sales 

Fifty years ago the nucleus of Macy’s vast ckina and 
glassware departments was contained in a small space :n 
the basement of their old 14th street store. Today the 
department in the basement of the big 34th street store 
is one of the largest in the world, displaying the products 
of noted American, English and Continental makers and 
including more than 160 open-stock patterns of china and 
45. patterns of glassware. With 50th anniversary prices 
offered throughout the store, the offerings in the china 
and glassware departments include 107-piece dinner sets 
of Limoge china at $83.75, 100-piece Blue Willow Eng- 
lish porcelain at $29.50 and 100-piece dinnersets of 
American porcelain at $32.75. In glassware, crackled 
glass beverage sets are marked at $2.97, 13-piece iride- 
scent sherbert sets at $2.09 and optic gold-band stemware 
at 69 cents, including high and low sherberts, goblets and 
cocktail glasses. 
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Kresge Stores to Increase Dividends 

A special meeting of the stockholders of the Kresge 
Department Stores has been called for April 2, to act on 
a proposal of the directors to change the dividend rate 
on the preferred stock from seven to eight per cent annu- 
ally and to postpone the date of commencement of the 
operation of the sinking fund account covering this issue 
from Dec. 31, 1925, to Dec. 31, 1927. 

As part of the management’s plan the banking firm of 
Merrill, Lynch & Co. is making a public offering of 
12,500 shares of additional preferred stock and 6,250 
snares of additional common stock. The preferred is 
offered at $100 a share and the common stock at $50 a 
share. 

The right to buy one share of common goes with the 
purchase of each two shares of preferred stock. The 
proceeds of the sale will be used to pay in part for the 
recently acquired Palais Royal Department Store in Wash- 
ington. Sale of this stock will give the company a total of 
30,000 shares of common stock outstanding and 110,000 
shares of preferred. 


Buyers in New York 
March 17th, 1924 


E. D. Garrison, housefurnishings and china, Sanger Bros., 
Dallas, Tex., 19 East 24th St. 

A. J. Blankenship, toys, W. A. Green Co., Dallas, Tex., 333 7th 
Ave. (J. M. Biggins). 


SYRACUSE CHINA 


Given ordinary care, Syracuse China lasts 
a lifetime. For it is so well made that it is 
literally hard to break, chip or crack. 

Its unusual beauty of color, design and 
shape invite its use at every meal. And the 
remarkable strength of Syracuse China makes 
daily use entirely practical. 

Every pattern is open stock. 


Onondaga Pottery Company, Syracuse, New York 


58 E. Washington Street 342 Madison Avenue 
Chicago, II. New York City 


R. H. Yarwood, china, housefurnishings, glass and toys, Hager 
& Bros., Lancaster, Pa., 315 4th Ave. (D. G. Alliance). 


C. W. Groty, toys, W. L. Milner Co., Toledo, O., 120 West 32nd 
St. (A. Fantl). 
Marcu 19TH, 1924 


W. T. Mitchell, china, housefurnishings and toys, Duffy- 
Powers Co., Rochester, N. Y., 1140 Broadway, Room 506. 


W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). 


M. Stayman, toys, Stayman’s, Worcester, Mass., Breslin. 


W. B. Shockley, housefurnishings, china, toys and lamps, J. B. 
Ivey & Co., Charlotte, N. C. 352 4th Ave. (Kirby, Block & 
Fischer ). 


Marcu 20TH, 1924 


W. W. Dodge, glass and housefurnishings, T. G. Myers Co., 
Albany, N. Y., 220 5th Ave. (F. Atkins). 


Business Briefs 
L. E. Geyer has been appointed advertising manager 
of the Journal of the American Ceramic Society. All ad- 
vertising will now be directed from the main office at 
Columbus, Ohio. Mr. Geyer was formerly chief clerk 
and acting superintendent of the Ceramic Experiment 
Station of the United States Bureau of Mines. 


James Hughes has been appointed buyer and manager 
of the house furnishing department of the Ridgewood 
Dry Goods Co., Brooklyn, N. Y. He formerly was con- 
nected with Bloomingdale Bros., New York, and Freder- 
ick Loeser & Co., Inc., Brooklyn, in a similar capacity. 


The Kebke Housefurnishing Co., Memphis, Tenn., has 
been incorporated with a capital of $10,000, by John I. 
Kebke, H. M. Rhodes, LL. Goings, Mary B. Rhodes and 
Ruby M. Kebke. 


Wilson-Henes Store Burns 
Fire of unknown origin destroyed the Wilson-Henes 


department store, Menominee, Mich., recently, with an 
estimated loss of $300,000. 


Columbus D. G. Co. Sold to Kobacker 


The entire business of the Columbus D. G. Co., one of 
the oldest department stores in Columbus, O., has been 
purchased by the H. Kobacker Co., owners of the Boston 
Store. It is understood that the personnel of the Colum- 
bus D. G. Co., will remain unchanged, with the exception 
of A. B. Boyce, the president, who has stated that he 
soon expects to retire. 


“Retail Expense” Booklet 

The Domestic Distribution Department of the Chamber 
of Commerce of the United States is publishing a series of 
leaflets on “Retailers’ Expense.” The purpose is to fur- 
nish an aid in the analysis of cost of doing business, a leaf- 
let being devoted, respectively, to Salaries and Wages, 
Rent, Advertising, Depreciation, and the various other 
forms of expense. 
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Y far the most interesting development in the gen- 
} eralware during the last fortnight 
was the purchase by William S. George of 
Smee WwW. S. George Pottery Co., East Palestine, O., 
‘of the controlling interest in the plant of the Cannons- 
‘burg Pottery Co., Cannonsburg, Pa. By this transaction, 


industry 


‘Mr. George is now in control of the two generalware plants 
‘in Cannonsburg. 
_ It is also interesting to note that the combined capacity 
of the two plants of this company at East Palestine, two 
‘at Cannonsburg and also one at Kittanning, Pa., that the 
control of 
any single generalware interest in the United States, ex- 
ceeded only by the Homer Laughlin China Co., of Newall, 
\W. Va., and East Liverpool, O. 


| 
| For many years the output of the three older plants of 


53-kiln capacity is the second largest under the 


‘this corporation have been distributed, to a large extent 
through the jobbing interests, while the Cannonsburg Pot- 


‘tery Co. has been quite active in the development of a 
large department store trade. 
| 

Considerable property damage was done to the plant of 
‘the Sterling China Co., Wellsville, O., when an Italian 
grocery, located just across the street from the west side of 
the plant was wrecked completely by a discharge of som« 
high explosive. Windows in the pottery were shattered, 
‘and the force of the concussion wrecked a quantity of 
“green” ware, which was being accumulated for the bisque 
‘kilnmen. Two men are under arrest as suspects in con- 
“nection with the explosion. 


The entire operating department of the Edwin Bennett 
Pottery Co.’s plant, Baltimore, Md., is to be motorized. 
| Hereafter jiggers and turning lathes are to be operated by 
eectric power. The company is also installing a dipping 
mangle. Both improvements will have a tendency to in- 
crease the output of the plant, which is confined to the pro- 
duction of dinnerware. 


A shortage of bisque kilnmen at the plant of the Jack- 
son China Co., Falls Creek, Pa., has hampered production 
in that department for a few weeks. Because of the inabil- 
ity to secure journeymen kilnmen the company has been 

forced to place additional apprentices at the bench. 


Direct information has been received here from the 
| Staffordshire pottery district, England, that the manufac- 
turers and operatives there will hold a joint conference 
| March 25th, for the purpose of arranging a new wage 
scale for the fiscal year. The operatives have proposed 
| that their wages be restored to the wage received two 
years ago, while the manufacturers have proposed a re- 


v 


duction of ten per cent from the present list. 

In addition to the wage questions involved, the opera- 
tives also have submitted a proposal that a minimum yield 
for piece-work be incorporated in the new wage scale, and 
that hereafter women now employed as bisque kiln placers, 
dippers and glost kiln placers be supplanted by men. 
Manufacturers and operatives have submitted their pro- 
posals to each other. 


The new Davidson pottery just west of the corporate 
limits of Chester, W. Va., has been placed in operation, 
and is making a special feature of hard fired porcelain 
handled dairy mugs. The plart is a two-kiln unit, and is 
now on an active production basis. 


Since June last, records show that over 40,000 sets of 
dinnerware have been shipped from a mailorder ware- 
house at Sebring, and in February last, a short month, 
7,000 sets were forwarded, or approximately 25 carloads. 
This shipping record would seem to indicate that the de- 
mand for dinner sets is increasing rapidly, and with 
the opening of the spring season, requirements for this 
particular item will be stronger than ever. 


In order to bolster its defense fund more rapidly, the 
National Brotherhood of Operative Potters has increased 
its per capita defense fund dues of members. 
the pottery strike of 1922, the defense fund of the Brother- 


During 


hood was practically exhausted, and it was then said that 
the fund contained between $700,000 and $800,000. 


At times the new demand for dinnerware continues more 
or less spotty, so to speak, but withal, the manufacturers 
report business for plain white ware, dinner sets and open 
stock patterns good. During December and January last 
an exceptionally heavy volume of business was placed for 
open stock patterns by department store buyers, and none 
of this business has been cleaned up in its entirety. In 
fact the open stock specifications written in January was 
sufficient to insure steady operations in many plants for 
months to come, notwithstanding new business that has 
been written since then. 

Jobbing interests have also been active in urging quick 
shipments of their orders, and this would indicate that the 
jobbing house salesmen are all doing a good business, and 
that dinnerware is also moving along normal channels of 
the retail trade. 

Gradually all departments of the new No. 6 plant of the 
Homer Laughlin China Co. is getting under steady produc- 
tion. The clay shop is gradually working up to peak 
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T may follow that the Hockirg Glass Co., Lancaster, 
| O., may erect a modern factory at Bremen, O., this 

year, which will replace the plant the company re- 
cently lost at Lancaster by fire, causing an early estimated 
loss of $500,000. While other towns in the vicinity of 
Lancaster have made overtures to the company to secure 
the location for their new shop, the Chamber of Commerce 
of Bremen, seems at this time to be the most active. 

It has been clearly indicated by interests closely associ- 
ated with the Hocking Company that the concern had 
planned the erection of an additional factory even before 
the fire, and that should the company eventually decide to 
locate in Bremen, the new plant would be known by the 
name of the Bremen Cut Glass Co., and would be a sepa- 
rate corporation. It was also made known to the Bremen 
business men that on account of the scarcity of labor in 
Lancaster, the company was compelled to seek another 
location. 

I. J. Collins, president of the Hocking Glass Co., which 
concern also recently acquired the controlling interest in the 
Lancaster Glass Co., will be at the head of the new com- 
pany, wherever the shop is erected. 

Application has been made at Harrisburg, Pa., this week 
for a charter for the McClure Glass Co., Brookville, Pa., 

A. T., Jo M: and A> W.MeClure. 

Rapid improvements are being made to the tank in the 
plant of the Indiana Glass Co., Dunkirk, Ind., which *se- 
cently cracked, allowing molten glass to flow away, and 
caused the company some loss by fire. 

News has been received by the trade here of the pur- 
chase by the Corning Glass Works of the real estate, plant 
and equipment of the Rhode Island Division of the Na- 
tional Lamp Works, Central Falls, R. I., and which has 
been operated by the National interests for the last ten 
years. The company gives employment to about 125 peo- 
ple, and the shop has been taken over as a going business 
The plant sold for approximately $235,000. 


It is currently reported that a Columbus, O., interest 
has agreed to take over the entire output of the new Citi- 
zens Glass Co., Barnesville, O., when that concern gets on 
a production basis. The plant has been idle for several 
years,’ and has been recently taken over by local and 
Wheeling, W. Va., interests. Operations are expected to 
begin within a few weeks. 


Inquiries have been received here from the south, which 
would cause the trade to believe that china and glass de- 
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partments will be made a feature of the new chain of 5, 10 
and 25-cent stores which has been proposed by Rush 
Stroup and H. S. Bruin, the latter for some years being 


associated with the management of the Rose Chain of Five 
and Ten Cent stores. The new interest has opened its 


first store at Kings Mountain, N. C., and others are pro- 
posed for both North Carolina and South Carolina. Mr, 


Stroup is maintaining his headquarters at Shelby, N. C. 

Cut glass manufacturers in this district have received 
information from New Britain, Conn., that the W. T. 
Edwards Manufacturing Co. has been formed there for the 
purpose of manufacturing metal and glass articles. 

According to the annual statemert of the Edward Wren 
Department store, Springfield, O., news of which has been 
received here, the company showed a good gain in business 
and sales during 1923 over the 1922 record, and that its 
officers believe that 1924 sales will go ahead of last year. 
The glassware and dinnerware department was an active 
section throughout the vear. 


Los Angeles an Ideal Center for Glass Manu- 
facturing, Says Cal. City 

That every condition in Los Angeles is favorable to 
the manufacture of glassware, is the gist of a survey just 
completed by the industrial department of the Los Angeles 
Chamber of Commerce, under the direction of A. G. 
Arnoll, head of that department, which is conducting the 
balanced prosperity campaign in an effort to bring im 
dustries to Los Angeles in a quantity commensurate with 
the city’s growth in population. 

“A very important feature for the glassware mant- 
facture is our climate. The winters are mild and _ the 
summers are devoit of extreme heat and humidity. 

“Buildings need not be erected with a view of keeping 
them warm, proper and plentiful ventilation being con- 
sidered instead. 

“The principal raw materials for the manufacture ot 
glass are found in close proximity to Los Angeles in un 
limited quantities and of quality. 

“There are many deposits of silica and lime, also de 
posits of soda, borax, etc., being worked now, and as the 
demand for the various minerals grows, more are being 
rapidly opened up. 

“The La Jolla sand deposit, which is located at La 
Jolla, on the ocean beach, 117 miles south of Los Angeles 
on the Santa Fe railroad, is used by several local window 
glass manufacturers with excellent results. 

“This deposit is owned by the Government because 0! 


(Continued on page 27) 
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already closed. 


a NEW pattern in English Porcelain that finds its inspiration in the 
quaint embossed china that graced the festive board in grand- | 

mother’s time. The background is of a rich ivory tint; the Border is 

Powder Blue and the center is in Dresden Colorings. 


We can offer you the exclusive sale of this pattern if your city is not 


FISHER, BRUCE & CO., Importers 


219-221 MARKET STREET 


SOMERSET 


PHILADELPHIA 


| 
| 


Helps for Retail Lamp Salesmen to Pep Up 
Their Selling Talk 


One might find quite an amusing pastime in guessing 
the character and personality of the unknown owner of 


| 


‘a room by the lamps she is willing to live with, said Miss 
Elsie de Wolfe, prominent interior decorator of New 
York, and yet many people continue to exist in unattrac- 
| tive surroundings just because they have not realized the 
decorative possibilities and value of lamps. 

There are two primary factors to be considered in the 

selection of lamps—namely, color and type. The size, 
shape and character of the room determine the type of 
the lamp, and the general color scheme—the background, 
as it were—determines the color of the lamp base and of 
the shade that will best bring out the decorative qualities 
of wall or floor coverings, furnishings, hangings and the 
like. 

The attractively furnished home is not necessarily the 
mansion, nor is the quaint cottage the only structure that 
lends itself to coziness of decoration. Simplicity and 
neutrality of color are the secrets which underlie all that 
is truly artistic in a scheme of decoration. The spacious, 
low-ceilinged rooms of an old farm house have the same 


decorative possibilities as the modern apartment or town 
house, if a neutral color schemes is held to, depending 


upon lamps and art objects to introduce the necessary 
spots of color. 

While no set rules can be prescribed, certain funda- 
mental principles, if adhered to, will guarantee beauty 


and restfulness, the two most important qualifications in 
the house that is a home. 

Simplicity of design and neutrality of color are well 
exemplified in a combination of sand color and old blue. 
There are unlimited decorative possibilities in a room with 
sand colored walls and white woodwork, sand and brown 
rug, gold co’ored silk curtains and sand and old blue bro- 
cade for hangings and upholstered furniture. The vivid 
spots of color in such a room would be found in the wired 
vases for lamps and gay colored shades which adorn them. 
Vases of blue glazed porcelain would be unusually deco- 
rative in such a room either as lamps or as art objects, and 
if gold colored silk shades were used on the lamps they 
would add an attractive bit of color to the room by night 
or by day. 

Side wall illumination should augment center ceiling 
Attractive 
floor lamps and side wall brackets are being featured for 
practically every room in tke house. 


illumination and is gaining favor constantly. 


In the room outlined above the shades on side wall 
lamps may be of gold silk, parchment or amber translucent 
glass. The latter is by far the most desirab!'e for utility 
lighting—that is to say, the lamp used for reading, sewing 
or other close work should be shaded with translucent 
glass if eye strain and fatigue are to be avoided. hile 
parchment and silken shades are decorative, recent deve'- 
opments in the science of illumination have conclusively 
proved that glass is by far the best medium for utility 
lighting. 
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Momonoi & Co. 


INCORPORATED; 


oe, 


IMPORTERS OF. 


JAPANESE. GOODS 


105-107 East 16th Street, New York, N. Y. 


Everything Oriental to Decorate a Home 


Bronze and Pottery Vases suitable for Lamp 
Mounts, Jardinieres, Umbrella Stands, Bird 
Cages, Artificial Flowers, Flower Bowls, Lac- 
quered Trays and Boxes, Carved Wooden 
Bases for Lamps and Vases and other articles 


too numerous to mention. 


You Make 
BIGGER 
SAGES 


DVERTISEMENTS 

telling the qualities of 
Economy Tumblers are now 
appearing in Home Equip- 
ment, American Restaurant 
and Modern Hospital. Real 
interest is evidenced by the 
users of good tumblers and we 
are selling only through the 
trade. You, too, can make 
money selling this fine lead 
blown tumbler that sells at a 
very attractive price. Table 
tumbler size in barrels of 18 
dozen and cartons of 6 dozen. 


VITRIFIED HOTEL WARE 
ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
Economy Glass Co. CLUBS CAFETERIAS 
MORGANTOWN, W. VA. RAILROADS - STEAMSHIPS 
RESTAURANTS 


SS 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


THE MAYER CHINA CO. 
a mT 


CEP OU are See 


SS 


By 


RrcHArD D. GRANT, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 


IDLEWILD STREET 
ALLSTON 
MASSACHUSETTS 


HE Boylston Street Association, Inc., held its an- 
ij nual meeting at the Hotel Victoria last Tuesday 
evening and Eugene Howell, chairman of the mem- 
pership committee, reported that the association had in- 
preased its membership from fifty-eight members to 127 
luring the past year. Ernest M. Steele declared that 
34,300 was spent in newspapers and other mediums to ad- 
lertise the concerns in the organization. The following- 
ined were elected officers: William Spotiswood, presi- 
lent ; Theodore B. Pitman, treasurer and Horace Guild, 
ecretary. Lowell T. Clapp, Eugene Howell, Ernest Mana- 
jan, Ernest M. Steele, B. F. Macy and /Naadansce LOY, (6; 
Till, were chosen directors. The Boylston Street Asso- 
jation is an organization composed of retail merchants 
lealing in practically every household commodity whose 
jlaces of business are located in Boylston Street and whose 
yurpose is to encourage trading in this thoroughfare. 


Houghton & Dutton’s Buyers and Managers Sale has 
een highly successful to date and bids fair to continue so 


shrough the present week. 


| 


H. P. & H. F. Hunt have added another department to 
their very extensive repertoire. This time it is an art 
lepartment. The spacious Hunt salesrooms will be open 
or an indefinite period to customers and any other vis- 
tors who may wish to view a portrait of two infant 
faviours which hangs near the official sanctum of Mrs. 
4d. P. They are somewhat different than the usual run 
f saviours having dedicated themselves as their life work 
o the saving of the crockery, glass and gift shop business 
nstead of to the age-old task of saving souls. 


Gilchrist Company has this week placed on sale many 
‘plendid and useful items not the least of which are its 
Did Blue Willow dinner sets at $8.98 each. . These are 
thirty-six piece sets of imported ware in the old blue wil- 
ow pattern. The quality and price are not often found 
ogether. 


{ : = —— 
| Glass News 
} 


(Continued from page 24) 
ts occurrence below the mean tidewater line but per- 
nission is obtainable from the Government to extract this 
and. 

“Tt can be delivered in Los Angeles at a reasonable 
ate. 

“This sand, according to expert analysis, contains more 
than 92 per cent silica, 1.4 per cent lime, a trace of mag- 
1esia, one-tenth of one per cent respectively of salt and 
ron, 5 per cent alumina, and three-tenths of one per cent 
irganic and volatile substances. 


“The Monterey sand located at Monterey and which is 
used by glass manufacturers, contains only six-tenths of 
one per cent of ferric oxide, but about 12 per cent of 
alumina. 

“The Fan Shell beach sand, also located at Monterey, 
is equally low in ferric oxide, with about 9 pe rcent of 
alumina. 

“Other deposits are the Oceanside, already developed, 
and numerous ones like that at Dike, Nev., which can be 
developed. 

“Belgian sand can also be brought to Los Angeles har- 
bor as ballast on ships at a reasonable figure. 

“Lime and limestone of high calcium carbonate con- 
tent and suitable to the manufacture of glass are avail- 
able both in the burnéd and hydrated states of many 
sizes at reasonable figures. 

“These deposits are at Sloan, Nev., at Colton, Calif., at 
Victorville and at Pine Lodge, in San Bernardino County. 

“In addition, there are a number of undeveloped de- 
posits in Los Angeles and adjoining counties. 

“Soda ash deposits are being worked in Keeler, Cal., 
while natural salt cake or thenardite is found in a very 
pure state close to Los Angeles, and manufactured salt 
cake is available here. 

“The proximity of Los Angeles to the borax deposits 
in the neighboring deserts makes the price of that mineral 
attractive to local glass manufacturers, while colors, de- 
colorants and special chemicals such as arsenic and barium 
carbonate are obtainable locally. 

“Even nitre is found in commercial quantities in Cali- 
fornia, but not yet developed. 

“Potasium carbonate, while not locally produced in 
quantity ; the Searles Lake regions produce only the chlor- 
ide, from which the derivation of sulphate of potash is 
possible. 

“Pacific Coast kelps may also be a source of high-grade 
potassium sulphate. 

“Lead oxide can be obtained in San Francisco, while 
such accessories as plaster of paris, fire clays, etc., are 
obtainable here. 

“The glass industry here is well served with both nat- 
ural gas and fuel oil—the former in large amounts of 
approximately 1100 B. T. U.’s. 

“Transportation facilities are provided by the three 
railways and the many steamship lines operating in and 
out of the city.” 

The report deals with the possibilities in Los Angeles 
for bottle manufacturers, as well as producers of light- 
ing glassware, both interior and exterior. 

It is complete in every detail, even to a statement of 


(Continued on page 30) 
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CHICAGO OFFICE 
312 
CLARK 
SOUTH 
STREET 


HAT Chicago Stores featured this week :— 
Mandel Brothers made a special of Vic- 
toria china dinner sets, 100 pieces for $33.50. 
These were decorated with all-over pink rose bud 
decorations and gold line edge, and marked one-third 
below regular prices. 


Seven piece Amber colored 
glass salad sets were specially priced at $2.45. 

The Fair was selling imported china dinner sets, 
100 pieces. at- $28.50 with pink spray decorations. 
Twelve piece sherbet sets at $1.49 of iridescent ware, 
with glass plates to match, were a popular seller. 


Wieboldts, large outlying department store, fea- 
tured English Blue-Willow Dinnerware, 100 piece din- 
ner sets at $32.24. Imported china cups and saucers 
from Japan sold at 14 cents a pair. 

Boston Store held one of the largest sales of mitered 
mirrors in the history of State Street. The sale was 
heralded with full page newspaper advertisements tell- 
ing of a great purchase of close to 10,000 mirrors from 
the Illinois Moulding Co. Sizes and prices were in a 
wide variety and all of the known decorations and 
shapes in mirrors were included. 

The Leiter Stores continued their “Challenge Sale’ 
this week and featured a “carload” sale of dinnerware 
in open stock patterns. 

Hillman’s made a special of a vase, lamp and silk 
shade which they sold complete for $2.95. Etched 
glassware, thin blown, was on sale at 29 cents. 


Burley & Co. offered new patterns in Cauldon Eng- 
lish Bone China. Dinner plates were priced at $45 
per dozen, floral designs in open stock. 

Spaulding & Co., one of Chicago’s leading jewelers, 
This 
high grade jewelry house maintains an extensive china 
and 


last week conducted a sale of china and glass. 


glassware department throughout the year and 
the sale of the past week was in preparation of re- 
stocking. Among the lines offered in this selling event 
were vases of Lozol Ware from $10 to $16, which 
formerly sold from $30 to $50, Goblets of Rock Crystal 
at $25 per dozen, Bernard Moore Bowls, Candlesticks 
in black and emerald green crystal and a variety of 
Salad, breakfast and tea 
sets were included in the sale. 


plates in English bone china. 


Harper J. Ransburg of Indianapolis, Ind., has ap- 
pointed J. A. Jacobsen, Shops Building, selling agent 
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THE CHICAGO MARKET 


J. H. SMytTHE, REPRESENTATIVE 


in Chicago territory. 
wide selection in stemware, tumblers, ice tea sets, 
etched and colored glass. Mr. Jacobsen has also re- 
cently added the Alley Glass Co.’s line to his display. 
This line features popular priced light cut ware and 
is made in Shinnston, W. Va. 


The Ransburg line includes a 


Colored glassware is selling actively at the pres- 
ent time, according to E. W. Newotn, head of E. Wa 


Newton & Associates, 9 N. Wabash Ave.. The new) 


Plymouth patterns from the Owen, China Co., now | 
on display in Mr. Newton’s show room, are attracting 


much attention among the buyers. 


Most unusual, are the new glass and metal table 
lamp bases from The Haven Co. of Chicago. These 
come in black, blue and green, plain and decorated 
with cast metal mountings. The Satin finish glass 
is set off with antique finish metal mountings and the 
bases show to advantage with either silk or parchment 
shades. 


agents for the Haven Co. 


The Jeannette Glass Co. has produced many interest- 
ing numbers in engraved cuttings and amber lustre 
glassware, samples of which are now on display with 
their Chicago representative, E. M. Meder, 17 Nj 
Wabash Ave., Chicago. C. D. Spreng of the Meder 
organization returned last week from the Northwest, 
where he reported Spring buying as active. Bert 
Rinkin, leaves this week for a trip through Illinois 
with the lines sold through E. M. Meder. 


The Valley Art Pottery Co., Cambridge, O., makers 
of an interesting line of tea pots, breakfast sets, lustre 
ware and tea sets, are now displaying their line with 
J. A. Jacobsen, Shops Building, who was recently ap- 
pointed their selling representative in Chicago. 


F. C. Struve, head of a glass cutting factory in 
Chicago, has purchased the interests of E. J. Reha in 
the Reha Cut Glass Co. at 3330 Armitage Ave. and 
will move his offices to that address in the near future. 


Walter G. Minnemeyer, Chicago representative for 
the Hocking Glass Co., received the news of the de- 
struction of the Hocking plant by fire on March 6th. 
The news spread rapidly in the trade and all the “boys” 
sent their regrets to Mr. Minnemeyer. The plant was 
fully insured and will be rebuilt immediately. 


First samples of this line were received last | 
week by Ira A. Jones Co., 9 N. Wabash Ave., selling 
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HICA, 


READY TO SERVE 
BYYVERS OF 
CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS os 
GIFT SHOP & ART GOODS-DOLLS'& TOYS 


\ 


ie C 


. ’ 


ag 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 
GLASSWARE 
DINNERWARE 


| az aegis Visit the Palmer House HOUSEFURNISHINGS 
THE SHOPS BUILDING 9 North Wabash Ave Phone: Central 3236 
17 N. Wabash Ave. Albright China Co., Room 25 
Buyers are urged to inspect these lines ee 1 eee 
HELM & SOUKUP E ee a ae i - sr 
Factory Representatives. Imported iar ieee ee aoe anager: 
ic Table and I!lumin- ei Aparden. Met aaa 
ee Ge Phone. Dearborn FRENCH CHINA CO. 
KELLY & REASNE : ; 
Representing McKee Glass Co.s Potters Co-operative Co., Room 684 Office and Display Room 
Eagle Mig. Co.; Indiana Glass Co. ; Dinnerware, Hotel China and _ Spe- 
Lippincott Glass Co.; N. North- cialties. Established 1876 at East 136 West Lake Street 
wood Co.; Mound City Glass Co.; Liverpool. Geo. W. McNicol, Mgr. 


D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 
THE McANULTY CO. 


F WALTER B. ANDREWS 
Aluminum Goods for special sales. 


30 East Randolph Street 


| Copper and nickel plated ware. While in Chicago Visit GornemWabsshuavente 

| Phone Central 3240. ~ Room No. 405 

| STETSON CHINA CO. 

| E. M. MEDER co. : S. State St Representing 

Direct Representatives for Conti- 1535-37 ». state street MononGan Grass Co. 
nental Silver Co.; Paden City Pot- Phone Calumet 0876 Co-Operative Fiint Grass Co. 
tery Co.; Buckeye Aluminum Co.; We are prepared to make immediate Tue Duncan & MILLER Grass Co. 


Jeannette Glass Co.; Genesee Pot- shipments: 


tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 


THE UNITED STATES THESEBRING POTTERY CO. 


bler Company; Ebenezer Cut Glass GTASS co. Mr, W. L. Gerald 
} Co., Maryland Glass Co.; Mercer : 30 E. Randolph Street ; 4523 Racine Ave. 
Pottery Gata @ahinet. Co I’, TT. Renshaw, Chicago Representative Chicago, Ill. 
LEWIS H. SIMPSON & CO. OUR CHICAGO DISPLAY ROOM CON- Phone: Edgewater 2380 
Representing Athens Glass Co., TAINS COMPLETE SAMPLE LINES Display Room, 1819 So. Michigan Ave. 


: 3 OM 4 Rise 
Fenton Art Glass Co., Huntington DIRECT FROM CUR FACTORIES 


Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 


China Co. fa ae FOSTORIA GLASS CO. A. W. STEINER’S STUDIOS 
Note—Concerns wishing to secure 9 : ‘ Ae) f 
space in this building for display pur- Chicago Display, 806-7-8 Masonic PEEL ees cn eee 
poses should apply i . Temple ENCRUSTED DINNERWARE, LUSTRE 

| = Flint Glassware, Harry G. Dalzell WARE AND ALL GOLD CHINA 
| ROSENBERG & LURIE Pressed and Blown So. Wabash Av 
178 W. Jackson Blvd. Etchings, Cuttings Phone oe ‘ vad ee e: 


and Iridescent. Central 3497 Phone Har, 2214 


Phone Wabash 6589 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ANTED—A manufacturer of blown table glassware desires 

an energetic young man with experience in the glassware 
trade to act as traveling representative. This is a good opening 
for the right man. Give all details in first letter, addressing Box 
415, care of CrocKery AND GLAss JOURNAL. 


REPRESENTATIVE WANTED 


re ERMAN exporter and manufacturer of China and other 
Ceramic lines with establishment in New York desires repre- 
sentation in United States by reputable American concern in re- 
turn for which he will take charge of their interests in Germany 
and neighboring countries. Address Box 417 care of CROCKERY 
AND GLAss JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
. Cane, Tubing. Gas and Electric Globes in 
Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Glass News 
(Continued from page 27) 

the annual market in Los Angeles and in the remainder 
of the territory comprised in the eleven Western States. 
Bound in with the survey are charts showing the popu- 
lation and bank clearings for Los Angeles for a number 
of years past, as well as the various maps and charts show- 

ing the resources of the Southland. 


Think of the Other Fellow When Exporting 


To think of “the fellow at the other end’? would be 
a good resolution for every American exporter, but espe- 
cially for those who, as newcomers to the export field, 
have not yet learnd from experience what it may cost to 
go rushing’ ahead thoughtlessly. 

In the course of a year one encounters innumerable 
cases which illustrate the failure of export managers to 
realize that foreign sales can not be handled on the same 
basis as domestic business. Two or three recent examples 
are representative. A sales letter, excellent in every other 
respect, ended with a quotation of prices “f.o.b. Cincin- 
nati.” Few British business men have any very definite 
idea about the best shipping route from Cincinnati; much 
less do they know the cost of transport to seaboard. Con- 
sequently the effect of the sales letter was largely lost. 
Even a casual thought about “the fellow at the other end”’ 
should prevent such a waste of effort. 
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Another letter, offering agency representation for an 
attractive line of goods, qualified its quotation of prices 
by the statement “boxing charges and inland freight com- 
paratively low.” And a request to an advertising ageney 
for information as to market possibilities for household 
novelty submitted a sample without a word as to the price 
at which the goods could be laid down in London. From 
the standpoint of the prospective foreign buyer, whose 
orders are sought, such omissions of essential details in 
the first instance create unfavorable impressions that dis- 
courage incentive to do business. 

A cablegram to a firm in Central Europe had to be 
forwarded to London, in order to get it deciphered, be- 
cause the sender in the United States had used a private 
code, not even named among the two score recognized 
telegraphic codes in the international register. When 
finally unraveled the message proved to be concerned with 


urgent business, but more than three weeks had been lost 
before the European merchant knew that it was an ac- 


) 


ceptance of his order for goods. 

In domestic business many retail merchants have dis- 
covered the sales value of the slogan “All prices marked 
in plain figures.” There are various adaptations of this 
idea, possible in soliciting foreign business which would 
help much toward the goal of never leaving “the other 


fellow” in the dark. 


Credentials Needed on Business Trip Abroad, 


The failure to provide themselves with proper creden- 
tials is often the cause of vexatious delays and embar- 
rassment ta American business men traveling in Europe, 
say Commerce Reports. 


What these travelers seem to forget is that in leaving 
the United States they sever immediate contact with the 
highly dveloped channels of credit information to which 
they are accustomed at home and enter, to all intents 
and purposes a new world where their identity may some- 
times be established only with difficulty and delay. More- 
over, Europe is not one market but a group of many 
markets whose representatives are constantly passing back 
and forth. This interchange has developed particular 
attention to identity, for there one may not, as in the 
United States, establish the conditional basis for business, 
investigate character, and still confirm the transaction in 
the course of a few hours or a day or two. One brings 
the proof of his commercial character with him as a 
prerequisite to business., Its absence is unfavorably 
noted. 

Credentials that serve the purpose are those issued by 
the bank, or banks, through which the traveler finances, 
by chambers of commerce, and those from buyers or 
clients in the trade. 


Salesmanship Course in Public Schools 
The fame of the courses in retail salesmanship con- 
ducted in-the public schools of Charlotte, N. C., has gone 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 

KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE 

rl 1000000000 LUAU 


Now Is The Time 


to place your orders for 


HUNT 


TTT TOELEM LULU 


unequalled. 


Chicago Illinois 


Gladiolus, Cannas, Tuberoses, 
Dahlias and other Spring Bulbs 


We offer you the same at lowest prices consistent with: Quality 


We are also now booking orders for Fall Bulbs, such as Natriacus 
Paperwhites, Chinese Lilies, Hyacinths, Crocus, Dutch Narcissus, 
Tulips, Lily of Valley, etc., etc. 


Write for our Catalogue and ask for special prices on Quantities. 


If in doubt what to order, write us, and we will cheerfully give 
you information and hints ‘How to increase your profits.” 


American Bulb Company 


172 N. Wabash Ave. 


6 Murray St. 
New York, N. Y. 


forth to such an extent that recently John W. Trimble, 
|secretary of the Merchants’ Association of Greensboro, 
‘in the same State, visited Charlotte on a tour of investi- 
| gation. 

The courses in the Charlotte schools were started about 
ayear anda half ago. One course is given to High School 
students who plan to enter retailing on leaving school. 
Another course is for store employees who desire to in- 
crease their efficiency. The High School students who 
take the course are furnished with work in the stores on 


| 
| Saturdays, so as to acquaint them with the practical side 


of store work. Both the local merchants and the school 


| officials express themselves as well pleased with the results. 


| 
| 
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Pottery News 
(Continued from page 23) 
production, an kilnmmen now have sufficient ware coming 
through from the clay department to keep all busy. This 
volume of ware going through the bisque kiln insures 
steady production from the glost tunnel kiln, and from the 
glost kiln, decorators are insured of sufficient ware. First 
shipments from this new plant are about under way. 


With one suspect under arrest awaiting action by the 
grand jury of this county on a charge of stealing packages 
and casks of ware from local potteries, and several other 
men being watched by the police as suspects, pottery manu- 
facturers here have not reported additional losses. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. . 


GEO. F. BASSETT & CO., 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland's China, 

White China Fancies. 

Square 4182 

JOHN DAVISON, Ince., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 

Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


73 Barclay 


Mfrs. 


Inc., 


Earthenware and 
Phone, Madison 


and 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 
East 36th St. 

The Famous “Haviland  China’’ 


known since 1840. 
HERMAN C. KUPPER, 39-41 West 
23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 
28d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 


Tele- 


Japanese Goods. 
LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 
Fifth Ave. 


Tirschenreuth Dinnerware, 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuvvesant 3823. Chicago Office, 
327 West Madison St. 


105-107 


Specialties 


B. TOMBY, 20 West 23d St., Repre- 
senting: 


Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone,Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 
J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China’ and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 


Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


141-147 
Chas. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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HIS turnover subject is quite a big one for it in- 
cludes a variety of highly important phases of store 
management. 


| The word turnover infers movement 
It the labor turnover iny olving the change in the sell- 
ig force, should be at the lowest possible rate while it 
i equally obvious that the merchandise turnover should 
at the highest possible rate, consistent with ee service 
ad satisfactory purchase. arly the 
haller ones—will check up sae: satisfactory on labor 
ed merchandise turnover. 

dunt turnover? 


3ut how about charge-ac- 


HIS is another phase of turnover which many stores 
© area little lax about. In accounting parlance charge 
! 


ccounts are classified as accounts receivable and it is the 
(ject of all efficiently managed stores to keep their ac- 
cunts receivable as low as possible. This is highly im- 
jrtant because if it is done the store can quickly re-invest 
{2 money in merchandise. Thus a quick turnover of 
(arge accounts 1s essential to keep the invested capital 
luid and available for advantageous purchases of stock. 
lus is, to be sure, en elementary phase of store manage- 
ent but it is a fundamental one and while none of the 
hg ‘ger stores neglect it, a good many of the smaller stores 
( not handle their accounts to business advantage. 


are crippled by having too large a proportion of their 
jtal tied up until their customers pay their bills. Goods 
42 sold yet the merchant’s money continues to remain 
ivested in the goods. Often the merchant is pressed 
ke enough money to buy a desirable quantity of merchan- 
‘¢ and is compelled to borrow from the banks and pay 
Verest, which incurs an extra and needless expense. 


im fact, some stores which enjoy a relative big business, 
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CHARGE-ACCOUNT TURNOVER 


This is not the best way to do a retail business and rather 
than draw on his reserve capital and lose the interest this 
earns, or borrow from the bank, the merchant should 
check up on kis turnover of charge accounts. 


OW just what constitutes a fair turnover on charge 

accounts? While the rate of turnover varies, and 
is lower in some high-class stores which sell very expen- 
sive goods to people who have formed expensive tastes, 
and higher in some stores which sell moderate and low- 
priced goods to a big customer list—the average is about 
six times. That is, the majority of stores figure on a turn- 
over of their charge-accounts every 60 days. In other 
words, outstanding accounts are expected to be collected 
every two months and all bills for—say January accounts, 
which are paid up by March 1, are considered as the nor- 
mal run of business. 


OLLECTIONS vary, of course, and in some months 
of the year there is a greater percentage of out- 
standing accounts than at other periods. As a rule, Janu- 
ary and July have proven to be the best collection months 
because these months are the customary dates for paying 
dividends. Averaging up the charge-account turnover for 
six moderately large department stores we find it runs 
from 8 to 5%. Some city stores collect 40 per cent of 
their accounts every month while other stores which have 
conducted an educational campaign to persuade the public 
to pay their bills promptly, now collect about 70 per cent of 
their accounts in thirty days. This is a fine showing and 
gives a turnover of accounts receivable in 45 days. While 
but few stores may be able to equal this latter result, every 
store should endeavor to speed up its charge-account turn- 
over to the most efficient high level. 
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How Can a Store Hold Its Employees’ 


When a Store Trains a Salesperson It is Highly 
Desirable to Retain the Efficient Individual, and 
Here Are Three Suggestions on How to Do It 


UUUUUTVEURTNUTTLULLLLLULULTTTULLLLLUULUCeeSUTTALLUOUUOHALLCUUUOOAHOOD ALE 


ERCHANDISING today is firmly wedded to the 
quick turnover and the stores which are num- 
bered among the most successful enterprises are 

those which keep their stocks quickly moving. Rapid 
turnovers are big sales builders but in one important di- 
vision of a store’s activity, turnover should be kept at 
the lowest possible level. This is in the personnel divi- 
sion and all progressive stores are constantly endeavoring 
to keep their efficient workers satisfied and their labor turn- 
over down to the minimum. In this article, by D. F. Kelly, 
vice-president of The Fair Store, Chicago, three impor- 
tant features that will hold an employee are clearly out- 
lined. We believe a good many of our readers will find 
it well worth reading, which explains why we are quoting 
Mr. Kelly’s practical advice which appeared in an article 
in a recent issue of System magazine. 

While numerous business concerns have made a suc- 
cess of the so-called “‘grievance committee,” it has been 
my experience that the best results are obtained by direct 
and personal contact with the emplovees. 

This “open-door” policy reduces labor turnover and, 
as a further result, the employees take more interest in 
the store and in their work. 

One would be led to believe that the office of the gen- 
eral manager would be busy adjusting grievances. On 
the contrary, the employees make an attempt to solve 
their problems with the heads of the departments, and call 
on him only when it is absolutely necessary. 

Then, too, the executives of various departments, know- 
ing the policy of the management, make a special effort 
to assist and encourage the employees in their work. 

We have established a rule that any employee who has 
been with us any length of time and desires to leave 
us be interviewed by the general manager. We try to 
find out why the employee is leaving, and if we can pos- 
sibly meet his demand, we encourage him to remain 
with us. 

Several days ago a young woman who has been in our 
employ for nine years had decided to leave because of a 
better offer outside. After talking to her about her work 
we learned that she liked our store and her work but was 
dissatished because of the failure on the part of the man- 
agement to promote her. We assured her that we wanted 
her services ‘and were willing to make amends if she 
would stay. 

“Did you know anything about merchandise before you 
came to our store?” she was asked. 

“No, I didn’t,” she answered. 

“Well, don’t you think you should give us first con- 
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sideration because of the training you have obtained here 
You are familiar with our policy and merchandise whil 
you will have to begin all over again if you go int 
another store. You are not sure whether you will lik 
your work; it will be an experiment. 

“Tf you wish to remain with us we shall be more tha 
glad to have vou. And if you ever want to come in an 
talk things over with me you are invited to do so.” 

“T think I'll stay, Mr. Kelly,” she said, and from he 
attitude I knew that she was glad to have had that iny 
tation to remain. She went back to her department satis 
fied and content. She has been in to see me again sinc 
the first interview, and I am sure that the personal contac 
has established faith in the store. Our constant aim is t 
“sell” the store to our employees in these interviews. 

There are three features that will hold an employe 
These are; salary, cooperation of executives, and prome¢ 
tion. No matter what other attractive features may ft 
offered, what special training or welfare and social proy 
sions, the more important problems cannot be neglected. 

From time to time we notice from the reports that ther 
has been an increase of overhead in running a certain di 
partment. We usually ask the superintendent the reaso 


In most cases it is due to increase in salaries. We alway 
make a note of this and remember on our rounds to st¢ 
at this particular department and express appreciation ar 
pleasure to anyone who has had a promotion. I wa 
to feel as I go through the store that I am not a “bos: 
going around looking for trouble, but a human being, 
co-worker, looking for an opportunity to take and gr 
suggestions. We find that the employees are glad to 5 
us and to discuss their problems with us freely witho 
fear of being criticized. 

Every store has a certain class of employees who ove 
estimate their abilities, and some who do not put for 
all their effort in their work. Their reports do not wa 
rant a promotion, yet they are certain they have be 
overlooked. 

All such applicants for promotion should be interview 
about their work. We go over their records with the 
carefully, making a comparison with the records of othe 
who have been in the store the same length of time. Th 
are often surprised and interested to learn the facts. Afi 
the whole problem has been discussed we tell them tt 
we will give them the desired advance in salary for at 
months’ period. If at the end of that time their recor 
show improvement, the increase will remain on their pe 
roll—if not, their salaries will be reduced until they 
the increase. 
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At the end of two months most of them earn their 
creases, and some improve to such an extent that we give 
em additional advances. In case they fail, we make an 
tempt to change them to another department, and here, 
ateful because of the opportunity to make good, they 
yk hard, earn their promotion, and remain with the 
mre. 

We had been receiving complaints from customers be- 
use of the service in the packing room. Also, the labor 
rnover was larger in this department than it should 
ve been. But after the complaints had become frequent, 
d the labor turnover too large, we decided to call all 
2 people directly connected with the service department 
-o conference every Friday, and see if we could adjust 
ings by personal contact. 

We explained to them at our first meeting that they 
‘re, perhaps, not personally to blame for the condition 
‘the service department, and all we asked was their full 
operation in getting at the root of things. We asked 
=m to be free in their criticisms and suggestions. After 
b first meeting I noticed the ice was breaking. Some of 
sm made good suggestions, and soon we found ourselves 
yeding out the trouble and decreasing complaints and 
sor turnover. 

One day while one of the foremer was discussing the 
Icking room he spoke of 15,000 shell cartons which we 
id had for a year or more, shifting them from place to 
\ce and failing to find any use for them. 

“I know what we can do with those cartons!” he said. 
Ve can use them for doll packing!” 

‘Now here was a good idea. I krow I should never 
ve thought of it, but this man was packing dolls and he 
*dently had had that in mind for a long time. We have 
*n using the cartons for doll packing ever since and 
d them more practical than boxes because they protect 
» doll all around: there is no danger of its getting 
fashed. I mention this to show what meetings of this 
t will bring. 


Jnce a month, regularly, we hold a round-table meet- 
¥ with the buyers. Problems pertaining to merchandise 
1 employees are discussed. Each of the men discusses 
problems openly, and very often he gets helpful sug- 
tions from other men who have met a similar difficulty. 
ese meetings have accomplished a great deal in building 
a friendly, cooperative spirit among the buyers instead 
a spirit of competition. 

{f one of the employees wishes to see an officer of the 
npany, no matter how often, he has no difficulty in 
uring an interview. We are always glad to see him 
i talk over with him our problems. 

We have found that doing this solves some of the situa- 


2s quicker, especially when it comes to making changes 
the department which affect the whole section. 


\ 


Dollar’s Purchasing Power Now 67 Cents 
*rot. Irving Fisher, of Yale University, has announced 
t last week’s prices averaged 149 2-10 per cent of the 
-war level. The purchasing power of the dollar was 
1-10 pre-war cents. 


Why Store Stocks Are Light 

The Federal Reserve Board's bulletin for March calls 
attention to the lightness of stocks in merchants’ hands 
as compared with other recent periods, notwithstanding the 
fact that wholesale trade since the beginning or the year 
has been larger than a year ago. This fact it believes to 
be proved not only by returns from the retail trade, espe- 
cially department stores and mail-order houses, but also by 
the figures of check payments through the clearing houses, 
which have been as large as in 1923, although wholesale 
prices for the same period were 3 per cent lower. 

The bulletin continues: “In considering the present posi- 
tion of industry and trade, the extent to which the large 
production of basic materials in 1923 was used in manu- 
facture and building rather than accumulated in stocks is 
indicated in the volume of stocks held at the opening of 
the year, compared with previous years. Stocks of cer- 
tain commodities in January, 1924, were larger than a year 
ago, the increases being particularly large in coal, the stocks 
of which a year ago were exceptionally low owing to 
interrupted production incident to the strike, and in pet- 
roleum and gasoline because of the unusually heavy pro- 
duction in 1923. In stocks of gasoline, however, as of a 
number of other commodities where stocks are in excess 
of last vear, there has been a decline from the higher levels 
of last Summer. Stocks of all textile materials are con- 
siderably less than in January, 1923. 

“In comparing the position of stocks now and a year 
ago it should be taken into consideration that prior to the 
opening of 1923 production in basic industries had been 
increasing rapidly for a year and a half, while for the 
seven months preceding the opening of 1924 production 
had been declining. In general, the figures indicate that 
the large volume of production in 1923 in most lines of 
industry moved through the channels of distribution and 
did not give rise to an unusual accumulation of stocks. 
On the other hand, in commodities which had an unusually 
low volume of stocks a year ago, stocks are now larger 
and indicate a better adjustment between available sup- 
plies of these commodities and the current demand.” 

The Reserve Board’s “index” of stocks in retail trade 
centres throughout the United States gives the figure 128 
for January of the present year, as against 133 in Decem- 
ber, 120 in January, 1923, 115 in January, 1922, and 128 
in January, 1920. 


May Department Store Sales 

The May Department Stores and subsidiaries report 
for the year ended January 31, 1924, net profit of $6,680,- 
542, as compared with net profit of $5,504,233 for the 
year previous. The net sales amounted to $90,997,655, 
against $61,685,253 for the year ended January 31, 1923, 
and the profit and loss surplus of $9,255,917 compares 
with $5,831,292. 

The current assets totaled $30,162,493 against current 
liabilities of $7,814,247, whereas, at the close of the year 
previous current assets were $25,420,912, and current lia- 
bilities, $5,611,674. 
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For Seven Months Ending January 
xport 
Summary Imports and E e . China and Porcelain Ware: 188 io 
foreien trade of the United States for the month x 
Thee eee aL Nes : : Table, Toilet and Kitchenware...... $116,790 $109, 46; 
of January shows a moderate decline in both imports and All ches uke, ee ee 62.944 ‘ 
exports over the preceding month. Department of com- i eee $179,734 $195,33 
merce figures for the month of January, corrected to Feb- Earthern and Stoneware: ee 1924 
ruary 25, 1924, follows : Table, Toilet and Kitchenware...... $53,248 $48,72: 
PAT (Other e ae ste. peronctet aici cere ene 435,059 460,96; 
Imports ———— 
1923 1924 Total is 4. : das deae Pee $488,307 $509,68 
Chinas not decoratedmeeemsericca mci > | |e tage Giese 
China, decorated: 48.368 1923 1924 
Prom cance meter Seco ee $39, 601 es Table «lassware, splains were «ssc 192,849 1 
“Germany ...--+0e.ee essere ees 130,710 9'834 Table & other glassware, cut or engraved 17,409 
“United Kingdom ..........-. 3,421 as Globes and shades < oh 2s, Benenson ee 2hL35 sa 
es” Tapait mes tenes ccleaner: 126,556 oe oe 
“(Other @onnttiess.2ehasc. ct 71,742 7 Totally. evicrac¢ eee $237,493 $209.44 
TOtAl Satie eon a 51 oR amicaes oats $372,030 $582,305 For Seven Months Ending aie ia 
For Seven Months Ending es) Table ands plassware. piaineec secre $1,077,498 $1,348,04 
4 1923 1924 Table & other glassware, cut or engraved 134,162 114,52 
China, not decorated..........-2+++-- $163,622 ween Globes: and shades: 2... ig atte ae 254,389 293,85 
China, decorated: ‘ Agiins = 
Frota Prane memes cee are pear 229.634 S477 Ae Totall ae), 3. eee $1,466,049 $1,7564 
ener In alygaeemers oy -treaceeeier ce 620,312 2,230,339 Doure ax Tove 
 Snited Kinedom | Se..0h. cent oc Eee 5 Ne es 1923 1924 
{open ee ee ie 505,413 Dolls-and parts of dolls... ou- cme $11,613 $8,01 
pea Se ee Other’ toys «ia ook Us eee 87,889 37,96 
AMC ENN Gloom Fact au eocuege COON aD eC of $1,901,100 $5,391,590 1 ee ee ~ $99 502 ; $6600 
For Seven Months Ending January For Seven Months Ending January 
1923 1924 1923 1924 
Soebpene: re aaa Bee Osa Bors a, Dellsvand sparts sot dOLSseeeer en eseeet $174,719 $207,7° 
@arthenware, decorated .............. Y15,970 oe the ee eS Ge oka dc - ,240,65 ‘ 
Table, Toilet and Kitchenware, plain... 143,266 $450.532 Other toys ...-..+..++5 ache $1,300 
Decorated teers alec ners cht 1,073,318 2,422,336 Aa ee $1,415,372 $1,5028. 
Totals Reese cs seer Lear $2,235,557 $2,872,868 TABLE AND KITCHENWARE OF METAL ENAMELED OR GLAZED 
1923 1924 For Seven Months Ending Janna 
Glassware, cut or decorated.......... $78.33! $116,786 1923 1924 1923 1924 
Blown) lass waremegere <1 cre meitet ster rare) 69:'870  WSleseeee $126,885 $56,685 $628,111 $646.2: 
Moye Wee atic Get. 0 CRM OLD Oia Gen cry $148,208 $116,785 te * Beginning Jan. 1, 1924. 
For Seven Months Ending January + Beginning Sept. 22, 1922. 
1923 1924 
Glassware, cut om decorated... 2.1... $1,139,713 $1,030,502 ; 5 é | 
Blows lass wancmere: « vemismtent sermrcesrs +440,011 7881,319 Travelers Granted Rehearing on Mileage 
— ——-. Question 
"Titata ll” weckcteveeeets: «sah nue eetertonatetere $1,579,724 $1,911,821 a4 Pres : 4 ; : 
The National Council of Travelling Salesmen’s Ass 
DoLis AND Toys 5S : bk 
1923 1924 ciations has received word from Washington that # 
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ality of the law providing for interchangeable milea 
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Table, Toilet and Kitchenware...... $5,017 $11,680 riers, for further proceedings to develop additional desit 
AllGther "22. ates eee 54,997 44,062 testimony which would substantiate the justice and equ 
TOP@h. ... 58th, er $60.014 $55,742 of the 20 per cent reduction allowed by the original ort 
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of the Interstate Commerce Commission.” 

The allowance of an early hearing is regarded as a fa- 
vorable indication that the Commission is convinced of the 
propriety of its original order relative to the mileage books 
and the rate of fare, and it is anticipated that the coming 
hearings, together with the evidence to be produced, will 
thoroughly satisfy both the Commission and the Supreme 
Court as to the validity of the arguments put forward by 
the Council in behalf of what cannot be other than a boon 
to department stores and their buyers as well as to manu- 
facturers and wholesalers and their traveling represerta- 
tives. 


Wieboldt to Erect New Nine Story Store 


Construction work on the third store of W. A. Wieboldt 
& Co., Chicago, will begin at an early date. 
now operates two large stores, both outside of the Loop 
section of the city. 

The new store will be located on Ashland Boulevard 
and Ogden Avenue, and will extend from Monroe Street 
to Adams Street. Altogether, the store will have a street 
frontage of more than 950 feet. 
95,000 square feet. 

The building will be nine stories high, constructed of 
brick and terra cotta, and will contain 350,000 square feet 
of floor space. The estimated cost is $4,000,000. 
provision will be made for the receiving and shipping of 
merchandise by way oi a large loading dock on a twenty 
foot alley that adjoins the rear of the building. 

The foundations of the building will be such that addi- 
tional floors can be added when needed. 


The concern 


The site comprises 


Special 


Control of con- 
siderable frontage on the streets surrounding the new build- 
ing has been secured by the Wieboldt interests, to insure 
that the character of improvements to adjacent property 
will not detract from the new store. The building will be 
ready for occupancy in the early part of the summer of 
1925. 
Making the Most of Foreign Trade 
Opportunities 

Week aiter week the columns of Commerce Reports 
carry the announcements of inquiries for American prod- 
ucts, under the designation “Foreign Trade Opportuni- 
ties.” While 333,000 copies of these “leads” were distrib- 
uted in the fiscal year 1923, it is doubtful whether the 
fullest possible use has been made of this material. 

Many manufacturers and exporters appear to limit their 
interest to “opportunities” that specifically call for their 
products. For example, there appears an inquiry for type- 
writers from Switzerland. It would be logical for manu- 
facturers and exporters of all types of office equipment to 
Secure the reserved information and write the inquirer, 
while it would be equally desirable for manufacturers of 
Stationery, inks, carbon paper, and automatic pencils to 
sound out the possibilities of making a customer out of the 
inquirer. While it is not to be expected that in every case 


_ the attempt will be successful, it must be remembered that 
Ina few markets is business so highly specialized as in the 


United States, with the result that firms handling related 
lines are proportionately far more numerous than in the 
domestic market. 

Many “opportunities” call for agencies in countries 
where many American manufacturers are already repre- 
sented satisfactorily. 
policy of a large percentage of manufacturers to ignore 
the inquiry. 
possible to arrange for a subagency. 

Another profitable practice is to obtain the reserved 
information for future use. An agency arrangement is 
liable to many mishaps, and it is therefore sound policy to 
hold in reserve the names of other possible agents. Then, 
in the event of any untoward developments, there is avail- 


In such cases it seems to be the 


This is usually unwise. It would often be 


able immediately a valuable list of possibilities. 


tory agents and customers from many sources, and full 
use shoyld be made of all avenues of information. The 
fact is worth stressing that the Foreign Trade Opportu- 
nity announcements represent an important source of defi- 
nite trade leads, the value of which depends on the use 
that is made of them. 


Business Now a Profession Says College 
President 

President Lowell, of Harvard University, in a discus- 
sion of the growth of the Harvard Business School, de- 
clared that business has become definitely a profession. 

“Professions have been among the greatest agencies in 
civilization,” said President Lowell, “and, as human soci- 
ety becomes more complex it produces new ones which, if 
society is progressing, help its advance. 

“With the growth in size of units of business, and with 
the increasing pressure upon the time of executives, it has 
ceased to be practicable and, certainly, is no longer profit- 
able, for executives to take time from their duties to select 
and train young men in sufficient numbers and of suffi- 
cient quality. 

“Hence may be found the reason for the existence of 


such a graduate school as the Harvard Business School 


and an explanation of the extraordinary demand for its 
graduates. 


McCormack Bros. Lease Building for New 
Store 

McCormack Bros., Seattle, Wash., have obtained a large 
building in the heart of the new uptown business section, 
which they are remodeling and expect to occupy about 
April 1. 

The store has been located in the down-town business 
section for the past fourteen years, notwithstanding the 
fact that the business section has been moving up-town 
slowly. An entire new arcade front is being installed in 
the new building, with a basement entrance situated inside 
of the arcade. 

Robert McCormack had been in business in San Fran- 
cisco, Cal., until the time of the earthquake, when his en- 
tire business was wiped out. He then went to Tacoma, 
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Wash., and opened a store with his two brothers. Shortly 
afterward he came to Seattle and opened a branch of the 
Tacoma store. Later he sold out his Tacoma interests and 
reorganized the Seattle store, with himself as president and 
general manager. 


Hartman Corp. Sales Gain 

The Hartman Corporation reports net profits of $1,- 
979,548 for 1923, against $1,670,488 in 1922, after allow- 
ing for all expenses and reserves for depreciation and 
taxes. After interest charges, net income was $1,776,399, 
equal to $4.51 a share earned on the 393,615 shares of no 
par value, capital stock outstanding. In 1922 net income 
was $1,605,376, equal to $13.37 a share on the 120,000 
shares of $100 par value stock outstanding. 

The balance sheet on Dec. 31, 1923, showed net current 
assets of $18,910,449, against net current liabilities of $1,- 
833,641. The profit and loss surplus at the close of the 
year was $5,317,110. On Oct. 1, 1923, the company ac- 
quired the American Furniture Company of Denver. 


Ceylon’s Foreign Trade 

Ceylon’s general prosperity and increasing foreign trade 
during 1923 is in striking contrast to the commercial de- 
pression prevalent in most of the other countries of south- 
eastern Asia. The commerce of this land depends mainly 
upon its agricultural products and the limited imports to 
meet the wants of 4,500,000 people. The value of Cey- 
lon’s entire trade with the United States for 1923 approxi- 
mated 3 million dollars and is larger than that of any 
country of continental Europe. Japan, however, is crowd- 
ing America for second place. Imports of china by Cey- 
lon for the year 1923 amounted to 272,671 rupees. This 
figure, according to the U. S. Department of Commerce, 
China and earthenware 
imports for the vear 1922 amounted to 1,054,830 rupees. 


does not include earthenware. 


French Industries Show to Open April 20 


Arrangements are now complete for the invasion of 
New York next month by 150 representatives of the lar- 
gest industries in France for the French exposition, April 
22, at Grand Central Palace. 

Emil Garden, an official of the exposition, has an- 
nounced this was the first time such a large number of 
French business mer had crossed the Atlantic to demon- 
strate the strength of French industry and commerce. 

The government has donated some famous Gobelin tap- 
estries and important collections of Sevres china and an- 
tique furniture for exhibition. 


Brost Elected a Vice-President of Hahne & Co. 


Frank Brost, formerly merchandise manager of the 
J. N. Adam Co., Buffalo, N. Y., and now senior merchan- 
dise manager of Hahre & Co., Newark, N. J., was elected 
a vice-president of the firm at a recent meeting of the 
board of directors. 


Macy Net Sales Over 51 Million for Year 

R. H. Macy & Co., Inc., in their report for the fiscal 
year ended February 2 last showed net profits of $3,- 
337,887 after expenses and Federal taxes, equivalent after 
preferred dividends, to $7.58 a share earned on 350,000 
shares of no par common stock. This compared with $3,- 
136,942, or $7.31 a share, earned in the 1923 fiscal period. 

Net sales last vear totaled $51,232,360, contrasted with 
$49,615,229 reported for the previous year. Among the 
assets were listed, cash, $2,487,245; government securi- 
ties, $1,506,250, and inventories were valued at $7,086,- 
122, an increase of $151,161. Accounts payable at the 
end of the year were $1,202,380, compared with $992,217 
shown on February 3, 1923. 


Joe Wallace Now With Mitchell Woodbury 
Co. 


The firm of Mitchell Woodbury Co., the well-known 
wholesale and importing house, Boston, announces 
that the concern has been fortunate in securing the sery- 
ices of “Joe” Wallace, as buyer of foreign merchandise. 
Mr. Wallace has been associated with some of the largest 
China and Glass concerns in this country, and has a host 
of friends who will wish him well in his new position, 


Joseph Wallace 


Few men in the business have acquired the expert knowl- 
edge that the many years of experience have gained for 
Mr. Wallace. His ability as a judge of china decorations 
and as a designer as well, is generally recognized through- 
out the trade and his association with the Mitchell Wood- 
bury Co. will unquestionab'y be received with much in- 
LETeSts 


McCrory Stores Sales Increase 
Sales for the McCrory chain of stores for the month 
of February totaled $1,612,113, compared with $1,352,- 
206 for the preceding month and with $1,256,205, for the 
month of February, 1923. 


OME of the Dohrmann interests represented in New 


York during the past week are the Nathan Dohrmann 

Co., San Francisco, by C. B. Joseph, sales manager of 
the wholesale division and Frank Sullivan, sales manager 
of the hotel division, the Parmelee Dohrmann Co., Los 
Angeles, by M. Heyer, china and glassware buyer and 
“Dick” Diebenkorn, sales manager of the hotel division. 
They all expect to leave for home the end of this week. 


James J. Brainard, treasurer of the Westmoreland Spe- 
cialty Co., was a visitor at the salesrooms of the Horace 
C. Gray Co., on Tuesday and Wednesday of this week 
while here to meet his brother who arrives on Thursday 
from a trip to China. 


William W. Davies, head of the Davies Glass & Mfg. 
Co., Martins Ferry, O., spent a couple of days in New 
York this week consulting with the factory’s local agent 
Frederick Skelton. 

L. S. Hinman, of Theodore Haviland & Co., Inc., who 
aas been spending several weeks at Winter Park, Florida, 
s expected home on Saturday. 


: John J. Miller, head of Maddock & Miller, Inc., who 


aas been spending several weeks in Florida, in company 
|) . ~ - . 

with Mrs, Miller, returned home last Friday feeling un- 
isually fit as the result of the change. 


Ihe road with the exception of Gilbert L. Pitcairn, who 
2xpects to leave early next week to cover territory in the 
Middle West. E. C. Ledger covering the East, Edgar 
Wanzer the Middle West and Chas. Hennings the South, 
all left last Saturday on their regular Spring trips. 

| 


\ 


The Wm. S. Pitcairn Corp. travelers are now all on 


The Alfred Fantl resident buying organization has added 
so its list of accounts that of Hills, McLean & Haskins, 
Binghamton, N. Y., who recently completed their new 
ouilding, giving them one of the most modern and largest 


stores in the State. 
| 


New Nonik Salesroom Creates Great Deal of 
Interest 

| Owing to the need of more display room, on account of 
he addition of many new retail and imported lines, the 
Nonik Glassware Corp., has wrought notable changes in 
“heir salesroom in the Mohawk Building, 160 Fifth Ave., 


hich gives the additional space required and has made it 
| 


one of the most attractive glassware showrooms in the 
business. 

Through a number of novel ideas, introduced by gen- 
eral manager Richard I. Ratner, something entirely differ- 
ent has been achieved in the display of glassware, which 
is most interesting. A new scheme of artificial lighting 
has been worked out, which not only brings out to the best 
possible advantage the beauty of design but the quality of 
crystal as well, which is a tribute to Mr. Ratner’s origi- 
nality. 

One entire side of the room is devoted to a paneled 
style fixture, with a series of panels in frosted glass, back 
of which, hidden from view, are Daylo lights, the illumi- 
nation from which, is intensified by the use of large re- 
flectors, which illuminate the entire panel, with a light 
that is as near daylight as is possible to produce. This 
gives a soft toned white background, against which the 
patterns are brought out in an unusually fine manner. 
On these fixtures fine etchings and light cuttings are 
shown. On long mirror topped tables in the center of 
the room are shown crystal and colored glass combina- 
tions, light cuttings and several decorated lines. The main 
portion of the other side of the room, on fixtures to match 
those on the opposite side, with the exception of mirrors 
being substituted for the illuminated frosted glass panels, 
are shown other decorated lines. A special fixture with 
a black velvet background, is devoted to the exclusive 
showing of iridescent ware. The woodwork also adds 
much to the attractiveness of the fixtures, being in an old 
parchment finish, that gives the place a delightful atmos- 
phere of lightness and is also very rich. Dainty deep 
cream silk casement curtains complete the furnishing of 
the place. 


Buyers in New York 


Marcu 22np, 1924 
L. Artiere, dolls and toys, O’Connor & Moffat Co., San Fran- 
cisco, Cal., 432 4th Ave. 
Miss E. Ledger, housefurnishings, H. S. Barney Co., Schenec- 
tady, N. Y., 315 4th Ave. (D. G. Alliance). 
Marcu 247TH, 1924 
I. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. 
Marcu 251TH, 1924 
B. Benesch, housefurnishings, I. Benesch & Sons, Baltimore, 
Md., Pennsylvania. 
Mrs. E.. F. Mitchell, lamps and gifts, Louis Traxler Co., 
Dayton, O., 120 West 32nd St. (A. Fantl). 
Miss Dreyer, gifts, Harris-Emery Co., Des Moines, Iowa, 1150 
Broadway (F. Lilianthal Co., Inc.). 
L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. (White & Pardee). 
Mrs. J. C. Nourse, lamps, Woodward & Lathrop, Washington, 
D. C., 370 7th Ave., Room 1701. 
Marca 26TH, 1924 
G. M. Eytinge, gift shop novelties, Stewart & Co., Baltimore, 
Md., 304 4th Ave. 
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The 
Pelham 
Pattern 


NE of the most popular Patterns of Bavarian China. The floral 


design is done in delicate colorings, while the conventional border 


lends added richness. 


We can offer you the exclusive sale of this pat- 


tern—if vour city is not already closed. 


FISHER, BRUCE & CO., 


219-221 Market Street 


IMPORTERS > 


Philadelphia 
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M. Garrison, china, glass and housefurnishings, Sanger Bros., 
Dallas, Texas, 19 East 24th St. 

F. M. Reiser, toys, Kline, Eppiheimer Co., Reading, Pa., 432 
4th Ave. (D. G. Union). 

S. J. Nealis, housefurnishings, china and toys, Gamble Desmond 
Co., New Haven, Conn., 432 4th Ave. (D. G. Union). 

M. Stayman, toys and dolls, Stayman’s, Worcester, Mass., 
Breslin. 

Miss I. L. Keene, cut glass, Sage, Allen Co., Hartford, Conn., 
315 4th Ave. (D. G. Alliance). 

W. K. Burteis, housefurnishings, toys and china, Jorgensen- 
Blesch Co., Green Bay, Wisc., 120 West 32nd St. (A. Fant. 


Club Members Visit Brooklyn Glass Factory 

Members of the Municipal Club of Brooklyn visited on 
Tuesday the plant of the Gleason-Tiebout Glass Company. 

The company has two factories of approximately equal 
capacity quite a distance apart. Because of the limited 
time but one factory can be visited, and as alterations are 
being made at the Greenpoint factory the Maspeth plant 
is the one selected for inspection. Here the most skillful 
blowing is done, 

The company made special arrangements to show the 
visitors the process for producing the fine cut, etched and 
decorated ware as produced at the Greenpoint factory. 

Among other things viewed with interest by the party 
were mould making, manufacure of producer gas, the 
use of fuel oil, the mixture of the melt, the charging of 
the crucibles, the blowing of glass, the annealing of glass 
and the finishing processes, including cracking off, grind- 
ing, roughing, drilling, etching, culling and decorating. 


Supper was served at the Brooklyn Chamber of Com 
merce. 

Following the dinner speeches were made by Marsha 
W. Gleason, President of the glass company, on “Th 
Development in Lighting Glassware”; W. D. A. Ryat 
director of the Illuminating Engineering Laboratory 
General Electric Company of Schenectady, “History o 
Light and Illuminating Engineering,” with special refet 
ence to the illumination of the Panama-Pacific, Intet 
national and Rio Janeiro Expositions, illustrated in color 
and T. I. Jones general sales manager of the Brookly 
Edison Company, “Industrial Development of Brooklyn. 

Dr. Alexander Silverman, Dean of the School of Cher 
istry, University of Pittsburgh, consulting chemist of th 
glass company, and Charles F. Gleason, Vice President 
the company, also will be guest of the club. 


Vandever Co. Awards Contracts for Six Stor: 
Building 

The Vandever Dry Goods Co., Tulsa, Okla., Ti 
awarded contracts for the erection of a new six stor 
building. It will be of reinforced concrete and finishes 
with brick and terra cotta. It will cover a plot of groun 
60 feet by 150 feet and have three entrances. The com 
pany has also leased the ground floor of the building whic 
adjoins the new store so as to provide an entrance from a 
adjoining street. 


Whats New in the Market 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Vogt & Dose Show Many Novel Dinnerware 
Treatments 


Buyers in quest of novel ideas in dinnerware treatments, 
are sure to find much interest in a number of new designs, 
recently added to the Vogt & Dose display, at their sales- 
room, 65 Barclay St. A tapestry effect border has a 
certain rare charm, both in design and coloring that makes 
it irresistable. This employs a unique yellow scroll, over 
a fancy blue and white lined background, with yellow and 
pink roses interspersed at intervals, to give the pattern 
just the proper life and contrast. - A gold edge and half 
matt handles complete the treatment. Another pattern in- 
troduces a refreshingly different floral festoon, which is 
one of the daintiest conceptions imaginab'e. This utilizes 
large clusters of pink roses, green leaves and forget-me- 
nots, alternately with small cluster bouquets of forget-me- 
nots. This is arranged between fancy figured outside and 
inside bands of pink black and blue with gold edging and 
half matt handles and is indeed most fetching. Another 
fascinating treatment of the Art Noveau school, features 
large brilliant yellow leaves and terra cotta colored flow- 
ers, worked out in an original border arrangement, with 
pink flowers and green leaves on a dark blue background. 
Still another design that is already proving its worth by 
demonstrating its sales possibilities in a number of stores 
throughout the country is a beautiful border that presents 
an unusual fine sense of color value. A gray blue urn 
filled with sprays of flowers and fruit in maroon, purple 
and green, with a fancy outside band of yellow green and 
dark blue and an inside band of blue and green is wonder- 
fully effective. 


Reimer Displays Charming New Things in 
Dinnerware and Fancy China 


Expressing individual distinction all its own, the new 
dinnerware treatments in Krautheim china, augments the 
extensive range displayed by Fred C. Reimer Co., Inc., 
141 Fifth Ave. Among the new patterns are a number 
on the new embossed Baroness shape. Very appealing is 
a treatment consisting of small flower sprays in soft col- 
ors of red, yellow and blue. This decoration is framed 
with a gold edge band and likewise in a blue line which 
Another 
beautiful decoration is formed of the graceful Arabesque 
scroll motif in delft blue, enhanced by insert panels fram- 
ing a cluster of fruit in the same soft blue. This pattern 
is also shown with the scroll in gold and the fruit clusters 
in rich, natural colors. Two other variations of this 
charming treatment are shown. One displays the scroll 


follows the inside outline of the embossing. 


in shaded black on a yellow ground, with large rose in the 
insert panels, the effect suggesting that of the mezzo- 
tinto. Yet another variation embodies the scroll and 
varies it with flower sprays in natural colors. Among 
the narrow borders are included festoons, Grecian key, 
gold and lattice and dotted fancy border effects. In the 
famous Royal Dux fayence and china line, a variety of 
new fancy pieces are displayed. Among the very original 
designs are Grecian shapes. Particularly striking are a 
number of tall footed compotes, one having the shaitt 
formed of four toucan birds in glazed colors and others 
with birds perched on the rims. Distinctive shapes in 
vases and candlesticks making use of the figures of birds 
are most interesting and the assortment of tobacco jars, 
embossed and outlined in various design in black and 
with a carrot in natural colors on the cover, will strike the 
visiting buyer as possessing big sales possibilities. 


M. Rosenbaum & Sons Showing New 
Importations 


The characteristic beauty of Bavarian china is well 
demonstrated in the splendid collection of luster-ware be- 
ing shown by M. Rosenbaum & Sons, 32 Union Square, 
including tea sets, dinner ware, cereal sets, cups and sau- 
cers in many designs, and lamp bases in various colors and 
shapes. The two-toned effect is an especially noticeable 
feature with some of the tea sets, an exclusive process of 
the firm. This art is accomplished by double firing. The 
yellow is first used, and then another tint applied over the 
first color, making a most delightful combination color 
scheme, in showirg yellow through blue, orange, green or 
pink as the case may be. Black handles and spouts with 
dainty fluted border add materially to the decorative treat- 
ment of the tea sets. Truly proportioned, and beautifully 
painted borders are outstanding features of many of the 
objects offered. A visit to the concern’s showrooms will 
prove highly interesting and compensating. Prices are 
consistent with the quality of these fine importations. 


Koch Store Celebrates 64th Anniversary 

H. C. F. Koch & Co., New York, are celebrating their 
Thesiather ot HE. Von. det 
Horst Koch and William T. Koch, who conduct the pres- 


sixty-fourth anniversary. 


ent establishment, started the business in Carmine Street 
in 1860. Later the business was moved to its present 
location in 125th Street and has grown until it now occu- 
pies 214,500 square feet of space. 
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PERATING activity in all generalware potteries 
of the country continues at its height, the manu- 
facturers having sufficient orders on file to insure 

steady operations for many months to come. The situa- 
tion in the pottery industry, so far as the receipt of cur- 
rent orders is concerned, is at times spotty, but this fea- 
ture of trade is causing little if any worry on the part of 
the plant owners. It will be many morths before orders 
now on file will be cleared up, and in a large number of 
instances, manufacturers booked certain classes of busi- 
ness that will require all year to work out. 

In a number of offices, the statemert has been made that 
the spotty condition of new business is rather welcomed, 
as this will give many plants an opportunity to catch up 
with back business, and relieve the tension to some degree. 

Demand for open stock dinnerware, however, is keep- 
ing up well, also the demand for sets. White ware is just 
a little quiet, and the demand for hotel ware seems to be 
about normal. 

William J. Mackey, sales manager for the Smith, Phil- 
lips China Co., after spending a few days at the home 
office, following his western journey, has left for the east- 
ern territory, where he will spend about a month. Mr. 
Mackey related that general conditions in the west were 
showing a decided improvement, and that he experienced 


an excellent inquiry for the New Princess dinner shape 


ot this firm. 


The nine-kiln plant of the Southern Potteries Co., 
Erwin, Tenn., is now, and has been operated to capacity 
since the first of the year, according to Charles W. Fore- 
man, president of the corporation. ‘‘Labor troubles and 
labor shortage are unknown on our plant,” he related. 
This plant is now producing fourteen glost kilns per day, 
meaning a glost kiln every seven days, considered by 
manufacturers as a most excellent production record. 
Both imported and domestic materials are now being used 
in the body now being worked at the Erwin plant. Sey- 
eral new border and sprig decorations have been added to 
the line this year, all of which gives the Erwin line a 
greater variety of decorations than ever before. 


All records for a three day shipping period from Seb- 
ring, O., were shattered a few days ago when 2,027 sepa- 
rate pottery shipments were billed out of that Pennsyl- 
vania railroad freight station. It is also related that these 
shipments went into every state and territory in the union. 
Every pottery plant in Sebring is working to capacity, 
with orders active for both dinner sets and open stock 
patterns. 
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All pottery plants in East Liverpool, Wellsville, Salem, 
East Palestine and Salinville are to be reappraised during 
April, together with all other manufacturing plants in this 
county. It is contended that the value of some plants 
on the tax duplicate will be lowered, while the value of 
others is expected to be increased. The reappraisement 
plan includes every property within the county. 

Pottery shipments out of the immediate East Liverpool 
district are holding up well, and this follows a more steady 
production in the various plants on account of the fuel 
There has been no 
scarcity of natural gas for fuel purposes for quite some 
time, the weather being such that the distributing interest 


supply showing an improvement. 


not being compelled to divert the gas supply from indus- 
With general production 
being on a normal basis shipping is also being kept on a 


trial plants to domestic use. 
steady basis. 


“We are operating full time, and while there is a little 
lull in the receipt of new business, we’re rather glad of it,” 
suggested W. E. Brown of the East Liverpool Potteries 
Co. “We now have an opportunity to catch up with back 
shipments, and give our trade shipments more promptly 
than formerly. January and February orders were active, 
and my opinion is that all general plants will be operating 
on a steady basis throughout the year.” 


The new seven kiln plant of the W. S. George Pottery 
Co., East Palestine, O., is fast getting into shape to be 
placed on a production basis. Sagger makers have started, 
also the mould shop. Clay making and the clay shop will 
be the next departments to be placed in operation, then the 
bisque kiln crews. Within 30 days or thereabouts it is 
quite possible that shipments will be rolling away from this 
new shop. 

Gilbert Smith, one of the dinnerware buyers with the 
Marshall, Field organization, Chicago, has been spending 
several days in the local district looking up back orders 
and anticipating future requirements. 


According to private information received in this dis- 
trict this week from the Staffordshire, England, pottery 
centre, is to the effect that manufacturers and employes 
of their plants are now holding conferences during which 
there have been discussions relative to the proposed new 
wage scale. The manufacturers have asked for a 10 
percent reduction in wages from the conference com- 
mittee of the Pottery Workers’ Union, while the latter 
have asked for the restoration of the 1922 wage agree- 


(Continued on page 26) 


GLASS FACTORY ACTIVITIES | Ea 


AND PITTSBURGH NEWS 


HILE glass factories are enjoying active busi- 
ness on some lines, other lines are not in such 
good request. This opinion has been expressed 
by a number of manufacturers, who have pointed out in 
rather strong terms that since the “doings have been 
started at Washington people seemed to have stopped buy- 


ing—and all at once.” 


Some factories have a host of orders on file for par- 
ticular lines, this being admitted, but other certain offerings 
are rather dormant for the time being at least. 

“Until the mix-up in Washington, or the starting of 
political propaganda, in regard to Teapot Dome and the 
like, the country in general seemed to have confidence, 
and prospects looked exceedingly bright,” is the expres- 
sion of one of the best known manufacturers in the trade. 
“But,” he continued, “since all the newspaper talk and 
scandal has developed in Washington, it seems that the 
people have stopped buying all at once certain lines of 
merchandise. 

“We do not think there is an overstocked market, but 
there is a lack of confidence, and people do seem to be 
It is our firm 
belief that when things adjust themselves, in Washington, 


waiting to see what the outcome will be. 


the glass and pottery industries will experience a greater 
activity in demand than ever before.” 


According to the view of Walter H. McClure, vice 
president and sales manager for the Hazel-Atlas Glass Co., 
Wheeling, W. Va., the consuming power of the country 
3ut Mr. McClure 
adds: “But the buying of merchants and others who pur- 


seems to be keeping up to normal. 


chase wares such as are made in our factories, seems to be 
for the most part confined to immediate needs.” 

Current business, however, is keeping all of the Hazel- 
Atlas plants in a state of normal operation, and should the 
general affairs continue as they are now, it is the belief 
of the sales head of this company that 1924 will eventually 
turn out to be a good year. 


David Fisher, head of the Paden City Glass Co., Paden 
City, W. Va., has left for California, where he will spend 
two months, combining business with pleasure. He is 
accompanied by Mrs. Fisher. General business with this 
company is said to be holding up very well since the first 
of the year, and present indications point to a normal de- 
mand from this factory throughout the current season. 


George M. Vankirk, for many years sales manager for 
the lines made at the No. 1 plant of the Hazel-Atlas Glass 
Co., has been transferred to the Chicago office of this 
company, being associated with G. A. Poppelbaum, resident 
manager. 
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The old board of directors was re-elected at the annual 
meeting of the stockholders of the United States Glass 
Co., held in the general offices of the company here last 
The board includes Marion G. Bryce, L. Z. Bir- 
mingham, James F. Challinor, Reuben Haley, L. A. Mey- 
ran, Ernst Nickel, H. N. Trimble, C. E. Willcock and 
David Yost. 
the next few weeks, old officers will quite likely be re- 
elected, which will mean the retention of Mr. Bryce in 


week. 


When the board meets to organize within 


the capacity of president and Mr. Nickel as treasurer. 


The Chamber of Commerce of Bremen, O., has about 
closed its campaign to raise a bonus of $12,000, to insure 
the location there of a new factory planned by the man- 
agement of the Hocking Glass Co., whose plant was re- 
cently destroyed by fire at Lancaster. Trustees of this 
fund are G. F. Turner, W. W. Kemper and A. D. Huf- 
ford. The new glass factory will be located adjacent to 


the plant of the Bremen Metal Stamping Co.’s plant. 


An application has been made at Harrisburg, Pa., for a 
charter for Sterling Glass Co., of Erie, Pa. The incor- 
porators are T. W. Helwick, J. J. Finucane and R. A. 
Sanzenbacher, all of Erie. 


“This country is too big and too great to take a back- 
ward step in business,” observed George Daugherty, gen- 
eral manager of the Economy Glass Co., Morgantown, \V. 
Va. “Things are normal, so to speak, but we look for 
better conditions in the glass business with the advance- 
ment of the spring season,” he continued. The new lines 
shown by this factory in January are in very good request 
at this time. 


The Central Glass Works, Wheeling, W. Va., has just 
completed a new decorating and tempering lehr for deco- 
rated and large or heavy ware. This improvement will 
benefit the company materially, and will be of considerable 
This factory 
improvement will also give the ware a better temper than 
has been possible under former arrangements. Within a 
month or so the Central will start to rebuild its No. 3 fur- 
nace, so that the company will have ready additional capac- 
ity in case business warrants in the near future. 


aid to it in getting ordrs out much quicker. 


The New Martinsville Glass Manufacturing Co. has 
made a decided hit with its new sanitary sugar pours with 
rubber bottoms, shown for the first time at the Pittsburgh 
show. Syndicate restaurants are now specifying this item 
in large quantities. The Woolworth Co. is using the item 
in all its restaurants, also Kresge & Co. and Kress & Co. 


Twenty-one 


Twenty-two 


CROCKERY AND GLASS JOURNAL 


March 27, 1924 


ayoott2he House of Cups and Saucers’ ’ wii 


! 
1) 


Always the Leader in 
the Latest Creation 


European and Japanese 


DINNER WARES 


in 
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Exclusive Stock Patterns 


CUPS and SAUCERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIES, Etc., Etc. 


‘Tatyo Trading Co., Inc. 
101 Fifth Ave., New York 


Taiyo Trading Co., Inc. 
325 W. Madison Street 
CHICAGO 
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The Childs and Thompson syndicates are also negotiating 
for the item. 


“Our ‘Guest Jug and Tumbler’ is a hot number,” ex- 
plained General Manager Ira M. Clarke this week. It is a 
well weighted iron mould jug with stuck handle and 
pressed tumbler, the tumbler fitting into the top of the 
jug, making a complete cover. We are adding several 
new cuttings on this item, and the trade as a whole as been 
ordering in very liberal volume, both on initial and repeat 
orders.” 


The Circuit Court at Fairmont, W. Va., has appointed 
John J. Gillespie as receiver for the Willetts Clay Co., 
of Fairmont, manufacturers of glass factory pots, and 
Bond for the 
Pittsburgh stockholders 


one of the oldest concerns in the trade. 
receiver has been set at $25,000. 
hold 71 percent of the issue. 


A new glass container, known as a “balloon” bottle is 
being featured exclusively now by the Radiant Glass Co., 
Fort Smith, Ark. 


by this interest for some months, and is now being made 


The item has been under development 


in quantities. 


In an effort to secure additional working capital for the 
Davies Glass Co., of Martins Ferry, O., the Martins Ferry 
Board of Trade and “Ferry Boosters” began this week a 


No. 140-1 


Cut Guest Jug and Tumbler 


cA pressed glass jug and tumbler with a cutting 
of unusual beauty. A fast selling item that will 
enable you to clean up a good profit. 


Packs 3 doz. per bbl. 
Gross weight 110 Ibs. 


THE NEW MARTINSVILLE GLASS MF6G.Co. 


NEw MARTEIVSVILLE,W. VA. 


campaign to sell $40,000 of the preferred stock of the 
corporation. At a meeting of the Board of Trade held 
Friday night of last week, the need of additional working 
Direc- 
tors of the company have subscribed for $60,000 of the 
stock issue, and the remaining $40,000 is to be distributed 


capital for this company was explained in detail. 


among the local investors. 


The second furnace has been placed in operation at the 
point of the Citizens Glass Co., Martins Ferry, O., which 
was first incorporated under the name of the Davies Glass 
Co. The factory is now engaged in manufacturing a gen- 
eral line, but is making a feature of blown ware. 


Bellaire Enamel Co. to Operate Enterprise 
Factory 

Operations at the plant of the Enterprise Enamel Co., 
at Bellaire, O., has been suspended for a period of ten 
days for the purpose of taking an inventory of the stock 
and equipment. This plant is to be purchased by the 
Bellaire Enamel Co., the plant of the latter interest having 
been destroyed by fire some weeks ago. Some business 
for the Bellaire Enamel Co. has been in the process of 
shipment from the Enterprise factory, and a number of 
employes of the former Bellaire plant have been working 
at the Enterprise factory since the fire. Capacity of the 
Enterprise Co.’s plant*is considerably larger than that 
possible in the plant that was destroyed. 
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New Designs in Shapes and Patterns Now on View 


PUUUVAUUUS TUS CETURUUTATAL CEC CAAT CDEC ee 


JOHN DAVISON 


INCORPORATED 


14 Barclay Street | New York 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


‘Satisfied 
Customers 
Keep Us 
Busy” 


Columbia Shape—Pattern No. D 46 


The Crooksville China Co. 


Main Office and Factory 


NEW YORK OFFICE CHICAGO OFFICE 


° . 
200 Fifth Avenue Crooksville, Ohio 591 Palmer House 
Guy Cooke, Representative ‘ J. E. Boring, Representative 
EASTERN REPRESENTATIVE 
Harry J. Bennett 
<rooketala oO. 


CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


IELAY in the arrival of Spring weather has been 
a drawback to the retail trade in Chicago for. the 
past two weeks. Activity on State Street and 
the other large retailing centers of the city is expected 


as soon as the “turn” in weather comes. The temporary 
slowness of the retail trade, according to the wholesalers 
and manufacturers’ representatives, is responsible for their 
reduced volume of road sales, and the light arrivals of 
buyers in the market. Easter, coming the middle of April 
this year will doubtless prove of material help to the big 
stores who anticipate at least two weeks of good Spring 
weather early in April and two weeks of good business as 
a result. 


The annual meeting of the Glass, Pottery, Lamp and 
Housefurnishing Association will be held on March 27th, 
when the officers for the coming year will be elected. The 
nomination committee which reported at the last meeting 
of the association recommended the re-election of all the 
present officers, namely, President, F. C. Foster; Vice- 
Pres., S. J. Natkin; Secretary, Franklin Butler; Treasurer, 
IF. B. Tinker; Chairman of the Executive Committee, 
John F. Bowman. Up to the present time no opposing 
“ticket” has been proposed from the membership body, 
and, unless other nominations are made before Thursday 
of this week, the officers will be re-elected as proposed by 
the Nominations Committee. The endorsement of the 
association is behind the present officers, and it is indeed 
a commendable fact that all of the officers have been pre- 
sented for re-election without opposition. Other matters 
of business, annual reports of Treasurer and Committee 
chairmen, will also be taken up at this meeting. 


Crystal ice tea sets and grape juice sets from the Econ- 
omy Tumbler Co., on display with Earl W. Newton & 
Associates, 9 N. Wabash Ave., are unusually attractive 
with blue or green handles on each glass and on the pitcher 
as well as colored glass top for pitcher. The shapes are 
new and graceful and designed to harmonize with the best 
table service. 


C. & E. Carstens, manufacturers of earthenware, por- 
celain, crockery and pottery, operating more than twenty 
factories in Germany and with main offices in Hamburg, 
Germany, opened a Chicago display room recently at 24 
W. Washington St. L. Damm is the local representative. 


Samples from eleven of the factories are now on display 


and the assortment includes a wide variety of plain and : 


decorated crockery for table and ornamental use. 


Work will commence at once on the new department 


Twenty-four 


312 THE CHICAGO MARKET 


J. H. SmytHe, REPRESENTATIVE 


store to be build for W. A. Wieboldt & Co., it was an- 
nounced last week. This will be the third large outlying 
department store for this company, and will be located at 
the intersection of Ashland, Ogden and Adams Streets. 
The company has secured an entire block of ground with 
the exception of one small lot. The store will have a 
frontage of 400 feet on Ashland Ave., and will be nine 
stories high. The estimated cost of the building is $4,000,- 


000. 


A petition requesting adjudication in ankruptcy was filed 
against the Victor Lighting Fixture Co. a week ago. 

Notice from the office of Secretary of State of Illinois 
last week reported the International Furniture Co., large 
manufacturers of lamps and novelty furniture, had de- 
creased their capital stock from $100,000 to $75,000. 


The Trojan Household Appliance Co., 7730 Cottage 
Grove Ave., Chicago, is a new concern dealing in washing 
machines, vacuum cleaners and housefurnishings. The 
owners of the company are A. D. Cloud, H. D. Donahoe, 
and E. C. Murphy. . 


The Davis Dry Goods Company, formerly Rothschild’s, 
plans a ten story annex on Wabash Avenue directly behind 
their present store on State Street and adjoining it to the 
rear. The annex will have a 100 foot frontage on Wabash 
Ave., and will be a big addition to a store that is now 
one of the largest in Chicago. 


Burley & Company, Chicago’s exclusive china and glass: 
ware store, will soon announce the opening of an Orienta 
Section. Oriental merchandise is becoming more populai 
each day, following the spread in popularity of the Orien: 
tal game “Mah Jong.” 


Two retail furniture stores were incorporated last weel 
in Chicago. The Arnstein Furniture Co. is located a 
2749 W. Division Street and the Morris Furniture Co. 
at 2150 Belmont Ave. The former is capitalized at $5,000 
and the latter at $20,000. 


Business Briefs 

S. D. Kilkerson, for fifteen years merchandise manage 

for the Hudson’s Bay Co., Winnipeg, has been appomte 

general manager by the Linn & Scruggs Dry Goods 
Carpet Co., Decatur, Ill. 
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EADY TO SERVe 


COVER SMO = 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP, & ART GOODS- DOLLS” [CONS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 

: Lippincott Glass Co.; N. North- 

: wood Co.; Mound City Glass Co.; 

Dee Jenkins Glass Co., and Geo. 

| R. West & Sons. 

.| THE McANULTY CO. 
| Aluminum Goods for special sales. 

Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

| Direct Representatives for Conti- 

nental Silver Co.; Paden City Pot- 

| tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 
LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
| Fenton Art Glass Co., Huntington 
| Tumbler Co., New Martinsville 
| Glass Mfg. Co., and H. R. Wyllie 
China Co. 
Note—Concerns wishing to secure 
Space in this building for display pur- 
poses should apply to 

| ROSENBERG & LURIE 

i 178 W. Jackson Blvd. 

Phone Wabash 6589 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and _ Spe- 


cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F,. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 


The Artwood Co. _ Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


ee ee ee 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Gtass Co. 
Co-OpERaTIVE Fuint Grass Co. 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


AN OFFER OF INTEREST 


TO RETAILERS 


A SPECIALIST SIN CHINAVANDIGUVASS WitRES 
INVITES AN OFFER OF A MANAGERIAL POSI- 
TION OF RESPONSIBILITY FROM PROGRESSIVE 
RETAIE STORED OPERATLORS a. Hib, HAS “COM= 
PLETE KNOWLEDGE OF SOURCES OF MER- 
CHANDISEVANDE OR VCOSTS ANDES VALUES TIN 
THE PRINCIPAL FOREIGN AND DOMESTIC 
LINES,  PEUSS MERCHANDISING VABILITY. » HIS 
EX PER TNGE SAN Dee Ab lie ia val les Bil W@RREL 
THEIR COST TO THE MERCHANT WHO RECOG- 
NIZES THE VALUE OF THESE QUALIFICATIONS: 
Al (BRE SHNIGONN E Cina: 

ADDRESSe 4AM CARE CROCKERY SAND) GLASS 
JOURNAL. 


HELP WANTED 


ANTED—A manufacturer of blown table glassware desires 

an energetic young man with experience in the glassware 
trade to act as traveling representative. This is a good opening 
for the right man. Give all details in first letter, addressing Box 
415, care of CRoCKERY AND GLASS JOURNAL. 


ANTED—Sales Manager for factory making line of Elec- 
tric Fancy lamps. Repiy to Box 418, care of CROCKERY 
AND GLASS JOURNAL. 


SITUATIONS WANTED 


XPERIENCED crockery salesman desires position traveling 
south and southwest. Good following, best of references. 
Address Crockery, 922 East Quincy St., San Antonio, Texas. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 20) 
ment, which means an advance over the scale of wages 
paid during 1923. March 25 was termed as “settlement 
day” or the date when the old agreement expired. 


Judgment for $644 was given the Thompson Pottery 
Co., in Common Pleas Court, Monday, against the Lib- 
erty Transit Co., for loss of shipment south by water. 
Shipmerts on a boat of the carrier was damaged so that 
when it arrived at destination it was refused. Hence the 
claim for damages. 


To Establish Glass & Pottery Museum 

The Gazette de Prague reports that a conference of 
glass and pottery manufacturers was held recently at the 
Prague Chamber of Commerce to discuss the question of 
the foundation at Prague of a samples museum for the 
exhibition of glass and pottery products. This museum 
will be attached to the technological museum, and is in- 
tended to encourage a higher quality of production, and 
the technical development of the Czecho-Slovak glass and 
pottery works. 


OBITUARY 
John H. Corcoran 

John H. Corcoran, the well-known Cambridge ( Mass.) 
department store owner, died suddenly last Thursday at 
Del Monte, California. Mr. Corcoran left Cambridge with 
Mrs. Corcoran for a long trip to the Pacific Coast, going 
by way of the Panama Canal only a short time ago. Mr. 
Corcoran had for many years conducted the department 
store bearing his name in Central Square, Cambridge. He 
was a native of that city and was sixty-nine years old. He 
had led an especially active life and had occupied many 
important posts in the public life of Cambridge, having 
been president of the Cambridge common council during 
1886-7 and a member of the board of aldermen, during 
1888. He also had been president of the Massachusetts 
Dry Goods Association, the Massachusetts Board of Trade 
and the Cambridge Chamber of Commerce. He was a 
member of the Cambridge Rotary Club and a director of 
the Harvard Trust Company of that city. Mr. Corcoran 
is survived by his wife, two sons, J. H. Corcoran, Jr., 
who is in business in New York, and Paul R. Corcoran, 
who is associated with his father’s Cambridge store. There 


are also two sisters, Miss Mary A. Corcoran and Miss — 


Ellen L. Corcoran, both of Cambridge. 


Department Stores Add to Electric Truck 
Fleet 


Marshall Fie!d & Co., Chicago, have added twenty elec- 
tric cars to their delivery fleet, giving them a total of 296 
electric cars. The following concerns have also added 
electric cars to their fleets: Mandel Bros, Chicago, 12; B. 
Altman & Co., New York, 5; Saks & Co., New York, 12% 
the Jordan-Marsh Co., Boston, 1; Hochschild, Kohn & 
Co., Baltimore, Md., 1; Gimbel Brothers, New York, 5, 


and James A. Hearn & Son, New York, 4. 


Business Briefs 

The Bathgate Gift Shop, Bronx, N. Y., has been in- 
corporated with a capital of $10,000, by A. Rosenberg, 
W. Donfish and J. M. Hirsch. Attorneys, Shapiro & 
Shapiro, 152 West 42nd St., New York. 

The Paramount Lamp Co., New York, has been incor- 
porated with a capital of $30,000, by J. and R. H. Shapera 
and L. A. Kasen. Attorney, M. M. Willens, 320 Fifth 
Ave., New York. 
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BORAX 


REFINED BORIC ACID 


Powdered—-Granulated—Crystals 


TUSCANY 


FLAKY BORACIC ACID 


B. F. DRAKENFELD © CO. INC. 


POCAYUGNAAHUNUOGUAASSSOOUUOAT ONT ENUSGUOSSS SSE UMOU CODEN POUT URTU DEAT ASTRAY POO 
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50 Murray St., New York Potters Savings & Loan Bldg. East Liverpool, O 
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ST Ce errr TTT LLL. LLL. LLL cL UNVUUACUUe Uncen 
E “AMERICA’S LEADING CERAMIC MATERIAL HOUSE” z 
| “WILL NOT TARNISH” 
le USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
| ON GLASS OR CHINA 
2 a 
2 THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


le 


Handling of Competitive Goods in Europe Z 
In several European countries it has been noticed that 
retail and wholesale merchants are evidently working 


under some kind of special agency arrangement with 


| American exporters, says Commerce Reports. They are 
capitalizing the trade name of the American firm and per- 


haps, in some cases, obtaining special consideration from 


the American exporter as regards advertising expenses, 


etc. In many cases it has, however, been noticeable that 


foreign products coming in direct competition with, and 


usually underselling, the American product, are being dis- 


played in the windows and sold along with the .\merican 
_ article. 


In many cases if a customer enters and hesitates in 


coming to a decision concerning the purchase of the Ameri- 
can article the merchant will immediately offer him the 


TE TT 


competitive foreign article, perhaps calling his customer's 
special attention to the fact that the quality is “just as 


We guarantee these bowls as represented 


good” and the price is cheaper. 
Nothing but a strict supervision of the activities of 


Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit and Pierce 


agencies abroad can improve these conditions. In cases 
where one concern would deem it too expensive to have 
a traveling representative for this purpose there is a pos- 


sibility that several exporters not directly competing with 


each other might come to an arrangement with respect to Manufacturers 
employing a traveling representative in common, whereby 6230 Penn Ave., Pittsburgh, U. S. A. 
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the expenses would be materially lessened, : 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S,- Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-387 West 238d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 
GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 


Copeland’s China, 
White China Fancies. 
Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 


Inc., 


Earthenware and 
Phone, Madison 


English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
ve. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 89-41 West 
28d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, 39-41 West 
23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bras.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


eee BROS., 53-57 West 28d 
us 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


and 


bites, at 


“Haviland China” 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626, 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fufth Ave. 


Tirschenreuth Dinnerware, Specialtics 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAILYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
eae Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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HE business outlook for the current week and for 
the immediate future is not entirely encouraging. 
Conspicuous in the business world must be noted 


f 


he additional price declines in commodities, materials and 


n the shares of industrial enterprises listed on the stock 
xchanges. In point of fact, business has just entered a 
-eneral decline, but this does not necessarily mean that it 
vill be either deep or long continued. 


he most striking instance of curtailed output has been 


In production, 


onfirmed by the automobile producers. The capacity of 
Detroit factories has been reduced 15 per cent, which 


qeans a restriction of 1/6. This curtailment is all the 


fore surprising because it was generally supposed that an. 


(xpanding Spring demand for cars this season would ab- 
orb all the cars manufactured to meet it. It now appears 
hat the auto market has about reached its limit and that a 
eadjustment may very probably follow. This will, of 
‘ourse, have a very pronounced effect on this industry and 
¢ will also manifest itself on business generally. 
i 


f ; : ° : c 
i: HILE disturbing this curtailment is by no means 


i unexpected. As pointed out on this page two 


veeks ago, productive industry in many important lines 
I much larger than the absorbing capacity, that a bigger 
market than this country affords must be secured as an 
utlet. With but few exceptions, American manufacturers 
ave been hesitant about developing foreign trade, but 
now looks as if this was essential to keep up production 


the present high level. 


A S buyers of automobiles are holding back about pur- 
| chasing new cars on the big scale anticipated, the 
ime cautiousness is also noted in other lines. Many ob- 


‘Ivers are inclined to consider this new phase of busniess 
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r THE BUSINESS PROSPECT 


as psychological. There can be little question that the 
influence of the political complex at Washington, is doing 
a good deal to unsettle business. Particularly is the reac- 
tion brought about by the delay in acting on the tax ques- 
tion, contributive to business irregularity and decline. 
While there are many who do not believe that the high 
surtaxes should be lifted, conditions as they exist, unmis- 
takably indicate that capital is withdrawn because of it, 
into investments which, are tax exempt. The fact that 
there is a vast amount of money available for safe invest- 
ment at 4 and 5 per cent, clearly indicates that a burden- 
some tax will be shifted if there is a chance. This oppor- 
tunity exists, of course, in the investments which are im- 
mune from taxation. 


le retail circles the bad weather of the past week has 

retarded the usual early buying and retail turnover 
is now just about fair. From the reports from various 
important trading centers throughout the country, depart- 
ment store sales for the current week are fair when ad- 
vertising is freely done to stimulate public buying. But 
from the smaller towns many discouraging reports have 
been received from the small stores. 


N the wholesale markets crockery and glassware is 
moving in demand to meet immediate requirements 
and this condition holds generally true for all allied lines. 
Merchandise managers are keeping a rather close check 
on their buyers and while there is some evidence of lib- 
eral buying in certain novelty lines, cautious ordering is 
the general rule in the staple lines. On the whole, how- 
ever, the conditions in our trades is fair to good and whole- 
sale buying will undoubtedly quicken under the stimula- 


tion of retail sales which the bad weather has been holding 
back. 
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Plan Now for July Sales 


To Keep Up Summer Volume, It Is 


Not Too Early to Start Planning Now 


ULE ee eC 


LREADY forward-looking executives are plan- 

ning to forestall the so-called “summer slump.” 

While they realize that the slump is more or less 
of a mental attitude, they also realize that they must 
prove this fact all the way down the line, if they are to 
get their proper share of business during the summer 
months. Above all, they must get from their salesmen 
the added effort that brings in the business, for it is the 
salesman, in the last analysis, who has to be shown. 
Scores of concerns which might well be expected to 
experience decreased volume during the summer morths 
do not slump and, in some instances, actually show in- 
creases over other months. 


The sales contest has long been ore of the favorite de- 
vices of executives anxious to discontenance the summer- 
slump theory. It gives the incentive to added sales effort. 
Because the salesman has something definite to work to- 
ward, he tries to achieve the goal which has been set be- 
fore him. And, if the incentive is sufficiently attractive, 
he does achieve it. The tendency to slump is more than 
counterbalanced by the added sales effort thus aroused. 


“Summer slump,” as one business executive who has 
successfully combated it in his line explains it, “is a 
condition of mind. We avoid it in our concern,” he goes 
on to say, “because we have reduced the problem to its 
lowest terms and find that in every instance it begins with 
the salesmen, and that if we can overcome their natural 
tendency to let down on their selling effort during the 
summer months, we will have ro marked variation in vol- 
ume. We have tried the summer sales contest to take 
care of this need and it has proved to be a sound and prac- 
tical way to keep volume uniform.” 

Planning for greater summer volume, therefore, be- 
comes a question of how to get the most out of salesmen 
who might tend, because of the weather or false notions, 
to lessen selling effort. It is simply a question of per- 
sonal selling. If the salesman becomes sufficiently imbued 
with the idea that the business is there, he will go and 
get it. That is the idea behind the summer sales contest 
which hundreds of concerns have held year after year for 
their salesmen. 

To be a success, however, the summer sales contest 
must be planned in advance. Too many concerns with 
lagging volume and the summer half gone, try the sales 
contest idea with the idea of reviving interest among their 
men only to find the plan fall flat because it was not 
planned sufficiently far ahead. So this article, describing 
various methods and incentives which have been used 
successfully by a wide variety of concerns to bolster up 
sales volume, should be of practical appeal to the execti- 


Bighteen 


tive planning for equalized volume during the sumnie 
months. 

It is the consensus that best results can be obtaine 
from the summer sales contest—and this is true of othe 
sales contests as well—if the contest is motivated by som 
plan which can be easily visualized. That is, perhaps 
why the “baseball sales contest” of the Argus Manufae 
turing Company, to mention a specific example, was ex 


ceptionally successful. 


This contest started July 3 and lasted until October 7 
To emphasize the competitive spirit, salesmen were di 
vided into 8 teams, each of which played 14 games, - 
games with each of the other teams, and each game last 
ing a week. The number of runs scored determined th 
winner of each game, 4 hits being necessary to score om 
trun. Hits, in turn, were determined by volume of sales 
$50 worth of business counting as one hit. : 

Weekly “sporting” bulletins describing the exact stand 
ing of each of the teams—the Gogetters, Tigers, Eagles 
Amcos, Bees, Hawks, Optimists, and Eyes—kept interes 
at a live pitch. Snappy articles kept the men enthused 
To the 15 salesmen securing the most hits of the season 
$1,000 in cash prizes was awarded. The members of th 
“pennant-winning” team also were rewarded. As for fh 
company, a 14% increase in business over the same pe 
riod for the preceding year was the compensation to 


staging the contest. | 


A. somewhat similar contest was staged during the sum 
mer months by a large manufacturing concern whic) 
played up the baseball aspect of its contest to an eve 


greater degree. Commenting on the reason for this plat 
one of the executives of this concern says, “We believe 
that this was the time to do more advertising, and W 
helieved also in backing up our increased advertisin 
with more sales effort. We believed, too, that in workin 
to sell more goods, we should have some fun in doin 
it. Since the baseball season was in full swing, ¥ 
thought that a baseball sales contest would give the sale 
men a new interest in their work, with a consequent i 
crease in. sales volume. Results have sustained that & 
pectation. 


“Sales quotas were set for the men and they were ¢ 
vided into equal teams. The plan, as we worked it out, 
very elastic; where there are more than enough playe 
for two teams, a league can be formed. 

“Monthly quotas are divided into daily quotas. Eye 
man goes to bat every day to make his quota. Quota f 
the day equals one base hit; double day’s quota, t\ 
hits! and so on up. Four base hits make a run; failv 
to make a quota equals one strike. Hits are cumulatiy 
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for instance, a man making five hits before making an 
out scores one run, and is advanced to first base, on his 
way to his second run. 

A salesman must make four 
hits befote three strikes, or he is out, and must start 
batting all over again. Hits do not cancel strikes but 


“Three strikes are out. 


runs cancel them. 

“Scoreboards are kept up daily and a ‘sport extra’ is 
issued every few days. These bulletins arouse a great 
deal of enthusiasm. We handle the contest itself on a 
percentage basis to make it equitable for all the men. We 
have had such good success with this plan that we ex- 
pect to use it again. It is the type of contest that sales- 
men like and it is so easy to work out that almost anyone 
directing a sales force could apply it easily. 

Prize fights—round by round—and automobile races 
are another way to visualize the summer sales contest in 
a graphic and interesting way. The National Sales 
Agency, for instance, put its sales contest on a sectional 
basis when it announced “Battling West versus Fighting 
East for the championship of the United States and the 
honor cup.”’ The contest covered a period of 12 weeks, 
from July 2 to September 22. “Articles of agreement” 
provided that the fight should continue for 12 six-day 
rounds with one-day intermission between the rounds. 
To the winner went a share in the glory of holding the 
championship and the honor cup as well as a substantial 
share in the “gate receipts.” 

Of special interest in this contest was the method of 
payment of prizes. Payment was based on points. For 
each point, 10 cents was thrown into the prize money 
“pot.” When the contest ended, prize money was split 
into six “purses,” 33%, first purse, for the greatest num- 
ber of $60 payments; 24%, second purse, for the great- 
est number of depositors with the initial payment collec- 
ted; 18%, third purse, for the greatest number of 
depositors; 18%, fourth purse, for the largest volume of 
business; 4%, fifth purse, for the largest volume of busi- 
ness in any one week; 3%, sixth purse, for the largest 
volume of business secured in first, second, and third week 


” 


worked. 
ENncourAGING NEw MEN 

The first purse was further divided, 13% for first, 
11% for second, and 9% for third. Each of the next 
three purses was divided in somewhat similar fashion. 
The fifth prize was open to all salesmen regardless of the 
date on which they joined the organization, newcomers 
thus getting a chance to get in on the prize money. The 
sixth purse was divided into three equal percentages, 1% 
each to the newcomers on the sales force who secured 
the largest volume of business during the first, second, 
and third week worked. 

To further enliven the contest a special fund was set 
aside for individual competition. Salesmen entered into 
this individual contest only by their own request, each 
salesman being paired off with a worthy salesman-oppo- 
nent. Each of the two contestants, thus paired off, had 
to set aside 50 cents for each $2,000 unit of business pro- 


duced, and at the same time a similar amount was added 
either by the eastern or western department, depending 


-upon which department produced the business. The total 


fund of each contest, thus set aside, went to the winner 
of each individual competition, 

Such a contest as this provides the best possible in- 
centive to better an individual. selling record. It is up 
to the men to produce. 
out of their class. Those who do produce, only go at it 


harder to produce more. 


Those who do not are manifestly 


The British Glassware Situation 

In reviewing labor and general business conditions as 
affecting the production and distribution of British glass- 
ware, the Pottery Gazette comments as follows: 

Whatever may be the cause, whether it is the advent 
of a Labor Government, the fear of a capital levy, or the 
general unrest in the industrial world which has shaken 
the confidence of the commercial community, there is no 
question that in the glass industry things are decidedly 
slack in many branches, but especially in table ware and 
illuminating glass. Since Christmas orders have fallen 
off, and there is a concensus of opinion on the part of 
both Stourbridge and Birmingham manufacturers that 
the volume of trade compares very unfavorably with that 
experienced at the corresponding period of last year. 
One or two manufacturers even go so far as to say 
business is down by at least 25 per cent. Both the home 
and overseas demand is reported to be very irregular. But 
quite apart from this, the competition of Czecho-Slovakia 
and Austria is stated to be increasingly felt, not only in 
lighting and table glass, but practically in all branches 
of the industry. After their period of deflation manufac- 
turers in Czecho-Slovakia have greatly increased their out- 
put, and glassware is being sent into this country at what 
are described by those in a position to express an authori- 
tative opinion as starvation prices, which it is utterly im- 
possible to compete with having regard to the higher costs 
of production here. 

There is a certain amount of trade moving in high 
grade flint glass in which the superiority of British design 
and workmanship play a prominent part, and this despite 
the piracy of patterns on the part of foreign competitors. 
This is a very old complaint of British firms, who for 
years have suffered much loss from this cause, and it is 
difficult to find a remedy except at almost ruinous cost. 
Some firms endeavor to frustrate the enterprising but 
unscrupulous foreigner by not putting a new design on 
the market until they have sufficient goods in the ware- 
house to supply all reasonable demands, but there is an 
element of risk in this, as there is no surety that popular 
taste will run on the new lines, no matter how artistic 
the articles may be. There is a fashion in glass, as in 
other things. At the moment South America is probably 
the best overseas market, but the difficulties arising from 
depreciated exchanges unquestionably restrict business in 
that direction. A few consignments are going to the 
United States, but business cannot be said to be brisk. 
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It must be borne in mind, however, that this is not the 
buying season of American dealers. With India there is 
slightly more doing in illuminating glass and tableware. 
The home trade as a rule is quiet, though there is a good 
call for some of the better class articles suitable as pres- 
ents. It is satisfactory to know that glassware is being 
bought in increasing quantities for birthday, wedding, 
and other gifts. 


Glass Trade in Belgium 

The situation in the plate-glass industry is still brilliant, 
and all the works are running full time; in many cases 
important extensions are being made in accordance with 
permission received from the International Convention, 
says Le l’erre. In special glass the Glaces de Charleroi, 
Courcelles, and Lecomte-Falleur” are the only concerns 
now at work; Gilly and Castelain have closed down. The 
manufacture of opal glass is continuing at Cronfestu. 
In the crystal glass, hollow-ware, and bottle industry too 
much ignorance prevails, both at home and abroad, as to 
the new manufactures being introduced into Belgium. 


French Glass Industry 

There is not much of interest to report since our last 
budget of news from this country. At Pré-St.-Gervais 
a fresh attempt has been made to re-start the glass works 
directed by M. Maurice Goldscheider, but, like its prede- 
cessors, the attempt came to nought. It appears that the 
plant is very defective. Disputes with the hands still 
continue at Brardville, as no solution of the difficulties 
has so far been found. At Courbevoie, at the Cristallerie 
Jerome & Bonnefoy, work has been resumed. There is 
also a strike of apprentices at Meisenthal (Moselle) works. 
Disputes and strikes are also prevalent in other districts 
and at different works, but, generally speaking, all the 
French glass works are running normally. We learn 
that the Verreries de Vertou are now also following the 
example of other concerns, and are about to install the 
Fourcault machines. 


Business Well Balanced Says Bank Review 

The condition of business today is “well balanced,” and 
confidence has been strengthened by the gain in activity 
during the winter, reversing what seemed to be the pre- 
vailing tendency last fall, in the opinion of the National 
City Bank as revealed in it sweekly review of general 
business and industry. A larger volume of business has 
been done in the first quarter than in the same period last 
year, and the state of things is considered “very satisfac- 
tory not only from the business standpoint, but in its 
significance as to general social conditions,” the bank 
finds. 

“The situation is characterized, however, by the same 
spirit of caution which was evident last year after the 
spurt of spring buying had spent itself,’ the review points 
out. “Apparently the business public is confirmed in its 
opinion that there is no danger of a scarcity of supplies 
or runaway markets, and that the safe policy is to keep 


down both indebtedness and inventories. Sentiment evi- 
dently is sensitive to unfavorable symptoms, and in recent 
weeks there has been a noticeable slowing down, appar- 
ently the result of political agitation and some apprehen- 
sion that radicalism may be able to strengthen its position 
in national affairs through this year’s election.” 

Discussing the relation of production to consumption, 
the review finds that there is a good balance, without 
which markets would be seriously impaired. For more 
than a year, it points out, production has been maintained 
in this country at close to capacity and is continuing at 
that rate “because it is fairly well balanced.” It will keep 
on, it is added, as long as it remains approximately in 
that state. 


Store Sales Up 15 Per Cent 

The New York Federal Reserve Bank’s monthly re- 
port of department store trade, just issued, states that 
continued heavy sales of house furnishing and cut-rate 
sales of apparel, together with an extra day’s business, 
contributed largely to an increase of 15 per cent in the 
sales of department stores in this district during February 
over the same month of last year. The index of sales 
was practically at normal, compared with 4 per cent below 
normal for the preceding three months. The review con- 
tinues : 

“Sales in all major departments of the stores were 
larger than last year. Sales of textile piece goods showed 
relatively little increase and in some cases a loss, after 
allowing for the extra day during the month. 

“Stocks of goods on hand March 1 were 5 per cent 
higher than a year ago, identically the same increase as 
was shown February 1, but much below the average in- 
crease of 10 per cent shown during preceding months. 
The average sales check during February was $2.06, un- 
changed from last year. 

“February sales by mail order houses were 15 per cent 
larger than in February a year ago, a slightly larger in- 
crease than was shown in January, and this bank’s index 
of mail order sales, in which allowance is made for sea- 
sonal variation and price changes, stood at 95 per cent 
of the computed trend, compared with 92 per cent in 
January and 85 per cent in December.” 

February chain store sales were 18 per cent larger than 
a year ago, the bank reports, its adjusted index of sales 
being above the computed trend, compared with 8 per 
cent below in January. Nearly all types of stores showed 
large increases in aggregate sales, while shoe, 10-cent and 
tobacco stores showed particularly large increases in sales 
per store. 

Wholesale trade in the district during February, as re- 
ported by 163 dealers, showed more than the usual sea- 
sonal increase over January, according to the review. The 
bank’s index of sales, after allowing for seasonal varia- 
tion and price changes, was 11 per cent above the computed 
trend, compared with 5 per cent above in January and 9 
per cent below in December. Compared with a year ago, 
the increase in sales amounted to 2 per cent, or practically 
the same increase as was shown in January. 


HE Hirsch-Malgood Co., the well known glass 
T decorators, 152 Bleecker St., have appointed 

H. J. Moscovitz, their sales representative for 
the Metropolitan district and he is now showing the 
line at his salesroom, 10 West 23rd Street. In order 
to provide adequate room for the display of the line, 
Mr. Moscovitz has leased in addition to room 204 
which he now occupies, room 205, to which he will 
be given possession on May Ist. 


J. Meridith Miller of Maddock & Miller, Inc., was 
a passenger on Wednesday aboard the Berengaria 
sailing for Europe for a three moths’ visit to the fac- 
tories represetned by his concern here. Wm. Junor, 
the well known Canadian dealer, was also a passenger 
on the same boat. 


Leonard Stock, salesman for Herman C. Kupper, 
Inc., who has been in ill health for the past month or so, 
is taking an extended vacation in an endeavor to get 
back to normal condition. He expects to spend the 
most of the time resting up at his home in Brooklyn. 


John Postley, of Chas. A. Postley & Son, returned 
on Monday from a trip through the Middle West, 
on which he reported very satisfactory business. He 
leaves on Saturday for Boston after which he will 
tour the New England States. 


Albert Weber, office manager for Herman C. Kup- 
per, Inc., returned home aboard the Majestic, last 
Saturday after spending several weeks in Europe on a 
visit to the factories represented here by the Kupper 
firm. 


R. G. Cowan, head of the Cowan Pottery Studio, 
Rocky River, O., spent all of last week in town on a 
combination business and pleasure trip on which Mrs. 
Cowan accompanied him. Mr. Cowan took the op- 
portunity to spend some time consulting with the 
firm’s New York agent H. Benedikt while here. 


A. H. Holbrook, president of Geo. F. Bassett & Co., 
who has been abroad for two months on a visit to the 
European factories represented in this country by his 
firm, returned home aboard the Baltic on Tuesday. 


Fred’k. Skelton Gets Mayer China Co.’s Line 

Announcement was made this week that the Mayer 
China Co., Beaver Falls, Pa., manufacturers of vitrified 
hotel ware, had appointed Frederick Skelton, the well- 


known manufacturers’ agent, with salesrooms in the Fifth 
Avenue Building, as their representative for New York 
and Brooklyn. 

Mr, Skelton is so well and favorably known among the 
hotel trade, that further comment upon his fiitness for 
handling the line seems unnecessary. 


John J. Miller Celebrates 60th Birthday 

Last Thursday, March 27th, John J. Miller, head 
of Maddock & Miller, Inc., the well known importers, 
was sixty years young, and celebrated the event ‘at 
his home at Montclair, N. J., with a family dinner 
which was attended by his sons J. Meridith Miller, 
Robert D. Miller and Donald M. Miller and their 
wives, also his daughter Mrs. Colton Tuttle and her 
husband. 

One of the gifts presented to Mr. Miller in com- 
memoration of the anniversary was a very beautiful 
solid silver tea and coffe service from the European 
factories which his concern represents in this country. 


Theo. Haviland & Co., Moving 


This is moving week for Theodore Haviland & Co., 
who are removing from their salesrooms in the Fifth 
Avenue Building, which they have occupied for sevy- 
eral years, to their own five story building, which they 
purchased several months ago, at 26 West 23rd Street. 

Alterations and improvements which have been in 
progress for months are now completed and the con- 
cern expects to be installed in their new home by 
Friday of this week. 


Buyers in New York 


Marcu 277TH, 1924 
C. B. Hazelton, gift shops mdse, Edward Malley Co., New 
Haven, Conn., 32 West 35th St. (Jay Co.). 
W. K. Cotterel, housefurnishings, china, etc, C. K. Whitner 
Co., Reading, Pa., 315 4th Ave. (D. G. Alliance). 
A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 


Marcu 28TH, 1924 
Miss L. Healy, dolls, Philipsborn’s, Chicago, Ill., 925 Broadway. 
T. Forry, china, housefurnishings, toys, D. M. Christian, 
Owasso, Mich., McAlIpin. 
Marcu 3lst, 1924 
E. S. Beebe, toys, J. W. Robinson Co., Los Angeles, Calif., 303 
5th Ave. 
G. Gensler, toys, Meier & Frank Co., Portland, Ore., 212 5th 
Ave. 


Aprit lst, 1924 
E. R. Luken, gifts, Fair Store, Cincinnati, Ohio, 23 East 26th 
Stam Wine beslhomott) 
E. F. Ochs, housefurnishings and glassware, Miller, Rhodes & 
Swartz Co., Norfolk, Va., 432 4th Ave. (D. G. Union). 
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FLOWER ARRANGER 


Gi yeh melee Ewetor “the 
graceful, artistic arrangement 
of cut flowers in bowls. Made of 
non-corrosive metal and finished in 
burnished gold, silver, bronze, blue, 
green and orchid. 
A trial assortment, including all sizes 
and colors has been arranged for 
$25.00, which when properly display ed 
will quickly retail for $50.00. This 
article will not only show a real profit 


but will also stimulate the sale of flower 
bowls. 


Further information and booklet on request. 


SAMUEL EDELMAN 


i, 474 N. Sixth Street 
i Philadelphia, Pa. 


Pacific Coast 
Representative: 
HENRY C. HUBLEY 


402 Hibernian Bldg., 
Los Angeles, Cal. 


April 3, 1924 


L. J. Ottenheimer, housefurnishings, Doyle D, G. Co., Little 
Rock, Ark., 60 Worth St. 

W. C. Moore, housefurnishings, Wilkes-Barre D. G. Co.,, 
Wilkes- Bae Pa., 23 East 26th St. (W. T. Knott). 

J. W. Everett, housefurnishings and toys, O. Falk Dept. Store, 
Tampa, Fla., 1150 Broadway (F. Lilienthal, Inc.). 

P. Weill, toys, lamps and housefurnishings, B. Nugent & Bros. 


D. G. Co., St. Louis, Mo., 1372 Broadway (Nat'l Dept. Stores, 


mInc))e 


Apri 2, 1924 


W. Dorion, lamps, J. N. Adam & Co., Buffalo, N. Y., 16 West 


39th St. 


Business Briefs 

The Kaufman & Baer Co., Pittsburgh, Pa., are erecting 
a new warehouse. It will be seven stories high and have 
more than 350,000 sq. ft. of floor space. ‘ 

‘eae in East Africa 

3ecause of the smallness of the European population in 
Portuguese East Africa, the market for toys is very re- 
stricted. Most of the children above the age of 10 are 
sent to the Union of South Africa or to Europe for edu- 
cation, and this practice still further reduces the market 
by limiting the types of toys desired. 

The few firms stocking toys carry only very limited 


lines. The staples are dolls of various kinds, doll car- 
riages, sand pails and shovels, pop and air guns, rubber 
balls, small dolls’ kitchen outfits, and wooden houses. 


Mechanical toys are also imported particularly at Christ- 
mas time. ‘Trumpets and drums are less in demand than 
in many other countries. Rubber novelty toys because of 
their rapid deterioration in this climate are not in great 
favor but if cheap their sale could doubtless be stimulated. 

In recent years, a large part of these toys have been 
coming from Germany, where the prices have been beyond 
the competition of other countries. A few American toys, 
notable air guns, and some patented wooden toys have 
been able to hold their position, and a small number of 


British toys are also to be found. 


Pottery 3,323 Years Old 

The brilliant researches of Sir Arthur Evans in Crete 
have revealed yet another power, whose existence was 
not dreamt of by the scholars of a generation ago, says 
a writer in the Birmingham Daily Post, (England). 
The Cretan Empire was based on sea power, and was 
ruled by Knossos; but not a single historical detail is 
known about it, because its script has not yet been 
deciphered. In the absence of documents, pottery has 
been made the basis of classification, for though a pot 
is very easily broken it is hardly ever destroyed al- 
together, and a great heap of smashed pots will re- 
veal changes of shape and decoration which are evi- 
dences of changes of culture, and even, if the altera- 
tion be very abrupt, changes of dynasty. Minoan pot- 
tery is grouped into three main periods, called Early, 
Middle, and Late, and at Knossos pots of the middle 
period are sharply divided from pots of the late period 
by a layer of ashes. It is clear, then, that the palace 
sacked, and burned, 
(Continued on page 30) 


was captured, 


and that a new) | 


DVICES received in the East Liverpool district 


during the last week from Hanley, England, refer 
to the rejection of the arbitration proposal of the 


British pottery manufacturers by the operatives in the 


adjustment of the differences that have arisen over the 
new pottery wage scale for the new fiscal year. The old 
scale of wages expired March 25. Several joint confer- 
ences were held between committees representing both 
intrests, but without final adjustments being made a matter 
of record. 

The operatives are willing to have their case gone into 
by a Court of Inquiry, but not by a Board of Arbitration. 
Recently three mass meetings of British pottery workers 
were held at Hanley, Burslem and Longton, and at each of 
these meetings the following resolution was adopted: 

“That this meeting has every confidence in the officials 
and executive to conduct the negotiations respecting the 
March 25th notices, and fully endorses the action of the 
workers’ representatives in pressing for an inquiry under 
Part 2 of the Industrial Courts Act of 1919. 


Inquiry has been made among local contractors within 
the last ten days relative to preparing plans for the erec- 
tion of the generalware pottery outside of the local dis- 
trict. Eugene Jester, who directed the erection of the 
Scio plant of the Albright China Co., may be engaged to 
erect this new shop. Those proposing such a plant are 
withholding their identity for the present. 


Anent new plant construction, it may follow that a local 
interest within the next year will order plans for the erec- 
tion of a tunnel kiln pottery in this district. 
interest is being shown in the success of the new Laughlin 
plant at Newell, and it is said that the proposed new pot- 
tery will be built along lines closely resembling those of the 


Considerable 


new Laughlin addition. 


George T. Bratt, who has been making a trip through 
the western territory in the interest of the Edwin M. 
Knowles China Co., is expected back at the home office 
He first opened in Chicago 
early in February, and since then has been swinging around 


within the next few weeks. 
the west and southwest territory. 


John M. McDonald, manager of sales for the Knowles, 
Taylor & Knowles Co., who has been spending a month in 
Florida with his family, has returned to his desk. 


In memory of his wife, now deceased, Monroe Patter- 
son, head of the Wellsville China Co., of Wellsville, O., 
has begun the erection of a Home for Girls in East Liver- 


pool, and on a site adjoining the Carnegie Library. The 


institution will be the first of the character to be erected 
in this part of the state. 


Demand for dinnerware has not been as spotty during 
the last week as has been previously noted. New business 
has been in slightly increased demand, both for dinner 
sets and open stock goods. The department store buyers 
are still interested in keeping their own stocks up to nor- 
mal in view of the anticipated heavy spring buying, which 
has opened, rather strong, according to some reports that 
have filtered through to local offices. 

Jobbing interests have been forwarding some increased 
business on drop shipments and have been making in- 
quiries as to probable time of shipments of regular stock 
orders. There is no lack of business on file to keep plants 
operating, and any lull in receipt of new business at this 
particular season is rather welcomed by the manufacturers. 


The new plant of the W. S. George Pottery Co., at 
East Palestine, O., got away to a production basis this 
Just 12 years ago 
the plant that stood on the site of the present new pottery 
It had five kilns. 
George was employed as a decorating shop foreman in the 
plant of the Ohio China Co., at East Palestine, 25 years 
ago that he stepped out and formed a company and built 


week, when the clay shops were started. 


was destroyed by fire. It was while Mr. 


the plant that was later destroyed. His success caused him 
to erect another in East Palestine, and then in later years 
he kept adding to production by taking over plants in Kit- 
tanning and Cannonsburg, Pa., until now he is the largest 
single pottery owner in the United States. 


ing all told between 1,200 and 1,500 people. 


He is employ- 


George C. Thompson, of the Thompson Pottery Co., 
who has been spending several months in Florida with his 
wife, is expected to return to his office here the latter part 
of the month. 


It may follow that the National China Co., of Saline- 
While no 
permanent plans have been announced by the company 


ville, O., will increase its kiln capacity ere long. 


with this end in view, it is known, however, that the com- 
pany would be well pleased with increased production. 
This plant is being operated to capacity, and its output has 
been steady right along. Demand, however, is increasing 
and as a result some consideration has been given to fac- 
tory extensions. 


The Plymouth shape of the Owen China Co., at Min- 
erva, O., is proving to be a very popular offering by the 
trade. This shape is being shown this year in a number 
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GLASS FACTORY ACTIVITIES = Ar 


AND PITTSBURGH NEWS 


N order to show the world wide service that it is in 

a position to render buyers of glassware, the United 

States Glass Co., has designed a map showing the lo- 
cation of its 12 business offices and sample rooms in the 
United States and also the location of its six foreign of- 
hees. There are 11 sample rooms of this company scat- 
terea about the United States, in addition to its main 
sample room in Pittsburgh. These are located in New 
York, Boston, Philadelphia, Baltimore, Chicago, Denver, 
Seattle, Los Angeles, San Francisco, Dallas and St. Louis. 
Its foreign offices and sample rooms are located at Lon- 
don, England; Havana, Cuba; Sidney, Australia; Mexico 
City, Mexico; San Juan, Porto Rico and Caracas, Vene- 
zuela. 

Glassware of particular interest to consumers in for- 
eign fields, is made a feature in the foreign sample rooms, 
while in the dozen sample rooms of this company in the 
United States, the entire line of the company is repre- 
sented. A number of items fitted to the foreign trade are 
not displayed in any of the sample rooms in this country. 


Clyde F. Hartman, who has been placed in charge of 
the Buffalo, N. Y., and Canadian district for this com- 
pany, is maintaining his headquarters at the general office 
of the company at Pittsburgh. 


Mail order houses which make a specialty of glassware, 
have been showing increased activity of late, so far as 
demand is concerned. Glass factory sales managers have 
reported that these concerns have all been doing an in- 
creased business, and that their requirements of glass are 
heavier this season than has been experienced for several 
years. The demand for glassware from this channel has 
not been confined to any particular offering, but has been 
rather widely distributed, from the ordinary pressed line 
of ware to the cut and etched numbers. 


It is believed that most of the new stock that is to be 
placed on the market by the Davies Glass Co., Martins 
Ferry, O., will be absorbed by local investors. <A special 
meeting of the Board of Trade of Martins Ferry was held 
a few nights ago when the affairs of the company were 
discussed at length, and need of additional capital dis- 
closed. The factory interests indicated that the company 
at this time was in need of additional working capital, and 
with the view of assisting the industry, it was proposed 
that additional stock of the company be placed on the 
market. 


The Merit Cut Glass Co. is the name of a new concern 
that is about to enter the glass business at Dunbar, W. Va. 
The company has just been formed with a nominal capi- 
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tal stock of $5,000, and has been organized by D, P. 
Merritt, of Dunbar, together with John V. Ray, F. T. 
White, S. P. Hopper and C. P. Millerm, all of Charleston, 
W. Va. The company will not be manufacturers of 
glassware, but will engage exclusively in the cutting busi- 
ness, and obtain its stock from other plants. 


President I, J. Collins, of the Hocking Glass Co., has 
been visiting a number of glass plants of late with a view 
of observing plant improvements, this with a view of 
adopting similar modern appliances in the rebuilding of 
the plant of this company which was recently destroyed 
by fire. 

Representatives of the company and directors of the 
Chamber of Commerce of Lancaster have held several 
conferences of late to discuss plans to have the company 
retain its interests in Lancaster. 

At the plant of the Lancaster Glass Co., which was 
taken over by the Hocking Glass Co., late last fall, ar- 
rangements are being perfected to increase the capacity of 
that shop, and already an additional machine has been 
installed. 


D. W. Case has been appointed by the chamber of com- 
merce at Massillon, O., as custodian of the funds raised 
by a popular stock selling campaign in the interest of the 
Ohio Glass Products Co., of that city. This company 
is to take over an idle factory in Massillon and place it 
in operation, and which will feature machine-made glass- 
ware. 


With a capital stock of $25,000, the Oak Harbor 
Glass Co., has been formed at Oak Harbor, O., by John 
H. Fisher and George A. True. The new company has 
been incorporated under Ohio laws. 


Manufacturers of lighting glassware in this district are 
of the opinion that the demand for this line will be more 
active this spring than was experienced during the cor- 
responding season last year. There is early indication of 
this fact. The jobbing interests are quite active just now 
in anticipating future requirements, and the demand from 
this source is due to increased activity in the building line. 
All lighting glass factories in the Pittsburgh territory are 
very active in production, 


The capital stock of the Star Glass Co., of Star City, 
W. Va., has been increased from $40,000 to $100,000. 
The company plans a factory expansion program, and it is 
possible that its line will also be increased later in the 
year. It is now active in the manufacturing of lighting 
glassware. 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By Beatrice MiLrLter WISNER 
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The Flower Arranger 


With the coming season, flowers, nature’s gifts, speak 
the spring message bringing a beautiful token in their 
sweet perfume, but even the beauty of these lovely blooms 
can be destroyed and marred if not attractively arranged. 
Therefore, it is necessary when using the popular flower 
bowl, to secure a practical and attractive arranger. The 


FLOWER ARRANGER 


accompanying illustration shows “The Flower Arranger” 
a substantial and novel flower holder, manufactured by 
Samuel Edelman, 747 N. Sixth Street, Philadelphia, Pa. 
The Flower Arranger is made of a non-corrosive metal, 
and finished in burnished gold, bronze, silver, blue, green 
and orchid colors. The base is sufficiently heavy to always 
remain stationary and its concave construction enables it 
to set firmly on the flat or convex bottom of the flower 
bowl. The metal stems are pliant enough to hold the stems 
of the largest and smallest flowers at any desired angle. 
After the arrangement of the flowers is completed, the ar- 
ranger with its contents can be placed in a bowl contain- 
ing water. Fresh water can be easily given the flowers 
without disturbing their arrangement. The various color 
shades in which The Flower Arranger is made blend natur- 
ally with the many shades of flower bowls. This clever 
device stimulates the sale of flower bowls. The Flower 
Arranger is popularizing the flower bowl, as every home 
can now be beautified with the same graceful flower ar- 


rangement seen in the florist’s windows, making the bowl 
and The Flower Arranger a useful and decorative fea- 
ture of the home. The Arranger comes in six sizes and 
six colors. A booklet describing this novelty more fully, 
will be mailed upon request. 


Mah Jongg Accessories 


The alluring Chinese game, Mah Jongg, still holds 
sway with gift lovers, and substantial finely finished racks 
are one of Gift Shops specialties. The popularity of the 
game is evidenced by daily Mah Jongg demonstrations in 
most of the Department Stores, where a section is devoted 
to the teaching of the game under experienced Chinese 
instructors. The Ullman Mfg. Co., 338 East 59th Street, 
is offering some extremely well made and finely finished 
racks. Racks with the uniform mirror finish shaped cor- 
rectly with double score (come in three black and one 
red), these with a fine collection of different styles are 
compelling attractions for Gift Shops. Moderate price 
and excellent finish are inducements for these essential 
Mah Jongg accessories. 


Unique Dutch Candle Stick 


Hand Wrought Period metal designs are becoming one 
of the most popular types for candlesticks, lanterns, lamps 
and torchere, gifts of distinction and merit, typifying old 
time traditions. The sim- 
ple but practical Old Dutch 
Candlestick, pictured, from 
the Langdon McCormick 
Studios, Morris Park, 
Boonton, N. J., relates an 
old story, being an exact re- 
production of the period. 
It is different from the ordi- 
nary candlestick, as the 
small cup which holds the 
candle can be twisted up and 
down according to the 
length of the candle. It is 
seven inches high and comes 
in copper or black iron. 
Historic and ancient lineage 
is well portrayed in the many reproductions featured 
by the above studios, including various styles of lanterns, 
torchere, and lamps ;—Pogoda Lamp in Black iron; Paul 
Revere Table Lamp; Tulip Candle Stick in wrought iron 
or colors; Water Lily Candle Stick, wrought iron in deli- 
cate colors; Copper Knight lamp, Battered Copper, etc. 
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By 


Ropert ALLEN, REPRESENTATIVE 


season, with a prospect of more activity in the near 


Bess is declared to be about as usual at this 

future. Last Saturday afternoon, in spite of 
cloudy skies and a fairly steady drizzle, Washington Street 
was crowded with shoppers and the elevators in the de- 
partment stores were jammed with customers. 


H. P. & H. F. Hunt, are showing a line of Venetian red 
candlesticks and bowls made by the Fenton Art Glass Co. 
They are also featuring a varied assortment of Mah 
Jongg candles from the Colonial Candle Co.; a series of 
thirty imported framed landscapes in natural colors which 
are not only attractive and striking, but give the effect 
of depth, richness, gloss and brush strokes of an oil paint- 
ing; pewter “Apostle” spoons, porringers and candlesticks 
from Ye Olde Dutch Shoppe, Greenwich Village; brass 
“ship” book-ends and old-fashioned hanging lamps and 


sconces. 


Wilgus & Good, the new firm of manufacturers’ agents, 
are exhibiting some beautiful all over gold encrustations 
on imported China from the Wheeling Decorating Co. 
Another popular item is a cocktail glass, ornamented with 
a hand-painted rooster, painted both inside and out. Two 
special lines are a Cobalt blue and gold encrusted dinner 
service, on Rosenthal, China, and a striking “decoration” 
of black, yellow and white gold on a line of glassware. 
The concern is also displaying an attractive line of light 
cuttings from the Gordon Glass Co., and heavy cut glass 
in rose and grapevine designs from the Sterling Glass Co, 


William K. MacKay Co., Inc., auctioneers and ap- 
praisers, recently disposed of one of the largest collec- 
tions of old Lowestoft, dating from 1750, ever sold in 
this city. It came under the hammer through the closing 
out of the antique shops of Jane Frances in this city and 
in Worcester. 


Emil A, Vezina, formerly buyer for Flagg & Willis, 
Brockton, Mass., has severed his connection with above 
named concern, and is to embark in business with his 
brother, at Raymond, N. H. under the firm name of On- 
way Specialty Co., manufacturers of toys, games, etc. 
“Vez”, as he was familiarly called, is very popular. His 
many friendes in the trade wish him the greatest success 
in his new enterprise. 


“Jim” Geehan with the A. H. Hews Pottery Co., Cam- 
bridge, Mass., sails for Europe sometime in the early 
part of April; Mr. Geehan will spend the most of his time 
in England, France and Germany. 
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BOSTON OFFICE 


BOSTON NEWS NOTES 21s 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


E. W. Galligan Furniture Co., New Bedford, Mass. 
suffered a fire loss in their establishment a few days ago 
of about $5,000. 


J. H. Tarbell, Smyrna Mills, Me., was in Boston this 
week placing orders for spring business. Mr. Tarbell is 
anticipating a very good business for the coming season. 


Mr. Willis, buyer for Flagg & Willis, Brockton, was a 
week end visitor in Boston. 


Paul M. Phillips, representating S. A. Weller, started 
this week on his regular Spring trip to Baltimore, Wash- 
ington and Philadelphia, working his way back through 
New York State. 


George A. Granville, representing A. H. Heisey & Co., 
and Knowles Taylor & Knowles, left this week for a trip 
through Connecticut. 


Planning Your Business Ahead Booklet 


A budget system for retail business is outlined by the 
Domestic Distribution Department of the Chamber of 
Commerce of the United States in a pamphlet, “Planning 
Your Business Ahead,” which has just been issued for 
general distribution, 

The publication is the second of the retailers’ series 
issued by the National Chamber, the first having dealt 
with cost accounting under the subject, ‘Retailers’ Ex- 
penses.”’ 


A warning that only by budgeting can the retailer guard 
against failure and insure the continued successful opera- 
tion of his business is sounded in the pamphlet. Alvin E. 
Dodd, manager of the Domestic Distribution Department, 
urging the uniform treatment of expenses and pointing 
out the need for adequate detailed records, states that the 
majority of merchants rely too much upon their memories 
as depositories of information, thereby forfeiting the ad- 
vantages that records assure for planning future opera- 
tions. 

The pamphlet outlines a simple combination bookkeep- 
ing and planning system for those who keep no records 
and a more complicated but flexible system for merchants 
who maintain adequate accounts of their business. It 
emphasizes, as some of the benefits to be derived from 
future planning, reduced expenses, increased stock turn- 
over, lower investment per dollar of sales, elimination of 
unprofitable merchandise and the building of credit. 

“Competition is very keen,” it is stated in the pamphlet, 

(Continued on page 31) 


What's New in the Market 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Pitcairn Showing Notable Additions to Royal 
Doulton Lines 

Attracting a great deal of interest in the trade, the 
new things recently received from the Royal Doulton fac- 
tory now on display at the salesrooms of the Wm. S. 
Pitcairn Corp., 104 Fifth Ave., are of unusually wide ap- 
peal. Conspicuous by reason of their richness in color 
as well as notable by originality of design, the new samples 
of service plates are decidedly interesting. The new pat- 
terns include a selection of acid etched borders which 
strikes a new note in a market generously supplied with 
fine wares. Particularly distinctive is one pattern with 
ivory rim, with a narrow acid gold border inside and a 
Y-inch band of cobalt overlaid with gold and carrying 
insert panels of colorful flowers. Equally rich is a powder 
blue center framed in wide acid gold bands with panels 
in delicate gold scroll ornamentations suggestive of the 
Grecian period of design. On the appealing Allin shape 
is shown a wide powdered green band, with a center deco- 
ration comprising a finely executed Indian Tree. In the 
artplate line, a number of new arrivals are shown in fancy 
and historical costume subjects. These are in soft, pastel 
colorings and combined with acid gold borders and en- 
hanced by paste gold treatments in scroll and vases of 
flowers. In the increasingly popular 8-inch plates, a 
variety of new treatments have just been received. On 
the new Pinxton shape is a powdered blue center taste- 
fully combined with fruit motifs in rich yellow, red and 
green. The same attractive decoration is also shown with 
green centers combined with baskets of flowers to give 
the color note. Of a different color scheme is a center 
decorative figure in delicate grey, framed in %-inch blue 
checkered border and with wide powdered blue flange, 
finished with blue checkered border and gold edge band. 
Among the new things in after-dinner ware are new pat- 
terns in cobalt blue with gold scroll borders. This latter 
showing also embraces similar treatments on yellow and 
pink grounds. 


New Martinsville Line Includes Many Pleasing 
Shapes and Attractive Cuttings 

Manufacturing a comprehensive glassware line which 
includes a diversity of fancy numbers as well as staple 
items, the New Martinsville Glass Mfg. Co.’s line, shown 
by the New York representatives, Malone & Nicholson, 
125 Fifth Ave., contain many appealing things. Among 
the fancy numbers are a group of 10%-inch vases which 
have proven fast movers. Vase No. 1000 is particularly 
pleasing in form and is shown plain and in a most effective 


two handled shape. The light cutting in the artistic 
rose design, is good looking and No. 150 in a crimped 
top, with a light cutting in the form of leaves and three 
ball motif, is most pleasing. In the big selling candlestick 
line three different cuttings, Nos. 108, 109 and 129, are 
very popular and are obtainable on three charming shapes. 
Among the table items, the 10-inch plate and cheese com- 
pote and the handled sandwich tray, plain and in a variety 
of light cuttings, are of outstanding merit. 
jugs, the popular 190-0, with cover and saucer, is a prac- 
tical item tastefully ornamented with different cuttings. 
In No. 10 molasses can, also obtainable in a range of 
neat, light cuttings, a patented nickel plated sanitary 
top adds a different touch. Among the always popular 


In molasses 


water jugs, is a new 32-ounce jug, with a special tumbler 
which fits inside, the base of the tumbler forming the 
cover and effectively excluding dust. Of the sanie prac- 
tical and graceful appearance is a guest jug and tumbler, 
ornamented with a charming cutting in a daisy design. 
In fancy glassware the nested bon-bons are striking a 
new note. Designed on the unit plan, these fit one above 
another and can be built up as high as desired. A variety 
of charming cuttings, such as rose, daisy, butterfly, etc., 
makes this a very desirable number. 


Dickinson Displays Distinctive New Dinner- 
ware Patterns 

Occupying a very prominent place among the new 
patterns in fine English dinnerware from Booths, Ltd., 
Edward B. Dickinson, Inc., 37 West 23rd St., have 
just put on display two decorations of unusually wide 
appeal. Making particular good use af the graceful 
classical. lines of the Jonic shape and harmonizing most 
effective with it, is the dainty and colorful Nell Gwynn 
pattern. This is formed of a narrow, running border of 
small pink, and yellow flowers and green leaves, with a 
large center decoration of a bowl of old-fashioned flowers 
in bright colors. This print is said to have been adapted 
from a pattern worn in a dress by the famous English 
woman. Decidedly different but making a strong color 
appeal is the Du Barry pattern on the quaintly artistic 
London shape. This is an attractive variation of the con- 
ventional border treatment. It consists of a fine figured 
border in rich brown, relieved by small star shaped flowers 
in lighter brown and broken at intervals by horizontal 
insert panels, containing sections of flowers in red, yel- 
low and green on a glowing cobalt ground. Inside a fine 
black dotted border, are open flower sprays of large size 
in strong but harmonizing colors of red, yellow, blue and 
green. 
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HE Annual Toy Fair opened at the Morrison Ho- 

tel on Morday of this week and will continue until 

April 20th. The Toy Fair is generally considered 
one of the big buying events of the local trade, and us- 
ually brings a larger delegation of buyers to Chicago each 
succeeding year. It is reported that there will be an at- 
tempt made this year to organize the toy exhibitors into 
a definite association for the management and operation 
of the Annual exhibit which is becoming larger and more 
difficult for the Hotel management to care for. An asso- 
ciation of Toy makers could accomplish much for the 
improvemert of the toy manufacturing industry and is 
wholly advisable 1f organized on a not for profit basis. 
Several floors of the Morrison Hotel are occupied with 
exhibits of all varieties of toys. 


The Illinois Glass Co. has purchased a factory build- 
ing at 2,600 N. Crawford Avenue for $305,000, being 
property the company formerly rented for their carton 
and label plant. 


The Space Saver Dish Co. has been incorporated for 
$10,000, main offices are located at 60 E. Lake Street. 
The stated objects of the corporation are to manufacture 
glass, enamelled, metal, china and stoneware dishes. The 
owners of the company are Oscar Lindstrand, Alexander 
Neuman and Michael J. Haberkorn. 


The first section of the enlarged basement salesroom of 
The Fair will be ready about April 15. The entire new 
basement will not be ready for business, however, until 
October. Work is progressing rapidly on the additional 
floors being erected on The Fair building. 


The Turrett Lamp Mfg. Co., 1637 W. Taylor Street, 
is a new lamp making company in Chicago, incorporated 
for $25,000, and manufacturing and dealing in lamp 
standards and lamp shades. The owners of the company 
are Louis J. Delson, Frances Taussig and Joseph Wino- 
grand. 


The New Kennedy Furniture Co. has increased its cap- 


ital stock from $100,000 to $210,000. 


The Economy Variety Co., 409 S. Cicero Avenue, Chi- 
cago is a new retail store dealing in hardware, crockery 
and house-furnishings. The company is incorporated for 
$5,000 and the owners and Louis Jaffie, Max J. Kaplan 
and A. Neuberg. 
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The Associated Manufacturers and Importers Exposi- 
tion have leased 15,000 square feet in the Boddie Build- 
ing, on the fourth floor, for merchandise exhibit purposes. 


F. C. Foster was re-elected j resident of the Glass, 
Pottery Lamps and Housefurnishings Association at the 
annual election held at the Morrison Hotel on Thursday 
of last week. Other officers who were re-elected for a 
term of one vear are: Vice-President, S. J. Natkin; Sec- 
retary, Franklin Butler; Treasurer, F. B. Tinker and 
Chairman of the Executive Committee, John F. Bowman. 
At this meeting the matter of group insurance was dis- 
cussed at some length by the members. This discussion 
deve'oped the fact that there would be no particular bene- 
fits to the younger members of the association, who could 
buy insurance as cheap, or cheaper, than the group plans 
offered. It was therefore recommended that the com- 
mittee on insurance submit a plan of mutual insurance to 
be carried by the association, to be covered by dues and 
assessments. The subject of a permanent office for the 
association was also discussed and D. E. Crum, exhibit 
manager, was authorized to submit a list of offices and 
office spaces available. 


A meeting of the Board of Directors of the Gift, Art 
Wares and Novelties Association was held on Friday of 
last week. Special arrangements with the Sherman hotei 
for the housing of the next Chicago Gift Show to be held 
the first week in August were taken up. Arrangements 
for the official announcement of the exhibit and the open- 
ing of reservations for the display rooms was also started 
on its way at this meeting. 


The Western China Works, Aurora, IIl., have plans 
under way for the erection of a China plant of their own 
in Aurora for making white china. The Western China 
works built one of the largest decorating kilns in the world 
last year and work has already commenced on a duplicate 
of this kiln. The company produces lustre and metallic 
glazes for pottery decoration. Their own decorating plant 
has substantially increased its production since the com- 
pany was organized in 1923. W. E. Benbow, president 
of the company is making a tour of European potteries 
at the present time on a buying trip to secure white china 
for the plant. The Western China Works products are 
shown in Chicago by C. W. Owen, manufacturer’s rep- 
resentative, 17 N. Wabash Avenue, and are also on dis- 


play in Denver, New York, Atlanta, Norfolk and Los 
Angeles. 
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THE SHOPS BUILD 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


i 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS « 
GIFT SHOP & ART GOODS-DOLLS’& TOYS * 


BUYYVYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy ‘China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CoO. 


30 E. Randolph Street 
lr. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


READY TO SERVE 


Q 
ao 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave 


Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGan Grass Co. 
Co-OpgeRATIVE Fiint Gtass Co. 
Tue Duncan & MILLER Grass Co. 


THESEBRINGPOTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


AN OFFER OF INTEREST 
TO RETAILERS 


A SPECIALIST IN CHINA AND GLASS WARES 
INVITES AN OFFER OF A MANAGERIAL POSI- 
TION OF RESPONSIBILITY FROM PROGRESSIVE 
RETAIL STORE VORERATORS Sah SEAS) iCOM- 
PLETE KNOWLEDGE OF SOURCES OF MER- 
CHANDISE, AND OF “COSTS AND (VALUES IN 
THE PRINCIPAL FOREIGN AND DOMESTIC 
LINES, PLUS MERCHANDISING ABILITY. HIS 
EXPERIENCE AND ABILITY WILL BE WORTH 
THEIR COST TO THE MERCHANT WHO RECOG- 
NIZES THE VALUE OF THESE QUALIFICATIONS. 
AT PRESENT CONNECTED. 

ADDRESS: 419, CARE CROCKERY AND GLASS 
JOURNAL. 


HELP WANTED 


ANTED—A manufacturer of blown table glassware desires 

an energetic young man with experience in the glassware 
trade to act as traveling representative. This is a good opening 
for the right man. Give all details in first letter, addressing Box 
415, care of CrocKEry AND GLASs JOURNAL. 


SITUATIONS WANTED 


| reece nel crockery salesman desires position traveling 
south and southwest. Good following, best of references. 
Address Crockery, 922 East Quincy St., San Antonio, Texas. 


LINES WANTED 


INES WANTED—By Buffalo Representative, China, Glass- 

ware, Housefurnishings, Lamps and Novelties calling on job- 
ber and department store. Box 420, care CrocKERY AND GLASS 
JOURNAL. 


FOR SALE 


OR SALE—Fixtures for China show room. Apply to Room 
318, 200 Fifth Avenue. Theo, Haviland & Co., Ine. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 23) 


of new open stock border patterns, and a special feature 
is now being made by the company of the department 
store trade. The company has added to its kiln capacity of 
late, and is now shipping more ware than ever in its 


history. 


Operations in the majority of the departments of the 
plants of the Cartwright Pottery Co.; Thompson Pottery 
Co., Parker Pottery Co., Colonial Pottery Co., and the 
T. A. MeNicol China Co., were under forced suspension 
Monday on account of the flood in the Ohio river entering 
the lower floors of these properties. 

Kilns could not be fired off. Here and there some green 


ware was damaged. Water flowed over the highway be- , 


tween the Thompson and McNicol plants. A flood crest 
of 38.7 feet was reached at East Liverpool. 

Potteries on the West Virginia side of the river are 
high above floodtide, and continued working as usual. 

Cleaning of the lower floors of the flooded plants 
followed as soon as the water receded, and it was Thurs- 
day before the situation in all of these potteries was back 
to normal. 


Pottery 3,323 Years Old 
(Continued from page 22) 


dynasty came into power; but the pottery gives no 
clue to the date of the catastrophe. The date can, 
however, be given within very narrow limits, thanks 
to evidence from Egypt. On the walls of the tomb 
of one of Thotmes III.’s chief officers is a fresco of 
Cretan-bearing tribute. They carry vases of the Mid- 


dle Minoan style, so that the Middle period had not: 


ended in Thotmes III.’s day, about B.C. 1450. On 
the other hand, Akh-n-Aten’s capital, Tele-el-Amorua, 
has yielded Minoan pottery of the late period. The 
palace at Knossos had, therefore, been destroyed and 
rebuilt by about B.C. 1375, and the date of its destruc- 


tion can thus be fixed with relative certainty at about. 


B.C. 1400. 


Blumstein’s Sale Scores a Success 


A sale of China, Glassware and Lamps, was a noticeable 
event for the season at L. M. Blumstein’s, West 125th St. 
Dinner Sets, 100 pieces with attractive border decorations, 
and coin gold handles, priced at $49.50, console glass sets 
of three colors ; bowl and two candlesticks in graceful mod- 
eling at $1.50 for the set; Imported colored china tea 
sets, high lustre finish, in three tasteful shades at $5.69; 
Maria Theresa China Dinner Sets, very popularly priced 
at $59.50, 100 pieces open stock, in dainty pink border 
decorations ; American Porcelain Dinner sets in new floral 
decorations, open stock patterns, 
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Maryland Glass Workers Take Out Group 
Insurance 


Employees of the Maryland Glass Company have 
joined with their employers in acquiring a group insur- 
ance policy with the Metropolitan Life Insurance Com- 
pany. Two hundred and twenty-five workers participated 
in the arrangement for this protection. The Maryland 
Glass Company was represented in the negotiations by 
Isaac E. Emerson, chairman of the company’s executive 
committee, and by Philip I. Heuisler, the president. 

Under this policy the firm and the employees are 
jointly contributing in the payment of the premiums. 
Unskilled workers are to receive life insurance in the 
amount of $500. The salesmen and department heads 
are insured for $2,000 and the skilled employees are cov- 
ered by life insurance in the $1,000. The latter also re- 
ceive accident and health insurance providing for the 
payment of $10 a week for thirteen weeks in the event of 
disability. 


Custom Ruling in Glass Stoppers 

The Board of General Appraisers finds in sustaining a 
protest of Gallagher & Asher, of Chicago, that certain or- 
namental cut and colored glass articles, invoiced as “‘stop- 
sel,” chiefly used as stoppers for perfume bottles, also to a 
minor degree as lamp ornaments above the shade, and simi- 
lar articles invoiced as “spitzen,” used entirely as ornaments 
on lamps above the shade (both articles differing from 
prisms in that their use on lamps is merely as ornaments, 
having nothing to do with lighting or illuminating), are 
properly dutiable as cut, colored and ground glass articles 
at 55 per cent ad valorem under the fourth clause of 
paragraph 218 of the Tariff Act of 1922. The collector’s 
classification as “illuminating articles of every description, 
finished or unfinished, composed of glass,” with duty at 
60 per cent ad valorem under the second clause of said 
paragraph 218, is reversed. 


Boston News 
(Continued from page 20) 
“and those who regard their business as a vital part of 
their lives will not neglect so simple and inexpensive a 


means of establishing and conducting their business upon 
the soundest principles. When a merchant maintains 
proper records; when he knows his costs of doing busi- 
ness; and when he utilizes the records of the past to the 
best advantage in planning for the future; then, and not 
until then, will he do justice to himself and to his business.” 

The pamphlet, “Planning Your Business Ahead,” will 
be mailed upon application to the Domestic Distribution 
Department, Chamber of Commerce of the United States, 
Mills Building, Washington, D. C. 


Russian Glass and Porcelain Industry 
An improvement in demand is observed in the glass 
and porcelain market, particularly 
faience. 


for porcelain and 
There is also a better demand for semi-white 
glass but none for crown glass. This demand is observed 
both in Moscow itself and the surrounding country. The 
branches of the Central Porcelain Trust have been sending 
in somewhat urgent orders for some time, the volume 
of which has been stimulated by the reduced prices quoted. 
As for the capacity of the market, it is no more than 40- 
50 per cent. of pre-war, and the factories can easily sup- 
ply it. Usually the demand wakes up in spring, and chiefly 
in August-September, but the call this year has been in 
January and February, and some of the concerns have 
sold their production two months forward. 


Business Briefs 
The Crown Lamp Co., New York, has been incorpo- 
rated with a capital of $10,000 by T. J. Tanenbaum, A. 
Jankowitz and M. Cohen. Attorney, M. Oelbaum, 1170 
Broadway, New York. 


J. E. Wilder and J. A. C. Poole have opened a store in 
Montreal, Canada, under the name of Wilder-Poole, Ltd. 
Mr. Wilder has been in business in the city for several 
years. Mr. Poole formerly was with the T. Eaton Co., 
Toronto, and also with Jas. Ogilvy & Co., Montreal. All 
dry goods departments are on the first floor, while hard- 


ware and housefurnishings are in the basement. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 89-41 West 
28d St. 

Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Earthenware and 
Phone, Madison 


and 
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“Haviland China” 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 


Bavarian China Ware. 
M. Rosenbaum & Sons, Bavaria. 


Represeating 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


ee TRADING CO., Inc., 101 Fifth 
ve. 


Successors to Takito, Ogawa & Co. and 
the Tajimi Co. Japanese and Chinese 
Goods. Catalogues upon application. 
Tel.—Stuyvesant 3823. Chicago Office, 
327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New ~ 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
tliin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


Spe: & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


141-147 
Chas. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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KEEPING TABS ON YOUR STOCKS 


HE most highly efficient way to handle merchandise 

in a retail store is to keep the goods moving. Con- 

stant selling of stock is rapid turnover and consti- 
tutes the basis of all retail profit. Goods must be kept 
moving eyen if they do not readily sell. If some certain 
numbers or lots of merchandise are not sufficiently attrac- 
tive to sell quickly and the public fail to appreciate their 
merits as forming a “good buy,” the merchant cannot 
afford to keep them on his shelves. Rather is it up to 
him to force their sale by the use of that great busine;s 
lever—reduced prices. 


ERCHANDISING in this age of strong competi- 
: tion, requires that the manager of a store shall keep 
in constant touch with the various divisions of his busi- 
ness. A store is a complicated piece of machinery and 
there are as many moving parts to the store machine as 
there are departments, for each group of merchandise of 
a kind is a unit or separate cog in the business machine. 
And, to keep track of the sale of his goods, a merchant 
must be constantly informed, of the condition and the 
amount of merchandise on his hands for sale. To obvi- 
ate waste in time, various stock-keeping systems have been 
devised and while it is often necessary to kave a compli- 
cated system. of recording this data in a large and com- 
plicated store, the smaller store requires nothing of this 
kind, although every store should have a complete stock 
control record. 


OME of the essential questions which every stock con- 
trol record should show are these (1) How fast are 
goods selling (2) What is selling best (3) Which pat- 
terns or styles are most popular (4) When should more 
be ordered (5) What goods must be marked down (6) 
How much merchandise is on order and yet to be received 
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(7) How much, of each, is on hand. All of this data 
should be instantly available, for by its aid a merchant 
can see that his stock is turning over properly, that no 
unavoidable losses creep in and that stocks are kept up 
to meet trade requirements and that a rapid turnover is 
insured. 


(Gea. information with tke least 
amount of time and labor is the object. 


has its own stock-control system, worked out to suit its 


possible 
Every store 
particular needs. The card system is generally preferred 
and while the cards differ, they invariably provide the 
same essential information. The first step in installing 
such a record is departmentize stocks or divide them ac- 
cording to different lines. In the smallest stores it is 
unnecessary to have any separation of the lines to do this. 
An imaginary division or logical separation is sufficient, 
providing the merchant uses it on his cards for the purpose 
of his sales analysis. A separate card is used to keep tabs 
on every line, as dinnerware, fancy ware, glassware, 
lamps, kitchen wares, and so on. This makes it an easy 
matter for the buyer to “size up” the entire stock. 

ROGRESSIVE stores keep the entries on their stock- 
control cards up to the hour. Usually the most con- 
venient way to do this is pass a duplicate sales check to 
the girl who keeps the stock-control record, from which 
data she makes the proper entries on the cards. When 
full information is not written on the sales checks, stubs 
torn from the price tags as sold, are used. Other stores 
use cash register records, although details do not appear 
on the usual register records. From these cards the stock- 
control summary is made at definite periods. 
do it daily, others weekly and smaller stores monthly. 


(Continued on page 23) 


Some stores 


What is Dealer Co-operation Worth 


The Question, 


“Does It Pay to Help the Retailer,” 


Is Largely Dependent Upon How Effective the As- 
sistance Is in Teaching Salesmen to Sell the Ware 
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O-OPERATIVE plans and schemes of almost 
every conceivable variety have been tried over and 
over again. The idea is by no means new. Some 
of the programs have been carried through and have 
proven conspicuously successful—successful for the manu- 
facturer or wholesaler in selling more goods and successful 
for the retailer in building up a much larger sales volume 
in that particular department of merchandising. Just what 
dealer co-operation is worth, must depend upon how ef- 
fective the co-operative is to the retailer. A few leaflets, 
giving a little history of the ware and telling about its 
good qualities, may prove of help. But co-operation to 
be really of trade building proportion, should develop 
further than this. And while it is usually an individual 
affair between one manufacturer or wholesaler and _ his 
customer list, it may very sensibly and logically develop 
into a co-operative effort between competing manutfactur- 
ers and wholesalers. 

Both phases of the subject are full of interesting possi- 
bilities and for an,example of the individual effort take, 
for instance the co-operative advertising campaign now 
being so successfully conducted by the Nonik Glassware 
Corp., the story of which we reprint from Printers’ Ink 
Magazine as follows: 

If you step into a shop to purchase a dozen goblets you 
will see before you a confusing array upon the merchant’s 
counters and tables, and there will be no distinguishing 
feature about them to indicate their origin. There may 
be the products of one manufacturer or the products of 
a scoreor more. They will be just glassware. 

A short time ago, however, the Nonik Glassware Cor- 
poration of New York did find a method to add a distinc- 
tive feature to its product and thus opened a way for itself 
to merchandise its wares along improved lines. The char- 
acteristic feature of the Nonik company’s glassware is a 
bulge near the lip of the glass. This bulge, with the 
straight lip above it, is patented and it acts as a minimizer 
of breakage. When the glass is tipped over upon a hard 
surface the bulge does two things: it takes the blow in 
place of the lip and, being in the form of an arch, it re- 
ceives the blow on its tip or keystone and transmits the 
vibrations of the blow in such a way that the glass does 
not shatter. This does not mean, of course, that Nonik 
glasses cannot be broken by rough usage, but it does mean 
that in ordinary knocking about breakage and chippage are 
minimized. 

Here, then, was a distinguishing feature which gave 
Nonik 


ment and a visible trade-mark for every. piece. 


glassware both a strong individual selling argu- 
With this 
Twelve 


) 
patented bulge there was no need to find a way to im-+ 
print the name Nonik somewhere upon the glass where it 
would be objectionable to the buyer. 

The company began its selling of Nonik products to the 
hotel, restaurant and soda fountain fields by means of sales- 
men and business-paper advertising. The next step in 
merchandising was to place it upon the general market. 
This space 
is being used under a plan whereby the entire country 


Newspaper advertising is now being used. 


will be covered section by section. 

Up to now glassware had not been packaged, that 1s, 
not like Shredded Wheat or Uneeda Biscuits, but the 
company believed the same idea could be carried through 
in table glassware, at least with tumblers. So it designed 
a package to hold six tumblers, a package which would 
accomplish five things: Attract attention because of its 
display features; make it easy to handle the glasses, be- 
cause of the descriptive and explanatory matter carried on 
them; make it simple for sales girls to learn of the advan- 
tages of the Nonik patent; provide a definite tie-up with 
the company’s adv ertising ; invite interest in other Nonik 
products displayed around it. ; 

As the company makes broad claims in regard to 
minimum breakage this unit carton gives prospective buy- 
ers an opportunity to prove these claims for a very small 
sum. The educational and display features of the carton 
are of great importance, for new salesgirls do not have t 
be re-educated, and salesgirl turnover is very often quite 
high in some retail stores. The carton makes it possible 
for a girl to recognize Nonik promptly when asked for. 

The first concentrated newspaper advertising began in 
the fall of last year, previous to the holiday season. This 
covered about twenty-nine cities. Cities and States were 
selected with care, data being procured as to the number 
of stores, whether or not the city is a trade centre and 
whether the community has been in the habit of purchasing 
articles of good value or not. The newspaper advertising 
ran for two months, and each city used about 2,000 lines. 
In every advertisement the names of the dealers who had _ 
stocked Nonik were given. Company salesmen covered 
the territory before the advertising appeared in. order to 
get distribution, and then covered it again in three weeks. 

“We found,’ R. J. Ratner, treasurer of the company 
said, “that the dealers were very skeptical as to our hon- 
esty in carrying through the program as outlined to them, 
Many promises which still remain unfilled had been made 
to dealers for the advertising of articles carried in house- 
hold departments and the character of advertising such as 
Nonik was going to do had never been tried in the glass- 
ware field before. 
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“We, of course, showed dealers a portfolio containing 
the reproductions of the proposed advertising, but even 
then it was difficult to overcome this skepticism and the 
only way we could do it in many cases was to take their 
orders on a very small basis. What we wanted dealers to 
do, of course, was to take a fair proportion of our full 
line of decorated ware, not just the carton tumbler leader 
by itself, for it was our full line that we were going to 
advertise, although the package would be featured. But 
by permitting dealers to buy a minimum of one of the lead- 
ers we insured representation, and then when our sales- 
men covered the territory again three weeks later, after 
the advertising had begun, we were able to secure additional 
orders. During this fall drive we sold approximately 20,000 
of the decorated tumbler cartons and would have sold more 
had not the cartons been delayed in manufacture. In the 
New England territory we added 270 new dealers. 

“Our salesmen were also skeptical with regard to our 
complete advertising program just as the dealers were, 
and it was only by producing a full advance campaign in 
brochure form, showing exact copies of all advertisements, 
cities and newspapers in which they would be run and a 
bona fide statement from our advertising agency that the 
space was contracted for, could we convince them that we 
would go through.” . 

_ The newspaper sectional advertising for the coming 
spring will cover the Middle Eastern states. Business- 
paper advertising is being carried on regularly as formerly. 
“It is the object of the advertising to interest the house- 
wife on an economy basis and to tell her that Nonik glass- 
ware can be obtained with gold designs and fancy etchings 
“as well as in plain ware. The copy and illustrations play 
up the bulge idea, and show how and why it is a protection 
‘to the glass, and why it means economy. 

- This is one very practical illustration of how a manu- 
-facturer of glassware has discovered an effective way of 
“co-operating with the dealer. That it pays to help the 
dealer is plainly reflected in the steadily rising sales vol- 
ume. Personally, we believe this co-operative idea is as 
-applicable to china as it is to anything else—not in the 
same way, perhaps, but equally effective in informing the 
dealer of the particular merits of any one class of ware 
and suggesting interesting methods for stimulating its 
“sale through display, sales talk or other selling channels. 

Just how competing manufacturers are co-operating to 
help the retailer, is equally interesting and will appear next 
week. 


Business Spotty in West 


Reports from Chicago inform us that business condi- 
tions are better in some spots and less satisfactory in 
others. On the whole there is a healthy situation, with 
sufficient caution to keep conditions in line with weather 
_and consumers’ requirements. There is nothing alarm- 
| ing in the situation and no immediate indications 
of a business boom, but plenty to show that consumption 
is going on at a good rate and that there is an ample 
supply of merchandise of all kinds to meet demands. In 
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some lines there has been an effort to reduce overhead 
expenses by letting out high priced men workers and sub- 
stituting the worker at lower wages. 


Big Store Profits Cause Grumbling 
“Annual reports issued recently by some of the largest 
department store. organizations in the country,’ says a 
business writer in the Herald-Tribune, “all showing good 
gains in sales and profits for the last year, have caused no 
inconsiderable amount of grumbling among wholesalers 


-and- manufacturers who supply goods to these stores. 


The general theory in the wholesale markets is that the 
retailer has been making money through his ability to press 
the wholesale markets and force manufacturers and 
wholesalers to shave their profits. Retailers admit that 
their buying conditions have been favorable for some time 
past, but are inclined to the view that this is the result 
of general economic conditions rather than of any. indi- 
vidual or concerted action upon the part of the retailers. 

“In many of-the lines that are sold in the great-depart- 
ment stores of the country the production end. is made up 
of a fairly large number of small units, leading to strenu- 
ous competition. Generally, too, these-units are not any 
too well financed and the slightest surplus of merchandise 
forces price cutting in order to realize cash with which to 
meet current expenses. The. retailers scarcely can be 
blamed for taking advantage ofthis situation. 

“The hand-to-mouth buying policy that. has been gen- 
erally adopted by the retailers, although strongly con- 
demned by most manufacturers because it throws a large 
portion of the burden upon the. manufacturing trades, 
appears to be so strongly intrenched that the producers 
are being forced to readjust their businesses to fit in with 
this method of merchandising. In many trades it is now 
admitted that if production had not been pushed so force- 
fully in the closing months of 1923 and the first two 
months of this year the present dull period probably 
would not have materialized. This, however, is subject 
to some argument, as the view is held by many that the 
present let-down in the primary markets is the result of a 
psychological condition rather than a material one, in 
which supply has outrun demand for the time being. 

“Whether -for psychological or material reasons, re- 
tailers are holding fast to that extreme caution which 
makes the operations of manufacturers difficult. 


China and Glassware Trade of Constantinople 

The value of imports from the United States was valued 
at 1,084,974 turkish pounds (.64), glassware, china, stone- 
ware, etc., being valued at 645,646 turkish pounds. 


Trade With Guatemala 
Imports into Guatemala decreased slightly during 1923, 
the total imports from the United States being valued at 
$10,449,681 as compared with $10,751,660 during 1922. 
Imports of china, glass and earthenware manufacturers 
for 1923 were valued at $246,611. 


Importers Meet at Annual Dinner 


National Council of Importers & Traders 
Hold Annual Banquet—Need of Imports 
to Balance Business, Keynote of Barnes 
Address, Before Representative Gathering 


N the world of business there has come a realization 
if that imports are a necessary balance in some degree 

to exports, if there is to be maintained industrial 
and commercial health, Julius H. Barnes, president of the 
Chamber of Commerce of the United States, last Tuesday 
told the National Council of Importers and Traders, Inc., 
in addressing its members at their third annual dinner at 
the Hotel Astor. 

Mr. Barnes pointed out that this country, which has 
so quickened the creation of wealth from nature “that 
our aggregate possessions today may be fairly rated at 
$300,000,000,” may be properly transferred from a coun- 
try with an export balance of trade to be one of a sound 
and healthy import instead. 

The other speakers were N. E. Franklin, retiring presi- 
dent of the council; Frederic B. Shipley, president-elect ; 
William C. Redfield, former Secretary of Commerce, who 
discussed ‘The Interdependence of Nations”; McKenzie 
Moss, Assistant Secretary of the Treasury in charge of 


; 
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customs, who told of “the problems of customs adminis- 
tration,” and the Rey. Dr. S. Parkes Cadman, who talked 
on “The Two Swords.” 
PusLic OFFICIALS PRESENT 

At the speakers’ table, besides those already named, 
were: Herman A. Beyer, Assistant United States Ap- 
praiser, Port of New York; Dr. A. C. Bonaschi, secretary 
Italian Chamber of Commerce in New York; O. K. Davis, 
secretary National Foreign Trade Council; Philip Elting, 
United States Collector, Port of New York; Peter Flet- 
cher, vice president National Council of American Im- 
porters and Traders, Inc.; Arthur F, Foran, United States 
Comptroller of Customs, Port of New York; Dr. Attilio 
H. Giannini, president Italian Chamber of Commerce in 
New York; V. G. Iden, managing editor of New York 
Journal of Commerce; Fred I. Kent, vice president of 
the Bankers Trust Company of New York; Lee Kohns, 
president New York Board of Trade; F. J. H. Kracke, 
United States Appraiser, Port of New York; Philip Le 
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Third Annual Dinner of the National Council of Importers and Traders, at Hotel Astor, New York, April 8th. 
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Boutillier, vice president National Council of American 
Importers and Traders, Inc.; H. A. Metz, former Comp- 
troller of City of New York: W. W. Nichols, president 
American Manufacturers Export Association; Dr. G. B. 
Roorbach, professor of foreign trade, school of business 
administration,, Harvard University; C. D. Snow, man- 
ager foreign commerce department, Chamber of Com- 
merce department, Chamber of Commerce of the United 
States, and Judge Jerry B. Sullivan, president of the 
Board of United States General Appraisers. 

Mr. Barnes, in discussing “foreign trade and individual 
opportunity,” said that the vast web of international trade 
carries full suggestion for those who, by an analysis of 
the exchange of commodities, endeavor to forecast the 
tide of national and international prosperity. 

“There has been for long years the accepted tradition 
that a healthy condition of national trade is one in which 
there is an excess of exports,’ said Mr. Barnes. ‘This 
tradition was apparently based partly on the ground eco- 
nomic aspect that a country of intense production, sellirg 
its surplus beyond its kome needs, would thereby accumu- 
late capital and credits which would flow back from the 
richer nations of the world for re-investment into ex- 
-panding production facilities again. 

“This tradition base has been sustained partly by the 
‘necessities of a new and rapidly developing land as our 
-own, where, with so much to do in the translation of 
natural resources, there is a continuous cry for more and 
/more capital and credit, and the ready means for obtain- 
‘ing that capital and credit was the sale of surplus produc- 
tion overseas. 


“But it is at once manifest that this process could not 
‘go on continuously, in respect to every country in the 
great chain of international exchange, with out throwing 
\the machine of world trade out of balance. Out of this 
has come a new realization in the world of business that 
imports are a necessary balance, in some degree, to ex- 
ports, if there is to be maintained industrial and com- 
mercial health. 

Among those in the trade who attended the dinner 
were: A.M. Tibben; J. W. Lawrence, G. C. Wurthman, 
Semickley, O. Fix; H. E. Rose, L. Bossard, C. P. Soll- 
man and Fred Kolb with George Borgfeldt & Co., T. Na- 
|Kayama, J. Geary, David Walker and W. J. Partridge 
with Morimura Bros., L. S. Hinman of Theodore Havi- 
Jand & Co., Inc., Kennard L. Wedgwood of Josiah Wedg- 
wood & Sons of America, Robt. S. Shmmon, William 
Friedlander, of Oscar O. Friedlander, Inc., W. Q. Wilcox 
}and Jos. Hurd with the Wm. So. Pitcairn Corp., Edw. Bb. 
Dickinson, Paul A. Straub, Julius Rosenfeld of Lazarus 
& Rosenfeld, F. Reeve Yost of the Dohrmann Commercial 
Co., J. W. Green and Jas. MacIntosh with Ovington 
Bros., Jos. F. O’Gorman and Howard R. Handy of the 
I Pottery, Glass & Brass Salesman and F. Calvin Demarest 
of the Crockery & GLAss JoURNAL. 


(Continued on page 20) 


Crucet Manufacturing Co. Acquire New 
Building 

The commodious building at 18 West 23rd St., recently 
purchased by the Crucet Manufacturing Co., 292 Fifth 
Ave., is being remodelled and the firm contemplate occu- 
pancy May Ist. The fourth and fifth floors of the build- 
ing will be given over to Crucet products while the store 
floor will be leased by the firm to a high grade concern 
in a kindred line. It is a happy determination on the part 
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W* VAN AR SDALE, 1924, 
The New Business Home of the Crucet Mfg. Co. on the 
Avenue 


of the Crucet Company to have selected West 23rd Street 
for a permanent home, as this section of the city has fast 
become one of the most popular districts for lamp, china. 
and glass concerns and is attracting more buyers seeking 
these lines than any other one locality of the city. The 
Crucet lamps are well worth the pspulerity they have 
achieved through distinctive types and artistic designs, 
noteworthy elements of the craftsman’s art in beauty of 
construction and fine workmanship. The firm’s new lo- 
cality will undoubtedly prove a strong magnet for the 
buyer desirous of obtaining lamps and shades of harmoni- 
ous colorings and unusual ckaracter. 


MONG the china, glass and housefurnishing buy- 


ers to return home aiter European buying trips 

on the Olympic, which docked on Tuesday night, 
were Charles J. Dooley, with the Cowell & Hubbard Co., 
Cleveland; Max Miller, with 3urley & Co.; C. S. Magin- 
nis with the Fair; W. Fergus, with the Boston Store; Ed. 
Lewis, with Mandel Bros., and Jas. J. Tatman, all of Chi- 
cago; also J. Becker, with Jas. McCreery & Co., New 
York; E. R. Wilson, with Hahne & Co., Newark, N. J.; 
I. Halpern, with Stix,-Baer & Fuller, St. Louis, Mo., 
and W. P. Briggs, with Sibley, Lindsay & Curr, Roch- 
eseig, INS 


Justin Tharaud, the importer, returned home on the 
Olympic on Tuesday after making a short trip abroad to 
visit the factories he represents in this country. 


Phillips, Thistle & Smith, Inc., have just furnished 
a Princess dinner service, in the Orador pattern, from 
the Smith-Philltps China Co., East Liverpool, O., and a 
complete glassware service in the Seneca Glass Co., cut 
laurel wreath pattern, for the new $25,000 home at 
Forest Hills, L. I., which the Happiness, Candy Stores is 
giving away, to the successful contestant, in a voting 
contest, now being conducted by their stores. 


John Davison, head of John Davison, Inc., who is in 
the Memorial Hospital, Orange, N. J., where he under- 
went an operation three weeks ago for appendicitis and 
hernia, is progressing so satisfactorily that he is looking 
forward to being able to return to his home this week. 
This will be exceedingly welcome news to his host of 
friends in the trade. 


W. H. Fisher, traffic manager for the United States 
Glass Co., Pittsburgh, is a visitor in town this week on 
special matters pertaining to his department. 


CH. 


Buffalo and other points in the 


Dela Croix is spending this week on a trip to 
State with the lines he 
represents. 

Clifton Allen, for & Clothier, 
Philadelphia, who has been in Europe for some weeks 


buyer Strawbridge 
on a buying trip returned home last week. 

Chas. L. 
Chicago, is spending this week in town making purchases 
for his department. 


Patterson, buyer for Carson, Pirie & Scott, 
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Chas. McElroy, buyer for Mark Isaacs, New Orleans, 
is in town this week on a buying visit to replenish his de- 
partment after a recent fire which destroyed considerable 
merchandise. 


J. P. Instom, house furnishing and toy buyer for Jas. 
A. Hearn & Co., has booked passage to sail for Europe on 
Saturday on a buying trip. 


E. Torlotting, the importer, is back at his desk after 
being indisposed for a week owing to a slight nervous 
breakdown. He is now keeping barikers’ hours in ae- 


cordance with his doctor’s orders. 


Hunter Goes With The Davies Glass Co. 

W. E. Hunter, well known for years, as general man- 
ager of the Economy Glass Co., Morganstown, W. Va, 
has become financially interested in the Davies Glass Co., 
Martins Ferry, O., and will also act as general manager of 
the plant, his association with the concern becomes effec- 
tive immediately. 

Harry Gill, formerly with the Fostoria Glass Co., 
Moundsville, W. Va., is now factory superintendent of 
the plant. 


Theodore Haviland & Co., Now Installed In 
Their Handsome New Salesrooms 

The extremely good taste displayed in fitting up the 
new salesrooms of Theo. Haviland & Co., Inc., in their 
new building at 26 West 23rd St., to which the concern 
has just removed, is at once evident, the moment one en- 
ters the door. 

The place is the embodiment of simple dignity, the 


decorations and furnishings having been done, with a 
degree of refinement and restraint, which is most delight- 


ful to behold and suggests the master hand of the pro- 


fessional interior decorator. 
amples in the business, of what can be accomplished in a 
wholesale china salesroom and we are informed that credit 
for the complete plan and decorative scheme, is due to 
none other than Louis S. Hinman, head of the concern 
in this country. 

Entering from the street through a heavy paneled 


plate glass double doorway at the side, it takes one dt-| 


rectly into what might be termed a reception room. In- 
viting high backed chairs, artistic lamps and the warmth 
and richness of the room, gives the necessary touch oj 


hominess to the place and immediately gives a delight-. 


ful sense of welcome to the visitor, before he is even 


greeted by the firm’s salesmen, whose desks are arranged) 


It is one of the best ex-| 
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along the left side of the room, 

Back of this, but only divided by wooden columns, to 
give an effect of two rooms, a very generous space is 
utilized for displaying the concern’s line of dinnerware 
and fancy china, carried in stock. This room is very 
pleasing, with low backed wall fixtures, extending around 
three sides of the room, and artistic refectory tables in 
the center, it is indeed quite different, and displays the 
samples to excellent advantage. 

Just at the entrance of this section of the room and 
about midway from the front entrance there is a most 
graceful central staircase, leading to front and back mez- 
zanine floors, the former occupied as offices, and the back 
employed as the import salesroom. 

The richness and harmony of the decorative scheme, 
which is adhered to in every detail throughout, lends an 
air of refinement to the place, that is thoroughly in keep- 
ing with the Haviland line, and makes an ideal back- 
ground for its display. 

The woodwork is in walnut, while the walls are stip- 
pled and decorated ina rich antique ivory, with the ceilings 
in a lighter ivory tone. Exceedingly artistic ceiling fix- 
tures and side fixtures furnish the illumination, these 
being in solid bronze. This form of fixture is used 
throughout, with the exception of over the center of the 
staircase, there is a large circular fixture of bronze and 
black. .The floors are covered ina two-toned gray block 
pattern linoleum, outlined in black. 

The display window is also a special feature of the 
place. This is paneled at the sides and ceiling, with the 
back to match, but the latter having three open archways, 
to admit the light into the salesroom, but at the same 
time giving a most artistic effect to the window. This is 
done in gold bronze. 

Aside from the salesrooms proper, other floors and the 
basement are used for stock and shipping departments. 


Buyers in New York 
Apri 7TH, 1924 


L. H. Hirsh, toys, Burger-Phillips Co., Birmingham, Ala., 352 
4th Ave. (Kirbey, Block & Fisher). 


Aprit 8rH, 1924 

S. M. Averill, lamps, Jordan Marsh Co., Boston, Mass., 432 
4th Ave. 

Miss M. Borton, gifts, D. M. Read Co., Bridgeport, Conn., 315 
4th Ave. (D. G. Alliance). 

C. L. Patterson, china and glassware, Carson, Pirie Scott Co., 
Chicago, Ill., 1164 Broadway (Fellows Buying Corp.). 

C. C. Millington, toys, Sanger Bros., Dallas, Texas, 19 East 
24th St. 

Miss G. M. Liebert, gifts, Maison Blanche, New Orleans, La., 
ig West 32nd St. (Gradwohle). 

J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 

Rock Ark., 60 Worth St. (White & ‘Pardee). 

RTE, Cohen, toys, The Emporium, San Francisco, Calif., 225 
Sth Ave. (Retail Research Assn.). 


Aprit 97H, 1924 
H. C. Dingman, housefurnishings, Marsh & Bachman Co., Hud- 
son, N. Y., 23 East 26th St. (Mdse. Reporting Co.). 


C. E. McElroy, kitchen wares and housefurnishings, Marks- 
Isaacs Co., New Orleans, La., 115 West 30th St: (Weill & Hart- 
mann). 


H. Wallerstein, crockery, glassware and housefurnishings, Weis- 
berger Co., Richmond, Va., ‘Pennsylvania. 
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Headquarters 
Or 


House 


Furnishings 


BUYING trip to ‘‘Head- 
quarters” means time 
and trouble saved. An entire 
season’s stock can be ordered 
from the leading representa- 
tives of this line under one 
roof, amid comfortable 
and convenient surroundings. 
You can’t forget the location 
—at the intersection of the 
world’s two best-known 
streets. 


THE FIFTH AVENUE BUILDING 
Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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N account of the scarcity of youthful labor, there 

has been a decline in the production of some clay 

shops in the East Liverpool district during the 
last few weeks. Such help as mould runners, batter-outs 
and occasionally finishers has caused jiggermen and other 
clay shop employes to be idle, and this has resulted in a 
decrease in production. The situation is one that cannot 
be helped by the manufacturers, and of course is regretted 
from a manufacturing standpoint. 

With the close of the current school term at the end 
of May, there is always an increase in the amount of 
available small help, but this is not relieving the situation 
just now. In several of the larger plants, the situation 
as it relates to this small help is somewhat more pro- 
nounced than in the smaller potteries, but taking the dis- 
trict as a whole, more small help is required. 

With a decline in production in the clay shops, this is 
bound to be reflected in other departments sooner or later. 
First in the kiln section of the plants, then in the glost 
warehouses. 


It was an interesting meeting the plant superintendent> 
and foremen held in the rooms of the Potters’ Club here 
last Friday evening, the attendance being larger than at 
any time since the association was formed. Results are 
already being obtained in the potteries, a reflection of the 
work that is being accomplished by these round table 
gatherings, where factory problems are being continually 
ironed out, and remedy suggested or applied. There is 
reason for believing that this association will prove last- 
ing, and that beneficial results will be accomplished. 


It is interesting to note at this time, that the semi- 
monthly payroll of the Homer Laughlin China Co., of this 
city has soared from approximately $1,800 to about 
$11,000 per diem, and the sales of the company has in- 
creased from the very small amount of about $200 to 
$20,000 per day. 
operated the plant now known as the No. 2 plant of the 
Harker Pottery Co., the Homer Laughlin Co. had 112 
And 


this shows the growth of the largest generalware con- 


The company in the old days, when it 


names on its payroll, and now there are over 2,500. 


cern in the world. 


Perhaps the largest shipment of dinnerware ever made 
from East Liverpool south by the river route, was that 
last Saturday afternoon, when the new large Pittsburgh- 
New Orleans packet was tied into the local wharf for 
over an hour loading tonnage for Lower Ohio and Mis- 
Sissippi river points. No small amount of ware was loaded 
for New Orleans and other points west of New Orleans, 


Wighteen 


II 


from where it is to be shipped. By this method shipping, 
the New Orleans buyers will have the ware in stock 
within 12 days from the time it left the factory, which is 
an unusual quick shipping record. 


All pottery manufacturers affiliated with the United 
States Potters’ Association and also.art pottery manufac- 
turers, have received a request from the Bureau of Stand- 
ards, Washington, Pa., for samples of the product of 
these plants, which are to form a part of a permanent 
American pottery exhibit. The Bureau of Standards has 
arranged to take charge of and place under perpetual care 
this collection of American wares, which is expected to 
be the largest of its character ever assembled in the 
United States. This is the first time that the Govern- 
ment has ever undertaken such a collection of American 
ceramic products. 


The full line of the West End Pottery Co., is now being 
shown in the middle-west territory by Walter Ashbaugh, 
who has succeeded the late John Paul as a salesman for 
Mr Ashbaugh is a son of Charles C. Ash- 
baugh, head of the West End company. 


this company. 


With its four new kilns completed, the Albright China 
Co. will then have 23 kilns in operation, nine of which are 
at Scio, O., and 14 at the main plant in Carrollton, O. 
The company at this time is also actively engaged in the 
construction of 20 modern homes for its workmen in 
Scio, and it is said that when this program is finished, that 
These 
properties are being sold to the workmen at cost, and 
are being erected from plans that provide for every 


arrangements will be made to erect other homes. 


modern convenience. 


General business with pottery manufacturers in this 
territory has not been as spotty during the last week as 
was noted during the month of March. Mail orders are 
showing more steadiness, and salesmen who are on the 
road have been forwarding home offices some very heavy 
specifications. Jobbing interests have been ordering in 
somewhat better volume, although a number of these in- 
terests anticipated future shipments when they were in 
the market in January. Considerable carlot business has 
been rolling out of the district of late for the account of 
these distributors, but such business has been on the 


books of the manufacturers’ for some months. 


Prospects for the erection of a modern hotel in East 
Liverpool during the current year seem exceedingly bright, 


(Continued on page 20) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


ENERAL business with the flint glass factories 

in the Pittsburgh district is holding its own for 

this season of the year, activity in demand for 

some particular lines being rather pronounced, while slow- 

ness is experienced in the demand for others. There are 

also some manufacturers who are fairly well loaded with 

orders for their entire line, a considerable portion of this 
character of business being under contract. 


Here and there reports have been heard about the de- 
mand for decorated blown ware being a little slow, but 
this situation is not expected to continue very long. 

The demand for floor and bridge lamps is good, accord- 
ing to the manufacturers of these lines hereabouts, and 
department stores are also interested in additional sup- 
plies of portables of both large and small sizes. 

Lighting glassware is in very good movement, due to 
the activity in new building, considerable advance busi- 
ness having been booked for these different lines. 


The former plant of the Ripley Glass Co., Connells- 
ville, Pa., now operated by the Capstan Glass Co., New 
York, was threatened with severe loss during the crest 
of the recent flood in the Yough river. The two tanks in 
this plant are cooled by a circulation of water, and the 
regular supply was threatened by the flood causing the 


municipal water plant to close down. The company laid 
an emergency line from the plant to the river, and water 
‘was pumped to the plant thus saving a severe loss. 


About 100 additional emp!oyes have been added to the 


\ force emp!oyed by the McKee Glass Co., Jeannette, Pa., 
_as a result of the company placing an additional furnace 
in operation. The company is now employing about 600 
people, and its weekly payroll averages between $12,000 
»and $15,000. The plant was established by Mckee Bros., 
in 1887, and the present company, headed by A. J. Smith, 


assumed control of the property in 1909. In addition to 


having a large domestic trade, the company is now doing 


a rather extensive export business. 


| The board of directors of the Hazel-Atlas Glass Co., 
lat a meeting in Wheeling, W. Va., declared a two per 
eent cash dividend, which was payable April 1 to stock 
}of record. 


An additional continuous tank has been started at the 
Mt. Pleasant, Pa., plant of the L. E. Smith Glass Co., and 
in addition to making this improvement, the company 


has also subscribed to a group insurance plan for all 
\its employes, both at the Mt. Pleasant and the Greens- 
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burg plant as we'll. About 350 employes are given addi- 
tional protection by this plan. Both plants of this com- 


pany are working on peak production. 


Labor differences between the employes and the Hock- 
ing Glass Co., have been adjusted, and the one plant now 
being operated by this interest, the former property of 
the Lancaster Glass Co., at Lancaster, O., is in active 
operation. The men who left their places returned on 
the same wage scale they left. Charles Voitle, of the 
Glass Association offices of this city and a representative 
of the Glassworkers’ Union from Toledo, O., were in 
conference with the company, when differences were 
adjusted. 


Some damage was done recently by high water to the 
plant of the Monogah Glass Co., at Fairmont. The 
factory, however, is being put in normal condition and 
shipments will be continued as usual. 


Stockholders of the new Ohio Glass Products Co., at 
Massillon, O., held their organization meeting, and elected 
a board of directors composed of 15 men, which has been 
headed by Henry S. Potter, of Massillon. 


Glass factory supply interests here have been advised 
of the organization of the Memphis Glass Co., Memphis, 
Tenn., with a nominal capital stock of $10,000. The in- 
corporators are Walter B. and M. B. Ward, Ray L. Def- 
Tiga eG oion “and {N «A... Carroll: 


Harry McGill, for the last 24 years connected in an of- 
ficial capacity with the Fostoria Glass Co., Moundsville, 
W. Va., has been selected by the board of directors of 
the Davies Glass Co., Martins Ferry, O., as general 
manager of that property. Mr. McGill succeeds Ira M. 
Clarke, of Martinsville, W. Va., who assisted the Davies 
Co., in placing its plant in operation. On account of his 
other interests Mr. Clarke found it inconvenient to give 
his attention to Martins Ferry office. Mr. McGiil has 
severed his connection with the Fostoria company, and 
is now located at Martins Ferry. 


J. R. McWilliams, of the sales department of the Lip- 
pincott Giass Co., Alexandria, Ind., has as previously 
reported resigned his position at the factory. Harry M. 
McEwen, who has been connected with this company for 
about sixteen years, serving in the cacpacity of general 
manager and assistant to the president, has also resigned. 
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sun The House of Cups and Saucers’”’ wi 
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Always the Leader in 
the Latest Creation 


European and Japanese 


DINNER WARES 


Exclusive Stock Patterns 


CUPS and SAUCERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIES, Etc., Etc. 


TU LEE 


‘Taiyo Trading Co., Inc. 
101 Fifth Ave., New York 


TUT 


Taiyo Trading Co., Inc. 
325 W. Madison Street 
CHICAGO 
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Pottery News 
(Continued from page 18) 

although final agreements have not been signed. Certain 
New York interests have offered to buy a vacant property 
on Sixth Street—the former site of the home of the late 
Col. John N. Taylor of the Knowles, Taylor & Knowles 
Co., and now owned by the City of East Liverpool, for 
hotel purposes. 
China Co., has been named by the East Liverpool Cham- 
ber of Commerce as chairman of a committee to aid in 
putting the improvement across. 


Pottery shipments from Sebring during the month of 
March shattered all previous records, 13,267 packages 
being forwarded over the Pennsylvania system from that 
point. The higher previous record for pottery shipments 
from Sebring in one month was 12,560 packages. 


According to reports received here, Alfred Wild, of 
Loveland, Colo., is interested in erecting an art pottery 
there, it being proposed to make use of native clays. 


J. Charles Knowles, for many years associated with 
the Knowles, Taylor & Knowles Co., in an official capacity 
has succeeded to the vacancy in the sales department, 
caused by the death of the late Joseph C. Davis. Mr. 
Knowles is now making his initial trip into the eastern 
territory. He is well known to buyers from coast to 
coast, having been in charge of the order department for 
a number of years. 


T. A. McNicol, of the T. A. McNicol ° 
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Increase Your Sales - 


By Showing Your Chinaware at Its Best © 


Many Different 
SALES PRODUCING DISPLAYS 
can be developed by using these fixtures 
from TIMBERLAKE 


Rubber Covered Easels 
Platter Racks 


Plain Easels 
Salad Racks 
Cup and Sancer Racks | ie 

Punch Bowl Hooks Price Card Stands 
Ticket Holders er : 


Catalog No. 35 shows a complete line 
of this equipment. Write for it today. 


J. B. Timberlake & Sons 


Jackson 


Michigan 
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Importers Meet at Annual Dinner 
(Continued from page 15) 
New Orricers ELECTED 

Frederic B. Shipley, of the Skipley- Hollins Company, 
who has been long identified with customs and tariff mat- 
ters, was elected president of the National Council of 
American Importers & Traders, Inc. Mr. Shipley has 
served as a vice president in the import organization for 
about two years and succeeds N. E. Franklin, who re 
tires after serving as president for three years. Sydney 
Lansburgh, of the American Wholesale Corporation, Bal- 
timore, was elected vice-president to succeed Mr. Shipley. 
Mr. Franklin is now a member ex officio of the board of 
directors as an ex-president. ; 

New directors elected include: Fred J. Kent, vice 
president of the Bankers Trust Company; Col. Herman 
A. Metz, of H. A. Metz & Co.; John L. Wilken, of Wie 
ken & Adler, and Adolph Kastor, of Adolph Kastor & 
Son. 

Vice presidents re-elected include Peter Fletcher, of 
Lamb, Finlay & Co.; William S. Pitcairn, of the William 
S. Pitcairn Corporation, and Philip Le Boutillier, of Best 
& Co. Directors re-elected include William M. Fried- 
laender, of the Oscar O. Friedlaender Company; C. G: 
Pfeiffer, of George Borgfeldt & Co.; M. B. Schmidt, of 
B. Ilfelder & Co.; C. S. Welch, of Houbigant, Inc., an 
S. Wimelbacher, of Wimelbacher & Rice. H. O. Lloy: 


was re-elected treasurer. 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 
By Bratrice MitLter WISNER 


ae 
Novel Art Lamps and Shades 
Exceedingly graceful in modeling is the metai lamp, and 
shade pictured herewith from the Northwestern Art 
Shade Co., Chicago, which is especially artistic and well 
adapted for table service, being designed with the essen- 
tial idea of usefulness and substantiability. The unique 
shade which is unusually effective in alternate shirred 
georgette and brocaded silk parels, border trimmed with 
black velvet applique and heavy silk fringe, lends itself 
harmoniously to the well proportioned metal base, which 
portrays artistic lines in symmetry and well chosen deco- 
rative design. The excellent. silk lining and curtain add 
to the shades durability. The concern have a large stock 
of beautiful table Art Glass, Metal, Floor and Reading 
lamps, which have demonstrated through perfect construc- 
tion and artistic colors the possibility ’ 
of these. splendidly made lamps for 
profitable quick turnover. The Art 
Glass Base and Shade line show a 
combination of metal decorations, 
carrying out a harmonious design in 
both shade and lamp base. Many of 
the lamps have pull chains and heavy 
silk tassels which add to the effective- 
ness of the lamp proper, serving a 
convenient, efficient and quick means 
of lighting. The firm will be glad to 
mail catalog on request, describing 
‘more fully the essential features of 
these desirable lamps and shades. 
Attractive New Shade 
Models 
A lovely and artistic assortment of 
silk and fancy designed shades are 
being shown by the Majestic Shade 
'Co., 30 Irving Place. These include 
novel patterns in the fashioning of 
colored silks, fringes and galloons, employing shapes; 
round, oval, pagoda and flat, well suited to decorative 
purposes. Novelty and quality has been the firm’s spe- 
cial regard. A full line is carried at the concern’s show- 
rooms, displaying artistic models of many varieties. 


Japanese Silks for Lamp Shades 

Excellent quality Japanese silks are being offered by 
the Doshi Trading Co., Ltd., 95 Madison Avenue. These 
dependable imported Japanese silks are especially effective 
and substantial for lamp shades. They are 36 inches 
wide and come in all the popular and natural colors, that 
will harmonize with trimmings, or contrast with fringes, 
ete. Because of the pcvularity of silk shades and the 
vogue for Japanese effects, these silks are in great demand 


Courtesy Northwestern Art Shade Co. 


Gold and Black Finish with 22-inch Shade 


in Various Colors 
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where durability and brilliant or somber coloring is de- 
sired. The firm has a splendid variety of these silks now 
in stock. 


Artistic Wrought Iron Lamps 

It is delightfully interesting to find such splendid speci- 
mens of Japanese Art Lamp Bases and Shades, now be- 
ing offered by Chas L. & David L. Wise, 10 West 23rd 
Street, representing Geo. Ross Co., direct importers. 
These excellent lamps and shades are specially selected 
by a representative who resides in Japan and is able to 
chose some of the most alluring and artistic Far Eastern 
lamps and shades being right on the scene ‘during the 
entire year. Exquisite examples of Satsuma base lamps, 
in native designs and truthful model- 
ing are compelling and beautiful. 
Especially artistic are the Japanese 
Imari lamps with wonderful bird and 
floral decoration carried out on both 
the parchment shade and porcelain 
base. The exactness on the design 
on the shade to agree with that of 
the base is marvelously executed. A 
full line of Wrought Iron Lamps, all 
sizes, from the Liberty Works, Egg 
Harbor, also exhibited is a splendid 
combination of wrought iron stand, 
and parchment shade in lantern and 
other shapes. The silhouette figures 
against the cream color of the parch- 
ment shade is an intensified and ex- 
ceedingly well chosen black effect, in 
harmony with any interior decorative 
treatment. An inspection of these 
excellent lines at the showrooms of 
the above concern, will prove satis- 
factory and profitable. 


Business Briefs 


Gustav Kay, formerly foreman at the mill of the 
American Seat Co., Manitowoc, Wis., has purchased a 
building and has installed machinery for making a spe- 
cialty of turning lamp bases. 


The Co-Operative Flint Glass Co., Beaver Falls, Pa., is 
reporting a steady demand for its new line of consul sets, 
as was displayed at the Pittsburgh exhibit last January. 
The line is to be had in five colors of glass, with candles 
to match. 
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BOSTON NEWS NOTES 215 


By 


Ropert ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


OTTERY forms a part of handicraft exhibit of 
the Oberammergau Players at Mechanics Building, 


which opened April 10 and will continue through 
April 19. 


C. S. Neill’s dry goods store, Calais, Me., was the chief 
sufferer in a fire on April 1 in the brick building of the 
Calais National Bank, which caused about $10,000 damage. 


H. T. Durgin, buyer of glasswere, dinnerware and 
lamps for Gilchrist’s, reports March business not so good 
compared with January and February, and way below the 
December figures, when it was “corking.”’ In the latter 
part of the month, however, it started to pick up, and a 
good Easter activity is anticipated. 

Mr. Durgin’s department joined the upholstery depart- 
ment to form a “team” at the “M. G. A. week”’ sales last 
week, and on one of the days this group had the highest 
percentage of increase of gross sales over the same day 
last year. The following evening the team was “dined” 
by fifteen other Members of Gilchrist’s Association teams 
in the race. Salesmen and saleswomen name a _ special 
price for a leading “Gilt Crest” item in each division, thus 
a hundred console sets in organge, blue, yellow and green 
were sold at $2.95; a $12.95 lamp with amber glass panels 
was sold at $8.95 and forty-five dinner sets, were sold at 
$7.98. 


Chester M. Libby, Gilchrist’s buyer of house furnish- 
ings, recently underwent successfully an operation for 
appendicitis. 


B. F. Keith’s new theatre will occupy the site of Henry 
Siegel's department store in this city. Eighteen vears ago, 
when Mr. Siegel was building here, he was proprietor of 
stores in Chicago and New York. Today he is conduct- 
ing a haberdashery shop in Hackensack, N. J. 


With every sale of a Hoosier Beauty Kitchen Cabinet, 
Arthur McArthur Co., is giving a way one of several 
choices, among which are a 3l-piece dinner set and a 14- 
piece set of glass containers. 


Charles R. Lynde, importer of pottery, sailed Wednes- 
day from New York on the “Bergenaria” on his usual 
trip to England and the Continent. He is expected back 
in June. 


Misleading Ads Law Upheld 


The constitutionality of the Massachusetts Statute relat- 
ing to misleading advertisement is upheld in a recent de- 
ing to the Supreme Court of the Commonwealth. The 
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statute prohibits the publication of untrue, deceptive or 
misleading statements or misrepresentations of facts as an 
inducement to business transactions. It requires as an 
element to be found before guilt can be established, either 
actual knowledge on the part of the defendant of the 
untrue, deceptive or misleading nature of the statement 
or representations, or that such knowledge might have 
been acquired by him through a reasonable amount of 
investigation. 

The Court holds that the crime defined by the statute 
is not open to sound objection in a constitutional sense, 
because it contains an element of degree (in the form of 
the knowledge above specified) about. which there is no, 
mathematical measure. The statute is also held to be a 
valid exercise of the police power and as not offending 
against any guarantee contained in the Federal Consti- 
tution. 

During the past year there have been three convictions 
under this law in which representatives of the Boston 
Better Business Commission acted as witnesses for the 
State. 


Meekins Store to be Remodeled 


Meekins, Packard & Wheat, Springfield, Mass., have 
started remodeling their building. An entire new front 
will be installed. This will be of the arcade type with a 
depth of twenty feet. At present the main floor is two 
steps higher than the street. This will be eliminated by 
lowering the main floor to the street level. There will be 
six large swinging doors leading into the store from the 
arcade. After the completion of the work almost every 
department in the store will be rearranged. The build- 
ing covers a plot 100 feet by 457 feet. The front part of 
the building is five stories high and the rear section is 
six stories high, the entire building containing more than 
360,000 square feet of space. 


Americans Should Register When Traveling 
Abroad : 

Considerable trouble and loss of time will be avoided: 
by American travelers, especially those traveling on busi- 
ness, if the various local regulations of European cities 
with regard to the registration of arrival and departure of 
visitors are observed, say Commerce Reports. Most of 
the municipalities in Germany, for instance, require that) 
a traveler register with the local authorities the date of his 
arrival and the length of his visit, and business men trav- 
eling in Europe will find it advisable to acquaint them- 
selves with such regulations when they arrive in a city.) 
It has been reported that a good deal of inconvenience 
has been experienced by American travelers through fail- 
(Continued on page 24) | 


_ form of embossing. 


| salad bowls and jugs. 


What's New in the Market 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Mueller Showing Large Dinnerware and Fancy 
China Lines 


Featuring four’ graceful shapes upon which to display, 
to unusually good advantage, carefully worked out de- 
signs and colorings in a large variety of treatments care- 
fully studied to meet the requirements of the American 
trade, William G. Mueller, Inc., 49-51 West 23rd St., have 
on view many new innovations from the factory of Hein- 
rich & Co. On the Jmperial shape, which is admirably 
modled on the classical, and symmetrical lines of the Adam 
period, a diversity of treatments are notably well dis- 
played. Particularly attractive is a medium width border 
of two tone brown—the variety being artistically achieved 
by means of a graceful scroll and by the judicious group- 
ing of small star-shaped flowers in white. Inserts panels 
of small flowers and sections of large ones, on a glowing 
blue ground, are varied by larger inserts framing red, 
blue and lavender flowers on a branch. A centerpiece re- 
peating the latter, in larger size, completes this conspicu- 
ously lovely pattern. In another dinnerware pattern remi- 
niscent of the strong decorative line treatment of the Ori- 
ental craftsman, is an open border treatment, of wide 
width. This consists of a fantastically twisted flowering 
branch filled with colorful cherry blossoms. The center 
decoration contains the same charming motif with the ad- 
dition of a bird, making a most unusual and distinctive 
treatment. In narrow borders, a refined pattern of 4 
inch width, is formed of a scroll ornamental border en- 
hanced by festoons of small pink roses. In another, a 


narrow border of brown diamond ornaments is broken 


_ by insert panels of twin pink roses on a soft, light blue 
_ ground. 


A new variation of the famous Blue Copen- 


' hagen pattern can scarcely be missed by the visiting buyer. 


since it includes a specially designed shape and a modified 
The same graceful shapes are also 
obtainable in a new variation of the Dresden-flower pat- 


I . . . . . 
, tern, both being available in dinnerware and in short-set 


combinations. In fancy Bavarian china, the selection of 


pierced ware is most attractive, the shapes being decidedly 


_ good and the decorations colorful and nicely finished. A 


particularly strong line in the china featured at little prices, 
is a variety of berry sets, cake plates, sugar and creams, 
The body is hard china of excel- 
\lent quality and the diversity of floral decorations are 


decidedly good looking, In children’s sets, several decora- 
tions are most appealing, especially the colorful patterns 
| which includes an alphabet border in gold and the figures 
of boys and girls. In short sets a number of new things 
are being shown, a special feature being the selection of 
43-piece sets. Among the new things in tea sets, is a 


line in pearl lustre and a charming design in wide ground- 
lay border, framed outside by a black and white checkered 
border—the selection including yellow, blue and green. 


New Ice Box Dishes 
A new invention in dishes, which gives great possibili- 
ties of sales for the department stores and specialty stores 
is the Space Saver Dish Co.'s ice box dishes. The average 
housewife will welcome this new idea which will relieve 
The 
dishes are designed to take a minimum amount of space 


the general disorder and congestion of her ice ‘box, 


in the ice box and can be stacked as high as necessary 
without danger of falling. Ventilation for the food in 
the lower dishes 
has been pro- 
vided for by cut- 
outs on the rims. 
These dishes can 
be nested on top 


or bottom and 


Patents Pending 


cannot 


slip or 

slide from place. 
They are being made in white tank glass and Fry’s oven 
glass. Casserole frames are now being made to take the 
oven glass dish from the stove to the table and then to 
the ice box with the “left overs.’ Four dishes will occupy 
but the space of one average plate in the ice box. With 
the warm weather approaching, the ice boxes will soon 
come into their busiest season and it is during this time 
that the dealers will find tte Space Saver Dish readily sale- 
able. The offices of the Space Saver Dish Co. are located 
at 60 E. Lake St., Chicago. 


Keeping Tabs on Your Stocks 
(Continued from page 11) 
This summary indicates at a glance the status of the vari- 
ous departments and two forms—one showing the fast 
selling goods and the other the slow moving merchandise 
is required. The first calls attention to what to re-order 
and gives a fair idea of how much. The second calls 
urgent attention to the necessity of mark-downs, that the 
slow movers may not be carried in stock too long to find 
the most profitable market. 
about purchasing goods of this particular kind. 


Also it cautions the buyer 
The ideal 
record would include in its summary a brief description 
of the goods, who makes them, quantity sold, remaining 
This 
is the outline of the subject and as it is a vital one, no 
store can afford to do business without it. 


unsold and when the goods were placed on sale. 
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CMICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HE long looked for Spring weather arrived last 
week, bringing with it increased business on State 
Street. The late spring has held up business of 
the big retail stores in Chicago, especially in their ready- 
to-wear Spring clothing lines. A slump in one department 
affects the whole merchandising scheme and general cur- 
tailment of buying has been under way. The change in 
weather with the stimulating effect on the consumer de- 
mand has already been reflected in other departments. 
Orders are more plentiful and the wholesalers and manu- 
facturers’ representatives believe the Spring buying will 
continue on a fairly liberal scale for another month. 


The Limoges China Co.’s line of dinner ware and fancy 


china is being sold in Chicago and displayed at 60 E. 
Lake Street by Otto Ueberroth, who was formerly asso- 
ciated with his father, Chris H. Ueberroth, representative 
for the Saxon China Co. 


Associates of I. E. Mincks, Secretary of the Albright 
China Co. and manager of the Chicago office, are some- 
what worried over his whereabouts. Mr. Mincks left for 
the West Coast and was last heard from in Los Angeles. 
Friends believe that they should have had at least one 
good story from Hollywood by this time. 


J. McClintock, representing the Reviere Brass & 
3ronze Co., displaysd new samples from his company at 
the Palmer House last week. 


P. A. Murkland, who has been manager of the china 
and glass department of Sears, Roebuck & Co. for the 
past twenty years, resigned recently and will become a 
partner in the printing firm of J. H. Sears & Co., New 
York. 
Von Hagel, who has been his assistant and buyer for a 


Mr. Murkland has been succeeded by Henry 
number of years. Mr. Von Hagel, who is chairman of 
the Exhibit Committee of the Glass, Pottery, Lamps & 
Housefurnishings Association of Chicago, received the 
congratulations of his many friends in the trade upon his 
promotion to manager of the china and glass department 
last week. 


H.R. Shirley, of Maddock & Miller, displayed his wares 
at the Palmer House last week. 


Fred C. Reimer, of Fred C. Reimer Co., Inc., H. S 
Clarke with B. Tomby, Inc., and “Tom” Daley, of Laz- 
arus & Rosenfeld, called on the local trade last week. 


F. I. Simmers, better known as “Ruby,” president of 
the Hall China Co., was in Chicago last week, prior to 
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his departure for a business trip through the northwest. 


Friends of W. T. Darden, sales manager of the Al- 
bright China Co., will be sorry to learn that Mr. Darden’s 
grandson was stricken with pneumonia last week. 


The Cameo Co. has been incomporated to manufacture 
lamps, shades, mirrors and furniture novelties. Offices 
and factory are at 215 W. Superior St. Principal owners 
of the company are H. A. Provost, formerly head deco- 
rator and finisher for the Crest Co., and E. W. Kleber. 
The “Ming Finish” lamp is from the popular Cameo line. 


E. J. Boring, Chicago representative for the Crooks- 
ville China Co., returned last week from a business trip 
to the Northwest. 


“Jack”? French, connected with John Davidson, Ince., 
New York importer, spent some time in the local trade 
last week. 


The Offices of the Min-Sen Trading Company, impor- 
ters of oriental goods, have been moved from 508 S. 
Dearborn Street, to 37 S. Wabash Ave. 


The Saxon China Co. and the Leyse Aluminum Co., 
both represented in Chicago by Chris H. Ueberroth, 60 | 
E. Lake St., will move their display to the American 
Furniture Mart Building, 666 Lake Shore Drive, about 
May 1. The new American Furniture Mart is nearing 
completion and will house a number of the pottery and 
lamp lines as well as extensive lines of furniture. 


The Holtite Mfg. Co. is new. This company, incor=. 
porated for $75,000 is manufacturing and dealing in dish— 
washing machines and kitchen specialties. The owners” 
of the company are T. H. Maddock, J. H.. Jaffe and 
Florence Berman. Offices are located at 27 S. Desplaines: 
Street. 


Americans Should Register 
(Continued from page 22) 

ure to comply with local requirements. Information as to. 
the procedure to be followed in those cities where there 
are no Department of Commerce or consular representa- 
tives can be obtained either from the hotel or from the 
local authorities. In some cases it wi'l be found that the — 
authorities also require the registration of the date of 


especially by commercial travelers, who, in the course of 


the first visit will be essential. 
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HISA 


READY TO SERVE 


BUYERS OF 
ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oo 
GIFT SHOP & ART GOODS-DOLLS’& TOYS * 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp 
Seneca Glass Co. H. E. Rainaud Co. 
Susqueh anna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 
EARL W. NEWTON AND 
ASSOCIATES 
GLASSWARE 
DINNERWARE 
Visit the Palmer House HOUSEFURNISHINGS 
THE SHOPS BUILDING 9 North Wabash Ave Phone: Central 3236 
17 N. Wabash Ave. — Albright China Co., Room 25 
Buyers are urged to inspect these lines Pais. oe = 
ine innerwar nf C . 
HELM & SOUKUP Sas Dimers eee 
mes s, y an anager. 
Factory Representatives. a Ne W. T.) Darden. sgemectes 
and Domestic Table and umin- : : : , 
ating Glassware. Phone, Dearborn 4700 FRENCH CHINA CO. 
KELLY & REASNER P : 
Renretenting McKee. Glass” Co.; otters Co-operative Co., Room 684 Office and Display Room 
Eagle Mfg. (Gor Indiana Glass Co.: Dinnerware, Hotel China and _ Spe- 
Lippincott Glass Co.; N. North- cialties. Established 1876 at East 136 West Lake Street 
wood Co.; Mound City Glass Co.; Liverpool. Geo. W. McNicol, Mer. 


D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 


While in Chicago Visit 
Room No. 405 


STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


Representing 
MononGau Gtass Co. 
Co-OprRATIVE Fiint Guiass Co. 


tery Co.; Buckeye Aluminum Co.; We are prepared to make immediate Tue Duncan & MILER Grass Co. 
Jeannette Glass Co.; Genesee Pot- shipments. 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 

t Pincus biuttal 7 
eee ease RurekacTum, THE UNITED STATES THESEBRING POTTERY CO. 
bler Company; Ebenezer Cut Glass GLASS CO. Mr, W. L. Gerald 


Co., Maryland Glass Co.; Mercer 30 E. Randolph Street 4523 Racine Ave. 


Pottery Co.; Ash Cabinet Co. B. T. Renshaw, Chicago Representative Chicago, Ill. 

LEWIS H. SIMPSON & CO. BUR CHICAGO DISPLAY ROOM CON- Phone: Edgewater 2380 
Representing Athens Glass Co., S COMPLETE SAMPLE LINES Display Room, 1819 So. Michigan Ave. 
Fenton Art Glass Co., Huntington DIRECT FROM CUR FACTORIES. 

Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


FOSTORIA GLASS CO. A. W. STEINER’S STUDIOS 


Note—Concerns wishing to secure 


space in this building for display pur- 
hoses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


FOR SALE 


| es Sale. Complete iron work for two 16 ft. 6 in. Ware Kilns. 
Mt. Clemons Pottery Co., Mt. Clemens, Mich. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Statement of Ownership 


Statement for April 1, 1924, of the ownership, management, 
etc., of the CrocKERY AND GLAss JOURNAL, published weekly a 
New York, N. Y., as required by the Act of August 24, 1912. 
County of New York, 

State of New York, bss 

Before me, a Notary Public, in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is 
the business manager of the CrocKERY AND GLASs JOURNAL, and 
that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management, etc., of the afore- 
said publication for the date shown in the above caption required 
by the Act of August 24, 1912, embodied in Section 443, Postal 
zaws and Regulations to wit: 

1. That the names and addresses of the publishers, editor, 
managing editor and business manager are: 

Publisher, Demarest Publications, Inc.; editor, Stillman Taylor; 
managing editor, Stillman Taylor; business manager, F. Calvin 
Demarest, 45 East 17th St., N. Y. City. 

2. Owners, Demarest Publications, Inc.; F. Calvin Demarest, 
45 East 17th St., N. Y. City; J. Cleveland Demarest, 543 Madison 
Ave., N. Y. City; Clarence Kimball, 115 Broadway, N. Y. City. 

3. Known bondholders, mortgagees, and other security holders 

holding one per cent or more of total amount of bonds, mortgages, 
r other securities, none. 
4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company, but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in-any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this afhant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct in the said stock, bonds, or other securities than as so 
stated by him. F, CAtvin DEMareEst. 

Sworn to and subscribed before me this 24th day of March, 
1924. Watrter A, Larce, Notary Public, New York County. 

Notary Public Kings Co. No. 204, Reg. No. 4214. 
Certificate filed in N. Y. Co. 574. 
Commission expires March 30, 1924. 


= 
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Dollar’s Purchasing Power Now 68.4 Cents 

Prof. Irving Fisher, of Yale University, has announced 
that last week’s prices averaged 146 2-10 per cent of the 
pre-war level. The purchasing power of the dollar was 
68 4-10 pre-war cents. 


Taking a Chance in Export 


The history of almost every great enterprise reveals that 
its promoters owe a share of their success to their readi- 
ness to “take a chance” at the right moment, says Com- 
merce Reports. But a large 
percentage of failures is also due to taking chances. 


as need scarcely be said 


Success, however, is not the only criterion of the good 
judgment of those who risk much to gain success. Be- 
tween chance and chance lies the whole gamut of venture: 
someness that is bounded on one side by faith and vision 
and on the other by recklessness and the gambler’s des- 
perate effort to upset the laws of average. 

There is in business, particularly in export business, a 
field for enterprise the success of which depends upon a 
combination of a number of chance factors p!us merchan- 
dising talent, hard work, and vision. There is no room 
for a policy that defies experience and attempts to build 
a solid structure on a foundation of sand. 


If an American firm parts with goods or with morey 
without examining the responsibility of the firm abroad, 
it takes a gambler’s chance. If, on the other hand, an 
American firm finds that by taking a legitimate chance 
there is, barring a catastrophe, a prospect of winning a 
new market or of greatly extending the volume of sales, 
and then employes every available safeguard, it engage> 
in a rational business venture. 

If, after study of all the factors involved, there appears 
an element of chance in any proposed business, the prin- 
cipal question to be answered is whether the prospective 
results make it worth while to take the risk. And in no 
event is it right to take a chance on character. If there 
proves to be a flaw in the character of the party of the 
second part, the deal should be broken off. 

And finally, the crucial question is “Why take a chance 
without a real reason?” If there 1s no gcod reason for 
it, no chance should be taken. his is the chief argument 
for insuring export credits against the insolvency of cus- 
tomers. 


N. C. Merchants Declare War on ‘‘Dead Beats” 


The Hendersonville, N. C., Merchants’ Association has 
declared war upon the deadbeats. If by April 1 accounts 
are not paid, a list of delinquints will be passed around 
among the members of the Association and it will be 
impossible for them to obtain credit. 


John T. Wilkins, president of the Hendersonville Mer- 
chants’ Association, in speaking of the campaign against 
deadbeats, says: 


“Our association has a vast fund of credit information 
as a result of its operations during the past year. To this 
data will be added new information to govern merchants 
in extending credits, on which we have all dealt loosely — 
at a painful cost, in many instances. . 

“We are announcing a payday April 1, and this will be 
no April fool. During March we ran advertisements each 
week about the new system of credits that will be in- 


~ merchant he moved on to the next. 


_ discourage bad business. 
_ accounts and those made prior to that time and institute 
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50 MURRAY STREET 
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Sg NHNMTONASUASNASOENA TAURUS 


ESTABLISHED 1869 


BLACK OXIDE COPPER 
GREEN OXIDE CHROME 


B. F. DRAKENFELD ¢& CO. INC. 


Sales Agents for the Glass Industry 


= 


NEW YORK 
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CHICAGO 
KANSAS CITY 


PHILADELPHIA 
BOSTON 
SAN FRANCISCO 
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augurated. We are determined to make the road more 
difficult for deadbeats to travel. 
OrGANIZE AGAINST DEADBEATS 
“Heretofore a professional deadbeat has worked from 
one store to another, and when credit gave out with one 
We are organizing 


/ against this practice. We intend to see that a man is worth 


crediting by studying his habits with other merchants 
before he is given much credit.” 
Here is the text of the first ad published in the credit 


_ campaign, signed by more than fifty of the business firms 


of the little city of Hendersonville: 
“How Is Your Crepit? 

“This sounds like a very personal question but it is of 
vital importance to the members of the Merchants’ Asso- 
ciation. They appreciate good business but are going to 
They mean to clean up 1923 
a new system of credit arrangements. To this end the 
merchants listed below have adopted 

“Apri, 1 As Pay-Ur Day 

“An advertising campaign will be conducted for pay- 
ment of all accounts created prior to January 1, 1924, and 
those not paid on or before April 1, or for which no 
arrangement has been made for settlement, will be placed 
on the delinquent list, a copy of which will be furnished 
to each member of the Merchants’ Association for his 
guide in extending credits. It will be to your advantage 
to see that your credit rating is satisfactory.” 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 


SHTTHTTIIIUUUULIOMLUULOIUUUULUDIULCUOAULOOLIOAUULUOOIUCUOAOUCOOOOLOLEGALULOIAUUUCOALCUOHAUULOGHORULOOAALLCLOOALLOUOGUALOMIAUULUGLLOLAMAULUCUATLUULUALLLOUOALLOULMOLLOLAOOUOCOLALLLCCLLULGCOAOLLLGCOALLLLGCOOLLCOROHAUOOGOOUOLOOOOOUUOOOOOICUOOODIOUOOTOUOTOOOTIOOOOHNIUUOOMIUOONOTOOOGOTINUONOMUCOMNIUUTOATOOOOMIIOUOOTMUUNITIUUNUCLONTMMOOMO LOCO NUOAMUOOOOTUOUOOMMCTOOO CTT OOUCOO OCCU 


Brown Elected Chairman 


Chester A. Brown, of L. S. Plaut & Co., Newark, N. J., 
is chairman of the Merchandise Managers Group of the 
National Retail Dry Foods Association, the permanent 
organization of which was effected recently. Serving 
with him as an. executive committee are the following: 
For New England, Arthur Wright, Wm. Filene’s Sons 
Co., Boston; for the South, W. E. Rownd, Stone & 
Thomas, Wheeling, W. Va.; for the Middle West, Theo- 
dore Griffith, L. S. Ayres & Co., Indianapolis; for the 
West, W. L. Radford, the Mon Marché, Seattle, Wash. 
A representative for the Middle Atlantic States is yet to 
be named. There will also be a representative from New 
York on the committee. A program of activities will 
be drawn up in the near future. 

About sixty delegates, from all parts of the country. 
were present at the meeting during which permanent or- 
ganization was effected and the committee elected. 


Business Briefs 

The Artcraft Glass & China Decorating Co. has been 
incorporated in Toledo, O., with a capital of $2,500 by 
I, A. Lechner, Water K. Baldwin and C. A. Kuharski. 

The Hubert Art Glass Co., Bridgeport, Conn., has been 
incorporated with a capital of $25,000. Incorporators, 
Joseph Hubert, Henry Grunstein and John L. Carpenter, 
all of Bridgeport, Conn. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby. 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 39-41 West 
238d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, 39-41 West 
23d St. 


Royal Worcester. China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


per acs BROS., 58-57 West 23d 
t 


Inc., 


Earthenware and 
Phone, Madison 


anid 


Inca 1Z 


“Haviland China” 


Tele- 


Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Es : ics. | 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 


Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson's, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese and Chinese Goods.  Cata- 
logues upon application. Tel.—Stuyve- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Huts¢henreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. _WEDGWOOD, 255 
ake Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 


Formerly M. Redon. Alfred G Mo- sant 3823. Chicago Office, 327 West marle Bldg., 24th St. and Broadway. 
ment, Agent. Madison St. Pressed and blown glassware. 
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THE BUSINESS PROSPECTS 


HE slackening trend of business as pointed out on 

this page two weeks ago, continues and is indicated 

by the quite general decline in commodity prices, 
by slightly lower production and by the decreased freight 
traffic. 
proncunced but is yet of sufficient magnitude to indicate 
'a more or less definite trend. The publication of the 
Dawes reparation plan and the death of Hugo Stinnes, 
are the two outstanding events in the business world of 
‘recent occurrence. These events are very likely to exert 
a considerable effect on American business in the future, 


This slackening and decline is not, of course, 


' HE Dawes reparation plan is the first constructive 
| plan which has been advanced for the settlement of 
‘the disagreement in Europe’s finances. American opinion 
is entirely favorable to the plan but some doubt has been 
‘expressed as to whether it can be put in operation as it 
stands. While the acceptance of some such plan as the 
Dawes plan, is urgently required to effect a settlement ac- 
‘ceptable to all the nations concerned, it is too early to 
determine what may ultimate result. The question is of 
wide European interest whereas the death of Stinnes is 
chiefly important for the effect it may have upon the Ger- 
nan attitude. His influence was conceded great, politically 
as well as productively and financially. Whether the pass- 
‘ng of this great business force will work unfavorably or 
‘avorably to the acceptance of the Dawes plan, it is unsafe 
lo prophesy. The most that may be conservatively said 
s that the death of Stinnes changes the equation of forces 
within Germany. 


RADE, taken by and large, continues to sum up as 
| fair and retail trade continues to improve with the 
‘pproach of Easter Wearing apparel is of course the 
eader, but a quickening of Easter trade is reflected in 
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practically all lines Throughout the southwest, retail buy- 
ing is reported as considerable improved for the current 
week In New York demand for crockery continues fair 
and the activity noted in glassware lines a week ago has 
slowed up. Lamps and all housefurnishing merchandise 
is quite active. 


N the whole, the wholesale markets continue much 

in the same conservative movement as for the past 
few weeks. In many lines the proposed output has been 
found in excess of demand and this has resulted in a cur- 
tailment. Public buying has been conducted for so long 
on a piecemeal basis, that it has been extremely difficult 
to gauge the extent of the public demand. Now that sea- 
sonable weather has at last arrived, this uncertainty is 
fast clearing up. The current week has already started 
in with a rush and taking into consideration the consider- 
able consumer buying which is to be done before the 
summer sets in, there is a good deal of public participa- 
tion to be looked for in the near future. 


HE crux of the business situation as a whole, and 

that which appears to give the strongest support to 
general business prosperity, is the activity of building 
construction. This is now excellent and is broad enough 
to carry quite a heavy load. The deterring factors are 
the tax burden and inadequate markets abroad to absorb 
our manufactured products. As our nation produces al- 
most every commodity in excess of its own needs, the im- 
portance of a foreign outlet of sizeable proportion is ob- 
viously needed. In other words, we must ultimately ad- 
just our productive and commercial pace to the world of 
which we are a part. It is for this reason that American 
business is an interested observer in the highly compli- 
cated European situation. 
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What is Dealer Co-operation 


Worth? 


The Question, “Does It Pay to Help the Retailer,” 
Is Largely Dependent Upon How Effective the As- 
sistance Is in Teaching Salesmen to Sell the Ware 


TINUE 


HE story of how a group of competing manufactur- 

ers make use of the same co-operative methods in 

helping the retailer sell more goods in order to buy 
more, strikes a rather new note in the distributive trades. 
This story, told by James Henle, in Printers’ Ink, is as 
follows: 

There have been co-operative advertising campaigns to 
reach consumers, to interest jobbers, to arouse retail dis- 
tributors. Now comes a co-operative effort directed at 
the manufacturers’ own salesmen in the form of a manual 
entitled “Sell More Enameled Ware,” issued by the As- 
sociated Manufacturers of Enameled Ware. 

This is a group of more than twenty companies, each 
of which is competing keenly with the others, and many 
of which have established trade names of high value 
through advertising. What special problems induced them 
to tackle the knotty question of salesman education in this 
co-operative manner? Why should a manufacturer desire 
to educate his salesmen in the talking points of his com- 
petitors? How can a manual that meets the needs of one 
manufacturer be used to strengthen the selling tactics of 
the salesmen working for a different concern? 


In the first place, despite the fact that they are com- 
peting with each other, the manufacturers realized that 
there is little danger of a salesman neglecting to push 
his brand against all opposing brands—that the real peril 
lies in the salesman neglecting to push his ware against all 
competitive wares. Establishment of this fact immediately 
transfers the question of salesman education to a different 
plane and makes it apparent that competing manufactur- 
ers of the same ware can co-operate with each other to 
their common advantage, since the manual emphasizes 
the proper method of selling the ware. 


It might be asked whether there is anything for a sales- - 


man to learn about a ware that has been on the ma-ket 
for over a generation. In this case it was not so much a 
question of learning as of relearning, for the merits of the 
product have come to be taken for granted 


and forgct- 
ten. The booklet reviews and re-emphasizes these mei- 
its; in sharp paragraphs it tells the chief points aLout 
enameled ware and ties them right up to the “why,’’ which 
is in the manufacture. In spite of the brevity of these 
talking points they are practical and realistic—they are 
not vague generalities and adjectives. For instance, uncer 
the general heading, “Why Does Enameled Ware Make 
Good in the Kitchen?” there are the following subheads. 
Cleanliness, Sanitation, Cooking Success, Durability, Con- 
venience, Keeping Food, Fuel Economy, Attractiveness. 
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Under “Cooking Success,’ for instance, we read: 
Enameled ware utensils are not affected by acid foods. 
It never discolors food or changes the flavor; for example, 
scientific tests have proved that rhubarb cooked in Enam- 
eled Ware is not discolored and does not absorb metallic 
That is why Enameled Ware is ideal for 
canning and preserving. Salted or salt meats or any in- 


compounds. 


gredient containing salt water may be cooked in Enamé 
eled Ware without corroding or otherwise affecting its 
durability. These are only.a few reasons why Enameled 
Ware makes for cooking success. 

More than half the booklet is devoted to how the sales- 
man can help the dealer. The whole idea of service is 
put into practical terms by the paragraph: 

It all comes back to this: A manufacturer’s salesman 
or a jobber’s salesman does not really sell a bill of goods. 
until the goods are in the hands of the consumer. Goods 
cannot pass through the order books of a salesman any 
faster than they pass off the shelves of the dealer. 

So much attention is devoted to showing the salesman 
how he can help the dealer for the simple reason that 
most dealers have to be shown how to sell any staple 
article effectively. Sales promotion of specialties like 
electric utensils, labor-saving devices, etc., have been so 
intensive that the dealer is much more interested in these 
and, because of the strong dealer co-operation, he has been 
afforded, he understands much better how to sell them. 

In recent years, even in the group of goods to which’ 
enameled ware belongs, there have been cooking utensil 
fads which have appealed to women just as dress fads 
have captivated them. The staple, like enameled ware, al- 
ways has to put up its hardest fight against the fad, even 
though the vogue of the latter will eventually die down. 
The appeal of different appearance or novelty, which causes | 
demand, very often leads the dealer to neglect his staple) 
stock. Very often, also, the dealer takes longer to get) 
over a fad than the consumer. 


It is then necessary to. 
tell the dealer all over again of the qualities of the staple 
article. 

In the case of enameled ware it is especially important, 
to do this because its strongest point is invisible—the 
sturdy steel base hidden by the porcelain-like enamel coat, 
ing. The booklet pictures and describes the process of 
preparing the steel base in a way which cannot be forgot- 
ten; 1t reviews every step in the manufacture of the uten- 
sils from steel sheets to finished ware, and it does this not. 
only for the benefit of the salesman but in such a way that) 
he knows how to tell the dealer about it. } 

The sections devoted to the retail merchandising of 
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nameled ware all emphasize one point--that enameled 
vare can be sold and is being sold by enterprising dealers 
that one need not wait for the housewife to buy it. The 
alesman is told how to help the merchant “boost”? enam- 
led ware by advertising in the local newspapers, direct- 
y-mail advertising, window and counter displays and 
alespeople’s talks. On the subject of advertising the 
nanual says: 


It is unnecessary to tell any live salesman or dealer about 
he value of advertising, but, it must be confessed. Enam- 
led Ware is not getting all the dealer advertising it 
hould, even as compared with other wares. You can 
lo much to encourage Enameled Ware advertising. Point 
it the value of Enameled Ware as a leader in any kind 
yf sale and also its value as a line by itself. 


Here are a few points on Enameled Ware advertising 
‘rom “the school of hard knocks” which many dealers 
uught to know : 


Give the goods a chance. Show Enameled Ware in a 
separate ad. or give it fair-size space in a house ad. 
Never let Enameled Ware go with an “also.” 

Play up prices if you want to, but make the ads attrac- 
ive to the housewife. 
hem. 


Get flavor and atmosphere into 


Don’t skimp on cuts or use any old thing that is lying 
round. 
One problem in selling kitchen utensils in department 
stores or in other stores where a large variety of lines is 
arried in the tendency to feature kitchen wares on only 
wo occasions during the year. To help overcome this, 
he manual contains a monthly calendar of sales, begin- 
ing with January, with its “New Kitchens for the New 
vear,’ and including December with “Useful Gifts.” It 
dso adds attractive alliterative names for each day of the 
veek, such as “Tempting Tuesday,” “Furnishings Fri- 
lay,” etc. These suggestions, of course, can be applied 
vy the dealer to the sale of other housewares as well as 
‘nameled ware. 
As a final word of advice to salesmen they are warned 
hat, after all, the sale can be made or unmade by the clerk 
ehind the counter. If the ware is to be sold properly 
he retailer’s employees must know how it is made, its 
ualities and uses. The booklet explains : 
_ After all, isn’t it the clerk or the salesgirl behind the 
unter who makes or breaks the sale? When you come 
9 think of it, don’t your orders depend on the store sales- 
eople? 


| They ought to know all there is to know about Enam- 
led Ware. Tell them how it is manufactured so they can 
alk about it intelligently. Tell them about its qualities 
Ind uses so they can make sensible suggestions to their 
ustomers. Pass along your sales and display hints. 
stop any mishandling of the ware. Never let them knock 
‘our goods in conversation without educating them out 
lf their wrong notions. Give them encouragement and 


elp them to think for themselves and to better them- 
elves. 


A good idea of what the manual contains may be had 
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froma list of the subheads. The list is: “How Can You 
Sell More Enameled Ware?” and then follow: “Why 
Is Enameled Ware Good?” “What Is Enamel?” “Why 
Does Enameled Ware Make Good in the Kitchen?” 
“What Help Does the Dealer Want?” “A Calendar of 
Enameled Ware Sales,’ “Combinations—the Sure Way 
to Sell More,” “Where Should Enameled Ware Be in the 
Store?” “How Should Enameled Ware Be Displayed?” 
“A Word About Advertising,” and “Your Friends Be- 
hind the Counter.” 

From the foregoing it is evident that a clear, definite 
and simple outline was followed in preparing the manual 
and that its purpose was never lost sight of. The inspir- 
ational note has been avoided throughout—this field has 
been left to the sales managers of the individual com- 
panies. Every sentence contains a fact—with the result 
that the manual is easy to read, easy to remember and easy 
to refer to. In addition, it is intended to bring out 
supplements from time to time dealing more thoroughly 
with subjects such as advertising by the retail dealer, win- 
dow display, ete. 


Tax Plan Will Stimulate Business, Says Mellon 

Six billion dollars will be saved the nation in twenty 
years if the tax recommendations of the Treasury De- 
partment are enacted into law, Secretary Mellon declared 
in an article written for The Credit Monthly, the official 
organ of the National Association of Credit Men. 

Mr. Mellon stresses three features of the Treasury 
Department proposals—a reduction of taxes on earned in- 
comes, a reduction of the normal tax rates and a reduc- 
tion of the surtax rates. In brief, he insists that the time 
is ripe for revising rates to a peace-time basis. There is 
a period of prosperity at the present time, he adds, but 
investments in new fields are not being made in sufficient 
number. 

“Every one agrees that the tax burden should be light- 
ened, so far as possible, on those least able to bear it, pro- 
vided always that a sufficient income is secured for the 
needs of the government,” the Treasury head wrote. 

“The rates recommended by the Treasury were made 
with these ends in view and as a result of careful study 
based on experience. Under these recommendations about 
70 per cent of the loss in revenue will come from incomes 
below $10,000 a year and only 2% per cent from incomes 
in excess of $100,000. It is a comprehensive plan and is 
fair to all. If adopted, I believe it will not only save the 
productivity of the present system but result in a general 
advance of prosperity throughout the country. 


PRODUCTIVITY OF SURTAX 

“The opposition to reducing the surtaxes has proceeded 
chiefly from a mistaken belief that the end sought is a 
lightening of the tax burden of the rich. On the contrary, 
it is expected that a reduction of the rates will operate, 
first, to save the productivity of the surtaxes, and, second, 
to induce the man of wealth to put his money in taxable 
business, which will yield revenue to the government, 
rather than in tax-exempt securities as at present. 
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“Statistics show that under the present high surtaxes 
the revenue from men of wealth has steadily diminished 
in volume. During the six-year period from 1916 to 1921 
the country’s total net income was tripled, whereas the 
total amount of incomes in excess of $300,000 a year de- 
creased from nearly a billion dollars in 1916 to about 
$150,000,000 in 1921, and the number of taxpayers in the 
$300,000 class dropped from about 1,300 to about 250. 
The surtax rates in 1921 were higher than in 1916, so that, 
paradoxical as it may sound, the fact remains that the 
government received less revenue from the larger incomes 
under the higher surtaxes than under the lower rates. 


“In taxes, just as in business, there is a rate which 
will produce the largest amount of revenue without de- 
creasing the volume of business. The problem of the 
government is to fix rates which will bring in a maximum 
amount of revenue to the treasury and at the same time 
bear not too heavily on the taxpayer or on business en- 
terprises. 


SEES $300,000,000 Yrarty SaviING 


“The Treasury estimates that the highest surtax rate 
should not exceed 25 per cent, which, with a normal tax 
of 6 per cent will impose a total of 31 per cent, 
of $100,000 and over It arrived at 
this conclusion in the following way. A man _ with 
an income of $200,000 a year pays a tax of 58 per cent 
under existing law. He finds that, by investing in tax- 


on incomes 


exempt securities paying 414 per cent he can receive as 
much net income as from a business paying 11 per cent. 
The result is that the man of large income is more and 
more tending to avoid the risks of business and to put 
his money in tax-free bonds. At the present time there 
are outstanding more than $12,000,000,000 of tax-free 
securities, which would be unaffected even by a consti- 
tutional amendment. 


“If the Treasury’s recommendations are enacted the 
taxpayers will save more than $300,000,000 a year, or 
$6,000,000,000 over a twenty-year period. 
business and industry are stimulated, the government will 
also benefit by increased revenues, so that, in the end, a 
sound tax policy, which considers the ultimate rather than 
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merely the immediate advantage, is the one which will pay 
best from the standpoint of both the government and the 
taxpayer.” 


Retail Trade for March 


Following will be found a summary of sales of mail- 
order houses for March, 1924, with comparisons : 


Mail-order Mar., 1924 Mar.,1923 Feb., 1924 
Seats-Roebuck ampere tine $17,381,442 $19,755,338 $17,877,619 
MontasWiander seen 14,068,647 12,975,073 12,589,808 

Motaly” wate. coe cheep eee $31,450,089 $32,730,411 $30,467,427 

Three months Change 

Mail Order 1924 1923 Dp: Ct. 
Seanssk Och lic ameeriei etter $54,561,914 $55,800,179 iB A, 
Monta Viatd aa eriremicricicerrs 37,863,932 30,515,616 tr 19.2 


Total® (ccnarcgin ciples $92,425,846 $86,315,795 Dae /a0) 


Mail-order business continued irregular in March. The 
combined sales for last month exceeded those for Febru- 
ary by 3.2 per cent., but were 3.9 per cent. below those for 
March a year ago. 

Sales of two leading mail-order houses monthly from 
January, 1920, to March, 1924, inclusive (000 omitted), 
follow: 


Dictrict 1920 1921 1922 1923 1924 
IERIE Todocnone $38,403 $21,319 $19,782 $27,407 $30,508 
ebrtaryme cece 39,453 19,465 18,197 26,178 30,467 
Mave Chimpemteraiiotes: 39,374 27,501 23,832 32,730 31,450 
PAPA verereccrrehss: os S15 22,839 22,070 30,691 | .2m 
Miatym ei ae ote ce 26,034 17,559 20,854 31,127, a 
itis Ae aadeanetic 25,147 17,899 19,565 25,957 aan 
JERE 5 aopporooee 24,096 13,005 17355 22,452 >a 
FATIOUSt, aces ere 24,023 17,960 17,709 22,334- 2 
September ...... 24,616 21,163 21,464 26,052.. a 
October 3.62 kee. 28,801 24,982 30,222 37,742. a 
November ...... 36,445 23,767 31,200 34,528 Seu 
December en ss. - 29,217 24,506 32,379 35,859 se 

Aleta lerers tercers $366,928 $253,970 $274,640 $350,185 a 


The following table, made up by the Federal Reserve 
Board, shows the condition of retail trade and stocks, 
mainly of department stores, in February, in different 
districts : 


Comparison of net Stocks end of 


sales with corre- February 

sponding period compared with 
last year Last Previous 
Feb. Jan.ltodate year month 
BGSLOMNE aie wc cote orem ote ip Wy t 10.2 pons 40 1 3g 
INIGUY Mia fe Ramona coces t 15.1 r 12.0 Toso 1 47 
Hehitlacdelp hia ete t 10.7 ip tehy/ i aoe 1 47 
Gleveland o.:n- serie t 16.9 TAZ 1 84 1 126 
Racdssnanvel Gosoonouiascc ie 12 r 10.4 iy eho 1 90 
INSERM ep aen ato TUSS like a. in Koh 1 12.2 1 129 
(@inica ry Ommeereecrerae fale 1 125 im Gyal t 13.0 
S RCO UIs Shivers ity (6.3 ihe) Cbs) Tao. 1 84 
Minneapolis) racer in oi ip fe i wll 1 om 
Kansas a Gityaee eee nw Silo) 1d ge? iN” ys t 14.5 
ID ENIENGe eee cts sige 1 10.6 etek t 10.6 r 114 
San Francisco ........ ele 1 TSS) oS 1 6p 
Wnited) States sear t 12.6 1 9.8 tr 6.0 1 So 


* Five hundred and twenty-nine stores reporting. 

The following teble shows the changes in value of 
retail trade as reported by the Federal Reserve Board, the 
average monthly value in 1919 being taken as 100: 


5 and-10 
Dept. Stores Mail Order Chain Stores — 

1922 333 4 5 
i atitiatey. ger. rreraceeince 90 65 95 
LEG Eba ee anicige es oo be. 80 59 101 
IMEI Y  Acameeaoobceate 102 84 118 
aN irl le Bey Agere Holaine 112 Td 135 
WER ahaa aon eae See 116 70 130 
(fibre Seer ce oto 60% 107 69 127 
Hage Sieve ss, 8. ore on ccrcten ates 80 58 126 
PASUUStem sin sranctelseistareel-ts 87 of: 130 
September es.c.edn act ee 106 75 135 
Octobenue.ucrmocins 130 109 155 
NCIMNS! Sanh ooonads 131 110 151 
December ysis. ve .6 teats 188 108 279 

1923 
antiatys gictecieh tacees 101 89 115 
Hebiiatyey s odes eeee oe 90 84 117 
iar chere petra. tect 123 113 163 
Nath - atcha ores caine 118 102 143 
WERE taleekramrmiae pia cicic 128 97 155 
IRINS Seaoaceescrangens 123 87 155 
Uiily terse saeco 89 74 143 
INUIOUSt yin Retecseerie ee 100 73 153 
September. «eta ose cc 112 92 151 
Oleitcltoe Merit oce eon 148 134 180 
November ........... 142 122 176 
December. cshaacm eee 203 118 331 

1924 
PAMMLALY? rey ia Sa toe ee 109 99 126 
February i peemaceenene 101 96 140 
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Summary Imports and Exports For Eight Months Ending February 
The foreign trade of the United States for the month Chinas) aie Ware: 1923 1924 
February shows a moderate decline in both imports and Table, Toilet and Kitchenware...... $129,230 $122,865 
ports over the preceding month. Department of com- ANP ne eters esi ste  erdiate so e.nss's 74,722 92,667 
Pe ae uicg bebruary, corrected to Tie... 1: Reece ee $203,952 $115,532 
arch 22, 1924, follows: Earthern and Stoneware: 
I 1923 1924 
anathe 0 Table, Toilet and Kitchenware...... $60,335 $53,720 
1923 Ps AlfrateeiM 66 0A. Seskee, sacn- 502,078 504,932 
BPMCEECLCCOTALCH ett. eis cie> | és eben ew stein e's 
ina, decorated : GNSS... See eRe $562,413 $558,643 
TERR LAN GCA Were < ci. Cie.ciche: syne ainstierade $40,845 $48,723 race 
BMSEEMANY. Ses ese ee ke wees 105,491 294,471 Sa ale 1923 1924 
Beeunited Kingdom .:.......... 2,734 8,686 ; ge % 
BM UDATIM civepakicrd cose tale ce kes 108,645 174,241 Table elasswate, plainss.2.....---+«-- $157,240 $112,232 
Meee Other Countries ........0000s 44,528 84,871 Table & other glassware, cut or engraved 11,216 7,932 
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Eighteen 


A. J. Smith Dead 


Trade Shocked to Learn of Sudden Passing of 
Prominent Glass Manufacturer 

Andrew Jackson Smith, aged 68 years, president of 
the McKee Glass Co., since 1908, died suddenly at his 
home in North Second St., shortly after 7 o’clock last 
Thursday evening, April 10. Apoplexy was the cause of 
his death. 

Mr. Smith underwent a serious operation within the 
past year and had apparently regained his former health 
and vigor. He and his wife returned recently from an 
extended western trip, including a visit with Mrs. Smith’s 
sister in Oklahoma. 

Mr. Smith was at the office at the factory Thursday 
afternoon and went home and shortly after getting up 
from the dinner table collapsed and died almost instantly. 

Mr. Smith was born March 5th, 1856, in DeWitt, lowa. 
He went to Wheeling and resided with an aunt for a time, 
when 13 years old. He began traveling for the Labelle 
Glass Co., as a young man. A few years later he helped 
organize the Nickel Plate Glass Co., at Fostoria, Ohio, 
which later was sold to the United States Glass Co. Mr. 
Smith then organized a cut glass factory at Kent, Ohio, 
This organization was unable to proceed due to the panic 
of 1893. After a year, Mr. Smith organized the West 
Virginia Glass Co., at Martins Ferry, Ohio, which was 
sold to the National Glass Co., in 1902, at which time 
Mr. Smith was left in charge and later took charge of the 
Sellers McKee Glass Co. 


Andrew J. Smith 


With the failure of the National Glass Co. Mr. Smith 
organized a local company and took over the Sellers 
McKee concern, which he controlled and later assumed 
entire responsibility under the name of the McKee Glass 
Co: 

He made a success of the business and lived to see the 
local plant become one of the leading tableware factories 
in the world, and was widely known in glass circles 
throughout the country. 
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Mr. Smith was a member of the First Presbyterian 
Church and was a liberal supporter of the church and all 
public enterprises. 

He is survived by his wife, two sons, Maurice A. and 
Donald M., both of whom are connected with the McKee 
factory, and two daughters, Mrs. Arch K. Wood, of Jean- 
nette, and Miss Dorothy Smith. 

Mr. Smith was primarily of domestic tastes and de- 
votedly interested in his family. He maintained youth- 
ful interests even after he had passed the meridian of life 
and the majority of his closest friends in social affairs 
were men of considerably younger years. He was a close 
student of the trend of business throughout the country 
and kept closely in touch with economic questions of the 
day being an omniverous newspaper and magazine reader, 
He was quietly boastful of the happy state of affairs 
which had enabled him to conduct the big plant of which 
he was the head without labor disturbances at any time 
during his career. Many of the employees in his factory 
have been with him since the organization of the company, 

Mr. Smith was married to Annie Branum, of Bridge- 
port, Ohio, in 1883. She died in 1905. The surviving 
children came from this union. In 1909 he was married 
to Cecelia Barber, of DeWitt Iowa. aT 

Funeral services attended by relatives and intimate 
friends were held at three o’clock on Sunday afternoon 
at the home. Interment was private in Brush Creek 
Cemetery. y 

The McKee Glass Co. plant shut down in all its de- 
partments Friday morning and did not resume operations 
until Monday morning as a mark of respect to its de 
ceased head. 

Active pallbearers were foremen of different depart 
ments in the McKee factory including Jos. D. Blaze, 
S. J. Uplinger, William Evans, Elmer Herholtz, William 
Terrill, Frank Fink, A. M. Terrill, Mark Bullock, Thomas 
Powers and John Kihehel. 


Enterprise Enamel Plant Acquires Bellaire Co. 
for $800,000 


The Enterprise Enamel Co., of Bellaire, O., has at- 
ranged to transfer its plant and equipment to the Bellaire 
(O.) Enamel Co., the plant of the latter interest having 
been destroyed by fire several monhs ago. While on 
direct sale price has been confirmed by. the interests im- 
volved, it is said that the selling interests received ap- 
proximately $800,000 for its property. The Bellaire 
Enamel Co., soon after it purchased the Enterprise plant, 
through its vice-president and general manager, Charles 
Kapner, announced that the company would also rebuild 
the plant that was destroyed by fire Jan. 26. The rebuilt 
plant will have a capacity of seven furnaces, and as ther€ 
are 11 furnaces in the Enterprise plant, the productiot 
of the two units will be perhaps the largest of any ename 
ware concern in the United States. The Enterprise 
Enamel Co., will continue to operate its plant at Masst® 
lone@): 


HE Pittsburgh Lamp, Brass & Glass Co., and E. 


H. Thieler, both of which have occupied salesrooms 


at 35 West 23rd St., for a number of years, expects 
to remove to their new salesrooms in the former Strobel & 
Wilken Building on Monday of next week. Their sales- 
rooms will both be located on the sixth floor. 


J. H. Venon the importer, left on Sunday for a two 
weeks visit to several of the most important cities of the 
middle west in the interest of his lines. 


The many friends of John Davison the importer, who 
as previously reported, recently underwent a double oper- 
ation for henia and appendicitis, at the Memorial Hospital, 
Orange, N. J., was able to return to his home in East 
Orange last week, where he is progressing very satisfac- 
torily on the road to recovery, being able to sit up for 
a while each day. 


Wm. S. Pitcairn, head of the Wm. S. Pitcairn Corp., 
the well known importers, returned home last Friday from 
Chicago, accompanied by John C. Bailey, managing direc- 
tor of the Royal Doulton factory. Mr. Bailey landed in 
Vancouver a few days previous and had prearranged to 
meet Mr. Pitcairn in Chicago. This is Mr. Bailey’s first 
visit to this country in a number of years and he naturally 
looked forward to it with no small degree of pleasure. 
This will be his last stop en route for England after com- 
pleting a trip around the world. 


Thos. G. Jones returned Monday morning from Jean- 
nette, Pa., where he attended the funeral on Sunday of 
A. J. Smith, president of the McKee Glass Co., who died 
very suddenly from a stroke of apoplexy last Thursday 
night. 


New York Manager for Guerin, Pouyat, Elite, Ltd., 
Richard D. Kelleher, announced this week the acquisi- 
tion by the concern, of another factory to be represented 
in this country by them. This is the Ellgrave Pottery 
Co., Ltd., Burslem, England, manufacturers of a strong 
line of plain and decorated teapots. 


Hugh Brennan, buyer for M. H. Pickering Co., Pitts- 
burgh, Pa., is in New York this week placing orders for 
china, glassware and housefurnishings for the concerns 
51st annual special sale to be held in June. Mr. Brennan 


stated that business was keeping up very satisfactorily in 
his departments. 

E. J. Lawn, returned on Monday from his initial trip 
for Guerin, Pouyat, Elite, Ltd. He covers middlde wes- 
tern territory for the firm. 


Leon Vallee, traveler for J. H. Venon, Inc., returned to 
New York on Saturday after a two months trip through 
the middle west and south. After meeting his wife and 
baby daughter, who arrived from France on the Rocham- 
beau on Monday, he expects to leave the last of this week 
for a trip through New England. 


McCarthy to Go With Lansburgh 
“Dan” L. McCarthy, buyer for Rike-Kumler Co., Day- 
ton, O., has resigned his position with the firm to go with 
Lansburgh & Bro., Washigton, D. C. He expects to as- 
sume his duties with the latter concern immediately. 


Golf Association Holds Annual Meeting 

Tke annual meeting of the Pottery, Glass and Brass 
Golf Association, was held on Wednesday noon at the 
Hotel Brevoort, which was followed by a luncheon. 

A schedule for this season’s tournaments was arranged 
and prizes for the season 1923 were received by the 
winners. 

The schedule and details of the meeting will be pub- 
lished in our issue of April 24. 


Buyers in New York 
Aprit 10TH, 1924 
E. V. Zug, housefurnishings, toys, Kaufman’s, Harrisburg, Pa., 
1150 Broadway (F. Lillenthal, Inc.). 
A. Hellenthal, housefurnishings, crockery, Bon 
Seattle, Wash., 240 Madison Ave. 
L. Halpern, housefurnishings, toys, Stix, Baer & Fuller D. G. 
Co., St. Louis, Mo., 1107 Broadway. 
Aprit 14rH, 1924 
J. Levin, housefurnishings and toys, Weber Dept. Store Co., 
Chicago, Ill., Pennsylvania. 
M. Crow, gift shop merchandise, Wolff & Marx, San Antonio, 
Texas, 131 West 30th St. (Weill & Hartmann). 
Aprit 15TH, 1924 
C. F. McElroy, kitchenwares and housefurnishings, Marks, 
Isaacs Co., New Orleans, La., 115 West 30th St. (Weill & Hart- 
mann). 
J. S. Martin, china and glassware, Jordan Marsh Co., Boston, 


Mass., 432 4th Ave. 


Marche, 


Business Briefs 
The Ideal Mirror & Glass Co., New York City, has been 
incorporated with a capital of $25,000, by W. E. Godfrey, 
A. S. Karx and A. T. Carson. Attorney, Godfrey & 
Marx, 198 Broadway, New York City. 
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The Jones & Richardson Co. Cut glass manufacturers 
of Oakland, Cal., have transferred their plant from San 
Francisco, because of the more economical manufacturing 
advantages and improved shipping facilities at the new 
location. 


The Louis Fisher Co., New York City, has been in- 
Capital $15,000, 
incorporators, A. Fisher, H. Rein, J. Kempner. Attorney, 
H. D. Levy, 105 Court St., Brooklyn. 


corporated to manufacture glassware. 


Mary Potter has been appointed by the court receiver 
for the Hugo L. Sachs Co., Inc., New York, manufac- 
turers of lamp shades and lighting novelties. 


Leader Store Purchased 


The Townsend, Wyatt & Wall Dry Goods Co., St. 
Joseph, Mo., has purchased the stock, fixtures, name and 
good will of the Leader Department Store in the same city. 
For the present the two stores will be continued as hereto- 
fore, but it is probable that within a short time the two 
businesses will be united in the Leader store. The deal 
was preceded by more than two years’ meetings and dis- 
cussions. 

The officers of the purchasing concern are: Thomas R. 
Wall, president; R. E. Townsend, vice-president; E. J. 
Townsend, second vice-president; Henry Schuler, sec- 
retary and treasurer. The foregoing, with B. F. Ellis, 


compose the directorate. Of the Leader owners, O. E. 
Martin, secretary and treasurer, continues with the new 


owners. James S. Ellingwood and Adolph Goerman, 


respectively president and vice-president, have not yet an- 
nounced their plans for the future. 

The Leader store building was erected in 1919. It is 
five stories and basement and of modern type and equip- 


ment. 


The Personal Touch in German Advertising 

The latest example of the methods being used by Ger- 
man traders in their efforts to regain a foothold in the 
3razilian market is in the form of a circular letter setting 
forth the advantages to be obtained by visiting the Leipzig 
Fair, says Commerce Reports. 

This circular, printed in Portuguese and widely circu- 
lated in Brazil, was sent out by the “Messamt,” the ad- 
ministration section of the fair. 
called to the 


Particular attention is 
“splendid sales possibilities, very advantage- 
ous Opportunities for purchases, economy of time and 
money” offered to producers and consumers, and it is 
stated that “there is no product that can not be found at 
the Leipzig Fair.” 

According to the circular every possible step has been 
taken to insure the proper transportation of visitors, and 
special care will be taken to see that all are provided with 
good accommodations, either in hotels or private homes. 
Interpreters will be provided for those not understanding 
the German language, and an exchange located on the 
grounds of the fair will handle offers and requests of 


firms not personally able to visit the exchange. The 
“Messamt” further states that “it considers it a supreme 
duty to carry out to the letter all the contracts made.” 

Well written in Portuguese, and addressed personally 
to heads of firms in Brazil, this circular carries a personal 
appeal that will not be overlooked by the recipients, and 
especially is this true in the case of our neighbors in 
Latin America, who appreciate this method of approach 
to a far greater extent than many American business men 
realize. 


German Glass Industry 

Reports from Berlin say that home sales of table glass 
almost ceased during February owing to the depression 1n 
the building industry and the absence of orders from the 
railways. Export is still impossible, the German freight 
In the 
hollow glass industry the degree of employment and the 
business situation slightly improved during February com- 


charges and costs of production being too high. 


pared with the previous month, but export business is still 
nearly dead owing to the German prices being above those 
of the world market. Another report savs: The gless in- 
dustry in Germany is fairly well employed, but there has 
been no serious recovery in business since the introduc- 
tion of the gold mark. Buyers are, as a matter of fact, 
holding orders back in the hope of a fall in prices. Mean- 
time the different glass syndicates are publishing  state- 
ments in the press to the effect that no reductions in prices 
may be looked for, as those now in force hardly cover 
costs of production. It is stated that prices are only really 
from 60 per cent to 80 per cent above pre-war prices, 
whereas the costs of raw materials (especially coal) are 
200 per cent higher. 


Favors Mellon Tax Plan 

Professor Thomas S. Adams, of the department of 
political economy at Yale, who recently resigned as ex- 
pert adviser of the Senate committee investigating the 
Bureau of Internal Revenue, told the Academy of Polit- 
ical Science, 1n semi-annual session at the Hotel Astor 
last Tuesday, that the bureau is free of any maladminis- 
tration and that the Mellon tax bill is one of the ablest 
pieces of legislation ever drafted. 

“The Bureau of Internal Revenue,’ Professor Adams 
said, “deserves the respect and gratitude of the American 
people. Its management has been efficient and honest, 
but it is suffering from overstrain. It has been charge 
with enforcing a tax system too complicated and difficult 
for any organization to administer successfully.” 

Professor Adams explained that he had resigned his 
post with the investigating committee after the inquiry 
had “developed into child’s play.” 

In speaking of the Mellon tax plan he said: “Its tech- 
nical provisions relating to dividends, depreciation, reor- 
ganizations and the basis for computing loss, make it one 
of the ablest pieces of legislation from a technical stand- 
point ever drafted in this or any other country.” He 
granted, however, that it might still have some inequal- 
ities and inconsistencies. 


Merchandising News from the 


Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Bratrice MILLER WISNER 


ITTV LULU CULCLUALLUCLEULLUUURULLUCLULELLUGULLUC CL CLLLOO GEL 


WONDERFULLY springlike window is being 
shown by Ovington, The Gift House of Fifth 
Avenue. This window faces Fifth Avenue on 

the corner of 39th Street. The background of the win- 
dow displays a painted rural scene with a natural wooden 
white painted gate, supposedly at the garden entrance. A 
bower of red ramblers cover the lattice over the gateway. 
Squirrels scamper realistically about the stones of the 
garden ground of white pebbles, and a rustic birdhouse 
with the season’s first birds perch lifelike on the boughs 
of a tree. About the garden are placed tables, with lem- 
onade sets in green and green trays and other tables 
with Czecho-Slovakian tea sets. Luncheon sets in gold 
banded and peasant design adorn the foreground of the 
window. Another window is equally as attractive, with 
Easter Lillies for background decoration, while about the 
floor are placed pepper and salt boxes in the form of duck- 
lings in various colors, blue vases and open worked plates 
are conspicuous foreground attractions. Both windows 
are worthy of credit and praise for novelty of display and 
seasonable decoration, a refreshing spectacle of early spring 
portraying a country garden scene. 


Lamps of unusual quality and charm of outline and 
construction are to be seen on the fifth floor of Lord & 
Taylor, Miss Buvall, buyer. 
deserves special mention, because of its symmetry an'l 
excellent proportion. This lamp makes a charming chair 
or piano lamp. The slender shaft is finished in soft gold 
with tones of brown, and the lovely pleated Georgette 
shade harmonizes with the base and comes in a choice of 
colors. Two attractive pull cords with two lights com- 
plete this desirable lamp which is priced at $32.50. The 
same design in bridge lamp and at the same price, $32.50, 
is also an unusual offering for the style and make of both 
shade and lamp proper. Other specially noticeable lamps 
in all the newest patterns and designs are springtime at- 


A very new Junior lamp 


tractions and luring the busy shopper to this section of 
the store. ° 


A bright and engaging window is being exhibited by 
Rich & Fisher, 411 Fifth Ave. Sparkling white and col- 
ored glassware of various objects adorn the front of the 
window, while vases of orange glass on black stands with 
gold leaf design feature the back of the window. Special 
refreshment sets at $5.50 with blue rims and others with 
orange borders at $7.00, tourquoise blue individual glass 
conserve and bon bon dishes also cobalt blue and jade 
color bring seasonable tones to the entire setting. Dainty 
tulip-shaped glass flower holders, in all the natural floral 


tints adorn the extreme foreground; a truly spring decora- 
tion and an enticing gift novelty for the bride, bridge or 
engagement. 


Some excellent values in china and glass is being offered 
at Gimbel Brothers, in the china shop on the fifth floor, 
Lee Schoenthal, buyer, including special dinner sets and 
individual glass items at remarkably low prices. Colored 
glass bowls in very graceful design for spring flowers at 
69 cents; 14 inch cut glass flower vase at modest figure 
$3.95; complete aquarium stand and bowl at $1.00. In 
the dinner-ware class are Theodore Haviland & Co., din- 
ner sets of french china, 108 pieces at $79.50, with tan 
and olive and black line borders, American porcelain 
dinner sets 106 pieces open stock, coin gold handles at 
$32.50, other sets equally attractively priced of 50 pieces, 
at $17.50 and luncheon sets, of 38 pieces at $5.95, glass 
mixing bowls at 59 cents for the set, comprise some of 
the outstanding prices in the large assemblage of quality 
glassware and china in this department. 


3eautiful and enchanting is the lamp division of Van- 
tines, West 39th Street, just off Fifth Ave. Oriental 
charm is shown in the elegant satsuma, cloisonne and 
other bases with wonderful shades showing the far eastern 
temperment in design and graceful models. Pagoda, and 
oval shapes with a variety of odd trimmings denote true 
native spritt which characterizes the fine display of shades, 
in many varieties at modest prices for the elegance of the 
styles. There are also a large assemblage of simpler 
models. A lovely rose colored base with shade to match 
in apple blossom decoration at $5.00, complete, is one of 
the less expensive types. The whole department is de- 
serving the expression of admiration which is heard from 
those who daily visit this entrancing section of the store. 


Macy Installs New Buying Offices 

With the completion of the new 19-story addition, R. 
H. Macy & Co. have arranged the entire 15th floor, to 
be devoted exclusively to buying headquarters. The facili- 
ties of spacious, convenient and well equipped buying 
quarters are now open to the trade. Two high-speed ele- 
vators from the 34th St. entrance run direct to the 49 
buying offices where members of the trade are interviewed 
in privacy and comfort. A check room where sales- 
men can check their valises and packages over night is 
included and a special trunk room furnishes accommoda- 
tion for the bulkier samples. A packing room, where 
salesmen can repack their samples without publicity is 
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101 Fifth Avenue 


Vases of exquisite de- 
signs and novel color- 
ings, suitable for both 
table and lamp _ pur- 
poses, in Pottery and 
Bronze, also 
Candle 
Torch’e Shades. 


Bronze 
Sticksmror 


Taiyo Trading Company, Inc. 


New York City 


325 W. Madison St. 
Chicago, III. 
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FLORALAMP 


We are here illustrating one 
of our Floralamps which has met 
with great success throughout 


the country. 


The light shining 
softly through the rain- 
bow colored hand deco- 
rated glass and the 
pleasing rays sifting up 
through the attractive 
artificial flowers quick- 
ly win customers. 


Besides being good 
sellers they add attrac- 
tiveness to your store. 


Be one of the many 
that have found these 
Floralamps a profitable 
business. 


Write for illustrated 
catalog and attractive 
prices. 


METROPOLITAN ART GLASS CO. 


Factory and Salesroom 


DEPT. C—125 BAXTER STREET, NEW YORK. 


also a part of the new headquarters. Owing to the in- 
stallation of a numerical “turn” system, salesmen are in- 
Outside 


sample rooms on all sides of the building with six-foot 


terviewed in the order in which they arrive. 


windows for daylight inspection of merchandise and a 
courteous office staff to receive salesmen and put them 
in touch with the buyer are some of the superior facilities 
provided. 


Kresge Department Stores In Strong Position 

In connection with the offering at public subscription 
of the issue of 8 per cent cumulative preferred stock and 
common stock of no par value, of the Kresge Department 
Stores, Inc, S. S. Kresge, president of the company, sum- 
marizes the financial standing as follows, from which we 
quote in part: 

“In my letter to you dated July 31, 1923, just prior to 
the organization of this Corporation, it was stated that 
for some years I had believed that many of the principles 
of merchandising which had made for success in the “Five 
and Ten Cent Store” field, could and should be applied 
to the Department Store business. The present corpora- 
tion was, therefore, organized for the purpose of acquiring 
by direct ownership or through subsidiary companies, 
from time to time, well established and advantageously 
located department stores, such stores to be operated under 
the direct management and control of this Corporation, 
of which I am President and active head. When the an- 
nouncement was made of the formation of the Corpora- 
tion, an extraordinary amount of interest was aroused in 
financial and merchandising circles, all over the country. 

“The Corporation commenced operations by acquiring 
the Department Store for many years conducted by L. S. 
Plaut & Co., at Nos. 711-721 Broad Street, Newark, N. J. 
This store had been under practically the same manage- 
ment and at the same location since its organization in 
1870. It is located in the heart of the retail district of 
Newark, a shopping center for more than 1,000,000 people 
within a radius of ten miles. 

“This store has present floor space of 55,000 square 
feet, on which a volume of business exceeding $5,000,000 
per annum is being done. We are now completing plans 
for increasing the floor space to 155,000 square feet by 
the construction of a new building at the rear of the 
present site, and the remodeling of the present building. 
It is expected that work on the new building will be started 
in the near future and that the same will be ready for 
occupancy this Fall. 

“Since the acquisition of the Plaut store in Newark, the 
Corporation also has acquired The Palais Royal in Wash- 
ington, D. C. This business was established some 45 
years ago by Mr. Abram Lisner, who, as a young man, 
had been employed as buyer by a well known New York 
department store. Through industry and thrift he saved 
something like $400, and with this capital he opened a 
small dry goods and notions store at 12th Street and 
Pennsylvania Avenue, Washington. From these small 
beginnings the business developed to one of the largest 

(Continued on uage 31) 
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SURVEY of the generalware pottery industry 

of the United States discloses the fact that total 

production during 1924 will exceed that of all 
other years. And the reason is very plain, and is ex- 
plained by the expansion indicated by erection of additional 
kilns. 

The new No. 6 plant of the Homer Laughlin Co., which 
possesses tunnel kilns, has an annual output equal to that 
of an 18 or 20 perodic kiln plant. The placing in opera- 
tion of the new p'ant of the W. S. George Pottery Co., 
at East Palestine, O., adds seven more kilns to the pro- 
duction of the country, and the Albright China Co., of 
Carrollton, O., has added four more. Additional kiln 
capacity is now being worked at Sebring, with probably 
10 other general ware kilns scattered about the United 
States. 

And yet the demand for American ware increases, as 
the years pass by. There is no excess production in the 
United States, so far as the generalware pottery industry 
is concerned, and close observers assert no excess is ever 
likely to occur. 


Operations in the new George plant at East Palestine, 
O., were celebrated Friday evening, April 11, with festivi- 
ties. There was music, speech making and a bit o’ danc- 
ing. The event was considered a community affair, and 
citizens in general of the East Palestine district mingle 
with the employes of the company in making the opening 
of the new pottery an event long to be remembered. 


Miss Betty Cliff, daughter of Mr. and Mrs. Ray Cliff, 
of the Limoges China Co., of Sebring O., entertained a 
company of friends with a balloon dance in costume at 
a fancy dress ball given for children recently in the par- 
lors of the Hotel Flamingo, at Miami, Fla. 


Pottery workers at Buffalo, N. Y., have come out flat- 
footed in favor of a campaign for better workmanship on 
the part of members of the craft, and at the same time they 
have endorsed the present American tariff. The Buffalo 
pottery workers have set up the claim that while no fear 
is felt over competition with the skilled potter of other 
countries, fear is expressed on the import price basis, and 
wage paid for production in shops in foreign countries. 


The Cannonsburg (Pa.) Pottery Co., which is now con- 
trolled by the W. S. George interests, has already in- 
creased the output one or two glost kilns every two weeks 
over the previous record. The demand for the new din- 
nershape of this firm has been very active of late, and 
the added production was deemed a matter of necessity. 
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On account of repairs being made in the plant of the 
Evansville Pottery Co., at Evansville, Ind., production has 
declined. The company has been repairing all of its 
kilns, and in addition has just completed the erection of 
an additional glost kiln. Within the next few weeks, this 
plant will be back on a normal production basis. 

Those pottery plants located along the Ohio river front, 
and which had to suspend operations, at least in part re- 
cently on account of the flood in the Ohio, are now back to 
a state of normalcy. The kiln departments of these pot- 
teries were affected in the main but suspension in these 
sections inconvenienced workers in all other departments. 

Improvements to the p'ant of the Mayer China Co., 
at Beaver Falls, Pa., have been worked out by the man- 
agement, which will mean the erection of an addition to the 
pottery, which was one of the pioneers in the hotel china 
business in the United States. The company has asked 
for the vacation of a thoroughfare about its property which 
is in very little use, and this favor granted the company, 
plans for building to the plant will be put through quickly. 
For some time this company has noted the need of in- 
creased production, and it is now prepared to go ahead 
with its extension program. 


Through the efforts of John B. McDonald, sales man- 
ager for the Knowles, Taylor & Knowles Co., and T. A. 
McNicol of the McNicol China Co., a subscription of 
$2,250 was collected in East Liverpool as the municipal 
contribution to the Harding Memorial Fund. In any pub- 
lic movement manufacturing potters of this district have 
always been known to take an active part. 


Some slight improvement is reported throughout the 
district in the receipt of new business, although all plants 
have an ample volume of specifications on file to insure 
steady operations for months to come. The recent lull 
in trade only gave the manufacturers a slight breathing 
spell, so to speak, but again the retail and jobbing interests 
are becoming about as active in their demands for mer- 
chandise as has been their custom for months past. 

The only drawback the manufacturers have now is in 
clay shops, where, with spring weather prevailing, young 
help is “taking a day or two” to go fishin’ or just natur- 
ally loaf without any cause. This attitude on the part of 
the boys always decreases production, and in time is re- 
flected in other departments. The steady workman is al- 
ways on the job, but with boys, it’s different. 


Various local unions of the National Brotherhood of 
(Continued on page 30) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


EPARTMENT store buyers have been interested 
during the last few weeks in securing merchan- 
dise for May sales, and some goods for this pur- 

pose have already been shipped. As has been the desire 
for many years, buyers in most instances have been inter- 


‘ 


ested in “specials” from the factories, but because of the 
fact that glass plants have been operating pretty much on 
orders of late, the volume of factory “specials” has not 
True, there have been particular 


close-outs here and there, and these have been picked up 


been very extensive. 


quickly, when such lots were known to be available. 


It has been the custom of the glass buyers of the de- 
partment stores to make a special feature during the May 
sales period of merchandise suitable for summer use, and 
this season will be no exception to the rule. 

From present indications, the glass sections of all de- 
partment stores will be well supplied with merchandise 
tor these May special sales, and factory sales managers 
say that the demand for such lines is a little more brisk 
than a year ago. 


That W. E. Hunter, formerly of the Economy Glass 
Co., has gone with the Davies Glass Co., of Martins 
Ferry, O., as general manager, is no surprise to the trade, 
for it was known as early as last January that Mr. Hunter 
and the Martins Ferry interests were then engaged in 
preliminary discussions relative to his locating in Martins 
Ferry. Mr. Hunter has been associated with the glass 
trade for many years, and has always given particular at- 
tention to the blown and stem lines, a product that is being 
featured by the new Martins Ferry Company. 


It is reported in financial circles the department store 
business in Pittsburgh is holding its own, and that com- 
bined sales for the first quarter of the new year have in 
several instances exceeded the business for the corre- 
sponding quarter last year. During 1923, the same state- 
ments show, that the five large department stores here 
last year did a combined business of $120,000,000, with 
the Kaufmann Department Store leading with a record 
of sales of $30,000,000. 


Following a six weeks’ trip to Cuba and the West In- 
dies, Victor G. Wicke, general manager of the Imperial 
Glass Co., of Bellaire, O., and Mrs. Wicke have returned 
to their home. 


The usual two weeks’ vacation will be allowed glass 
factory employes this season as has been the custom since 
the commencement of the late war. Previous to that 
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time, plants were idle from six to eight weeks. This year, 
however, at least 25-per cent of the employes of a fac- 
tory will be given opportunity to take a two weeks’ vaca- 
tion at the same time, and by this arrangement 75 per 
cent of the employes of a plant will be at work. By this 
scheme, all employes will have had a vacation period 
within a term of eight weeks, and production pretty well 
maintained in the meantime. 


The Hocking Glass Co. has awarded the contract to 
the Austin Co., of Cleveland, O., for the erection of its 
new factory buildings at Lancaster, O., to take the place 
of those recently razed by fire. This means that the Hock- 
ing Co. will continue to operate two plants in Lancaster, 
and will also be closely associated with a new company, to 
be known by the name of the Ohio Glass aMnufacturing 
Co., which is arranging to erect a plant at Bremen, O. At 
the present time, the Hocking company is making ship- 
ments from the plant of the Lancaster Glass Co., the con- 
trolling interest in which the company acquired late last 
fall. In order to take care of the additional business the 
Lancaster plant is compelled to take care of, erection of 
an additional lehr is now in progress. 


Decorated glassware continued to be in very active de- 
mand, although orders for the line are not so extensive as 
were offered during the January season. In a number of 
instances where January orders for this line were de- 
livered promptly, re-orders have been sent to the factories. 
The decorated lines offered last January have proved quite 
popular with the trade in genera). 


Demand for soda fountain glassware is on the increase, 
according to reports given out by salesmen and factory 
sales managers. The wholesale jobbing confectionery 
concerns have commenced to anticipate summer require- 
ments, and the wholesale drug trade has already shown its 
interest in the market. The general line seems to be active 
with the demand for tumblers in the lead. Specialty 
items in this line have been moving steady, with the 
market on all items firm at the present market. 


The glass trade here has been advised of the formation 
at Watertown, N. Y., of the Empsall-Campbell Co., with 
a capital stock of $300,000 and who will open a new de- 
partment store in Watertown. The Empsall company is 
well known to the glass trade. Although Mr. Empsall 
sold his interest in that concern several years ago, it is 
said a china and glass department will be maintained by 
the new company. 


April 17, 1924 


CROCKERY AND GLASS JOURNAL 
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OBITUARY 
Geo. H. Wehr 
In the death of George H. Wehr, aged 60 years, assist- 
ant to President T. H. Howard of the Phoenix Glass Co.., 
there has been removed from the trade one of the best 
known factory managers in the glass industry. Mr. Wehr 
was a native of Allegheny county, and spent practically 
At the time of his death 
he was general superintendent of the Phoenix interests at 
Monaca, Pa. He maintained his residence in Rochester, 
Pa. For some years he was superintendent of the etching 
and cutting department of the Phoenix plants. 


all his life in the glass business. 


Czecho-Slovakia Glass Industry 

The situation of the glass industry is not much different 
from that which prevailed at the time of our last report, 
says Le Verre. The crystal glass branch is still in a state 
of stagnation, as the hgh prices do not permit of any 
increase in manufacture; most furnaces are only working 
half time, and some firms are considering the advisability 
of drawing fires altogether in view of the crisis. The firm 
of Zahn, of Haida, ceased work for an indefinite period 
a few weeks ago. At their ordinary general meeting the 
joint-stock company Rucki decided to approve the balance 
sheet submitted for 1922, and the loss of 140,000 crowns 
has been carried forward to the present year. 

The Kavalier glass works are making hollow crystal 
glassware in place of medicinal glassware. The exporta- 
tion of crystal glassware is decreasing still, whilst home 
purchases also remain poor; the future remains uncertain, 
as the rise in the Czech crown keeps prices too high to 
The demand 
Commercial dealings between 
this country and Hungary will not become more active till 


permit of competition with foreign rivals. 
has fallen off considerably. 


the treaty of commerce has become an accomplished 
fact. Czecho-Slovak crystal glassware has now to face 
strong Italian competition in Austria and Jugo-Slavia, 
whilst in the Italian market it is being ousted by French 
makes. In the Baltic Provinces and Poland, Germany 15 
this country’s chief competitor, but her operations have for- 
tunately been considerably hampered by the general paraly- 
sis affecting that former empire. Business with Bulgaria 
is still difficult, as the conditions for delivery to that coun- 
try are still very disadvantageous. In Roumania the drop 
in the value of the leu and the moratorium. in force, for 
debts contracted with foreigners, still prevent any resump- 
tion of business. In the window glass industry orders are 
not abundant; the furnaces in the north of Bohemia are 
not working at full production, but hopes are entertained 
that the situation will improve shortly. 

The Czecho-Slovak Parliament is now beginning to 
devote attention to the interests of the glass industry, and 
it is believed that 1924 will be a more prosperous year than 
its predecessor, as the recovery noted so far is slow but 
sure; at the beginning of 1923 there were 7 basins and 53 
pot furnaces at work; and at present there are 53 basins 
and 98 pot furnaces. The corresponding number of hands 
employed was respectively 12,700 and 21,700, though pro- 
duction is only one-half of its full capacity. 


Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


GEO. R. WEST SALES CO. 

954 Liberty Ave. PITTSBURGH 

NEW YORK 

Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


CHICAGO 


Economy Tumblers 
Can't be Nested 


HIS feature of the 
specially designed 
Economy Tumbler is 
one of the reasons for 
its popularity in hotels, 
t restaurants, cafeterias, 
hospitals and homes. 
Less breakage, more 
sanitary, easy to wash 
and greater economy. 
Edges cannot touch 
and chip. Designed for 
hard usage. Yet this 
fine lead blown tumbler 
costs no more than the 
heavy, clumsy styles. 


Your dealer carries the 
nine ounce table size in 
6 dozen cartons and 18 
dozen barrels. 


Economy Glass Company 
Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


BOSTON OFFICE 
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By 


Rospert ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


OPPER lustre ware as it was made in Persia four 
hundred vears ago, when that country was a great 
centre of culture, is on view at the Museum of 


Fine Arts. 


patterns, as well as the bowl and vase forms are sugges- 


In many, the original glaze remains, and the 


tive to American designers. In some the copper has worn 
off because of their being buried, and no glaze remains, 
but only an iridescence. There are examples of colored 
glass besides, and some magnificent old Spanish and Italian 


dishes. 


Nat L. Clark’s Temple Shops, at 11 Avon St., is offer- 
ing a variety of attractive and novel articles, which reflect 
Mr. Clark’s expert knowledge as a buyer. 


Jordan Marsh Co. has added several handsome solid ma- 
hogany showcases in their china department which allow 
an extensive stock of dinnerware to be seen displayed as it 
would be in a china closet. They are lighted so that no 
shadows fall on the china. They are practically dustproof. 
and below are cupboards to accommodate the extra pieces. 


Felix Vorenberg, of Boston, addressed the mercantile 
section of the Pittsfield Chamber of Commerce at its an- 
nual meeting on April 8 in the Wendell Hotel, urging 
whole-hearted support for Calvin Coolidge at the Repub- 
lican National Convention and in the election in November. 
He denounced the contributions by large interests to the 
party funds, which have been hushed in the past, for which, 
he said, both Democrats and Republicans are equally re- 
sponsible, and appealed for men in office who will ap- 
proach in calibre the late Senator W. M. Crane. 


Word comes from Brockton that H. J. Hickey has re- 
signed the management of the local W. T. Grant company 
store, and with three associates, is going to start building 
a chain of department stores. The first store acquired is 
the Quincy Department Store in Quincy. They are nego- 
tiating for locations in five other cities. Associated with 
Mr. Hickey will be John W. Kapples, who has been finan- 
cial expert in the W. T. Grant New York office; C. L. 
Howorth, up to now the merchandise expert in the New 
York Grant offices, and E. E. Snyder, formerly a buyer 
for the Grant company, but since the general manager of 
one of the largest wholesale houses in New York. 


Buyers in town last week included William Cummings, 
of David Harley Co., Pawtucket, R. I.; Joseph Reardon, 
of H, C. Murray Co., Willimantic, and Joseph A. Dono- 
van, of A. B. Sutherland Co., Lawrence. 
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F. H. Carroll, buyer for Burrows & Sanborn, Lynn, 
Mass., who has one of the finest glassware departments of 
any store north of Boston, lately made the remarkable sale 
of a thousand console sets. He has installed a rug depart- 
ment which is also doing well. 


H. P. & H. F. Hunt now have samples of the Arden 
Forge fireirons, sconces, etc., and an assortment of lustre 
teasets, peppers and salts, chocolate sets and candlesticks 
in chamois and peacock blue, red, green, orange and black; 
also gold work by the Millring Art China Co. Very strik- 
ing are the dolphin candlesticks in amber, blue or green 
reproduced by the Westmoreland Specialty Co., from old 
Sandwich models. 

P. J. McCarthy remembers when the Sandwich Glass 
Factory of Sandwich, Mass., was discontinued in 1872 
after a strike. A cartload of odds and ends, which would 
be highly prized now, was thrown away. Mr. McCarthy 
has an old album of ink drawings and sketches of Sand- 
wich models, among them several varieties of dolphin 
candlesticks. 


Mitchell Woodbury Co. plan a hotel model kitchen in 
the near future. 


A jardiniére with a handsome border of roses and 
daisies in warm neutral colors, black rim and blue and 
white fluted pedestal, is the latest S. A. Weller product to 
be added to the concern’s samples in Paul M. Phillips’ 
office. 


Nelson H. Smith and H. A. Martin, of Smith, Patter- 
son Co., left Friday with Mrs. Smith and Mrs. Martin 
for Atlantic City, on a ten days’ golfing trip. They expect 
to transact business in New York on their way home. 


Paul M. Phillips returned recently from his annual 
spring trip to Eastern cities and New York State. 


“Tom” Maguire, of Louis Wolf & Co., is at the Boston 
office, after seven weeks spent in New York which he re- 
ported a tremendously successful import season. 


Homer's, a jewelry store on Winter Street, is holding 
auction sales preparatory to going out of business which it 
has carried on for forty years. 


The Reliable Art Glass Co., 72 Canal St., suffered a 
loss of $2,000 from fire on Monday evening, April 7. It 
started on the fourth floor from no assignable cause. An 

(Continued on page 30) 


What's New in the Market 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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George Dinnerware Line Features Appealing 
Shapes and Patterns 

With three graceful shapes as an admirable form upon 
which to display the new patterns to fullest advantage, 
the dinnerware line of The W. S. George Pottery Co,, 
displayed by the New York representative, Henry Bene- 
dikt, 7 West 22nd St., contains a noteworthy variety of 
new decorations. On the nicely proportioned Derwood 


No. 6 shape is a treatment consisting of a center decora- 
tion formed of a large basket of flowers. This colorful 
design includes old fashioned flowers in soft, bright colors 
in which red, pink, blue and green are charmingly grouped. 
A narrow blue line finishes the shoulder and it is finished 
with a blue edge band. On the same popular shape is a 
Dutch scenic center decoration in Delft blue, also finished 
On the Der- 


wood No. 7 shape are several new patterns. Particularly 


with blue inside line and blue edge band. 


appealing is a wide border, consisting of birds and butter- 
flies in yellow, green and black on a ground enhanced by 
a tree motif in alternating white and black. The inside 1s 
finished with a fine wave-line border and the edge finished 
with a yellow line and a blue edge band. On the Der- 
wood No. 8 shape, one of the newest decals, is formed of 
a wide border of fine vertical lines, in trellis effect, ou 
which is grouped a running spray of pink roses and blue 
flowers. The inside is finisked with a lace border. in 
brown and white, gold edge band and ornamental gold 
striped knobs. In medium width borders, a very appeal- 
ing number is formed of a dainty lattice design with scroll 
inserts containing a group of three small rosebud sprays, 
alternating with panels framing three pink buds on a 
black ground. In narrower borders, one of blue with a 
scroll design in yellow, with ornamental vertical panels, 
containing ornaments light blue and white. Alternating 
with this, are horizontal panels forming a delightful frame 


for a spray containing a pink rose and red flowers. 


Guerin-Pouyat-Elite, Ltd., Showing Notable 
Dinnerware and Fancy Lines 

From the several famous European factories which 

they represent in this country, Guerin-Pouyat-Elite, Ltd., 

43 West 23rd St., have on view on their salesfloors a 


notable array of fine imported wares. From the celebrated 


pottery of Wm. Guerin Co, a number of new and dis- 
tinctive dinnerware treatments are of unusual interest. For 
example, on the charming Jris shape there is a most ap- 
pealing decoration, consisting of a large green leaf im 
charming decorative grouping, enhanced by pink roses. 
This is broken at intervals by a scroll insert containing a 
colorful basket of flowers. From the well known Elite 
works a most interesting incrustation is shown. This is of 
two-inch width and is formed of an elaborate scroll and 
geometrical motif, most uniquely combined and overlaid 
with gold, reminiscent of the richness and glowing color 
of Moorish decorative art. The ground clay is in terra- 
cotta red, green and light and dark blue. The border ts 
formed with a %4-inch gold incrusted band inside and a 
¥4-inch incrusted edge band. This distinctive pattern is 
shown in service plates and is also obtainable in dinner- 
ware. From the famous J. Pouyot works on the \/adison 
shape, is an open border treatment of the scroll order in 
soft, dainty, colorings, in which green and yellow pre- 
dominate, which is decidedly interesting. In the inimitable 
Crown Derby bone china line, three beautiful oriental deco- 
rations are displayed in a separate show room. Among 
the latest innovations in this richly hand-decorated ware, 
is a new dinnerware treatment recently designed for the 
American market. It consists of the typical Crown Derby 
decoration in the form of square panels of diamond orna- 
ments and flowers in yellow and red on a glowing cobalt 
ground, overlaid by a lattice painting in gold. Included 
in the Crown Derby line is an appealing range of service 
plates and a large variety of finely executed, hand-deco- 
rated cups and saucers. Among the new things just un- 
packed is a comprehensive line of English teapots from the 
Ellgrave pottery. These pots include a notable selection in 
Rockingham and earthenware, plain and decorated in floral 
sprays, bands, ete. Decidedly different, is a pot in a light 
blue ground with a white daisy design. 

In Baccarat glassware a number of new cuttings are 
shown and among the new shapes is a very striking and 
charming, flaring design, richly cut. In Arculus English 
glassware, the line of reproductions of antique English 
glassware comprises a variety of table services entirely 
different from anything on the American market. From 
the factory of Alderson & Gyde, a fine display of English 
brasses is one of the most interesting things in the market. 
Practically every item ordinarily required in the home is 
on display. The items include a charming selection of 
candlesticks, candle holders, chestnut roasters, hot plates, 
sun dials, lanterns, door knockers, door stops, vases, jar- 
dinieres, etc. Among the smaller items which will be of 
particular interest to gift shop buyers, are paper knives, 
ash trays, ink-stands, cribbage boards and so on. 
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C MICAGO OFFICE 


CLARK 
SOUTH 
STREET 


312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


PRING season is opening up in good fashion in 


Chicago as the following summary of mer- 
chandise featured by Chicago’s big stores this 
week will show: 


Burley & Co., dinner service and table crystal for 
the bride, designed to draw the shoppers who are pur- 
chasing presents for the Spring bridal season. Eng- 
lish China of Minton, Cauldon and Royal Worcester 
and \Vedgwood’s Queen’s Ware were featured this 
week. 


Mandel Brothers, unusual selling of a large assort- 
ment of 100 piece dinner sets at $27.50, these were semi- 
porcelain with borders of pink rose buds set in panels 
in many variations. Fifteen piece cereal sets were 
also featured by this store at $4.50, while sets of six 
pieces of colored glass stemware were offered at $2.25, 
These were thin blown lead glass with ribbed effect. 


Leiter Stores, full page advertisements announced a 
sale of a $50,000 stock of cut glass at “manufacturers’ 
prices.” Heavy and light cut glassware in every im- 
aginable size and shape were included in this sale— 
the largest cut glass sale held in Chicago for many 
years. A seven piece heavy cut water set, for ex- 
ample, sold for $6.39. Six iridescent light cut gob- 
lets and footed sherbets were sold as low as $2.50, 
under the Royal Blue trade name. Cut vases were 
offered from $1 to $4 in a variety of shapes and sizes. 


The Fair, American semi-porcelain sets, 100 pieces 
each, were specially priced at $16.95, while twelve 
piece sherbet sets were sold as low as $1.49 in iride- 
scent glass. The Fa‘r is also capitalizing the “Paint 
up and Clean up Week” by special sales of household 
equipment and kitchen utensils. 


The Boston Store, colored art glass, an extensive 
assortment of candy jars, candle sticks, bowls, com- 
potes, console sets, in blue, green, amethyst, canary 
and amber were all thrown into one lot for a special 
sale at 89 cents per piece. Many of these pieces for- 
merly sold for $1.50 and higher. 


Mandel Brothers suggested refurnishing for the 
living rooms by an attractive offer of console mirrors 
and Almco Lamps. Some very attractive prices were 
made for the Almco lamps of the usual hgh grade 
workmanship and design. 


J. W. Dalrymple, northwestern representative for 
the Fostoria Glass Co., who formerly worked out of 
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the Chicago office of this company in the Capitol 
3uilding, has been appointed Northwestern represen- 
tative and has opened a display room of Fostoria prod- 
ucts in Minneapolis. The new display room is lo- 
cated at 100 N. Seventh St., Minneapolis. Mr. 
Dalrymple has taken over the entire northwestern ter- 
ritory including Wisconsin, Minnesota, North and 
South Dakota and the upper peninsular of Michigan, 
Mr. Dalrymple has the good wishes of the entire trade 
in his new position and the members of the Chicago 
trade, especially send their congratulations. 


Official announcement of the Third Annual Gift 
Show in Chicago was received this week from the 
office of the Gifts, Art Wares & Novelties Associa- 
tion. The Show will be held at the Sherman Hotel 
August 4 to 10 and display rooms are now available 
for those who plan to exhibit their wares during this 
buying week. Office of the Secretary of the Associa- 
tion, 10 S. La Salle St., Chicago, will furnish further 
details to anyone interested. 


J. A. Jacobsen, Shops Bldg., is showing some very 
interesting numbers in “Glacier Ware” from Stout & 
Crawford, Mt. Pleasant, Pa. Included are many fine 
cuttings in stemware with “iced” effect, very desirable 
as grape juice, ice water or ice tea sets. 


Harper J. Ransburg of the glass company bearing 
his name, at Indianapolis, came to Chicago this week 
on business. 


E. M. Meder, Shops Building, recently placed on 
the market a novelty in lustre ware which is called 
“Mah Jong,” or bridge, tea sets. The sets are artisti- 
cally colored and decorated and consist of four plates 
and cups and a sugar and creamer to match. C. D. 
Spreng, traveling for Mr. Meder, reports much in- 
terest in these new lustre number in Wisconsin, where 
he is calling on the trade this week. 


Clyde Reasner of Kelly & Reasner, accompanied 
by Mrs. Reasner left Chicago last Saturday night for 
a week’s vacation at French Lick Springs. 


Oscar Helm and R. H. Soukup, of Helm & Soukup, 
Shops Building, are making a tour of the eastern fac- 
tories which their organization represents in Chicago 
and adjacent territory. 


D. C. Jenkins and Howard Jenkins of the D. C. 
Jenkins Glass Co., Kokomo, Ind. were visitors in 
Chicago last week. 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass  Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

hoses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


r 


READY TO 


BUYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W, T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


LAN 


SERVE 


. . 


G 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS-DOLLS*& TOYS “ 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 


HOUSEFURNISHINGS 


9 North Wabash Ave’ Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAH Grass Co. 
Co-OpERATIVE Frint Gtass Co. 
THE Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


REPRESENTATIVES WANTED 


ACTORY representatives wanted. Glass manufacturer wishes 
i representation in parts of the United States, ON COMMIS- 
SION. Small line, selling in large quantities to retail and jobbing 
glassware trade. Give references and lines now represented and 
territory covered. Address Box 421, care CRocCKERY AND GLASS 
JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Boston News 
(Continued from page 26) 


automatic alarm was sounded, followed by a bell alarm 
when Deputy Chief Shallow arrived. The blaze was burn- 
ing briskly in some boxes stuffed with excelsior, in which 


goods were stored. 


J. S. Martin, buyer of china for Jordan Marsh Co., vis- 
ited the Lenox potteries, Trenton, N. J., on Tuesday. 


New retail stores in Metropolitan Boston include: Lu- 
cille G. Joy, 131 Audubon Rd., Brookline, lamp shades; 
The Betty Gray Shop, 1040 Great Plain Ave., Needham, 
novelties; Ova N. Thissell, 32 Cross St., Somerville, vari- 
ty store, and M. Tafshinsky, 96 Henry St., Malden, vari- 
ty store. 


Oo oOo 


The Home Beautiful and Building Trades Exposition 
is to be held in Mechanics Building from April 26 to May 
3-under the personal direction of Chester I. Campbell. 


The General Electric Co. is making improvements to 
the production department of its plant at Niles, O., and 
ere long will be producing 33,000 electric light bulbs per 
diem. A number of glass workers from Bridgeville, Pa., 
who have been employed in the former plant of the old 
Higbee Glass Co., are to be added to the force at the 
Niles factory. 


In order that its production will not be decreased be- 
cause of a shortage of natural gas, the Indiana Glass Co., 
at Dunkirk, Ind., is installing oil burning equipment in its 


tactory. 


Pottery News 


(Continued from page 23) 


Operative Potters are now arranging their internal affairs 
for the annual convention which will be held in Atlantic 
City, the first week in July—about 10 weeks hence. Dele- 
gates to the convention are now being elected. Proposi- 
tions that are intended to be made the subject of debate 
during the meeting are now being discussed from a local 
standpoint. Following the convention, the manufacturers 
will be presented with a list of propositions to be re- 
viewed in joint conference. 

Members of the East Liverpool Chamber of Commerce 
paid a visit to the new plant of the Homer Laughlin China 
Co.,. last week, and were met‘ “at the door” by W. E; 
Wells, secretary-treasurer of the company and other offi- 
cers. The party was then divided into groups of about 
a dozen, and in charge of department managers were 
piloted throughout the plant. 


The coopers employed in the East Liverpool district 
have been granted an increase in wages of five per cent, 
as a result of a decision rendered by a board of arbitration 
which met in the rooms of the Potters Club last Friday 
afternoon. When the operative potters took a 10 per cent 
decrease in wages in 1921 the coopers did likewise. A 
new scale was recently presented to the shop owners, and 
an increase of 10 per cent was asked. This was refused, 
and the owners of the shops submitted the proposition to 
arbitration, with the above result. 


British Pottery Wage Situation 

The deadlock reached the last of March in the British 
pottery trades dispute, has been removed by the interven- 
tion of the National Council of the Pottery Industry, 
which will meet to find a basis of settlement. The Na- 
tional Potteries Council, which was the first Whitley 
Council to be established, intervened successfully in the 
last serious dispute in the pottery industry, and there is an 
optimistic feeling as to the result of their mediation on this 
occasion. Sixty thousand operatives in England and Seot- 
land are affected, 50,000 of them being employed in the 
Staffordshire potteries. 


The employers originally demanded a 10 per cent re- 
duction in wages and the operatives gave notice for an 
increase of the so-called “general advance” from 50 per 
cent to 667% per cent above the pre-war standard. A 
week ago the manufacturers proposed the withdrawal of 
the notices on both sides, so that wages would remain at 
the present level for the next 12 months. The operatives 
rejected the offer and an impasse resulted. 


Mass meetings of the operatives authorized the union 
executive to tender a 28 days’ notice to cease work if all 
negotiations fail. The hope is, however, expressed that 
the meeting of the National Council, at which the Min- 
istry of Labor is to be represented, will lead to a settlement. 
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Kresge Stores in Strong Position 
(Continued from page 22 
department stores in Washington, now located at 11th and 
G Streets, N.W., with 125,000 square feet of floor space. 
The volume of business in 1923 amounted to approxi- 
mately $5,000,000. . 

“The store is situated in the best business section of 
Washington. The plant, furniture and fixtures have been 
maintained in an up-to-date manner, one of the buildings 
having been constructed only a few years ago. 


CAPITALIZATION AND EARNINGS 

“Preferred Stock, 8 per cent Cumulative, non-voting, 
par $100; Authorized, $25,000,000 ; Outstanding, $3,000,- 
000; Common Stock, no par value; Authorized, 200,000 
Shares; Outstanding, 110,000 Shares. 

“Both the Plaut Store and The Palais Royal have had 
a long record of profitable operations. The combined 
accounts of the two stores for the past five fiscal years 
show net profits, after giving effect to Federal income taxes 
at the present rate, averaging $560,479.34. 

“T estimate that after the completion of improvements 
now in progress or being planned, the gross business of 
both stores—now averaging $10,000,000—should amount 
to $15,000,000 per vear, with a corresponding increase in 
net profits. 

MANAGEMENT 

“T own and control a large amount of the Common 
Stock of the Corporation and its management and _ busi- 
ness is under my supervision and control. 

“The Directors of the Corporation are as follows: 

“Sebastian S. Kresge, President of the Corporation 
(President, S. S. Kresge Co) ; Louis Kamm, Vice-Presi- 
dent of the Corporation; Charles B. Van Dusen, Vice- 
President’ of the Corporation (Vice-President and Gen- 
eral Manager, S. S. Kresge Co.) ; L. Simon Plaut, Treas- 
urer of the Corporation; P. T. Evans (Vice-President, 
S. S. Kresge Co.), R. R. Williams (Vice President, S. S. 
Kresge Co.), Charles E. Merrill (Merrill, Lynch & Co., 
New York). 

“By use of the large purchasing power which the Cor- 
poration will have and develop and the purchasing facili- 
ties at its disposal, I am convinced that the public will be 
afforded an opportunity of buying standard merchandise 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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| “ZANE WARE” 


A MARK OF 
ID) WAS) IP WINING TE Ue, 12a AR MERARe Ne 
FRUIT AND FLOWER BOWLS 
eae ie Pesel LG Ko Se-V AGS kes 
JARDINIERES, ETC. 
im beautiful colored glazes and 


FAMOUS, MOSS. AZTEC -FINISH 


THE ZANE POTTERY CO. 


South Zanesville, Ohio 
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at lower prices than heretofore possible, with very sub- 
stantial profits resulting therefrom to the Corporation. 

“After a careful study of the merchanrising situation, 
it is my firm belief that the Corporation has every pros- 
pect of a successful future and that the development and 
growth of the business will more than satisfy our ex- 
pectations.”’ 

Stock was offered on the basis of 10 shares preferred 
and 5 shares of common for $1,250 


The Belgian Glass Industry 


Reuters Trade Service reports: The situation of the 
Belgian glass industry is very strong and healthy in all 
ways. Enormous orders are being received from the 
usual outlets: South America, Central America, China, 
India, the British Isles, Japan, the Near East, etc. In 
these circumstances selling prices are very firm and rising. 
The statistical situation is also excellent. Production is 
being actively pushed on and the works are booked up 
for two and a half months, some even for three months. 


China’s Foreign Trade in Pottery 
China’s exports of pottery and earthenware for the year 
1921 were valued at $21,804 and for 1922, $38,761. Ex- 
ports of chinaware to the United States amounted to 
$10,921 in 1921 and $21,139 in 1922. Glassware exports 
for like periods were valued at $7,109 and $6,598 re- 
spectively. 


Thirty-two CROCKERY AND GLASS JOURNAL 
unnaunaguagnnnnncnnttnfte 
z IMPORTERS PERCY N. LEYLAND, Inc., 184 Fifth B. TOMBY, 20 West 23d St., Repre- 
= Ave. senting: 
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s c prienbrelcp ead re poe eh Ce Sues King &_ Barrett, teapots; George Royal Dresden, Lorenz Hutschenreu- 
= 18th St : ‘ Jones & Sons, Ltd., china; Wedgwood ther, Koenigszelt, Paul Mueller, Rein- 
= ; & Co., Ltd., earthenware. Telephone, hold Schlegelmilch, Royal Karlsruhe, 
: peat Bronzes, Marbles and Gramercy 6626. Majolica. 

: EDWARD BOOTE, 85-37 West 23d JUSTIN THARAUD, 24 West 23d St. 
2 St. The Fifth Avenue mole ee for L’Union Ceramique, 
= Cauldon China. Wood & _ Sons’ Building TO ES) aoe ae 

= 5 , Myott, Son & Co., Hanley Staffs, Eng- 
2 Earthenware, Gibson & Sons’ Teapots. land. Poszellanfabrik Praurenimmeese 
3 GEO. F. BASSETT & CO., 73 Barclay ony. Telephone Gramercy 5150. 

= St. 

= ie : ots VOGT & DOSE, 65 Barclay St. 

: The Dinnerware House of America. Open stock dinnerware patterns. 
= L. D. BLOCH & CO., 37-41 East 18th White China for decorating. 

= St. ; 

= Importers of China and Glass, Mfrs. dfs 18h, VENON, Inc., 104 Fifth Ave. 

= of Lamps, Shades and Novelties. Martin China, Limoges; Gustafsberg 
= . China and Earthenware, Sweden; 
= COPELAND & THOMPSON, Inc., Kosta Crystal, Sweden; Rorstrand 
5 206 Fifth Ave. ; China and Earthenware, Sweden. 

= Copeland’s China, Earthenware and on) 

= White China Fancies. Phone, Madison inl W KENNARD L. WEDGWOOD, 255 
= Square 4182 ae Ave., between 28th and 29th 
= ts. 

= JOHN DAVISON, Inc., 14 Barclay St. : 

= ran . " S ° Josiah Wedgwood & Sons, Ltd. Tele- 
A ene China, Earthenware and phone Madison Square 7429. 

i car tee srerebe ce & CO., 135 Fifth DOMESTIC GLASSWARE 

3 j : 

= Successors to Fondeville & Van Ider- 

= stine. Importers of China, Glass and BRYCE BROTHERS COMPANY 

- arthenware: Bre ae glassware in Crystal and 
= olors—Cut, Etched and Engraved. 
= OTTO GOETZ, 43 Murray St. . Duncan Dithridge, Representati 

z Importer of Crockery, China and Uptown Headquarters a Fifth ree ree OS aa 
= Glassware for immediate delivery. for the 

2 GUERIN POUYAT ELITE, LTD., 43 Pottery Glass China CAMBRIDGE (0.) GLASS CO., New 
E West 28rd St., Metal Goods amie aice York Salesroom, 184 Fifth Avenue. 

= Limoges China, Royal Crown Derby, Manufacturers | “Nearcut” tableware, 
: Raccarat (French) Glassware, Aculus wares Trades thin blown tumblers and stemware. 

= (English) Glassware, Alderson & 

= Gyde, English Brass Reproductions. D Peak aa ee pre 
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known since 1840. 
HERMAN C. KUPPER, 39-41 West 
238d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 
28d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


gree ae BROS., 53-57 West 23d 


Tele- 


Japanese Goods. 
LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


105-107 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


ae TRADING CO., Inc., 101 Fifth 
ve. 


Japanese and Chinese Goods. Cata- 
logues upon application. Tel—Stuyve- 
sant 3823. Chicago Office, 327 West 
Madison St. 


sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
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S no books of an informative and educational char- 
acter are published without illustrations, neither 
does the mail-order house issue catalogues with- 


't attractive pictures vizualizing its wares. The display 
) merchandise in the store is equally important as a 
mulator of sales. Particularly is the windows of a 
ore contributive to sales in proportion to the general ap- 
al of its arrangement. Big stores fully appreciate the 
mense sales building possibilities of window display 
ir every variety of merchandise. Here in New York, 
2 window displays of the prominent stores reflect the 
eat amount of care and study expended in arranging 
e displays to attract the public eye, hold their interest 
1d stimulate the desire to purchase. To accomplish all 
{is is developing display to an art, and even the owner 
( a small store can follow this profitable example. 


1OME idea of how great is the importance which big 
) department stores place upon window display pub- 
lity, may be gleaned from one progressive store, which 
Is analyzed the various phase of attracting the public, 
{ the following interesting percentages: 

‘Per cent bought by the public attracted by sight. 
tis includes merchandise on display in windows, coun- 
{-s, tables, and newspaper advertising—87/ per cent. Pur- 
(ased through the attraction of sound—7 per cent. Pur- 
(ased through tke attraction of smell—3)%2 per cent. 
larchased by the attraction of touch—1¥% per cent. Pur- 
jased through the attraction of taste—l per cent. From 
lis summary, which may or may not be absolutely accurate 
| every trading community, it is perceived that the show- 
g of goods to form attractive pictures forms a wide 
\iblic appeal, irrespective of the clientele and in every 
icality. In fact, display in the retail store is one of the 
ost important forms of selling contact with the public. 
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DISPLAY YOUR GOODS 
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Possessing such immense sales building possibilities, no 
store should neglect to take advantage of its numerous and 


everyday opportunities. 


Nw the purpose of the window display is to show the 
passers-by the class of merchandise stocked by the 
store, care must be taken to make the merchandise picture 
as attractive as possible. Some kinds of merchandise are 
in themselves more artistic and attractive than are others, 
hut every kind of merchandise may be arranged to give 
an appealing presentment of the goods. In big stores a 
display manager and several assistant window trimmers 
assure the success of the displays. In small stores, it is 
seldom that the window space is used to good advantage. 
To begin with, the window should be clean, and the win- 
dow floor cleaned and dusted. If the floors are of plain 
boards, cover them with a material suitable for the dis- 
play. The background should also be selected to har- 
monize with the merchandise to be shown. In every case, 
whether velvet, paper or other material is used, remember 
that it should be of a coloring to bring out and set off the 
goods. In other words the background should be of a 
more or less neutral character, and not attract too much 
attention to itself. 


Givens the merchandise to be shown with equal care 
and remember that while variety should be included, 
accomplish this by picking out an attractive selection of 
numbers—shapes and patterns of dinnerware, a fancy 
short set or two and so on. Do not make the common 
mistake of trying to show too much. A crowded display 
loses its power to attract by confusion. And in all croc's- 
ery and glassware displays, do not overlook the great at- 
traction which one or two lamps will give. 
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Small Merchants and Mail-order House 


All Trade Does Not Go to the Biggest 
Firm, and the Small Dealer Can Often 
Meet Catalogue Competition if He Tries 
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HEN a certain small town merchant came home 

\\ for his supper one night last Summer his 
wife proudly showed him an unusual type of 
egg-beater that she had bought from one of the Middle 
Western mail order houses. Seeing a look of surprise 
on his face, instead of the interest she had expected to 
“Well,” he 
replied, “I’ve had half a dozen of those things in stock 
for a year, and I’ve been wondering how I was ever going 


find, she asked him what the trouble was. 


to get rid of them.” 

The foregoing story, which was related by a man who 
has given considerable time and study to the never-ending 
struggle for business between the mail order houses and 
the smaller retailers throughout the country, is said to be 
a classic of its kind. Whether it is true or not, the man 
in question cannot say, but he has seen enough things 
along somewhat similar lines to know that it is not entirely 
out of the realm of probability. 

It is just another one of the things that illustrate the 
trouble with so many retail dealers, he continued. They 
simply will not learn the value of publicity, either through 
circulation of the printed word or by proper display of 
the merchandise they have in stock. It is not too much 
to say that the merchant in the story got his egg-beaters 
and promptly buried them somewhere among his collec- 
tion of household utensils. If any customer had asked 
for an egg-beater he probably would have shown them to 
her, but as it was he kept the fact that he had them a 
secret even from his wife. 

Further than that, it is very likely that he and many 
other merchants like him in the smaller cities and towns 
of the country, never know exactly what they have in 
stock. What chance, then, has he of selling the stuff? 
Some years ago an executive of one of the big mail order 
concerns said at a trade meeting that his house employed 
several persons to scan the small town and country news- 
papers for advertising by the local merchants. Wherever 
a dearth of it was found to exist, the territory contiguous 
to the town in which the paper was printed was flooded 
with catalogues and general mail order literature. There 
is little question that a harvest was reaped at the expense 
of the local merchants. 

While holding no brief for the mail order house as 
against the small town merchant, it must be admitted that 
the former renders a very definite service to the inhab- 
itants of many communities. This is particularly true in 
the case of sparsely settled districts and, although the 
introduction of low-priced automobiles may have lessened 
the value of this service to the consumer in recent years 
by enabling him to get to town more easily and fre- 


Twelve 


quently than he formerly could, the fact remains that # 
mail order house still plays a definite part in the reta 
scheme. The problem of the local merchants—the small 
the town the greater the problem—is to prevent th; 
part from becoming too large. Many of them, howeye 
are failing woefully in their attempts to solve it. 

Before relating an instance or two of how certain sma 
merchants loosened the hold of the mail order houses ¢ 
their community, it might be well to bring up what migl 
be called the psychology of buying by mail. Try tog 
back as many years as necessary, to return to your chil 
hood days, and think of the great fun you got out of th 
grab bag at the church parties in your town. You paid 
nickel or a dime and then you grabbed and, unless yo 
were an unusual kind of child, you were pleased wit 
whatever you got. Buying mail involves to a considerabl 
extent that same element of mystery that surrounded yor 
thrusting your hand into the church bag. 

My investigations of buying by mail have shown r 
that price is not always the dominant factor in purchasin 
goods in this way. Very many women like to say of thei 
mail order merchandise that it came from Chicago ¢ 
New York, in just the same way that many wealthie 
women boast of their gowns having come from Pari 
There is the same feeling that, no matter what their loc 
merchants offer, it does not match up with the stuff thé 
comes from some presumably “classier’’ city. | 

The same grab-bag element of mystery that, at lea; 
in part, is responsible for mail order buying by man 
consumers, offers to the wide-awake local merchant 
weapon with which to fight his larger, out-of-town com 
petitor. One Middle Western retailer, realizing this, s¢ 
out to make capital of it several years ago and found the 
it paid. He began a drive based on the contention thé 
there was really no need of figuratively buying a pig 1 
a poke. He bought several kinds of mail order me 
chandise and put them side by side with his own met 
chandise. In some instances his prices were higher tha 
those asked for the mail order goods, but he was ablet 
show better quality when this was the case. 

I do not mean to give the impression that all mail orde 
merchandise is defective or cheapened to meet a prict 
If more small town merchants took pains to hunt out th 
weaknesses of the competing merchandise, however, an 
played them up when found, they would find it valuabl 
propaganda in offsetting mail order competition, Cet 
tainly many of them are finding it necessary to do some 
thing to protect themselves. 
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od Business Ahead, Says Chicago Banker Earthenware Exports 


The year 1924 will easily give as good an account of Domestic exports for the month of January of earthen 
elf if not better, than 1923. and stoneware show a decline of $6,685 in table, toilet 
This is the opinion of Frederick H. Rawson, chairman and kitchen ware, and a slight decrease in other ware. 
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Government Issue New Business Ethics Code 

A code of business ethics has been completed by a com- 
mittee of the Chamber of Commerce of the United States, 
based on the “material needs of mankind,” and the neces- 
sity of “increasing the wealth of the world and the value 
of happiness of life.” 

The code, which will be submitted to the convention of 
the chamber at Cleveland, on May 6, follows: 

“The foundation of business is confidence, which springs 
from integrity, fair dealing, efficient service and mutual 
benefit. 

“The reward of business for service rendered is a fair 
profit plus a safe reserve, commensurate with risks in- 
volved and foresight exercised. 

“Equitable consideration is due in business alike to cap- 
ital, management, employes and the public. 

“Knowledge, thorough and specific, and unceasing study 


of the facts and forces affecting a business enterprise ar 
essential to a lasting individual success and to efficier 
service to the public. 

“Permanency and continuity of service are basic ain 
of business, that knowledge gained may be fully utilize 
confidence established and efficiency increased. 

“Obligations to itself and society prompt business um 
ceasingly to strive toward continuity of operation, be 
tering conditions of employment and increasing the ef 
ciency and opportunities of individual employes. 

“Contracts and undertakings, written or oral, are 1 
be performed in letter and in spirit. Changed conditio 
do not justify their cancellation without mutual consent. 

“Representation of goods and services should be trutl 
fully made and scrupulously fulfilled. 

“Waste in any form—of capital, labor, services, m: 
terials or natural resources—is intolerable, and constai 
effort will be made toward its elimination. 

“Excesses of every nature—the inflation of credit, ove 
expansion, overbuying, overstimulation of sales—whic 
create artificial conditions and produce crises and depre 
sions are condemned. 

“Unfair competition, embracing all acts characterize 
by bad faith, deception, fraud or oppression, includin 
commercial bribery, is wasteful, despicable and a publ 
wrong. Business will rely for its success on the exce 
lence of its own service. 

“Controversy will, where possible, be adjusted by volu 
tary agreement or impartial arbitration. 

“Corporate forms do not absolve from or alter th 
moral obligations of individuals. Responsibilities wi 
be as courageously and conscientiously discharged by tho: 
acting in representative capacities as when acting fe 
themselves. 

“Lawful co-operation among business men and useft 
business organizations in support of these principles ¢ 
business conduct, is commended. 

“Business should render restrictive legislation unnece: 
sary through so conducting itself as to deserve and inspit 
pub'ic confidence.” 


Sales Tax in Canada Disappoints 

The attitude of the business community of Montreal 1 
regard to the changes in the sales taxes announced ¢ 
Ottawa in the Robb budget speech was not  friendl 
though business men spoken to made it a point of sayin 
that they had a high regard for James A. Robb, th 
Acting Minister of Finance. ; 

When the new system of sales tax was enacted la: 
session of Parliament, to go into effect January 1, 192 
the feeling in business circles was that the 6 per cer 
tax then proposed, and in force since the commencemet 
of the year, would not yield to the Government as muc 


revenue as the old 24% per cent tax, which every one Wa 


able to rapidly understand. Notwithstanding protests, th 
6 per cent tax went into effect, after there had been man 
and varied rulings by the Department of Customs an 
Excise in the matter. Business men pressed not only fo 


\ternecine strife. 
‘that the values of both the import and export trade were 
, greater during 1922 than in 192i. 


GLASS 


} 
} 
} 
| 
| 
| 
| 
} 
| 


‘tem of sales tax, with all its complications, and adds to the 
_complications by varying the rate in various articles. As 
| to the general reduction from 6 to 5 per cent, business 
‘men point out that if it was expected that the present 
complicated system at a general rate of 6 per cent would 
not yield as much as the old 2% per cent rate the new 5 
and its complications, will not 


per cent rate, certainly 


| yield as much, 


China’s Foreign Trade 


According to a report made by Consul Edwin S, Cun- 


-ningham, business in China during 1922 continued to re- 
adjust World War upheavals. 


Long-continued contracts 
were liquidated, and some firms found it necessary to sus- 
pend or reduce operations. Business houses suffered in 
attempting to return to normal conditions, and those which 
survived 1922 may be regarded as well administered and 
sound. 

The statistical secretary’s report of the trade of China 
for the year 1922 is depressing, as it strongly emphasizes 
China’s self-destruction by interprovincial wars and in- 
Little consolation can be found in the fact 


China’s trade continues to increase, due largely to the 


faith of its business men, both Chinese and foreign, in 


the ultimate triumph of law and order and in a united 


country, which will make China one of the most important 
commercial countries of the world. 

Imports of glassware for 1921 were ae Ate Lj;20)5= 
708 and amounted to $1,174,346 in 1922. Exports of 
chinaware in 1921 totaled $3,504,354 and $2,459,698 in 
n922 


Pottery and Glass Trade Directories Now Out 

The annual revised editions of two comprehensive 
the pottery and glassware trades 
have been received. From the National Glass Budget, 
Pittsburgh, comes the new edition of the “Glass Fac- 
tory Directory”, giving a list of factories in the United 
States and Canada, and indicating the character of ware 
produced and the capacity of the plants indicated. 

From China, Glass & Lamps, Pittsburgh, we 
received a vest pocket edition of a like useful trade direc- 
“Ory, lists of of pottery, 
glassware, enamel and aluminum wares. 


directories covering 


have 


containing manufacturers 


Birmingham Glass Industry Inactive 
According to the report of Consul John F. Jewell 
manufacturers of glass and glassware in Stourbridge 
and Birmingham, England, have been quite inactive 
since Christmas, particularly in the table 
branch of the trade. It is claimed that there is a large 
amount of foreign goods on the market which is sell- 


There 


glassware 


ing at less than the British cost of production. 
were large importations of cheap glassware and light- 
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a reduction but for a simplification of the system. ing glass from Czechoslovakia during the latter part 
In the budget the Government maintains the same sys- of 1923, which seems to be the chief cause of the 


present situation. Exports of high grade qualities of 
glass are said to be improving, while those of illu- 
falling off. The United 


Stourbridge glassware is not very 


minating glass are steadily 
States market for 
good at present, but the South American and Indian 
John F. Jewell, 


markets are both improving. (Consul 


Birmingham. ) 


The Queen of England’s Doll House 


Reproduced with painstaking care on diminutive 
style, the doll the 
contributions of prominent artisans and tradesmen of 


scale in modern house made by 
England is ready to be placed on exhibition at Wem- 


bley, England. Containing exact replicas of the fur- 
nishings of a finely appointed home today, this unique 
Even the 
smallest object included in its furnishing is made on 


the 


little home will form an historic heirloom. 


same, miniature scale and leading architects, 


Miniature Dinnerware Made by the Cauldron Potteries for 
the Queen’s Doll House 


sculptors, arts and manufacturers have cooperated 
thus interestingly perpetuating the things as they are 
in 1924. Every article is included and on the dining 
room table is a display of china and glass, perfect in 
every detail. 
celain tiles 


Bathrooms are filled with miniature por- 


and lavatories, the kitchen shevles and 


cupboards are fully equipped. In the photograph is 
shown the china, the Greek key decoration being se- 
lected by the Queen and bearing her monogram. Some 
idea of the delicacy required in manufacturing so small 
a dinner set may be obtained by comparing the tiny 
dishes and egg cups with the regulation size cup in- 
This dinnerware set was made 


lieawtale- 


the well known importer 


cluded in the picture. 
by the 
country by 


Cauldron Potteries, represented in this 


Edward Boote, 


of English wares. 


Custom Decision on Silk Lamp Shades 


James A. Hearn & Son lose before the General Ap- 
praisers in a decision affirming the collector’s assessment 
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at the rate of 75 per cent. ad valorem. under Paragraph 
1430, Act of 1922, on imported lamp shades composed of 
a woven silk fabric ornamented with small wooden beads. 
Claim was made for duty at but 60 per cent. ad valorem, 
under Paragraph 1121 as manufacturers of silk. Judge 
Howell writes the board’s conclusions in this case, deny- 


ing relief to the importers. 


The American Salesman Abroad 

The various personal qualifications desirable in the 
American salesman abroad have been emphatically 
pointed out on numerous occasions and in many places 
writes Edward G. Eichelberger in Commerce Reports. 
Tact, one of the greatest of them all, has never been 
underrated, and the necessity for the salesman’s exer- 
cise of it is obvious. Furthermore, the numerous poli- 
tical and economic changes that have taken place in 
many countries now call for greater refinements in 
tact than were previously necessary. 

There are few American salesmen abroad whose con- 
versations with their customers, actual or prospective, 
touch solely upon the business matters at hand. it 
often happens that the foreign business man shows a 
decided desire to discourse upon things political, either 
local or international, that are of a highly delicate 
nature. It is in this event that the American sales- 
man must use the utmost judgment to avoid saying 
anything that would prove offensive to his customer, 
or to avoid giving the impression that he is an opinion- 
less disinterested listener. Discussion of local party 
politics is a ticklish matter, unless the salesman is ab- 
Interna- 
tional affairs may often be affably talked over, the 
salesman knowing broadly the natural opinions of his 
customer and regulating his replies accordingly; but 
the whole matter of politics is a dangerous thing to 
bring into any conversation which has as its ultimate 
aim the sale of American products. The political sys- 
tems of many States have undergone drastic changes 
in recent years with the result that politics are of vital 
interest and provide the most sensitive and popular 
topic of general conversation. 


solutely sure of the views of his audience. 


The American, accus- 
tomed at home to express himself freely and frankly 
on things political must be doubly on his guard against 
making any remarks that might commit him in one 
way or another so far as his foreign customer is con- 
cerned. 


Instances have occurred where a salesman’s replies, 
had they been a little more guarded, might have 
averted the loss of a sale which followed a tactless 
answer. In other instances the natural tendency of 
any person traveling abroad to compare conditions 
existing in his own country to the disparagement of 
the country in which he happens to be has also proved 
disastrous to sales. 


OBITUARY 
Albert F. Wenger 


Albert Francis Wenger, chairman of the well known 
English firm of Wengers, Ltd., Etruria, England, died at 
his home in North Staffordshire, February 25, at the 
age of 87. 

Long a familiar and prominent personality in the cera- 
mic industry. Mr. Wenger came of an ancient Swiss 
family, which took its name from the Wenger Alp, and he 
was born in Lausanne on Nov. 5, 1837. 

Commencing his business career as an apprentice potter 
at the old porcelain works of Nyon in Switzerland, Mr, 
Wenger was privileged to gain his earliest experiences 
with a firm of world renown, a firm which operated 
with success contemporaneously with Wedgwood. He 
studied at Nyon for four years, and by the age of eighteen 
he had passed through every department of the factory. 
The intimate knowledge of the practical side of potting 
which he thus obtained stood him in excellent stead upon 
his next appointment as head of the technical department 
of the firm of Jules Richard & Co., of Milan, and whilst 


he filled this position he was commissioned by the Town 


Council to visit the Florence Exhibition, in order to report 
upon the exhibits there. Returning with a wealth of valu- 
able information, he was awarded a prize medal for the 
efficient way in which he had carried out his duties. 

Mr. Wenger's earliest work in North Staffordshire was 
performed as a modeller and designer, and he worked in 
this capacity for a number of well-known firms, such as 
Worcester and Brownfield’s. He also turned his atten- 
tion to the merchant business. He took a keen interest 
at all times in the application of machinery to the potting 
trade, and in association with the late Mr. William Boul- 
ton he took out a number of patents for improvements in 
various types of pottery machinery. 

It was in 1872 that Mr. Wenger decided to establish 
a business, which today bears his name at Etruria, but 
which was originally commenced at Cobridge. The idea 
occurred to Mr. Wenger of centralizing and stocking every 
class of article required by potters, from clay to gold. 
He also embarked upon making his own colors, and it 
was whilst engaged in the color-making business in the 
earliest days that he met and married Miss Harriet Heady, 
of London, a union which was blessed with eight children, 
for of the sons being today connected with the firm of 
Wengers, Ltd. 

In 1878 Mr.Wenger carried off a prize medal for his 
colors at the Paris Exposition, and from thence onwards 
the development of the color and chemical department 
of the Wenger business progressed, both in quality and 
quantity, at a phenomenal rate. In 1903 the firm ob- 
tained a gold medal—the highest award—at the Limoges 
Exhibition, and at the St. Louis Exhibition in 1905 they 
secured the only Grand Prix award for ceramic colors. 

The business, under Mr. Wenger’s capable adminis- 
tration, continued to expand at such a remarkable pace 
that the present Etruria works were built, some twenty- 
four years ago, since when the development has been 
continuous, 


| Europe. 


_the office floor. 


T was quite a shock to Fernand Desmaison with L. 
Bernardaud & Co., on Tuesday morning of last week, 


when he arrived at the concern’s office before the 
other employees, to find the body of Fred’k. Diehl, a 
packer with the firm for the past four years, lying on 
It is assumed he died from heart trouble 
on Monday night, just as he was about to leave for home, 
as he had his overcoat on and his hat was close beside him, 
where it had fallen. 


Walter B. Kerr, president of the Iroquois China Co., 
Syracuse, N. Y., made a brief visit to the office of his con- 
cerns New York representative, D. King Irwin last Sat- 
urday. 


After visiting the pottery and glass factory districts 
H. N. Ford and Jos. Wallace, buyers for Mitchell Wood- 
bury Co., Boston, arrived in New York on Tuesday to 
They 
were joined here by George A. Stuart, president of the 


spend the balance of the week here placing orders. 
concern, who will also remain for the week. They are 
stopping at the Commodore. 

Som) Gill, buyer for the Emery, Bird, Thayer, D. G. 
Co., arrived in New York aboard the President Harding 
on Monday, after a several weeks’ buying expedition in 
He left for home on Wednesday. 

The H. Kashins Co., Inc., are now occupying their new 
salesroom at 19 West 24th St., where they have several 
times the space they had at their former quarters at 180 
Fifth Ave. 

H. Cunningham, well known in the hotel supply busi- 
mess, who was for several years connected with O’Beirn 
Bros. & Lyons and later with the Marine Works, has re- 
signed his position with the latter concern, where he was 
in charge of the china and glassware department, to as- 
sume management of the china, glassware and silverware 


end of the business of Gimbel Bros. Bureau of Contracts. 


in the trade in his new association. 
duties on Monday of this week. 


Mr. Cunningham who is one of the best posted men in 
the business, will have the best wishes of his many friends 
He took up his new 


Langley Hawthorn, buyer for Abraham & Straus, 
Brooklyn, who has been in Europe for nearly three months 
on a tour of the foreign markets, is a passenger aboard 
the George Washington, due to arrive in New York 
Sunday. 


Chas. A. Postley returned home on Tuesday after 


spending a week golfing at Atlantic City, where he was 
a guest of M. E. Blatt, head of the M. E. Blatt Co. 


Ashley A. Myott, head of Myott Sons & Co., Hanley, 
England, is on his way to this country for a visit with 
Justin Tharaud, who represents the concern’s line in 
America. 


S. H. Correll, sales manager for the Almar Mfg. Co., 
manufacturers of wood floor lamps and candlesticks who 
have maintained an office and salesroom in the Marbridge 
Bldg., 34th St. and Broadway, for some time past, are 
removing on May Ist to 206 Fifth Ave., where they will 
share the salesroom of the Adelphia Lamp Shade. Co., 
for which Mr. Correll is also in charge of sales. 


Buyers in New York 


Aprit 18TH, 1924 


W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. (D. G. Alliance). 


Aprit 21st, 1924 
J. D. Esslinger, housefurnishings, Levy Bros. D. G. Co., Hous- 
ton, Texas, 23 East 26th St. (Mdse. Reporting Co.). 
M. G. De Haan, lamp shades and trimmings, Bullock’s, Los 
Angeles, Calif., 225 5th Ave. (Retail Research Assn.). 
L. Arnstein, housefurnishings, Ed. Schuster Co., 
Wisc., 501 7th Ave. (Oscar Able), Imperial. 


Aprit 22np, 1924 

E. A. Gonia, china, W. O. Hewett Co., Rockland, Me., Breslin. 

T. J. Gill, glassware, Emery, Bird, Thayer Co., Kansas City, 
Mo., 25 Madison Ave., Cumberland. 

Mrs. J. E. Dunwoody, housefurnishings, Chamberlain-Johnson- 
DuBose, Atlanta, Ga., 60 West 35th St. (Wm. M. VanBuren). 

G. A. Lawler, housefurnishings, Akron D. G. Co., Akron, Ohio, 
Pennsylvania. 


Milwaukee, 


Aprit 23rp, 1924 


M. V. Densmore, toys, W. G. Weber Co., Salem, Mass., 315 
4th Ave. (D. G. Alliance). 

A. A. Breton, housefurnishings, toys, Shartenberg & Robinson, 
New Haven, Conn., 315 4th Ave. (D. G. Alliance). 

R. Schultz, housefurnishings and china, Fowler, Dick & Walker, 
Wilkes Barre, Pa., Pennsylvania. 

W. Bechtold, toys and dolls, M. T. Garvin Co., Lancaster, Pa., 
115 West 30th St. (B. F. Levis). 


Golfers Meet at Luncheon 

At their annual meeting which takes the form of a 
luncheon each year, the Pottery, Brass & Glass Golf Asso- 
ciation got together last Wednesday, April 16th, at the 
Hotel Brevoort to elect officers for the coming year, pre- 
sent prizes to the winners for 1923 and make arrangements 
for their 1924 season. 

Present at the meeting were Louis S$. Hinman, H. 
Thurston Owens, H. G. McFaddin, Kennard L. Wedg- 
wood, L. S. Owen, Clement A. Dodson, Wm. S. Pitcairn, 
Edmondson Warrin, Donald M. Miller, H. K. Satow, 


Seventeen 


Eighteen 
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Eugene H. Peck, Jos. F. O’Gorman and F. Calvin Dem- 
arest. 

Officers elected for 1924 were, H. Thurston Owens, 
president; Donald M. Miller, vice-president, and L. S. 
Owen, secretary and treasurer. 

Besides the Crockery & GLAss JouRNAL prize for the 
best selected score and the Pottery, Brass & Glass Sales- 
man’s championship gold medal, special prizes will be 
given by Louis S. Hinman for the season’s best aggregate 
net score, for eight games of eighteen holes each and by 
Wm. S. Pitcairn, which is to be left to the managing com- 
mittee to determine what it will be played for. In addi- 
tion to the above prizes, the club will provide various 
handsome prizes as usual. 


The following tentative schedule was arranged for this 
May—Essex County; June 
Westchester Biltmore; July—Arcola; August—Upper 
Montclair; September — Scarsdale; October —Forrest 
Hills. 


season’s tournaments: 


French Exposition Opens 

Under the joint auspices of the Franco-American 
Board of Commerce and Industry of New York and La 
Chambre de Commerce Francaise de New York, the 
French Industrial Exposition opened at the Grand Cen- 
tral Palace, April 22. Ambassador Jules J. Jusserand of- 
ficially opened the novel exhibit by bringing the greetings 
of President Millerand and Premier Poincairé. Attract- 
ively displayed against a background typically French, the 
visitor finds everything from automobiles to fine porcelain 
and glassware. One of the most artistic exhibits of the 
show is that of Theodore Haviland & Co., Inc. With a 
color scheme in rich brown, the fine wares of this famous 
house are shown to particularly good advantage. Among 
the porcelain was an exhibit of the French Government 
displaying an historical collection of Sevré wares and 
Lalique, Jos. Vaurie and Manufacture de Glaces de Saint- 
Goblain, represented the glassware industry. 


British Empire Exhibition Opens In London 


At noon, Wednesday, April 23, East and West will 
meet under the Union Jack at Wemb'ey where the British 
and their subject races have assembled all the vast em- 
pire together in miniature, and, while the stage is not quite 
set for this British Empire exhibition, the show will be 
on schedule time just the same. 

Daily from that moment until September 1 this empire 
in a suburb will attract to its gates the world and his wife. 
Exhibition officials expect the crowds of visitors to aver- 
age 2,000,000 persons weekly. Enormous structures of 
concrete stretched out over many acres will be showcases 
for the industries and works of engineering skill that have 
made Great Britain the great manufacturing nation that 
it is. Around two central structures along fifteen miles 
of streets, stand separate buildings put up by each of the 
dominions and colonies scattered over the five continents 
and the seven seas. 


The Problems of Production 


The solution of high production as one of the most 
knotty problems confronting the manutacturer and in dis- 
cussing the solvent features, Management and Adminis- 
tration, says in part as follows: 

Labor costs are higher than they have ever been before. 
It is unlikely that they will be lowered materially. There 
may and probably will be adjustments. Some classes of 
labor are paid higher than the work will justify, but it is 
not probable that labor as a whole will, in this country, 
be paid less in the future in real wage values than it is 
paid today. The standard of living has been set and there 
is no reason to suppose that labor will lower that standard. 

Can our civilization produce enough for our workmen 
to continue to live as well as they do? As to this Henry 
Ford says: 

The best wages that up to date have ever been paid are 
not nearly as high as they ought to be. Business is not 
sufficiently well organized and its objectives are not yet 
sufficiently clear to make it possible to pay more than a 
fraction of the wages that ought to be paid. 

This may be overdrawn, but it is not probable that the 
cost of labor can be greatly reduced. The question is then, 
if the cost of labor cannot be reduced, can prices be raised? 
Can the consumer by salesmanship and advertising and 
the stress of circumstance be induced to pay more for what 
he buys than ke now pays? No one thinks this possible. 
On the contrary, prices to consumers must be lowered and 
the manufacturers who do not realize this are the ones 
who are going to be crowded out of business by new, 
keener, and more able competition. 

Can labor itself be made more productive? Those who 
have studied this question most carefully say that there 
are great possibilities of increased production for those 
who really know how to manage men. 

American production is shockingly wasteful in every 
direction, but probably the greatest loss is in the failure 
to develop zeal for production among those who work. 
Employers, themselves, as a class, are responsible for 
this. If in piece work a few displayed unusual ability 
the record they made was used to cut rates for the others. 
If any new process increased profits the men had no share 
in it. If a new machine saved labor no consideration was 
shown for those displaced. Until the men organized in 
clumsy uneconomic unions and by weight of mass gained 
some consideration, they were treated as a part of the 
machinery of production, used with even less considera- 
tion and scrapped as ruthlessly when of no further use. 

The next factor that can be used to increase production 
is labor-saving machinery. It is here that the most strik- 
ing results can be secured. We use labor-saving equip- 
ment now, more perhaps than in any other nation of 
the world. But because our labor costs are higher than 
in any other nation we have got to increase this use, and 
do yet more by machinery than we have done. As to this: 
a recent writer says: 

America, with wages from two to nine times as high as 
the rest of the world, has had to exert her inventive genius 


(Continued on page 23) 
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IILE generalware pottery manufacturers admit 

there has been a slight slowing up in the receipt 

of new business, it has been made clear, however, 
that a similar situation existed a year ago at this season 
of the year. In no pottery district of the country is a 
pessimistic view expressed by manufacturers, the general 
opinion being that a turn in the road is bound to come 
soon, and that the demand for dinnerware for the last six 
months’ requirements will be heavier than ever. A sur- 
vey of the trade reveals this one fact, however, that the 
disturbing business influence radiates from Washington, 
and that with this cloud removed, there is nothing to pre- 
vent a renewal of activity, such as was experienced even 
in January. Dinnerware manufacturers, however, do not 
lack for business to insure steady operation of plants, for 
all order files are pretty well filled with specifications suf- 
ficient to insure steady operations for months ahead. 


Founding of the pottery community of Sebring, O., will 
be observed next fall, when it is planned to observe the 
25th anniversary of planting the townsite—from a 
farm. The Sebring Brothers, then operating a plant at 
Second and Market Streets, this city, were considering 
plans for expansion, three locations being considered, one 
which is now Newell, W. Va., another in the East End 
of this city, and east of where the present Smith, Phiilips 
China Co.’s plant is located and the third in Mahoning 
county, practically just over the Columbiana county line. 
The latter site was selected, the farm being acquired, and 
later the first plant, now the Sebring Pottery Co., was 
built. 


“Market conditions are appearing to be a little quiet 
just now, but we have sufficient business on hand to keep 
our pant running to capacity,’ observes H. W. Jackson, 
president of the Jackson Vitrified China Co., Falls Creek, 
Pa. Additional kilns have been added to this plant, which 
with other factory improvements give the company a 
larger production of hotel ware than ever before. W. E. 
Darden of Chicago is now representing this line in the 
Chicago territory. 


By placing a number of new decorations on the market 
since the first of the year, the Pope-Gosser China Co. 
seems to be keeping a little ahead of the times. Every 
new pattern is in excellent movement, according to Presi- 
dent George C, Mitchell. 

“While order placing has slowed up somewhat in the 
last month,” Mr. Mitchell has explained, “we do not think 
it wi'l continue for any length of time. Our experience 
has been that when order placing slows un at this time 
of the year, the early fall placing of orders becomes 


unusually heavy. We have an abundance of business 
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at the present t'me,’ Mr. Mitchell continued. It is re- 


called that last fall this interest doubled the capacity of 
its decorating department and just now plans are being 
considered looking forward to the erection of several 
additional decorating kilns. 


According to Earl R. Crooks of the Crooksville China 
Co., Crooksville, O., the company is now at work on an 
expansion program, which will add considerable to the 
output of this plant. “We're operating steadily, and have 
sufficient orders on file to keep our plant going full for 
some months to come,’ Mr. Crooks declared. And he 
adds: “As to the operation the latter part of the vear, 
we are unable to determine, but feel reasonably assured 
that we will be abie to maintain our regular capacity.” 

George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., has returned to the home office fol- 
lowing the first swing around his territory. “I found 
business conditions good all along the line,” Mr. Bratt 
said, “buyers believing that it is wise at this time to an- 
ticipate future requirements, even into the fal! season, espe- 
cially on good dinnerware.” 

Charles P. Lang, of the Kinney & Levan Co., Cleve- 
land, after spending several days in the local market, has 
returned to the home office. 

Guy E. Crooks, head of the Crooksville China Co., 
Crooksville, O., 
fornia, is expected back at his desk the latter part of the 
month. 


who has been spending a season in Cali- 


He has been combining business and_ pleasure 
while absent from the factory. 


mheredden City Pottery’.Co., Paden, City, W.. Va., 
contemplates the erection of a new decorating department 
within a short time. While general business with this 
company is pronounced good by Vice President Charles M. 
Harris, who declares that the slackening up of orders is 
mainly among the small trade. “We are viewing the 
future with optimism and believe the year as a whole 
will be good,” Mr. Harris says. The line of this factory 
is now being handled in the Chicago territory by E. M. 
Meder, and in the St. Louis district by J. M. Irving. 


Two additional Harrop tunnel kilns are being installed 
in the Zanesville district, one at the plant of the Nelson 
McCoy stoneware Co., and another for the S. A. Weller 
Co. A temperature of 2,350 degrees will be maintained 
in the kiln at the McCoy plant, while a lower temperature, 
2,102 will be held in the kiln at the Weller pottery. 

(Continued on page 27) 
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HILE demand for some lines of flint glassware 1s 
rather active, other lines are not in such good 
request, according to the views of some sales 

managers. The condition of the flint glass market of late 
has been just a little off color, so far as the demand for 
the general line is concerned. Seasonable staple items 
are moving good, and some of the blown and stemware 
lines are going out in very liberal volume. Most all glass 
factories are in a position to give rather good delivery 
service On any business secured, and as a result buyers 
are placed in a position of being able to turn their stocks 
over more readily. Some distributing interests are not 
ordering in heavy volume, but desire sufficient merchan- 
dise to care for immediate needs. In the meantime, how- 
ever, orders from all such interests are in rather frequent 
receipt, so that in the end the total volume is just about 
the same as under ordinary circumstances. The present 
condition in the glass trade, as is also noted in other lines, 
is said to be due to the news coming out from Washing- 
ton, and which is looked upon by some manufacturers as 
a disturbing element. 


It is now feared that the proposition to establish and 
operate a vacuum bottle plant at Roulette, Pa., will amount 
to naught. The company was incorporated under a Dela- 
ware charter, and while considerable stock in the concern 
was disposed of to local business interests, it is said that 
alll aSwlOSts 


Following suspension in operations for about a week, 
the plant of the Utility Glass Co., Lonaconing, Md., has 
resumed. This company is making a special feature of 
plain tumblers, stemware, light cut, needle and crackled 


ware. 


The Chamber of Commerce, Lancaster, O., has been 
active of late in assisting the Hocking Glass Co. to re- 
build its plant which was destroyed by fire recently. A 
Lancaster factory formerly used for other purposes has 
been acquired, also a site for the new plant, the Chamber 
of Commerce backing a fund of $20,000 for this purpose. 


Harry S. Potter has been elected president of the Ohio 
Glass Products Co., recently formed at Massillon, O., for 
the purpose of operating a plant there. The company 


will make a feature of the container business. 


Glass sections of local department stores have been 
doing a rather good retail business of late, and managers 
are of the opinion that sales records for their departments 
for the current months will exceed that of April last year. 
Considerable of this business has been running into spe- 
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cialties, although in the lamp section, there has been a 
rather good business on bridge and floor lamps. It is 
being pointed out that the sale of the latter line is far 
ahead of that of a year ago, and that items of the higher 
values seem to be in best request. 

The Ohio Cut Glass Co., a new interest formed by 
those closely identified with the Hocking Glass Co., Lan- 
caster, O., will soon begin operations at Bremen, O., 
where the former buildings of the Bremen Metal Stamp- 
ing Co. will be occupied. The Ohio Cut Glass Co. will 
feature an entire new line both in blown ware and other 
specialties. 


Perhaps one of the most popular items ever brought 
out in recent years has proved to be the Salver, designed 
by the New Martinsville Glass Mfg. Co., of New Mar- 
tinsville, W. Va., and from a patent design. “I never 
knew an item to ‘catch on’ so quick as this,” declared 
Ira W. Clarke, general manager of this company. “We 
though we did a big business on this item at the Pittsburgh 
show, but since then orders have been more active than 
we ever anticipated.” The new blue glass cut line fea- 
tured by this company early in the year is also in rather 
heavy demand, all items being in good movement. 


France’s Foreign Trade 


In making his preliminary report of the foreign trade 
of France, Consul A. M. Thackard reports that, after 
the year of depression experienced in 1921, France com- 
merce and industry showed an unmistakable upward ten- 
dency during the year 1922. Exchange rates improved, 
freights were easier, supplies of raw materials more abund- 
ant and cheaper, with the result that, in the majority of 
the French industries, full time again became the custom 
instead of the exception as in the previous year. 

Exports of china and glassware for the year 1913 
amounted to 178,803 metric tons; 85,650 metric tons in 
1921 and 82,802 metric tons in 1922. 


China and Glass Exports from French Ports 


Declared exports from France to the United States of 
china from lmoges for the year 1921 totaled $2,094,568 
in 1921 and $1,752,079 in 1922. Glass and clay exports 
from Lille in 1921 totaled $134,581 and $35,681 in 1922. 
Glass Manufactures from Nancy in 1921 were valued 
at $136,935 and $20,200 in 1922. From Paris, clay and 
clay products were valued at $821,627 in 1921 and $363,- 
266 in 1922. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


3y BEAtrRICE MitLterR WISNER 


Early Birds Make Profits 


The tinkle of the rag man’s bell awakens the housewife 
to the fact that “Cleaning Day” is again on its journey 
and rapping at the door. This is a Springtime reminder 
that a general overhauling of housewares and labor-saving 
devices is needed, and in taking inventory of culinary 
utilities the housekeeper finds that there is of necessity 
a large number of castoffs elected to the rummage pile. 
Small kitchen wares ; egg beaters, cooking spoons, wooden, 
enameled and alluminum ware has to be replendished in 
the spring season, and the wise mistress of the home is 
daily jotting down on her shopping list many household 
necessities to freshen up the pantry closet. Although with 
the large amount of vacuum cleaners and electric washers 
offered at attractive prices, still the old time broom and 
mop must be brought into commission at cleaning periods 
and the holding prestige. Buy early, save time, money 
and worry is the prudent housewife’s morning song-scale. 
This is the season for the merchant to be up and doing 
So Mr. Dealer, beat the robin to it, and procure the worm. 


A Dry Hand Mop 


Every woman has a special pride in the fine appearance 
of her hands and is anxious to preserve the delicate tex- 
ture of the skin, and avoid putting them in too hot or 


unclean water. Housecleaning periods calls for the use of 
mops to a greater extent, and the prudent mistress of the 
home is on the outlook for a mop which will do the work 
effectually and still keep the hands out of hot grimy water. 
The mop pictured herewith, manufactured by the Dry 
Hand Mop Co., 8304-8316 Fig St., New Orleans, (New 
York Office, 55 Broadway), has put on the market a mop 
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so constructed, that it will keep the hands dry and pro- 
tected from unsanitary greasy water. 
cleverly styled “The Dry Hand Mop,” and outstanding 
features fully guarantee its appropriate name. “The Dry 
Hand Mop” is absolutely sanitary, as the brass coil spring 
attached to the handle allows the mop head to be twisted 
and wrung out very dry without touching the hands to 
the mop yarn. This process if very simply as the illus- 


This mop is very 


tration shows. The handle is made of seasoned wood, 
A.-grade ash, is exceedingly strong, oil treated, which 
renders it water-proof. A patented feature of cross-stitch- 
ing of the strands of yarn together, keeps them from 
tangling, and as the mop-head loops over the handle it 
prevents scratching or marring the finest finished floors. 
When tke old mop-head is worn a new mop-head may 
be procured at small cost and adjusted by simply remoy- 
ing the pin in the lower end of handle, or two mop-heads 
may be kept in use, one for water and one for oil, thus 
making the Dry Hand Mop a two-in-one mop. A pam- 
phlet describing in detail the excellent features of this 
clever patented utility, will be sent upon application. 


New Sanitary Sink Strainer 


Experience as has been demonstrated is the best teacher, 
and every housewife has. passed through the annoying and 
disagreeable, not to say unsanitary features of the ordinary 
sink strainer. She will hail with delight a sink strainer 
which will not drip, and be an attraction, not detriment 
to the kitchen equipment. The illustra- 
tion below, shows a new device and a 
*. revelation in the construction of sink 
strainers, manufactured by the C. & D. 
Mig. Co., 2546-50 Prospect Ave., Cleve- 
land, O. This little household necessity 
is not only practically constructed, but 1s 


a Sanitary Strainer, having a lid which can be closed 
when stationed in the sink and when used to cover the 
drain-holes at bottom of the strainer, prevents all drip- 
ping. When placed in the sink with lid closed, it shuts off 
all disagreeable oders and unsightly garbage and insures 
sanitation—a prevention against impurities. When the 
lid is open it serves as a tray, and no spilling or dripping 
is caused when using this New Sanitary Sink Strainer. 
It is made in four grades—Aluminum, White Enamel, 


Porcelain Enamel and Bright Tin. Based on Practical 
Principles and Patented Features it is a safe investment. 
A booklet will be sent on application by the firm to those 
desiring more detailed information, concerning prices, etc., 


of this novel Sanitary Sink Strainer. 
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BOSTON NEWS NOTES as 


By 


Rosert ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


MONG new Massachusetts corporations of the 

week of April 14 are L: I. Smith & Son, Inc., 

Boston, furniture and household supplies ; capital, 
$100,000; incorporators, Louis I. Smith, Charles F. 
Smith, Sadie C. Smith and Jennie B. Smith, all of Rox- 
bury; Barnett Carter, Inc., Springfield, department stores ; 
capital, $25,000; incorporators, Charles S. Ballard of 
Longmeadow and Barnett Carter and Charles J. Weston 
of Springfield; and Holmes-Luce Co., Boston, furniture ; 
capital, $200,000; incorporators, Augustus L. Holmes of 
Melrose and Francis P. Luce and Fred A. Powdrell of 
Boston. 

A recent reorganization is that of S. Kapstein & Co., 
jobbers and wholesalers of household furnishings. Sam- 
uel Kapstein is sole owner, and occupies the former quar- 
ters of Bearson & Kapstein at 73-75 Pearl St. He deals 
in aluminum, glassware, including fancy table glass and 
boudoir lamps, silverware, cutlery, trays, tea sets, etc. 


J. Bearson & Son, another new firm, has headquarters 
at 69-71 Pearl St. Mr. Bearson was for eight years a 
partner with Kapstein Bros., and before that was with 
M. Gordon on North St. 
was three years on the road for Bearson & Kapstein. This 


Arnold P. Bearson, his son, 


firm are also wholesalers of cutlery, silverware, tea sets, 
kitchenware, glass tableware and dinnerware. 


Paine Furniture Co., 81 Arlington St., is celebrating the 
tenth anniversary of its present store, a ten-story block 
with six acres of floor space. The business began eighty- 
nine years ago as Shearer and Paine. 


Mrs. Fannie E. Stowell, widow of Alexander Stowell, 
founder of A. Stowell & Co., Inc., jewelers of this city, 
died April 18 at the age of eighty-seven in Pasadena, 


Calif., where she had made her residence since her hus- 
band’s death in 1895. 


C. E. Leach, new retail manager at Jones, McDuffee 
& Stratton’s, is well known in Boston, having formerly 
been in a similar capacity in another line at William Fi- 
lene’s Sons store. Harry H. Lewis has been transferred 
from retail manager to the wholesale department, selling 
in Boston and suburbs. 

John W. Kovar, manager of the Czecho-Slovakian Art 
Shop in the Park Square Building, is the American-born 
son of Josef Kovar, head of the two Czecho-Slovakian 
shops in New York City. He is displaying tea sets, din- 
ner plates, bowls, vases, peppers and salts, ash trays and 
tiles, practically all made in American potteries and deco- 
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rated by Czecho-Slovakian decorators in characteristic de- 
signs. The showing of woodenware consists of ludicrous 
dolls with movable arms and legs, also candlesticks, bead 
boxes, napkin rings, knives, inkstands, toys and novelties. 
Their hand-painted lamp shades are also quite different. 


The warerooms of the Cooperative Furniture Co., 1783 
Washington St., were damaged by a $3,000 fire on April 
16. 


The British Pottery Situation 

A correspondent of the Pottery Gazette, summing up 
the wage controversy now waging in the British Pottery 
Industry, says in part as follows: 

“One of the main topics in the Potteries throughout 
the whole of March has been the question of a possible 
adjustment of the differences which have arisen between 
the pottery manufacturers and their workers over the 
wages question. As was announced in our notes last 
month, counter notices were served, six weeks prior to 
March 25, according to custom, by both sides, intimating 
alterations in wages and conditions that were thought to 

(Continued on page 26) 


SMM eee 


34 Retinned @ $2.90 No. 547 Gun Metal or Retinned @ 
per dozen $1.35 ner dozen, $!4.50 per gross. 
Dimensions: width 2/2”, length 644”, 

height 542”, 6 adjustments 


Increase Your Sales 


By Showing Your Chinaware at Its Best 


Many Different 
SALES PRODUCING DISPLAYS 
can be developed by using these fixtures 
from TIMBERLAKE 
Rubber Covered Easels 
Platter Racks 
Cup and Saucer Racks 
Punch Bowl Hooks Price Card Stands 
Ticket Holders 


Catalog No. 35 shows a complete line 
of this equipment. Write for it today. 


J. B. Timberlake & Sons 


Plate Easels 
Salad Racks 
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Jackson 
. . 
Michigan 
No. 33! @ $2.50 per dozen No. 548 Retinned @ $5.0 
per dozen = 
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What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


A New Metal Lamp 


The popularity of all metal lamps has prompted manu- 
facturers to improve the workmanship and lower, or main- 
tain the same, price levels. 
The lamp illustrated is all 
‘metal, and is an example of 
the moderate priced num- 
bers now available in all 
metal lamps. The shade 
is oiled silk, which pre- 
serves and strengthens the 
material A deep fringe 
is particularly suitable to complete the out- 
fit. This complete lamp and shade is very 
attractively priced and is made by the 
Home Electric Co., 108 S. La Salle St., 
Chicago. 


Smith-Phillips Introduces the 
New Princess Dinnerware Line 


Of particular interest to the trade is 
the new shape and a large number of new 
border treatments just introduced by 
The Smith-Phillips China Co., and now 
on view at the salesroom of the concern’s 
Eastern representatives, Phillips, Thistle 
& Smith, Inc., 1107 Broadway. The New 
Princess shape is of the medium high 
order and is enhanced by the nicely pro- 
portioned handles and the ornamental é 
spike knob. Prominent among the new dinnerware treat- 
ments, is one formed on a gray figured ground of 34-inch 
width, over which is shown a running spray of red, blue 
and yellow flowers and green foliage. Another decoration 
consists of an ivory ground with floral sprays in which red 
and blue predominate. This is charmingly broken up by 
checkered inserts in black and white, finished with one in- 
side wavy line, gold spike knob and edge band. Making 
an appeal use of the Nippon floral pattern is yet another 
border treatment, in which the colorful charm of the Ori- 
ental motif is framed in horizontal panels, alternating, with 
a blue and lavender figured ground forming small dia- 
monds which inclose single small pink roses. Also in- 
cluded among the latest decorations is a basket of roses and 
spray of pink and blue flowers on an ivory ground, with 
inside scalloped border and narrow outside band in figured 
blue and brown. Gold handles, spike knob and edge band 
complete this big selling number. In glassware, new light 
cuttings in ice tea sets, with new shapes in covered and 


plain jugs, have been received from the Catskill Cut Glass 
Co., and a complete line of steinware from the Seneca 
Glass Co. is shown in medium optic on the new Touraine 
shape. 


Owen China Co. Features New Shape 


The new Plymouth shape recently introduced by the 
Owen China Co. and displayed by the Horace C. Gray 
Co., Fifth Ave. Bldg., is a very charming innovation and is 
entirely different from anything which the concern has 
heretofore produced. This shape, with its tasteful em- 
bosing, ornamental knob and graceful handles lends itself 
most effectively to the display of a variety of dinnerware 
treatments. Of unusual appeal is a large floral spray pat- 
tern in soft and glowing tones of red and blue with green 
foliage, with a large center decoration making a charming 
employment of three sprays on the plates and a single 
small spray as a center decoration on the saucers and inside 
the cup. An inside shoulder line in blue, green, etc., and 
an outside edge band to match, makes an unusually pleasing 
number. The same shape is also shown undecorated, with 
the exception of shoulder and edge bands and knobs orna- 
mented with blue and green lines. 


The Problems of Production 
(Continued from page 18) 


as has no other country. Out of this necessity—coupled 
with an ingenuity inherited from generations of pioneers 
who had to devise almost everything they used from the 
raw materials of the wilderness—has developed machin- 
ery whose ingenuity is little short of marvelous. When 
the flexibility of the human hand can be so counterfeited 
in steel and other lifeless mediums as has been done in 
the shoe machines, in machines that will not only box 
and weigh damp pulverized foods but will line the boxes 
with waxed paper and seal them, and in machines that will 
cut and wrap sticky caramels in thinnest tissue, the duphi- 
cation of almost all hand labor is simply a matter of time 
and profitableness. 


An important phase of the subject is the proper main- 
tenance and replacement of equipment. The manufac- 
Abso- 
lutely cold business logic should prevail. If an expensive 
machine is installed today and tomorrow is obsolete be- 
cause a better machine has been brought out, the new 
machine, already old, should be scrapped as soon as the 
better machine can be put in place. 


turer should be as quick to discard as to adopt. 


The temptation to 
save cash outlay but increase production cost by the reten- 
tion of poor or obsolete equipment is great. It is, though, 
a ruinous indulgence.” 
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€ AICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HE tallest structure in the West, the fifth largest 
building in America, the sixth highest structure in 
the world, and the largest jewelry building in the 
world, is now planned at a total cost of ten million dol- 
dars by the Jewelers Association of Chicago. This will 
house manufacturing jewelers and wholesale jewelers, 
planned to be the world’s jewelry market. Thus another 
industry establishes a land mark and a monument dedi- 
cated to belief in future expansion. The American Furni- 
ture Mart now being completed in Chicago, is the world’s 
largest building, exclusively for the selling of furniture to 
dealers. Will the Crockery and glass trades be next? 
The question has been discussed, but that is as far as it 
has gone. Occasionally members of the trade will talk 
of such a project. Maybe Chicago will have a forty story 
crockery and glass mart some day. Meantime lets talk 


it up with a little vision toward the future of the business. 


Ideal weather conditions gave the State Street stores 
an opportunity last week to cash in on the Easter buying 
which heretofore had been delayed by unseasonably cold 
weather. Crowds on State Street Friday and Saturday of 
last week resembled those of pre-Christmas days. 


The Manufacturers Outlet Corp., 3846 W. Congress 
Street, capitalized at $20,000, was incorporated last week to 
manufacture and deal in lamps and shades. Those inter- 
ested in the company are Charles H. Lipman, H. H. Lahinz 
and T. Kramer. 


The Annual Chicago Toy Fair was brought to a suc- 
cessful close on Saturday of last week. Attendance 
reached its peak during the second week of this three-week 
exhibit. The first week was slow with very few of the 
out of town buyers visiting the show rooms, while the 
third week, just preceding Easter Sunday, was poorly 
attended due to the necessity of many merchants “tending 
shop” to care for the Easter trade. However, the reser- 
vations for display space for the 1925 Toy Fair, placed 
with local hotels, before the exhibitors left the city, in- 
dicated that they were satisfied with the buying event 
which has just come to a close. In addition to a large 
representation of toys of all kinds, there was a fair share 
of china, glass, housefurnishings and art goods displayed 
Aluminum Goods Mfg. Co., 
Basket Importing Company, Bechard Mfg. Co., Berghoff 


by the following firms: 
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m2 THE CHICAGO MARKET 


J. H. SMytHE, REPRESENTATIVE 


Importing Co., Bing Corp., Geo. Borgfeldt & Co., Geo, 
H. Bowman & Co., Gould Mfg. Co., Frank M. Katz @ 
Co., and Rehberger & Saul. 


The Anchor Wood Turning Corp., 1801 N. Lincoln St.y 
is a newly incorporated lamp manufacturing company in 
Chicago. The owners are Martin Kedzior, David Furie 
and Morris Simon, The capital stock is $25,000. 


The B. & W. Utilities Co., dealing in housefurnishings 
and household appliances has been incorporated for 200 
shares of non par value stock and main offices are located 
at 300 N. Michigan. Those interested in the company 
are Louis Brock, Harrison J. Bligh and Alfred Beck. 


The Fair has completed arrangements with R. H. Macy 
& Co. of New York for the joint use of foreign buying 
offices of the Macy organization. This establishes perma- 
nent buying office for the large popular-priced Chicago 
store in the following cities abroad: Paris, London, Ber- | 
lin, Belfast, Shanghai and Kobe. 


The Apex Stores, a chain of housefurnishings stores _ 
in Chicago, has been dissolved. The Apex Stores was 
an Illinois corporation. 


Three new furniture companies were incorporated last 
week under the laws of Illinois, and one dissolved. The 
following are new: The Midland Furniture Co., 664 W. 
Division St., Chicago, capitalized at $50,000, Fredman 
Bros. Furniture Co., 318 W. Main, Collinsville, Ill., capi- 
talized at $10,000 and the Avery Furniture Co., Peoria. 
The Atlas Furniture Co. of Chicago was dissolved. 


The Midwest Trade Show & Exposition, held a three 
day meeting at the Sherman Hotel this week. 


Progress is being made by the Inland Glass Co., 
Chicago’s one big glass factory. The value of the annual 
production of the company, mostly lighting glassware, has 
reached $2,500,000. The second year of operation has 
just been completed and close to 500 workers are now 
employed by the company. The lighting glassware from 
this plant has found a ready market in Chicago and the 
nearby cities, where building and construction work are 
breaking all records. 


April 24, 1924 CROCKERY AND GLASS JOURNAL Twenty-five 


READY TO SE AG 


fe 


aa 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 

Phone Wabash 6589 


BYYERS OF 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 25 
GIFT SHOP, & ART GOODS-DOLLS'’& TOYS ™ 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 


Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
F. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaH Gtass Co. 
Co-OPERATIVE Friint Giass Co. 
Tue Duncan & MILLER Gtiass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Il. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. 
initial charge $2, payable in advance. 


REPRESENTATIVES WANTED 


| eae eyues representatives wanted. Glass manufacturer wishes 
representation in parts of the United States) ON COMMIS- 
SION. Small line, selling in large quantities to retail and jobbing 
glassware trade. Give references and lines now represented and 
territory covered. Address Box 421, care Crockery AND GLASS 
JOURNAL. 


ANTED—Manufacturers’ Agents in various parts of coun- 

try with good display room and connection to handle one 
of the best known light cut lines in this country. Address Box 
422, care CROCKERY AND GLASS JOURNAL. 


WILLIAMSBURGH FLINT GLASS CoO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The British Pottery Situation 
(Continued from page 22) 

On the one hand, the manufacturers served 
notices upon their employees of an intended drop of 10 
per cent. in all departments, whilst on the other hand, 
the operatives put forward a demand that the present 
incorporated bonus of 50 per cent. on the basic wage 


be necessary. 


should be increased to 667% per cent., which is tantamount 
to a net increase of 10 per cent. Other incidental questions 
are at issue, such as a request of the manufacturers that 
any departmental demands which cannot be mutually set- 
tled by September next shall be referred to Arbitration; 
and the request of the operatives that a clear dividing line 
shall be drawn between what is considered to be the work 
of a man and that of a woman. The operatives further 
claim that female labor shall be eliminated entirely as re- 
gards placing and dipping; and that in the event of op- 
eratives having to wait about for work, due to the fault 
of the factory management, they shall be paid for such 
waiting. The main point at issue, however, appears to 
be the question as to whether there shall be an increase 
in wages, a reduction in wages, or a position of ‘in statu 
quo.’ 

“The first visible evidences of a desire to get to grips 
on the questions in dispute came in the form of an 
announcement that a conference between the manufac- 
turers and the workers had been arranged for March 
3. This conference was duly held, but little progress 
was made after a debate which lasted for three or four 
hours, when an adjournment was called for a week. The 


Minimum: 


operatives’ side took exception to this long adjourn- 
ment and pressed for prompter attention, with the result 
that the adjourned conference took place on March 7 
instead of March 10. But this second conference, which 
lasted for seven hours, also came to an end without any 
settlement having been reached.” 


OBITUARY 
Thomas W. Morris 


Thomas W. Morris, manager of the Pittsburgh, Pa., 
office of the Associated Press for many years, and former 
secretary of the Western Glass & Pottery Association, 
died at his home in Pittsburgh, April 15, following an 
illness of a month. Mr. Morris was known personally to 
many in the glass and pottery industry. He was born 
at Morristown, O., and for some years was engaged in 
the newspaper business in East Liverpool and Coshocton, 
O., before locating in Pittsburgh. He was never known 
to miss an annual dinner of the Western Glass & Pottery 
Association. During the last two years of the late war, 
Mr. Morris was in charge of the London office of the 
Associated Press, and when the King of Belgium visited 
Pittsburgh several years ago, he decorated Mr. Morris for 
his work while abroad. The body was taken to Coshocton, 
©., for burial. 


Crockery and Glassware Imports 

The value of imports into Cuba of crockery and earth- 
enware and china for the year 1921 were valued at $3,192,- 
257. Of this amount the United States supplied $1,- 
745,076; the England, $523,415; Germany, $227,265, and 
France, $44,567. Imports for the year 1922 were valued 
at $1,400,105, of which the United States supplied $542,- 
746; Germany, $118,632; England, $373,052 and France, 
$108,889, 

Imports of glass and crystal ware for the year 1921, 
amounted to $4,769,109, of which the United States sup- 
plied $3,461,252; Germany, $332,843; France, $135,286; 
and England, $135,286. For the year 1922 experts to- 
taled $2,011,983, of which the United States supplied $1,- 
094,991; Germany, $212,712; France, $98,573, and Eng= 
land, $70,183. 


American Housewives in Switzerland 

Glass utensils for oven cooking manufactured by an 
American company is selling very well in Switzerland. 
The guarantee given by the sellers to replace breakage 
caused by heat has proved an attractive sales point. Amer- 
ican clothes washing machines have been tried, but have 
not sold well due principally to the absence of a real need 
for an article of this kind over the methods now in use. 


Business Briefs 
The Pearl Crockery and Hardware Co., Albany, N. Y., 
has been incorporated with a capital of $10,000 by Max 
Boochever and Harry Green of 136 Morris St. 
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50 Murray Street, New York 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


ESTABLISHED 1869 


VITRIFIABLE COLORS 


FOR 
POTTERY-GLASS-ENAMELED WARE 


B. F. DRAKENFELD © CO. INC. 


Potters Savings & Loan Building, East Liverpool, O. 
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CHICAGO PHILADELPHIA CLEVELAND TRENTON 
= KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
= SAN FRANCISCO BALTIMORE 
AMM MMM TRU CT 


Pottery News 
(Continued from page 19) 


It is the opinion of Harry D. Wintringer, president of 
the Steubenville (O.) Pottery Co., that some buyers are 
following the line of caution just now. However, in re- 
‘viewing business conditions in the pottery industry, Mr 
‘Wintringer is an optimist. ‘Our observations on the gen- 
eral trend of business in the past month have quite con- 
‘clusively shown things are slowing up, and a very cau- 


tious attitude on the part of buyers is observed,” he has 
explained. “However, fundamentally I believe that con- 
‘ditions are sound and that we will have an amle volume 
‘af business in our line at least.” It is a matter of record, 
however, with this firm, that its entire line during the 
first quarter of the new year has been in very active re- 
|quest, and especially so on the new patterns brought out 
in January. 


| The capital stock of the Franklin Pottery Co., Lans- 
dale, Pa., has been increased to $52,000. 
tensions are proposed. The company is making a specialty 
| of art pottery lamp bases, and bowls and vases. 


Factory ex- 


__ Every department of the new No. 6 plant of the Homer 
Laughlin China Co. is on a production basis, from the 
clay cellar to the shipping section. The three tunnel 
_kilns are pronounced a success in every particular, espe- 


cial interest being shown in the results being obtained from 
the decorating tunnel kiln, which is the first of the kind to 
be erected in this district. 


French China Co. to Erect $90,000 Addition 
Construction of what is claimed will be the largest con- 

tinuous kiln in the world, a $90,000 addition to the French 

China Company’s plant, Sebring, O., is to start soon. 

The building will be nearly 100 feet wide and about 500 
feet long. Erection of the addition was made necessary 
owing to unusually heavy demands, making greatly in- 
creased production necessary, according to O. H. Seb- 
ring, head of the French China company and Saxon China 
plants. 

Work is to begin on the structure at an early date and 
it is planned to have it completed by early fall. The new 
kiln will have a capacity of 100-tunnel kiln cars. A car 
containing 40 dozen pieces of ware will be completed 
every minute. Working three shifts the plant capacity 
will be increased at least 4,500 dozen a day. The build- 
ing will also house a large decorating shop. 

sefore ground for the addition can be broken it will be 
necessary to move the railroad siding at the rear of the 
French China plant. Some of the present auxiliary build- 
ings will also have to be moved to accommodate the new 
structure. 

Several new kilns were added to the French China com- 
pany’s plant last summer, 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 

HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 39-41 West 
23d (St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, 39-41 West 

23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

MOGI, MOMONOI & CO., 105-107 East 
164th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Earthenware and 
Phone, Madison 


and 


ines eel 


“Haviland China” 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Gramercy 6626. 


The Fifth Avenue 
Building 
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COOPER iu Lee 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 


Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


105-107 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


ee TRADING CO., Inc., 101 Fifth 
ve. 


Japanese 
Brac. 


China, Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ARES Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut’” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


eet & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS PROSPECT 
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HE steady and gradual slackening of industry and 
trade which first began to be noted several weeks 
ago, still continues with commodity prices of a wide 
rige of items gradually working downward and produc- 
i in many of the basic industries registering a further 
(op for the current week. The reason for this slowing 
i of the Nation’s business machinery is attributed by 
ny to the fact that this is a presidential election year 
al that business, by and large, is disturbed by the politi- 
outlook. While there is no fact upon which to bas: 
5 opinion, it has been reiterated so often that it has 
bn included in the business creed of many, and for this 
son doubtless produces an indirect effect to unsettle the 
bids of many regarding the future. This is about all 
‘influence this “bad business during a presidential elec- 
f1 year,” really amounts to. But this psychological 
sect tends to check initiate and while there is at present 
whing at all the matter with business, there is a good 
Ml in the force of opinion, expressed by a considerable 
tion of the business world to the contrary. 


Ng ANUFACTURING, industry and retail business 
[ in New York is fair but there is a noticeable cau- 
ssness among buyers. Unlike last year, retail buying 
@ been and continues very irregular and fails to come 
| 0 tke expectations of a longer and later Easter season. 
Iwever, the decline in sales from last year is not appre- 
iy large, but it is considered significant by some ob- 
eers that the cautious buying policy so long continued 
he past, has at length found its counterpart in retail 

ng. Weather conditions are undoubtedly responsible 
Othe decline in retail sales this spring, as much as any 
r factor. This decline as reflected in department 
2 sales in the New York district amounts to about 


6 per cent. In practically every city decreases in sales 
from the figures of a year ago are also reported, the only 
exception being the city of Newark. Taking the sales of 
all department stores reporting to the Federal Reserve 
Agents, 


decline in sales, particularly marked in the cities 


of Bridgeport, Conn. Rochester and Syracuse, N. Y., are 


about 10 per cent below the figures for last year. 


TOCKS of goods on hand, as of April 1, ran about 5 

per cent larger than last year, the same increases 
being reported February 1 and March 1. During the first 
quarter retail sales averaged about 5 per cent larger than 
last year and the average turnover remained unchanged at 
3% times a year. During March the average sales check 
was $2.58 which is about 4 per cent smaller than for last 
year, Sales by leading mail order houses were 7 per cent 
smaller in March than for the same month a year ago 
and this is the first time in two years that sales have 
fallen below the corresponding month of the previous year. 
Wholesale trade was also less active than a year ago. 


N the crockery and glassware trades, a satisfac*ory vol- 

ume of business is reported but the consensus of 
opinion is to the effect that business has been slowing 
down for the past few weeks. In fact, some factories are 
now producing faster than warranted by the immediate 
demand. Glassware is a shade better so far as demand 
goes, being strengthened by the seasonal demand for 
soda fountain glassware, and refreshment goods which 
has been reported in many quarters as being exceptionally 
good this year. On the whole, business and trade is in 
good shape, and only the political situation with economic 
muddling by Congress and the European situation, are 


just now retarding factors. 
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Convenience of Public Demands Standardized 
Layout of Departments to Serve Customers 
Promptly and With Economy, and All Stores 
Should Group Stocks This Modern Way 


OTTIUVTAIUTAALULHAUOLHTRELOU LULA TULUM LLLUOHULULLICOULLUGLLCGLLLCELLOLEA LA 


HE layout of departments in a department store 
has now become fairly well standardized, the gen- 
eral principles having been established through 

jong experience and a wide study of consumer reactions 
and preferences. These are outlined in a study just com- 
pleted by the Bureau of Research and Information of the 
National Retail Dry Goods Association. The general prin- 
ciples, it is pointed out, are naturally subject to individual 
limitations of construction, number of floors, lighting ee 
cilities and the conditions existing in completing stores. 
The main rules, however, work equally well for the small 
store as for the large one. 

One of the first things that must be taken into considera- 
tion in arranging departments, the bureau says, “is the 
grouping of merchandise into its proper classifications. 
The merchant will find that everything sold in his store 
will come under one or another of the following groups: 
(1) Impulse goods, such as toilet articles, etc.; (2) con- 
venience goods, such as umbrellas; (3) necessities, such as 
crockery, glassware, furniture, etc.; (4) utilities, such as 
electrical devices, etc.; (5) art goods, etc. 

Necessities, by their very classification, obviously can 
be placed on the upper floors of a building, because the 
buying public usually makes up its mind in advance that 
it needs certain essentials and is willing to go to any part 
of the store in order to purchase them. In the last ten or 
fifteen years, the largest department stores have moved 
practically all of these departments above or below the 
main floor. 

Impulse goods should be placed along the regular lines 
of traffic within the store so as to catch the eye of the cus- 
tomer as she passes by. The determination to buy such 
articles is made, in a great majority of cases, after the 
customer’s attention and interest have been caught by the 
attractive display. It is important, therefore, that they be 
placed where they will be seen readily by the maximum 
number of people and that their display be as provocative 
as possible. 

Another important factor which the store owner must 
take into consideration in determining the layout of de- 
partments is that traffic usually has a tendency to go to the 
right of a store. This is the result of ingrained habit 
arising from the general principle of traffic movement on 
the sidewalks, streets and roads of this country. Habit 
is a stubborn thing. It is distinctly to the advantage of 
the merchant to profit by one when it comes into his 
store. 

Still another factor that has to be taken into considera- 
tion: in store layout is the relation to other stores 


in the vicinity. At first thought this may not seem 


Sixteen 


very important, but if other stores are carrying mef- 
chandise more conveniently located than it is in your store, 
then, of course, the public will naturally form the habit of 
going to the other stores to make purchases. It is natural 
in all of us to follow the line of least resistance. This 
consideration does not apply in the case of necessaries so 
strongly as it does in the case of convenience, utility and 
luxury merchandise. 

In gauging the efficiency of the store plan, it is possible 
to follow certain well-defined principles which have been 
laid down by students of store arrangement. Briefly, the 
ideal plan should provide : Efficient display of merchandise, 
convenience of the customer, a correct location of depart- 
ments, proper correlation of merchandise, a minimum num- 
ber of simple type of fixtures, minimum inventory con- 
sistent with complete lines, maximum efficiency of sales 
space, minimum number of sales persons and ease of floor 
supervision. 

In the practical working out of these principles, many 
merchants are turning to the use of fixtures that place the 
merchandise within easiest reach and view of the customer. 
The use of cumbersome merchandise cases and of glass 
covered fixtures is being discarded for many lines of 
merchandise. 

A large percentage of the wares to be displayed may 
be placed in plain view and arranged so as to permit in- 
spection and selection without the necessity of enlisting 
the services of the sales force until the customer has de: 
cided to make the purchase. Aside from sale stimulation 
it has been found that this convenient scheme of store 
arrangement permits the use of a smaller sales force with 
a resultant decrease in selling costs. 

In addition to placing the merchandise within easy reacl 
of the prospective buyer, there is a second reason for the 
use of the new low type of fixture. A complete view 0) 
the store is afforded. Thus, a customer standing at ont 
counter can glimpse the offerings of the other counter: 
further away, and the likelihood of her being drawn t 
other parts of the store is greatly increased. Linked wit! 
a generous distribution of attractive displays which sety 
to lure the customer’s interest, the advantage of the newe 
type of fixtures over the old, which tend to wall in thi 
customer and obscure the premises, is apparent. 

Another feature is found in the new theory of arrange 
ment of sale merchandise and the quicker-selling lines 
This new theory maintains that these lines be placed awa} 
from the front of the store, so that the slower-selling line 
between them and the entrances may benefit by the greate 
circulation of prospective buyers the busy centres induces 
In addition to placing this merchandise well to the reat 
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merchants are arraying the pathways to it with well-dis- 
played offerings of what may be termed non-spontaneous 
goods. 

The result is to decrease sales in the spontaneous lines, 
but at the same time to increase turnover in the non-spon- 
taneous merchandise. This obviously is desirable and prof- 
itable. Of course, a great many stores still carry the 
rapidly moving goods near the entranceway, rightly as- 
suming that greater sales in these particular lines will thus 
be realized. The number of merchants following this latter 
principle is, however, gradually diminishing. 

Specific suggestions regarding departments may be 
“made as follows: Fitting rooms, alteration and work 
_rooms should be located in close proximity to their re- 
'spective departments. This prevents a loss of time by 
employes which in the aggregate becomes very serious to 
the store owner. Stockrooms should be eliminated as far 
,as possible in order to reduce inventories. When there 
‘is no place to store accumulations, overbuying becomes less 
attractive. The resultant small stocks mean fresh active 


| A 
|merchandise. 


‘Business Depression Not Serious, Says Federal 


| Reserve 
March business conditions showed indications of a 
\ 


slackening in commercial development in all basic lines 


‘except building construction and production of steel ingots, 


‘the Federal Reserve Board said in an industrial summary. 
The depression, in view of officials here, is not serious. 
“Production of basic commodities decreased during 
March,” the board’s statement said, “and there was a re- 


cession in wholesale prices. Distribution, both wholesale 
and retail, showed less than the usual seasonal increase 
and was smaller than a year ago.” 

_ The board’s calculations showed a 3 per cent reduction 
in production in March, and informal advices in govern- 
ment circles were that the rate of decrease was sustained 
nthe early part of the month. 

' “Output was reduced in most industries,’ the statement 
added, “and the decreases were particularly large in mill 
-onsumption of cotton and production of bituminous coal 
ind copper. Daily average production of steel ingots, 
1owever, was larger than in any previous month. 

“The level of factory employment was unchanged, but 
iome curtailment in working hours was evidenced by a 
ecline of 1 per cent in average weekly earnings. Contract 
twards for new buildings in March reached the highest 
otal value on record, owing chiefly to a large increase 
in the New York Federal reserve district.” 


Japan’s Foreign Trade 
Exports of pottery products from Japan to the United 
States for the six months ending June, 1923, were valued 
4,153,117 yen; glass products, 202,116 yen; lamps and 
arts, 506,579 yen; toys, 1,248,003 yen. 


Toy Trade Prospects Not So Good As Last 
Year 

Conditions in the toy world do not seem to be quite as 
good as they were last year, according to statements of 
several important manufacturers. Evidently toys go in 
cycles—a year of advance buying alternating with a year 
of waiting, with a grand scramble for merchandise at the 
end. Year before last buyers had such a disastrous ex- 
perience in holding off their orders that last year they ar- 
rived early in the market, placed their purchases and found 
toward the tag end of the season that there were still 
plenty of toys to be had. This year it seemed they are 
going to be coy again and drive the manufacturer to the 
verge of distraction by playing a waiting game. 

The Toy Fair in New York was swiftly followed by 
the one in Chicago, extending well into this month. Many 
New York exhibitors, who refrained from participating 
in the actual Toy Fair here because of the fact that they 
had ample space in their own showrooms, have taken to 
the road, and are exhibiting at the Chicago show, 

Some of the novelties promise to be such good sellers 
that 1t would seem advisable to place early orders to make 
sure of deliveries. Instead of the ingenuity of the toy 
inventors having been complete’y displayed at the Tov 
Fair, it seems that only the beginning of it has been 
touched. New toys are appearing every week, and some 
of them are surprisingly original. 


Butler Bros, Discontinue Lines to Aid Public 
Welfare 

A notable example of sacrificing sales volume and profits 
in behalf of the public welfare is presented in the action 
of the great wholesale mail order house of Butler Bros., 
in discontinuing the sale of revolvers and other pocket fire- 
arms in all of their establishments—in New York, Chicago, 
St. Louis, Minneapolis and Dallas. We understand that 
the firm has handled such goods for a period of forty 
years and that the sales during the last decade alone have 
aggregated $1,500,000. Yet the May issue of the firm’s 
general monthly catalog will contain no offerings of fire- 
arms of the above character, and the same will be true of 
all subsequent catalogs. 

Our readers doubtless wiil join us in regarding the action 
of Butler Bros., as a great public service, since it is the 
pistol which figures most frequently in murders, hold-ups 
and other crimes involving violence. It is, moreover, the 
firm belief that promiscuous carrying of concealed weapons 
is against public interest, which has induced the firm to 
take this action. 


“Truth in Advertising” Bill Lacks Teeth 


A bill for “truth in advertising” recently became law in 
South Carolina, having been signed by the Governor of 
that State. The measure was sponsored by the South 
Carolina Retail Merchants’ Association. Whether the law 
will have the desired effect remains to be seen, since it 
has the feature which has done so much to nullify a similar 
act in other States. That is to say, the law provides that 
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“any person, firm, corporation or association who know- 
ingly, with intent to sell or in any way to dispose of mer- 
chandise,”” etc., “makes, publishes, disseminates, circu- 
lates,” plus more legal verbiage, “and advertisement of any 
sort regarding merchandise,” etc., “which advertisement 
contains any assertion, representation or statement of fact 
which is intentionally untrue,” shall be deemed guilty of 
a misdemeanor, and be punished by fine or imprisonment. 

Experience has shown that it is seldom, if ever, pos- 
sible to prove that a merchant or other person has inten- 
tionally’ published or caused to be published in his ad- 
vertising a statement which is untrue. He can claim that 
he did not know, or was misinformed. As a result, laws 
against fraudulent advertisements in which those words 
are used have been found, as the phrase goes to “have no 
teeth in them.” The New York State law was amended 
some years ago so as to put teeth into it, and while there 
are, counting the new South Carolina statute, sixteen 
States which have enacted the imperfect and practically 
useless law above described, these are thirteen other 
States which have on their statute books an anti-fraudu- 
lent advertising law which works, because its framers were 
careful to omit the words “knowingly” and “intentionally” 
in such passages as those to which our reference is made. 


Canadian Store Adopts Novel 
Truck Service 

All merchandise brought to Henry Morgan & Co., Mon- 

treal, Canada, in its own vehicles is brought to the re- 


Receiving 


ceiving room right in the vehicle. The building, which was 
built last year, is equipped with elevators capable of taking 
a large truck to the upper floors. Thus, the merchandise 
is unloaded directly from the vehicle into the receiving 
room. 

This method saves much handling of goods. Under 
ordinary methods the merchandise would be loaded onto 
the vehicle at the wholesale house, pier, or railroad yard, 
brought to the store, and unloaded on the sidewalk. From 
here the goods would have to be trucked to the elevator 
and loaded thereon. They would then be unloaded at the 
designated floor and again trucked to the receiving room. 
Now they are loaded on the truck at the pier or railroad 
and taken direct to the receiving room without only one 
handling. 


Interstate Council to Meet in Chicago in July 

The next convention of the Interstate Merchants Coun- 
cil will be held at the La Salle Hotel, Chicago, July 29 
and 30. The entire top floor of the hotel has been re- 
served for the gathering of merchants, 

In a communication just sent to the members they are 
asked to send in ideas and suggestions for building the 
program. This plan was tried out with considerable suc- 
cess, in a small way, on the last convention and the entire 
program for the July convention is open for building by 
the members themselves. In this way the needs of the 
moment are cared for and the members hear a discussion 
of the problems most interesting to them. 


The Quota Bonus Plan for Stores 

In an interesting outline of the working details of the 
Quota Bonus Plan now in use in the big department store | 
of Jordan Marsh Co., Boston, H. D. Gillis, in a recent. 
issue of System, says in part: ; 

Our quota bonus plan has been in force for seven years. 
In that time it has given our salespeople a tangible in- 
centive to increase their sales. 

The quota is made up in monthly periods based pri- 
marily upon the preceding five years’ average salary per- 
centage of sales. Although we say five years we do not 
keep strictly to this rule, for we sometimes adjust bases 
upon combinations of two or more years, At the same 
time, we seldom go out of the range of the actual wage 
cost of a department in making up its quota. 

Thus, if a department wage cost to sales averaged 6 per 
cent for a particular month a quota based upon a wage of 
$18 per week would figure $300. Consequently we would 
expect a salesperson to sell $300 to earn a wage of $18 at 
6 per cent. As an incentive to cover this quota we in- 
stalled a bonus system called the “quota bonus.” To some 


departments where the sales volume is large we pay a 
bonus of 2 per cent on all sales in excess of a quota. We 
pay on up to 6 per cent for other departments, according 
to the nature of their business. . 

We started this plan about the first of January, 1917, 
and since that time we have experienced many changes. 
As certain difficulties arose, we had to adjust our plan 
to fit conditions. To illustrate, at first we gave certain 
departments a single quota or a quota based upon one cost 
for all workers in the department, but we found that some 
salespeople would receive quite a considerable bonus while 
others would scarcely receive anything. This was 
smoothed out by basing quotas in a department on loca- 
tion. Each location quota is based upon the sales cost 
in the same manner as the whole department was previ- 
ously estimated. By doing this all workers were given 
an equal chance to earn the quota bonus. 

The quota brings before all salespeople the amount of 
sales expected, for we issue a monthly tally card showing 
their daily quotas for the month as well as the total quota 
expected for all working days in the month. Thus sales- 
people are made to feel their responsibility and their in- 
terest is stimulated by the chance of making extra earnings 
by means of this bonus. : 

We have found that the best way to keep up interest 
in the plan is to send out a monthly quota card every 
month to all salespeople and to allow them to determine 
their own bonuses. This card—it is shown on page 82— 
tells how to record sales daily, and how to figure the 
quota-bonus at the end of the month. It serves other pur- 
poses; it is a constant reminder of daily and monthly 
quotas, and thus is a continual incentive to increase volume. 
At the end of the month it is turned into the quota-bonus 
department and is kept as a record of individual sales. 

By this plan, we have paid extra wages to all workers 
according to their ability. Adjustments are made from 
time to time to some workers who have special duties 

(Continued on page 24) 


FTER returning from a two weeks’ visit to 


Atlantic City in company with Mrs. Clarke, 
Harry S. Clarke, sales manager for B. Tomby, 
Inc., returned to his desk the latter part of last week 
and is now making preparations to sail for Europe 
on May 10th for a visit to the factories represented in 
this country by the Tomby concern. 
Justin Tharaud is devoting his time this week call- 
ing on the trade in Philadelphia, Baltimore and Wash- 
ington. 


“Lou” Reizenstein arrived in New York on Monday, 
preparatory to sailing for Europe aboard the Franconia 
on Wednesday on his annual buying trip. 


Geo. H. Service with Josiah Wedgwood & Sons, Inc., 
of America, is planning to sail aboard the Celtic on 
May 3rd for a visit to the Wedgwood factory, in Eng- 
land. Mrs. Service will accompany him. 


Charles H. West, president of the Westmoreland 
Specialty Co., Grapeville, Pa., arrived in New York 
last Friday to attend the funeral of Wilbur E. Pom- 
eroy of the Horace C. Gray Co. Joseph Levy of the 
Lewis & Neblett Co., Cincinnati, O., also arrived on 
Saturday morning to attend the funeral. 


Charles A. Postley & Son are this week removing 


to their new salesrooms 35 West 23rd St. 


The Roseville Pottery Co., is removing this week 
to their new salesrooms at 18 West 23rd St. 


A. J. Strikow, head of the Hopewell China Corp., 
Hopewell, Va., is now on a two weeks’ tour of the 
East calling on the trade in the interest of the fac- 
tory. 


Eugene Fondeville, head of A. J. Fondeville & Co., 
arrived home on Wednesday aboard the Olympic, after 
spending three months on a visit to the factories repre- 
sented in this country by his concern. 


E. W. Hammond is spending this week on a visit 
to the Knowles, Taylor & Knowles factory, East Liver- 
pool, O., which he represents in the local market. 


H. Benedikt left on Monday to spend the balance 
of the week visiting the plants of the W. S. George 
Pottery Co., East Palestine, O., and the Canonsburg 


Pottery Co., Canonsburg, Pa., both of which he repre- 
sents in the local market. 


Lee Moses, buyer for Frederick Loeser & Co., Brook- 
lyn, and who has been in Europe for the past three months 
on a buying trip arrived home this week. 


H. W. Jackson of the Jackson Vitrified China Co., 
spent three days in New York last week, calling on the 
trade with his New York representatives, Vail & 
Young, and arrariging to supply the latter with new 
samples, when they remove on May Ist, to their new 


salesrocms, in the Fifth Ave. Bldg. 


New Members Elected 


At a meeting of the Board of Management of the 
Pottery, Glass and Brass Salesmans’ Association held 
last Friday non at the Crockery Board of Trade rooms 
two new members were taken into the organization; 
Marion Granville Merchant, assistant buyer for A. 
Eisenberg, Inc., Baltimore and Fred’k. Stewart Oliver, 
ofice manager for Demarest Publications, Inc., pub- 
‘ishers of the CRocKERY AND GLASs JOURNAL. 


M. S. Benford to Remove 


M. S. Benford, manufacturers agent, representing 
the Anchor Mfg. Co., and several other lines will on 
May lst, remove to the Frank M, Katz building, at 
22 West 23rd St. where he has leased very spacious 
and attractive quarters on the 4th floor of the build- 
ing which gives him over three times the space he now 
occupies. 


New Macy Addition Adds 114 Million Square 
Feet to Big Store 


The nineteen-story addition to R. H. Macy & Co., Inc., 
was opened to the public Tuesday with the completion of 
the main floor of the new building. The structure has 
many of the most modern devices for department store 
service. By the expansion the combined floor space totals 
1,500,000 square feet. 

The West Building, as the new structure will be known, 
extends from Thirty-fourth to Thirty-fifth Street. It is 
connected with the present store on the various selling 
floors, but has its own system of elevators and escalators. 
Merchandise, incoming and outgoing, can be moved inside 
the building by big spiral chutes. Facilities have been 
provided for 10,000 employes. 


Nineteen 


Twenty 


CROCKERY AND GLASS JOURNAL 


May 1, 1924 


Trade Shocked at Passing of Wilbur E. 
Pomeroy 

A sense of profound sorrow prevailed last Friday morn- 
ing, when the local trade learned of the passing on Thurs- 
day night, April 24th, of Wilbur Edward Pomeroy, trea- 
surer of the Horace C. Gray Co., at his home, 45 West 
11th St., New York. The news came as a great shock, 
for no one outside of his office knew that he had been ill. 
He had been at his office attending to business as usual 
on the previous Saturday and when he left for home 
that night, he seemed to be in the best of spirits, as he 
wished the concerns employees a happy Easter. That 
night he started with his wife and mother to attend the 
theatre, but on their way noticing he was feeling ill, they 
persuaded him to return home. Going immediately to 
bed upon his arrival there, he became rapidly worse, until 
the end came on Thursday night at five o’clock, the cause 
being acute diabetes. Mr. Pomeroy who was only 42 
years of age, will be missed by an unusually wide circle 
of friends in the trade, who regarded him very highly, 
through appreciation of kis exceptionally fine qualities. 


Wilbur E. Pomeroy 


He was honorable to a degree and most unselfish in his 
kindness and consideration toward others. Mr. Pomeroy 
was born at Grand Rapids, Mich., his early boyhood being 
spent in Denver, Colo., as well as in Parkersburg, West 
Virginia where his father was engaged in the oil business. 
He received his schooling at the historical Moravian school, 
the Nazareth Military Academy, Nazareth, Pa. Here he 
distinguished himself as the gold medal student of the in- 
stitution, not only standing highest in his studies, but in 
athletics, deportment, etc. After leaving school he re- 
turned to his home, kis family having in the meantime, 
removed to Cincinnati. Here he engaged in business for 
himself for a while, and later went with the Cincinnati 
Water Works, where he held the position as chief clerk, 
up to the time he came to New York in 1911, to join the 
Geo. Borgfeldt Co. sales staff, having received his initial 
experience in the china and glassware business in the con- 
cerns cut glass department. Being a natural born sales- 
man his ability was soon recognized and he made unusual 


progress. Being a former friend in Cincinnati of Horace 


C. Gray, who was also at this time with the Borgfeldt 
organization, in charge of the domestic china department, 
the latter persuaded him to become associated with him 
in starting in 1914 what is now one of the best known 
factory representative concerns in New York, the Horace 
C. Gray Co. When Mr. Gray became ill about five years 
ago Mr. Pomeroy assumed complete charge; of the busi- 
ness. Mr. Pomeroy leaves besides a widow, his mother, 
who now resides in New York and one sister of Portland, 
Oregon. The funeral was held at one o'clock last Satur- 
day, at the Campbell Funeral Church, 66th St. and Broad- 
way and internment was at Woodlawn Cemetery. Among 
those who attended the services were: E. W. Hammond 
and Mrs. Hammond, D. Carlton Tracy and Mrs. Tracy, 
Clifford Newland and Mrs. Newland, Mrs. Horace C. 
Gray and her daughter Mrs. Paul Ely, Chas. H. West, 
Joseph Levy, Paul Scknelock, Carl Solomon, D. King Ir- 
win, Max Herbert, Julius Rosenfeld, Frank M. Katz, L 
Dalsimer, the office staff of the Horace C. Gray Co., con- 
sisting of, the Misses Minnie Walters, May Sullivan, Elsie 
Kesztler and Carl Bethman, Paul Fueslein, Raymond Wal- 
lace and Edgar Powell. Howard R. Handy of the P t- 
tery, Glass & Brass Salesman and F. Calvin Demarest of 
the CrocKERY AND GLAss JOURNAL also attended. Mr. 
Pomeroy’s death will necessitate practically no change in 
the conduct of the business of the Horace C. Gray Co., 
Miss Minnie Walters will assume charge of the office a 
place she has virtually held most efficiently, for some time, 
or since Mr. Pomeroy suffered a nervous break dow. 
In addition to the present force, 
after a much needed rest, Mrs. Pomeroy, widow of Mr. 
Pomeroy and secretary of the company, will join the 
office staff. Having formerly been in the office as assis- 
tant to Mr. Pomeroy, she is thoroughly familar with every 
detail of the business. 


about two years ago. 


Wooiworth to Open Second Store on Fifth 
Avenue 


The F. W. Woolworth Company has arranged to take 
over the lease which it obtained in 1922 on the northwest 
corner of Fifth Avenue and Thirty-fifth Street on May 
1, five years earlier than the lease originally provided. 

Maillard’s, the Fifth Avenue establishment of Henry 
Maillard, chocolate manufacturer, which now occupies the 
premises, will close the store on Monday April 28, ac- 
cording to C. L. Gleason, Vice President, consolidating it 
with Maillard’s new store at 387 Madison Avenue, at 
Forty-seventh Street. 

Woolworth’s expect to be ready to open the store here 
by Aug. 15. One of the company’s standard stores will 
be installed, it is understood. 

With the opening of its store, the F. W. Woolworth 
Company will have a second store on the avenue between 
Thirty-fourth and Forty-second Streets. 

The other store was established several vears ago on the 
southwest corner of Fifth Avenue and Forty-first Street, 
immediately across from the Public Library. 

The lease, which was signed in September, 1922, on 


May 1, 1924 


CROCKERY AND GLASS JOURNAL 


Twenty-one 


the Thirty-fifth Street property, called for the possession 
by the lessee on Aug. 11, 1929. The lease was to run for a 
period of twenty-one years, with the option of one twenty- 
one-year renewal. 


Buyers in New York 
Aprit 26TH, 1924 
E. M. Kotz, housefurnishings, The E. M. Kotz Furniture Store, 
Syracuse, N. Y., McAlpin. 
Aprit 29TH, 1924 
H. C. Andrews, house furnishings, W. R. Zollinger Co., Canton, 
()hio, 105 Grand St. (Jay Co.). 
Aprit 30TH, 1924 


Miss Nugent, toys, Kaufmann’s Dept. Store, Pittsburgh, Pa., 
1261 Broadway. 

E. Alkemeyer, china and toys, E. Alkemeyer Co., Houston, 
Texas, 38 Lispenard St. (M. Brooks). 

T. Houston, toys, Woodward & Lathrop, Washington, D. C., 
370 7th Ave. (Room 1701). 


Kresge Store Head Marries Former Model 


Sebastian S. Kresge, of Detroit; wealthy owner of five- 
and-ten-cent stores, and Miss Mabel Doris Mercer, a 
daughter of Captain George A. Mercer, of Pittsburgh 
were married at noon April 24, at her apartment at 275 
Central Park West. In the marriage license obtained on 
Tuesday Mr. Kresge’s age was given as fifty-six and 
Miss Mercer’s as thirty-one. 

Mrs. Kresge formerly was on the stage and for a 
time was a model. Her father at one time was superin- 
tendent of county buildings at Pittsburgh. 
ing Pittsburgh she became engaged to Carl Borntraeger, 
of Pittsburgh, but the engagement was broken off when 
her family objected. 

Her first stage engagement in New York was in a 
minor part in “The Earl of the Girl,’ which she gave 
up to resume her studies at an Episcopal school at Ger- 
mantown, Pa. Later she was married to Percival Hardin, 
publisher of The Club Fellow, from whom ske was di- 
- vorced in 1919, 

Mr. Kresge’s first wife divorced him last January 
and obtained the custody of their two children. In her 
complaint she charged cruelty. 
Mrs. Kresge, who was Miss Anna Harvey, said she helped 
him build up his chain of stores by working as cashier 
in one of the first that he opened in Memphis. 


3efore leay- 


During the proceedings 


Grand Opening of New Rich Store a Big 
Event 

When M. Rich & Bros. Co., Atlanta, Ga., recently 
opened their new store building, an entire day was given 
over to visitors’ day. 

The building is six stories high and a basement, and 
covers a plot of ground facing three streets. There is 
a frontage of 200 feet on one street, 120 feet on another 
and 100 feet on a third street. There are four large 
entrances to the store, two being on the main street and 
one each on the side streets. Wide aisles and lofty ceil- 
ings predominate. The main floor is of marble, with fix- 
tures of walnut. There are five large passenger elevators. 


The first floor is given over to all small wares depart- 
ments and on the fourth floor there is a travel bureau, 
the interior decorating department and the china and glass- 


ware departments. There also is a hospital with a nurse 


in attendance. 

On the sixth floor there is a large tea room furnished in 
blue and with a large banquet room adjoining it. The 
rest of the floor is occupied by the mail-order and adver- 
tising departments, the card writing room, employees’ rest 
and lunch rooms and stock rooms. The receiving depart- 
ment is located adjoining the stock rooms. 


Mrs. Zimerman, Mother of East Liverpool 
Correspondent Dies 


Owing to the death of the mother of M. Kk. Zimerman, 
East Liverpool correspondent of the CrocKERY AND GLASS 
JourNAL, the usual pottery news page is omitted for this 
week. Mrs. Zimerman died at the home of her daughter, 
in Pittsburgh, last Friday, at the age of 75, and burial 
services were held in Steubenville, on Sunday afternoon. 


Trade Slack in West 


Reports of business conditions in the West, as presented 
in the monthly. bulletins of the Chicago and Minneapolis 
Federal Reserve banks, show merchandising and industrial 
activity slackening. Some confusion in tendency in the 
marketing of agricultural products is noted and a tapering 


- (Continued on page 31) 
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The beautiful colors of the Orient are com- 
bined in our display of Waterproof Beach 
Parasols. Sizes 31 to 35 inch spread. 


TTOTVATTTUUUUULULLORUOLUORUUURRUA CULL E CO 


Full assortment of Paper Lanterns for 
decorative purposes. Packed 25 to a box (6 
assorted shapes and colors). All sizes. 


Taiyo Trading Co., Inc. 
101 Fifth Avenue 
New York 
327 West Madison Street 
Chicago 
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LTHOUGH some glass manufacturers announce 


+ 


inactivity in the demand for some lines, as a gen- 
oa eral rule all plants are operating on rather fa- 
vorable production schedules. The lull in the demand for 
some of the lines is said to have been due to the Easter 
season, when women always direct their attention to the 
fabric lines. More or less advance business is on the order 
files of the different factories, and what new business is 
being received shows. however, that the buying interests, 
insofar as the department store trade is concerned, leans 
strongly to merchandise for immediate requirements, and 
that no effort is noticeable where buyers are stocking up, 
so to speak. This would seem to indicaté that the dis- 
tributors are not carrying large stocks, but are rather con- 
fining their attention to such volume that will result in 
quick turnover. All of the manufacturing interests are 
inclined to the view that with the turn of the second 
quarter will come a flood of new business that will insure 
steady operation in all plants during the third and fourth 
quarter regardless of the market. 


That an improvement in the demand for the container 
line is growing is evidenced by the action of the Hazel- 
Atlas Glass Co., Wheeling, W. Va., a few days ago, when 
it issued a call for over 100 of its employes to return to 
work in the Wheeling factory of this interest. The season 
is now at hand when the buyers of containers are an- 
ticipating their summer requirements, and the peak pro- 
duction period in all such plants is very close at hand. 


“We really believe there has been some improvement in 
business during the last two weeks,” remarks F. L. Paul, 
secretary of the Canton Glass Co., Marion, Ind. But he 
adds: “there was a noticeable lull in business during the 
months of February and March. We, however, are op- 
timistic enough to look for additional improvement during 


the second and third quarter as well.” This company is 
active in the manufacturing of tableware, tumblers, con- 
fectioners, photographic and soda fountain glassware, also 


stationers and bird store supplies. 


Announcement has been made that the H. C. Fry Glass 
Co., Rochester, Pa., has retired and canceled $50,000 of 
its first mortgage six per cent bonds due May 1, 1923, in 
accordance with its sinking fund agreement. This pay- 
ment has reduced the outstanding bond debt of the com- 


pany to $550,000. 


“Business with our factory for the first quarter of this 
year was in excess of that volume booked during the 
same period in 1923,” announces the Co-Operative Flint 
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Glass Co., Beaver Falls, Pa. This interest has just placed 
a new color of glass on the market called “Sunset,” which 
was created by it, and the line has made a very favorable 
impression with the trade. Many specialty items are to be 
had in this new offering. 

P. E. McElfresh of New Cumberland, W. Va., who has 
been interested in the glass business at New Cumberland, 
W. Va., has been spending some time at Salem, W. Va., 
planning the organization of a company there to take over 
the plant of the Salem Glass Co. It has been proposed 
to form a company with a capital stock of $150,000 and 
to manufacture lantern globes, chimneys, and a line of 
containers. New machinery will be installed in the Salem 
plant according to the plans of Mr. McElfresh and his 
associates. 

L. V. Gorman, formerly connected with the china and 
glass department of the Kaufmann & Baer store here, but 
now in charge of the lamp department of the Crowley, 
Milner Co., Detroit, Mich., recently “put on” a lamp sale 
that is said to have been one of the most successful of the 
kind ever undertaken in any of the Central States. Be- 
fore Mr. Gorman went with the Kaufmann & Baer inter- 
ests he was assistant to J. H. Harris of the Kaufmann 
Department Store. 


The Economy Glass Co. has established a permanent 
cample room in the Pittsburgh district, and the line is now 
to he found quartered in the Glass and Pottery Building, 
Taberty Ave., under the management of the George R. 
West Sales Co. The complete line of the Economy factory 
is now on display, the arrangement for the Pittsburgh 
sample room having been completed just a few days ago. 
Salesmen for the West interests will show the Economy 
line in a number of states, 


The National Glass & Lens Co. is the name of the new 
manufacturing interest that will begin business at Lancas- 
ter, O., within the next 10 days. This activity will give 
Lancaster three flint glass plants. 


Although the peak demand for glass marbles has passed, 
the demand for this toy line this year is declared to have 
been more pronounced and more active than experienced 
in years. The Arko Agate Co., of Clarksburg, W. Va., 
the only manufacturers of this line in the United States 
has been and is now operating its plant to capacity on its 
entire line of glass marbles and glass balls. 

The United States Glass Co. has just brought out a new 
line of salad plates in three sizes of 644, 71% and 8%-inch 
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and in Aurora, green and canary glass. The tints are not 
overpronounced, and thereby give the specialty a tone 
that is soft and delightful. A new line of crystal glass 
salad plates for cutters has also been added by the 
“States,” 


Pittsburgh glass interests will be represented at the an- 
nual Gift Shop Exposition, which will be staged in the 
Adelphia Hotel, Philadelphia, commencing May 18. The 
George R. West Sales Co. has closed reservations for sev- 
eral suites for its display during this exposition period. 


_Vandever Store to Erect Six Story Building 
The Vandever Dry Goods Co., Tulsa, Okla., will erect 
a new building on a site 60 ft. by 150 ft. The building will 
be six stories high, with a basement. It will be con- 
structed of stone, terra cotta and brick. 
The display windows will extend back 25 ft., 
large island window in the center. There will be an en- 
trance on each side of the island window. There will be 


with a 


three high speed elevators in the building, and all of the 
fixtures and equipment will be new. 


Italy’s Exports to the United States 
For a year 1922 declared exports from Italy to the 
United States of porcelain and china were valued at $5,- 
903. Exports of glassware for the same period amounted 
to $251,796. ee ~ 


FLOWER ARRANGER 
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MeSOY KEE & CO. | 


(Patent Applied for) 


A clever device for the graceful, artistic arrange- 


Chinese Importers of = ment of cut flowers in bowls. 
. e by re p- & d or f of y = - cd SI Ty Ty ih 
Ce elallions Dinnerware y The Flower Arranger not only sells easily by it 
self but will, when properly displayed, stimulate 
Also the sale of flower bowls. Now is the time to dis- 


Piveeands White Canton, China. Nankin and play and push the Arranger. Amateur gardeners 
everywhere are gathering flowers from their own 


Chop Suey China, Tea Sets, Porcelains, Etc. > = ae Cay: Res 
: gardens and will gladly invest in an Arranger which 
: will display their flowers to wonderful advantage. 
The Flower Arranger is manufactured in six 
sizes and finished in six attractive colors—burnished 
= gold, bronze, silver, blue, green and orchid. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


Send at once for “The Trial Assortment” in- 
cluding all sizes and colors. This assortment 
costs you $25 and retails for $50—a real profit 
for an article that is selling so quickly. 


Write for Price List 


Further information and booklet on request. 


SAMUEL EDELMAN 


arian 474 N. Sixth Street 
Philadelphia, Pa. 


Pacific Coast 
Representative: 
HENRY C. HUBLEY 


402 Hibernian Bldg., 
Los Angeles, Cal. 
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Gold Medallion Dinnerware 


CTT TT 


7-9 Mott St. Chinatown New York 


Up Town Salesroom—1263 Broadway 
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The Quota Bonus Plan 
(Continued from page 18) 

that interfere with their selling. For instance, difficul- 
ties sometimes arise in departments where quotas are ar- 
ranged by classes. If a salesperson had a low quota in a 
particular class, and was placed in another class calling 
for more quota, which would give a chance to make money 
too easily, this would create an obvious difficulty. 

Recently we had a case of this kind, which gave some 
cause for dissatisfaction. This particular salesperson was 
told of the change of quota and was given a new card for 
a week, but instead of working only one week she worked 
two weeks on the same kind of goods, and because her 
card did not say two weeks she applied the small quota 
to her previous class, which was smaller, to the sales of 
the class in which she was working, thus expecting a much 
larger bonus than she should receive. 

Obviously the quota did not come to the attention of the 
worker in a practical sense, because if a quota was given 
for one of the weeks in the same month the same quota 
should also apply to the second week for selling the same 
kind of merchandise. 

A quota is given out in many departments by classes, 
or location, because of the division of merchandise and be- 
cause salespeople who are stationed in these particular 


groups cannot sell anywhere else. Consequently, it is 
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SPaso, Savo 
Ice Box Dishes 


—Do away with a conglomeration of broken or chipped dishes 
Sanitary—space savers—durable—economical. Complete set of 
four as shown above—75c (list price) East of the Rockies. 
LIBERAL DEALER DISCOUNT 

Two each of two sizes—314x4%x2% and 414x7142x2%4—Crystal 
lime glass—the best seller. Made also in Fry’s Pear] Oven 
Glass which is guaranteed not to break from heat or cold 
-at higher list price. 

Each dish fits perfectly on top of the other, having openings 
at side for proper ventilation. No slipping or sliding. 


BIG LEADERS. EVERY HOME IN YOUR TERRI- 
TORY NEEDS AT LEAST TWO SETS 


We furnish counter ecards and other advertising. — 
Write your jobber or direct for dealers’ proposition—NOW'! 


SPACE SAVER [ISH (@. 


60 East Lake Street Chicago, IIl. 


Factories in Pennsylvania and Indiana 


ESM Css 
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only fair to base a quota on the past sales experience of 
these groups separately. 

We are constantly on the watch to give all salespeople 
an equal chance to make a bonus. The plan makes them 
more content with their jobs while at the same time re- 
sulting in increased volume. We started it at a time when 
wages were on the increase end, while we were willing 
to increase wages, the plan was primarily intended to stim- 


ulate sales. It has materially done so. 


Roach-McLymont Occupies New Building 

Having for its slogan, “The Store That Serves Ten 
the Roach-McLymont Co., Del Rio, Tex., re- 
It is a modern depart- 


Counties,” 
cently moved into its new building. 
ment store and the china and glassware and housefurnish- 
ings departments are thoroughly up to date. We are in- 
formed that sales for last year amounted to over a half 
million dollars, which is more than double the sales of the 
All of the fixtures on the main floor are 
Glass floor 
The street floor measures 160 by 125 


store in 1915. 
restricted to a height not exceeding 4% feet. 
cases are the rule. 
feet, the second floor 50 by 120 feet and the basement has 
the same dimensions as the second floor. A complete cash 
register system has been installed. . There are two eleva- 


tors. Drinking fountains with cooled water are located in 


convenient places. 


The Tumbler with 
Every Advantage 


The specially designed Economy 
Tumblers cannot be nested, edges 
cannot touch and chip, with plenty 
of weight in the bottom making 
them hard to upset. Used in the 
finest homes, restaurants, hospitals 
and hotels with every user a 
booster. Fine lead blown glass. 
Table size in 18 doz. barrels and 
6 doz. cartons. 


Write for a sample 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Torlotting Showing New Short Lines in Gouda 
Ware 


From the famous factory which manufacture the well 
known Gouda art pottery lines, E. Torlotting, 35 West 
23rd St., has just unpacked a selection of patterns in the 
new Gouda short and dinnerware lines. Formed on a 
fine quality cream earthenware body, the shapes are grace- 
ful and distinctive and the hand painted decorations in- 
clude a pleasing variety. Of particular .interest is the 
showing of 23-piece sets carried in open stock. One 
treatment in the peasant type, consists of a bold floral 
pattern, including flowers in red, yellow and green, out- 
lined in black and finished with yellow edge band and 
yellow knobs. Employing a similar striking motif is a 
pattern of large yellow flowers with leaf ornaments in 
brown, strikingly outlined in black and finished with black 
edge band, striped handles and black knobs. Obtainable 
in open stock tea sets and also in dinnerware on import, 
are two very attractive Old Dutch patterns. These consist 
vf a wide border, broken by large oval medallions, trar- 
ing graceful groups of floral sprays and finished with an 
inside border of broken radiating lines, which forms an 
unusually effective center decoration. The coloring is a 
soft, Delft blue, enhanced by a matt glaze effect which 
strikes an original note. In St. Louis crystal, the new 
things include decanters in cut crystal and several num- 
bers in cased glass, in ruby, royal blue and green and a 
strikingly beautiful console set in royal blue and gold. 
In toilet bottles and colognes, a comprehensive selection 
in many sizes in frosted glass, decorated in gold, red, blue 


and yellow are conspicuously beautiful. 


New Numbers in the U. S. Glass Co.’s Fancy 
Lines 

Among the novelties in fancy colored glassware, two 
new numbers of the United States Glass Co.’s line, dis- 
played by E. T. W. Craig, New York representative, 1107 
Broadway, are decidedly appealing in both form and color. 
Designed in the popular modern Colonial period are wall 
sconces, with a clever and convenient hook on the back 
by which they may be easily suspended on the wall. Ob- 
tainable in a range of the most wanted color and in satin 
finish, these decorative pieces for the home are most ap- 
pealing in amber, black, jasper, amethyst, royal blue and 
canary. Likewise shown in the same range of attractive 
colors-is a graceful wall pocket, with back punched for 


convenient hanging. 


Pitcairn Display of Belleek Ware An Out- 
standing Feature in Market 


Representing in this country the famous Belleek Porce- 
lain Works of Ireland, the display of this famous ware 
in a special room arranged for this purpose by the Wm. 
S. Pitcairn Corp., 104 Fifth Ave., forms one of the most 
interesting exhibits in the local market. The line, which 
is a very large one, is a unique exposition of the highest 
attainment of the potter’s art. The showing of fancy 
baskets embraces an extensive selection. These twig 
baskets are shown in round, oval and fancy shapes, with 
and without covers and many are elaborately ornamented 
with porcelain roses of exquisitely fine workmanship. Of 
special interest to buyers are the special assorted packages, 
which include open work baskets in various sizes and 
shapes in both elaborate and simple designs. In tea ware 
a number of original Celtic designs are shown, and a 
charming -number, embossed in basket-weave, decorated 
with green shamrock sprays, and glazed with the deep, lus- 
trous glaze for which this ware is famous, are rarely beau- 
tiful. Among the interesting offerings are special assort- 
ments in this decoration, including individual dishes, 
Also numbered among the Belleek 
short lines are assortments of plates, and odd pieces such 


Sugars, creams, etc. 


as biscuit jars and honey jars, decorated with shamrocks 
and bees. 


Store Managers Meet in May at Buffalo 


Having decided to hold a two-day convention May 12- 
13 has been set for the first annual convention of the 
Store Managers Division, a group recently formed by 
the National Retail Dry Goods Association. The Hotel 
Statler, Buffalo, is the place. The Division membership 
is to be composed of general managers, assistant general 
managers, Operating managers, store managers, gen- 
eral superintendents, superintendents, personnel man- 
agers and service managers. Its purpose is to pro- 
vide a clearing-house for the discussion of store man- 
agement problems, and to build a better relationship be- 
tween the store, its customers and employees, so that the 
store may operate more economically and profitably. 

At the coming convention among the topics to be dis- 
cussed are cash systems, personnel problems, accommoda- 
tions for customers, buildings and their equipments and 
protection, etc. 

The committee having charge of the organization of the 
Store Managers’ Division includes Richard E. Steed, the 

(Continued on page 30) 
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WEST ROXBURY, 
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T the Home Beautiful Exhibition this week at 

Mechanics Building there are notable displays 

by the Temple Lamp Shade Co., A. Lowen- 
stein & Sons, the Atherton Furniture Co. of Brockton 
(representing stores in eleven cities), Kincaide’s of 
Quincy, Drake & Hersey Co., Osgood, Derby-Made 
Furniture and Allen-Hall Co. C. F. Hovey’s has an 
inviting “House that Budget Built.” 


A prominent Lawrence dealer in kitchen furnish- 
ings and crockery describes business as “good,” which 
is the most encouraging statement about the local sit- 
Practically 
everyone we have interviewed says business is quiet. 


uation we have heard in some weeks. 


Robert W. Corey has some new tea sets and salad 
and mayonnaise sets from the Steubenville (O.) Pot- 
tery Co. The former are rose or deep yellow, with a 
centered basket and black borders; or in two-tone 
lustre, colors combined being tangerine and mother 
of pearl, yellow with rose tinting and yellow with 
light blue. The salad sets are in mother of pearl, 
edged with black. There are also new bird of para- 
cise and chintz patterns. Mr. Corey is showing from 
Bryce Bros. Co., crackled iced tea sets in crystal, solid 
colors and combinations of crystal and blue or green 
or amberosa. From the same manufacturers are some 
very fine examples of stemware and pitchers repro- 
ducing old Waterford shapes and cuttings. 


Francis J. Carr, treasurer of Jones, McDuffee & 
Stratton Corp., is among the first delegates to be reg- 
istered for the Eleventh National Foreign Trade 
Convention, to be held in Boston June 4, 5 and 6. 


George H. Wood, buyer of china, glass and gifts 
for R. H. Stearns Co., sailed for England several weeks 
ago and is expected back in May. 


Miss Evelyn Anderson, manager of the department 
of glass and art wares at Jordan Marsh Co., sails this 
Saturday on the Ansonia for her annual trip to Eu- 
rope. She has just returned from Japan and China. 
S. M. Averill, buyer of lamps, is now in Europe, hav- 
ing sailed two weeks ago. There is a new assistant 
manager in the china department, J. C. O’Connor. 


Robert C. Fenton of the Fenton Art Glass Co., 
Williamstown, W. Va., spent last week in Boston 
with his agents, H. P. & H. F. Hunt Co. Among the 
new displays of Fenton wares are some highly attrac- 
tive salad and ice cream sets, and water sets in plain 
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topaz, optic, and Venetian blue, with pitchers in bar- 
rel and Touraine shapes. 


Joseph W. Wallace, who came recently to Mitchell 
Woodbury Co. from Jones, McDuffee & Stratton, and 
was at one time in the hotel department of Morandi- 
Proctor, was back at his desk Monday after a trip 
with Herbert M. Ford to Pittsburgh, Cleveland, E. 
Liverpool, Chicago and a week in New York. 


Visitors to Boston last week included E. Boyden 
Taylor, buyer of the Boston Store, No. Adams, and 
George E. Cornwell of George E. Cornwell & Son, 
Wareham. 


P. J. McCarthy says he is not so old as we made him 
out to be two weeks ago. The Sandwich Glass Fac- 
tory was closed, not in ’72, but in ’87. And now that 
we have reestablished our reputation for historical ac- 
curacy, the last word belongs to the Jeannette Shade 
& Novelty Co., Jeannette, Pa., which ever presents 
something new and charming in hand-painted glass 
shades for boudoir and table lamps. Some are land- 
scapes, done in quiet tones with a light touch, and 
some have an iridescent effect. 


Eastern Clay Goods Co. has taken a lease in the new 
Chamber of Commerce Building, which will be ready 
June 1. Another occupant of the new building, which 
has fourteen stories and is bounded by Federal, Frank- 
lin and Congress Streets, will be the Manufacturers’ 
Direct Importing and Exporting Co. 


OBITUARY 


The sudden death of Charles M. Acher on April 23, 
from double pneumonia, was a shock and a sorrow to 
his many friends in the trade, who mourn the pass- 
ing of a true friend. For more than fifteen years he 
represented the Roseville Pottery Co., Zanesville, O., 
in New York State and New England, and made his 
home in Wollaston, near Boston. He was popular in 
fraternal circles, having been a member of Muskingum 
Lodge, A. F. and A. M., of Fultonham, O., his boy- 
hood home; Zanesville chapter; St. Omer Com- 
mandery of Upham’s Corner, Dorchester, Massa- 
chusetts, and Aleppo Temple, Mystic Shrine. 

A large gathering of friends attended the funeral 
at his home in Wollaston, last Friday. Rev. William 
Crawford of the Methodist Church conducted the sery- 
icé.. The pallbearers were C.D." Keene, A> 1..Ots: 
James F. Leary and E. E. Wilgus. The body was 
taken to Fultonham for burial. 
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“Specials 


in Lamps and 


Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Bratrice Mirter WISNER 


PPULECUULLUUOORAACCUUUOUOOOOMOAATTUTCUOUT OULU TOUCCUHOAURLLRLUUDoL 


Beautiful Bed Lights In Many Designs 
The bed light has become such a necessity to the bou- 
doir, and its loveliness and daintiness adds so materially 


to interior fittings, that every housewife is anxious to pos- 


sess these delightful new bed accessories. 


assortment of unique bed illuminators. 


‘materials manufactured for its development. 


The Phoenix 
Import Co., Inc., 45-47 East 20th St., manufacturers of 
Silk Lamp Shades and Novelties, have a new and varied 
The illustrations 
show a collection of some of these desirable bed lights. 


Lovely trimmings of applique flowers, gold lace and medal- 
lions, with harmonizing colored ribbon and ruching com- 


bined with Georgette, which comes in putty, orchid, rose, 
gold, copen, green, mulberry, taupe and black, make these 
useful lights a fairylike addition to the modern boudoir. 
Sunburst effect, crystal beads, gold braid and net are also 
used profusely, which adds one more touch of beauty to 
these novelties and are making them the vogue for bridal 
gifts. They are furnished wired complete ready for imme- 
diate use, with pull chain socket, silk cord and two-piece 
plug. The popularity of the Phoenix Import Company’s 
lines is well established through fine make, and the excel- 
lent material in the development of the products. 


Lamp Shade Materials of Beauty 
The lamp shade of today has to be proud of the splendid 
Beauty in 
tints, texture and lasting color are special features of fab- 
rics manufactured for the adornment of the modern lamp 
shade. Voss & Stern, Fifth Avenue and 15th St., makers 
of lamp shade materials for many years, are offering an 
assortment of the finest goods for distinctive types of lamp 


shades, that are enticing and effective. Lovely Taffetex, 
Santinella, Crepe La Reine, Embroidered Georgette, Meta- 
line Cloth are compelling values in fine textures, color and 
design. The makers of lamp shades will find in the ex- 
tensive sales rooms of the Voss & Stern Company a variety 
of the better grade materials in up-to-date designs and 
colorful effects, appropriate for the most favored and novel 
styles, well adapted to elaborate special shapes and pat- 
terns, which are sure to please artistic taste. 


Novel “Leather-Et” Lamp Shades 
Something novel and especially attractive has been con- 
ceived in the treatment of lamp shade material, featured 
by the Eastern Art Shop, 14 West 19th St., in a number 
The 
pictured shade herewith shows this new lamp shade, of 


of new shade designs offered at attractive prices. 


“Leather-et,” in a very unusual and harmonious decora- 


tion. The shade is artistically hand painted: of conven- 


tional pattern highly appropriate for the material, show- 
ing a novel border pattern and drop. This substantial 
lamp shade is well suited to the den, living room or piazza 
and will be a favorite for the summer season. Its modest 
price at once commends it to the prudent buyers seeking 
stability and beauty combined. A large variety of the 
firm’s shades in various styles and sizes are on view at 
the studio, above address. Descriptive circular and price 
list will be mailed upon request by the firm, giving in de- 
tail the desirable and salable features of the assortment of 


shades carried. 
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CMICAGO OFFICE 


CLARK 
SOUTH 
STREET 


312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


HE entire stock of the Great American Art 

Mfg. Co., 3224 N. Halsted St., was sold at auc- 

tion last week. The stock consisted of lamps, 
shades, and art novelties. The major part of this 
stock was purchased by the Leiter Stores, and fea- 
tured in a special selling of the products this week. 
The Great American Art Company was declared in 
a state of bankruptcy recently. 

()wing to the increased business on the popular 
Owen China Co.’s dinner and breakfast sets, Earl W. 
Newton and Associates have decided to give more at- 
tention to this particular pottery by discontinuing the 
representation of the Hopewell China Co. Howard 
Pogue, recently added to the sales force of Earl W. 
Newton and Associates is traveling in Indiana ter- 


ritory. 


John Ling, Chicago representative for Frank M. 
Katz, the Gordon Glass Co., and the Phoenix Silk 
Shade Line has opened a display room at 30 N. Wa- 
bash Ave., having secured additional space at this lo- 
cation, where his offices only have been maintained 
during the past year. Mr. Ling, who exhibited at the 
recent toy fair in Chicago, reports a most satisfactory 
business during that show. 


The Columbia Wood Turning Co., one of Chicago’s 
oldest lamp manufacturing concerns, located at 1800 
S. Canal St., received incorporation papers last week 
in the state of Illinois. The company is incorporated 
for $75,000 and will specialize in the making of wood 
turned and hand carved lamp standards. The owners 
of the company are John Chitra, John Chitra, Jr., and 


Johanna Chitra. 


All colors of metallic glazes for pottery decoration 
purposes are now being prepared for the china dec- 
orating trade by the Western China Works, Inc., 
Aurora, Ill. These glazes are prepared and ready for 
applying without further mixing of colors or chemi- 
cals and will produce the brilliant lustre effects now 
characteristic of the “Aurora Lustres” made by this 
concern. 

Chicago and the middlewest are scheduled for a 
continuance of the building boom during the Spring, 
Summer and Fall months of this year, as shown by 
the number of building permits issued since the first 
of the year. This means a continued demand for 
lighting glassware, regardless of the popularity of 
the “ball” lighting fixtures in some classes of dwell- 
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ings. The March figures on building permits for the 
entire United States were issued last week by the 
Straus Building survey. The total is sixty-three per 
cent over last March, setting a record, with a total 
construction cost of $403,007,000. 


The Maxine Co., makers of lamp shades, filed a pe- 
tition in bankruptcy last week showing liabilities over 
$1,000 and the assets were not listed. Those seeking 
the bankruptcy action were the Art Embroidery Co., 
A. Manheim and A. E. Frankenberg, 


One of the smaller factories of the Albert Pick & 
Co. organization, suffered a loss by fire on April 23. 
The factory was located at 1848 Wilmort Ave. and 
was devoted to cabinet making and wood working. 
The loss was small and completely covered by in- 
surance, 


Charles H. Lipman, H. H. Lahinz and Triphon 
Debuck have organized the Manufacturers Outlet 
Corp. at 3846 W. Congress St. to do a wholesale and 
manufacturing business dealing in lamps and shades. 
The capital stock of the company is listed at $20,000. 


The Holtite Mfg. Co., 27 S. Displaines St., manu- 
facturers of dish washing machines, and housefurnish- 
ing items, is new. 


What Chicago Retailers Featured This Week 


Mandel Bros.—Imported china 100 piece dinner sets, 
with coin gold band and mat gold covered handles 
were offered at $42.50. A special of gold encrusted 
stemware, six in a set, with rich band decorations 
retailing for $5.50 were selling freely. These were 
of high grade thin blown optic glassware. 


The Fair—Furniture sales for moving week, were 
the leader at this store, carrying with them special 
offerings throughout the housefurnishing and china 
and glass departments. 


Weiboldt & Co. featured Mirro aluminum ware and 
made a special of 100 piece dinner sets in the “May- 
flower Shape,” semi-porcelain and decorated with bor- 
der of rose and gold, $41.12. 


L. Fish Furniture Store, conducting their annual 
Spring moving Season furniture sales, offered five 
piece crystal flint glass mixing sets at 57c as a leader 
to drawing the furniture customers. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I[llumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 


ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 22 
GIFT SHOP_& ART GOODS-DOLLS & TOYS 


BOYER Sma 


Vistt the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


While in Chicago Visit 
STETSON CHINA CO. 
1535-37 S. State Street 

Phone Calumet 0876 


\We are prepared to make immediate 
shipments, 


THE UNITED STATES 


GLASS Co. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


READY 10 SERVE 


ED Sr re a 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave, Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAH Grass Co. 
Co-OpERATIVE Frint Gtass Co. 
Tue Duncan & MILER Grass Co. 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTFD 


ASSISTANT CHINA BUYER 
ANTED an assistant who is capable of buying and manag- 
ing our china and glassware departments. Must be thor- 
oughly experienced in* department store work. Excellent oppor- 
tunity and satisfactory arrangements for capable man. Communi- 
cations treated confidential. Call in person or address Mr. E. Van 
Baalen, Lit Brothers, Bureau of Employment, Philadelphia, Pa. 


RTIST WANTED—Able to produce first class designs for 

high grade border dinnerware, by large Decaleomania firm. 
Apply stating experience and salary wanted. Box 423, care CrocK- 
ERY AND GLASS JOURNAL, 


REPRESENTATIVES WANTED 


\ ANTED—Manufacturérs’ Agents in various parts of coun- 

try with good display room and connection to handle one 
of the best known light cut lines in this country. Address Box 
422, care CROCKERY AND GLASS JOURNAL. 


FOR SALE 


OR SALE—Eight perfection kilns special No. 10, as good as 

new and guaranteed to give perfect A-1 service. Will accept 
offers for one or complete lot. Stetson China Co., 1535 S. State 
Si. Ghicago, Ui: 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Store Managers Meet 

(Continued from page 25.) 
Gladding Dry Goods Co., Providence, R. I., chairman; 
Merrill Osgood, the Jordan-Marsh Co., Boston; Samuel 
Steiner, the Outlet Co., Providence; Geo. A. Hill, L. S. 
Plaut & Co., Newark, N. J.; S. H. Heckman, the Penn 
Trathe: Co... onnsiowuerr anebn td. raerce best. & Co. 
New York, and Edwin L. Stoiber of the National Retail 
Dry Goods Association. 


Exporters Protest Japanese Exclusion Act 

Deploring the attitude on the exclusion of Japanese 
immigrant by direct legislative action, the American Ex- 
porters and Importers Association yesterday issued a 
statement analyzing the importance of trade between the 
United States and Japan. After pointing out that a long 


end close friendship has been unnecessarily threatened 
the association goes on to say: 

“To express the relations of two nations in purely 
economic terms is obviously inadequate. There has al- 
ways been something more than a mere business relation- 
ship in the friendship between Japan and America. But 
to bring home to those who think mainly in terms of trade 
and of money the important part Japan plays in the busi- 
ness of this country let us consider Japan as a customer 
for our merchandise. 


Holmes Store {ssues Interesting Booklet 

Outlining the history of the store, the D. H. Holmes Co., 
New Orleans, has issued a booklet having the title of 
“Tlistoric Holmes” which copies were recently mailed 
to the 20,000 names on the company’s charge list, in com- 
It consists of 
The text constitutes in no small 
degree a story of the historic Southern city as well as of 
For Daniel 
Henry Holmes began his career in New Orleans only 


memoration of the concern’s 82d birthday. 
46 pages, 5 by 6% in. 


the development of the Holmes business. 


thirty-two years after the city had passed from the French 
to the American flag. The inhabitants still went about 
after dark with lanterns, the 250 oil lamps which swung 
above some of the streets only accentuating the gloom. 
Nevertheless, when Holmes opened his store in 1837 New 


Orleans was the fourth city in the country. 


Of particular interest is the relation of the Daniel H. 
Holmes maxims and policies, more especially as he was one 
of the earliest pioneers in the department store business. 
sut no less noteworthy is the growth of the business and 
of the store since 1911, when Fred W. Evans, elected 
president in 1918, became the general manager. In 1911 
a large addition was erected and further rebuilding and 
increase of floor space has taken place in 1913, 1916 and 
1919. Thus, while the original Holmes store on the pres- 
ent site had 7,000 sq. ft. of selling space, the store of to- 
day has 209,639 sq. ft., equivalent to five acres. 

The booklet, which tells of these and other develop- 
ments, reflects great credit on the Holmes advertising de- 
partment presided over by E. Davis McCutchon, under 
whose supervision the brochure was prepared. 


Business Briefs 
The Beaver Glass Mfg. Co., Wilmington, Del., has 
been incorporated with a capital of $1,100,000. 


Porcelain and Earthenware Imports Into 
Brazil 


Porcelain and earthenware imports in Brazil from the 
United States were valued at $4,546 in 1913; $11,029 in 
1921 and $9,506 in 1922. Imports from Great Britain 
for 1913 amounted to $1,135,364 in 1913; $850,567 in 
1921 and $964,940 in 1922. Imports from Germany in 
1913 were $592,575 in 1913; $209,822 in 1921 and $196,- 
294 in 1922. 
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SXUOd)UETO NEONATES 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO 
KANSAS CITY 


PHILADELPHIA 
ROSTON 
SAN FRANCISCO 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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Trade Slack in West 
(Continued from page 21) 


off of building operations is remarked. Employment has 
registered little change. Banking conditions continue 
sound, 

“Total sales during the first quarter of 1924 for the 
five groups of wholesalers reporting to this bank,” says 
the Chicago bulletin, “were less in the aggregate than the 
corresponding 1923 volume. Except for shoes, however, 
the differences were slight, drugs showing 5 per cent less 
in total sales, dry goods 4, hardware 3, and groceries, in 
which less than half the stores showed declines, 1 per 
cent. For March alone tke majority of dealers in each 
group reported a smaller volume of business than in 1923. 

“For the first time in two.years department stores re- 
porting to this bank failed to show larger total sales than 
for:the corresponding month of the preceding year. Frac- 
tors contributing to this unfavorable comparison of March, 
1924, were adverse weather conditions, the one less trad- 
ing day in March this year and the later date of Easter. 
The same influences affected the seasonal expansion over 
February, normally the second or third largest increase 
of the year. 

“Collections similarly were retarded, the 43.6 percen- 
tage ratio of March collections to accounts outstanding at 
the end of February comparing with 46.8 per cent last 
year.” 

The Minneapolis bank says : 

“Rural buying, when measured by lumber sales at 
country yards, was lower in March than in any month 
except four during the last five years, with a volume one- 
sixth below a year ago and showing but half the normal 
increase for-this time of the year. 

“Merchandizing, both at wholesale and retail, is less 
than a year ago. Retail sales for the first quarter of this 
year were more than 3 per cent below the first quarter of 


last year.”’ 


Sales Lower in New York Than Last Year 

Trade in all commodities handled by department stores, 
with the exception of furniture, cotton goods and house- 
furnishings, declined during March, as compared with 
the same month last year, according to the review of 
credit and business conditions by the Federal Reserve 
Agent at New York. “During the first three. weeks of 


‘ 


April prior to Easter, however,” the review says, “sales 
were reported by a number of New York stores to be 
running considerably in excess of those of the correspond- 
ing period last year.” 

Sales of all commodities for the New York district de- 
clined 6 per cent, when compared to last year, acco-ding 
to the figures that have been compiled for the review. 

Whel 


active during March than a year ago, according to the 


esale trade in the New York district was less 
reserve agent. The bank’s weighted index of sales of 
163 dealers was 9 per cent below the sales of March a 
year ago, and 3 per cent below normal. The decrease in 
sales from a year ago was attributed to the lateness of 
Easter and to lower prices. 

Sales of chain stores were 2 per cent smaller in March 
than in March, 1923, and 4 per cent below the computed 


trend of past years, probably due to the lateness of Easter. 


Silverware Demand Slowing Up 


Business is so dull in some parts of the silverware 
trade, more especially the plated ware end, that strenuous 
efforts are being made to force business. Much of this 
forcing is being done through price cutting. One of the 
well-known wholesalers of plated ware, for instance, is 
now offering to the trade twelve selected pieces, quad- 
tuple plate on an 18 per cent nickel-silver base, at $2.75 
each. Among the offerings are flower and fruit baskets, 
vegetable dishes, comports, candlesticks, centerpieces, etc. 
They are said to be moving well at the figure given, which 
is also said to be the lowest at which articles of that quality 
have ever been put on the market. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 


Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 

White China Fancies. Phone, Madison 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 

HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, 39-41 West 
23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, 39-41 West 

28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St 


and 


Woke, 411 


“Haviland China”’ 


Tele- 


Japanese Goods. 
LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


se ae 9 


EMMA YS 
Wun Ws 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in: glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Ine. 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


> 


eee TRADING CO., Inc., 101 Fifth 
ve. 


Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting : 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, 24 West 28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 

Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom,. 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


eee & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND SPECIALTY 
Co., Horace C. Gray Co., Represen- 
tatives, Fifth Avenue Buiiding. 
Pressed glassware, decorated glassware, 
novelties. 
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CHARGE IT AND COLLECT IT 


A 


S there are comparatively few stores which are 
A conducted on a strictly cash basis, the problem of 
collections is very often a hard nut to crack. In 
fact, the difficulties of collecting many accounts is often 
cited as a pretty good argument in favor of doing a cash 
business. However, there are so many advantages of a 
charge account, that but a very few department stores 
sell for cash only. It is true that some big establishments 
have made a big success by a hard-and-fast cash policy, 
but where one has succeeded by not giving credit, many 
thousands have built up their customer list by means of 
the credit system. Unfortunately, the greatest value of 
a charge account—the ease of purchasing goods—often 
works disadvantageously to the store which extends it. 
By cutting down sales resistance and making it easier for 
customers to buy, it is often the means whereby custom- 
ers overbuy, and credit is upon this account frequently 
extended to those who abuse it. 


DMUT the principle of doing business on credit is right, 

although a very large percentage of mercantile feil- 
ures guite clearly point out, that it is the losses sustained 
through charge accounts which may be termed the rock 
upon which many business ships have been wrecked. As 
about twenty-two thousand odd retailers fail each year, 
the matter of collections should be given the important 
uttention which it deserves. 


OLLECTING entails tact, intelligence and salesman- 
ship and while a merchant may accept the statement 
that ninety-nine out of a kundred “slow payers” are hon- 
sst and intend to pay their obligations, resolutions do not 
liscount bills. But customers become 
zruntled by drastic collection methods, are the poorest ad- 


who have dis- 
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vertisements for any store, and this must be avoided so 
far as possible. 
One of the shortest collections letters we remem- 
ber reading said: “If you do not pay this bill by the 
10th, we will sue you.” 
the writer says it produced the money, we would not 
advise its adoption. 


There are many way of saying the same 
thing. 


Quite hard-boiled, and while 


NOTHER letter, which also succeeded in cashing in 

on the frozen assets of a department store reads: 
“It is not an easy matter to call attention to an unpaid 
bill. It is difficult on two counts. 
selves what it means to meet obligations in a day like this. 
Second, and more compelling, we need your friendship 
and patronage. Constant reminders like this, besides 
being expensive, cause us to run the risk of losing that 
friendship on which the continued success of this business 
depends. But if friendship is essential financial support 
is a necessity. May we not continue to have both from 
you? Please sit down now and send us your check—or 
a Jetter—or both.” 


First, we know our- 


HIS is a tactful letter, certainly and is suggestive 

of tke right way to handle customers. But when the 
ledger is burdened with many accounts the credit man 
must keep close tabs on the debtor. Often the personal 
collection plan works out better than the letter and one 
store has developed the collection talk on tke ‘phone to 
a very efficient system. It is not difficult to write either 
a good collection letter or a successful telephone message, 
but in writing them do not use the loud pedal until you 
have exhausted the resources of the soft pedal, for a 
store cannot afford to lose customers anyone more than 
it can afford to lose money on them. 
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Pull Your Store Out of the Rut 


Ideas That Are In Line With the Day Are Essen- 
tial and Time and Thought Should Be Devoted 
to the Selling End as Well as to the Buying 
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T pays for a retailer, no matter how small he may be 
or where he is located, to overhaul frequently his 
ideas of how to operate a store and to test and keep 

testing the quality of the merchandising service he is 
rendering the community. At least this is the opinion of 
a merchandising authority of broad experience who has 
had excellent opportunities to study retail distribution 
through the direct contacts his firm maintains with both 
large and small retailers all through the country. 

It is true that perhaps never before has so much light 
been concentrated on the retailer’s problem for his guid- 
ance, and many are benefiting by the wider circulation of 
knowledge of real value to the retailer. Yet there is the 
proneness of the average retailer to get into the rut, to 
blindly follow the lead of others who may not have the 
same conditions he is facing and to continue to do business 
on principles which are not in step with the new science, 
if I may call it such, of retailing that is being evolved. 

Take that one idea that many retailers apparently still 
have—that they are conducting the business according to 
their own likes and desires. 
on that rock of delusion. The new science of retailing 
I mentioned has as its cardinal principle that the store 
It does 
physically, of course, but the store, no matter which way 
you look at it, is a community proposition. If it does not 
carry the merchandise that is wanted in that community the 


Many a retailer has failed 


really does not belong to the owner or owners. 


owner might just as well shut up shop and try his hand 
at something else. 

From this one is led to the conclusion that many retail- 
ers and buyers working for them use their own prefer- 
ence and ideas as the basis on which to merchandise a 
store. But this is not the thing to do. The tastes and 
inclinations of the customers the store hopes to serve, and 
then the ideas of the store buyer or owner, should be the 
order in which any store lays out its merchandising pro- 
gram. The reverse is true, I fear, in too many instances. 

Another thing that strikes me retailers do not do, is to 
overhaul their ideas of the price limitations of the con- 
sumers in their community. Some retailers evidently do 
not yet know that this price range is a variable quantity. 
In times of easy money it expands, while it contracts 
during periods of uncertainty or dullness or the diversion 
of funds into other channels, such as high rents or in- 
creased luxury purchases. Nevertheless, between the 
two extremes there is always a mean level on which it is 
safe for the retailer to buy at least three-quarters of his 
merchandise. 

It is my opinion that it is a mistake to try to spread 
purchases over too great a price range. It has been esti- 
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mated that out of all the customers a store may have more | 
than 80 per cent have to confine their wants within a set) 
range. With this in mind, the retailer wishing adequately | 
to meet the demand will, by confining his purchases simi- 
larly, have a greater and more varied assortment. He will: 
find also that his turnover will speed up, his stocks will be) 
kept fresh and the opportunity afforded of securing new| 
merchandise more frequently and as soon as it is shown 
in the wholesale markets. 


The matter of relative time to spend over buying and) 
selling is also of interest. ‘Well bought is half sold” is a| 
proverb that has stood the test of ages. It is unquestion- 
ably true, but many retailers will find that merchandise| 
can be bought much better—that is, to greater advantage 
—if more time is devoted to selling than buying. The} 
cart does not come before the horse, the merchant is buy-| 
ing only to sell. So, study selling and then study selling 
some more. 


When I say study selling I do not thereby imply that | 
the store, either the small or the large one, should carry on 
one sale after another. Some retailers, in fact a good | 
many seem to think that selling well means only “sales.” 
The public, in my opinion, is becoming fed up on “sales,” 
many of which are not sales. Such activities, I believe, 
are not productive of permanent results. From the stand-, 
point of long-sighted vision, which must be credited to the 
successful merchant, the store that gives the right kind of | 
service, fair values for money received and has the desired, 
merchandise at the proper time is the one that stays in| 
business while the sales store fades out of the picture. 


Do not misunderstand me, sales are legitimate and effec- 


tive merchandising methods when they really mean some- 
thing and when they are not overdone. 


To get. back once more to the “overhauling” process I) 
mentioned, I might add that to study what the “other: 
fellow” is doing is to get a mighty good check on your, 
store. It is not necessary to copy what the other estab-| 
lishment may be doing or go to unwarranted expense, 
perhaps, in order to do something that it might be carrying’ 
on. But it pays to keep checking up. The other store 
may have discovered something about the community and 
its likes and dislikes that you didn’t know. 


Then there is always an advantage in staying away 
once in a while from the store for a day or two. This 
will result in a freshing of viewpoint that may be value, 
able. Study the store as if you were a customer coming | 
into it for the first time and what your mental reactions 
would be. But, above all, study everything in your store 
and its activities from ‘the consumer’s standpoint. 
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Business Profits in 1923 

In the March, 1923, issue of the Review of the New 
York Federal Reserve Bank, figures were given showing 
the net profits of 122 concerns engaged in production, dis- 
tribution and public service for the years 1919 to 1922. 
These figures and those for an additional number of firms 
heretofore not included in the tabulation have been brought 
up to date to cover the year 1923, with results as shown in 
the diagram below. The dollar figures on which the dia- 
gram is based are shown in the accompanying table, to- 
gether with the number of concerns included in each grou. 


_ The figures for 1919 are taken as a base of 100 per cent. 
'in each case. Computations of net profits have been made 


after all charges and tax reductions, but before dividends. 
They reflect growth in the business of the concerns re- 
ported as well as changes in the condition of business. 

In all the separate groups, with the exception of the 


oils, the clothing, leather, textiles, the tobacco and the food 
_and food products groups, net profits in 1923 were larger 


than in any previous year covered by the tabulation. Tak- 
ing the industrial group as a whole, profits show a con- 
siderably smaller ~increase~as~ compared~with 1919 “than 
was shown in the public utility and railway. groups, but 
were nearly 50 per cent. higher: than:ineL922... 

Profits of concerns under the head of “Stores” show 
wide fluctuations, due partly to the inclusion in this group 
of mail-order houses, whose sales are largely to the rural 
Certain of the larger chain-store systems, 
however, showed steadily increasing profits during this 


period. The food products group also showed a deficit in 
1921, caused by losses sustained by sugar companies and 


packing houses following lower prices of sugar and meat 
products. Steadily increasing profits, on the other hand, 
were shown by tobacco and public utility companies. 
The net operating income of Class I railroads has in- 
creased consistently since 1920, and in 1923 was equal to 
5.10 per cent. on their minimum tentative valuation as 
fixed by the Interstate Commerce Commission, compared 
with 5.75 per cent. set by the commission as a fair return 


.on capital invested. 


It should be borne in mind in interpreting these data 
that they are simply for concerns whose profits statements 
were available for each of the five years and are not nec- 
essarily typical of all concerns which deal in the products 
represented. In making a total for the ten groups, exclud- 
ing the rai'road companies, the dollar figures have been 
added without any attempt to weight the figures by groups. 
in some cases where it was necessary, fiscal years not cor- 
responding precisely with the calendar years were used. 


NET PROFITS IN MILLIONS OF DOLLARS. 


No. of 
Group Corp. 1919 1920 1921 1922 1923 
Steel and rail equip..... 11 111 149 40 50 150 
Motor and access....... 15 116 78 *42 90 120 
RPT. fc teste eset ds 8 14 19 11 15 11 
Food*& Food prods..... 16 71 86 *5 63 86 


Clo. (ine. leather & text.) 10 32 22 16 25 31 


BMTACCOM elo yc ce coos 6 29 33 39 47 46 
Misc. industrials ....... 31 73 70 30 61 86 
GS he 12 59 Ws *10 49 64 


5. SeRE OC EaOO 70 77 82 107 126 136 


Other public utilities.... 24 62 71 66 90 104 


Total public utilities.. 94 139 153 173 216 240 


Total ten groups...... 203 644 622 292 616 834 
Classigrailroadsteer-e\.- 193 616 58 616 77 978 
*Deficit 


Summary of Retail Sales 


Following will be found a summary of sales of mail- 
order houses for April, 1924, with comparisons: 


Mail-order Apr., 1924 A pr., 1923 Mar., 1924 
Sears-Roebuck ......... $20,098,994 $19,178,350 $17,381,442 
Monta\Viakd! . .Seemtece oe 13,736,692 11,512,969 14,068,647 

Totalieee: . . Seiiee =... $33,835,686 $30,691,319 $31,450,089 
Four months Change 
Maal-order 1924 1923 p.ct 


Sears-Roebuck ........... $74,660,908 


$74,078,529 p 42 
Mont. Ward 51,600,624 I 


42,028,585 


$117,007,114 me HY) 


The following table, made up by the Federal Reserve 
Board, shows the condition. of. retail. trade and_ stocks, 
mainky-of> (epartment™ stores; in March, in«differentdts- 
tricts : 


Ota... . stesteatna store: $126,261,532 


Comparisow. of wet- 
sales wit corre- 
sponding period 

last year. 

Jan. 


Stocks end-of 
March 
compared with 
Last Previous 


Mar. IS fo wdare ace month 
Bostonmassec: . Seerert De dl it AU I 6.5 r 10.8 
Newawotlcen. . fader pd 5.9 iy YO) I 4.6 rt 94 
Philadelphiay. . faeces. Dy WAY Dane) e/a Tee) 
Clevelands: . eres. Demo: /) ity | SES) Tee ilies iy, OS: 
Gielsvankornel 5 Aoacooon ny lee Dy 2 I Ben Te LO, 
Atlantameaee:,. Jeeeeee Dieeac mn #3} I 8.7 ig ~ Abs 
Chicagomee.: . Seer pd 44 TOS, Telos alae! 
Ste lvomicues. . seer pd 9.9 Dys I 533 ib Lost 
Minneapolis ......... pd 9.4 nh S38 D BY) Tee, 
Kansdsaeity .asmectee pd 14.0 pd 6.8 I 8 1009/6 
Dallasitents:. . scence a) Copal 112.6 Tee Oud moO) 
Sanshianersco jamais ay, GIES) 1 11.4 Tap 4 r 84 
United States* ..... pd 8.1 eee 2 I Tie rt 9.0 


*Five hundred and sixteen stores reporting. 
As already explained, the late date of Easter tends to a 
certain extent to vitiate the above comparisons, although 
there seems little doubt that trade has slowed perceptibly 
in recent months. 


Buyers Hesitant, Says Reserve Review 


The monthly business review of the Fourth Federal 


Reserve Bank, Cleveland, indicates that there has been 


some curtailment of business in the last month, as follows: 

The commitments of buyers, which are in reality the 
backbone of all business, are hesitant. Furthermore, pro- 
duction, which is now closely linked to the buyers’ attitude 
because of the general policy of hand-to-mouth purchasing 
has immediately felt the reaction. Production, however, 
is still at a high level compared with any year except 1923. 


Hotels Move to Prevent Check-Cashing Losses 


The hotel men of the country have inaugurated a move- 
ment to lessen the losses sustained in cashing paper for 
travelers. Last year, it is stated, the hotels lost more 
than $1,000,000 in this manner. A new publication, The 
Traveling Man, has been started, which will be sent 
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monthly to sales managers and treasurers of firms through- 
out the country, as a medium for the educational part of 
the work. 


Domestic Exports of Pottery Increase 

From figures compiled by the Department of Commerce, 
an increase of about 18% per cent has occurred in the 
export trade of pottery during the first qé#arter of this 
year, compared with the corresponding period of last 
year. Pottery exports for March, 1923, were valued at 
$303,577; for March, 1924, $350,864. Exports for the 
first quarter, 1924, amounted to $995,277, compared with 
$866,718 for the same period in 1923. 


Magnus Johnson a Glass Blower 

Many are the trails of livelihood traversed by Con- 
gressional members, but Senator Magnus Johnson, of 
Minnesota, claims the distinction of being the only 
former glass blower in the Senate chamber. 

At a demonstration of his former trade was given 
by the Farmer-Laborite before Lorenzo Welford, 
president of the Old Dominion Glass Company, in 
Alexandria. He remarked that the method employed 
now has changed little since the time he earned his 
living in this manner. 

This was in Sweden thirty-three years ago, before 
he migrated to this country. While attending school 
in Varmland, Sweden, at the age of twelve, he began 
as an apprentice. Four years were spent in master- 
ing the blowing pipe, so essential for controlled ex- 
pansion of molten glass. Then he qualified as a mas- 
ter glassblower. Four more years were spent after 
his rise in the trade. 

When, at the age of twenty, Johnson came to Amer- 
ica, in the year 1899, he forsook his former occupation 
and began dirt farming near Minneapolis, Minn. The 
call of the soil has held him since. 

Asked if he anticipated returning to his first trade, 
Senator Johnson said he preferred statecraft. “I may 
go back to the farm some of these days,” he declared, 
“but never back to the glass factory.” 


Royal China and Glassware 

One of the most complete sets of Royal Sevres 
China in existence is on display at the Drexel Insti- 
tute, Philadelphia, where, beneath a glass showcase, 
repose 120 pieces of lustrous white, gold-bordered ware 
said to have once graced the brilliant dining tables 
of Louis Phillippe and Napoleon III. The set includes 
wine glasses and decanters from which royalty re- 
freshed itself, and each piece is decorated in elaborate 
design with the royal emblem. 

Alongside of the cabinet containing the china are 
two bizarre candelabra made in the pottery works 
of Dresden for Ludwig I], the Mad King of Bavaria. 
Each is more than seven feet high and elaborately 
ornamented with flowers, birds and figures. At one 
time these candelabra were at the entrance of the Mad 
King’s palace. 


Permanent Industrial Exhibit for Newark 

All kinds of industrial products, from toys to trucks 
and from hairpins to heavy machinery, are to be bought 
and sold in the Permanent Industrial Exposition, a na- 
tional institution, which is to be one of the big business 
institutions of the industrial city of Newark, N. J. Exca- 
vation work began late in April on a site on the city’s. 
principal thoroughfare, Broad Street, opposite Lincola 
Park, for a building which will house from 700 to 1,000 
manufacturers’ exhibits. The building will be one of the 
biggest in New Jersey, with a tower 235 feet high, the 
tallest structure in the state. Brilliantly illuminated by 
special electrical devices, this tower will be a conspicuous, 
architectural landmark for the thousands who travel. 
through Newark daily on seven trunk lines, : 

As an enterprise which is largely civic in character, the 
exposition has been endorsed by the Newark city govern- 
ment and by the boards of trade of Newark and of New 
Jersey. According to the management, it will be “a city 
within a city,” with an average daily population of from 
5,000 to 10,000 and with crowds that will greatly’ ex- 
ceed thes2 figures at times of special feature events. Lo- 
cated in the Metropolitan district, 30 minutes from 
Broadway, it will be easily accessible for the world’s 
bavers who visit New York. Thke idea is to provide the 
latest word in industrial expositions as permanent whole- 
sale markets, with showrooms, salesrooms and_ offices 
where manufacturers can have as much privacy as 19 iso- 
lated locations. An imposing feature will be a large cen- 
tral court rising 90 feet from the main floor to an arched 
scof of paneled glass. The court will be surrounded on 
ell upper floors by balconies supported on ornameatal 
The exterior of the building will be done in a 
modified French Renaissance style and the interior will 
Le worked out in Spanish Renaissance effects. 


arches. 


Ona the third floor it is planned to exkibit manufac- 
‘arer’s lines of china, pottery, housefurnishings, and toys; 
on the fourth floor lamps, electrical household utilities and 
elass goods will be displayed. 


Alms & Doepke Issue New Store Magazine 

“The Caldron” is a magazine for the store’s personnel, 
the Alms & Doepke store, Cincinnati, has begun to issue. 
The name was selected from several hundreds submitted 
in a contest as being indicative of the purpose of the 
magazine, namely, to serve as a melting-pot of ideas and 
news for the Alms & Doepke co-workers. 

The magazine is edited by Preston Cabell, service man- 
ager, and Frank Heidenger, advertising manager, with 
a staff of assistant editors and reporters from the service, 
accounting and merchandise departments. The initial is- 
sue—eight pages, 6 by 9 inches—is replete with news of 
the store and its people. We note with special interest a 
reference to the Sponsors’ Club and its aims as an evi- 
dence that the Alms & Doepke Co. has adopted this method, 
among others, for developing the cooperative spirit and 
thus adding to the efficiency of its junior employees. 
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Switzerland’s Foreign Trade 


Swiss imports of earthenware in 1913 were valued at 
§1022,531 ; 1921, $1,580,630; 1922, $1,329,635. Exports 
f earthenware in 1913 amounted to $48,281; 1921, $164,- 
72; 1922, $174,371. Imports of stoneware for the year 
913 totaled $396,641 and $409,042 in 1922. Exports of 
itoneware for 1913 amounted to $11,439 and $3,803 in 
922. 


‘Crockery and Glass Trade With Guatemala 

_ Earthenware, crockery and glassware imports into Gua- 
emala in 1913 totaled $776,626, of which the United 
states supplied ware to the value of $116,730. Total im- 
orts for the year 1922 amounted to $109,900 of which 
ne United States supplied ware valued at $18,091. Ger- 
aany, $140,896 and the Netherlands, $19,258. 


Unemployment Grows in New York 


Employment in factories in New York State showel a 

rop last month, compared with March, according io 
ne April reports being sent in to the State Departmcnt of 
abor by manufacturers. There has been little rise tn 
mployment in factories this spring, said Bernard L. 
heintag, State Industrial Commissioner, in comment- 
ag on the reports, and the present movement indicates a 
eal decline in the demand for factory labor. The reduc- 
ons in April extended to most of the industries and to 
{l the important manufacturing districts of the state. Re- 
uctions in the number of employees were reported by 
lassware factories and April reports for New York City 
idicated a reduction of about 55,000 employees, in com- 
arison with April, 1923. 


Patents New Style Drinking Glass 


A new style of sanitary drinking glass for which a 
atent has been applied, was created by W. G. Cadby of 


iat the new glass is a very simple affair which holds the 
e without it coming in contact with the liquid. Mr. 
adby is desirous of getting in touch with some glass 
ianufacturer who would be interested in the new creation. 


Glassware Production in Latvia 


The new state of Latvia in Europe is rapidly settling 
to a progressive country. Among its industries can be 
ambered two fairly large glass factories, employing 250 
» 400 men when busy, and several smaller works en- 
iged in the manufacture of tableware, bottles lamp chim- 
ys and shades. The government approximates the 
onthly output of glass of all kinds at 250 tons. Ex- 
mts of glassware in 1922 totaled $66,982, but the ma- 
rity is consumed at home. 


Business Briefs 
The Success Store, Pottstown, Pa. have recently 
ened a new department in which is displayed china, 
lassware, art and gift goods and lamps. 


307 West Pacific Street, Spokane, Wash., who writes” 


Importers Headed by Pitcairn, Appeal to End 
Sample Rule 

Importers here have finally decided to appeal to 
Congress in an effort to bring about a modification of 
the procedure now followed by customs appraising 
officers in demanding samples from every case in a 
shipment which has been advanced on entry. This 
action was decided upon at a meeting of prominent 
merchants held recently in the offices of the National Coun- 
cil of American Importers & Traders, Inc. This meeting 
followed a conference held last week, with customs ap- 
praising officers of the port, when it was stated that the law 
was plain and that nothing could be done to modify the 
drastic regulations recently put into effect wherein import- 
ers must furnish to the Government a sample from every 
case in any shipment advanced by the customs officers. 


The seriousness of this situation, which is compell- 
ing merchants to produce samples from every case im- 
ported, was emphasized at a meeting held last Friday 
presided over by William S. Pitcairn, of the William 
S. Pitcairn Corp. 
meeting that inasmuch as the Government is power- 
less to modify the present law, that the only recourse 
is an appeal to Congress, and the committee has de- 
cided to proceed with the drafting of a bill aimed to 
cover the situation. 


The view was expressed at this 


It is also planned to enlist the aid of the Merchants’ 
Association in New York, the New England Importers 
& Traders’ Association, the Chicago Association of 
Commerce and other organizations throughout the 
country interested in this matter. It is understood 
that the customs committee of the Merchans’ Asso- 
ciation is now conducting an investigation preparatory 
to co-operating with importers in bringing about some 
relief. 


The rule which has aroused the objection of im- 
porters is the result of a decision by the Board of 
United States General Appraisers dismissing an ap- 
peal to reappraisement case. An attorney for certain 
importers claimed that failure of appraising officers to 
examine the contents of all the packages in the im- 
portation, the subject of this appraisement, invalidated 
the action of the customs officers. Customs officers 
now hold that in order to protect themselves and to 
prevent similar actions being made, which would in- 
validate all reappraisement proceedings, they are com- 
pelled to demand that samples be produced from every 
case the subject of an advance. 


Butler to Speak at Nat. Industrial Conference 

Announcement has been made by the National In- 
dustrial Conference Board, of 247 Park Avenue, New 
York, that the principal speaker at the board’s annual 
dinner on the evening of May 15 at the Hotel Astor 
will be Dr. Nicholas: Murray Butler, president of 
Columbia University. Dr. Butler’s general theme, he 
has informed the board, will be the relation of Goy- 
ernment to private business enterprise. 


HE) Eee sOn eos 
forth operate their own glassware department, 
having taken it over from the Liberty Glass 
Co., whose lease on it soon expires. 


Detroit, will hence- 


The concern will 
assume control of the department on August 1. It 
will be under the very capable management of D. R. 
Valentine, china buyer, who was in the local market 
last week placing orders for the opening. 


F, D. Van Arsdale, New York manager for the Rose- 
ville Pottery Co., is getting things rapidly in shape in 
the concerns beautiful new salesroom, occupying the 
entire second floor of the building 18 West 23d Street. 


W. S. George, head of the W. S. George Pottery Co., 
accompanied his New York representative, H. Bene- 
dikt, to New York last Friday, after the latter spent 
several days on a visit to the factory at East Palestine, 
©. Mr. George remained over in New York for a few 
days to see his daughter, who attends a private school 
here. 


J. H. Venon, the well known importer, is preparing 
to sail on May 13th on his annual trip to the European 
factories he represents in this country. 


Walter Elms, general sales manager for the Dohr- 
mann Commercial Co., M. P. Meyer, sales manager for 
the Nathen Dohrmann Co., and J. Lindenmayer, man- 
ager of the china and glassware departments, for the 
Emporium, San Francisco, are passengers on the 
Berengaria, due to arrive in New York on Friday. Mr, 
Elms will remain in town for a few days, while Messrs. 
Meyer and Lindenmayer will leave for home on 
Saturday. 


Harry A. Ferguson is a new addition to the sales 


staft.of J: H Venon, Inc 


Frederick Skelton accompanied by Edward Kueling 
of his sales staff, leaves on Sunday to spend the week 
visiting the factories he represents in New York. This 
includes his initial visit to the plant of the Mayer 
China Co., Beaver Balls,- Pa. 
cently acquired. 


whose line he only re- 


L. S. Hubbard is now associated with J. L. Brandeis & 


Sons, Omaha, as merchandise manager of the fourth, fifth, 
sixth, and seventh floors, with house furnishings, china 
Hubbard was until 
recently with the Davis Dry Gceods Co., Chicago, where 


and glassware, furniture, etc. Mr. 
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Previous 
to his connection with Rothschild’s he was in a similar 
capacity with the New York store of Gimbel Brothers. 


he was merchandise manager of the basement. 


Louis Amberg & Son, toy importers and, manumactur- 
ers, moved May 1 from 101 East Sixteenth Street to 869 
Broadway. 


Beginning May 1 the New York office of the Denyer 
Dry Goods Co., Denver, Colo., has been consolidated with 
that of the Scruggs-Vandervoort-Barney Dry Goods Co., 
St. Louis, the latter concern having acquired a controlling 
interest in the Denver concern. C. A. Pauley, who has 
been the Denver Co.’s resident buying manager, will con- 
tinue in that capacity at the new location, and Arthur W, 
J. Becker will remain as manager of the St. Louis firm's 
New York buying organization. | 


Trade Golfers Open Season May 15th 

The members of the Pottery, Glass & Brass Golf Asso- 
ciation are looking forward to an unusually enjoyable sea- 
son for 1924, the opening tournament of which will be 
a ed at the beautiful Essex County Club, West Orange, 

Y. J..on Thursday, May 15th. 

a hose intending to be present are requested to notify the 
secretary, L. S. Owen, 126 Fifth Ave., in order that ar- 
rangements may be made for caddies, etc. 

Train leaves Hoboken at 8:20 Daylight Saving Time 
and automobiles will meet this train at Orange. Trains 
aiso leave Hoboken at 9 o’clock, A. M., 12:28 and 12350 
P, M. 

The schedule of tournaments and prizes offered for the 
season of 1924. 

May 15, Essex County Country Club; June 17 or 19, 
Westchester Biltmore or Westchester Hills; July 15 or 17, 
Arcola; August, Upper Montclair; Gonremiiee Scarsdale; 
October, Forest Hill Field Club. 

At each tournament a club prize will be offered for the 
best net score for 36 holes. If there are fourteen or more 
players, there will also be a prize for the best selected score 
for the day, subject to two-thirds of the player’s handicap. 

The Pottery, Glass & Brass Salesmen’s Championship 
Medal will be awarded to the player who makes the best 
gross aggregate score for the season and only those players 

shall be eligible who turn in scores for three days’ play ol 
36 holes each. 

Tue Crockery & GLass JouRNAL prize willl be awarded 
to the player having the best selected score for 18 holes dur- 
ing the season, less one-half of the player’s handicap. 
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who shall have the best aggregate net score for eight games 
of 18 holes each. 

The William S. Pitcairn Prize will be awarded to the 
player. having the best selected 18 holes gross for the 
season. 

No player shall be eligible for more than one tournament 
prize during the season. 

No player shall win more than one season prize except 
the Championship Medal. 


Henry Witte Becomes Manager for Guerin- 
Pouyat-Elite Ltd. 

A most interesting announcement comes from the of- 
fices of Guerin-Pouyat-Elite Ltd., the well known import- 
ing concern, 43 West 23rd St., to the effect that Henry 
Witte, prominently identified with the trade for years, has 
been engaged as manager for the firm. 

Mr. Witte is ideally fitted for the position to which he 
brings a wealth of experience, a most favorable acquaint- 
anceship throughout the trade and an ability, that would 
be an asset in any field of endeavor. 

In assuming the managership of the concern, Mr. Witte 
will also continue showing the Maryland Glass Co.’s line, 
which he has represented in the New York market for 
several years. This will be shown at the Guerin-Pouyat- 
Elite Ltd. salesrooms, along with the other lines handled 
by the concern. 

After his association as president and general manager 
for Bawo & Dotter for a number of years, Mr. Witte later 
entered the manufacturers’ representative business, in 
which he has been engaged ever since. 


Macy Holds Annual Delivery Parade 

R. H. Macy & Co. held their annual delivery Corps 
Parade last Monday. It was participated in by 180 ve- 
hicles of the 289 in the entire fleet. Macy’s engineers favor 
the horse for short hauls with frequent stops, so there are 
105 horses in the service. Headed by the 69th Regiment 
Band and an escort of mounted police, the procession cf 
vehicles passed in review up Fifth Avenue. The cere- 
mony also marked the official opening of the new under- 
ground driveway at Macy’s which have been described 
as an important contribution to solving the city’s traffic 
problem. 

Featuring the parade was the first Macy delivery wagon, 
a two-wheeled affair drawn by hand. The newest type of 
“roll-off” truck also was shown. It has three bodies which 
can be attached to the chassis in a few minutes. While one 
body is being loaded, the second is being unloaded and the 
third is in transit. 


Business Briefs 
The Sterling Lamp & Shade Co., New York City, has 
been incorporated with a capital of $5,000 by E. Max, 
E. Levy and H. Kautzman. Attorneys, Goodman & Wer- 
ner, 51 Chambers St., New York. 


Miller & Rhodes Store Now One of Largest 

Occupying almost an entire block and having a floor 
space of some 360,000 square feet the new addition of the 
miller & Rhodes, Inc., Richmond, Va., recently opened, is 
one of the largest and finest department stores in the 
country. 

The business was started in 1885 by L. O. Miller and 
W. S. Rhodes in a little store 22 by 75 feet, with a force, 
including the owners, of ten people. Before the end of 
the first year the business had grown so that it was neces- 
sary to annex 35 feet at the rear of the store. This created 
some wonderment in the city, as the store was opened as a 
strictly ‘‘one price’ store, and many had predicted failure 
when the business was begun on this principle. 

Three years later a new building was constructed ad- 
joining the first store, and the business was moved into 
the new structure. This building was three stories high 
and was considered large enough for all future needs; but 
things turned out otherwise, and the firm was compelled 
to add space from time to time. 

A few years ago the firm found itself so pressed for 
space that it was decided to erect a large building which 
would occupy one-half of a square city block. The new 
building, opened a few weeks ago, is five stories high, and 
the store now occupies aimost an entire square block. 
There are approximately 360,000 square feet of space in 
the building, which is almost 219 times the size of the orig- 
inal store. The street frontage cf the building is more than 
90 feet. 

The building is of yellow art brick. The windows are 
outlined with tile borders. The coping over the windows 
is of terra cotta, and the pillars extending from the coping 
to the street are granite. 

There are six large entrances leading into the store. 
Two are located at the front and two at the rear of the 
building, and there is one on each of the side streets. 
Over each entrance there is a large marquee that extends 
to the curb line. 

The foundations of the building are such that it is pos- 
sible to add six stories to the building when the business 
warrants it. 

In the basement are the china and housefurnishings, 
jamps, silverware, stationery and domestic departments. 
All of the silverware is shown in glass-front wall cases 
and display counter cases. 
departments are many tables used to display merchandise. 
These tables are set with complete china and silver serv- 
ices. 


In the silverware and china 


Buyers in New York 
May 6TH, 1924 

G. A. Lawler, housefurnishings and toys, Akron D. G. Co., 
Akron, O., Pennsylvania. 

T. W. Nugent, lamps and toys, Nugent D. G. Co., Braddock, 
Pa., Pennsylvania. 

L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. (White & Pardee). 

F. W. Fritzer, toys, Geo. Wyman & Co., South Bend, Ind., 315 
4th Ave. (D. G. Alliance). 

W. B. Stroup, housefurnishings and toys, Warner Co., Warren, 
O., 4 West 22nd St. (G. Neill), Flanders. 

W. C. Moore, lamps, Wilkes-Barre D. G. C., Wilkes-Barre, Pa., 
23 East 26th St. (W. T. Knott). 
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Smith, Bridgman Co. Open New Store 


Formal opening of the new store building of Smith, 
Bridgman & Co., Flint, Mich., was held on April 8. The 
structure has a frontage of 60 feet and a depth of 150 feet, 
and constitutes the third unit of the company’s establish- 
ment, the others being an annex adjoining the new build- 
ing, and a heating plant in the rear. The new building 
consists of eight floors and basement, together with a mez- 
zanine over a part of the street floor. 

The front is of the arcade type, with an island window 
31 feet long and 8 feet wide. The bases of the display win- 
dows are of Italian marble and the floors are in American 
walnut. Backgrounds are in French gray. 

From the arcade four doors lead into the store proper. 
Wide aisles and a lofty ceiling, along with the white col- 
umns and low fixtures, give an air of spaciousness. The 
fixtures on this floor and on the mezzanine are in American 
black walnut. 

The three elevators are equipped with the device which 
insures stops with the floor of the car flush with the floor 
of each story. At two corners are staircases of ample 
width and easy tread. 


Elliot-Taylor-Woolfenden Store Changes 
Hands 


The assets, leasehold, name and good will of the Elliot- 
Taylor-Woolfenden Co. department store, Detroit, have 
been purchased by Sidney M. Netzorg and Otto Sachse of 
Pontiac, Mich., and Ben Marks of Detroit. The business 
will be carried on under the corporate name of Elliot- 
Taylor, Inc. Mr. Netzorg, who will be in active charge, 
is president of the corporation, with Mr. Sachse, vice 
president and Mr. Marks, secretary and treasurer. Sev- 
eral new departments are to be added. 


Trace Board to Aid German-American Com- 
merce Formed 


The Board of Trade for German-American Com- 
merce, Inc., has ben organized for the purpose of re- 
establishing and furthering commercial relations be- 
twen the United States and Germany. 

This Association will be the central body for the 
exchange of information in all matters pertaining to 
trade, industry and finance, for the widening of exist- 
ing and the opening of new markets, for aid in facili- 
tating customs and tariff matters, for arbitration of 
commercial disputes; for rendering assistance in all 
questions which tend to promote and widen friendly 
commercial relations between the two countries. 

The organization is being extended to comprise the 
entire United States, with branches in all important 
centres. It will be in close co-operation with the exist- 
ing Chambers of Commerce and similar organizations 
throughout the United States and Germany, and will 
be of great value not only to the respective business 
communities, but also to its members, to whom in- 
formation and other facilities will be available. 


The Board solicits applications for membership 
from responsible firms and individuals interested in 
the furthering of trade and the strengthening of busi- 
ness relations between the United States and Ger- 
many. Complete information may be obtained by ad- 
dressing: Board of Trade for German-American Com- 
merce, Inc., 60 Broadway, Suite 507, New York City. 


The Story of a Railroad Dollar 


President W. J. Harahan of the Chesapeake & Ohio 
Railroad has had a table prepared showing how the dollar 
of revenue on that railroad is spent, as follows: 


Cents 
Maintenance of way and structures: -- .....:smremreern Files WEES: 
Maintenance of rolling stock, engines, etc..............+6- 19.76 
Train, station, yard and other trams. service..............- 21S 
Traffic agencies, tariffs, miscellaneous expenses, hotels, 
restaurants and grain elevators’). 2.) o-\s> «=iieiiniareeeriers 1.93 
Teocomotive’ fuel . adc ss cjemcseesceneae sesso eee 6.98 
Salaries. of general officers: 2.) 21-2. 2. 2 «ats snjoinetstersrarences 24 
Salaries of clerks and general office employees........... 1.02 
Legal expenses, pensions, valuation, etc...........---+--- HD 
Depreciation and retirement of equipment................- 5.42 
Loss, damage and casualties... << fcc ea cxemlettete ee 1.18 
Rent of equipment, leased lines, and facilities............ 73234 
Interest on bonds and other umterests.. 9. atten 10.60 
Dividends on) capital’ stock</25..). ea. )-rrs steele ree 3.01 
TASES “Sievesaree « » ste aise avae de eeagutoedlsnedsleh cpt le der aleel te eee ae 4.14 
Equipment toust and sinking funds secs settee eee 2.38 
Balance for enlarging and improving the property......... 2.58 
DL Oba Po ad ova 0c ohh 0 ccpteh lel fale Slerer vena eee crea te ee 100 00 


Plan Business Survey of 1923 Sales 


A report on the confidential details of 2,500 large firms 
and corporations throughout the country, involving busi- 
ness done during 1923 of more than $1,000,000,000, is to 
be publisked by the Harvard Business School at an early 
date, Dr. M. T. Copeland, director of the Bureau of 
3usiness Research, has announced. 

Statisticians of the university are compiling the figures 
to show the percentage relation of expense to net sales. 
In this way any individual firm will be able to compare its 
items of cost with those of the trade as a whole, and so 
may find any point of weakness in its own management, 
or learn how more intelliengt arrangement may increase 
profits. The report will be distributed among the firms 
that co-operated with tke school during the period of 
analysis. 

Reports were contributed by 540 wholesale grocers, 501 
retail grocers, 490 department stores, 476 retail shoe 
dealers, sixty-six wholesale drug firms, 271 retail jewelers, 
sixty-six wholesale dry goods firms in the South, 125 
dealers in wholesale automotive equipment, 125 retail tire 
dealers and a smaller number of firms in widely scattered 
tvpes of commerce and industry. 


Business Briefs 
The Phillips Mfg. Co., Meriden, Conn. has been in- 
corporated with a capital of $30,000 to manufacture 
cut glass and silverware. Incorporators and officers 
of the new corporation are: Samuel Phillips, presi- 
dent; Marion Phillips, treasurer; Hyman Cohen, sec- 
retary, all of Meriden, Conn. 


HERE has been a noticeable scarcity of buyers in 

the local market during the last eight weeks, and 

few if any are expected to visit the district during 
the remainder of the month. The reason for this is said 
to be due to the fact that all department store buyers who 
are not in Europe are now in the midst of their May sales 
campaigns, and until this feature of business is over, and 
current special stocks unloaded, the buyers will not have 
time to leave their departments for the markets. All gen- 
eralware plants featuring department store business 
shipped heavy orders for May sales, and some of these 
specifications are still en route. The bulk of the goods, 
however, have long since been delivered, and early reports 
received by some manufacturers from their trade indi- 
cates that with seasonable weather prevailing, this special 
sales campaign will prove a greater success this year than 
in past seasons. 


George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., is arranging to leave for a short trip 
over his territory. He will not be away from the factory 
as long as on his first spring trip. 


William Mushet, health inspector for the National 
Brotherhood of Operative Potters, and who is known per- 
sonally to every generalware manufacturer in the United 
States, has resigned, effective May 17. He will become 
associated with the Crane Potteries, Trenton, N. J., in a 
similar capacity, the company recently taking over the 
Maddock plants. His succesor will not be announced until 
after the annual convention of the Brotherhood, which 
is to be held in Atlantic City early in July. 


Information has been received in this district of the 
formation of the Cailifornia Pottery Co., Oakland, Cal., 
with a capital stock of $150,000. It is said that a line of 
generalware will be made by this concern, although no de- 
tails concerning the full plans of the company have been 
received in the district. 


_ Three new lines of art ware have been added to the 
‘output of the Niloak Pottery Co., Benton, Ark. These 
consist of a plain white line for hand decorating purposes, 
‘another of plain blue and white and also a line of white 
‘and brown, all for individual art decorators. This com- 
\pany has recently increased its capacity about 30 per cent, 
‘and business on its regular line of Noloak Art ware is 
said to be holding up well, especially for the assortment 
packages. 


Herbert K: Connors, eastern salesman for the Carroll- 
‘ton Pottery Co., who has been spending several months 
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covering his territory, has returned to his home here. 
“General business conditions in the east were good, as I 
found them,” said Mr. Connors. “Here and there retail 
buyers reported trade a little spotty, but on the whole, 
the demand for high class decorated dinnerware was 


good.” 


“T em of the opinion that after the first of July the 
generalware pottery manufacturers of the country will 
not be able to see the light of day through their order 
files,’ declared Charles W. Foreman, president of the 
Southern Potteries Co., Erwin, Tenn. And he went on: 
“We consider the outlook very bright as soon as weather 
conditions and our ‘investigating committees’ settle down. 
The plant of this company is working at full capacity, 
and with the additional output of a new kiln, which was 
recently p'aced in operation, the production of the com- 
pany will be greater this year than ever.” 


Fire caused by a leaking oil line in the plant of the 
Gem Clay Forming Co., Sebring, O., destroyed the roof 
of that plant, Friday of last week. The plant is located 
between that of the Sebring Pottery Co., and the Lim- 
oges China Co. The fire, however, was confined to the 
plant in which it originated. 


Preliminary work having to do with the erection of a 
tunnel kiln in the plant of the French China Co., Sebring, 
Plans call for the erection of the 
largest tunnel kiln yet erected in any generalware pottery. 


O., has commenced. 


The first tunnel kiln erected in a generalware shop was 
built in Sebring, but it did not prove to be the success 
of the tunnel kilns now in use. 


During his visit in California, Guy E. Crooks, head of 
the Crooksville China Co., paid a fraternal visit to the 
plant of the Empire China Co., Burbank, Calif. Mr. 
Crocks while in Burbank was entertained by W. G. Jack- 
son, formerly with the Taylor, Smith & Taylor Co., and 
William J. Owen, the latter formerly of the East Liver- 
pool district, but now sales manager for the Empire com- 
pany. 


T. A. McNicol China Co., who has been spending a 
brief season in the New York district on business, has re- 
turned to home office. 


Richard L. E. Chambers, western manager for the 
Geartner decalcomania interests, has returned to his office 
here, following a season spent in Florida. 


(Continued on page 21) 
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GLASS FACTORY ACTIVITIES 


+, AND PITTSBURGH NEWS 


GENERAL survey of the flint glass trade shows 
that while orders with all plants are numerous, 
yet the volume of each specification is small. 

This would indicate that distributors are interested in 
only ordering sufficient merchandise for their immediate 
requirements, and that they are not anticipating future 
wants. There seems to be a lack of volume business, and 
that the policy of hand to mouth buying prevails in a 
One of the most active concerns in the 
trade, holds the view that with good weather coming on 
and the “investigations at Washington at an end” the 
manufacturers will see much better business. 


general way. 


Where prices are alleged to have been “shaved,” it has 
not brought out much increased business, according to 
manufacturers who declare they themselves are holding 
a firm market. It is also asserted by these same manu- 
facturers that where the market has been lowered, it has 
had a tendency to destroy the confidence of the buyers. 

“Never in our experience have we seen business forced 
by the cutting of prices,” is the salient comment of one 
manufacturer. ‘This policy however, seems to be adopted 
quite often by some when business conditions become 
upset, as they are today, but we think their action in 
this respect only tends to further demoralize conditions.” 


Wholesale hardware dealers while declaring that the 
sale of lantern globes is a seasonable proposition, a very 
fair movement prevails in tke line even at this late date. 


Department store managers are arranging to feature 
summer home requirements, so far as they relate to the 
china and glassware lines, and some early inquiry for 
these requirements is reported. Cooking glassware gives 
promise of being in active demand this season as has been 
the custom in former years. In less than a month many 
summer home owners will give up their town houses for 
the country place, and the permanent summer camp will 
also spring up. The department stores in this district are 
preparing to do a larger business on these lines this year 
than formerly. 


The Columbia Glass Co., Fairmont, W. Va., after in- 
creasing its capacity one third, has been operating all de- 
Full production was maintained 
throughout the first quarter, and the company has suff- 
cient business on hand to follow the same program 
throughout the second quarter. A general line of opal 
glass specialties is made by the Columbia interests, and 
it is the opinion of the sales department that the plart will 
be operated full time throughout the year. 


partments full time. 
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Within a few weeks the flint glass manufacturers will 
be advised officially what changes if any, in the wage scale 
for the forthcoming fiscal year will be desired by the 
workers. It has been the custom of the officers of the 
American Flint Glass Workers’ Union to exchange wage 
scale change proposals with the manufacturers, and the 
same rule will be continued this year. This exchange of 
proposals is done generally in May. There has been no 
direct information received in this district whether or not 
changes in the wage scale will be sought by the workers 
this year. 


Announcement has been made here of the formation 
of the Orange Glass Co., Inc., Newark, N. J., with a nom- 
inal capital of $40,000. The new company was launched 
by Jacob Fischel of Newark, N. J. 


The Bonita Art Glass Co., Wheeling, W. Va., is ex- 
ceptionally busy this season on its high grade lines of 
decorated glassware. This interest has added several 
new patterns to its line since its showing in January, and 
these have been in very good request. During the sum- 
mer season, the company will increase its capacity by 
erecting a new decorating lehr, and will in all probability 
install an oil burning equipment, so that when the gas 
supply becomes short next winter, there will be no delay 
in factory operations. This company is now interested 
in increasing its sales force, and plans to add several sales- 
men at once. These kave not been selected. 


According to R. C. Faris, secretary of the Belmont 
Tumbler Co., Bellaire, O., the company has outgrown all 
of its old equipment, and a general overhauling of the 
factory is now proposed. Hereafter electric power will 
be used exclusively, and a sprinkler system will be in- 
stalled. The Belmont plant is being operated at the peak 
of production, although orders are not free for large 
amounts. 


The hand to mouth buying that is now a feature of 
the trade may not be a bad thing after all for the manu- 
facturers. It is recalled that even as late as a year ago 
the demand for glassware was so extensive that it was 
impossible to accumulate any stocks of staple items. It is 
quite evident, Lowever, that when even the small orders 
are placed today, the distributors want the merchandise 
in a hurry, and this is taken to mean that both retail and 
stocks in the hands of wholesalers are below normal, and 
that sooner or later there will be a rush for all lines of 
glassware. This will mean increased activity in the fac- 
tories, and where warehouse stocks have been assembled, 
it will not teke long for such accumulations to move out. 


_ employed in this district have been informed. 
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kere is very little future business being placed with the 
glass factories today, the bulk of the current orders being 
for immediate requirements. 


There are 13 glass concerns associated with the Ameri- 
can Ceramic Society, according to a statement just issued 
by Secretary Ross C. Purdy, of Lord Hall, Ohio Uni- 
versity, Columbus, O. It has also been explained that 30 
When 
the American Ceramic Society was formed in 1898 it has 
2,240 up to this 
The glass division of the Society has rendered a 


pottery manufacturers are contributing members. 


a membership of 21, and this has soared 
year. 
great service to the manufacturers during the last few 
years, the same as-it has to the pottery industry, in that 
it has stood firmly back of the better merchandise move- 
ment. 


Plans are in the making for the establishing of a flint 
glass factory at Augusta, Kansas, which will be known as 
the Victory Glass Co. U. G. Baker, Annapolis, Ind., and 
Frank Bostock, Sapulpa, Okla., are back of this move- 
ment. 


Pottery News 
(Continued from page 19) 

Official announcement has been made that the 34th an- 
nual convention of the National Brotherhood of Operative 
Potters will kold its initial session in Atlantic City, July 
3. Just how many propositions will be presented the con- 
vention for discussion that may ultimately find their way 
into a joint wage conference is hard to determine at this 
time. No national officers will be elected at the next con- 
vention, as those elected last year were to serve for a term 
of two years. 


Founding of the Ceramic Department of Ohio State 
University, Columbus, O., thirty years ago will be cele- 
brated next February, former students of the school now 
This is the 
pioneer ceramic school of the United States, and was 
founded by Prof. Edward Orton, now retired from active 
work at the University, but who continues a “fatherly 
eye” on its affairs. 
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W. L. Smith, Sr., of the Taylor, Smith & Taylor Co., 
is spending several weeks in Trenton, N. J., because of 
the illness of a relative, and as a result was unable to 
attend the Golden Anniversary of the founding of the 
First National Bank of East Liverpool, of which he is 
a member of the board of directors. 


Southern California as a Glass Manufactur- 
ing District 

Through a well directed “‘business boosting” campaign, 

the state of California has received considerable publicity 

Why California should be 

an advantageous location for manufacturing enterprises 

has been frequently told, but this late story contains “glass 


during the past few months. 


interest,” and we reprint it in part from a recent issue of 
the Los \ngeles Times as follows: 

“Taking the one article of glass globes as an example 
there 1s probably no section of the country offering a big- 
ger prospective market for this article than Southern Cali- 
fornia. Your system of boulevards is far famed and I 
find that excellent as it is, you have only begun to carry 
out your most comprehensive plans for several parallel 
and transverse boulevards throughout this entire section 
of the country, all to be well paved and lighted and some 
of them, like that of Santa Monica boulevard, for ex- 
ample, to extend trom the sea upward of 100 miles in- 
land to the mountains under the one name and with 
different counties and municipalities combining to carry 
the plan through. 

“It is probable that no one development of the South- 
land is advertised more widely than your splendid boule- 
vards and with such improvements as you are now carry- 
ing out the strength of this advertisement will naturally 
be multiplied. Every light on this vast system of boule- 
vards will require a glass globe. Here alone should be 
a big industry and since you have the raw material, the 
favorable manufacturing conditions and the market I feel 
that you should produce your own globes and not be de- 
pendent upon other parts of the country to supply your 
need in this direction. 

“T mention the glass globes merely as one instance 
which has struck me during my stay out here. Your 
steadily increasing population and the development of 

(Continued on page 23) 


Fellpwithe CrowditamiceiiirdeAunuall Git Show 


CHICAGO, AUGUST 3-10 


wares. 


Manufacturers! 
power of the 
trades, 


An event of utmost importance to every buyer and seller of gift- 
You should not permit the exhibit to pass unattended. 


TO THE EXHIBITORS: 


Meet 
gift, art 
Write for details of the big- 
gest event in the gift world, 


The Gifts, Art Wares & Novelties Association 


10 South La Salle Street 


the buying 
and 


Sherman Hotel 


TO THE BUYERS: 


An opportunity to see new merchan- 
dise, compare values of competing lines 
and place orders to best advantage. 
Plan now to attend. Write for details. 


novelty 


CHICAGO, ILL. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—-Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By BratTRIcE MILLER WISNER 
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“Minnehaha” Humidifier a Paid Life Insurance 


During the cold weather months, when many must be 
kept indoors through inclemency of weather or illness, the 
proper temperature of rooms is a vital consideration and 
moist well circulated air is the first and foremost thought 
of the careful and conscientious mistress of the home. One 
of the best means cf keeping properly moist air is by the 
use of a device which will throw off the heated air from ra- 
diators in a pleasant and humified state. The “Muinne- 
haha” Humidifier, illustrated, manufactured by The Spe- 
cialty Mfg. Co., St. Paul, Minn., is a practical and well- 


sll 


in 
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tes’ed product for the use intended. The concern has spent 
many years of experimental work in perfecting a Humidi- 
fier to meet the requirements of the home and office, and 
in the “Minnehaha” there has been accomplished a_ per- 
fected air moistener. A well chosen name has added to 
the popularity of the device, being christened, “Minne- 
haha,” after the world-famed falls, that send out a spray 
from falling water which is invigorating and pleasant. 
The “Minnehaha” Humidifiers moisten the dry air from 
the radiator, remove dust, and produce a stimulating air 
through the rcom, deflect the warm moist air into the room 
and prevent discolorations of the walls above the radiators. 
They also serve as a shelf over the radiator. The extra- 
ordinary humidifying capacity is effected by means of 
wicks made from cloth having very efficient capillary quali- 
ties. These wicks form passages through which the dry 
heated air is forced, thus bringing it into direct contact with 
the particles of water, which effectively moistens it and 
at the same time removes any particles of dust which it 
might contain. The ’’Minnehaha’” Humidifiers are auto- 
matic, requiring no attention, except to be filled with water. 
They are provided with an automatic indicator, which 
shows immediately the amount of water in the reservoir. 
They are easily filled by means of a special funnel. For 
ensuring health and preventing the accumulation of bac- 
teria and unclean particles in the room, the “Minnehaha” 
Humidifier is a valuable addition to any room, and being 
finished with gold or bronze enamel and made of best gal- 
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vanized steel, they are attractive and substantial. A more 
detailed description will be furnished by the concern, upon 
request, in a descriptive pamphlet of the mechanical con- 
struction. 


The Dependable “Wapak” Waffle Iron 

“Hot Dog” has nothing over the Hct Waffles, as waffles 
are now being featured at a’most all eating places, in- 
cluding tea rooms, restaurants, hotels, and at winter and 
summer resorts, which has popularized the hot waffle in 
almost every community. For home five o'clock tea and 
light luncheon there is nothing more delicious, tasty and 
tempting than good hot waffles. Practiced cooks will in- 
sist upon procuring the most efficient waffle iron, as the 
pastry requires the proper utility in order to turn out well 
cooked and appetizing waffles. The Wapak Hollowware 
Co., Wapakoneta, Ohio, manufacturers of Cast Iron cook- 
ing utensils, have given the customer in their Waffle Iron, 
pictured herewith, a product of the best construction. It 
is made of the finest cast iron, the rims are black en- 
ameled, the pans are white nickled. The pans are equipped 


with white oak or wire handles as may be desired. The 


a> 


re 


see 


8 inch size is made in high, low, round and square patterns, 
This waffle iron commends itself to the prudent housewife 
who is desirous of obtaining an efficient, trustworthy waf- 


The firm has 
opened an office in Baltimore, at 122 Hopkins Place, Mr. 


fle iron of unquestionable construction. 


D. J. Kaufmann, manager. The concern is represented 
in every prominent city of the United States, the New 
York City representative being Cox & Co., 120 Fifth 


Ave. 


BOSTON NEWS NOTES 


By 


ETURNING on the Berengaria A. L. Spencer, 

merchandiser for Bigelow Kennard Co., met sev- 

eral china and glass buyers. The penalty for talk- 
ing shop was buying a drink. The penalty going out was 
getting thrown overboard. 


Nathan K. Atkins is safely back from the British West 
Indies and Mexico, where he has long been foreign repre- 
sentative of the Burrshel Co. 


W. P. Hatch, a new man at Morandi-Proctor’s, was 
with Jordan Marsh in the interior. decorating, glass, china 
and house furnishings departments. Before that he was 
with F. A. Walker, a kitchen furnishings shop on Corn- 
hill, which went out of business ten or twelve years ago. 


E. E. Wilgus left Sunday on a five weeks’ trip to Cin- 
cinnati, St. Louis, Chicago, Detroit, Cleveland, Buffalo 
and cities in Pennsylvania. 


Louis Yennaco, lamp man at White’s, has been featur- 
ing a vellum-paper drum shape Mah Jongg shade. C. P. 
Sullivan, of the cut glass department, sold out last week 
on a whole line of narrow optic iridescent goblets, sher- 
bets, cocktails, ice teas, tumblers, wine and claret glasses. 


W. H. Silverthorne, owner of stores in Leominster and 
Gardner, visited Boston last week. 


The Newton Furniture Co., 237 Washington St., New- 
ton, has just opened for business. 


Smith Patterson Co. say that 1923 was the best year of 
their history, and March of this year was better than 
March of last. 


Ernest L. Morandi of Morandi-Proctor Co. is improv- 
ing slowly from a long and severe illness. His friends 
wish the head of one of the oldest hotel purveyors in 
Boston a speedy return to health. 


A. W. Ridge of the American Bisque Co. was in Bos- 
ton last week, on a visit to their local agents, H. P. & 
‘H. F. Hunt. The latter firms are now exhibiting bulb 
‘bowls and vases in new designs and shapes from this 
factory. 


Carl D. Smith of the Smith, Patterson Co., accompan- 
ied by Mrs. Smith, returned last week from a two months’ 
pleasure trip to the Mediterranean and W. N. Smith and 
Mrs. Smith from a similar trip to California. 


Ropert ALLEN, REPRESENTATIVE 


215 
LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


| BOSTON OFFICE 


Victor J. Hyde of Shreve, Crump Low, sailed Sunday 
for Europe on a business trip. 


Glass News 
(Continued from page 21) 


your foreign trade with the Orient and South America, 
however, should very naturally make Los Angeles a par- 
ticularly favorable manufacturing center for many glass 
articles and since the glass-manufacturing industry is one 
which can be regarded as among the staples, employing a 
large number of people, it should prove a most valuable 
acquisition to your industrial community.” 


An Expense Account Plan 
Salesmen’s expense accounts often run higher than they 


should. Buta source of high selling costs which is quite as 
prolific is the needless loss of good producers through 
misunderstandings or downright injustice with regard to 
the necessary expenses of the man on the road. William 
R. Basset, writing in Forbes Magazine (N. Y.), outlines a 
method of regulating the expenses of men on the road 
which several large concerns have adopted. 

3riefly, this is the plan. 

Railway fare is allowed at exactly one-way rates. An 
individual may buy mileage or round-trip tickets and make 
a profit on his allowed expenses, but he must assume the 
risk of loss through inability to use them. 

Sleeping car berths are chargeable at lower berth rates, 
regardless of whether upper or lower is occupied. 

Parlor car seats are charged when the distance traveled 
without change of cars is in excess of 99 miles. The living 
expenses, including meals, rooms, and tips with meals, etc., 


are allowed as follows: 


Per Day 
ec OWtemmtD: tore LO.Q00) Sac. Sai is gs en note e «8s $3.85 
imetowns arom10,000' to 40,000... .. 2.5... 48. 4.95 
iaetownsr tom 40.000 to. 70,000 .2 fae. bos 5.50 
Tnetowisebrom 70,000 to 250,000. ....5...0.%. 6.60 
bie Furtiomavet 20,000 Vee |. oa eds erie eh na Fh 


The population of a town or city is determined by the 
figures given in the latest issue of the World Almanac or 
Official Railway Guide, whichever may be the higher. 

Certain allowances are made for tips, bag checking, 
etce., and the day is divided into fractions, so that days spent 


in more than one town may be accounted for, 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


OCAL representatives of potteries report their fac- 
tories making more prompt deliveries and the indi- 
cations are that most of the potteries will be caught 

up on their orders before the fall rush commences. 


The recent sale of heavy cut glass held by the Leiter 
Stores, has caused considerable comment among mem- 
bers of the trade during the past two weeks. Heavy 
cut glass has been of doubtful value to merchants for 
The sale at the Leiterstores 
accomplished one thing of value to all in the glass 
business, and that was the establishing of a sale value 
on this ware. The stocks offered were of large enough 


the past four years. 


size to warrant the announcement of a really big sale, 
and the response from the public, unaccustomed for a 
number of years to buying, or even having heavy cut 
ware offered to them, was gratifying to the store man- 
agement. With the acid cutting process at a stage of 
perfection, permitting low priced production, it is 
doubtful if the very expensive heavy cut ware will 
“come back,” but the indications now are that the 
lower priced goods either all acid-cut or a combination 


See 


While in Chicago: Visit the 
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Stetson China Company's — 
NEW PLANT | 


at 


1751 West 74th Street | 
CHICAGO, ILL. 


Phone Triangle 1000 


A Thousand Sets on Hand at All Times | 


Ready 
For Immediate Shipment 


PATTIE 


Ill 
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312 THE CHICAGO MARKET 


J. H. SmyrHeE, REPRESENTATIVE 


of acid and wheel cutting, will gradually gain in vol- 
ume since the Leiter Store sale has established a mar- 
ket value. 


Through an error made by our Chicago representative, 
in our issue of April 17, it was stated that Burley & Co. 
were featuring Wedgewood Queen’s Ware. As a matter 
of fact Marshall Field & Co. have the exclusive sale of 
this ware in Chicago, and it is not handled by any other 
firm in that city. 


More than forty applications for display space have 
already been received by the Gifts, Art Wares and 
Novelties Association for the Third Giit Show to be 
held at the Sherman Hotel, Aug 4 to 10. 


Burley & Co. exclusive retail china and glass store 
of Chicago has adopted the slogan “The Gift Shop of 
the West” in their local newspaper advertising. Al- 
though the store’s stocks are nine-tenths china and 
glassware, there is also a choice selection of lamps, 
oriental goods, placques, etc. for interior decorations 
offered by this store. 


Hobbs & Sutphen’s art goods store at 1133 Wilson 
Ave., suffered a small loss by fire last week. Flames 
starting in the basement of the store were quickly 
under control and a substantial loss of expensive stocks 
of art goods was averted. 


J. S. Lauterbach, with Louis Wolf & Co., 268 Fourth 
Ave., New York, who displayed ‘his. lines of china, 
housefurnishings and toys at the recent Toy Fair in 
Chicago, made a trip in the Western States following 
the close of the Toy Fair. 


“Gus” Bub, buyer of china and glassware for the 
Leiter Stores, Chicago, returned to his work last week 
following a five weeks’ illness. during which he. nar- 
rowly averted pneumonia. 


Frank Bb. Tinker, manufacturers representative, for 
several years maintaining a display in the Heyworth 
Building, has moved his display room and offices to 
the Shops Building and is now occupying Room 400. 
Arthur Schiller & Son, hotel china house; formerly 
occupying Room 400 has moved to the fifth floor of 
the Shops Building. Among the May 1 movers was 
the Manufacturers Sales Service Co who took new 
display rooms on their present floor, the fifth, of the 
Shops Building. 

(Continued on page 26) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 
E. M. MEDER CO. 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
| Pottery Co.; Ash Cabinet Co. 

| LEWIS H. SIMPSON & CO. 

| Representing Athens Glass Ca., 

Fenton Art Glass Co., Huntington 

Tumbler Co., New Martinsville 

Glass Mfg. Co., and H. R. Wyllie 

| China Co. 

Note—Concerns wishing to secure 
Space in this building for display pur- 
hoses should apply to 


ROSENBERG & LURIE 


| 

| 178 W. Jackson Blvd. 
Phone Wabash 6589 
| 


RE 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2a 
GIFT SHOP & ART GOODS-DOLLS*& TOYS ™ 
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BYVYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


AMOR IDIOT 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash S60 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


ADY 10 SERVE 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Grass Co, 
Co-OPERATIVE Fiint Gutass Co. 
THe Duncan & Mituer Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


RTIST WANTED—Able to produce first class designs for 

high grade border dinnerware, by large Decalcomania firm. 
Apply stating experience and salary wanted. Box 423, care CrocKk- 
ERY AND GLAss JOURNAL. 


ALESMAN to wait on floor and also general clerical duties. 
State previous employment and salary. Address Box 424, care 
CROCKERY AND GLASs JOURNAL. 


SSISTANT Buyer for China Department. Frederick Loeser 

& Co., Brooklyn, N. Y., require an Assistant Buyer for their 
Department of China, Glass and Art Wares; a man of ability and 
uigh grade experience will find this an excellent opportunity. 
plications will be treated confidential if required. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Chicago News 
(Continued from page 24) 

Walter Kerr of the Huntington Tumbler Co. left 
Chicago last week for his home in Huntington, W. Va., 
following a week’s visit with his local representatives 
Lewis H. Simpson & Co. 


Jack Bernard, traveling representative for the T. A. 
Nicol Pottery Co., was in Chicago recently on business. 


Lewis H. Simpson & Co., Shops Bldg., have received 
additional samples from the Dura Glass Co., whose 
line of blown tumblers and stemware, they have been 
selling since the first of the year. 


Silvestri & Silvestri Studios, Inc., 1509 Howard Ave., 
Chicago is a new manufacturing concern making 
lamps, shades and art goods, and operating a retail 
store 1271 Howard Ave. The capital stock of the com- 
pany is placed at $2,500 and the incorporators are L. 
H. Erickson, A, C. Erickson and C. L.{Pierce: 


The Brasor Art Store, formerly a Chicago shop has 
moved to the new Orrington Hotel, 1718 Orrington 
Ave., Evanston, Ill. 


The China-Japan Direct Trading Co., 437 W. On- 
tario St., importers of oriental porcelains, bronzes and 
a full line of novelties, will move on June 1 to the 
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American Furniture Mart Building, 666 Lake Shore 
Drive. John S. Ward, jobber in glassware, pottery 
and lamps, for some time past located in the Hey- 
worth Building, will also move to the new Furniture 
Mart Building about June 1. 


Business Men Resent Senate Attitude on 
Taxes, Discussed at Cleveland Convention 
The government was the chief concern of organized 

business in its manifold meetings which opened the twelfth 

annual convention of the Chamber of Commerce of the 

United States in Cleveland last Tuesday. 

The reception of President Julius H. Barnes’s annual 
address showed how ardently business men from all over 
the country want tax reduction and how equally fervently 
they oppose government ownership. 

Fred I. Kent, vice-president of the Bankers’ Trust 
Company, of New York, declared the opportunity shortly 
would be offered the American government of settling at 


cne time the problem of international debt refunding, of 


the fixation of Germany's indebtedness and the reduction 
of armaments. 
INTERALLIED INDEBTEDNESS 


“Tt is the clear duty of the United States,” Mr. Kentj 


said, “to take up the question of interallied indebtedness | 


at the proper time with the other allied nations to secure 
the benefits of the Dawes plan. Unfortunately, this op- 


portunity comes at a time of political disturbance in this: 


country, when a radical minority apparently is in control, | 


but this is a passing phase. The temper of the President 


gives hope that we will find ourselves engaged in this: 


work at the proper time.” 


Referring to the Senate’s substitution of the Demo-. 
cratic tax bill for the Mellon plan Monday, President 


Barnes said: 
“Surely there are fair-minded men in both great parties 


who will realize this question of the surtax is a vital one. 


to American industry before hesitancy spreads into un-_ 
employment, and surely there will yet be accord on a 


reasonable basis of tax revision before it is too late.” 

The National Chamber, he said, had on May 1 a mem- 
bership of 1,307 organizations with an underlying mem- 
bership of 766,223 persons or firms. 
was $1,099,000 last year. 


Its income, he said, 


“All business hangs together all over the world,” re-_ 


marked Sir Esme Howard, British Ambassador to Wash-— 
He quoted as his text a_ 


ington, in an address tonight. 
statement by Willis H. Booth, president of the Interna- 
tional Chamber of Commerce, that “we are going to reach 


the point where the economic side of relations between 


peoples is more important than the purely political side.” 


“As in all walks of life,” the ambassador said, “so in— 


international policy a program of complete isolation is 
impossible. It is becoming increasingly clear that all busi- 
ness, whether agricultural, industrial or financial, hangs 
together all over the world.” 

In his address this evening Secretary of the Navy 
Curtis D. Wilbur referred to “radical changes in the men- 
tal attitude toward legal questions,” which he defined as 
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SELENIUM 


50 Murray Street, New York 


GLOBE DECOLORIZING COMPOUNDS 


B. F. DRAKENFELD © CO. INC. 


Potters Saving & Loan Building, East Liverpool, O. 
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SODIUM SELENITE 


HAUTE 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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its instrumentalities, constitutions, statutes and ordi- 
“ances.” 

“To this end,” the Secretary said, “direct primaries 
were followed by amendments to constitutions providing 
for the initiative and referendum and recall. It was feared 
these measures were so radical they might destroy our 
republican form of government and lead to a pure democ- 
acy. At this point I think it may be safely said that the 
“natural conservatism of our people in dealing with gov- 
ernmental problems has limited the use of these extraord- 
inary measures within reasoneble grounds.” 

Government officials beside Secretary Wilbur who ad- 
dressed meetings today were General Herbert M. Lord, 
Director of the Bureau of the Budget; Admiral L. C. 
Palmer, president of the Emergency Fleet Corporation ; 
Colonel Paul Henderson, Second Assistant Postmaster 
General; Dr. George K. Burgess, Director of the Bureau 
‘of Standards, and Lloyd S. Tenny, Assistant Chief of 
‘the Bureau of Agricultural Economics. 

Whatever the reduction in taxation, General Lord said 
tonight, and whatever the additional expenditures author- 
ized by Congress, the Bureau of Budget will make the 
cash go around. 


Similarly Admiral Palmer asserted that the American 
‘Merchant Marine had come to stay, and he urged that the 
idea of “emergency” should be divorced from the Fleet 
Corporation. 


The Federal Merchant Marine loses, he admitted, an 
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average of $20,000 a voyage, but he suggested that this 
loss could be reduced by continuing to work for economy 
in operation, permanence in personnel, the upbuilding of 
trade routes, based on businesslike rate making, not rate 
cutting, and patronage secured not by “spread eagle pr- 
triotism,” but genuine service. 

Commenting on Section 28 in the merchant marine act 
of 1920, which the Interstate Commerce Commission now 
proposes to enforce by requiring railways to give lower 
rates on imports and exports traveling in American bot- 
toms, T. C. Lowell, vice-president of the Erie Railroad, 
asserted that the section amounts to a ship subsidy and 
was “hastily conceived and inadequately expressed.” 
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N York Direct | 
IMPORTERS PERCY N. LEYLAND, Inc., 184 Fifth B. TOMBY, 20 West 23d St., Repre- 
Ave. senting: 

FERDINAND BING & CO.’S, Sue- : : Royal Dresden, Lo Hutschenreu- 
cessors, 67-69 Irving Place, near King & _ Barrett, ceapotsy George ee - K ae en Paul cMtaehen “Rein. 
18th St Jones & Sons, Ltd., china; Wedgwood er, Koenigszelt, : 

vars & Co., Ltd., earthenware. Telephone, hold Schlegelmilch, Royal Karlsruhe, 
Art Pottery, Bronzes, Marbles and Gramercy 6626. Majolica. 
Ib, : 
ae oe JUSTIN THARAUD, 24 West 28d St. 

EDWARD BOOTE, 35-387 West 23d Sole Agent for L’Union Ceramique, 
St. ¢ Limoges, France. 

Cauldon China. Wood & _ Sons’ The Fifth Avenue Myott, Son & Co., Hanley Staffs, Eng- 
Earthenware, Gibson & Sons’ Teapots. Building land. Poszellanfabrik Fraureuth, Sax- 

, ony. Telephone Gramercy 5150. 

cee F. BASSETT & CO., 73 Barclay 3 7 VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 


Copeland’s China, Earthenware and Fifth Ave., between 28th and 29th 
White China Fancies. Phone, Madison Sts. 


Square 4182 + ; Ag Of On tit 4 Josiah Wedgwood & Sons, Ltd. Tele- 
JOHN DAVISON, Inc., 14 Barclay St. phone Madison Square 7429. 


English China, Earthenware and DOMESTIC GLASSWARE 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 Hast 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 


lass. 
A. J. FONDEVILLE & CO., 135 Fifth BONITA ART GLASS CO., Wheeling, 
ve. W. Va. New York Salesroom, 120 


Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 


Earthenware. Se glass and china. 

OTTO GOETZ, 43 Murray St. BRYCE BROTHERS COMPANY 
Importer of Crockery, China and Uptown Headquarters Blown lead glassware in Crystal and 
Glassware for immediate delivery. for the Colors—Cut, Etched and Engraved. 

. J. Duncan Dithridge, Representative, 

CS | eeettery = Gieeecing 240 Fifth Ave. ‘ 

Limoges China, Royal Crown Derby, Metal Goods and House- CAMBRIDGE (0.) GLASS CO., New 
Baccarat (French) Glassware, Aculus wares Trades York Salesroom, 184 Fifth Avenue. 
( English) Glassware, Alderson & ie | . ARI i tt ee | Manufacturers “Nearcut” tableware, 


Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


tiiin blown tumblers and stemware. 
M. ROSENBAUM & SONS, 32 Union DIAMOND GLASSWARE CO., 


Square Fredk. Skelton, Representative, 200 
HAVILAND CHINA CO., Inc. 11 Bavarian China Ware. Representing Fifth Ave. _ 
East 36th St. M. Rosenbaum & Sons, Bavaria. Colored and Iridescent Glassware. 


The Famous “Haviland China”’ ECONOMY GLASS CO., Morgan- 


known since 1840. PAUL A. STRAUB & CO., 105-107 town, W. Va. D. King Irwin, Repre- 
HERMAN C. KUPPER, 39-41 West Fifth Ave. sentative, Fifth Ave. Building 
23d St. Tirschenreuth Dinnerware, Specialtics Fine blown tumblers and stemware. 
Ahrenfeldt French China. in glassware, etc. FOSTORIA GLASS CO., 141-147 
MADDOCK & MILLER, 39-41 West Fifth Ave. 
23d St. ROBERT SLIMMON & CO., 96 to 102 Pressed and blown glassware. Chas. 
Royal Worcester China, John Mad- Church St. L. Weddle, Representative. 
dock & Sons, England, Allerton’s Line A. J. Wilkinson's, Ltd., J. H. Weather- , 
Earthenware and China, Price Bros.’ by & Sons, Bourne & Leigh, R. Sud- GILLINDER & SONS, Inc., 224 Fifth 
Teapots, Wileman & Co., China. low & Sons, Shorter & Sons, Royal nba ' -alti 
T T o C 
MOGI, MOMONOI & CO., 105-107 East Aller Value and Watcombe Pottery. ighting glassware, glass specialties. 
164th St. LANCASTER (0.) GLASS CO. 
Importers of Japanese Goods. Tele- NATHAN STRAUS & SONS, Inc., Pressed ware, lamps, tumblers and 
phone—Stuyvesant 1056. ae | Warren, 116 Chambers Sts. novelties. T. W. Hamilton, Represen- 
tock j i tati wal Set re: 
MORIMURA BROS, as-s7 Wot soa Tatfe sock of Limoges Dinnerware, tative, 19 Fifth Av 
St. famous “Schwarzburg” China. SUSQUEHANA CUT GLASS CO., 
Japanese Goods. T. W. Hamilton, Representative, 189 
LA PORCELAINE LIMOUSINE, TAIYO TRADINGCO.,Inc.,101 Fifth  Vifth Ave. 
39-41 West 28rd St. Ave. UNITED STATES GLASS CO., Albe- 
Formerly M. Redon. Alfred G Mo- Japanese China, Lamps and Bric-a- marle Bldg., 24th St. and Broadway. 
ment, Agent. Brac. Pressed and blown glassware. 
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THE BUSINESS PROSPECT 


HE general slowing down of trade and industry 

which first began to attract notice several weeks 

ago has now gained sufficient impetus to be noted 
by even the most casual observer. The evidence of this 
downward drift in general business is quite outstanding 
during the current week, although we do not think the 
reduced activity is of sufficient megnitude to occasion 
alarm. In this connection, however, it is interesting to 
observe that the general consensus of opinion in business 
circles, points rather clearly to two factors as the cause— 
first in importance is the political situation concerning 
National affairs and the other is the weather. Undoubt- 
edly both have been and still are, disturbing influences. 
Those who hold this opinion are looking forward to an 
improvement when Congress adjoins and the worst is 


known. It is their contention that the existing uncertainty 


is the chief reason why business is so highly irregular 


just now, and that business in general can accommodate 


itself to even a worse future, providing conditions are 


| 


I 
ent slackness in buying will be taken up and so disappear. 


definitely known. 


HESE men believe that the purchasing power of the 
country, which is admittedly large, will force a speedy 


renewal of the ample sales in all line and that the pres- 


While many things may be brought forward as evidence 


to support this contention, we are inclined to delve deeper 


into the complex business and trade situation. As pointed 


out on this page a number of times in the past, we have 
f . < . ° : 

been running pretty close to overproduction in most lines, 
-and the slowing down of the business machine now so 


apparent to all is, we believe, due to a period of overpro- 
duction and overbuying. If we are correct in this interpre- 
tation, the process of recovery will require more time. 
| And, if the economic restoration of Germany brings an 
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increase of imports, as it now seems to be the case, the 
process of adjustment will be even more deliberate and 
increasingly difficult. 


HE 
greatly handicapped the retail turnover of merchan- 
dise this Spring, but not all of the decline can be blamed 
From the significant fact that selling 
devices have been developed and pushed with a noteworth 


highly unseasonable weather has, of course, 


[= 


on the weather. 


energy for some time past, it is rather clearly pointed 
out that we have accumulated a surplus of goods. In 
other words, our industries are now equipped and geared 
up to produce and sell more goods than the consumer is 
willing to While statistics indicate the 
purchasing power of the country is very high, these 
figures do not indicate that the consumer will spend the 
money saved and earned. 


purchase. 


In point of fact there is some 
reason to believe that a change in ideas and outlook of 
We refer to the partial 
payment systems—buying out of income—which have 


millions is an overlooked factor. 


been pushed so far and fast to dispose of stocks of 
high priced merchandise in many lines—such as automo- 
biles, furniture and radio instruments, as well as the drive 
to sell dwellings. This buying out of income has been so 
very efficiently conducted that a very important portion of 
the future income of millions of persons is now mortgaged 
for one to three years in advance. We do not stress this 
factor, yet we believe the thoughtful business man_ will 


not entirely overlook it. 


OR some time we have been sailing very close to 
The auto industry has discovered 


While 


overproduction. 
this some weeks ago and curtailed production. 


(Continued on page 26) 
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Budget System Conserves Profits 


A Well Co-ordinated Budget System Puts a Busi- 
ness on the Most Economical Basis, For It Is Sci- 
entific Management Versus Rule-o-Thumb Methods 
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ROBABLY no phase of business organization and 
management is fraught with greater possibility of 
savings than the installation and use of a budget 

system, according to Gould L. Harris, Assistant Secre- 
tary of the National Association of Cost Accountants 
and Assistant Professor of Management of the School 
of Commerce, Accounts and Finance of New York Uni- 
versity. 

Many business men have a mistaken conception as to 
the real nature of a budget, said Mr. Harris, regarding it 
solely as a statement of anticipated revenues and expendi- 
tures. Actually, however, a budget is a mechanism of 
management, stated in dollars and cents and in units of 
sales, purchases, production, etc., that has been designed 
for the purpose of coordinating all departments of the 
business. It is a collection of estimates of possible ac- 
complishments of the various departments. 

There is probably no business concern that is not using 
some feature of a budget system, even though it is not 
so called. On the other hand, there are few concerns 
that are using a well coordinated budget consisting of the 
following sub-budgets: Sales, selling expense, production, 
purchasing, materials, labor, manufacturing burden, plant 
and equipment, finance, estimated balance sheet and esti- 
mated profit and loss statement. 

Too many business men shy at budgets because they 
believe them mysterious and too expensive, and because 
they do not fully realize the tremendous reduction or 
elimination of waste that may be effected by the proper 
use of a budget system. 

A recognition of the necessity of budgets is a prere- 
quisite to their installation. Why is a budget necessary? 
First, most of the reputable students of the future trend 
of business believe that we are now an era of declining 
prices and that while there may be upswings of the busi- 
ness cycle, nevertheless the general trend of the business 
curve will probably be downward for several years to 
come. Consequently, it is going to be harder for the 
business man to keep his head above water than in a 
period of increasing prosperity. 

Secondly, there is an imperative need for simplification, 
a word which is rapidly supplanting the much-abused 
term “efficiency.” Simplification results in the reduction 
and elimination of waste. Budgets make for simplifica- 
tion and the control of expenditures. Thirdly, the future 
of a business must be charted, and in doing so the past, 
present and possibilities are considered. In budgeting 
these three factors are studied and the curtain of the fu- 
ture is pulled back in so far as it is possible to do so. 

Budgeting is one phase of scientific management. The 


Twelve 


thing that distinguishes scientific management from rule- 
of-thumb methods is planning. Indeed, scientific manage- 
ment might be crudely illustrated by drawing a horizontal 
” and below it 
the word “performance.” Budgeting is the acme of plan- 
ning. 

There is a pressing need of better coordination of all 
departments of the modern business. Too many _busi- 
ness men regard all policies from either a sales viewpoint, 


line, writing above it the word “planning, 


production viewpoint or financial viewpoint largely he- 
cause they have received their training in one of these de- 
partments. Modern business needs to emphasize the com- 
pany ideal, or the ideal of business as a whole. No mech- 
anism of management brings about this point of view and 
its accomplishment better than budgeting. In fact. it has 
been said that the essence of budgeting is a point of view. 

Furthermore, with a budget system, every business pol- 
icy up for consideration is viewed not as an isolated ques- 
tion, but in the light of how it will effect all departments. 
Individualism in business, therefore, is being subordinated 
by cooperation, correlation and coordination, 

The sceptical business man with the rigid, instead of 
open mind will no doubt say that budgets are estimates, 
and that he wants only facts as a guide to management. 
This objection is not tenable for the reason that every 
business man must run his business to a large extent upon 
the basis of estimates, whether he is preparing written 
budgets or making the estimates in his head. The fact 
that actual performance may not coincide with budgeted 
figures should not deter the business man from using a 
budget. The differences between the two sets of figures 
will diminish as budget technique improves. It takes time 
to perfect a budget system, and the work is often discour- 
aging. Furthermore, the budget will not run itself and is 
not a panacea of all business ills. Figures will enable the 
management to diagnose the business ills, after which the 
cure may be effected. 

Budget literature is increasing. It does not deal solely 
with the advantages of a budget system, but more and more | 
with how it should be prepared and used. Recognizing 
the interest in budgets, the National Association of Cost 
Accountants has already issued to its members consider= 
able material dealing therewith and is planning to publish 
much more. It is well known that cost accountants have 
probably been the greatest users of budgets, and on them 
the management must rely largely for budget work. This 
is because the cost accountant possesses more business 
facts than any one else in the organization. Without these 
facts a budget cannot be constructed. 

Budgeting, in the final analysis, is not a fetish. It is 
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here to stay and is an absolute requirement for proper 
business administration. No Board of Directors is play- 
ing fair with its stockholders unless it makes a beginning 
of budgeting, even though it may be crude and incomplete. 
It has been said in substance that if the business man 
could do today what he will tomorrow with today’s expe- 
rience, how much improved his control of the business 
might be. The nearest approximation to this ideal is the 
budget. 


Avoid Hasty Trade Inferences, Says Federal 
Reserve 
The monthly review of the Cleveland Reserve Bani 
urges that, in measuring the business situation, business 
men should avoid paying too much attention to fluctua- 
tions which are actually temporary or local in character, 
_and which do not actually affect the result of a year’s 
business. “If,” the report continues, “in making compari- 
_sons for the purpose of determining present and future 
policies, those modifying circumstances which affect trad- 
ing conditions in one period as against another are not 
recognized, the results obtained are likely to be somewhat 
misleading. 
“An excellent example of this may be found in depart- 
)ment store sales in this district during March. 
jing that month with the corresponding month of last year, 
a decrease of 9.7 per cent. is shown. When total sales 
for the first quarter of this year are compared with the 
‘first three months of 1923, however, an increase of 3.5 
per cent. is shown in spite of the March decline. The 
drop in March was due to the fact that Easter trade last 
year came in March while this year the bulk of it came 
in April. Unseasonable weather, too, was to a certain 
extent responsible. 
“In regard to the present business situation, recent in- 
formation indicates that there has been some curtailment. 
|The first manifestation of this came with the appearance 
of an uncertain mental attitude throughout the country: 
It is more definite now. The commitments of buyers, 
}which are in reality the backbone of all business, are 
‘showing this hesitancy. Furthermore, production, now 
‘closely linked with the buyers on account of the general 
}policy of hand-to-mouth purchasing, has immediately felt 
\the reaction, the Federal Reserve Board’s index of pro- 
duction in basic industries showing a decline in March of 
3 per cent. as against an increase during February of 1 
per cent. Production, however, is still at a high level 
compared with: any vear except 1923.” 


Compar 


German Porcelain Industry 

According to the Berlin Boersen Courier, the Upper 
(Pranconian and Upper Palatinate porcelain industries, 
Which during the period of inflation had been obliged 
reatly to reduce activity, have made an extraordinary 
yood recovery during the last few months. <A large num- 
yer of factories have increased working hours and taken 
pn additional hands. Inland order books are very well 
jilled, but export business has not yet been set going. In 
nost cases the German costs of production are above the 
vorld market prices. 


Summary Imports and Exports 
The foreign trade of the United States for the month 
of March shows a small increase in both imports and 
exports over the preceding month. Department of com- 
merce figures for the month of March, corrected to April 
23, 1924, follows: 


Imports 
1923 1924 
(Ghitrameilote deconatccmstemri ccs 1-10 cptete® Bese 
China, decorated : 

EMGouTie hor lrleemepey entre tiers tc. « «fstakeeveys os $43,027 $66,707 
Gerimanymereceters oor cnet ciao 128,394 252,468 
Winitedmekeinodoniee, = eel. see. - 5,758 3,270 
NA Da rim deteer ts crcksl oes bss ect eas 181,036 249,532 
OthemmCotntriess ).2.c6 1... 5 37,635 60,065 

INSTEN Ooo oo min dO Con Rae $415,850 $632,042 
For Nine Months Ending March 
1923 1924 
Ching wen otdeconatedmnn seri «gece «4 SOS: O22 aire ere 
China, decorated: 

ir ome Prati Gein ener fe aise e:a% aco sole aves $312,906 $592,548 
Geriniaityaeen tasetne sleet. «ice fas 854,197 2,777,278 
Winited@ ing domme sss. aoe 33,798 46,416 
WFENEDS . eo.0 3 Ok erie eee GOI eee 1,033,652 2,471,885 

e Ojdeer (Coumises Fagggosenauce 364,640 740,349 
AD Gall neve ete ca Werate Ns, otis Bccoveyec seis $2,762,415 $5,728,476 
For Nine Months Ending March 
1923 1924 
Earthenware, not decorated........... *$80,311 Bove bine 
Earthenware; decorated |.............. *1,018,973 went 
Table, Toilet and Kitchenware, plain... 232,719 589,669 
DECOnatCUe Med eee Rtn wha siorsoeiinw nes 71,581,874 3,185,181 
STAG cil Maen, RRO SES eee -« sides acarssa 6 $2,913,626 3,774,850 
1923 1924 
Glassware, cut or decorated......,.... $86,504 $97,324 
Bloymmolasswamomradserciac: > «chic ss a 90,201 4 we 
LG tall pire peMPN ier foc AE Ss os Cie con.) g $176,705 $1,238,962 
For Nine Months Ending March 
1923 1924 
Glassware, cut or decorated............ $1,277,064 $1,238,962 
Blowsislasswatceameetne decnc Gne se mors 595,515 £881,319 


$2,120,281 


AIBY@) e200 BEES, OG. or cheer Cerne wane ae ee ae $1,872,579 
DoLtits AND Toys 
1923 1924 
Dolissandepanrtswomdollss.....+2-. 56 .- $153,418 $46,662 
OER ereto Vy Si an penne i oe. tests stn < we'gn e deat 539,259 209,345 
Hotalpeer erent oh cite c Ss olcie's eters $692,677 $256,007 
For Nine Months Ending March 
1923 1924 
Dollcsandh partsmeee memos c ccs «cc acess $1,447,502 $1,131,701 
SRINSE YONG, “tic ero omnis on CGE eee 4,587,419 3,826,570 
TERED Pah Anite oe tare nee ee $6,034,921 $4,957,271 
1923 1924 
Table and kitchenware of metal, enam- 
Eledmomerlazediprm ire steer te «eink $36,968 $45,883 
For Nine Months Ending March 
$271,576 $188,637 
Exports 
China and Porcelain: 
1923 1924 
Table, Toilet and Kitchenware...... $14,227 $11,517 
JANUS GUINEE ro. o SC eae ae 15,077 5,305 
htt 5 ae od oe $29,304 $16,822 
Earthenware and Stoneware: 
Table, Toilet and Kitchenware...... $7,854 $6,080 
FRU GENET parc. c pas Be OAL ee ee 55,774 50,505 
TONE. “3S. 386 ghae cheese ae $63,628 $56 585 
For Nine Months Ending March 
China and Porcelain Ware: 
1923 1924 
Table, Toilet and Kitchenware...... $143,457 $134.382 
YSONl YaydaVie.” REN Oe ee eee 89,799 97,972 
PR Stal Mera cern eradete sc io shee eaes $233,256 $232,354 
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Earthen and Stoneware: 


1923 1924 

Table, Toilet and Kitchenware...... $68,189 $59,800 
All sother saa. aero eee eae 557,852 555,428 
Gta can ei een te ere $626,041 $615,228 


1923 1924 
Table glassware, plain ac eee eee: $166,122 $132,568 
Table & other glassware, cut or engraved 19,662 10 222 
Globes. and “shades eer reer ieee 39,561 S795 
PGtal:” Acces eee Ree users: $222,345 $170,721 

For Nine Months Ending March 

1923 1924 
Table and glassware, plain............ $1,400,860 $1,592 842 
Table & other glassware, cut or engraved 165,040 132,674 
‘Total’ Shin once eee ene eee $1,565,900 $1,725,516 

DoLts AND Toys 

1923 1924 
Dolls and ‘partscof dollsmpeseen eee $22,058 $7,595 
Other toys. 5 is sateen eee ero 134,166 77,057 
Total 5 cccgetiea ee ORE eee te $156,222 $84,652 

For Nine Months Ending March 

1923 1924 
Dollscand’ parts: of dollsemmearereeee see. $206,215 $223.070 
Other Stoys). .2. 1S. Ree eee: $1,470,396 $1,532,868 
otal. 2.5.5. sk ec ee eee ee $1,676,611 $1,755,938 


TABLE AND KITCHENWARE OF MetAL ENAMELED OR GLAZED 
For Eight Months Ending February 
1923 1924 1923 . 1924 
$94,406 $47,593 $818,512 $734,581 


July 1 to Sept; Zl 1922. 
Beginning Sept. 22, 1922. 
July 1 to Dec. 31, 1923. 


* 
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Glass Production in Belgium 

In special glass the following furnaces are now work- 
ing: Lecomte-Falleur, Glaces de Charleroi, Fauquez, Sel- 
zaete, Courcelles, and Cronfestu. The Glaces de Charleroi 
are now repairing their large furnace, which, for the mo- 
ment, is reducing their production. In window-glass the 
active condition of the market is giving plenty of work to 
ali the works now producing. So far there are no pros- 
pects of any stoppage, excepting, perhaps, at the Jonet 
works, which may close for a week or two owing to 
labor troubles. There is still an acute lack of cutters, and 
those available demand higher wages. Most of these men 
are tall, powerful fellows, and are eagerly sought for by 
the factories working by machinery, as the larger and 
heavier sheets produced requir estrong men to handle 
them. 
hardy lads whom they can train up as good cutters. 

In the crystal glass, bottle, and hollow ware branches 
disputes still continue as to wages. At the “Gobeleterie 
Lembecq” a gas-heated furnace has been erected, and is 
capable of supplying 71% tons of glass per 24 hours. A 
new hollow-ware factory is being erected at Houdeng- 
Goegnies ; it will commence manufacture in August next. 
Orders for plate-glass are still booked freely, and works 
are not able to cope with them all; a good deal of bevelled 
glass for mirrors, etc., is being asked for. From abroad 
sufficient orders are coming in for special glass to absor} 
all the production; India and South America are espe- 
cially good buyers just now. Owing to French competi- 
tion in the home market. Belgian firms have now re- 
duced prices 50 c. per sq. m. 


Meantime masters are doing their best to find 


British Pottery Situation Improving 

According to correspondent reports to The Pottery 
Gazette, the British pottery industry is gradually improy- 
ing. 

Those firms who have taken space at the British In- 
dustries air are very optimistic that they will come hack 
with the useful pile of orders, and everyone sincerely 
hopes that their expectations will be fully realized. Glane- 
ing at the statistics recently issued by the local Labor Ex- 
changes, it is encouraging to note that the unemployment 
On March 17the total 
shown under the heading of “totally unemployed” in the 
pottery trade was 5,866; on March 24, 5,844; on Mareh 
31, 5,718; and on April 7, 5,704. On April 14 the figure, 
strange to say, was unaltered, with the exception that the 
short-time workers had decreased to 805, as compared with 
881 a week earlier, There will, probably, be some acces- 
sion to the ranks of the unemployed as a result of a length- 
ier stoppage at some of the works than others for Easter. 
But this will probably cause only a temporary fluctuation 
in the figures. Last year, we remember, the figure 
dropped to somewhere below 6,000 in March, and rose 
again to 7,000 in April, and that was afte- the B itish 
Industries Fair. It seems likely, however, this year, that 
unemployment will still further subside as a result of the 
orders which will be booked at the two big Exhibitions 
now due. 
living in that hope. 


figures are steadily subsiding. 


Certainly everybody concerned seems to be 


Pottery News From France 

A report from France says that disputes still cortinue 
in connection with the wages question, and strikes are re- 
ported at the Verreries d’Oullins, throughout the south- 
east, the Rhéne and the Loire districts; the only con= 
cerns at work are the co-operative workers’ factories at 
Venissieux, Villeurbanne, Vernes a Rive-de-Gier and 
Durif at St. Etienne. At Terrasson the hands have 
resumed, as they have been given a 10 per cent increase, 
At Choisy-le-Roi experiments are being made with the 
manufacture of tubes by machinery, but, so far, nothing 
definite has transpired as to the results. A workmen’s 
syndicate committee has been formed to buy up the /’er 
verte des Gandales at Choisy-le-Roi, so that this estab 
lishment will now become a further labor concern. Prior 
to the war the mirror and looking-glass industry was con- 
centrated at Paris; beyond the Seine there were only a 
few firms at Lyon and Bordeaux. During the war, and 
especially since the Armistice, fresh establishments have 
heen opened through France, so that there is now sharp 
competition between all these firms. The months of Jan- 
uary and February were quiet. | 


Pottery and Glass Shown at Michigan 
State Exhibition 
For the first time in the history of the state, the people 
of Michigan were given an opportunity to form a com- 
prehensive idea of the magnitude and variety of their 
industries. 
(Continued on page 27) 
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the Homeric, Lee Schoenthal, 
buyer of china and glassware for Gimbel Bros., 
New York, and A. S. Baker, buyer of these lines 
for the firm’s Philadelphia store, were among the many 
well known buyers returning from buying trips in Europe. 


Charles F. Pattern, traveler for Edward B. Dickinson, 
Inc., who has been on the road in the interest of the firm 
since the latter part of February, is now in the city for a 
short time. 


Justin Tharaud, accompanied by Ashley Myott, head of 
Myott, Son & Co., Cobridge, Staffs, England, spent a few 
days last week calling on the Boston trade. 


The many friends of Mrs. Wilbur E. Pomeroy, will be 
glad to learn that she is again identified actively with the 
Gray Co. Mrs, 
Pomerow has filled the office of treasurer with the con- 
cern for a number of years, but since Mr. Pomeroy’s 


selling organization of the Horace C. 


death, she has again resumed active business duties, being 
familiar as secretary to Mr. Pomeroy, with every detail 
of the organization. 


S. P. Skinner, of the Skinner-Hill Co., has returned 
from a short business trip to Montreal, in the interests of 
his concern. 


Lazarus & Rosenfeld, importers, who moved from 14 
West 23rd St. the first of the month, are now settled: in 
their new ground floor showroom at 98 Fifth Ave., corner 
of 15th St. 


A. C. Berg, of The Famous Co., McKeesport, Pa., has 
resigned his position with this concern to accept the buyer- 
ship of house furnishings, china and glassware of M. 
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CHAS. 


Ay. PO SaeeEY &X& SON 


are now located in their new and larger quarters at: 


35-37 WEST 23rd STREET 
--- NEW YORK CITY -:--: 


and have on display the complete line of: 


NICHTHAUSER & EEN Y’S 


Nathan & Bros., Johnstown, Pa. Mr. Polecheck, assist- 
ant to J. Kohnfelder, buver of Kaufman & Baer Co., Pitts- 
burgh, will succeed Mr. Berg at the Famous Store. 

> D 


The Board of General Appraisers in decisions just ren- 
dered grant petitions of Abraham & Straus Co., requesting 
the remission of additional duties imposed because certain 
imported merchandise was advanced on entry. In both 
cases the board concludes entry of the goods at a low value 


did not involve any attempt to defraud the Government. 


Wm. E. Benbow, of the Western China Works, Aurora, 
Ill., returned on the Wajestic Tuesday, from a business trip 
to Europe. 


Straus & Sons to Move Up-town 

Nathan Straus & Sons, Inc., successor to the well known 
firm of L. Straus & Sons, established 1866, have just 
signed a lease for the store, basement and two floors of 
the building Nos. 119-21 Fifth Ave., the northeast corner 
of 19th Street. This is a fireproof building covering a plot’ 
of 7,000 square feet, is equipped with an automatic 
sprinkler system, has two passenger elevators, one of which 
is exclusively reserved for the use of the Straus business 
and a freight elevator. The Straus people are planning 
extensive alterations, to make the place more suitable 
for their line of business and to install new fixtures 
and expect to move into their new quarters during the 
month of July. 

As was announced in the latter part of last year, Nathan 
Straus & Sons, Inc., has taken over the business known 
for over 55 years under the style of L. Straus & Sons, 
and that the new company intended to increase their 
business by introducing up-to-date methods in the con- 
duct of same and to augment their staff of salesmen. 
Much of this has already been accomplished but move 
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“Headquarters” because here 
are located the New York 
Offices and salesrooms of many 
of the leading manufacturers. 
Their sample displays are a per- 
petual exposition, a year-round 
style show changing with the 
seasons as the new styles are 
mtroduced. The convenience of 
selecting from such a large dis- 
play makes this the logical place 
to begin a buying trip. 


‘THE FIFTH AVENUE BUILDING 


Broadway ard Fifth Avenue 


at Madison Square, New York 
“More than an office building” 


will be achieved when they get into their new quarters, 
where they can show their new lines of merchandise 
to good advantage. 


Open House Day at Postley’s 

Having just moved to new and larger quarters, Chas. 
A. Postley & Son, manufacturers’ agents for housefur- 
nishings, pine the opening of their new sales room 
at 35 West 23rd St., on the afternoon of May 14th. A 
large and representative delegation of buyers and friends 
in the trade dropped in during the day to wish Charley 
the best of luck in his new location. 


Buyers in New York 


May 9tH 1924 
Miss G. Gill, gift shop mdse., Spokane D. G. Co., Spokane, 
Wash., 440 4th Avenue. 


May 10TH, 1924 


a. Waxman, china, glass and lamps, Lansburgh & Bro., Wash- 
ton, D. S., 115 W. 30th St. (Weill & Hartmann, 


May 12rH, 1924 


I. Stevens, china and toys, Miller Bros. Co., Chattanooga, Tenn., 
333 7th Ave. (J. M. Biggins). 


May l3ru, 1924 
A. D. Hutzler, china and glassware, Hutzler Bros. Co., Balti- 
more, Md., 352 4th Ave. (Kirby, Block & Fisher). 
T. W. Nugent, lamps and toys, Nugent D. G. Co., Braddock, Pa., 
Pennsylvania. 
L. Neubrik, domestic toys, Crowley, Milner Co., Detroit, Mich., 
100 West 32nd St. 


National Council to Advise All Importers to 
Submit Samples 

At tke second meeting of a special committee of the 
National Importers & Traders, held May 12, the view 
was expressed by prominent importers, that the rights of 
importers will be protected if they furnish the appraiser 
of customs with certified samples representative of mer- 
chandise, the subject of advances. This meeting was held 
to treat further with the question having to do with the 
examination of imported goods that had been advanced, 
and the recent decision of customs appraising officers that 
samples must be furnished from each case. This drastic 
rule was put into effect to meet a situation brought about 
by a court ruling upholding an importer’s contention that 
because the examiner had not seen all the goods the sub- 
ject of reappraisement the case should be dismissed. 

The question was again gone over very thoroughly and 
it was decided that a notice should be sent to all importers 
outlining the situation in detail. 

It was emphasized at the meeting that importers should 
have in readiness representative samples to submit in all 
pending reappraisement cases. This meeting was atte-ded 
by the following merchants: Wm. S. Pitcairn of the Wm. 
S. Pitcairn Corporation; George C. Davis, customs ad- 
viser to the import organization; Otto Fix of Geo. Borg- 
feldt & Co.; H. O. Lloyd of Julius Kayser & Co.; Frank 
J. Nolan of Milbank, Leaman & Co.; Charles Riotte of 
Stern & Stern; Carl W. Stern of M. J. Corbett & Co.; 
N. E. Franklin, and Frederic B. Shipley, president of the 
import association. 
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HE lull in the receipt of new business which has 
been experienced by generalware pottery manufac- 
turers during the last two months is slowly passing, 
and here and there reports are heard that the demand for 
merchandise is a little more pronounced. Salesmen who 
are now on the road are forwarding more encouraging 
reports, and there seems to be an increase in the mail 
business. 

There is no slackening of operations in any of the gen- 
eralware plants, and the recent condition of the market 
has given the manufacturers an opportunity to 
their breath” so to speak. The high class border patterns, 
shown in open stock continue very active, and many man- 
ufacturers have business on these lines sufficient to keep 
particular departments very active for months ahead. 


‘catch 


It is generally admitted that June will see a revival in 
new orders, and that from that time until the close of the 
fall season, the usual activity in demand will be noticeable 
in all sections of the country. 


| 
_ For some years the National Brotherhood of Operative 
Potters and the United States Potters’ Association Lave 
been discussing the problem of insurance for employes, 
but no plan has ever been worked out. However, the 
Edwin M. Knowles China Co., have given this subject 
more than passing consideration, and now the company 
has submitted a plan of insurance to the employes of its 
two plants for consideration. This plan includes free 
nursing service, and all employes who become permanently 
disabled before reaching the age of 60 years, will be en- 
‘titled to receive $1,000, divided into 20 monthly payments, 
instead of a full cash settlement. Before the plan is to 
become effective, at least 75 per cent of the employes must 
agree to participate in these benefits. Sick benefits of 
$10 per week for a period of 26 weeks is included in the 
‘proposal of the company. 


One of the features of the last few weeks was the plac- 
‘ing of an order by a western concern for 20,000 dinner 
‘sets, this being one of the largest specifications placed in 
‘the district since the close of the January buying season. 
\Delivery is to be made over a rather short period of 


| 
+ . > : i .: 
First shipments of this order will 


time in carload lots. 
go forward within a few weeks, it is said. 

Operations are being increased in the new plant of the 
'W. S. George Pottery Co., at East Palestine, O. This 
new pottery was erected on the site of a former plant that 
-was destroyed by fire about twelve years ago. It will he 
but-a few weeks until the new shop is operating to capac- 
‘ity in all departments. 


The Rotary Club of Alliance, O., was entertained it 
the plant of the Crescent China Co., at Alliance by. Presi- 
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dent Charles L. Sebring last week, this being the first 
time that such a crowd was ever piloted through the new 
shop. The entire process of making dinnerware was ex- 
plained to the crowd. Members of the Rotary Club were 
accompanied by their wives during this inspection trip. 
W. E. Wells, of the Homer Laughlin China Co., rep- 
resented the East Liverpool Chamber of Commerce at 
annual meeting of the Chamber of Commerce of the 
United States, held in Cleveland, O., last week. This 
honor has come to Mr. Wells for several years. 
Salesmen for some of the larger jobbing interests seem 
to be doing a rather good business on dinnerware, judg- 
ing by the volume of new business that these particular 
concerns are sending into some of the local factories. The 
demand for white ware from these concerns is rather pro- 
nounced in some instances, and this also indicates that the 
retail trade is buying with more liberality than formerly. 


The Miaddock Pottery Co., at Trenton, N. J., has 
begun the construction of a rather extensive addition to 
its plant, which will cost approximately $750,000. One 
and two story buildings are to be added to the plant, cov- 
ering a site of 250 by 1,750 feet, making the improvement 
one of the largest planned by any pottery manufacturer 
so far this year. 

A new plain shape is contemplated by one of the gener- 
alware manufacturers in this district, which is expected 
to be ready for fall delivery. The design of the shape 
is now being considered, and the order for the modeling 
will be placed as soon as a selection of design is made. 


The general demand for yellowware continues rather 
active, and the production of all local kilns in this line 
Yellow- 


ware teapots and mixing bowls are having a ready sale, 


is pretty well absorbed and on a normal basis. 


and shipments are being made with considerable prompt- 
ness. The eastern territory is absorbing a considerable 
amount of the East Liverpool, although the west and 
south is forwarding some good business on this line. 


Delegates to the annual convention of the National 
Brotherhood of Operative Potters are now being elected 
by the various local unions, and many of them are also 
discussing proposed amendments to the existing wage 
agreement. It will not be known until after the conven- 
tion what suggestions will be made to the manufacturers 
which will be subjected to debate in joint conference. 


The Cartwright Pottery Co. has suspended operations 
for two weeks, during which time a number of repairs 
will be made to the plant. The clay shops are expected 
to be ready for resumption on or before June 1. - 
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On high class border decorations 
can always be given by the 
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Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 
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e ie Chicago— Los Angeles— 
E. M. Meder Company, Mackenzie de-Vries Co., 
: 17 North Wabash Avenue Room 805 Brack Shops 


XXX 


A 


Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 


Our New Georgian Shape—‘‘Luxor”’ Decoratioa. 


INCORPORATED 


IMPORTERS OF 


JAPANESE GOODS 


105-107 East 16th Street, New York, N. Y. 


Bronze and Pottery Vases suitable for Lamp 


Mounts, Jardinieres, Umbrella Stands, Bird 


Everything ae 
Qeontil Cages, Artificial Flowers, Flower Bowls, Lac- 
to Decorate quered Trays and Boxes, Carved Wooden 


a Home Bases for Lamps and Vases and other articles 


too numerous to mention. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEUS 
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LASS manufacturezs in the Pittsburgh and out- 
lying districts are in a position just at this time 
to insure rather prompt deliveries on all new 
business, but th‘s is not to be taken as an indication that 


the different factories are not without business. It is ad- 


“mitted by sales managers of many plants that while no 


large specifications are being received, that the volume 
of small orders is exceptionally heavy, and that because of 
this fact plant production is pretty well absorbed. 

The indications are, so sales managers pointed out this 
week, that with department store buyers returning from 
Europe this month, and stocks are checked up, there will 
be some easement in the placing of new business. During 
the last week numerous reports have been received from 
both jobbers and department store intcre-ts that May sales 
have been rather active, but that no indications exists at 
this time to anticipate future stocks. 


eee 
with the sales department of the Macbeth, Evans Glass 
Co. has left that interest to enter another line. He Is 
well known to the buyers of lighting glassware. 


Tarbert, for a cons:derable period connected 


The Hocking Glass Co., of Lancaster, O., has placed 
another tank in operation for the purpose of marufactur:r 


° 
opal glass products. The company has also resumed the 
manufacturing of its general line of blown tumblers, and 


other blown items. 


Following a suspension of 10 days, during which a 
number of repairs were made to the factory, the plant of 
the Northwood Glass Co., Wheeling, W. Va., has re- 
sumed operations. 

Quite an active demand prevails for the novelty elec- 
tric lamps of the United States Glass Co., according 
Commercial Manager H. Harry Cushwa. When this line 
was first designed, only several numbers were included, 


ino) 


but since then six additional designs have been added. 
The entire line is now being displayed in all resident sam- 
ple rooms of the company. The small portable included in 
this line has been remodeled, and the shade now hides the 
socket from view. 


Incorporation papers have been filed at Columbus, ©), 
for the new glass concern that is to place a plant in opera- 
tion at Bremen, O., near Lancaster. Those who formed 
this company include I. J. Collins of the Hocking Glass 
Co., of Lancaster; E. B. Good, of Pittsburgh, Pa.; and 
Louis Fritz, Thomas C. Fulton and B. E. Factor. The 
new company will be known as the Standard Glass Manu- 
facturing Co. 
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The Central Glass Co., recently organized at Bristol, 
Va., and of which C. W. Kendle is president, has awarded 
contracts for the erection of its factory buildings to a 
concern in Louisville, Ky. The new concern will make a 
general line of ware, it is said, and also include a line of 
containers. 

The-plantvot the St. Mazys Glass Co., St. Marys, W. 
Va., by an action of the stockholders, has been turned over 
igo) fae 


but on a small scale at the beginning. 


Kuntz who will place it in immediate operation, 
The plant formerly 
produced a decorated line of ware, which included shades. 


The board of directors of the Pittsburgh Stock Ex- 
change have approved for listing 10,000 additional shares 
of the United States Glass Co., of the par value of $25,- 
000, of which 3,641 shares have been placed on the list and 
the remaining 6,359 shares to be listed upon notice of 
Previously to this listing, 64,000 shares of 
1923. 


The sale of this stock will be used for plant betterments. 


issuance. 
the stock of this interest were listed as of Jan. 15, 


The Citizens Glass Co., which was recently organized 
at Barnesville, O., has been placed in operation. The new 
company was financed by Barnesville interests, and a fac- 
tory that had been idle for several years was taken over 
and remodeled. 

Operations have been suspended for a brief period at 
the plant of the Davies Glass & Manufacturing Co., at 
Martins Ferry, O. 


Czecho-Slovakia Glass Industry 

Sales of Czecho-Slovakia glassware in the home mia:ket 
continue fair, savs an overseas report, and there has been 
a tendency to a slight recovery in ¢x>ort during the past 
month. Owing to the severe competition now prevail ng in 
the international market, the situation of the g’ass in“ustry 
is still unfavorable; this is due not only to disparity of 
prices, but to the fact that most of the glass works are 
too far from the sea-ports, whilst the Elbe is only passable 
in summer, being frozen in winter. The consequent costs 
of transport have a prejudicial effect upon exportation. 
Production is still restricted, and several firms have re- 
duced their output to a minimum, whilst others have 
The 
prices of raw materials are too high; they are still 10 to 
12 times higher than in 1914, and this prevents success- 
ful competition with foreign rivals. At Brunn a_joint- 
stock company has been floated with German capital for 
re-opening the Rositz glass works, which will resume work 
shortly. 


closed down owing to the few orders being booked. 
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What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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New Novelties in Duncan & Miller Line 


Unusually attractive as to shapes and including a number 
of very appealing novelties, is the new No. 40 line of the 
Duncan & Miller Glass Co., just put on display by Paul 
Joseph, New York representative, 90 West Broadway. 
Including a large array of the most popular items, the 
combination of a plain body with a twisted optic edge is 
as unusual as it is attractive. A number of new items have 
also been lately added to the popular No. 38 octagonal 
line which has been especially designed for the cutting 
and decorating trade. 


Tharaud Showing New Shapes and Big Range 
of Decorations 

Offering three new, original and distinctive shapes and 
one hundred new decorations, Justin Tharaud, Inc., 24 
West 23rd St., are displaying a notable array of appealing 
treatments in the extensive Myott, Son & Co.’s English 
dinnerware lines. Among the newest decals is a charm- 
ing wide border number, consisting of a graceful scroll 
motif in grey and white, on a terra cotta ground, alternat- 
ing with oblong inserts of blue, contrasted with grey orna- 
mental figures. The inside is finished with a light, scal- 
loped border and outside with an %-inch blue and grey 
checked border and terra-cotta edge band. In 34-inch 
width is a glowing pattern in the form of a royal blue 
band, enhanced by a wreath of leaves in gold. This 1s 
framed in narrow gold lines and the ornamental knobs and 
handles are finished in solid gold. This decoration is also 
shown in light blue and ivory. Equally interesting is a 
3g-inch border treatment in which diamonds in alternating 
grey and green are broken at intervals with ornamental 
inserts in red and grey. This is framed with a fancy 
inside border in yellow, green and red, and a colorful 
center decoration of a vase of flowers in red, pink, yellow 
and green. Of the same width, is a border pattern, show- 
ing a yellow ground framed in black lines and varied by 
ornamental designs in black and yellow. This is set off by 
a light brown edge band, black striped ornamental knobs 
and handles. In narrow borders, one striking number is 
of 14-inch width, and shows a figured band in light blue, 
white and grey. This is varied at intervals by inserts of 
baskets of flowers in gay, soft colors and finished with gold 
striped ornamental knobs and handles. Also decidedly 
interesting is a wide border of white and grey, broken by 
three inserts forming a bird on a flowering branch. The 
center decorations, show the same bird and branch in a 
larger size, to form a colorful and unusually attractive 


pattern. 
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Mayer China Co.’s Hotel Line 


Featuring a diversity of neat and attractive underglaze 
patterns, the display of the Mayer China Co.’s hotel line, 
by Frederick Skelton, Fifth Avenue Building, includes a 
Of particular interest is a 
graceful scroll decoration. This is of medium width and 
consists of a scroll enhanced by small flowers and finished 
by an %-inch scroll border in the same soft blue. An- 
other good decal 1s formed of an urn embellished by con- 
necting scroll ornaments in light green with an unusually 
good looking diamond border of Y%-inch width. Of wider 
width is an attractive festoon treatment in rich brown, 
green and blue, varied by urn-shaped ornaments. Other 
border treatments include a Grecian key pattern and a 
1g-inch border of green, blue and brown. 


number of new additions. 


Some Famous Japanese Wares 


With the discovery of fine clay at [zumi-yama in Hizen, 
by a Korean potter in the train of Hideyoshi’s army after 
the invasion of Korea in 1605, Japanese craftsmanship 
began to develop. 

Among the famous wares produced that of Hizen, iota, 
Satsuma, Kutani, Owari, Takatori, Isumo and Yatsu- 
shiro are famous. Three prominent varieties of ware 
were made at Hizen—the enamelled porcelain of Arita, 
the enamelled ware of Nebeshima and the plain white and 
blue and white ware of Hirado, The earliest manufac- 
ture of true porcelain began in the 16th century and the 
genuine Japanese porcelain dates about a century later, 
During the year 1620, the Arita porcelain appeared dec- 
orated with vitrifiable enamels. The first efforts were 
crude but Gooroschichi and Kakiemon carried the art to 
great excellence an dfrom this time the Arita factories 
produced large quantities of porcelain lavishly decorated 
with blue under the glaze and embellished with colored 
enamels over it. Much ware was exported to Holland and 
the porcelains of Arita were carried to Imari for ship- 
ment. Thus the ware became to be known as Imari-yakt. 

The ware of the Nebeshima variety, so called because 
it was produced in the private factory at Nebeshima Nao- 
shige, a feudal chief of Hizen, was produced at Oka- 
wachiyama. This differed from Imari-yaki ware through 
the milky whiteness and softness of its glaze. This 3s 
considered by authorities as the finest jewelled porcelain 
of Japan and the factory making it began manufacture 
about the year 1680 and continued until the close of the 
18th century. . 


(Continued on page 27) 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MrLLeR WISNER 


“Good Fairy” Lamp a Lucky Gift 
The “Good statuette from J. McCutcheon 
Raleigh, Inc., 225 Fifth Avenue, has been a source of de- 
light and an attractive, novel, ornate object, but the new 


Fairy” 


-ailaptation of the “Good Fairy” statuette for a lamp is a 


revelation in the artistic development of this little inspiring 
figure. It is a most pleasing conception and adds just 


one more red letter to the popularity of this good luck 


little elf. The lamp illustrated speaks for itsef, and is 
made up of the 12-inch “Good Fairy” mounted on highly 
polished ebony finish wooden stand, securely fastened to 
the base. The shade is well suited to the beautiful orig- 
inal little figure and lends itself admirably to the boudoir, 
morning room or den. 
dance of welcoming spirit and a happy thought to those 
who possess it. Let the “Good Fairy” Lamp brighten your 
shop and spread its magnetic charm to those who have 
not felt its warmth of purpose. 


This unique lamp brings an abun- 


Novelty In Shade Trimmings 

In order to reach the perfection of a completed lamp 
shade carrying out beauty and harmony in effects, there 
must be a bit of trimming to make a perfect unit. The 
lamp shade depends so much upon the proper fashioning 
of its accessories, that only the most dependable and har- 
monious decorations should be considered. The Plymouth 
Novelty Co., Inc., 39-47 West 19th St., are showing a 
variety of excellent fringes, braids, tassels, gimps and lamp 


ATUUTUUTLUUATUOAUAREOLUUAUAAAOULOLLUL 


shade pull cords, in many colors and designs, which would 
intensify the beauty and attractive appearance of any lamp 
shade. The assortment of braids, fringes, gimps, tassels, 
and lamp shade pull cords are worthy of a special visit to 
the concern’s showrooms, where the excellent make of these 
trimmings is well demonstrated. 


Morimura Graceful Lamps:and Shades 


In the boudoir lamp shown herewith, from Mori- 
mura Bros., 53-57 West 23rd St., Harmony, the basic 
principle which characterizes the firm’s lamps, is well 


defined. Every line of the exquisite shade and gracefully 


s 


MAAN 


“J 


proportioned base, reveals symmetry and the blending of 
materials and colors, carrying out the note of perfection. 
These two delightful models are the company’s latest and 
newest designs, in Mottled Luster, two assorted colors, 
maroon and dark amethyst, substantially mounted in 
wrought iron. The shades are hand-tailored, artistic cre- 
ations of well chosen materials to match the bases. 
inality and taste are the outstanding features of the Mori- 
mura lamps. Adaptability of the shades to the lamp bases 
is a noticeable feature and the concern’s special regard, 


characterizing the delightful assortment of lamps in a 


Orig- 


variety of shapes and styles, including lovely Awaiji 
boudoir lamps; jade, gold, blue, rose, orchid and mirror 
black; Chinese porcelain lamps, mirror, black, torquoise 
powder blue and gold, and numerous bridge and junior 
lamps, all compelling offerings, interesting buyers seeking 
models of fine workmanship in a wide range of designs. 
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Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


GEO Ra WEST SALES GO. 
954 Liberty Ave. PITTSBURGH 


NEW YORK CHICAGO 
Horace C. Gray Co. Earl W. Newton Associates 


Fifth Ave. Bldg. 9 N. Wabash Ave. 
SAMPLE ROOM AT FACTORY 


You Make 
BIGGER 
DALES 


DVERTISEMENTS 
( telling the qualities of 
Economy Tumblers are now 
appearing in Home Equip- 
ment, American Restaurant 
and Modern Hospital. Real 
interest is evidenced by the 
urers of good tumblers and we 
are selling only thrcuzh the 
trade. You, too, can make 
money selling this fine lead 
blown tumbler that sells at a 
very attractive price. Table 
tumbler size in barrels of 18 
dozen and cartons of 6 dozen. 


Economy Glass Co. 
MORGANTOWN, W. VA. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


% 
Z 
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VITRIFIED HOTEL WARE 


ROUND EDCE 
PLAIN WHITE 


HOTELS 


THE MAYER CHINA CO. 


BEAVER FALLS, PA. 


DECORATED 


HOSPITALS 


S 
Sy 


THICK 


CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


50 Styles 


T Nonik you can fill every 

glassware need. We have 
applied the Nonik patented pro- 
tecting and strengthening feature 
to all styles of tumblers and 
stemware. Beautiful cuttings, 
etchings and decorations in vast 
variety may be seen at our show- 
rooms. ‘A _ style for every 
service.’ Write for folder. 


The Nonik Glassware Corp. 


MOHAWK BLDG. 
5th Ave. and 21st St., New York, N. Y. 


The Bul ge Frotects 
The Gd ge 


A Complete Line 


BOSTON NEWS NOTES 


By 


Rospert ALLEN, REPRESENTATIVE 


215 
LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


| BOSTON OFFICE 


| EPRESENTING Theodore Haviland & Co., cf 
| New York, Harry Burke was at Young’s Hotel 

last week and this week covered the balance of 
New England. Others visiting Boston were Justin Tha- 
raud of New York, accompanied by Mr. Myott, of Myott, 
Son & Co., England; E, J. Ridgway, of Meakin & Ridg- 
way, New York, and Cecil Taylor of Taylor, Smith & 
Taylor Co., East Liverpool, O. 


Paul M. Phillips left Wednesday of last week for the 
A. S. A. Weller factory, which he represents, and will 
work his way east through Baltimore and Washington, 
Philadelphia and New York State, -getting back here 
about July 5. 


Charles R. Lynde is expected back today on the Majes- 
fic, with choice buyings he has made abroad and display 
for wholesale as well as retail. 


| Harold E. Clarkin, treasurer of the Old Colony Cut 
Glass Corporation, Fall River, has gene on a two weeks’ 
fishing trip in Maine. 


Michael Hanrahan, formerly of E. S. Brown Co., Fail 
River, has just been appointed buyer of china, glass and 
aouse furnishings of Parke Snow Company, Fitchburg. 


Among the buyers in Boston last week was Mrs. A. M. 


a 
conn. 


Harold C. 
amps for C. F. Hovey Co., made sales of glass table 
amps, silk shades, and floor lamps, totaling $7,500 in one 
day early in April. This was done in a selling space on 
the fourth floor, thirty or forty feet, after a one day's 
advertising campaign. 


Ryan, assistant to John Pearce, buyer of 


A. N. Hatch, with Walter M. 
asteful line of hand-painted linen and cretonne lamp- 
shades, made by Little, Jones & Co., with Chinese porce- 


Hatch, is showing a 


ain bases. The shades are baked in molds by a patented 
>rocess, and hold their form well. 


_ Park E. Quinn has samples of many new patterns cf 
! . a 

the new Claremont shape produced by the Canonsburg 
Pottery Co. 


Quinlan of Griswold, Richmond & Glock Co., Meriden, 


Mr. Leary, 99 Bedford St., is New England agent for 
the Jean Caro Products, Freeport, Ill., brushes. 


Henry Lawrence Studios, Inc., importers, will be located 
after May 20 at 422 Boylston St., Berkeley Building, oc- 
cupying one-half the store of Howell Bros., Inc. Since 
opening the store at 40 LaGrange St., where a removal 
sale is now being conducted, the gift shop has within a year 
made itself a reputation for “unusual things from every- 
where,”’ and Henry Lawrence Doyle, treasurer and gen- 
eral manager, promises a new surprise in the downstairs 
room at the new location, similar to the “Catacombs” of 
the old site. He will do a wholesale business also. 


The Lotus Glass Company is now represented in 
Boston by F. H. Smalley, on the ninth floor of the Old 
South Building, where he is also agent for the Dunbar 
D. McQuade, of the Lotus 
factory, spent last week in Boston. Among the new Lotus 
displays are Mah Jongg party plates with sherbets and 
iced teas to match. The emblems of the winds are done 
either in gold encrustation or deep plate etching. There 


Flint Glass factory. E. 


are some Lotus console sets in jade-green and white with 
gold decoration also in Chinese red and in ebony and gold. 
The Dunbar wares include flower bowls with mat lustres 
in different colors; urns in ebony and coral; hand-painted 
night sets; tumblers and lamp chimneys. 


Clock Made of Glass 
A Bohemian glass polisher has performed a wonderful 
feat in the glass industry. He constructed a clock, which, 
with the exception of the springs, is made entirely of 
glass. 
The glass plates and pillars of this extraordinary time- 


piece are bolted tcegether with glass screws. The dial 


g 
plate, hands, shafts and cog wheels are all glass, and glass 
wedges and pins are used for fastening the various parts 
of the running gear. 

All parts are ground to the average proportions of the 
metal parts of other clocks of the same size. The teeth 
of the cog wheels are cut with minute exactness, only the 
balance wheel being heavier and thicker than it is in an 
ordinary clock. The key with which the clock is wound 
is also of glass. Many of the parts had to be made over 
and over again before a clock that would go and keep 


time was produced.—The Pathfinder. 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HICAGO stores report a big improvement this 
week in sales in their housefurnishing and fur- 
niture departments now that the Spring house 

refurnishing season is well under way. Thousands 
of families moved into new apartments or new homes 
during the week of May 1. 


purchase of one or a dozen new things to make the 


Every move requires the 
new home complete. Dinnerware has been selling 
good for a week past, glassware and household utilities 
have also been active. The following is a short sum- 
mary of some of the offerings of Chicago’s stores this 
week: 


New salesmen have been added to the sales staff 
of the Cliftwood Potteries of Morton, Il, makers of 
Ae ts Kock 
is covering Southern territory and R. L. Stutzman is 

JE Gerber 
The Chitwood 
catalogue was recently issued showing hundreds of 


an extensive line of glazed art pottery. 


working New England and the East. 
sales manager announced last week. 


new shapes and designs. 


More than seventy manufacturers and manufac- 


While in Chicago Visit the 


PUTTAR CUCU LOCO LALO een 


- Stetson China Companys 
NEW PLANT li 


at 


1751 West 74th Street 
CHICAGO, ILL. | 


CUTE ETUETTT TT ETT 


PUTCO 


Phone Vincennes 7636 = 


A Large Quantity of Sets on Hand at All Times — 


Ready 
For Immediate Shipment 


POTEET 
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312 THE CHICAGO MARKET 


J. H. SMytHe, REPRESENTATIVE 


turers’ agents have already made application for ex- 
hibit rooms at the Third Annual Chicago Gift Show 
to be held at the Sherman Hotel, August 4 to 10. The 
show is being held under the direction of the Gifts, 
A number of 
lines of fancy pottery and decorated and colored glass- 


Art Wares and Novelties Association. 


ware of both domestic and foreign make, will be dis- 
played along with hundreds of line of art and decora- 
tive wares, such as purchased by the gift stores and 
gift departments of general stores. Advertising of 
the event is under the direction of Mrs. E. D. Leavitt 
of the Manufacturers Sales Service, chairman of the 
publicity committee. 


The Wilmort Manufacturing Co., 430 S. Green St. 
makers of the Wilmort Crumb Sweeper sold by house- 
furnishing and jewelry departments, suffered a loss of 
interrupted business recently when fire broke out in 
The fire was quickly under 
control, however, and the actual loss was small. 


the building they occupy. 


The Anchor Wood Turning Co., 1801 N: Lincolg 
Street, has received incorporation papers under the 
The company is now making lamps, 
shades and lamp fittings. The capital stock of the 
company is listed at $25,000 and the owners are Mar- 
tin Kedzior, David Furie and Morris Simon. 


laws of [linois. 


Word has been received from W. E. Benbow, Presi- 
dent of the Western China Works, Inc. of Aurora, IL, 
saying that he will complete his European trip this 
week and will be back in the “States” the latter part 
of May. He has visited potteries throughout Europe 
and is gratified with what he has accomplished in the 
interests of his firm while away: 


Retail Notes 

Mandel Brothers sold semi-porcelain 110 piece din- 
ner sets, with conventional border decorations, and 
gold line edge, service for twelve, at about one-third 
off regular price, $27.50. Dinner sets of 50 pieces were 
priced at $15.95 and breakfast sets of 32 pieces, of good 
quality semi-porcelain, at $5.95. A special jade green 
or coral glass bowl with iron stand and twelve pieces 
of artificial fruit were priced complete, at $1.85, while 
an aquarium with wrought iron stand sold for $3.95. 


The Fair continued their sale of china and glass- 
ware this week, offering 100 piece imported china 
dinner sets, with rose decorations and gold handles 
for $39.50. Nippon dinner sets of 41 pieces sold for 
$13.95, and fourteen piece chocolate sets of domesti¢ 

(Continued on page 20) 
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17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Cea. 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


4 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS' & TOYS 


en, 


EADY TO SERVE 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W, T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Wabash 860 


Phone 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. _ H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 


National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. _ Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
Mononcau Gtass Co. 
Co-OperaTIVE Fiint Grass Co. 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


CROCKERY AND GLASS JOURNAL 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


RTIST WANTED—Able to produce first class designs for 

high grade border dinnerware, by large Decalcomania firm. 
Apply stating experience and salary wanted. Box 423, care Crock- 
ERY AND GLASS JOURNAL, 


MPORTER of China and Earthenware requires salesman for 

States of New York and Pennsylvania. Will entertain appli- 
cations from men only having extensive acquaintance with the 
trade. Exclusive or side line, commission basis. Box 427, care 
Crockery & GLASS JOURNAL. 


OOD Opportunity for China and Glass Salesman. Large 
J importing house, dinnerware, fancy china, glass, etc., has 
excellent proposition for successful traveling man of high selling 
ability with established following in the middle western states. 
Only first class man will be considered for this exceptional oppor- 
{unity to make attractive permanent connection. Write giving 
complete past record in strict confidence, stating age, experience, 
earning capacity, etc. Address Box 425, in care of the Crockrry 
AND GLASS JOURNAL. 

SSISTANT BUYER.—WANTED AN _ ASSISTANT 

BUYER IN -OUR- CHINA AND GLASSWARE- DE- 
PARTMENTS. MUST BE THOROUGHLY EXPERI- 
ENCED IN DEPARTMENT STORE WORK. ALL COM- 
MUNICATIONS TREATED CONFIDENTIAL. CALL IN 
PERSON OR ADDRESS MR. FE. VAN BAALEN, LIT 
BROTHERS, BUREAU OF EMPLOYMENT, PHILADEL- 
AR As 


q 


pon 


LoISNr Es eWwoasNne 1 ED 


ANUFACTURERS LINES WANTED.—China, Glass, 

Lamps, Housefurnishings. We have large store floor show- 
room located in heart of the district, covering Eastern States and 
Metropolitan district thoroughly. Box 426, care CRrocKERY AND 
rLASS JOURNAL. 


~ 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Business Prospect 
(Continued from page 11) 


the pottery industry is now running practically unchanged 
on a capacity basis, it is evident that this cog in the indus- 
trial machine cannot long move faster than the other cogs. 
That the pottery output is likely to be curtailed in the 
future, seems apparent at this moment for the decline in 
new business is now enabling manufacturers to clean up 
the orders on their books. The same condition is true of 
elass production. It is, of course, not unlikely that when 


the upswing of business begins later on, that domestic 
demands will continue, as in the past, to exceed domestic 
production. But current evidence does not lead us far 
into the future and everything points to a continuance of 
the present meagre “hand to mouth” buying for some 
weeks to come. Despite, all this, retail sales are fairly 
satisfactory, collections are fair and that business is bulk- 
ing large is quite well shown by the bank clearings, car 
loadings and other barometers of trade and industry. 


Chicago News 
(Continued from page 24) 
make and decoration were priced at $2.95. 
boudoir lamps were also a special at $1.98. 


Metal 


The Boston Store is holding its Fifty-first Anni- 
versary Sale this week. Included in the unusual of- 
ferings as a celebration of their birthday, is a lot of 
15,000 piece of aluminum ware, made by the famous 
Mirro factories. Many 100 piece imported dinner sets 
with floral sprays and Dresden decorations were sold 
at $24.95, representing values up to $40. Seven piece 
crystal water sets were a popular seller at 69 cents. 
Console and buffet sets of colored glass with black 
glass stands were priced low at 79 cents. Imported 
china tea pots at 43 cents and 23 piece tea sets at 
$4.95 were also moved in good quantity. 


The Leiter Stores opened their Fourth Anniversary 
sale on Monday of this week. The china and glass 
department made a number of unusual offerings, 
among them being an eighteen piece breakfast set at 
$1.25 and 100 piece semi-porcelain dinner sets at $19.69. 
A seven piece glass kitchen set for $1 was readily 
taken by the shoppers. 


L. Fish Furniture Co. in a sale of Hoosier Kitchen 
Cabinets offer premiums consisting of 42 piece gold 
band semi-porcelain dinner set, 14 piece kitchen glass- 
ware set and 10 piece Dexter Cutlery set, all free to 
the purchaser of a Hoosier Kitchen Cabinet. 


Hartman’s sold 100 piece “Homer Laughlin” Dinner 
sets, gold border design, this week for $18.75, 


Revell & Co. offered Almco Lamps, with wrought 
iron base and silk shades as low as $29.75, and adver- 
tised a sale of “America’s most beautiful lamps.” 


Australians Demand More American Goods 


Australia is at present one of our best foreign cus- 
tomers, says Commerce Reports. Figures just released 
by the Far Eastern Division show that it stands eighth 
on the list of all countries to which we export and that it 
is more important from the American exporters point 
of view than China, Mexico, Brazil, Argentina, the Philip- 
pines, Spain, or the Netherlands. 

We exported to Australia goods valued at $95,897,000 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 
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USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 
THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
Sa cilia Hh oer SUANUUOOUUOU INSANE UUU TUPAC Yee 


during the nine months ended March 31, 1924, as com- 
pared with $68,892,000 for the corresponding period of 
1922-23. While this appears to be an extraordinary in- 
crease, it may be regarded as normal and an indication of 
what may be expected in our future trade relations with 
that area. 


The Australian market is particularly important to our 
industrial community since it takes largely manufactured 
products of the variety in common use throughout the 
United States, making it unnecessary for the manufacturer 
to make a special type article for the Australian trade or 
to give the market requirements any particular study be- 
fore entering it. Practically everything in the manufac- 
tured line that is sold in our domestic market is or can 
be sold in Australia. We sold by far more automobiles 
to Australia than to any other foreign country during 
1923, and in addition large quantities of all kinds of ma- 
chinery, fats and oils, textiles, rubber goods, tires, etc., 
were disposed of. 

Another factor that makes this market so attractive to 
the American manufacturer is the geographic fact that 
the seasons of the year in Australia are exactly opposite 
those of the United States, and consequently when the 
selling season for a given article is off in the domestic mar- 
ket it is normally at its height in Australia. This enables 
our manufacturers to keep their pants running to supply 
the Australian market at a time when they would other- 
wise be running at a more reduced output. 

The outlook in Australia is very bright at present. A 
good wheat harvest has just been completed and the woo! 
sales this season have yielded handsom eprofits. In all 
probability our exports to Australia during the present 
year will register a comfortable increase over 1923, 


Pottery Exhibit of Michigan Wares 
(Continued from page 14) 

The recent Michigan Industrial exposition presented 
a complete and composite picture of the activities that 
places the Wolverine state close to the top of the list of 
commonwealths producing goods and commodities used in 
all parts of the world. 

Pottery, the oldest of the industrial arts, was repre- 
sented at the exposition by several of the firms in the state 
engaged in various branches of that business. 


SUT eee eee 


Glass blowing, which because of the rich deposits of 
glass, sand in the state is one of its most prosperous in- 
dustries was demonstrated and the products shown. 


Famous Japanese Wares 
(Continued from page 20) 

In the Hirado porcelain, so called because it was made 
under the patronage of Matsuura, a feudal chief of Hi- 
rado, was produced at Mikawa-uchi-yama. This ware did 
not attain its greatest excellence until about the middle 
of the 18th century from which until 1830, ware of great 
beauty was pzoduced. Decorations were in blue under 
the glaze, but some pieces were made in pure white, with 
designs in relief. 


Higher Wages Needed to Check Depression 

The downward trend in production and employment 
could only be checked by bolstering up trade by public 
works and distributing a larger share of the national in- 
come to labor and to farmers, according to the current 
economic news letter of the Labor Bureau, Inc., econ- 
omists acting for numerous trade unions. If a general 
depression does not appear, the letter stated, it will be 
because the purchasing power of labor and the farmers has 
expanded enough to furnish a normal demand which will 
keep industry busy. The trade union bureau said: 

“Well developed disease spots are seen in textile, espe- 

cially cotton, though also in silk and wool. Shoe manu- 
facturing and the cheaper grades of clothing are suffering. 
situminous coal production is light and unemployment 
has appeared in many coal fields. Iron and steel produc- 
tion, though sti!l high, is falling rapidly and unfilled steel 
orders have declined. Automobile factories, after record 
production, seem to have overshot their market and op- 
erations are decreasing. Building construction is still far 
above normal, but new contracts placed are falling off ex- 
cept in New York anda few other centers. Railroads have 
car surpluses and are restricting advance orders for equip- 
ment and shop employment. 

“Many industries have much more equipment than is 
necessary to supply normal demand at the existing level 
of purchasing power. This situation seems already to have 
appeared in the case of textiles, shoes and clothing. The 
basic trouble here appears to be too high profits, too much 
investment and too low wages in the war period.” 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors,* 67-69 Irving Place, 
18th St. 


Art Pottery, 
Lamps. 


EDWARD BOOTE, 35-387 West 23d 
are China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 

eagere F, BASSETT & CO., 73 Barclay 
Fike Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


near 


Bronzes, Marbles and 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 

Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 

Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 

East 36th St. 

The Famous “Haviland China” 


known since 1840. 


HERMAN C. KUPPER, 39-41 West 
23d St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 
23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

eae ten BROS., 58-57 West 28d 

t. 

Japanese Goods. 

LA PORCELAINE LIMOUSINE, 
39-41 West 23rd St. 


Formerly M. Redon. 
ment, Agent. 


Tele- 


Alfred G Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


aan 
anni 


aaniNn NN: oe 
SMS a 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialtics 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Tapanese China, 


Lamps and Bric-a- 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


S.CCHUTUTUUTCULOUEUUEVAAT TAU EUEEP UU eee : 
j 
; 
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' JUSTIN THARAUD, 24 West 28d St. 


Sole Agent for L’Union Ceramique, 
Limoges, France. 

Mvyott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cow & Company  Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
tiin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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UCH less publicity than the subject deserves, in 
M our opinion, has been given to the arbitration 
bill. For this reason it has received too little 
attention from business men. It is the purpose of the bill 
—introduced in the House by Representative Mills of 
‘New York and in the Senate by Sterling of South Dakota 
—“to make valid and enforcable, written provisions of 
agreements for arbitration of disputes arising out of con- 
tracts, maritime transactions, or commerce among the 
states territories, or with foreign nations.” This measure 
will, as a matter of fact, afford the same desirable opyor- 
tunity for selling by arbitration, in preference to expensive 
and drawn-out law suits, disputes and controversies which 
may exist between firms or individuals, each located in a 
different state, as is now provided by the State of New 
York Arbitration statute. 


HILE the findings of an arbitrator are as valid and 
| enforcable as the decision of a court of law, the 
submission of a dispute to arbitration is compulsory only 
when the parties have previously agreed to arbitrate, 
through the insertion of a clause to this effect in the con- 
tract concerning which the dispute has arisen. 


IQINCE the arbitration measure was enacted in the state 
of New York by amendment in 1920, this economical 
and time saving means of settling trade disputes, has been 
adopted by many prominent concerns, who include an ar- 
bitration clause in all their contracts. And it is significant 
that while the settlement of a recent dispute by arbitration, 
was not favorable to his concern, the treasurer of a large 
distribution company, has declared that the result has not 
diminished his preference for the arbitration method. 


} 


A DVOCATING the merits of arbitration, William C. 
Redfield, former Secretary of Commerce and a 


AS THIS JDINROR SEES Ir 


LET ARBITRATION SETTLE IT 
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prominent manufacturer of Brooklyn, pointed out in an 
address at the recent meeting of the American Manufac- 
turers’ Export Association, a clear-cut contrast, between 
the law’s delays and the prompt settlement made possible 
through arbitration. He pointed out that opposing prin- 
cipals in a lawsuit, usually hold rancor against each other 
even after a decision, while those who resort to arbitra- 
tion, resume business relations on friendly terms. The 
cause of this is, of course, that in arbitration cases, the 
disputants sit down together with the arbitrator, tell their 
own sides of their stories in their own way and discuss 
their differences in a frank, face-to-face manner, without 
the confusion and often irritating technicalities, usually a 
part of a case tried in the courts. 


N the two years of its existance The Arbitration So- 
I ciety of America has done much to spread the merits 
of arbitration and has handled many hundreds of cases. 
Marked progress between nationals of different countries 
has also been made, as is indicated in the report of the 
activities of the Court of Arbitration of the International 
Chamber of Commerce. The Arbitration Society of 
America, the Chamber of Commerce of the state of New 
York and the American Bar Association, are heartily 
backing the Sterling-Mills bill. The bill has been reported 
by the Judiciary Committee of the House and by a sub- 
committee but not at this writing reported to the Senate. 
The support of the Federal Government will give a strong 
impetus to the enactment of arbitration laws in the States. 
This sensible and inexpensive method of settling disputes 
within the state as well as without it, is a distinct advan- 
gate to all businessmen. The subject appeals to us on the 
ground of expediency and economy and we urge every 
business man to let arbitration settle it. 
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Display Boosts Wholesalers Sales 


Showing of Goods a Big Stimulator of Sales for 
Manufacturer and Wholesaler, and Both Find it 
Profitable to Co-operate with Retail Merchants 


ATTVTUIUEUVTAHLLLLESOULOOCUTLULUUULLUGEOGHTULUUOHAULOUUOHUILCOGOTACUOOHA ECU 


UST as retailers have been finding in recent years 

that, by giving more attention to selling, their buy- 

ing problems have been simplified to considerable 
extent, manufacturers have been finding, somewhat con- 
versely, that by giving increased attention to the sale of 
their products their selling problems are being made easier. 
This increased attention does not end with the sale of the 
goods to the retailers, but carries through until the goods 
are finally in the hands of consumers. In many cases it 
does not end even there, for instructions are given con- 
cerning the care and use of the merchandise that not only 
increases its service to consumers but brings them back 
for more. 

One of the primary problems of selling merchandise 
at wholesale, after the original orders are taken and the 
goods delivered, is to obtain for them a proper display in 
the establishments of the merchants who buy them. At 
first glance it would appear that it is to the advantage of 
the retailer to display the goods he buys. He realizes that 
it is, and his display problem would be easy were he buy- 
ing but a single line of any particular class of goods. It 
is usually the case, however, that the demands of his cus- 
It is 
axiomatic that he cannot give all of them an equal display 


tomers require him to stock several competing lines. 


without jeopardizing the sale of the other merchandise he 
carries, and it is almost as axiomatic that the brands or 
lines which get the best display will sell the most freely. 

lf I could only get the dealers who buy my goods to 
give them a proper display, said a salesman recently, I 
could easily increase my annual sales from a quarter to 
a third. As it is, however, it is only by constant battling 
with most of my customers that I can get my goods out 
into the open. It is not because they do not sell that lack 
of attention is given them by many dealers in their dis- 
plays, for I have been told over and over again that my 
goods sell without being displayed. My come-back in such 
cases is to argue how much more rapidly they would move 
if they were brought more forcibly to the attention of con- 
sumers, but it doesn’t always suffice. 

It can safely be said that things have now got to the 
point where competition, at least in my line, is just as great 
to get display as it is to get orders. If anything, I should 
say that the fight for display is the more difficult of the two. 
It is not so hard, if you are handling good merchandise, to 
show a dealer how it is to his benefit to stock your line, 
but it is hard to convince him that he ought to play your 
goods up in his windows or in p#ominent places around the 
store. He argues that, having stocked vour goods, he is 
able to meet any demand for them that may arise, but if 
you try to talk him into creating an additional demand jy 
displaying them well he will cite half a dozen reasons why 
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his present display arrangements suits him and the needs 
of his customers. 

One of his stock answers is that every salesman gives 
him the same line of talk, and that it is impossible to please 
What he does not say is that he makes more 
profit on the lines to which he gives the best display, and 
that right there is where his interest in display matters 
begins and ends. My concern makes a line of goods which 
is considerably better than those put out by most of its 
competitors. Many consumers have found this to be 70 
from experience, with the result that there is a steady 
demand for our stuff. It must be admitted, however, that 
the dealer makes a smaller profit on it than on several 
competing lines, and this one thing has given me more 
trouble than anything else in getting my goods properly 


everybody. 


displayed. 


There is more than one angle to the question of getting _ 


a proper showing of your goods. My concern recently 
embarked on a campaign of national advertising. Pait 
of this campaign consists of putting out a line of “dealers” 
helps in the for mof store cards and signs, electrotypes for 
retailer advertising, etc. I have no fault to find with this. 
In fact, along with the other men, I was immensely pleased 
when the decision to embark on the campaign was reached, 
But, for some reason, one very vital part of the work 
has either been overlooked or deliberately omitted. That 
is the employment of a sales promotion man, or better 
perhaps, men. 


One of the primary duties of the sales promotion man 
is, as his name implies, to promote sales. He also acts as 
a “contract” or “good-will” man and, in general, boosts 
business for customers of the house and the house as well, 
A good deal of his work has to do with display, whether it 
be in the form of interior or window trims, getting a proper 
showing of advertising cards, distribution of booklets +o 
consumers, use of electrotypes, etc. 

Without calling them such, perhaps, many of the big 
tobacco companies and manufacturers of drugs and toilet 
accessories have for years been using sales promotion 
men. T’o a considerable extent their work in the past has 
been limited to putting in window disulays and otherwise 
calling the attention of the public to the products of their 
employers. The modern sales promotion man goes a step 
beyond this. He is not only equipped to do the work of 


the window dresser and interior display man but he is _ 


also able to suggest and help put into execution, when 
necessary plans whereby the sale of his concern’s goods 
will be increased and both the retailer and the concern will 
be benefited. 

The really capable sales promotion man is also so thor- 
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oughly versed in his merchandise that, if it is desired, he 
can instruct the retailer’s selling staff on the fine points 
of the merchandise and make them very vital factors in 
the success of the general campaign. It is no secret that 
salespeople show more interest in selling merchandise with 
which they are thoroughly familiar than in handling goods 
of which they know little or nothing, largely because of the 
assurance their knowledge gives them, and that this in- 
terest plays a very large part in producing the results 
desired. 

It may be that the head of our concern, who still stands 

out a bit for doing business in the manner of twenty-five 
or thirty years ago, expects his salesmen to do promotion 
work as well. So far as I know, nothing has yet been 
‘said to him about it, for he is not an easy man to get to 
and it is very difficult to convince him that $2 can be made 
tomorrow from $1 properly spent today. For a long time 
he looked upon consumer advertising as something to be 
left strictly alone, but he has finally been won over. A 
‘good part of the appropriation is going to be lost, how- 
ever, if the right steps are not taken to get a proper display 
of the goods after they are sold. 
It is obvious that the salesman cannot successfully com- 
bine sales promotion work with selling. It is true that he 
mmay be able to offer valuable selling ideas born of. his 
vexperience, but the average salesman is incompetent, for 
instance, to install the right kind of window displays. 
Even if he could do this and other things that are properly 
the work of the sales promotion man, the effect of the 
‘time lost in doing them is certainly going to show up in 
hhis sales record to the ultimate loss of his concern. Fur- 
ther than this, any valuable selling ideas a salesman may 
jhave worked out or learned during the course of this 
employment should be turned over to a central distributing 
‘source so that retailers in all of the territories covered may 
‘benefit from them, and the concern as well. This central 
distributing source is logically the sales promotion man. 
He is also the man to make the money spent in advertising 
eount by tying up retailers with the campaign, and this can 
yest be done through the general medium of display. 


| Business Well Sustained, Says Bank Review 
Speaking of the influences that bear on the immediate 
usiness outlook, The Mechanics & Metals National Bank 
pf New York, in its monthly review, says: 

“Tt is easy to fall into the mood of those who picture 
the country as moving in the direction of financial and 
ndustrial depression. Justification for the mood is sought 
n the recital of those influences which are considered un- 
Javorable at this time: political perplexities, danger that 
‘ax reductions may fail, bonus legislation, declining com- 
nodity prices, dullness in certain staple industries, fear of 
vhat is termed trade saturation, further sharp adjustments 
n the farming communities. 

“Events and tendencies at the present time do not all, 
10wever, point in the same direction. Set over against the 
nfluences registered above is the unmistakable fact that 
yusiness in general goes on at a sustained rate, with full 
ndustrial production, large profits, and no substantial pil- 


ing up of inventories. Automobile manufacturing, build- 
ing construction and the output of railroad equipment, 
which in particular have contributed so greatly to support 
the recent business activity, continue to move forward. 
The banking situation is sound, credit for every legitimate 
need being obtainable at fair rates. 

“In addition, affairs abroad have taken a better turn; 
cooperation of London, Paris and Berlin in the matter of 
the reparations appears to have been brought nearer than 
before by the accomplishment of the Dawes committee. 
We hear now, also, that Europe as a whole is on the up- 
grade; that the forces which make for war are growing 
weaker, and that the forces which make for peace are 
growing stronger. As compared with as recently as last 
summer, the European state of mind, upon which economic 
and political recovery depends, has noticeably improved. 
The areas of peace have extended, the areas of war, cr 
threatened war, have diminished.” 


Retail Trade 
Following will be found a summary of sales of mail- 
order houses for April, 1924, with comparisons : 


Mail-order Apr., 1924 Apr., 1923 Mar., 1924 
Sears-Roebuck ........ $20,098,994 $19,178,350 $17,381,442 
Monts Wardtermece ss 13,736,692 11,512,969 14,068,647 

Total4traysacee see $33,845,686 $30,691,319 $21,450,089 

Chain stores Apr., 1924 Apr., 1923 Mar., 1924 
F. W. Woolworth...... $17,257,409 $13,934,851 $15,903,490 
Sie oe Kreseeireremn-.. 7,369,780 5,861,797 6,875,258 
McCrory Stores....... 2,086,310 1,465,481 1,835,450 
Hees Wer Garand aera 553,106 360,138 510,876 
Weil Grantees: s 1,908,831 1,478,120 15735,213 
Sip bls Kor ess'ace eeeeeictecce 3,012,854 2,495,961 2,731,203 
GUReikcinney.cemeee ea: 1,860,682 1,093,444 1,176,875 
JIGS Penney were... 5,950,896 4,457,739 4,755,434 
MietiasStorés gyemmenrrs- 673,358 529,342 577,059 

Otalieaeet tess cee $40,673,226 $31,676,973 $36,100,858 
Four months Change, 

Mail-order 1924 1923 p.ct. 
Sears-Roebuck ~......2. $74,660,908 $74,978,529 p .42 
Montvan Vardar eee 51,600,624 42,028,585 iy ZEA) 

sRotallerrenya tere ea $126,261,532 $117,007,114 

Chain stores 
F. W. Woolworth ..... $58,728,648 $51,997,825 1p eR 
Seon Ketesve Gaeansen 2: 25,720,669 22,756,759 t 13.0 
MicGrory, Stores) seen ass: 6,887,822 5,721,629 t 20.3 
let ise WW, (Gieehovel 5 oe canoe 1,841,564 1,400,030 m Gules 
Wea lesGrantt atest. os « 6,459,450 5,212,344 1 23.9 
Sep CreSS rate ce ee 10,240,949 9,214,342 Teele 
Gua Keine year ce 4,781,881 3775)715 t 26.6 
J eeNewyP ennieyarenrs scutes « 17,882,341 14,467,320 1 23.6 
IMbeine, SHORES oobeoce oes 2,160,546 1,940,717 T 13 

PcOtal Beanery reef. $134,703,870 $240,218,030 


The grand total of mail-order and chain-store sales this 
year in April was 18 per cent ahead of April last year. 
Chain stores gained 27 per cent and mail-order sales 10 
per cent. For four months the gain is 11.4 per cent over 
a year ago. 


Credit Men Meet 
The first dinner-meeting of the Associated Retail Credit 
Men of New York City, Inc., under its new administra- 
tion will be held in the Green Room of the Hotel McAlpin, 
May 20, at 6:30 P. M. It was the last meeting before 
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the Summer recess, and twelve important questions were 
listed for discussion. Among them were the effect the 
sale of automobiles “‘on time” has had on retail credits, 
to what the falling off in retail business may be attributed, 
the result of a change of the National Administration from 
Republican to Democratic at the coming election, and 
whether there is a tendency on the part of customers to 
seek instalment credit. The annual ccnvention of the 
Retail Credit Men’s National Associaticn, which will be 
held at the Waldorf-Astoria on June 17 to 20, was also 
to come up for discussion. 


Earthenware Exports 
Domestic exports for the month of March of earthen 
and stoneware show an increase of $2,085 in table, toilet 
and kitchen ware, and an increase of $6,544 in other ware. 
Department of Commerce figures for March follow: 
Table, Toilet Other 


and Kitchen China— 
Ware Porcelain 
Countries Dollars Dollars 

Belgitin & as. jssessquen aoe EO OR eek als — 72 
France: \b esr ee oe eee ein: = 56 
Germany: 6260 ee ee ee ee a 37 — 
Ttaly..3hic nck ree eee EEC se _- 7) 
Russia in’ Hurope seer seem. >). — 53 
elaine Meemems oo, one diners sob se Tete 323 396 
Canada \s< 45 oe ee ee ee er so 262 21,738 
British. Hondurdsa serene reer ae 10 — 
Honduras: (2) cee eee reer ee eene oh 338 183 
INT CAF ag tao %, cpspstet tee eee eee ee Ise rer Gio akevecs 630 246 
Panama: ened cee ees ae, 176 1,007 
Salvador (220 Saas eee eee ere eet — — 
Mexico) Jatt ee eee eee ta 2165 2,318 
Miquelon andjSt= Riecreslsy espera ee — 82 
Newsoundland and=abrador-eermeeien os 142 by 
Bermuda. 2.2 shee eer ee eee ike ar 24 527 
A ehertb lor Riis MEIN NB y oN bts io. toa u 0's ee 14 — 
Other Brit Westsindicss eee = 1,260 
Cuba eae Be ae ee ee eer rs 1,210 15,087 
Dominicans Republicaeeey arene ae — 68 
DutchoWest Inciesteey- eer. — 17 
Haitian 22 Se Sta Sar eee ee eee ptt oh — 89 
Vitro islandsaot aU S ae eee i ee — 32 
AXP Pentina vty chee ae CCE ea on — 4.747 
Bolivia agae See ee eee ee ter sees —_ 99 
Brazil pecs et Re rn — 89 
Chile™® 5. uci oe ae ee ae ee eee es. = 333 
Colombia cSaaee ee ne eee eee Jape 98 
Peri yer ye cakes 2 ee et ers — 11 
Usruptiay i. ccten coe cere eee ee. — 74 
Venezuela’ ohn eee Ce oe. . — 195 
British= india ss se ee ee — 47 
Ghaing Maks. cp oe crane acre 145 16 
Java cand’ Madurags a aeeeiw eee meee ea ie 80 — 
Japan Gastcs coe ee ee eee ee Nee ton. 268 906 
Bhilippine? islands) seen acer aoe 16 497 
Néwit Zealand: fore tee eee en eae ee — 38 
British Southment ica. ee eee ee 17 = 
Liberia Paces eer ee ae ee ee ee eR oe — 63 

Total. c acter seb ae ee ae 6,080 50,505 


Business Men Strong for Tax Reduction 

Returning from a trip, during which he visited Denver, 
Salt Lake City, Los Angeles, San Francico, Portland, 
Tacoma, Seattle, Spokane and Yakima, Lew Hahn, man- 
aging director of the National Retail Dry Goods Associa- 
tion, reported interest in the immediate passage by Con- 
gress of a practical tax reduction measure as paramount 
among retail merchants. The merchants with whom he 
came in contact, he stated, were quick to see that if Con- 
gress would thus relieve the taxpayers of the country to 
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the extent of $130,000,000, the excess revenue as esti- 
mated by the Secretary of the Treasury for the present 
fiscal year, this great sum of money would go into cireu- 
lation and, passing from hand to hand, would be multiplied 
perhaps a hundred times or more in the course of the year. 

Mr. Hahn found a definite falling off in business, but a 
disposition to minimize the decrease in consumer demand 
as being partly due to the lateness of Easter and to wide- 
spread unseasonable weather. In some of the places 
visited there was a slight increase in unemployment. Busi- 
ness men expressed the belief, however, that the only real 
ground for uneasiness lay in the political situation at 
Washington. 


Chain Stores’ Sales Gain 

The F. W. Woolworth Company reports gross sales of 
$17, 257,409 for April, against $13,934,851 in the same 
months last year, and gross sales of $58,728,648 for the 
first four months of the current year against $51,997,825 
in the corresponding period of 1923. 

The S. S. Kresge Company reports April sales of $7,- 
369,780, against $5,861,797 in 1923, and four months sales 
of $25,720,669, against $22,756,759 in the same period last 
year. | 

The W. T. Grant Company reports gross sales of $1,- 
908,831 for April, against $1,478,120 in the same month 
last year and four months sales of $6,459,450, against $5,- 
212,344 in the same period of 1923. 


Russian Ware in Persia 

Prompted by the considerably increased demand in! 
Persia for glass, crystal and porcelain goods, the Proda- 
silikat is preparing twenty wagon loads of crystal goods, | 
Asiatic porcelain, lamp glass, etc. These goods will be 
shown at the approaching Baku Fair. The Tiflis branch, 
of the Prodosilikat has already sold its stocks of Asiatic’ 
goods almost clean out, and in the Baku branch such 
goods are now scarce. Recently there has been a tendency 
for Persian merchants to visit Moscow. 


Wages in Germany 

In view of the discussion which has arisen over the| 
competition of Germany in the export trade, as foreseen 
by the Dawes report, it is recognized that the question of! 
German wages will cut an important figure. By the latest 
estimate, the average weekly wage of skilled workmen in| 
eight leading German industries was 29.56 gold marks, 
which is calculated to have the same buying power as| 
27.57 marks before the war. 
The real wage works out at 78.7 per cent of the pre-war | 
average for skilled workmen and 89.8 per cent for un- 
skilled. 


Small Stores Popular in Turkey 


May 22, 1924 


CROCKERY AND GLASS JOURNAL 


Fifteen 


large, and occupying at most only three or four floors; 
several thousand shops usually selling about a dozen lines: 
and very small “shelfshops.” In all, there are said to be 
over 30,000 of these estabishments in this city of 1,250,000 
inhabitants. 

Nearly all of the larger stores are narrow and artificially 
lighted. The street show windows are so badly illuminated 
with high-powered lamps that the glare detracts consider- 
ably from the appeal of the goods displayed. This is only 
another field in which an American representative could 
render valuable service to the merchant selling his goods. 


A Clean Desk and Good Management 

Just what may be the connection between a clean desk 
and good management is a debatable question. But an 
interesting side light thrown on the subject, appeared in 
a recent issue of Printers’ Ink. It was written by Ed. 
Wolff, a successful sales manager, and we quote in part 
as follows: 

It has become a platitude that the managers who are 
making the greatest success are those whose desks are 
always clear and who seem to have always the utmost of 
leisure. Some ambitious executives have been led to 
believe that mere absence of papers on the desk is the 
secret of good management; and one chap in his enthusi- 
asm kept his papers in a drawer, instead of on his desk- 
top, and they got lost. 

Then what is the connection between a clean desk and 
good management ? 

A man by the name of Andrew Carnegie who used to 
be in the steel business in Pittsburgh was considered by 
some to have made a fair to middlin’ success of his under- 
takings. Implored, as so many super-taxpayers are by 
Sunday supplement writers, to voice the inner secret of 
his having an income of thirty-five dollars a minute while 
his interviewer drew down thirty-five dollars a week, the 
sage is credited with having said, ““Er—ugh—why, I hired 
good men. Come again some time.” 

There are many sales managers who feel that they must 
issue a continuous stream of instructions to the salesmen 
entrusted to their care. This has an irritating effect on 
the men who are selling a fair quota and who know it. 
Men who make a success in their chosen fields are usually 
ready to learn anything that will enable them to do still 
better, but even such broad-gauge men revolt at nurse- 
maid supervision that is unending. 

Again, some sales managers gently guide certain sales- 
men, give much attention to the training of others, let still 
another class strictly alone. They tend to reduce the 
problem to individual cases, rather than to expect all their 
salesmen to respond in equal measure to the same stim- 
ulus. Of course, house rules should apply to all salesmen 
alike, but apparently the best results are obtained in sales 
management, as in other management, by letting the good 
men alone, except to keep them co-ordinated so that the 
seles force will function as a unit. 

The other extreme, of course, is found when the sales 
manager lets all the salesmen follow their own devices, 
confining his activities to asking for nice orders and 


smoothing out disagreements as they may arise. Such a 
course, like that of excessive management or interference, 
seems to be characteristic of those businesses which do 
not row into the first rank in volume. 

A SetF-DEFEATING PROPOSITION 


Too much management defeats itself by vitiating the 
self-confidence of subordinates, claims a banker. When 
every executive and semi-executive in the organization 
realizes that he is expected to put every move up to the 
manager first, these men soon lose the buoyant belief that 
they can do things which the house will approve. They 
learn to run to the manager with everything. But in this 
way the manager is deprived of the very help he really 
needs from department heads, for they become merely 
orderlies, carrying out his commands, instead of being 
commanders themselves. It is as if the general had an 
army of only privates and corporals. Worse than that, 
the business becomes limited to the ideas and initiative of 
one man, instead of prospering on the ideals and initiative 
of many sets of brains. Still worse, the manager finds 
himself so encumbered with details that he has no time 
to plan. It is as if a ship-captain were so busy overseeing 
the engine-room, kitchen, pantry and state-rooms that he 
had no time to chart the vessel’s course. The vessel would 
drift. That’s what such a business does. 


Display Men to Convene in Buffalo June 23 

The coming convention of the International Associa- 
tion of Display Men, which will be held in Buffalo, N. Y., 
June 23 to 26, will be the most elaborate affair of its kind 
yet staged. 

Many of the foremost display men of the United States 
and Canada will be present at this convention to give 
demonstrations and explain why each move is made. 
They will work in actual windows erected for the occa- 
sion. Real merchandise will be used in the demonstra- 
tions, and also just such settings and accessories as are 
used when arranging a display in the store window. 


Something New in Ads 

Every employee of the H. & S. Pogue Co., Cincinnati, 
contributed to a fund for the insertion of the advertise- 
ment here reproduced, which is taken from the Cincinnati 
Enquirer. This tribute to the firm on its sixty-first anni- 
versary, as far as we can recall, unique in its form, is a 
remarkable evidence of the enthusiasm and loyalty which 
Robert W. Pogue and his immediate associates have suc- 
ceeded in developing among their co-workers. It is some- 
thing in which the officers and directors of the company 
may well take a lasting pride. The ad says: 

“This advertisement is a tribute from the employees of 
The H. & S. Pogue Co. to the firm on the occasion of the 
6lst Anniversary of the Store, May, 1924. 

“We, thé employees of the H. & S. Pogue Company, 
take this fitting occasion to express our appreciation of the 
Pogue policy of fair dealing with employees as well as 
with customers. 

“Many of us have served the firm and the public for a 
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score or more of years, and even the newest arrivals in 
the store family feel the co-operative spirit, which has its 
inspiration in contentment and pleasant working conditions. 

“We know with what infinite pains the preparations for 
the sale in celebration of this event have been made, and 
we will co-operate willingly to make this sale the greatest 
the Pogue store has ever held, in the sincere belief that 
we are helping to make an epoch in the history of mer- 
chandising. 

“This advertisement is subscribed for and is inserted 
as a personal birthday greeting to the firm from every 
employee of The H. & S. Pogue Company.” 


Manufacturing Industries Ask U. S. for Help 


One thousand manufacturers, representing the bulk of 
the manufacturing industries of the nation, opened the 
twenty-ninth annual convention of the National Associa- 
tion of Manufacturers at the Waldorf-Astoria May 19, 
with a general demand that the government co-operate in 
improving conditions. 

When John E. Edgerton, of Nashville, Tenn., president 
of the association, opened the session three problems, de- 
scribed as of vital importance to the manufacturers, were 
presented for discussion. They were the Russian situa- 
tion, a slump in business ascribed to pre-election uncer- 
tainty and “a threat of disaster to American railroads by 
legislating them out of private control into government 
ownership.” 


Sales Book Industry Celebrates 4oth 
Anniversary 

Forty years ago Samuel J. Mcore started the sales book 
industry at Niagara Falls, N. Y. Last year in the United 
States alone 7,200,000,000 sales checks were required to 
meet the needs of the business community. The fortieth 
anniversary of the sales book industry is now being cele- 
brated by the American Sales Book Co., Ltd., of which 
Mr. Moore, the founder of the industry, is president. 
From the little frame factory in which he started in 1884 
the concern has grown until it now has five large plants in 
operation—in Elmira and Niagara Falls, N. Y.; in Emery- 
ville, Cal. (Pacific Manifolding Book Co.); in Los An- 
geles, Cal. (Pacific Sales Book Co.); and in Toronto, 
CanadanchwN. BurteGouelstcle)r 

It is a noteworthy fact that of the American Sales Book 
Co.’s traveling sales force of 150 men over 44 per cent 
have been with the company from 15 to 38 years; 8 per 
cent are veterans of over 25 years’ standing, and 26 per 
cent have been with the company from 10 to 15 years. 


Texas Retail D. G. Association Meet in June 

The fifth annual meeting of the Texas Retail Dry Goods 
Association is scheduled for June 17 and 18. The place 
selected is Austin, and it is expected that a new hotel in 
that city, the Stephen F. Austin, will be completed by the 
date named and that the sessions will be held there. Aus- 
tin merchants are making an effort to induce every dry 
goods merchant in the city’s trade territory to attend the 
meeting and a big gathering is expected. 


To Honor Memory of Pioneer Glassmaker 
A red rose will be the centre of a unique ceremony at 


Manheim, Lancaster County, Pennsylvania, in June. The 
ceremony will commemorate the days of long ago when 
the rose was the annual rental paid by the Manheim Lu- 
theran Church to Henry William Stigel, founder of the 
town, who called himself a German baron, lorded it ia 
baronial style over the people, and made the name of his 
blue glassware famous. 


Stiegel deed the site of the church to the original Lu- 
theran congregation, with a stipulation in the deed that 
yearly the church people should pay him or his heirs one 
red rose in the month of June. The first payment was 
made about 1762, and the payments continued for some 
years. They lapsed for a while, were then resumed, only 
to be dropped again as the name of Stiegel faded. 

Years passed, the old glassware and the old iron stoves 
made by “Baron” Stigel began to be sought by antiqua- 
rians, and the rental custom was revived. Now the red 
rose celebration is a permanent affair, the Stiegel heirs 
come from far and near to attend it, and the leading peo- 
ple of Lancaster County take part. A leader in fixing 
the celebration as an annual occasion was Dr. J. H. Sie- 
ling of Lancaster and York. 

No history of the town of Manheim is complete with- 
out the lengends of William Henry Stiegel, whose title of 
“baron” was once given in Northern Lancaster County 
with awe and respect. Fact and fiction are closely com- 
mingled, as they have come down to the present day 
through a century and a half. The fiction was firmly 
believed for years among the adherents of Stigel and his 
industries. It ran somewhat like this: 


(a) Heinrich Wilhelm Stiegel was a German baron. 

(b) He came to America with £40,000. 

(c) The glassware that he made had “gold” in it. 
(d) The gold made the glassware “ring” like a bell. 
Actual history has, however, the following to say: 
(a) Heinrich Wilhelm Stigel was a German emigrant. 
(b) He came to America as poor as Job’s turkey. 
(c) The glassware he made had some lead in it. 

(d) It “rang” because all good flint glass made in like 
manner will ring. 

In 1914 F. W. Hunter issued his book, “Stigel Glass,” 
after the most exhaustive research. Hunter tells that 
Stigel came to America with his mother and brother early 
in 1750. He landed at Philadelphia and took to wander- 
ing about the eastern end of Pennsylvania in search of 
something good. He found what hé sought in the person 
of Elizabeth Huber, daughter of an ironmaster who had 
his little furnace near what is now Brickerville. Being 
of an energetic turn, the young German soon won the 
daughter’s hand and with it a share on the iron works. 
He soon owned the whole furnace and took in Philadel- 
phia capital to help him enlarge his activities. It had 
been proved pretty conclusively that Stiegel experimented 
and made glassware at Elizabeth furnace before he 
founded the town of Manheim in 1762. At any rate, his 
(Continued on page 26) 


HE trade was glad to welcome John Davison head 
of John Davison, Inc., the well known china im- 
porting firm, back to the concerns headquarters last 
week, after a several weeks absence, due to his having a 
double operation for hernia and apendicitis. He evidently 
has made a splendid recovery and appears as good as new. 


Vail & Young factory representatives, representing the 
Belmont Tumbler Co., Coshocton Glass Co., New Cum- 
berland Glass Co., Jackson Vitrified China Co., National 
Art Pottery Co., Enterprise Glass Co., and other lines are 
now located in their new salesrooms in suite 319-321 
Fifth Avenue Building. 


L. Bernardaud & Co., are in the process of removal to 
their new uptown salesroom at 61-65 West 23rd St., where 
they will occupy the entire seventh floor of the building. 


The many friends in the trade of Frederick C. Schmidt, 
china and glassware buyer for L. D. Bloch & Co., will 
learn with a great deal of surprise, of his marriage on 
May 21 at the Waldorf Astoria, to Miss Louise Baum- 
garten-of New York. The couple will spend their honey- 
moon touring the continent, sailing for Italy aboard the 
Conte Verdi on May 31. 


The Horace C. Gray Co., have added a new line to the 
list of factories they represent in the New York market, 
‘which is the Muncie Clay Products Co., Muncie, Ind., 
imakers of an interesting line of art pottery in vases, 
candlesticks, etc., in a wide range of colors and various 
| decorations. 
|: 
~B. Barish, has been engaged by Chas. A. Postley & 
(Son, 35 West 23rd St., to travel in the interest of the 
“concerns housefurnishing lines. He will call on the trade 
‘in Philadelphia, Baltimore and Washington, as well as 
‘the entire east. 


W. H. Whieldon, who travels in South America for 
| Wood & Sons, England, is spending a few days visiting 
the offices of Edw. Boote, American agents for the line, 
| prior to sailing on Saturday for Havana. 

Maddock & Miller, Inc., have just closed a contract, to 
supply the new two million dollar Elks Club, Newark, 
N. J., with a complete service in John Maddock & Sons 


English ware, for which they are American agents. 
| 

Harry L. Sexias, traveler for the Edw. Boote Lines 
arrived home from a western trip on Wednesday, and 
is making preparations to sail aboard the Franconia on 


May 3lst, for a visit to the factories in England repre- 
sented by the Boote firm. 


John A. Maloney, for the past three years china and 
glassware buyer for Miller & Paine, Lincoln, Neb., and 
prior to that assistant to “Tom” Gill buyer for Emery, 
Bird & Thayer, Kansas City, Mo., has been engaged as 
buyer for the Denver D. G. Co., Denver, Colo., taking the 
place of Jos. Moore, recently resigned. Mr. Maloney 
assumed his duties with the concern on May 12th. 


Hines and Owen Take Prizes at Golf Tourn- 
nament 

The opening game of the Pottery Glass & Brass Golf 
Association for the 1924 season of tournaments, was held 
last Thursday, May 15th, at the Essex Country Club, 
West Orange, N. J., a course that is ever popular with 
the trade golfers. 

Together with the popularity of the course, as well as 
that of the host, Wm. S. Pitcairn, who was most ably 
assisted in entertaining the guests by his son Gilbert, the 
day proved one to be remembered. 

John J. Hines captured the prize for the lowest net 
score for 36 holes with a total of 183, the next best being 
H. G. McFaddin with 184, giving the honor to Mr. Hines 
by a narrow margin of one. L. S. Owen, a seasoned prize 
winner, won the best selected score for eighteen holes. 

Playing the perfect host, “Billy” Pitcairn, one of the 
most famous of the trade golfers, sacrificed himself to the 
cause, by eliminating himself from the prize winning class, 
by turning in a score, far from being up to his usual stan- 
dard. His son, Gilbert, who is a chip off the old block, 
when it comes to wielding a golf stick, was not even 
entered in the game, preferring to devote himself to seeing 
that everyone had a good time. 

Attesting the happy combination of club and host, there 
were 23 entrants in the game as well as a gallery of four. 


Straus Home in New Jersey Burns 

The country home of Percy S. Straus, son of the late 
Isidor Straus and Vice President of R. H. Macy & Co., at 
Middletown, across the Shrewsbury River from Red Bank, 
N. J., was destroyed by fire the night of May 15, with a 
loss expected to reach several hundred thousand dollars. 
Valuable paintings, rugs and art objects, many of them 
bought recently from Europe, were consumed. 

The home was untenanted and was being renovated for 
occupation late this month when the Straus family had ex- 
pected to quite their Park Avenue home here for the 
Summer. Wood paneling brought from England and in- 
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tended to adorn the front hall of the roomy brick mansion 
was lost with other treasures. 

The cause is unknown, though it is believed a workman 
may have left some spark of flame behind him when he quit 
for the day. When T. W. Head, Superintendent of the 
estate, and his wife first saw the flames, the cellar and 
the front hall were ablaze. Soon the whole house was 
swept, although fire apparatus came from Red Bank, At- 
lantic Highlands, Long Branch, Fairhaven and other places. 
The firemen were assisted by thousands who came in 
automobiles, the burning building on top of a prominent 
hill affording a spectacle that was visible many miles. 

The first to arrive saved a few valuable paintings and 
antiques, but soon the flames drove them forth and in an 
hour the place was a ruin, the walls toppling in on the 
blazing interior. 


New Hackenberg Warehouse Nearly Ready 


Work on the new warehouse for the John P. Hacken- 
berg Wholesale Chinaware houses on Center Street, Mil- 
ton, Pa., is progressing nicely, and it is expected that the 
building will be completed and ready for use by the latter 
part of next week. The warehouse, which is of concrete 
block construction, 60 x 60 feet, is located at the rear 
of the present warehouse, on the site of the structure that 
burned in 1916. It is one story in height, with a basement, 
and will be used for storage purposes. 


Buyers in New York 


May 15rxH, 1924. 
L. Neubrik, domestic toys, Crowley-Milner Co., Detroit, Mich., 
100 West 32nd St., 5th floor. 
A. A. Bretton, housefurnishings and toys, Shartenberg & Rob- 
inson, New Haven, Conn., 315 4th Ave. 
May 1l6ruH., 1924. 
E. E. Rewick, china, Kerr D. G. Co., Oklahoma City., Okla., 
333 7th Ave. (J. M. Biggins) 
L. C. Scott, toys, Campbell’s, Pittsburgh, Pa., 432 5th Ave., 
D. G. Union. 


May 171TH, 1924. 
E. E. Rewick, china, Kerr D. G. Co., Oklahoma City., Okla., 
Sols) del Voie 
May 19TH, 1924 
Mrs. M. Walker, china, glassware and lamps, Daniels & Fisher 
Store, Denver, Colo., 35 West 38th St. 
E. R. Hardage, china and glassware, Popular D. G. Co., El 
Paso, Texas, 352 4th Ave., Pennsylvania. 
May 20TH, 1924 
G. F. Nevins, housefurnishings, china, glassware and toys, Cast- 
ner-Knott D. G. Co., Nashville, N. C., 23 East 26th St. (W. T. 
Knott). 
C. W. Libbey, housefurnishings, Gilchrist Co., Boston, Mass., 
200 5th Ave., Room 602. 
Mrs. Nudd, toys, Wm. Filenes Sons Co., Boston, Mass., 225 
5th Ave. 
J. H. Schoenberg, toys, Mandell Bros., Chicago, Ill., 13 East 
22nd Street. 
May 2lsr, 1924 
H. Gray, toys, Powers Mercantile Co., Minneapolis, Minn., 16 
West 39th Street. 
W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 4th Ave. 
R. Evans, china and housefurnishings, J. N. Adam & Co., Buf- 
falo, N. Y., 16 West 39th St. 


OBITUARY 
Major Wm. D. Finke 


The trade will receive the news of the death of Major 
William D. Finke, which occurred at Monroe, N. Y., last 
Thursday, May 15th, with keen regret. Major Finke 
was for many years connected with the china and glass- 
ware trade as a manufacturers agent, a field in which he 
was well known, up to the time of selling his business to 
Henry Witte in 1916, when he retired, to devote his en- 
tire time to army service, having entered the regular army, 
very soon after that time, after years of service in the 


militia. During the latter years of his business career, 


Major Wm. D. Finke 


he became prominently identified with the cut glass trade, 
doing a large business, during the reign of the popularity 
of this ware as the representative of the Krantz & Sell 
and Wm. H. Gibbs factories. “Every inch a soldier,” 
described Major Finke to perfection. He entered the 
Thirteenth Regiment, Heavy Artillery, in 1901, became 
a corporal in 1902, first lieutenant in 1903, and captain in 
1909. As a young man he served successively as private, 
sergeant, first sergeant, lieutenant and captain in the Thit- 
teenth Regiment Cadet Corps, from 1882 to 1887. Dur- 
ing the Spanish-American War he drilled the men of the 
114th Regiment, but the conflict closed before they could 
take the field. He organized and was made captain of the 
151st Precinct Home Defense League. Was called into 
the United States service July 15th, 1917, and_ later 


(Continued on page 23) 
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ERY little change is noted in the general condition 
of the domestic pottery business during the last 
week over that of the previous fortnight. While 

some new business continues to be in daily receipt, there 
is not the heavy volume being specified, as was the case 
during the early part of the first quarter of the year. 
General demand is for merchandise to cover immediate 
needs, and only here and there are the smaller buyers an- 
ticipating wants in advance. 

The larger distributors continue to protect their stocks, 
but volume specifications are not as numerous as for- 
merly. There seems to be a hesitancy on the part of the 
trade, both large and small to buy with some degree of 
caution, and it seems at times as if the trade is assuming 
a similar attitude of the past when there was a decided lull 
in buying. Then came the mid-summer and fall rush, 
and a wild scramble for merchandise followed, with many 
orders being left unfilled at the close of the year. This 
same condition, it is believed, will prevail during the second 
and third quarters of the present year. 


George B. Fowler, sales manager for the Carrollton 
Pottery Co., Carrollton, O., when in the district a few 
days ago, declared while there was a slight falling off in 
new business, yet the order files were still crowded, and 
that active operations would continue throughout the year. 
“Our open stock dinnerware patterns have been in heavy 
demand all season, and department store buyers are now 
and have been for a considerable time anticipating their 
summer and fall business on these lines.” 


Construction work has begun on additions to the plant 
of the French China Co., Sebring, O. In addition to the 
erection of a tunnel kiln other factory extensions are pro- 
posed, which when completed will increase the production 
of the shop over one-third. It is not likely that the im- 
provement program will be finished much before fall. 

Tke pottery plant, Byesville, O., formerly known as 
the Byesville Pottery Co., has been sold to new interests, 
who are now making factory improvements for the pur- 
pose of converting the shop into one in which vitreous hotel 
ware will be made. 


The Brush-McCoy Pottery Co. will put a new line of art 
ware on the market on or about July 1, which will be en- 
tirely different from anything this concern has so far 
created, and which will be different from any art line now 
being marketed. The ware will have a crazed effect in 
white and blue and white and brown, together with a series 
of other colors, and the items will consist of vases, bowls, 
jardiniers, candle sticks and other novelty pieces. 
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A number of factory extensions are contemplated by 
George S. Brush, General Manager of this company, which 
when completed will give the plant an increased output 
on its Dandy-line of yellowware, the demand for which 
has been increasing steadily. 


Judging from the improvement program now under way 
at the plant of the S. A. Weller Co., Zanesville, O., the 
company has full confidence in the future business of the 
country. The firm now has under course of construction 
a three story brick building 50 by 300 feet, and in addition 
to this extension, the firm will install at the same time a 
tunnel kiln. During the summer and fall season several 
new lines of art ware will be added by this firm. 


Pottery manufacturers whose plants are located along 
the Ohio river front had a rather big scare thrown at 
them last week, when a continued rain throughout the 
water sheds of Western Pensylvania caused another 
flood in the Ohio river. Fortunately, however, the water 
did no damage to the plants as was suffered during the 
early part of April. 


In order to take care of a larger production of decorated 
ware, the Salem China Co., Salem, O., is erecting two addi- 
tional decorating kilns. “The outlook for new business is 
very much dependent upon the trend of industrial condi- 
tions,’ observed Secretary F. W. McKee. This company 
is planning other extensions to its plant, but the extent of 
this program has not been fully determined. 


“T can only say that the future for our particular busi- 
ness here seems very bright. We are very busy.” This 
optimistic statement was made this week by C. E. Jackson, 
president of the Warwick China Co., Wheeling, W. Va. 
All the old kilns in the Warwick plant are being rebuilt, 
the object being increased production. A number of new 
open stock decorations are being placed on the market now 
to meet the requirements of incoming business. 


The National China Co., Salineville, O., have awarded 
contracts for a coal conveying system for use about their 
bisque, glost and decorating kilns. This system will allow 
the company to maintain a greater speed in the firing of 
their kilns, and reduce factory costs in this connection. 
The National is quite active in filling business on its high 
grade border decorations, and new specifications for this 
line are in daily receipt, according to Frank P. Judge, Jr., 
sales manager. 

(Continued on page 21) 
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GLASS FACTORY ACTIVITIES 


;AND PITTSBURGH NEWS 


MEETING of the glass section of the American 
Ceramic Society was held at the Bureau of 

Mines here the evening of May 16, at which time 
E. H. Hughes of the H. C. Fry Glass Co., of Rochester, 
told over 100 members the interesting story of the devel- 
opment of heat resisting glass. Mr. Hughes exhibited sey- 
eral samples of cooking ware, and declared that the manu- 
facturing of glass cooking ware had now reached the state 
The samples exhibited possessed a cut 
flower design. It was also explained that the develop- 
ment of this character of glass has reached that high 
stage of efficiency which precludes the introduction of al- 
kaline impurities into the food or liquid content. At this 
meeting it was proposed to hold a gathering in East Liv- 
erpool at a not distant date, either at the rooms of the 
Potters Club or at the East Liverpool Country Club, 
where members of the generalware section could attend, 
and where the discussions would refer to the advance- 
ment of technical work in the generalware pottery in- 
dustry. 


of decoration. 


The Chemistry Division of the United States Bureau 
of Mines proposed a test for Alkaline glassware recently, 
which consisted in heating the sample in an autoclave 
at 15 pounds steam pressure for one hour. In the case 
of the best chemical glassware, water held in the breaker 
was still neutral to phenolphtalein after the test. Other 
ware gave results ranging from a very faint alkaline solu- 
tion to solutions which were decidedly insoluble matter. 
In the last named cases, some of the ware was badly etched. 
Glass manufacturers in this district are very much inter- 
ested in the test. 


With the starting of another tank by the Hocking Glass 
Co., Lancaster, O., which will greatly increase the produc- 
tion of tumblers by this concern, and also the placing in 
operation of the new plant of the National Glass & Lens 
Co., Lancaster, that district is developing into one of the 
most active glass production sections in Ohio. The devel- 
opment of the industry at Lancaster can be traced in the 
main to the activity of I. J. Collins of the Hocking Glass 
Co., and P. H. Martin, who headed the Lancaster Glass 
Co., before it was absorbed by the former interest. 


The complete line of the Economy Glass Co., Morgan- 
town, W. Va., is now on display in the Pittsburgh district 
by the George West Sales Co., headquarters of which are 
in the Pottery and Glass Exchange Building, 954 Lib- 
erty Ave. An entire section of the display rooms of the 
Hereafter 
whenever a new item is placed on the market by the Econ- 
omy factory, first samples will be forwarded to the Pitts- 


company is devoted to the Economy line. 
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burgh show rooms, which are the first to be maintained 
by the company in this territory. 


Since the Pittsburgh Lamp, Brass & Glass Co. entered 
the lighting fixture business, there has been a steady influx 
of business, the volume of which at this time is heavier 
than was anticipated when the line was fully developed. 
By the addition of such a line, the company is now in a 
position to offer every convenience in the lighting line for 
the home or office building. The complete lines of every 
item are now shown in the sample rooms of the company 
in the Chamber of Commerce Building here, including their 
lines of Junior and Bridge lamps. 


Glass jobbing interests in the Pittsburgh district report 
a lull in buying on the part of the small retail trade, but 
at the same time, the jobbers say that the dealers are 
continuing to order merchandise in small lots, thereby 
turning their stocks over more frequently. The jobbers 
also announce that they are getting their orders from the 
glass factories with more promptness, but that deliveries 
from the potteries are a little slow, due to the steady ac- 
tivity in that industry. 


A new tank in the Gill Bros. Glass Co.’s plant, Toronto, 
O., is being used exclusively for the manufacturing of 
lighting glass. Since this company disposed of all of its 
factory property at Steubenville, O., all operations are now 
confined to the Toronto factory. Several minor additions 
have been recently made to this shop, which is now on an 
active production basis. 


J. W. Wright, formerly associated with the sales de- 
partment of the Macbeth, Evans Glass Co, headquarters, of 
which are in this district, is now associated with the sani- 
tary pottery industry, being identified with the sales de- 
partment of the Zwermann Co., of Robinson, Ill. 


A number of additions are being made to the plant of 
the Cambridge Glass Co., Cambridge, O., which include 
the erection of a three-story building for storage purposes. 
New mixers and elevators have also been recently in- 
stalled. The improvement program was designed with a 
view to creating greater factory efficiency. 


At a recent meeting of the board of directors of the 
Ohio Glass Products Co., Massillon, O., Harry S. Potter, 
formerly with the Ball Brothers Co., Muncie, Ind., was 
elected president of the corporation. Mr. Potter will also 
assume the active management of the plant. The company 
will feature the manufacture of containers and other spe- 
cialties. 
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Louis Reizenstein, one of the most widely known retail 
distributors of china and glass in the trade, and who is 
now in Europe buying for his Pittsburgh store, entertained 
Guests 
included Mr. and Mrs. F. R. Martin, Detroit, Mich. ; 
D, William Scammel, Trenton, N. J.; W. F. Handel, 
Meriden, Conn.; William Junor, Toronto, Canada; and 
J. Meredith Miller, of Maddock & Miller, New York. 


at a dinner given in Paris, Wednesday, May 21. 


Fostoria Glass Co. Opens New Western Office 
Co., Moundsville, W. Va., has 
opened a new branch office and display rcom at 100 North 
J. W. Dalrymple, who 
formerly covered Northwestern territory out of the Chi- 


The Fostoria Glass 


Seventh St., Minneapolis, Minn. 


cago office, has been appointed manager of the new 
branch and will have several assistants te aid him in sery- 
ing the trade. The sample room will be open during busi- 
ness hours every day in the year and a complete line of 
ware will be displayed. The location, in room 407 of the 
100 N. 7th St. Bldg., is in the heaft of the wholesale dis- 
trict and is only two blocks from the center of the retail 


listrict. The building is modern throughout. 


The fixtures are gray with a dark navy _ blue 
background. Underneath the shelves white enamel has 


been used to give contract. 
33 feet and contains 700 square feet of shelf space. The 
famous Fostoria pedestals are used. 


The display room is 22 by 


In the center tables 
are employed with dark navy blue covers of pyramids. 
From the new office the trade of Minnesota, Wisconsin, 


Here’s a Splendid Leader! 


This beautiful serving tray creates sales and 
profits for live merchants. Made with 
bright nickle frame, handles, posts and rail- 
ings. STERLING SILVER DEPOSIT 
DECORATIONS OR HAND PAINTED 
GLASS CENTERS. Really unusual value! 


Send for catalog and prices of our complete 
line of Handsome Polychrome Trays and 


Nickle 


Trays with sterling silver deposit 
decorations and hand painted glass centers. | 
Priced for quick selling and substantial 


profits. 


AMERICAN TRAY CO. 


179-183 Wooster Street, NEW YORK 


North Dakota, South Dakota and the Upper Peninsula of 
Michigan will be covered. 


Pottery News 
(Continued from page 19) 
Charles F. Goodwin, secretary of the United States Pot- 
ters’ Association, has returned to his desk after attending 
a meeting at Washington, D. C., when the subject of class- 
ification of clays was discussed by officials of the Bureau 
of Standards, producers of various kinds of clays and 
heads of different clay-using organizations. The confer- 
ence was held at the Bureau of Standards, and the plan to 
classify all clays in the United States according to their 
different properties is looked upon with favor by all those 
interested in the clay industry. 
The classification of clays received some discussion at 
the annual meeting of the United States Potters’ Associa- 
tion at Washington last December. 


Bailey-Walker China Co. Re-elect Old Officers 

At the annual meeting of The Bailey-Walker China Co. 
recently held at the concern’s office, Bedford, O., the old 
directorate was elected: A. M. Walker, Akron, president 
and H. Bailey, Cleveland, vice-president and general man- 
ager. Satisfaction was expressed at the meeting at the 
progress which the company has made during the short 
time of its existence. 


Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


GEO. R. WEST SALES CO. 
954 Liberty Ave. PITTSBURGH 
CHICAGO 
Earl W. Newton Associates 
N. Wabash Ave. 


NEW YORK 
Horace C. Gray Co. 
Fifth Ave. Bldg. 9 
SAMPLE ROOM AT FAC 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
chants Who Are Alert to Supply What the Public Wants 


By Beatrice MILLER WISNER 


OULU LEE 


The “Blue Bird” A Happiness Washer 

Every mistress of the home dreads the approaching 
Blue Monday. Experience in the past has taught that this 
day of all others is one which invariably ends with tired 
and distraught nerves, but this need no longer be, as the 
electric washing machine has solved the problem of “Co- 
balt” Monday, and leaves the day one io be anticipated 
rather than shunned. With all the washing machines on 
the market, the housewife must be alert and on the outlook 
for a machine that will wash clothes really clean. The 
“Blue Bird” washing machine, manufactured by the Davis 
Sewing Machine Co., Dayton, Ohio, needs no other spon- 
sor than that it is a Davis-Made labor saving device. The 


Davis-made trademark on products for six decades has 
sustained the guarantee of 100 per cent performance. The 
vast experience gained by the firm for over 60 years is 
exemplified in the “Blue Bird” Washer. The “Blue Bird” 
through its oscillating principle washes clothes clean, with 
dispatch and care. The gentle method of washing insures 
clothes against wear and tear. The “snappy teeter-totter” 
motion of the copper tub sends hot bubbling suds surging 
over and through the clothes 80 times a minute, flushing 
out every particle of dirt. The operation of the “Blue 
Bird” is very simple. Th motor is controlled in the same 
manner as the switching on and off of e'ectric lights, sim- 
ply push the button and the washer starts its work. An- 
other feature of the “Blue Bird” is that it is practically 
noiseless. The frame is rigid and sturdy, it is double 
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riveted and acetylene welded. Every part of the “Blue 
Bird” is built with the idea of efficiency and substantiality. © 
Correct in height, all working parts accessible, handy cord 
rack, for the flexible 10 foot electric cord, the part not in 
use may be coiled upon the rack within the cabinet out 
of the way and out of sight. This dependable washer is 
not only a life saver, but a money saver as well, as clothes 
washed with the “Blue Bird” will last longer than done by 
laundry hands where more or less rubbing is required. 
For complete information regarding this excellent Wash- 
ing Machine, write to the concern for pamphlet giving de- 
tailed description of each feature. 


Aluminum Percolator and Tray 


Cautiousness in the selection of aluminum ware is the 
prudent housewife’s privilege and when she sees an object 
that stands out among the vast assemblage of aluminum 
articles offered, she at once recognizes the sterling points 
which have popularized this item. The American Alu- 
minum Ware Company, Newark, N. J., are specialists in 
the manufacture of high grade aluminum cooking utensils 
and the illustration below is one of the company’s special 
designs in perculators and tray, styled “Princess,” No. 
678. This splendid perculator is made of 18 gauge metal, 
with capacity of 10 cups. Welded spout, beautifully pol- 
ished with fancy cut out ebony handle, and nickle plated 
knuckle joint hinge, non-breakable flint glass dome. Per- 
colating inset or basket made of heavy gauge aluminum. 
The tray is 10 inches in diameter also beautifully polished. 
The set comes packed in a carton, and can be retailed at a 


modest figure. All “Peerless” cooking utensils manufac- 
tured by the company are not light weight products, they 
are made of heavy gauge pure aluminum sheet, hand- 
somely polished outside and sunburst finish inside. Every 


(Continued on page 27) 


BOSTON NEWS NOTES 


By 


Rospert H. ALLEN, REPRESENTATIVE 


HE store of the Reliable Art Glass Co., A. J. Ber- 

man, proprietor, which was damaged last month 

from fire, has reopened at 76 Canal St. The con- 
cern has discontinued manufacturing and is jobbing glass 
lamp shades. 


The Copley Gift Shope has opened at 456 Stuart St., 
Al Epstein has started a variety store at 72 Webster Ave., 
Somerville, and William A. Fahey has established a furni- 
ture business at 67 Sudbury St. 


“Ted” Smith, representing the Art Metal Works, Inc., 
Newark, N. J., and George Harrison, from Haviland & 
Co., have been exhibiting their lines at the Parker House. 


G. H. Wood, manager of the china, glass and gifts de- 

5 5 5 
partment at R. H. Stearns is back from his European 
buying trip. 


Miss K. Barry at Houghton & Dutton’s, reports that, 
thanks to the good weather last week, their May sale was 
a great success. 


H. P. & H. F. Hunt are displaying samples of Merwin 
‘Wilson Co.’s hammered pewter reproductions, of Paul 
Revere pitchers, porringers, candlesticks, bowls, plates and 
cups, and of J. Bibi’s hammered brass bowls, bronze book- 
-ends and decorated brass knockers and trays handchased 
‘after Persian designs by Syrian workmen in New York. 


H. T. Durgin at Gilchrist’s, advertised 32-piece 6-person 
dinner sets at $3.98 on one of the first fine days last week 
and sold 140, plus ten mail orders, in a few hours. 
‘Torchin lamp shades were another drawing card, 


Holmes-Luce Co., kas plenty of room in its new quar- 
ters on Hanover Street. On the ground floor are furni- 
ture and lamps, upstairs are beds and dinner ware and 
in the basement are ranges and refrigerators. H. W. 
Harrington, who has been with the firm a quarter of a 
century and miore, heads the salesmen, who include Wal- 
ter H. Frye, Benjamin P. Crowell and Anthony Termini- 


ello. A. L. Holmes, senior partner, is a Melrose lawyer 
and one of the original members of the Home Furnishers’ 
Association. 

OBITUARY 

Wm. S. Hume 


William S. Hume, president of Frontier National Bank 
and senior member of S. P. Hume & Son, general mer- 
hacndise and coal dealers established in 1839, died at Esst- 
port, Me., on May 7, aged 76. 


BOSTON OFFICE 


215 
LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


Business Declining in New England 

The recession in business activity, which was first reg- 
istered in New England, has in recent weeks gained mo- 
mentum and spread quite generally over the country, affect- 
ing pretty much all branches of industry,” says the cur- 
rent issue of the New England letter of the First National 
Bank of Boston. It continues: “Evidence of the difficulty 
of operating at a profit is seen in the statistics of failures 
during the first quarter of this year, which were more than 
50 per cent in excess of the 1923 figures. 

“There is a widespread conception that gradually indus- 
trv is working toward the lower price levels of 1913 and 
that this slow movement will not be uniform, but accom- 
panied by alternate waves of activity and depression. The 
faulty adustment between producers of raw materials and 
manufacturers is a vital factor in these interruptions and 
consequent depressions. Just now this is particularly obvi- 
ous, with production machinery in excess of normal needs 
and at present competing sharply for the restricted con- 
sumption of the agricultural population. 

“Under these conditions buying is extremely cautious. 
Wholesalers and retailers buy sparingly with the idea that 
the manufacturer, if any one, should carry stocks. The 
latter is, in most instances, declining to do this, prefering 
to curtail or shut down. It is quite probable: that these 
attitudes are accentuated by a realization that the situation 
domestically is likely to be intensified by the favorable de- 
velopments abroad. 

“The surprising stabilization of the new German cur- 
rency in recent weeks and an approach to a balanced bud- 
get, a better production in the Ruhr, and, above all, the 
unanimous favorable reception of the Dawes report, point 
the way to economic recovery in Europe. Such recovery 
might militate against our manufacturers and favor our 
tural population.” 


Major Wm. D. Finke 
(Continued from page 18) 


ordered to take station at Fort Hamilton, N. Y., where he 
was assigned to command four batteries of coast defense 
guns manned by two companies of regulars and two com- 
panies of National Guard Troops. 


He later was sta- 


tioned at a camp near Buffalo. He had been ill for some 
months past, with heart trouble, which finally caused his 
death. He was 58 years of age. Military services under 
the auspices of the Veterans Association were held at the 


13th Regiment Armory, Brooklyn, last Sunday afternoon. 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HIS week the retatil stores are featuring June 
Bride Gifts and home furnishings. Buying of 


presents for the bride-to-be and the selection of the 
home furnishings by the betrothed tended to swell the 
sales of the China and glassware departments, as well as 
lamps and housefurnishings. The following is a short 
summary of what some of the stores are offering this 
week: 

The Bronze Statue & Manufacturing Co., Maywood, 
I]l., manufacturers of wrought iron and metal lamps and 
metal novelties, has been incorporated. The offices of 
the company are located at 203 S. 12th St., Maywood. 


Helm & Soukup, manufacturers representatives, 17 N. 
Wabash Ave., are showing new samples from the Hope- 
well China Co., whose line they are now representing in 
the Chicago territory. 


“Dick” Sloan of the Potomac Glass Co., Cumberland, 
Md., was in Chicago last week on business. 


W. G. Jackson of the Empire China Co., Burbank, 


es 
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| While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. | 
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Phone Vincennes 7636 


HANI 
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_ A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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J. H. SMyTHE, REPRESENTATIVE 


312 THE CHICAGO MARKET 


Calif., left Chicago Monday of this week for the west 
coast following a trip through the east which included a 
visit to East Liverpool. 


Frank B. Tignor of the Zane Pottery Co., displayed his 
line at the Palmer House last week. 


The permanent Chicago display rooms of the Potters 
Co-operative Co. has been moved to room 621 Palmer 
House. They were forced to vacate their former dis~ 
play rooms in that Hotel, due to the wrecking of a portion 
of the building. 


K. I. Lore, Treasurer and general manager of the Al- 
bright China Co. was in Chicago recently. I. E. Mincks, 
Secretary of the company and in charge of the Chicago 
office has been in Carrollton, O., for two weeks. W. T. 
Darden, in charge of sales will leave Chicago next week 
for a selling trip through the South and West. The recent 
addition to the Albright plant is now in operation, and 
production and deliveries have thereby been enhanced. 


E. J. Boring and Mrs. Boring, of the Chicago office of 
the Crooksville China Co., are making a two weeks trip 
to Crooksville. 


Gransville Springer of the American Clay Products Co., 
Zanesville, O., and “Jack” Kennedy of the Roseville Pot- 
tery Co., left Chicago last Saturday after a week’s stay. 


William H. Duval of Bryce Bros., stopped off in 
Chicago Jast week while en route to the Pacific Coast. 


Henry Von Hagel, buver of china and glassware for 
2 5S ‘J D> 
Sears, Roebuck & Co., returned to Chicago last week fol- 
lowing a ten day trip to the pottery district. 


Walter Jones of the Central Glass Works, was among 
the visiting factory salesmen during the past week. 


W. Edgar Darden, salesman for the Jackson Vitrified 
China Co., Falls Creek, Pa., was expected in Chicago this 
week on the first leg of a trip to the West Coast. 


Retail Notes 


Burley & Co., advertising “Wedding Gifts that will 
appeal to the Bride,” offered Queensware in open stock 
patterns, dinnerplates at $18 a dozen, light cut goblets at 
$12 a dozen and square salad plates richly decorated at 
$60 a dozen. V. S. L. or Imported Swedish crystal in 
interesting designs, was featured. 


(Continued on page 26) 
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17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 
KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co:; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 
THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
) Phone Central 3240. 
E. M. MEDER CO. 
| Direct Representatives for Conti- 
| nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
| tery Co.; American Bisque Co.; 
| Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
i Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 
LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 
Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blod. 
Phone Wabash 6589 


THE SHOPS BUILDING 
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EADY TO 


BOVER SME Cl= 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 


Liverpool. Geo. W. McNicol, Mer. 


TO LED 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash S60 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


LAN 


SERVE 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9c 
GIFT SHOP. & ART GOODS-DOLLS’& TOYS ™ 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 


National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Griass Co. 
Co-OpeRATIVE Friint Gtass Co, 
THe Duncan & MILER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


RTIST WANTED—Able to produce first class designs for 

high grade border dinnerware, by large Decalcomania firm. 
Apply stating experience and salary wanted. Box 423, care Crock- 
ERY AND GLASS JOURNAL. 


MPORTER of China and Earthenware requires salesman for 

States of New York and Pennsylvania. Will entertain appli- 
cations from men only having extensive acquaintance with the 
trade. Exclusive or side line, commission basis. Box 427, care 
CrocKERY & .GLASS JOURNAL. 


OOD Opportunity for China and Glass Salesman. Large 
J importing house, dinnerware, fancy china, glass, etc., has 
excellent proposition for successful traveling man of high selling 
ability with established following in the middle western states. 
Only first class man will be considered for this exceptional oppor- 
tunity to make attractive permanent connection. Write giving 
complete past record in strict confidence, stating age, experience, 
earning capacity, etc. Address Box 425, in care of the Crockery 
AND GLAss JOURNAL. 


®) 


SSISTANT BUYER.—WANTED AN _ ASSISTANT 

BUYER IN OURSGHINASAND GLASSWARE DE- 
PARTMENTS. MUST BE THOROUGHLY EXPERI- 
ENCED IN DEPARTMENT STORE WORK. ALL COM- 
MUNICATIONS TREATED CONFIDENTIAL. CALL IN 
PERSON OR ADDRESS MR. E. VAN BAALEN, LIT 
BROTHERS, BUREAU OF EMPLOYMENT, PHILADEL- 
PHIA, PA. 


FOR SALE 


OR SALE—Book and Stationery Store in Tennessee town, 

population 7,000, carry nice line china, cut glass, crockery, 
office supplies and gifts of all kinds. Address Box 428, care 
CrocKERY AND GLASS JOURNAL, 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


To Honor Pioneer Glassmaker 
(Continued from page 16) 


main glass factory was at Manheim and was built to 
boom the town. 

Stiegel changed the map of Pennsylvania in ten years. 
He put Manheim on it. His glassware was sold in Phil- 
adelphia, New York, Boston, Baltimore and even in the 
West Indies. His iron “five” and “ten” plate stoves were 
distributed in like manner, and money poured into the 
coffers of the brilliant “baron.” He built, all told, three 


mansions, while other ironmasters were satisfied with 
one. He had a German band, a coach of four, a small 
brass cannon for salutes, a chapel where he officiated as 
minister and an office building. 

In 1774 Stiegel failed, and was imprisoned for debt. 
He was released, practically a pauper, on Christmas Day 
of that year. In 1775 the glass works were operated hy 
four gentlemen from Lancaster who had purchased the 
works at sheriff's sale. Stiegel died in 1785, at Charming 
Forge. The location of his grave is unknown. Thus 
ended the life of “Baron” Heinrich Willhelm Stiegel, 
patron Saint of Manheim, whose name is kept bright by 
the annual payment of a red rose in June by the Lutheran 
Church of Manheim. 

Glassware made at the Stiegel works in Manheim is to 
be found over all the world, and many pieces are regarded 
as priceless. Throughout Lancaster County there are 
quaint and valuable pieces among the Amish Mennonite 
and Brethren sects that populate the county, which have 
received the light of publicity through the books of Helen 
R. Martin and Mrs. Margaret Brecht Pulver. Often the 
nooks and crannies of the county are searched for oddities 
and valuables in glass and furniture by collectors, and 
often visitors unearth some treasure in glass which they 
purchase for a few cents. As long as there are collectors 
of glass there will be a demand for Stiegel ware, and as 
long as the Lutheran Church at Manheim stands, the 
name of “Baron” Stiegel will be remembered. 


Chicago News 
(Continued from page 24) 


Mandel Brothers, Luster Tea Sets for-the Bride at 
$7.50 were featured this week. These were 23 piece 
sets in combinations of colors, while 100 piece china din- 
ner sets, imported, were offered at less than $40. A set 
of six piece gold encrusted stemware for $5.50 proved 
popular. 


Revell Co., were showing a handsome pottery vase 
lamp of the “Almco” make, with georgette shade for 
$29.75, leading their values in the famous Almco line for 


for the week. 


The Fair was selling 100 piece imported dinner sets — 
with floral border decorations for $41.95 and seven piece 
glass kitchen sets at 98 cents. Imported Jardineres and 
light cut stemware were included in the special offerings 
for the week. 


The Boston Store featured a 100-piece imported dinner 
set for $24.95, formerly selling around $35. The fifty- 
first Anniversary Sale of this store is now under way. 

W. A. Weiboldt & Co. made a special of 32 piece break- 
fast sets for $5.44, made of domestic semi-porcelain, 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA 


KANSAS CITY BOSTON 
SAN FRANCISCO 
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EK. J. Lavino & Co.’s 


CAUCASIAN MANGANESE DIOXIDE 


Pea size—Pinhead size—Powdered 


B. F. DRAKENFELD 6 CO. INC. 


Sole Sales Agents 
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CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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In the Household Utility Aisle 
(Continued from page 22 

piece is guaranteed 20 years and a written guarantee goes 
with every utensil. Some of the articles herewith men- 
tioned are desirable offerings for coming seasons: Double 
Roasters, Kettles, Double Boilers, Griddle Cake Covers, 
Sauce Pans with Covers, and numerous other items listed 
on a pamphlet giving specific sizes, prices, etc., which will 
be mailed by the concern upon application. 


Distinctive Metal Waste Baskets 

Decorative waste baskets are one of the first requisites 
of a well equipped room, and when substantial and har- 
monious in color, their popularity is assured. The Metal 
Package Corporation, 110 East 42nd St., N. Y. City, are 
offering some beautiful baskets in eight different designs. 
Some are oval and others round and tapering. Many fin- 
ishes are employed including: Mahogany, grain, gold bead, 
with gold lining, rose with black medallion, white, maroon 
with gray blocked-in design, and many others artistic and 
especially well suited to boudoir, den, office or large insti- 
tution as sizes are consistant. These can be detailed at 
popular prices. 


A New Plan for Moving Odd Lot Merchandise 

The executives of a large western store, 
in perpetual sales. They are trying out a new plan for 
the disposing of broken lines of merchandise. Instead of 


do not believe 


creating a special sale, they are marking the merchandise 
down in price and keeping it with the regular stock. They 
are assembling it in separate sections adjoining the de- 
partment in which the regular merchandise is sold. They 
call these sections ‘odd lot sections.’ In the china, glass- 
ware and housefurnishings departments they have ‘odd 
lot sections’, as sales stimulators. 


Wanted—A Drum of Porcelain or Glass 

The Continental Can Company of Syracuse, N. Y., 
wants to know if any glass manufacturing firm can make 
a conveyor drum for their closing machines entirely of 
glass or porcelain or coated on the outside with a layer of 
glass or porcelain. The firm describes their drum in the 
following manner : 

“It is cylindrical in shape, about 6 inches in diameter 
and about 221% inches long, with a wall % to 3@ inch 
thick. There is a lead screw strip attached on the outside 
surface of this drum for conveying cans along the sur- 
face of the drum. We would want this lead screw cast 
integral with the drum. 

“At present we are using a drum of cast iron, and the 
lead screw which is 3 inch square, cold rolled, and about 7 
feet long, is attached to the drum as flat head machine 
screws. This cast iron drum is subject to rust and erosion, 
from the contact with fruit and vegetable juices in the 
packing house.” 

Any manufacturer interested in this inquiry should com- 
municate with the above named firm. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 35-387 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 23rd St., 

Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


73 Barclay 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 

East 36th St. 

The Famous “Haviland China’”’ 


known since 1840. 

HERMAN C. KUPPER, Ince., 39-41 
West 23d St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
Royal Worcester China, John Mad- 


dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Tcle- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


ess 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


105-107 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson's, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


eee TRADING CO., Inc., 101 Fifth 
ve. 


Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
V. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company  Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0O.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative. 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS PROSPECT 
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UT little change is noted in the business and trade 
situation the past two weeks, and the anticipated 
disturbances in the matter of tax legislation and 

he enactment of the bonus measure have been completely 
ealized. 
or all this, for the confusion and wrangling of the past 
ew months could certainly be intrepreted on any but the 
onstructive side. As half a loaf is better than no bread, 
0 is the compromised taxation bill just passed better than 
re old, although tke reduction of the tax burden thus 
ghtening will be in a measure offset by the increase ex- 
ense incurred through a payment of the bonus. The 
reather has been a deterring factor in slowing down dis- 
qbution at retail to such a marked degree, that it, with 
I the other unfavorable factors, has brought about a very 
isappointing Spring buying period. Expectations for a 
uticularly good Spring trade were very bright at the 
dening of the year but have generally fell far short of 
<pectations, 


Most business men were rather well prepared 


RADE has now entered its usual seasonal lull and in 
| looking back on the Spring buying season just closed, 
‘good many business men are about equally divided as 
‘the slump in anticipated business. On one side is ex- 
essed the belief that the real requirements had been over- 
timated. On the other side is advanced the opinion 
at the buying power turned out considerable smaller 
lan expected. At any rate Spring sales in the wholesale 
kets, while for the most part fair, fell short of ex- 
ctations in volume and also in the nature of the buying. 
ie case may, of course, be traced to lack of much interest 
the part of consumers and the result is quite plainly 
min the curtailment in many factories. This falling 
in production of manufactured goods is quite general 
1 while the production of pottery products is holding up 
‘ticularly well, the production of glassware is expressed 
“not so good.” 


UYING continues on a small scale and the goods have 

been sought largely for immediate needs. There is 
nothing new in this for this cautious buying policy on the 
part of retailers is an old, old story. Business and trade 
is on a good and sound basis but there is nothing as yet 
in sight to indicate wken the tide now running will turn. 
The present listless period will very likely continue for 
the remainder of the half year and no substantial im- 
provement can reasonably be expected until after the 
Fourth of July, when the Fall Buying period may be said 
to begin. By this time it is expected that the European 
muddle will be in the way of clearing up. If this should 
be the case business on this side of the ocean will unques- 
tionably improve, 


We we prefer to take the optimistic side of the 
fence we believe that the factor of production 
should be given its face value—that excess producing 
capacity should be recognized. For some months we have 
harped on this string and while we do not like the tune, 
business is nevertheless playing it. In other words, the 
present dullness in trade and industry is in part caused by 
producing capacity in excess of the available market to 
absorb our products. This was emphasized last week at 
a convention of purchasing agents when the statement was 
made that our factories could produce in seven months 
all that the country could consume in twelve. Yet an- 
other significant recognition of this important fact may be 
noted in the the recommendation made at the convention 
of the National Manufacturers’ Association held here re- 
cently, to encourage American loans to Europe and to 
make purchases in this country a condition of such loans 
whenever possible. A bigger outlet for goods, is in fact, 
badly needed to keep the wheels of business whirring at 
high speed. 
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The Visiting Buyer and the Wholesaler 


Close Co-operation Between Buyer and Wholesale 


Distributor, 
Trade 


Information for 


Should Open Up Useful Source of 


Visitors to Markets 


ATTTVUILULACLIULOGMLULUULLLUGLOA LUPO ULCER LLLCee LU ECOELL 


OES the average buyer or store owner from out 
of town get as much advantage as he might of the 


facilities and funds of beneficial information to be - 


had in the New York market when he visits it? This 
question was asked recently by a sales executive of a 
local firm, who proceeded to answer it in the negative. 

I know there are many retailers, particularly the larger 
ones, who get about all there is to be had in the way of 
sound information that continually keeps circulating in the 
trade here. It is possibly true that even their number 
might be enlarged, but I am not thinking of them when I 
ask the question. I mean the smaller buyer or retailer, who 
comes to market less frequently and whose contacts in his 
local store do not afford him the best possible way of keep- 
ing in touch with the new ideas, suggestions for better 
merchandising, the style trends—although not so much in 
this case—and the changing conditions that eventually 
affect his business. 

When this smaller merchant comes here, does he bene- 
fit as much from his visit as he might? In eight cases out 
of ten, in my opinion, he regulates his activity by precon- 
ceived notions he brings with him. He goes to his whole- 
saler to buy his merchandise, but often fails to seek out 
the opinions held by this seller, who may be able to offer 
him ideas that may well prove profitable. Then this re- 
tailer takes a look at one or two of the leading stores here 
to see what thew are doing and, to top the program, goes 
to a show and calls it a trip until the next time, when the 
same schedule will probably be repeated. 

In my opinion, this retailer has barely scratched the 
surface of the fund of information that is available in this 
market. It may be objected that the retailer’s 
solely to buy merchandise and that he cannot afford to 
“fuss around” with other objects that may or may not have 
value. Granted, but how about combining the buying of 
merchandise with an intelligent discussion of the things 
that the retailer inevitably has to be interested in? 

Have not the manufacturers and wholesalers funds of 
information that would be of value to the retailer? Jn 
my judgment, many of them have and are only too willing 
to share this information with the retailer when he seeks it. 
Many wholesalers have organized special departments in 
their concerns to better their contacts with the retailer, but 
despite this many merchants apparently do not know these 
exist or deem their assistance of little or no practical value, 
which I believe is a great mistake. Of course, there are 
wholesalers who are not in a position to materially help the 
retailer; but I believe the number of these will grow 
smaller. This must be the case, as contact with the re- 
tailer is getting much closer. 


mission is 
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| 
For a time manufacturers and wholesalers and retailer 
were almost as far apart as the two poles. This was cause 
by the rapidity with which the manufacturing trades grey 
and the great complications of trading which made clos 
contact with the retailer difficult. In recent years this de 
fect of wholesale trading has been recognized and is bein; 
remedied by the contact and information department 
which manufacturers have built up. | 
Retailers should take more advantage of these service 
which the manufacturers offer. It is not necessary or re 
quired that the retailer go to see sales promotion executive 
solely in connection with the purchase of a bill of goods 
These bureaus are usually headed by men who have studie: 
merchandising all their business lives and any problem 
or aspects of retailing that may prove bothersome may b 
brought up and discussed with them. The retailer ma 
want to know, possibly, about a new wrinkle in windoy 
dressing that has just come out, or he may wish to lear’ 
the promotion executive's opinion on a change or ney 
method in handling a line of merchandise. 
He may, for instance, seek to learn what the executiy 
observed during a tour of the section adjacent to that i 
which the inquirer’s store was located. What was the feel 
ing among merchants there, and were they working alon 
any new merchandising lines that might prove workabl 
in his store? . 
These are but a few offhand suggestions of what infor 
mation the retailer might obtain. There are really a thou 
sand and one matters in which the retailer is interested i 
which the manufacturer can readily be of material assis’ 
ance. Of course, the latter is not expected to provide th 
impossible. The point is that there is much room for mot 
intelligent cooperation along the lines indicated. 
In fact, these mutual discussions between buyer an 
seller can be of the liveliest and most helpful kinds. TH 
keen retailer “knows what he wants to know” and the ale’ 
manufacturer is endeavoring to meet him more than ha’ 
way. 
Then there is much information that the capable ered, 
man of any firm can give the retailer. This exectttit 
is in constant touch with the pulse of buying and rete 
conditions throughout the country and is in a position { 
give sound conclusions that may be of marked value. Y- 
many retailers do not appreciate this. 
There are still other sources of information availaby 
here that the average retailer from out of town pa 
virtually untouched. How many make more than a cast! | 
trip to the stores here? In most cases, I believe, the obse 
vations made are only superficial. These stores in ma 
respects lead those of the entire country, and frequen 


: 


May 29, 1924 


CROCKERY AND GLASS JOURNAL 


Thirteen 


jthe merchandising ideas and policies in use here could be 
adapted elsewhere to the merchant’s advantage. 
There are also the bureaus of information. They are 
‘being made use of by many, but even here, it seems to me, 
there is much available that is not fully appreciated by the 
retailers who come on their buying trips. Many of these 
bureaus are naturally limited to the use of members; but 
if there was a particular need of information of a certain 
type, these agencies, to my knowledge, would be glad to 
‘cooperate fully. 
| The whole point of my argument is that there is coming 
la period of greater mutual helpfulness between retailers 
and manufacturers. And I submit that this desired con- 
dition would be greatly speeded by retailers who come t» 
this great manufacturing and merchandising centre if they 
would begin to take advantage of its ample resources of 
information, which mean dollars and cents to them. 
Better Distribution Needed to Improve 
Business 


Roger W. Babson, speaking at the Hotel Bellevue May 
3 before the Advertising Men’s Club of Boston, formerly 
he Pilgrim Publicity Association, declared that one of 
he fundamental difficulties today is that no one wants 
0 work. Speaking more specifically, he said that one of 
vhe pressing problems which business is facing, is that of 
more effective distribution. 

_ “Salesmen,” he said, “thrive on success or naturally drop 
nto the psychological depression just as soon as business 
slows up. Production costs may be cut at times like these 
out it will be fatal to throttle down sales and advertising 
fforts. 

“Distribution must become more effective if it is to func- 
ion properly under these new and highly competitive cir- 
tumstances. Sales managers must wake up and realize 
heir responsibilities, not only to their immediate superior 
jut to their entire organization. Salesmen must get back 


924 markets. Expenses must be reduced but sales efforts 
nust be increased. 

“We are likely to blame conditions upon everyone else 

ut ourselves. Employees blame the union; wage workers 
vlame the bankers; shippers blame the railroads; the rail- 
oads blame Congress. It is probably true that the funda- 
nental difficulty today is that almost no one wants to work, 
00 many want to live in apartments, get along without 
hildren, live on a tin can so they can spend their time 
lriving a flivver or attending the movies. The important 
hing is to do something constructive. My suggesting is 
hat for the next twelve months we give our attention to 
Nereasing the nation’s distribution and efficiency. 
As a definite suggestion for more efficient selling and 
tdvertising Mr. Babson suggested that each locality be 
\tudied and that sales and advertising efforts be concen- 
tated on those that were relatively the most prosperous. 
tis obvious that by selecting only the best territories and 
voiding the barren spots results can be increased on the 
ales and advertising dollar. 


gain to work, there is no place for the order taken in- 


Asa basis for selecting territories Mr. Babson suggested 
sales compared with the same month of a year ago as a 
barometer. Those territories in which business shows an 
increase over the same month the preceding year are op- 
timistic and active. They buy readily and offer good sales 
opportunities. Territories where business is less than it 
was last year are inclined to be depressed and pessimistic 
and how high resistance to any sales appeal. Sales and 
advertising executives should make every effort to take ad- 
vantage of these differences in local business weather and 
watch fields carefully for any changes which may affect 
their results. 

In checking up present conditions Mr. Babson found 
Connecticut to be the best market in New England at pres- 
ent. This State shows eleven per cent gain volume over 
last year. Maine shows a five per cent gain and the rest 
of New England shows a loss when compared to a year 
ago. Massachusetts is running below par because of a re- 
cession in the textile and shoe industries. In the Middle 
Atlantic States, New Jersey, with a three per cent gain, 
presents the best sales opportunity. In the Central West, 
Michigan, with a four per cent gain, has the most attractive 
market. In the far West, Oregon registers with a ten per 
cent gain, Washington with a nine per cent gain and Ari- 
zona with a six per cent gain over the same month of a 
year ago. In the South, the best showing is made by 
Florida with a three per cent gain. 


Course in Importing Added to Harvard Busi- 
ness Course 


In response to the interest shown by importers, retail 
buyers, and manufacturers, the Harvard Business School 
is adding importing to its foreign trade courses. 

This course, which will be offered next year for the 
first time by Prof. G. B. Roorbach, is to be organized oa 
the “case system.” Actual cases and problems of the 
importing business are being collected for the course 
through the cooperation of interested business men. 

The course treats importing from three points of view: 
The significance of importing to the economic and com- 
mercial welfare of the United States; importing as related 
to the individual manufacturer, merchant and broker; and 
importing as a specialized business. The broad policies of 
organization, management and methods will be stressed. 


No Sears, Roebuck Dividend Until After July 
Inventory 


“If we declare any dividend it will have to be after the 
July inventory,” said Julius Rosenwald, president of Sears, 
Roebuck & Co., returning on the Acquitania yesterday. 

“We are going to have a better business this fall than 
we had this spring,” he said. “Our spring business has 
not been 10 per cent better than last year, but our fall 
business ought to bring this year’s average up to about 
that percentage. 

“The farmer is getting in better shape all the time. His 
purchasing power has not been curtailed. Fully 8,000,000 
people bought from us within the last year about $215,000,- 
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000 worth of goods, and with an increased number of cus- 
tomers we should easily do over $225,000,000 of business 
this year. The company is steadily gaining from month 
to month. I don’t think the possibilities for the mail 
order business are very good in Europe, because of its 
geographical situation.” 


China and Porcelain Exports 
Domestic exports of china and porcelain wares for the 
month of March, show a decline in value of shipments 
of table, toilet and kitchenware, of $1,881, and a decline 
of other porcelain ware amounting to $1,598. Figures for 
the month of March, compiled by the Department of 
Commerce follow: 


Table, Toilet or Other China and 


Countries Kitchen Ware Porcelain Ware 
Dollars Dollars 

Greecé +i cds. ie see eee 150 — 
Rumania... cen. eens 85 _ 
Swede “2 felt. Seen eee 10 — 
England! 2... ace eee — 297 
Canada... s.....cmnceehieeeten eres 6,468 2,844 
Gosta Rica Se sera 18 — 
Guatemala® .citiee ese eee 18 —_ 
Honduras. 2 Sanne eee ee 13 = 
INicatagua Sacco eee ee 60 -- 
Panama. “cetera oem aree — 283 
MEXICO) Vas dou ate pee eee 994 749 
Bermuda Visite eee eon — 54 
Jamaica ug: sme eerie rees tee 30 _— 
Q. Brit. Wests Inde aes 85 111 
Guba: UF. dentate eee eee 597 668 
Dominican’ Republic™ gease-2. 34 2 
DutcheiWa andes eee 27 = 
Haiti. if.cc oc omit nee ae 396 = 
Virgin islands (of sae S cere ae 28 14 
Areentiney ot acide cence Eieeiee _ 12 
Brazil” :£52:45 se eee — 12 
Chile Mn... Sgepccn oo eee — 40 
Colombia iscas he see eee nee — 40 
Uriugtiay = Sate. one ee eee 55 = 
Veneziiela, 2355.2 eee 145 = 
Chinas 52 ae Cee eee 726 = 
Japan, .ees cies onee eee 25 106 
Philippine, Uslandsm eee reer -— 55 
Atstralia <i9o. onde eee 1,486 = 
New Zealand ..--ee tee nee — 15 
Egypt) isc aoth ieee eee 25 = 
Libemia's ese. eicees ee Oe 42 = 

Totals: Stree ely 5,305 


Production Slowing Down, Says Survey 

Further slowing down of industrial production is the 
outstanding feature of the business situation, states the 
current issue of the “Guaranty Survey,” published by 
the Guaranty Trust Company of New York. 

“The gradual decline of average wholesale prices con- 
tinues, but at a slower pace than earlier in the year,” the 
Survey says. “Wholesale trade is increasingly hesitant 
and retail trade has receded somewhat from the levels of 
Apvil. While political factors, such as those which delay 
or interfere with the Administration’s p:ogram of tax re- 
form and governmental economy, have accentuated the 
weaken ng of general confidence, the determining influences 
are economic. 

“Lack of balance in the industrial situation is inducing 
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readjustments of production. Activity in the building field, 
for example, is being curtailed, not generally but here and 
there as the housing situation is relieved, and this in turn 
is reflected in a variety of industries supplying materials 
for the construction and equipment of buildings. 

The real wages of industrial workers—that is, wages ex- 
pressed not in terms of money, but in terms of what they 
will buy of the commodities which commonly enter into liy- 
ing expenses—are at the present time higher than they have 
ever been before except possibly for on or two months 
in th spring of last year. Although it is the practice in 
some establishments to regulate wages in accordance with 
fluctuations in living costs, the general movement of wage 
scales is governed by other factors. The demand for labor 
is determined by the profits which can be realized through 
its employment. 

“Tt is apparent that the present conflicting tendencies can 
not go on indefinitely. With commodity prices declining 
and wage levels rising, the cost of labor is becoming an 
increasingly important factor in the ultimate prices of con- 
sumers’ goods, This fact is reflected in the growing dis- 
parity between prices of commodities in the different stages. 
of production and distribution. The longer these contrary 
movements persist, the more difficult it will be for em- 
ployers to operate at a profit, and the stronger will become 
the resistance to further wage advances. 

“The tendency toward curtailment of profits has become 
increasingly evident in the last few months. Reports of 
industrial corporations for the first quarter of this year 
show a general downward trend of net income.” 


Business Students to Get Training in Gimbel 
Store 

Ellis A. Gimbel, of the Philadelphia Store of Gimbel 
brothers, has developed a plan under which advanced sta- 
cents taking business courses in the city’s high schools 
may work twenty-seven days in the year in the Gimbel 
store and thus learn the practical side of store work, 
Three days in each month a certain number of students 
will work in such departments as they may select, includ- 
ing the advertising office and the display manager’s rooms. 
It is figured that about 500 boys and girls per week could 
he handled in the store, thus enabling all the students of 
business courses to put in their twenty-seven days a year. 

During the recent Boy Week, 250 boys were given @ 
half hour in various departments of the Gimbel store 
Philadelphia. 


Frank & Seder to Erect 12-Story Store 
Building 
A modern twelve story department store building is 
being erected at the northwest corner of Market and Eley- 
enth Streets, by Frank & Seder, as an addition to its pres 
ent establishment. The building will cost $2,000,000, and 
when completed, with the adjacent Frank & Seder store, 
will contain more than a quarter of a million square feet 
of floor space. 


Pm | 


ihe structure will have a terra cotta facade and wil 
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contain many merchandising improvements. The base- 
ment store will have two galleries. A new type of store 
wiadows also will be introduced. They will be individual, 
and placed in island formation, affording harmony and 
beauty in the displays. 

In addition to the double-decked basement store, with 
its new departments, the firm will add six new depart- 
nients in the upstairs portion. 


Customs Tariffs Changing Throughout World 


Few phases of the legislation of foreign countries have 
as direct and immediate an effect on the foreign trade of 
the United States as those concerned with tariffs and the 
whole chain of regulations through which a country en- 
deavors to control the flow of goods into and out of its 
territory, says Commerce Reports. Particularly, because 
of the rapidly growing volume of our export of manufac- 
tured goods, have foreign tariffs become of increasing mo- 
ment to American exporters in recent years, for no trade 
is as sensitive to tariff changes as that in competitive 
manufactures, since a protective duty of a certain height 
may effectively exclude foreign products altogether, and 
a differential in the customs treatment of the products of 
one foreign country as against another may practically 
decide from which source the imports of a particular com- 
modity are to be purchased. 

The tremendous changes wrought by the war and the 
problems left in its wake have resulted in an unprecedented 
movement for the revision of customs tariffs the world 
over during the last few years, but particularly in the 
countries of Europe. Almost every country of Europe 
has, within the last three years, revised its tariff schedule 
in a more or less general way, and in many cases even its 
tariff policy. Under the system of prohibitions and licenses 
which many countries have found it desirable to adopt dur- 
ing the difficult period of adjustment to post-war condt- 
tions, the duties themselves have in some cases become 
secondary in importance to the question of whether a par- 
ticular line of goods could be admitted or obtained at all. 
It is hardly surprising, under these circumstances, that the 
foreign tariff factor has been the subject of very fre- 
quent question and uncertainty on the part of Americai 
exporters, and that in the effort to follow these situations 
abroad and furnish information and advice in the United 
States the Department of Commerce has found even its 
increased facilities taxed to the utmost. 

In order to obtain a better understanding of the driit 
of European tariff legislation and commercial policies, par- 
ticularly in-their bearing upon the conditions of admission 
of American goods, Henry Chalmers, the chief of the 
Division of Foreign Tariffs, was instructed last fall to 
make a first-hand study of the situation in the principal 
countries of western and central Europe. The general 
results of his observations are embodied in Trade Infor- 
mation Bulletin No. 228, “European Tariff Policies Since 
the War.”’ This indicates that reaction has set in from the 
high point of extreme tariff measures and _ restrictions 
on foreign trade. Whether by direct governmental action, 
by means of the increasing number of treaty negotiations, 


or by international conferences, the tendency seems to be 
toward more moderate duties, the easing up of import and 
export restrictions, and the general rebuilding of interna- 
tional trade relations on a somewhat more liberal basis 
than had marked the early years following the war. 

In addition to the analysis of present European tenden- 
cies in this field, this pamphlet presents a review of the 
outstanding tariff changes and other measures of foreign- 
trade control adopted by the principal countries of Europe 
during the five years since the close of the war. There 
can, of course, be no attempt to quote specific regulations 
or precise duties as affecting individual products, but the 
Division of Foreign Tariffs is in a position to furnish, 
upon definite request, information and advice on tariff 
problems affecting any commodity in practically and cowa- 
try of the world. 


Something New in Store Service 


Something new in customer-service innovations are 
“Shelter Stations,” an invention by Bennit D. Haeussler 
ot Marion, Iowa, have been erected by the Denecke Co., 
Cedar Rapids, Iowa, on interurban properties. The idea, 
which is a new one, has given rise to much favorable com- 
ment and to wide store publicity. 

The stations are of steel construction, fireproof and with 
canopy top. Painted a dark olive green, with canopy 
neatly finished with a scalloped edge, they present a pleas- 
ing appearance, and do not detract from adjacent property. 

A seat, fastened on the side, provides room for twelve 
persons, with twelve more able to be accommodated on 
the concrete base. 

The best feature of the she!ter is its revolving character, 
so that it may be placed so that wind, rain, snow and sun 
will always be to the back. 

Painted in white letters are ‘““Denecke’s, The Style Store 
of lowa,” and “Denecke’s, A Good Store for the Family 
and Home.” 
which taps a large and rich section of Iowa, including the 
ecHege town of Mount Vernon. It also passes through the 
most exclusive section of Cedar Rapids. 


The stations are visible from the interurban, 


College and Institution Trade Keep Dobbs & 
Wey Busy 

Reports from the firm of Dobbs & Wey Co., Atlanta, 
Ga., are to the effect that during the past few weeks sev- 
eral nice orders have been received from hotels, most of 
them being for glassware, crockery and silver of special 
designs. In addition to these orders the demand by col- 
leges and institutions for crockery, glassware and silver- 
ware has also been large, said W. L. Percy. The majority 
of these orders will be filled during the late summer or early 
fall months, just in time for the opening of the schools. 

Other items which are proving big sellers at this time 
are novelties and other merchandise suitable for wedding 
presents. The demand for this merchandise from smaller 
cities has been unusually large this year, Mr. Percy said, 
adding that any number of orders have been received for 
varied assortments. 


HE Marine Works, the well-known dealers in hotel 

and ship supplies, announce that on or about July 

Ist, they will remove their offices, warehouses an 1 
shops, to new quarters at 7-9 Front St. and 29 Moore St., 
where extensive improvements to make the p!'ace thor- 
oughly modern in every respect are now in progress. The 
new quarters are much more spacious than their present 
location and will enable the firm to carry more complete 
stocks and render an all around improved service to their 
customers. 


Oliver C. Graham, who is president to “Alec’’ Menzies, 
New York manager for the Cambridge Glass Co., is re- 
ceiving the congratulations of his many friends in the 
trade, on his marriage, which occurred in New York, 
Saturday, May 17th. Mrs. Graham was formerly Miss 
Ellie E. Talley, of this city. 


Fernand Desmaison with L. Bernardaud & Co. has ar- 
ranged to sail aboard the Savoie on June 7th for a visit 
to the factory at Limoges. Mrs. Desmaison will accom- 
pany him. 


Herbert K. Connor, traveling representative for the 
Carrollton Pottery Co., Carrollton, O., was a visitor in 
New York for a brief stay the latter part of last week. 


The trade will miss the genial presence of Mrs. Emily 
Busk, for the past twenty years assistant to E. Torlotting. 
On May 14th, on her sixtieth birthday, Mrs. Busk re- 
tired from work, according to plans made toward this 
end, several years before. Unassuming and with a smile 
for everybody, she made many friends in the business. 
Through her long association with Mr. Torlotting, she be- 
came so efficient, that she frequently conducted the busi- 
ness by herself, during Mr. Torlotting’s absence from the 
city. 


Owing to poor health, W. E. Lang, well known china 
and glassware dealer, Fredericksburg, Va., after forty- 
four years of activity in the above town, will discontinue 
business the latter part of July. This will be regrettable 
news to a host of friends in the trade who have known and 
regarded him most highly for years. 


Gabriel Torlotting, who is associated with his father E. 
Torlotting, in the latters importing business, will make 
his initial trip to the factories represented by his father 
in this country. Sailing aboard the Rochambeau on June 
4th, he will be away about six weeks and will work with 
the factory heads on new lines to be brought out. 
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“Dan” McCarthy, formerly housefurnishing and toy 
buyer for the Rike-Kumler Co., Dayton, O., is a visitor 
in town this week on his initial buving trip for Lansburgh 
& Bros., Washington, D. C., for whom he became the 
buyer of these lines on May Ist. Warren Gottwalt, his 
successor at the Rike-Kumler store, is also in town this 
week placing orders. 


Wm. L. Percy of Dobbs & Wey, Atlanta, Ga., is spend- 
ing this week in New York on a visit to the local market. 


Watch for Commercial Bandits 


The Crockery Board of Trade have sent out the follow- 
ing warning to the trade, which, is a service, that should 
be greatly appreciated. 

Indications are that an old trick for catching the un- 
wary is being extensively practiced. 

Crooks are ordering goods in the names of well rated, 
reputable concerns, for delivery at their own addresses 
from which they shortly disappear without leaving a 
trace. 

Others have been buying under trade names and soon 
fail or disappear. 

We are more than suspicious of several new businesses 
and are investigating. 

We cannot learn of these attempted frauds unless we 
receive inquiries. The larger the number of inquiries 
the greater our suspicion. 

Don’t ship goods without knowledge that the address 
furnished is that of an established, well rated concern. 

Don’t ship goods to new customers without full investi- 
gation of their character and antecedents. 

Don’t ship unusually or unnecessarily large orders with- 
out inquiry. Many others may be receiving large orders 
also and this might indicate a contemplated raid. 

Don’t ship in reliance only on financial statements or 
references. Recent experiences have shown these to be 
bait for obtaining unwarranted credit. 

We have had information in a rumber of such cases 
and have saved our members large amounts within the 
last few weeks. 


Roseville Pottery Co. Now Settled in New 
Showroom 

The metropolitan office of the Roseville Pottery Co., 
formerly located at 292 Fifth Avenue and which removed 
the first of the month to a new business home at 18 West 
23rd St., is now settled in one of the most attractive quar- 
ters in the uptown crockery and glassware district. The 
new showroom, on the second floor, reflects in its hand- 
some end dignified appointments, a distinctive note of in- 
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dividuality, and affords an admirable background for the May 28rn, 1924 

display of the fine art pottery wares which kas achieved a Mr. Durgin, lamps, china and glassware, Gilchrist Co., Boston, 
Nati ide te : Uh Ae : Mass., 200 5th Ave., room 602. 

Nation-wide reputation. nlike the conventional show- Mr. Weeks, housefurnisings, J. L. Hudson Co., Detroit, Mich., 
room, wall cabinets has been omitted, and the walls, wain- 225 Sth Ave. (Retail Research Assn.). 


coted to a height of ten feet in paneled oak, are finished in 
a warm brown, Sconces, finished in silver, are placed at 
intervals on the walls 


adding a harmonious decorative 


touch as well as affording illumination. The side and Summer Closing Schedules Adopted by Repre- 
center tables are finished in the same mellow brown, while sentative Wholesalers 
in the rear a handsome lattice mirror background, en- Firms who in response to an inquiry sent out by the 
hances by reflection, the rich simplicity of the show floor. Crockery Board of Trade, have signified their intention 
In the front, overlooking the street is a space allotted for of closing Friday and Saturday, of this week, thus giving 
office purposes, containing the desks of F. D. Van Arsdale, a holiday from Thursday night until Monday morning, 
New York manager of the company and his assistants. are as follows: Geo. F. Bassett & Co., Inc., Edward 
3oote, Ferd. Bing & Co.’s Successors, L. Bernardaud & 
Ceramic Dictionary Just Off the Press Co., George Borgfeldt & Co., John Davison Inc., E. B. 
The Ceramic Dictionary is a book which will at once Dickinson Inc., Guerin, Pouyat, Elite Ltd., Haviland & 
appeal to manufacturers, wholesalers and buyers, for it Abbot Co., Haviland China Co. Inc., Johnson Bros., H. 
contains in a most convenient form for ready reference, C. Kupper Inc., Perey N. Leyland Inc., Maddock & Mil- 
the words and definitions of processes covering the en- ler Inc., Meakin & Ridgway Inc., Mitchell Vance Co. 
tire ceramic industry—from A to Z. ° This practical and Inc., Alfred G. Moment, Rosenthal China Corp., Nathan 
informative yolume is the initial offering of Demarest Straus & Sons Inc., Strobel-Wilkin Co. Inc., Justin Thar- 
Publications, Inc., publishers of the CRocKERY AND GLass aud Inc., B. Tomby & Co., Vogt & Dose, Josiah Wedg- 
JourNAL, and the author is Charles M. Franzheim, head wood & Sons Inc., Louis Wolf & Co., Edmondson Warrin 
Or the Chas. M. Franzheim Co., Wheeling, W. Va., Inc., and Theo. Haviland & Co. Ine. 
widely known dealers in clay, flint, feldspar, etc. Those who have advised that they will close all day 
Mr. Franzheim, through his connections with the trade Saturday’s during the summer season are: George Bas- 
covering many years, is unusually well qualified to com- sett & Co., (July and August); L. Bernardaud & Co., 
sile a work of this character and his labor has been most 
thoroughly done. Tke Ceramic Dictionary is attractively 


orinted on fine book paper in a convenient pocket size and 
substantially and attractively bound in black imitation 
eather. In addition to a clear and concise definition of the 
nost significant ceramic terms, this handy and _ practical 
‘olume contains a number of tables and chemical formula, 


Dertaining to the industry. 


Buyers in New York 


: May 22np, 1924 

| J. A. Bryant, L. O. Smith, housefurnishings, W. A. McNaugh- 
on Co., Muncie, Ind., 352 4th Ave. (Kirby, Block & Fischer). 

| A. Moser, glassware, china and housefurnishings, The Outlet 
o., Providence, R. I., 105 Grand St. (Jay Co.), Imperial. 

| M. Stayman, dolls and toys, Stayman’s, -Worcester, Mass., 


reslin. 


The Tumbler with 
Every Advantage 


The specially designed Economy 
Tumblers cannot be nested, edges 
cannot touch and chip, with plenty 
of weight in the bottom making 
them hard to upset. Used in the 
finest homes, restaurants, hospitals 
and hotels with every user a 
booster. Fine lead blown glass. 
Table size in 18 doz. barrels and 
6 doz. cartons. 


May 23rp, 1924 
Lac. Press, housefurnishings, L. S. Hyers Co., Indianapolis, Ind., 
125 Sth Ave. (Retail Research Assn.). 

May 26TH, 1924 


| P. L. Beck, toys and glassware, American Wholesale Corp., 
| Md., 354 4th Ave. 

0. M. Buck, gifts, Coyle & Richardson, Charleston, W. Va., 
‘ennsylvania. 


May 27rH, 1924 

D. L. McCarthy, housefurnishings, Lansburgh & Bro., Wash- 
igton, D. C., 115 West 30th St. (Weill & Hartman). 

en 1: Huston, toys, W Saeed & Lathrop, Washington, D. C., 
| 0 7th Ave. (Room 1701). 

P. Jelinske, housefurnishings, Dayton Co., Minneapolis, Minn., 
ps Sth Ave. (Retail Research Assn.) 

\Mr. Durgin, lamps, china and aus Gilchrist Co., Boston, 


Fass. 200 5th Ave., Room 602. : 
J.-S. Martin, china, Jordan Marsh Co., Boston, Mass., 432 4th ECONOMY TUMBLERS 
ive. 


Mr, Gotwalt, housefurnishings, Rike-Kumler Co., Dayton, Ohio, ee ” 
Mit Ave. (Retail Rese: ae Agsn.¥: ’ JUST WHAT THE NAME IMPLIES 


Write for a sample 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


Bighteen 
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The Flower Arranger makes the picture. This clever 
little device, often entirely invisible itself, is nevertheless 
the thing that makes possible the beautiful flower ar- 
rangements that add so much to the decorative features 


N 


SAMUEL 


of any interior, 


More pleasing flower 
arrangements with 
fewer flowers is the 
thing that makes its 
appeal so strong. Its 
pliant metal stems 
firmly hold big and 
little flower stems and 
the entire arrange- 
ment of flowers can 
be lifted in and out of 
the bowl for the pur- 
pose of changing 
water without disturb- 
ing the flowers. 


The Flower Arranger 
is made in six sizes 
and six colors—bur- 
nished gold, bronze, 
silver, blue, green and 
orchid. 


A trial assortment, con- 
taining 26 Arrangers, of 
all sizes and colors will be 
sent for $25.00 and will 
quickly retail for $50.00. 


Further Information 
on request 


EDELMAN 


474 N. Sixth Street 
Philadelphia, Pa. 


Pacific Coast Representative: 
HENRY C. HUBLEY 
402 Hibernian Bldg., 
Los Angeles, Cal. 


(Patent appleid for) 


(May 31st to August 30th); John Davison Inc., (June 
to September incl.); E. B. Dickinson Inc., (July and 
August); H. C. Edmiston, (July and August and_per- 
haps June); A. J. Fondeville & Co,, (June 7th to August 
30th.) ; Guerin, Pouyat, Elite Ltd., (May 31st to August 
30th) ; Haviland & Abbot Co., (June, July and August) ; 
Haviland China Co. Inc., (July and August); Johnson 
Bros., (Summer season); H. C. Kupper Inc., (July and 
August); Percy N. Leyland Inc., (May 31st to August 
2nd) ; Maddock & Miller Inc., (June, July and August, if 
trade agreed) ; Meakin & Ridgway, (July Ist to August 
30th) ; Mitchell Vance Co. Inc., (July 5th to August 
30th); Alfred G. Moment, (June, July and August); 
Wm. S. Pitcairn Corp., (June, July and possibly August 
2nd) ; Justin Tharaud Inc., (July and August); Vogt & 
Dose, (June, July and August); Josiah Wedgwood & 
Sons Inc., (from June 21st); Edmondson Warrin Ine, 
(May 31st to August 30th); Ferdinand Bing & Co.’s 
Successors, (12 o’clock noon) ; Edward Boote (12 o’clock 
noon) ; George Borgfeldt & Co., (12 o’clock noon to Dee. 
Ist); L. D. Bloch & Co., (1 o'clock throughout the year); 
Bradley & Hubbard Mfg. Co., (1 o’clock throughout the 
year) ; John J. Hines Inc., (12 o’clock May 31st to Sept.); 
Lazarus & Rosenfeld, (12 o’clock July and August) ; The 
Miller Company, (1 o’clock throughout the year) ; Mogi, 
Momonoi & Co. Inc., (1 o'clock throughout tke year); 
Morimura Bros. Inc., (12:30 o'clock June 7th to August) ; 
Rosenthal China Corp., (12:00 o’clock Summer months); 
Paul A. Straub & Co., (12:00 o’clock) ; Nathan Straus & 
Sons Inc., (1 o’clock throughout the year) ; Strobel-Wil- 
kin Co. Inc., (12:00 o’clock throughout the year); G. M. 
Thurnauer Co. Inc., (12:00 o’clock from June Ist); B. 
Tomby & Co., (12:00 o'clock); Louis Wolfe & Coy 
(12:00 o’clock May to Sept. inclusive) ; Wm. G. Mueller 
Inc., (12:00 o’clock throughout the year); Theo. Havi- 
land & Co. Inc., (all day Saturday Julv Ist to Sept. Ist 
and possibly June). 


OBITUARY 
James K. Shaw 


The wide circle of friends in the china, glassware, and 
housefurnishing trades of James K. Shaw, presi- 
dent and treasurer of James K. Shaw & (Co, 
the well-known hotel supply concern, were _ totally 
unprepared for word of his death which spread 
rapidly throughout the local trade on Tuesday. Mr. Shaw 
died very suddenly from a heart attack on Monday night, 
before his daughter, with whom he lived, at 321 West 
92nd St., New York, could summon a physician. He had_ 
not been feeling quite himself for a week previous to his 
passing and had been at home resting up, but there was 
nothing about his condition to cause the slightest anxiety. | 
Mr. Shaw was 65 years of age. He was educated at the | 
Columbia Grammar School and started his business career | 
with his father, the late James M. Shaw, who founded the | 
business bearing his name in 1838. The funeral will be 
held today (Thursday), at the Park Avenue Baptist 
Church, 64th St. and Park Ave., at 10:30 A. M. Mr 
Shaw is survived by one daughter, Dorothy C. and oles 
son, Walter A., the latter being vice-president of the 


company. 


EMBERS of the Potters’ Club, composed of all 

the smaller manufacturers associated with the gen- 

eralware industry, went to Cleveland Thursday 
of last week, where a general meeting was held, the first 
in several months. 
in Pittsburgh, Pa. 
cussion was concerning the general condition of trade. It 
was the intent of the manufacturers to hold a spring meet- 
ing in East Liverpool, but it was deemed wise to postpone 
this until summer. 


The last meeting of the club was heid 
As has been the custom, the main dis- 


J. C. Knowles, salesman for the Knowles, Taylor & 
Knowles Co., who succeeded the late Joseph C. Davis, has 
been making his first trip through the East accompanied by 
Hugh Nevin, of the general office of the company. Mr. 
Knowles will probably leave for the western territory at 
an early date. 


“The outlook for business during the summer and _ fall 
months is exceedingly bright,” declares Ray Y. Cliff, of 
the Saxon China Co., Sebring. It is the contention of Mr. 
Cliff that the lull in the pottery trade, as now being experi- 
enced, is but temporary, and that within a month or so 
there will be practically a reversal of conditions. In the 
several plants in the Sebring district, partial forces are off 
duty, only for a few days at a time, and then, only when 
one section gets a little ahead of the other. 


All manufacturers in this territory report receipt of 
new business daily, the amount being received, being usu- 
ally sufficient for from one to three days’ operations 
ahead. There is not much volume business being placed, 
the orders being for smaller amounts, and the receipt more 
often than is the general rule. Some of the largest jobbing 
interests have been placing a few carlot orders, but evea 
this class of business is not as extensive as the manufac- 
turers were accustomed to receive earlier in the year. 

“There’s bound to be a reversal of existing conditions 
very soon,” was the salient comment of one of the most 
active manufacturers in the district this week. 

A number of repairs and improvements are being made 
to the glost warehouse of the Jackson China Co.’s plant, 
Falls Creek, Pa., additional storage space being required, 
on account of the company recently increasing its clayshop 
and kiln capacity. 

No settlement has been reached in the wage dispute now 
existing bctween the pottery workers and the British Pot- 
tery Manufacturers Association, according to word received 
here this week from the Staffordshire pottery district. A‘ 
discussions between representatives of both sides have 
ceased until May 31. The British manufacturers seem 


firm in their determination to hold out for a general all 
round reduction in the old wage scale while the employes 
seem just as firm in their demand for an increase, also the 
discontinuance of the employment of women as kiln placers 
and dippers, and the fixing of a minimum yield of fe- 


males’ piece work rates. The special committee which has 
been selected to hear both sides of the dispute has held 
several meetings, it is said, but so far no common ground 
has been arrived at where the discussions could continue. 
The latest move of the committee, however, is the appoint- 
ment of an independent accountant to go into the question 
of selling prices, wages and profits, and with instructions 
to present a report at a future meeting of the joint com- 
mittee. 


At a meeting of the Western Standing Committee, heid 
in the rooms of the Potters’ Club here a few days ago, a 
number of prices for making particular items was settled, 
and the price made a matter of record, for all shops turn- 
ing out a similar item. Only a few more such meetings of 
this committee will be held before the annual convention 
of the National Brotherhood of Operative Potters, when 
the personnel of the Brotherhood committee for this dis- 
trict will probably be changed. 


Thomas A. Shegog, in charge of the research depart- 
ment of the Sebring Pottery Co., Sebring, O., presented 
a very able paper on the subject of “Bernard Palissy, 
Father of French Pottery,” at a meeting of the pottery 
managers and superintendents association, held in the 
rooms of the Potters’ Club here last week. The subject 
was the most interesting of the character ever presented 
at a meeting of this association. 


The majority of salesmen who have been spending 2 
few weeks at the home offices, following their first trips 
of the year, have again taken to the road, and several will 
be gone for indefinite periods. 


There is not likely to be any changes suggested in the 
existing wage agreement between the National Brother- 
hood of Operative Potters and the United States Potters’ 
Association, following the annual Brotherhood convention 
at Atlantic City in July, according to reports heard in the 
local district this week. It has been suggested that the 
condition in the pottery industry will not permit the sug- 
gestion of advances, and that the facts are well known to 
the pottery employes. The manufacturers, it is said, are 
quite agreeable to allow the situation to remain as it has 
been for the last two years, or since the last wage adjust- 
ment. 


(Continued on page 26) 
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GLASS FACTORY ACTIVITIES |] eae 


AND PITTSBURGA NEWS 


GENERAL survey of the business situation in the 
flint glass trade has disclosed that manufacturers 
are firm in the opinion that the turn in the road 

is about to be reached, and that the demand for the general 
line will be just as active as was experienced during the 
early part of the year. These manufacturers have been 
closely watching events at Washington, and also the situa- 
tion in the steel industry. Iron and steel manufacturers 
in and about the Pittsburgh district are more optimistic 
about the future than ever, and an early increase in the 
production of these plants is bound to react in an increased 
demand for other lines of merchandise. Continued activity 
in the building industry is also being looked upon by the 
glass manufacturers as one of the straws which show the 
way the trade wind is blowing, and as this section of in- 
dustry is keeping active, the demand for particular glass 
products is keeping apace. 


There is not as much interest shown in the high class 
decorated line of glassware now, as was experienced earlier 
in the year, but this is considered a seasonable situation. 
The early spring demand has been supplied, and today the 
retailers are ordering this specialty in lots to meet current 
needs. There is not much anticipation of future require- 
ments in the higher priced items. However, during the 
next two or three months, there will be an increased in- 
quiry for this line for early fall delivery. 


Concerning the wage scale for the new fiscal year, manu- 
facturers are unable to see at this time how it will be pos- 
sible to agree to increases in any branch of the industry. 
It has been pointed out that the various lines at this time 
are standing about all the “tariff” the trade will stand, and 
that additional increases would, it is indicated, only cause 
a decline in the demand for such lines as increases have 
been agreed upon. It is but to recall the recent action cf 
the chimney branch of the industry, which threw the doors 
wide open, so to speak as to both production and price 
in order that the manufacturers could secure new business, 
and on a competitive basis. 


The Central Glass Works, which will erect a new plant 
at Bristol, Va., has awarded contracts to a Louisville, Ky., 
construction company at a cost of $55,000. The new shop 
is expected to be ready for operation in September, accord- 
ing to information received in this district this week. 


The Lippincott Glass Co., Alexandria, Ind., which has 
been maintaining a display room in this market for some 
months, has closed its rooms. It is said that the freigit 
rate proposition was a little too great to secure the com- 
pany volume business in this immediate district. 


Twenty 


A cerresponding reduction in the chimney market is 
expected to follow the acceptance of a reduction of 42 
per cent in wages by the workers in this branch of the 
industry, operating under union scale. The plants of the 
Star Glass Co., at Star City, W. Va., and that? ot the 
Union Glass Co., which have been active factors in the 
chimney trade are now in a position to consider large spe- 
cilications. 


Glass Convention to Open June 30 


The season for glass conventions and wage conferences 
is fast approaching. The first convention in the trade is 
listed to convene at Atlantic City, June 30, when the 
American Flint Glass Workers’ Union will open its meet- 
ing. July 7 will see the beginning of the annual meeting 
of the Glass Bottle Blowers’ Association of the United 
States and Canada in convention in Atlantic City. 

On July 14 will be held the annual meeting of the 
American Association of Flint & Lime Glass Manufac- 
turers. The following day will open the annual gathering 
of the National Association of Manufacturers of Pressed 
and Blown Glassware, when the proposed changes in the 
1924-5 wage scale will be discussed by the manufacturers 
and conference committees appointed, and on July 16 the 
annual wage conference will open. 


The Sanitary Cover Co. is the name of a new company 
now being formed at Elwood City, Pa., by Walter 1. 
senz, Julius Kim, M. J. Kraus and Louis L. Lenchner, 
all of Elwood City. The new company will apply for a 
Pennsylvania charter June 10, and proposes to manufac- 
ture a number of glass specialties. 


Retail buyers of cut glassware here have been informed 
that Joseph Hensberger has started operations in his new 
plant at New Pl-tz. N. Y. He was formerly engaged 
in the same line, with a plant at West Hoboken, N. J. 


With a nominal capital stock of $40,000, the Orange 
Glass Co. has been formed at Newark, N. J., by Jacob 
Fischel, according to glass factory supply agencies in this 
market. 


Dr. F. B. Hess, of Uniontown, Pa., has been named 
president of a company formed there to take over and 
operate the former plant of the Sun Glass Co., located 
near Point Marion, Pa. The new concern will be known 
as the Vacuum Glass Products Co., and will make a spe- 
cialty of a'l kinds of bottles. 

(Contiuced on p-ge 26) 


May 29, 1924 CROCKERY AND GLASS JOURNAL Twenty-one 


Removal 
of 
L. BERNARDAUD & CO. 


tO 


61 WEST 23rd STREET 
NEW YORK 


TELEPHONE GRAMERCY 6767 
Complete in All Arrangements 


By June 9th 
With Display of New Samples 


INSPECTION. CORDIAL Y SINVITE D 


Immediate Delivery 


On high class border decorations 
can always be given by the 
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Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 


roe. 


\O 


e : 

0 the United States—the foremost 

ie ever since. 

Ky 
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S| Write for samples. 
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0 AGENTS:— 

lesan ‘ e Chicago— Los Angeles— 
The SEAM E. M. Meder Company, Mackenzie de-Vries Co., 

¥, 17 North Wabash Avenue Room 805 Brack Shops 
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Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 


y 
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Our New Georgian Shape—‘‘Luxor” Decoration. 
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Plymouth Shape 


THE OWEN CHINA CO. 


(HINA 


VITRIFIED HOTEL WARE 


rae 


igi] ReUND Evce THICK {ii MINERVA, OHIO 

ye PLAIN WHITE DECORATED | 

i ron ic SERCO ST 
It DECIDEDLY SMA RNS, THAT T 
% HOTELS HOSPITALS y MEETING WITH UNQUALIFIED APPROVAL 


WHEREVER SHOWN. 
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C CLUBS CAFETERIAS 
% RAILROADS - STEAMSHIPS Runressecation: 
; RESTAURANTS GEO. R. WEST SALES CO. 


954 Liberty Ave. PITTSBURGH 


THE MAYER CHINA CO. 


— BEAVER FALLS, PA. y, 
SxS AOAGCKOVORO 
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NEW YORK CHICAGO 
Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 
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We 
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HERE IT IS! 
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We know you want our 
individual, economical 
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per dozen 
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2 § 
; ia 
o er etinned @ §2.90 tks Seas mete $1460 Teg : E e 
imeaiant ova", G adjustments Sanitary 
Increase Your Sales — Sugar Bowls 
By Showing Your Chinaware at Its Best E 3 : ’ 
Many Different = : n 3 Sizes 
SALES PRODUCING DISPLAYS = 5 for tray and cafeteria 
can be developed by using these fixtures = = ; 
from TIMBERLAKE = 2 service but perhaps you 
= = did not know where to 
Rubber Covered Easels Plate Easels = 2 b th Ww ll fill 
Platter Racks Salad Racks = 2 uy ie ceed 
Cup and Saucer Racks = 2 your orders direct, and 
Punch Bowl Hooks Price Card Stands = 2 without delay. 
Ticket Holders = 3 
Fig erie crclean a eames = : We guarantee these bowls as represented 
’ 2 3 Wri . 
J.B. Timberlake & Sons tite {otis alee aa 
see _ | The Sanitary Sugar Bowl Co. 
ee. = 2 Successors to Schoenheit and Pierce Z 
Michigan = z ; 
2 3 Manufacturers Z 
No. 33! @ $2.50 per dozen No. 548 Retinned @ $5.00 i 6230 Penn Ave., Pittsburgh, U. S. A. 2 
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Rosert H. ALLEN, REPRESENTATIVE 
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LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


, NHE “Cape Cod Mariner” is the newest and also 
one of the best character candles to be hand-molded 
by the Colonial Candle Co., Hyannis. From his 

yellow sou’wester down to his single black rubber boots 

he takes rank with the Charlie Chaplin cane-head, which 

Howard Carter found in Tutankhamen’s tomb. The face 

#8 exquisitely modeled, the gray beard settles sailorlike on 

the red neckcloth, and the blue reefer meets the brown 

breeches at just the right place. A lantern is slung on 
one arm. The others of the series go in for perpendicu- 
lar lines and neutral colors. Other candles featured by 

H. P. & H. F. Hunt, are some of the Mah Jong variety 

made in Germany by a concern which has been making 

candles since 1617. They are dripless, having a special 
surface. 


A volunteer fire squad from the Wayside Inn, now the 
property of Henry Ford, who is giving the American 
public an object lesson of the difference between a Co- 
lonial homestead and a modern farm, aided with their 
chemical truck, the Sudbury and Marlboro fire depart- 
ments last week when the postoffce at South Sudbury 
was burned and several buildings nearby were damaged 
to the extent of $25,000. The chief sufferer was the gen- 
eral store and residence of Ira D. Stewart. A store owned 
by Forest D. Bradshaw was also damaged, and two houses 
were scorched. 


A typical New England room of the period 1760-1780 
has been given to the Smithsonian Institute by Mrs. Ger- 
trude D. Ritter of Washington. It includes a dozen 
pieces of choice early American glass made by Caspar 
Wistar in New Jersey in 1750, Stiegel glass made in Lan- 
easter, Penn., in 1760, and others. There are also a 
few pieces of signed American pewter, gold and silver 
lustre ware, manufactured in 1770, and Lowestoft English 
ware. Around the wall are six sconces, made of tin, with 
‘iny facets of glass for reflectors. The candles in them 
are more than a hundred years old. Among the other 
interesting objects, which were either bought from dealers 
or first hand from farmhouses, or secured from the de- 
zendants of the original owners, are two iron Betty lamps, 
which burned whale oil; handwrought fire irons made in 
1760 and a very early small pine candle mold stand with 
ead molds—probably 1680. 

Several important subjects were discussed a week ago 
Wednesday at a joint meeting of the Retail Credit Men’s 
Association of Boston and the controller’s group of the 
-etail trade board, following a dinner at the Adams House. 
Harry E. Foster of the Houghton and Dutton Company 
ind James J. McCarthy of the E. T. Slattery Company 


talked on “Deferred Payment Accounts”; John D. Parker 
of the Gilchrist Company on “Collections,” and H. Frazer 
Kammeyer of the C. F. Hovey. Company on “Turnover 
on Accounts Receivable.” General discussions followed 
the talks. J. Victor Day, president, of Smith-Patterson 
Company, presided. 


New business establishments in Metropolitan Boston 
include the Polly Green Antique Shop, 288A Harvard 
street, Brookline; and the People’s Furniture Co., 504 
Main street, Woburn. 

George Browning, who was at Young’s Hotel last week, 
representing Morimura, Japan, has left for Philadelphia. 


Cards have been received by the local trade from 
George H. Service, of Josiah Wedgewood & Sons, Ltd., 
who with Mrs. Service is visiting England. They were 
mailed from the steamer Celtic. 


F. J. McBride, with the United States Glass Co., 99 
Bedford St., says that the greatest demand recently has 
been for their handpainted table, boudoir and torchiere 
lamps, as well as for their attractive owl, rabbit and fruit 
basket lamps. The concerns latest novelty is a disappear- 
ing ash tray in black which may also be had in blue, 
amethyst, canary or amber. 


Foundations are being drilled for a building at 71-73 
Stuart street, to be occupied by Pettingell-Andrews Co. 


OBITUARY 
Harry Dutton 


Houghton & Dutton Co.’s store was closed last Friday 
in memory of Harry Dutton, president of the company for 
nearly ten years, who died suddenly late in the afternoon 
of Tuesday, May 20, at his home, 195 Bay State Road, 
Back Bay. He was born in Hillsboro, N. H., on July 4, 
1853, and a year after graduating from Highland Mili- 
tary Academy, Worcester, identified himself with the firm 
which his father, Benjamin P. Dutton, had formed in 
1872 with Samuel S. Houghton. After four years of 
work behind the counters of the various departments, he 
became a partner in 1877, and served successively as sales- 
man, buyer, merchandise manager and vice president. 
Mr. Dutton was an ardent believer in odd prices and a 
cash basis of doing business. The store was the first in 
the country to have an automobile delivery system, as it 
was the first in Boston to employ saleswomen. He origi- 
nated Dollar Day. Under his direction was opened the 

(Continued on page 27) 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


OME furnishings and gifts for the June Bride 
are being featured throughout State Street and 


the large outlying department and _ furniture 
These offering, many of them special sales, in- 
clude furniture, lamps, dinnerware, glassware, and kitchen 
utensils. Chicago stores featured 
week : 


stores. 
the following this 


The Boston Store advertised dinnerware “made by 
fuor of the oldest and most reliable potteries in Amer- 
ica,” offering sixteen distinct lots of dinner and break- 
fast sets from Knowles, Taylor & Knowles, Edwin M. 
Knowles China Co., Homer Laughlin China Co. and 
Canonsburg Pottery Co. A 100-piece dinner set from 
K. T & K. at $19.95, Traymore Shape, was the leader 
of the sale. 

Mandel Brothers made a special this week of 32- 
piece breakfast sets of domestic semi-porcelain in a new 
open stock pattern at $5.75. Dinner sets of 100 pieces, 
conventional border, domestic made sold for $27.50. Im- 
ported cereal sets of 15 pieces, blue design on white 
glaze sold well at $3.95, while a flower bowl of green or 
coral glass with iron stand at $1, also moved in quan- 
tities. 
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While in Chicago Visit the 


Stetson China Company s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Vincennes 7636 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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a2 THE CHICAGO MARKET 


J. H. SmytuHe, REPRESENTATIVE 


The Fair offered thin blown stemware with floral cut 
tings in goblets and tall fruit glasses in sets of 6 for $1.39, 
Popular at this store was an eight inch glass fruit bowl, 
assorted colors, and glass stand and seven pieces of ar- 
tificial fruit for $1.49. 

The Leiter Stores advertised a sale of $10,000 stock 
of, dinner ware including English and domestic semi- 
porcelain ware. Many pieces such as tea pots, baby 
plates, and service dishes were offered at low prices. A 
100-piece dinner set sold at $10, gold decorated tea pots 
at 25c, and baby plates with Mother Goose decorations 
at 10c. This store also held a large sale of lamps and 
shades this week, being a purchase of surplus stock from 
the Progressive Lamp Co. and the Chas. B. Simons Lamp 
Shade Co. 

The General Furniture Co. operating eleven retail 
stores in Chicago featured a sale of “Floorette’ lamps 
made by the Colonial Lamp & Fixture Co. and a sale 
of silk lamp shades all at one price, $12.50. 


W. C. Browne, Secretary of the Potters Co-Operative 
Co., East Liverpool, O., stopped in Chicago last week 
following a trip to Kansas City and other Southwestern 
points. Geo. T. McNichol is now settled in the new Chi- 
cago show room of the Potters Cooperative Co.,, Room 
621 Palmer House. 


There was a special meeting of the Executive Com- 
mittee of the Chicago Glass, Potery, Lamp & House- 
furnishing Association on Tuesday of this week. Mai 
ters of future policy and association activities were dis- 
cussed and a report prepared for presentation at thé 
next general meeting of the association. 


The executive, finance and publicity committees of the 
Gift, Art Wares & Novelties Association held a joint 
meeting on Monday of this week. Details of finance 
and publicity for the remaining two months prior to the 
Gift Show which opens in Chicago on Aug. 4th, were 
outlined, and duties assigned. The Rooms committee 
met recently to assign rooms to the seventy or more 
makers and representatives selling giftwares who have 
already applied for display rooms. Everything to date 
points to a successful exhibit, equal to, or better than thé 
two previous shows. 


Carson, Pirie, Scott & Co. have obtained what is said 
to be the largest furnishing contract on record. They 
will purchase the furnishings and decorations for the 
new Palmer House now under construction at a cost of 
$2,000,000. Specifications call for 12,000 reading, desk 
and bed lights, 5,000 pictures, 3,000 mirrors and a quai- 
tity of glassware and china not specified. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I[lumin- 
ating Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca. 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


4 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS a 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


READY 10 


BYVYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LED 
Why not Move In? 
Rent at Pre-War Level 


Phone 


Wabash 860 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown P 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


AG 


SERVE 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 


Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Gtiass Co. 
Co-OperATIVE Fiint Gtass Co. 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


1 ae BUYER.—WANTED AN _ ASSISTANT 

BUYER IN OUR CHINA AND GLASSWARE DE- 
PARTMENTS. MUST BE THOROUGHLY EXPERI- 
ENCED IN DEPARTMENT STORE WORK. ALL COM- 
MUNICATIONS TREATED CONFIDENTIAL. CALL IN 
BERSON  ORSEND DRS S sae Vem Ea ViA Nee BAVA TORING salad: 
BROTHERS, BUREAU OF EMPLOYMENT, PHILADEL- 
PEILAC RAS 


REPRESENTATIVES WANTED 


STABLISHED manufacturers of complete line limeware, 

blown stemware and tumblers, plain, light cut and decorated 
making several changes in sales force will consider applications 
from established agents. State fully territory covered, lines now 
handled and any other information you think will interest us. Box 
429, care CROCKERY AND GLAss JOURNAL. 


FOR RENT 


OR RENT—In the heart of the uptown china and glassware 

district, 40 running feet of sample room, on the third floor at 
24 West 23rd Street. Fitted with handsome mirror backed, glass 
shelf fixtures. Located in building with prominent china and 
glassware concerns. Three years’ lease. Henry Witte, 43 West 
23rd Street. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cocors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Chicago News 
(Continued from page 24) 


A. F. Lemcke, representing Morimura Bros., Inc., 
New York, opened a display of his company’s wares at 
the Palmer House on Thursday of last week. Many of 
the newer Japanese importations in fancy china, dinner 
ware, lamps and shades were shown. Mr. Lemcke ex- 
pects to maintain the display but one week before depart- 
ing for the East. 


R. S. Hubbell, for some time past connected with Mar- 
shall Field & Co., as buyer in the basement china de- 
partment, and later selling in the hotel equipment con- 
tract section, has joined the selling force of E. M. Meder, 
factory representative, 17 N. Wabash Ave., Mr. Meder’s 
organization is now representing the Canonsburg Pottery 


Co. of Canonsburg, Pa. Complete line of samples are 
now on display in the Chicago show room. 


W. A. Edmunds, representative the Quezal Glass Mfg. 
Co., Inc., Brooklyn, N. Y., was displaying his wares at 
the Palmer House last week. This is a unique line of 
table and art glassware of the “glass within glass” type. 


F. I. Simmers, president of the Hall China Co., better 
known as “Ruby, the Tea Pot Man,” was in Chicago last 
week on business. 


E. E. Wilgus, salesman for the National China Co., 
called on members of the local trade during the past week. 


Pottery News 
(Continued from page 19) 

The Logan Pottery Co., Logan, O., manufacturers of 
stoneware specialties, is opening a new vein of clay hear 
its plant, the deposit covering approximately 300 acres. 
At times the deposit runs to a depth of 15 feet. An analy- 
sis of the clay shows it to be of value for the manufactur- 
ing of stoneware. 


W. L. Smith, Jr., of the Taylor, Smith & Taylor Co., 
is arranging his business affairs so that he can leave within 
a few days for Kansas City, Mo., to attend the national 
annual meeting of the Shriners. Mr. Smith is very active 
in Masonic work. 


It was just 25 years ago, May 23rd last, since the first 
bisque kiln was filled and ready for firing at the plant «i 
the United States Pottery in Wellsville. This plant stiil 
continues in active operation under the management of 
W. E. Brown. In these 25 years the capacity of the shop 
has been materially increased, and its line of dinnerware 
has been firmly established. 


Glass News 
(Continued from page 20) 
W. P. Parsons, formerly with the Corning Glass Works, } 
Corning, N. Y., has become associated with the National 
Glass & Lens Co., of Lancaster, Pa., as general manager. 


The plant of the Hocking Glass Co., Lancaster, O., 
began production in a portion of its new plant nine weeks 
after the plant was damaged by fire. The Lancaster Glass 
Co.’s plant which took over a number of Hocking coa- 
tracts following the fire has served the trade well. Two 
new lehrs are now in operation at the latter plant. 


A very neat article for smokers’ use is the new No. 8 
ash tray of the New Martinsville Glass Mfg. Co., New 
Martinsville, W. Va. The item is made from fire polished 
glass, has a holder for paper matches, cigar rest and two 
cigarette snuffers. It is light in weight and is being fea- 
tured for use for card tables, writing tables, desks and 
restaurants, 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


BATTELLE LUMO 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE 
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Boston News 

(Continued from page 23) 
first china department in any dry goods stores in New 
England and probably in the United States. This depart- 
ment was a hobby with him to the last. He developed a 
system by which delivery teams are loaded inside the 
building, tke trucks driving directly into the shipping room 
on the third floor. He lived to see the store grow from 
the second department store in America, occupying two 
floors in the old Pavilion building, till it occupies today 
some thirteen acres of floor space, a fourth part of any 
of the floors of which would probably equal the entire 
area of the original store. In politics Mr. Dutton was a 
Democrat. His hobbies were horses, golf, fishing and 
hunting. He owned a camp at Rangeley Lakes, where he 
was a frequent visitor for fifty years. He enjoyed shoot- 
ing in Florida for many years, and was noted as a wing 
and trap shot. Before the death of Mrs. Dutton, who was 
Alice M. Houghton, Mr. Dutton lived in Medford. He 
also owned an estate at Rockport. Mr. Dutton is survived 
by three daughters, Mrs. Erving P. Morse of Boston, Mrs. 
A. P. Chase of Medford and Mrs. Arthur W. Morrison, 
also of Medford, also a half-brother, George Dutton. of 
Brookline. 


B. F. Sharpe of the Sharpe-Cataract-Sharpe Mfg. Co., 
Buffalo, was at Young’s Hotel this week, and is going to 
Portland before returning to the New York office. Charles 
E. Cardon, representing Graham & Zenger, Inc., was also 
at Young’s for a few days. Charles Weiss, with the 
Rosenthal China Co. was another visitor in Boston last 
week. 


F. S. Price, president of Pettingell-Andrews Co., sailed 
from New York May 2 for Europe, and is expected back 
on June 15. 


Fulper Pottery Co. Plans Production on Big 
Scale 

Some months ago the Fulper Pottery Company pur- 

chased the factory on Mine St., Trenton, N. J., of the D. & 

H. Candy Company. It is now to be used by the Fulper 

Co. for the manufacture of a lower-priced line of pottery, 


The plan is to manufacture tea sets and other lines of art 
ware of this type that can be produced in quantity. 


Catskill Cut Glass Works Factory Sold 

The factory formerly occupied by the Catskill Cut Glass 
Works, Catskill, N. Y., has been purchased by the Middle- 
sex Mfg. Co., Trenton, N. J., who will make use of the 
plant for manufacturing a non-metallic, flexible conduit 
for electric interior wiring. 


Business Briefs 
The Otto R: Greiner Co., Newark, N. J., has been in- 
corporated with a capital of $100,000 by Joseph J. Quinn 
to do a glassware business. 


JUST OFF THE PRESS | 


“‘Ceramic Dictionary”’ 


Copyrighted 


By C. M. Franzheim 


SO See PIPPI es 


Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


A practical, concise treatise of 


Demarest Publications, tn. 


Publishers | 


New York | 


| 45 East 17th St. 
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IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 
HERMAN C. KUPPER, Ince., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ine., 39-41 
West 28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 


Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Sot aaah BROS., 58-57 West 238d 
t 


Inc., 


Earthenware and 
Phone, Madison 


Ines, 71 


“Haviland China” 


Tele- 


Japanese Goods. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


pe - 


aan 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


See TRADING CO., Inc., 101 Fifth 
ve. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d te 
Sole Agent for 
Limoges, [rance. 
Mvott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


oye & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 


L’'Union Ceramique, 


Formerly M. Redon. Alfred G. Mo- Japanese China, Lamps and Bric-a- marle Bldg., 24th St. and Broadway. 
ment, Agent. Brac. Pressed and blown glassware. 
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AS THE EDIT@RSSEES IT 


THE BUSINESS OUTLOOK 
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ITH weather conditions continuing cool and back- 
ward from coast to coast, reports from represen- 
tative trading centers, 
sumer sales as disappointing. 


continue to report con- 
Special sales of various 
kinds have not brought the usual buying response, many 
merchants admit. This failure to purchase on a fairly 
large scale is also noticeable in the wholesale markets, 


where buying is slow and collections inclined to drag. 


NE of the most discouraging factors now observed, 

is that lessened employment is beginning to affect 
purchasing power. Commodity prices are slowly moving 
downward and while wage reductions have been made in 
but few industries and localities, there are signs that this 
policy is likely to become more general, as the most effec- 
tive means of reducing the present high production costs. 
The employment situation, which is so closely associated 
is rather disquieting. 


the last report of the New York State Labor Department, 


with prosperity, For example, in 
a decline is noted of 46 cents a week in average weekly 
April. 
this decline in wage, the Commissioner of Labor says: 


pay in factories during the month of Regarding 
stands, even 
after a decrease of more than 3 per cent in factory em- 
ployment, which means that many part-time workers and 
a relatively large number of less skilled employes were 
” The importance of this is 
readily understood when we consider that April is usually 
the peak month in many industries, and that the figure 
noted is the smallest since February, 1923. These figures 
are for the state of New York, but may be accepted as an 
indication of condition typical of other industrial regions. 


RATHER singular phase of the business outlook 
A at this writing, is that the decrease in business 
tivity is proceeding without much reference to the political 
situation. Tke new taxation, is of course, an improve- 
ment over the old, 
incomes up to about $100,000 and the 25 per cent reduc- 
tion of taxes to be applied on the last year, affords im- 
mediate relief. However, one may view it, corporations 
will not be any worse off than they have been in the past. 
On the whole the concensus of business opinion seems to 
be, that Congress did less badly than many expected and 
the fact that the new law followed the recommendations 
of the Secretary of the Treasury was more than a good 
many hoped for. 


ac- 


for it eases the burden on individual 


HE usual comment that 
sound” 
—nothing. 


“business is fundamentally 
continues to be heard, and means, of course, 
The chief “fundamentally sound” element is 
now, as always, the abundance of money and credit. It 
is true that money is plentiful and the money rate went 
down to 3 per cent. But the significent and important 
thing about money is not in its cheapness. Rather does 
it lie in its use. The present decline in rates failed to 
stop the present slump and it is admittedly not working. 
The reasons for the slump lies in other directions. 
of the factors are: Western agriculture depressed, with 
low purchasing power (2) overbuilt industries, high over- 
kead charges and costly to run (3) Overexpanded sales 
and executive forces (4) High Federal expenses, and re- 
strictive taxes in Federal and States (5) inflated wages 
(6) radical political influences (7) declining 
declining consumption; declining profits; declining em- 
ploymet (8) poor prospect of markets in foreign countries. 
We believe these are the important high spots in the 
business and industrial situation this week. 


Some 


production, 
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Mail-Order Net Set for City [rade 


Unique Advertising Campaign of Sears, Roe- 
buck to Make Bid for City Trade with Cata- 
logue and 24-Hour Delivery Service Featured 
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HE city dweiler or suburbanite, surrounded though 
he may be by the most attractive retail stores, wi!l 
occasionally turn to mail order. If he will buy even 

a negligible amount of merchandise voluntarily, there ts 
perhaps a chance for advertising and other forms of educa- 
tion to increase this amount, says Printers’ Ink. 

Sears, Roebuck and Company, one of the oldest of the 
mail-order houses, have in the past never shown any 1n- 
clination to go after catalogue sales in Chicago, which is 
the headquarters of the house and the location of its big- 
gest plant. In fact. it has not been a general practice for 
any of the more prominent mail-order houses to look to 
cities for any considerable part of their catalogue sales. 
Most of the reasons why are fairly apparent in the presence 
of modern well-equipped department stores and specialty 
shops with their wide ranges of merchandise and prices. 
The big city has, more or less tacitly, been looked on as off 
the mail-order reservation. 

Some few weeks ago a Sears, Roebuck advertisement 111 
one of the Chicago newspapers caused a mild ripple of sur- 
prise, for in this advertising the “World’s Biggest Store” 
made a direct sales appeal to city dwellers. The catalogue 
was given prominence along with a twenty-four-hour de- 
livery appeal. In the lower right-hand corner the reader 
found the familiar coupon to make the ownership of a 
catalogue a simple matter. It was the first of a series ct 
advertisements which Sears, Roebuck and Company are di- 
recting to their next door neighbors and it represents what 
appears to be an unusual selling effort in and out of the or- 
dinary field for mail order. 

Looking over its record of sales in Chicago and suburbs 
in the past few years, it came as something of a surprise to 
the company’s advertising department to learn that there 
had been a steadily increasing volume during this time. 
This business had not been stimulated at all. It “just 
grew.” A detailed checking showed further that the sales 
per catalogue in circulation in Chicago ran even righer than 
in many other territories where the house had gone after 
business vigorously for a long time. In other words Sears, 
Roebuck and Comuany discovered literally on their door- 
step a mounting demand for mail-order merchandise which 
was quietly inviting exploitation. The result is the cam- 
paign now appearing. 

One of the executives of the company told a reporter 
a few days ago that this advertising is frankly an experi- 
ment to find out exactly what can be done to teach city 
dwellers to buy by mail. The first piece of copy, reminding 
Chicagoans that they, as well as the rest of the world, can 
buy from the world’s biggest store by mail, carried a cou- 
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pon. The second and third pieces did not. The fourth 
soon to appear will again use the coupon. So far the 
advertisement with a coupon has outpulled the others about 
ten to one, at a cost which compares favorably with the 
usual price of getting the Sears, Roebuck catalogue into 
rural circulation. In computing costs it must be recalled 
that the Chicago advertising has brought new, non-repeat 
names, the importance of which is obvious when it is re- 
membered that such names have a real tangible value which 
runs into several dollars. 

Naturally there is yet little inclination anywhere to feel 
that a mail-order house can expect to cut heavily into the 
sales of retail stores in a good-size city. Analysis has con- 
vinced Sears, Roebuck that there is a field for sales in the 
city that may be profitable to cultivate. 

No unit of retail distribution, whether it be the depart- 
ment store, the instalment house, the specialty shop or the 
chain store can squeeze a market dry so long as there is still 
another unit offering reliable merchandise conveniently on 
a fair price basis. Against the fact that the element of 
personal contact must be lacking entirely in a purchase by 
mail must be set the realization that such a catalogue as the 
Sears, Roebuck catalogue describes merchandise probably 
more completely and intelligently than any but a first-rank 
store salesman. Right now the wage earner in the city rep- 
resents a market which is in a good position to buy and to 
pay cash for its needs. If the wage earner and his wife 
can be educated to buy by mail without the need of going 
downtown to shop, the Sears, Roebuck people feel that an 
important new outlet will have been opened for mail-order 
selling. 

Even though the mail-order business is something which 
has always rested and must continue to rest on the founda- 
tion of a rural market, for some time Sears, Roebuck has 
used city newspapers for advertising particular items of 
merchandise, such as ready-cut houses. 

Economists like to regard the reports of mail-order sales 
as they are made public each month as a reliable barometer 
of farm community conditions. One of the executives of 
Sears, Roebuck said to a reporter only recently, “When 
a favorable mail-order sales report is published, it is the 
common thing to read that farming conditions are better, | 
that the farm market has turned the corner or that the 
farmer has at last decided to begin buying again. The 
farm market has turned the corner so many times since 
1921 that by now it must be dizzy. Of course the stronger - 
position of the farmer is always interpreted as indicating 
better times for every one. The simple fact is that im 
proved business for the mail-order houses may indicate ex- 
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actly the reverse. It may mean that people everywhere 
are buying more carefully than ever and that in their need 
to make each dollar go the limit, more and more of them 
are buying by mail. The shrewd market analyst will realize 
that, although city people in general may not have formed 
the habit of buying from the mail-order house, some of 
them, especially those who have lived on farms and in 
small towns, will turn at once to the catalogue when saving 
money is their aim.” 

If mail order were dependent on the farm completely, 
probably sales would dwindle slowly as the drift of pop- 
ulation from rural districts to urban centres continues. 
Census figures show that cities are gaining in numbers at 
the expense of the farm, although it is common knowledge 
that the man on the farm today is more efficient and better 
equipped to produce more than in the past. None of the 
mail-order houses, it is safe to say, counts on such a con- 
dition to swell the volume of its farm community sales, 
especially in view of the new buying radius “lich most 
farmers now enjoy as a result of owning a ci». fius, al- 
though mail-order sales and the farmer are stiil closely 
related, it is idle to regard the former as an infallible index 
of the rural buying power and rural conditions in general. 

The significant point about rising mail-order sales at the 
present time, according to Sears, Roebuck and Company, 
is that without much effort on the part of the mail-order 
houses the practice of buying by mail has gradually ex- 
tended itself to include the city. Within certain limita- 
tions they feel this habit can be fostered and developed 
through advertising. 

Can mail order as a competitor of existing retail outlets 
extend itself to the city? One individual’s guess is quite 
as good as another’s. An affirmative answer leads directly 
to another question: Will it mean fewer sales for the de- 
partment and other stores? To which the reply must be, 
No. More competition generally means more sales because 
it means more resourceful salesmanship. For years the 
high priests of pessimism shouted dolorously about the 
ruin that the mail-order house brought to the countiy 
store and small-town dealer. It has been pretty well es- 
tablished since then that instead of putting country mer- 
chants out of business the mail-order houses actually made 
better merchants out of those who had any real claim to 
being in business. Even though mail order does come into 
the city as a real factor in merchandising, it is hard to see 
how it can have other than a stimulating and beneficial 
effect on retail selling. And this should mean better 
distributing all along the line. 


April Profits Show Declines 
Less than the usual year to year gain in department store 
sales and a drop of 3 per cent below normal in wholesale 
trade and chain store sales is reported by the New York 
Federal Reserve Bank in its June 1 monthly review of 


credit and business conditions in this district for April. 


The department store sales are figured on a two months’ 


basis as Easter this year came in April and last year came 


in March. 
Due to the delayed Easter buying department store sales 


in April were 11 per cent larger than in the previous year. 
The combined sales for March and April were only 3 per 
cent larger than for the same two months last year, which 
is less than the year to year growth. The increase in 
April sales, the bank says, was largest in wearing apparel. 
Only in furniture and other home furnishings did sales 
for both March and April exceed those of the previous 
year. April sales of both cotton goods and silks fell 
behind those of last year. 

Stocks of goods on hand reported by department stores 
on May 1 were 5 per cent higher than a year ago, for the 
fourth consecutive month. The average sale in April was 
$2.93, compared with $2.58 in March and $2.87 in April, 
123: 

Mail order sales were 10 per cent higher in April, this 
year, than they were in April, 1923. In March they were 
7 per cent lower. After allowing for seasonal variation, 
mail order sales have gone above the computed normal 
trend for the first time since June, 1923. 

In wholesale trade, reported by 163 dealers in 11 lines, 
the chief increases in sales in April over those of last 
year were in women’s coats, suits and shoes. The last 
named made a gain of 26 per cent and coats and suits 36 
per cent. Smaller increases were reported in men’s cloth- 
ing, silks, stationery and drugs. 
were even with last year, while hardware, cotton goods, 
jewelry, machine tools and diamonds fell below last year. 

Chain store sales increased 2.4 per cent in sales in April 
over those of last year, compared with a decrease of 2 per 
cent in March. There were also large increases in the 
sales per store in shoe, candy and ten-cent stores. 


Wholesale grocery sales 


Watkins Store Expands 


Extensive improvements have been made to the Samuel 
Watkins Department Store, Henderson, N. C. Promi- 
nent in the improvement is a new front, with a large in- 
crease of display space, there being now a total of 72 feet 
of show windows. The business was established in 1875 
E. G. Watkins is now president and general manager, 
with W. T. Watkins and Irving B. Watkins, vice-presi- 
dents; C. V. Singleton, secretary, and Alex. S. Watkins, 
treasurer and assistant manager. 


Million Dollar Davis Store Nears Completion 


The new home of the Davis Department Store, San 
Francisco, Cal., is fast nearing completion. It is a three- 
story building with a basement with a 130-foot frontage. 
The front is finished in polychrome tile with pilasters of 
copper. The store when completed and equipped will 
represent an outlay of one million dollars. 


Namm Store Reports Biggest Year 
A. I. Namm & Son, Brooklyn, N. Y., department store, 
established a new high-water mark in its history with sales 
of $17,207,483, in 1923. This compares with $15,677,226 
in 1922. Earnings after depreciation amounted to $1,091,- 
679, against $945,000 in 1923. 


Sixteen 


Alms & Doepke Plan Big Improvements 

Extensive improvements are to be made by the Alms & 
Doepke Co., Cincinnati, as a result of the approval of a 
bond issue by the city providing funds for the trans- 
forming of the bed of what was formerty a canal into a 
beautiful parkway. One side of the Alms & Doepke build- 
ing runs along this canal bed, and the store’s main entrance 
will now be transferred to the Central Parkway, as the 
new thoroughfare will be known. Also modern display 
windows will extend along the remainder of the 400 feet 
frontage on the Parkway. A 60-foot marquee is planned 
for the new entrance. Within the store new elevators will 
be installed, together with many new fixtures and other 
improvements. 


Pizitz Store to Duplicate Present Building 

On July 1 work will be begun on an addition to the 
Louis Pizitz department store, Birmingham, Ala. The 
new structure will duplicate the eight-story building com- 
pleted and occupied by the firm severa! months ago. It 
will be erected on the site of an old building, which has 
been used in connection with the new one. The addition 
will cost more than $1,000,000. 

When completed the Pizitz store will front 200 feet on 
Second Avenue and 140 feet on Nineteenth Street, and 
will be the largest store in the South, representing an in- 
vestment of $3,000,000. Many new departments will be 
added and others will be enlarged. 


Manager of Grant Stores to Start New Chain 

H., J. Hickey has resigned the management of the W. T. 
Grant Co. store, Brockton, Mass., and with three asso- 
ciates will start building a chain of department stores. The 
first store acquired is the Quincy Department Store, in 
Quincy, Mass. The others in the syndicate are John W. 
Kapples, who has been financial expert in the W. T. Grant 
Co. New York office; C. L. Holworth, until now merchan- 
dise expert in the W. T. Grant Co. New York offices, 
and E. E. Snyder, formerly buyer for the Grant company 
and until recently general manager of a large wholesale 
house in New York. They are negotiating for locations 
in five other cities. 


Co-Operative Sales Drive Brings Profit to 
Tenn. Retailers 

The merchants of Chattanooga, Tenn., wanted the busi- 
ness of suburban and out-of-town shoppers. In the ordi- 
nary shuffle it was impossible to discriminate and give 
any special service which would insure repeat business. 
These merchants knew that a great many residents of 
nearby towns avoided them on Saturday because of a 
feeling that the stores were too crowded for shopping with 
either comfort or profit. 

The merchants also knew that a great many of these peo- 
ple favored Wednesday and came regularly to Chatta- 
nooga on that day. Acting on this knowledge about twenty 
‘representative merchants decided to make Wednesday a 
permanent suburban shopping day. 


fra 
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Space in local newspapers for three days prior to the 
first “Bargain Wednesday” was used by more than a 
score of retailers to advertise special values for suburban 
and out-of-town shoppers. Despite the short notice a 
great many residents of nearby towns made it a point to 
come to Chattanooga on that day. 

The response was so generous that further co-operative 
effort is planned on a more elaborate scale. Merchants 
who had not the time to prepare for the sale received a 
share of the patronage also. 

The merchants had always found Monday and Satur- 
day to be good business days. A “Bargain Wednesday” 
is expected to more evenly distribute this business and 
work to the advantage of both merchant and shopper, 
The increased Wednesday trade is largely figured as new 
business which had been going to other cities and towns, 
but which rightfully belongs to the Chattanooga trading 
territory. 


Marting Bros. Celebrate 50th Anniversary 
Its fiftieth anniversary has just been celebrated by the 


Marting Bros. Co., Portsmouth, Ohio. In connection 
therewith a handsome booklet, printed in two colors, has 
been issued. Among the illustrations are portraits of 
Henry Marting, founder of the business, and his son, 
Frank L. Marting, now president of the company. The 


> 


‘exterior of the store as it is today is contrasted with that 


of the original two-story building and with those of 1883 
and 1910. There are also several views of the store in- 
terior. The present store building provides 65,000 sq. 
ft. of floor space, and is of the most modern type. 

In addition to Frank L. Marting, the officers are A. F. 
Marting, vice-president, and R. S. Marting, secretary. 


College Girls Behind the Counter 
The D. H. Holmes Co., Ltd., New Orleans, believe they 


achieved definite results by employing 125 college girls 
to work in the store for a single day. 

These results the firm sums up as the establishment of 
an harmonious understanding between its personnel and 
the clientele on which its business depends. The salespeo- 
ple with whom the college girls worked found them not at 
all “high and mighty,” or “up stage.” And the students 
learned what a tough job it is to meet customer after cus 
tomer and serve them cheerfully, tactfully and well, pleas- 
ant and unpleasant ones alike. This, the firm believes, 
made the experiment a paying one. And the girls, working 
for a college building fund, got the money they were after 
and some interesting experience to boot. 

The salespeople were found quite willing to help thei 
partners for a day, especially as they lost nothing in com- 
missions, all sales made by the students going to the reg- 
ular employees. These sales, of course, were kept coum 
of, to serve as a basis for figuring the students’ earnings. 


Reappraisements on Dolls and Toys 
Reappraisements, just handed down by the Customs 
Board, fix the correct tariff values on dolls, toys, etc., im- 
ported from Sonneberg, Germany. 


HE business of B. Gunthel, well known American 

representative, for the Val Saint Lambert Works, 

Belgian line of glassware, will hereafter be con- 
ducted under the name of Alfred B. Gunthel, who has 
long been in charge of the business, following the retire- 
ment of his father several years ago on account of illness. 
Mr. Gunthel is now removing the concerns salesrooms 
uptown, where he is rapidly getting their handsome new 
quarters at 61-65 West 23rd St., in readiness. The offices 
are now located there and samples will be removed as 
soon as the place is completed, which probably will be 
within a week. 


W. J. Lippincott, president of the Lippincott Glass Co., 
Alexandria, Ind., arrived in town last week for a ten 
days stay in New York to consult with the factorys local 
representatives Cox & Company. Mr. Lippincott was en- 
thusiastic regarding business with his concern and holds 
a very optimistic outlook for the future for the glass in- 
dustry as a whole. 


Albert Weber with Herman C. Kupper, Inc., sailed 
aboard the Rochambeau on Wednesday, for a three months 
trip abroad, the principal object of which, is a visit to 
the various factories, represented by his concern in this 
country. He will confer with the keads of the plants, 
regarding new designs to be soon introduced here and to 
attend to other details in connection with the business. 
He is accompanied on the trip by his family. 


John J. Miller, head of Maddock & Miller, Inc.,. left 
the latter part of last week with Mrs. Miller for a two 
weeks visit to Atlantic City where he is dividing his time 
between golf and just resting up. 


James J. Temple, American manager for L. Bernard- 
aud & Co., after seeing the concern’s attractive new sales- 
room at 61 West 23rd St., well on the road to completion, 
expects to leave this week for a months trip through the 
middle west, making Chicago his first stop. 


Hugo Hart, factory representative, with a salesroom at 
170 Fifth Ave., has just acquired the Dura Glass Co.’s 
line for representation in the New York market. The 
concern is located at Morgantown, W. Va., and manufac- 
ture a complete line of blown tumblers, stemware and jugs 
also iridescent sherbets, ice teas, water sets, etc. Sam- 
ples are now on display at Mr. Hart’s showroom. 


A. Abrams has been engaged as traveling salesman for 
the Junior-Marion Co., Philadelphia, manufacturers cf 
lamps and shades. He will open with the line on June 


10th, at the Holland Hotel, Cleveland. He will cover 
the middle west and west as far as the coast. 


Kennard L. Wedgwood, head of Josiah Wedgwood & 
Sons of America, returned on Monday after spending a 
week on his annual trout fishing excursion in the Catskills. 


Charles Vogt, head of Vogt & Dose, sailed for Europe 
aboard the Acquatania last Saturday for his annual visit 
to the factory at Limoges. 
some time in August. 


He expects to be away until 


Chas. B. Levy, of the Maddock & Miller, Inc., traveling 
staff, returned home on Wednesday, after making a tour 
of his territory through the South. 


Willard George, of the Canonsburg Pottery Co., Can- 
onsburg, Pa., arrived in town today (Thursday) to spend 
several days consulting with H. Benedikt, the factory’s 
New York representative. 


J. D. Edmiston, who conducts a combined stationery, 
china and glassware business at Zanesville, O., and his 
brother Thomas N., who has a similar business at Newark, 
O., both arrived in New York on Monday, to spend this 
week in the local market placing orders. 


Wm. J. Kennedy, New York manager for A. H. Heisey 
& Co., spent the greater part of last week calling on the 
trade on Long Island in the interest of his line. 


The co-workers in the china, glass, housefurnishing and 
lamp departments of L. Bamberger & Co., Newark, N. I., 
again gave evidence of the affectionate regard in which 
they hold Wm. G. Benedikt, merchandise manager for 
these departments, when they gave him a welcome home 
dinner on Monday night. Mr. Benedikt returned a few 
days ago after spending several months on a European 
buying trip. The dinner was held in the auditorium of 
the store. 

The Duffy-Powers Co., Rochester, N. Y., has made 
arrangements with Felix Lilienthal, resident buyer, to 
represent the company in the New York market. 


Thieves recently robbed the Block & Kuhl Co., Peoria, 
Ill., of about $5,000 in cash and $15,000 in checks. Six 
men who had secreted themselves in the store held up 
the watchman and two others in the building about mid- 
night and then blew open one of the company’s safes. 
They also took twenty dresses from the stout wear de- 
partment. 


Seventeen 


Bighteen 


Edward S. Lowe has resigned the post of general su- 
perintendent of the Hub, Baltimore, which he had heid 
since December, 1917. Prior to leaving the Hub he was 
the guest of honor at a dinner at the Southern Hotel given 
by the store’s executive club, and was presented with a 
handsome trunk by the club members, and with a beautiful 
traveling bag by the floormen. Previous to his connection 
with the Hub, Mr. Lowe was with the managerial depart- 
ment of Wanamaker’s, New York, and was at one time 
with the Gilchrist Co., Boston. 


J. J. Doran, controller and secretary of Arnold, Con- 
stable & Co., has succeeded Butler Sheldon as general man- 
Mr. Doran retains the office of secretary. Miss 
Marian Kramer has resigned her position as personnel 
manager of this store. 


ager. 


Louis Kamm, vice-president of the Kresge Department 
Stores Corp., which owns the Palais Royal, Washington, 
D. C., and L. S. Plaut & Co., Newark, N. J., has returned 
from an extended trip through Europe. 


Tentative Date and Place Set for Summer 
Outing 

At a meeting of the Board of Management of the Poi- 
tery, Glass & Brass Salesmen’s Association, held at the 
Crockery Board of Trade rooms last Thursday, plans for 
the annual summer outing were taken up and Saturday, 
July 26th, was set as a tentative date, and Duer’s Park, 
Whitestone, L. I., where it has been held for the past two 
years, was again selected as most probably the place where 
the affair would be held. 

Chas. A. Postley, who did such splendid work, as head 
of the Committee in charge of the affair last year, was 
again appointed to head it this year, the other members 
to serve with him being: Joseph McCauley, W. J. Ken- 
nedy, Thos. G. Jones, Max Herbert, Langley Hawthorn, 
Julius Rosenfeld, William Wagner, Paul Schneeloch, Wm. 
H. DeMars, Charles Herman, Howard R. Handy and 
F. Calvin Demarest. 

Richard I. Ratner, president of the Nonik Glassware 
Corp., and Alfred J. Papke, with Ed. Schuster & Co., 
Milwaukee, Wis., were elected as members of the Asso- 
ciation at the meeting. Fred Holden, with John Wana- 
maker, was also elected an associate member. 


Namm Store Awards Diplomas in 
Salesmanship 

Graduation exercises for the awarding of diplomas to 
twenty-two employees of A. I. Namm & Son, Brooklyn, 
N. Y., who completed the salesmanship and non-selling 
courses offered by the store, were held on May 24. An 
interesting feature was a playlet produced by graduates, 
entitled “The Looker,” after which short talks were given 
by Mrs. Estelle Guilmont, traffic manager in charge of 
receiving and marking, and Raymond Monty, superin- 
tendent of transportation. Julius Stern, store manager, 
awarded diplomas and prizes. The prize winners were 
Allen Alderman, for work done in the salesmanship course 
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and Theresa Harriton, in the non-selling course. The 
courses of instruction given to the émployees are part of 
the plan adopted by the Namm store for training future 
executives within the organization. 


National Silver Deposit Ware Increases 
Production 

The production of the National Silver Deposit Ware Co., 
Inc., 179-181 Wooster St., has been increased 25 per cent 
to meet the greatly increased demand for their products. 
The new Victoria line of gold and silver encrusted glass- 
ware which was recently added to the output of this con- 
cern, has received an immediate response from merchants 
throughout the country. 


Maurice Raved Opens Boston Office 


Maurice Raved, well known manufacturers’ agent, for 
housefurnishing lines, 1140 Broadway, has opened spa- 
cious sample rooms at 93 Federal St., Boston, for the 
convenience of his customers in the New England States. 
The firm’s business in this territory has increased so 
rapidly that it was necessary to have a Boston office to 
meet their customers’ requirements. 


Buyers in New York 


May 29, 1924. 
J. Benesch, housefurnishings, J. Benesch & Sons, Baltimore, 
Md., Pennsylvania. 
May 31, 1924. 
E. Zeller, foreign toys, Wm. Koch Importing Co., Baltimore, 
Md., Imperial. 
JUNE 2np, 1924 
E. Hauptmann, housefurnishings, Broadway Dept. Store, Los 
Angeles, Calif., 115 West 30th St. (Weill & Hartmann). 

E. F. Ochs, housefurnishings and china, Miller, Rhoads & 
Schwartz, Norfolk, Va., 432 4th Ave. (D. G. Union), Wolcott. 
JUNE 3rp, 1924 
C. G. Leach, lamps, Elliott Taylor Co., Inc., Detroit, Mich., 

Prince George. 


Geo, O’Hara, housefurnishings, Shartenberg & Robinson Co., 
Pawtucket, R. I, 315 4th Ave. (D. G. Alliance). 


JuNeE 47H, 1923 

D. S. Poleiner, china, glassware, house furnishings, toys, elec- 
tric goods, W. M. Burdine’s Sons, Miami, Fla., 23 East 26th St. 
(Mdse. Reporting Co.). 

J. F. Cummins, jewelry, silverware, cutlery, Gimbel Bros., Phil- 
adelphia, Broadway and 32nd St. (N. Y. Office). 

S. A. Walker, housefurnishings, crockery, chinaware, Seible- 
man’s, Shreveport, La., 370 7th Ave. (Leonard-Williams Co.). 


Harrods of London Celebrate 75th Anniversary 


Celebrating the seventy-fifth year of the business, Har- 
rods, Ltd., has issued a booklet entitled “The Secret of 
Harrods.” The stiff cover is ina pleasing tone of gray and 
bears a circular halftone showing the exterior of the Har- 
rods of today. This same gray paper is used as pages on 
which halftone views of the interior are tipped, with a 
brief printed description. A photograph and the signature 
of Sir Woodman Burbidge, the head of this great retail 

(Continued on page 26) 
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HILE some of the pottery manufacturers in the 
generalware industry announce they have an 
ample supply of orders on hand to keep plants in 

steady operation for some months to come, there are oth- 
ers, however, who are in a position to fill new orders with 
considerable promptness. 
are on file, are in steady operation, and with some of the 
smaller operators, it is claimed that one and two days’ busi- 


Plants where large contracts 


ness is being received daily. There is no denying the fact, 
that orders for dinnerware have slowed up more or less 
during the last few weeks, in keeping with the demand for 
other lines of merchandise. The unusual wet season is 
declared to have been a strong factor in this situation, as 
the retail trade has been kept indoors. Road salesmen 
have advised that department store managers point to 
weather conditions in the main, for business falling off and 
of course this is soon reflected in the slackened demand 
from the manufacturers. All generalware producers pos- 
sess an optimistic view of the future, and the belief is quite 
general that buying will soon be resumed. 


The majority of generalware plants in this locality, sus- 
pended operations for the last two days last week, with 
production resuming Monday. Because of inactive de- 
mand, the loss in output will not be felt to any great degree. 


Operations have been suspended in the No. 2 plant cf 
the Owen China Co., Minerva, O., where during the last 
two weeks the shop was on a production basis only three 
days, so far as the clay shop is concerned. No time has 
been announced when the No. 2 plant will again resume 
work. The No. 1 or original plant of this interest is work- 
ing full time, and with sufficient business on file to insure 
continued activity in this unit. 


The clay shops of the new plant of the W. S. George 
Pottery Co., East Palestine, O., went on a production basis 
Monday, with John Orr as superintendent of that section. 
Mr. Orr has been with the George company for a number 
of years, and because of his transfer to the new plant, his 
former fellow workers presented him with a gold watch 
and fob and a purse of money. Shipping from the new 
plant will begin within the next few weeks, both in plain 
white and decorated ware. 


It would create no great surprise in this district to hear 
of the intent of certain interests to erect a tunnel kiln plant 
on the “Ohio side of the Ohio River.” It has been said 
that certain available sites have been looked over during 
the last week by people interested in the new deal, and 
that negotiations are pending for the purchase of one 
site having a Pennsylvania railroad frontage. The success 


(\ 


of the tunnel kln in the Laughlin plant at Newall, W. Va., 
has caused several manufacturers hereabouts to consider 
plans to install similar improvements. 


Word was received in the local district this week of 
the destruction by fire of the J. Stevenson & Sons pottery 
at Burslem, England. 


According to reports heard in the district this week, it 
is not likely that the July convention of the National 
Brotherhood of Operative Potters will cause any proposi- 
tions to be advanced to be presented to the manufacturers 
in joint wage conference wherein a wage increase will 
be sought. It has been rumored that some local unions 
have suggested certain increases, but no definite informa- 
tion concerning such proposals has been broadcasted. 


The Victory shape of the Knowles, Taylor & Knowles 
Co., which is being shown in a variety of new border dec- 
orations has proved to be one of the most popular crea- 
tions ever carried by this firm. A number of new patterns 
are being used on the shape, all of which are exclusive 
with this firm. 

The Steubenville Pottery Co., Steubenville, O., has 
added several new decorations to its tea set line, also to 
its mayonnaise and salads. Samples of these new items 
have been placed with all representatives, and are meeting 
with popular demand. 

Never before has the Hall China Co. carried such a 
variety of decorated teapots as this season. Since the 
January display, a number of new designs have been 
added, and in all several hundred different treatments are 
now offered the trade. The general demand for this line 
this season is quite ahead of that of former years. 


F. F, Debolt, representing the Mayer China Co., Bea- 
ver Falls, Pa., and also the Sterling China Co., of Wells- 
ville, O., furnished the china and glassware used in ‘““The 
Delft,” a new and large cafeteria just opened in Cleveland, 
©. The order is said to have been one of the largest res- 
taurant orders placed in Cleveland this year. 


J. W. Mackey, sales manager for the Smith, Phillips 
China Co., has returned to the factory following an east- 
ern trip. 


Sebring Buys Sheboygan Co. 

The factory equipment and business of the Sheboygan 
Aluminum Co., Sheboygan, Wis., has been purchased by 
Oliver H. Sebring, president of the French China Co., and 

(Continued on page 26) 
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Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


GEO) R2 WEST, SALES CO: 
954 Liberty Ave. PITTSBURGH 


NEW YORK CHICAGO 
Horace C. Gray Co. Earl W. Newton Associates 
Fifth Ave. Bldg. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 
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Theresienthal Fine Crystal 


Palmero Shape—Patented Shape 


Beautiful two-tone color effects in Amber, 
Blue, Green, Turquoise, Iridescent, Berstein, 
Ruby, Amethyst, Coral, Canary, Aurora. 


If you are not coming to New York we shali 
be pleased to inform you when our travelers will 
be in your vicinity with a full line of samples 
to select from if you will drop us a line. 


Import and Stock 


FRED C. REIMER CO., Inc. 


141 Fifth Avenue New York 
(at 21st St.) Phone, Ashland 7032 
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NONIK is Quality Glassware 


KAcH piece of Nonik is clear, sparkling, 
even and of splendid color. When you 

sell Nonik your reputation is safe, for not 

only does your customer get an exquisite, 

high grade glassware but also the great 

added protection and strength of the 

patented Nonik fea- 

ture. “A Style for 

Every Service.” Write 

for folder. 


The Nonik 
Glassware Corp. 
Mohawk Bldg. 


5th Avenue & 21st Street 
New York, N. Y. 


The Bul ge LSrotects 
The Gd ge 


A READY SELLER 
Blue and White Canton China 


Complete stock for immediate delivery at pre- 
war prices Also Gold 
Medallion 
Nankin and 


Porcelains for 
Lamp Mounts, 
Etc. Write for 
Price List. 


Blue Canton Dinnerware 


SOY KEE & CO. 
Direct Chinese Importers 
7-9 Mott St. Chinatown New York 


Up-town Salesroom—i263 Broadway 


Chop Suey China. 


ST TT TTUTTTTTTTTTUTTUUUTCLUUL UU OUCULUUNCULUCCULOTOUULUICOUUOCUUOUNOUNCUNUUUUONOUOUTOOUOCTOUUUTPOUINOUUUOOUUUTUUUCOUTTMTCUUOTUOMOUUUUNUO OOOO 


= 
2 


2 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


0 


HE filing last week in the Federal Court at Colum- 
bus, O., of a voluntary petition in bankruptcy by 
the Davies Glass & Manufacturing Co., Martins 

Ferry, O., came as a distinct surprise to many, outside 
of Martins Ferry, but not locally, it is said. According 
to the petition filed, signed by Carl W. Shimp, vice presi- 
dent of the corporation, the actual assets have been placed 
at approximately $45,000 and liabilities at $135,000. The 
plant has been valued at $150,000, which will just about 
offset the bonds, it is said. According to reports, the fail- 
ure of the company was brought about because of insuf- 
ficient working capital. The Davies Glass Co. was formed 
last year, and a new factory was erected on the former site 
of the old Haskins Glass Co. W. E. Hunter, formerly 
associated with the management of the Economy Glass 
Co., Morgantown, W. Va., who was expected to make a 
connection with the Davies interests did not close nego- 
tiations with them. 


C. M. Rodefer, head of the Rodefer Glass Co., Bellaire, 
O., has been elected president of the Bellaire High School 
Alumni Association. For many years Mr. Rodefer has 
been active in educational and religious work not only 1m 


Bellaire, but in Ohio. 


Managers of China and glass department stores in 
the Pittsburgh district declare that the falling off in re- 
tail buying during May was due in the main to the wet 
weather, as rain fell 22 out of the 31 days of the month. 
On account of this unseasonable weather condition, there 
was a tightening up of orders, and very few new speci- 
fications were sent to the factories, either for dinnerware 
or glassware. Merchandise managers also seemingly put 
their foot down on new buying, except those lots in actual 
need, and in order to keep up normal stocks. 


Salesmanagers of glass factories in the Pittsburgh dis- 
trict this week, declared that while new business was in 
rather slow receipt just now, there was reason for believing 
that a revival of business would be noticeable soon. There 
has been considerable business placed with some factories 
for small lots, but the volume orders have been rather 
scarce. However, it is said that in several instances some 
of these small lot orders had barely left the factory when 
duplicate business was received for the same items and 
in like volume. The jobbing interests are doing a very 
fair business, but not in the volume that has been their 
custom for this season of the year. Letters received from 
some of these houses disclose the information that the 
wet weather has held back buying at retail. 
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President Reuben Haley, of the Western Glass & Pot- 
tery Association, has sent his first general letter to the 
members of the association, and has advised that the mem- 
bership of the organization is on the increase, since the 
constitution was changed last January to admit women as 
members. 
campaign, so, he points out, “I can have a bigger class at 
the end of my term than when I began.’ Since the first 
of the year two members of the Association have died, 
and checks for $300 were sent out in each instance within 
a week following notification of death. 


Mr. Haley is now conducting a membership 


Container manufacturers have been keeping a close eye 
on the weather, because the demand for some items will 
depend upon the extensiveness of the fruit crop, which will 
be rather late, according to well informed horticulturists. 
This may be taken to mean that department store buyers 
will not order in as liberal volume of the container line 
as in former years when fruit was pretty well advanced. 
Pint and quart jars have been a summer staple with de- 
partment stores for years, and carlot orders have always 
been placed. This year, however, it is said that more or 
less caution is being used by the buyers in anticipating 
their requirements on this line. 


Following an idleness of two weeks, the cutters have 
resumed work at the Lotus Cut Glass Co.'s plant, Barnes- 
ville, O. The company is featuring a number of new cut- 
tings on blown ware this season. 


Salesmen traveling the southern trade have advised local 
factories that the Loubat Glass & Crockery Co., New 
Orleans, La., have had plans prepared for the reconstruc- 
tion of their building. 


The plant of the Tygarts Valley Glass Co., Grafton, 
W. Va., was threatened by fire a few days ago, when a 
hot bottle fell from a machine and set fire to some com- 
bustible material. 


Through an error in last week’s issue, it was stated that 
the Lippincott Glass Co., Alexandria, Ind., was with- 
drawing from the Pittsburgh market. It is true that they 
will no longer be represented in that territory by the 
Geo. R. West Sales Co., who have handled the concern’s 
line in that section since the first of the year. Through 
a new arrangement the concern’s sales efforts from Pitts- 
burgh east, will be in charge of Cox & Company, the fac- 
tory’s New York representatives. 
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Secciais: 


in Lamps and 


Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MiItLterR WISNER 
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Metal and Glass Artistically Combined 


The striking combination of metal and glass in an ef- 
fective lamp shade is herewith well defined in the accom- 
panying illustration from the Mutual Lamp Mfg. Co., 
21-23-25 E. Houston Street, N. Y. The graceful base 
is especially attractive and lends a charm to the entire 
lamp. Substantial construction is the outstanding feature 
of this excellent lamp and shade, which is only one of the 
attractive lines of lamps and shades manufactured by the 


above concern. This lamp is highly appropriate for table, 
reading room, library den or hall, and for the home brings 
a soothing and happy light which is diffused through the 
soft tints of the glass. A variety of lamps and shades in 
novel patterns and designs are being offered by the firm 
at consistent prices. A visit to the company’s showrooms 
will more satisfactorially demonstrate the quality and 
beauty of Mutual Better Lamps. 


Beautiful Imported Novelties 


The adornment of lamp shades has become a special 
art in the fashioning of trimmings; beads, flowers, tinsels, 
etc., in effective patterns, giving added beauty to the new- 
est models. Hirschberg, Schutz & Co., 268-278 Fourth 
Ave., have an exceptionally fine assortment of lamp shade 
materials and trimmings in the newest and most pro- 
nounced designs, lately imported. Chiffon Brocade Ma- 
terials, Transparent Tinsel Materials, Flowers and Gar- 
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lands, Motifs, Tinsel Braids, Colored Braids, Chenille 
Tassels, Silk Tassels, Silk Frings, Moss Edging, all colors, 
and an excellent line of Lamp Pulls. These are well made 
and of finest quality showing some novel ideas in com- 
bined colors and tinsel effects with which to brighten and 
intensify the beauty of the modern lamp shade. An in- 
spection of these novelties will demonstrate the splendid 
values of the materials and trimmings above mentioned. 


Beauty In Classic Designs 


To gratify the fancy for specially artistic models, The 
Classique Lamp Studio, 529-531 Market St., Milwaukee, 
Wis., is offering many lamps and shades which portray 
in every line artistic decoration and graceful proportion. 
Glass shades, hand painted; Metal Bases, Electroplated 
Finish; Table, Boudoir, Desk, Torchere, Floor and Chair 
lamps, constitute some of the numerous lamps of ex- 
quisite finish and harmonious 
decorations created by the above 
studio to suit the most critical 
taste. A catalog will be sent on 
application describing the line in 
detail showing the salable fea- 
tures of these desirable lamps 
and shades. 


Gracefully Wrought in 
Iron 


The craze for the game 
bridge has materially advanced 
the sale of bridge lamps and the 
illustration shows a_ splendid 
model of sturdy firm construc- 
tion offered by the Novelty Art 
Metal Works, manufacturers of 
Wrought Iron Novelties, 2 East 
23rd St. Many bridge, floor, 
table lamps and aquarium, bird- 
cage and smoking stands are 
shown at the New York show- 
rooms. These lamps and novel- 
ties of wrought iron work are 
attractive, decorative specialties, 
and will fit in with any interior furnishings. ‘The bridge 
lamp has come to stay and is holding its popularity and 
decorative element at a modest figure. Many new speci- 
mens of the Novelty Art Metal works are exhibited at 
the New York salesrooms and an inspection of the lines 
will prove gratifying and interesting. 


By 


Ropert H. ALten, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES as 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


MONG tthe new incorporations of the week are 
A the General Sales and Trading Co., Boston; mer- 

chandise and commodities; capital, $50,000; in- 
corporators, David H. Toomey, of Roxbury; Daniel F. 
Cunningham, of Brighton, and Margaret L. Ferrin, of 
Woburn, and the Merchandise Outlet, Inc., Fall River; 
wholesale and retail department store; capital, $50,000; 
sincorporators, Jacob J. Katersky, David Packer, Samuel 
Gollis and Samuel Dasher, of Fall River, and Jeremiah 
C. Enright, of Brookline. 


“Jack” Bernard with the T. A. McNichol China Co. 
left here Tuesday after a stay of nearly a week, during 
which he divided his time between golf and business. He 
displayed his samples at the Touraine. 


Maurice Cochrane of Mitchell-Woodbury Co. spent the 
holidays fishing at his camp on Gale River, near Bethtle- 


hem, N. H. 


Louis Hoenig, formerly with Hoenig, Swipp & Co., 
Trenton, N. J., has been made buyer of china and house- 
furnishings for Almy, Bigelow & Washburn, Salem. 
Since A. F. Ellis set up a department store for himself, 
these lines had been purchased by H. C. Campbell, buyer 
of furniture. 


A. H. Boynton of Morandi-Proctor Co. toured the ho- 
tels in the White Mountains last week. 

A. L. Holmes and F. P. Luce of Holmes-Luce Co. are 
back from the Methodist Convention at Springfield. 


W. R. Chaflin is expected to arrive home Saturday 
after a trip to Detroit, Kansas City and Pittsburgh. 


Murt S. Wallace met with an accident two weeks ago 
when his car skidded and overturned. He broke his 
wrist, fractured his knuckles and was severely shaken up. 
It will be some time before he can be back at his office, 
which is being taken care of by his assistant, Mrs. Harry 
Wheeler. 


G. W. Brownley and George Tonolla, with Morimura 
Bros., and Henry Bigart, with L. D. Bloch & Co., were 
in town recently, calling on the trade in the interest of 
their lines. 


The Sterling Electric Fixture Co., 611 Washington 
St., is holding a final clearance sale of Farley & Mac- 
Neill’s bankrupt stock. 


Sidney T. Callowhill announces his spring exhibition 
of decorated glass and china at The Society of Arts and 
€ratts, 9) Park ‘street. 


The six-story and basement building at 12-18 Pitts- 
burgh street, South Boston, containing more than 50,000 
feet of floor area, has been leased for a long term of 
years to the Gilchrist Co. by the Boston Wharf Co. It 
is the intention of the lessee to use this building as a 
watehouse and shipping headquarters for their business. 


L. I. Smith & Son, a newly organized furniture com- 
pany in Boston, opened Monday at 152 Portland street. 
The company will occupy three stories, with a floor space 


of 20,000 feet. 


OBITUARY 
Ernest L. Morandi 


The store of Morandi-Proctor Co, was closed all day 
Monday in memory of Ernest Luther Morandi, its presi- 
dent, who died Thursday evening at Riverbank Court. 


(Continued on page 27) 


“Beautiful Glassware that Sells Fast’’ 


| 


For Quick Sales and 
Substantial Profits! 


HIS Fast Selling Glassware moves 

Quickly as soon as it is Displayed. 
Sandwich Dish, Fruit Bowl, Console Sets, 
Cheese and Cracker Dish and other popular 
items, with handsome Gold and_ Silver 
Encrusted borders, beautiful Black or 
Orange enamelled bands, in a variety of 
designs and decorations. 


A word from you will bring our 
descriptive catalog and prices 
of these profit-makers 


NATIONAL SILVER DEPOSIT 
WARE CO., Inc. | 


179-181 Wooster Street New York 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


LL merchandise for household use was in better 
JAN demand on State Street during the past week. 

Glassware and dinnerware sold freely as presents 
for the June bride, and furniture, kitchenware, lamps and 
house appliances were turned in better volume than for 
several weeks past. It is now believed by leaders in the 
trade that the housekold departments will show a good 
volume of business for the season regardless of the back- 
wardness of Spring and the unfavorable weather for big 
sales. 

The wholesale trade is getting set for a big fall business. 
Pessimistic talk of poor business is being discounted more 
and more each day. Retail stores have not been faying in 
stocks in keeping with their sales for the past two months 
and consequently stocks have reached a low point. Some 
fill in business is expected during the month of June but 
the biggest buying for Fall is not expected until July and 
August. 


Chicago’s first Furniture Market week has been set for 
June 23 to 28, under the direction of the Chicago Associ- 
ation of Commerce, wholesale furniture houses will make 
special inducements to bring in the largest number of 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Vincennes 7636 


TUTTLE CULL LULUERCOEULEGUEA COU LEALUL POAC ECA LO CGOUC LEE oeY CCR Cobo 
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A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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312 THE CHICAGO MARKET 


J. H. SmyruHe, REPRESENTATIVE 


merchants during this period. Special railroad rates on 
Western passenger lines have been made and a fare-and- 
one-half for round trip can be secured by applying to 
the Chicago Association of Commerce. 


The Glass, Pottery, Lamps and Housefurnishings Ass’n 
held a special joint committee meeting last week to decide 
on future plans of the association. Among the things 
under consideration are the Fifth Chicago Exhibit for 
next February, a credit service for members, insurance 
membership and a membership drive. 


The budget of expenses for the coming Gift, Art Wares 
and Novelties Exhibit to. be held at the Sherman Hotel 
early in August, was passed by the joint meeting of the 
Executive, Finance and Publicity committees last week. 
The meeting was held at the association headquarters, 10 
S. La Salle Street. The matters of expenses, based upon 
experiences of the past two exhibits, was carefully gone 
over and discussed. The exhibitors can be assured that 
their publicity fee for the exhibit will be spent in the most 
judicious manner in trade journals circulars and direct let- 
ters. The combined circulation of the journals carrying 
the advertising of the association to the buyers, is 80,000 
and the direct mailing list of the association is around 
10,000 dealers in artwares. 


The Modern Art Studios, interior decorators, 431 N. 
Clark St., Chicago, is newly incorporated. 


F. W. Woolworth & Co., have leased a store at-5640 
Twenty-second Street, Chicago, IIl., for twenty years. 
The term rental is reported to be $81,000. 


Becker, Ryan & Co., South Side Department Store has 
decreased its capital stock $1,405,000 to $1,134,900. 


The capital stock of the International Lamp Co., has 
been increased from $2,000,000 to $2,500,000 and the di- 


rectors increased from six to seven. 


The Helmerich Glass Co., 719 Fulton Street, has been 
incorporated for $20,000. J. E. Flanagan and F. J. 
Drehobl are principal owners. 


The Ira A. Jones Co. has leased display space in the 
new American Furniture Mart Building, 666 Lake Shore 
Drive, Chicago. This display will feature the varied lines 
of high grade lamps and shades being sold by this concern. 
The Permanent display and main offices of the Ira A. 
Jones Co. will remain at 9 N. Wabash Ave. The com- 

(Continued on page 26) 
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BYYERS OF 
ag CHINA-GLASSWARE -LAMPS-HOUSEF Pee) a0 
GIFT SHOP & ART GOODS-DOLLS’& TOYS “ 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave 


=e : — Visit the Palmer House 
THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 
HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 


ating Glassware. 
KELLY & REASNER 


Phone: Central 3236 
Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W,. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


FRENCH CHINA CO. 


Potters Co-operative Co., Room 621 


Representing McKee Glass Co.; Office and Display Room 
Eagle Mfg. Com Indiana Glass Co. ; Dinnerware, Hotel China and _ Spe- 
Lippincott Glass Co.; N. North- cialties. Established 1876 at East 136 West Lake Street 


wood Co.; Mound City Glass Co.; 
Dac Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER CO. 
Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque aoe 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co. 

LEWIS H. SIMPSON & CO. 


Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


TO LEG 
Why not Move In? 
Rent at Pre-War Level 


Representing 
MononGAu Grass Co. 
Co-OperaTivE Frint Gtass Co. 


THe Duncan & Mitixr Grass Co. 
Phone Wabash 860 


THE UNITED STATES THESEBRING POTTERY CO. 
GLASS CO. Mr. W. L. Gerald 


30 E. Randolph Street 23 Racine Ave. 
F. T. Renshaw, Chicago Representative sochicags 
, 


OUR CHICAGO DISPLAY ROOM CON- Phone: Edgewater 2380 


Representing Athens Glass Ca., TAINS COMPLETE SAMPLE LINES Display Room, 1819 So. Michigan Ave. 
Fenton Art Glass Co., Huntington DIRECT FROM CUR FACTORIES. 
Tumbler Co, New Martinsville 


Glass Mfg. Co., and H. R. Wyllie 


China Co. 
Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 

ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


FOSTORIA GLASS Co. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


P\ aie aes BUYER.—WANTED AN ASSISTANT 

BUYER IN OUR CHINA AND GLASSWARE DE- 
PARTMENTS... MUST. BE “THOROUGHLY EXPERI- 
ENCED IN DEPARTMENT STORE WORK. ALL COM- 
MUNICATIONS TREATED CONFIDENTIAL. CALL IN 
PERSON OR ADDRESS MR. E, VAN BAALEN, LIT 
BROTHERS, BUREAU OF EMPLOYMENT, PHILADEL- 
iPHTAS PAY 


SITUATIONS, WANTED 


GGRESSIVE young man, good appearance, desires position 

with china importing concern or with manufacturer, in New 
York or elsewhere, either as assistant to sales manager or sales- 
man. Has demonstrated ability as saleseman in another line. Un- 
questionable references. Box 430 care Crockery AND GLASS 
JOURNAL. 


REPRESENTATIVES WANTED 


STABLISHED manufacturers of complete line limeware, 

blown stemware and tumblers, plain, light cut and decorated 
making several changes in sales force will consider applications 
from established agents. State fully territory covered, lines now 
handled and any other information you think will interest us. Box 
429, care CROCKERY AND GLASS JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


News Net 
(Continued from page 18) 


establishment, are shown ina similar way. The text pages 
are in white paper of similar thickness. 

In the text we are told that the Harrods store covers 
three-quarters the area of the Capitol at Washington, an: 
with the various factories, workshops, power houses, re 
frigerators and warehouses, with which the store is con- 
nected by a network of tiled subways, the area occupied is 
vastly greater. All this has grown from a tiny grocery 
store, opened by Charles Digby Harrod in 1849. Among 
the most interesting features of this story of Harrods are 
those which tell of the patriotic activities of the Harrod 
organization during the great war. 


pols 


Edwin M. Knowles Pottery Adopt Group Life 
Insurance 

Men and women workers in the two plants owned by 
the Edwin M. Knowles China Company, at Newell and 
Chester, West Virginia, are participating in a group life 
insurance arrangement which provides $1,000 of life in- 
surance protection for each of them and assures the pay- 
ment to each of ten dollars weekly in the event of illness 
or accident. 

The policy, placed with the Metropolitan Life Insur- 
ance Company, involves a total insurance of more than 
$534,000, there being 534 employees on the Knowles Com- 
pany’s roster. The premiums are to be paid on the so- 
called contributory basis, with the employing company 
and the workers sharing the cost. 

Edwin M. Knowles, president of the company, whose 
administrative offices are at Steubenville, Ohio, announces 
that all new employees will be eligible to the insurance 
after they have been with the company three months or 


more, 


Chicago News 
(Continued from page 24) 


pany has also taken space in the coming Chicago Gift 
Show to be held at the Sherman Hotel from Aug. 4 to 10. 
The Furniture Mart Exhibits will all be in readiness for 
the buyers on June 7th, although the official opening of 
the new furniture buying center will be held on the 23rd 
of the month. 


The Reliable Art Shop at Crawford and Harrison 
Streets, has changed hands following the death of Mrs. M. 
Friedman, formerly part owner. 


F, H. Sebring, Jr., an official of the Salem China. Co., 
was in Chicago recently, following a trip to Florida. 


Charles Ott of the Eagle Manufacturing Co., Wells- 
burg, W. Va., visited the Chicago representatives of his 
concern, Kelly & Reasner, last week. Harry Kelly took 
advantage of the Decoration Day holiday to visit his son 
at Culver Military Academy, Culver, Ind. 


Pottery News 
(Continued from page 19) 


the Strong Enameling Co., Sebring, O., and will be re- 
moved to Sebring at once. For the present, a part of the 
enameling factory will be used for the aluminum business. 
Capacity of this plant for the first year has been set at a 
value of $1,500,000. On account of the removal of this 
business from Sheboygan to Sebring, probably 100 addi- 
tional homes will be built there this summer. Buyers in 
charge of housefurnishing departments will soon be able 
to buy dinnerware, aluminum and enameled ware all iu 
the same producing community. 
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_ OXIDES — SULPHATE COBALT NITRATE— CARBONATE 
POWDER BLUE 


B. F. DRAKENFELD @ CO. INC. 


ESTABLISHED 1869 


Potters Savings & Loan Building, East Liverpool, O. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE 
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Boston News 
(Continued from page 
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He entered business at the age of eighteen with his 
father, and on the latter’s death carried on the firm name 
of Francis Morandi & Son for some years. He then 
sold out to Smith & Anthony Co. and became manager 
with full charge of their hotel department. In 1905 he 
made a consolidation with Charles F. Proctor, then in 
charge of the hotel department of Walker & Pratt Mfg. 
Co. and formed the firm of Morandi, Proctor Co. with 
Mr. Morandi as president. Mr. Morandi was born in 
Boston, June 1, 1852, in the old West end, and attended 
the schools here. He leaves one sister, Mrs. Aaron Den- 
man Mulford of Elizabeth, N. J.; two grandchildren, 
Karl A. and Doris Morandi, by his only son, Karl, who 
was killed while in service in France during the world 
war. 


Dollar’s Buying Power 69 Cents 


Prof. Irving Fisher, of Yale University, has announced 
that last week’s prices averaged 144 5-10 per cent of the 
pre-war level. The purchasing power of the dollar was 
69 2-10 pre-war cents. The average of prices for May 
was 144 8-10 per cent of the pre-war level. 
purchasing power of the dollar in May was 69 1-10 pre- 
war cents, 


The average 


JUST OFF THE PRESS 


‘Ceramic Dictionary”’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 


Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


An education for anyone con- 
nected with the trade. 


“Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 


Twenty-eight 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue 
cessors, 67-69 Irving Place, near 
18th St. 


Art Pottery, 
Lamps. 


EDWARD BOOTE, 35-37 
St. 


Bronzes, Marbles and 


West 23d 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 42 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 

East 86th St. 

The Famous “Haviland China” 


known since 1840. 
HERMAN C. KUPPER, Ince., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Oe BROS., 58-57 West 28d 


39-41 


Tele- 


Japanese Goods. 
LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6620. 


The Fifth Avenue 
Building 


=a 
| 
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i qu) Wed on ele 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 


Fifth Ave. 
Tirschenreuth Dinnerware, 
in glassware, etc. 


Specialties 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
y & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of Limoges Dinnerware, 
open stock patterns, sole agents for 
famous “Schwarzburg” China. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


Lamps and Bric-a- 
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B. TOMBY, 20 West 28d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


24 West 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


Se ee & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE TRADE PROSPECT 
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ES PITE the reports of 
Hoover to the effect that business is being done 
very much as usual, although admitting irregu- 

larities in various divisions of the business field, the lack 
of volume actually done at this writing, rather conclu- 
sively points to the contrary. In fact, taking a broad 
survey of industry and trade we are obliged in all fairness 
to admit that business is quiet with production and dis- 
tribution running clearly below that of last year. With 
the arrival of more seasonable weather in many sections 
of the country, particularly throughout the South, retail 
sales have increased. 


optimistic Secretary 


ee production centers reports continue to indicate 
that the basic industries are still slowing down. This 
falling off in orders requisite to keep the wheels of pro- 
duction whirring at the high speed of prosperity, is also 
true in practically every variety of manufactured prod- 
ucts. In many important respects, the pottery industry is 
feeling the slackening of trade rather less than others. 
But even here the orders for general ware is admittedly 
disappointing as to volume. The glass industry, so far 
as the production of table ware is concerned, is in a 
weaker condition and imported goods are acknowledged 
to be putting up stiff competition in the bid for trade, not 
only being an important factor in the cheaper lines but 
also in the medium and higher grades of merchandise. 


ETAIL trade as gauged by the sales of the mail-order 

houses, registered a drop of approximately 19 per 
cent for May below April and a little over 6 per cent 
below May of last year. However, for the first five 
months of the present year, mail-order sales average about 
5 per cent larger than for the corresponding month of last 
year. Taking an average of department store sales, from 
all representative reporting sources, we find that sales 


for April exceeded the figures for the same month of last 
year by about 5 per cent. Reporting chain stores indi- 
cate that sales for the first four months of this year 
run about 11 per cent ahead of last year. 


hee the reports from forty-five representative 
centers and averaging them, we find that 25 report 
manufacturing and industry as fair, eight quiet, six slow 
and four as active, the most favorable reports being re- 
ceived from Detroit, Jacksonville, Los Angeles and Salt 
Lake City. In retail trade sales from these business cen- 
ters indicate that 33 are fair, 9 quiet, and 4 slow. But 
one city reported retail sales as good, this favorable re- 
port coming from St. Paul. 


ITH the business situation so complicated by many 

factors, with world-wide conditions thrown in the 
scales, it is practically impossible to affect a balance, be- 
cause many of the conditions now affecting the business 
situation are uniquely new and almost without precedent. 
One prominent business man recently made a statement 
to the affect that this country must extend its foreign 
customer list in order to furnish full employment here 
at home. Naturally, this implies that we should lend to 
Europe for production and also purchase of that same 
production. This also brings us to a pretty big problem, 
and that problem is to reduce our own production costs. 
This means lowering wages to bring about lower prices 
to the domestic consumer as well as to the foreign buyer, 
who can for obvious reasons, buy but little from us 
at present price levels. The burden of high taxation and 
the lack of balance between agriculture and industry, are 
additional complications. This creates a pretty difficult 
problem to solve, with the business world just now in 
what may be termed a spotty condition—by no means in 
bad shape but not so good as we would like it. 


Important Changes in the New 
Income lax Law 


Some Important Additions in the Newly 
Enacted Law as it Affects the Taxpayer, 
Discussed by a Prominent Authority 


By M. L. SempmMan, C.P.A. 


HE new tax law, to be known as the Revenue Act cf 

1924, makes many very decided changes over th 

old law. All the changes except those of procedure 
are effective as of January 1, 1924, although the act did not 
officially become law until June 2, 1924. In passing the 
Revenue Act of 1924, Congress desired to accomplish two 
ends—one to bring about reduction in tax rates, and the 
other, reduction in tax evasion. 


The tax reduction phase has been accomplished in many 
ways. The one feature that looms up as most important 
because of the immediacy of its effect and its general appli- 
cation, is that which entitles all individuals to a credit or 
refund of 25 per cent of their 1923 income taxes. Those 
taxpayers who paid their 1923 tax in full on March 15 last 
will get a refund of one-quarters of the tax without making 
any application for it. Those who paid on an installment 
basis and therefore paid only one-quarter of the tax on 
March 15 can pro rate the 25 per cent reduction over the 
future installments by cutting down the June 15 installment 
in half and the last two installments by one-quarter each. 

The foregoing provision is the only one affecting 1923 
returns. All the others have to do with the 1924 returns 
that will be filed in 1925. 


In this connection, the normal tax on individuals has 
been changed so that it is now two percent on the first 
$4,000 income, four per cent on the next $4,000, and six 
per cent on the balance. Under the preceding law, the 
normal tax rates were 4 per cent on the first $4,000 of 
income and 8 per cent on the balance. Taxpayers whose 
incomes come only in the normal tax brackets, therefore, 
are afforded a most substantial relief. 


The surtax rates have likewise been scaled down. Undcr 
the new law, incomes below $10,000 will not be subject to 
any surtax at all, whereas under the old law, only incomes 
below $6,000 were exempt from surtax. The surtax rates 
under the new law are graduated just as under the old law. 
However, under the new law, the rate graduates from ] 
per cent on incomes between $10,000 and $14,000 to a 
maximum of 40 per cent on incomes in excess of 
$500,000, whereas under the old law, the surtax rates 
ranged from 1 per cent on incomes between $6,000 and 
$10,000, to 50 per cent on incomes in excess of $200,000. 
In other words, almost every taxpayer will get the advan- 
tage of some tax reduction by the new law. 

Another tax reducing provision that is entirely new to 
the present law is the one which taxes so-called earned in- 
come at 25 per cent less than other income. Earned in- 
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come is defined in the law as wages, salaries, professional 
fees, and other amounts received as compensation for per- 
sonal services. In the case of a taxpayer engaged: in a 
trade or business, a reasonable allowance for compensation 
to himself may be made and regarded as earned income, 
but in an amount not to exceed 20 per cent of his share 
of the net profits of the business. In any event, the maxi- 
mum amount of income that may be considered as earned 
income is $10,000, and on the other hand, the first $5,000 
of income is in all cases regarded as earned income, whether 
it is in fact earned income or not. 

So much for the tax rates on individuals. The corpora- 
tion tax rates remain the same as under the old law, that 
is, 12% per cent of the net income. The capital stock tax 
on corporations is likewise contained. The Senate tried to 
eliminate the capital stock tax and to put through an un- 
distributed profits tax on corporations that would run as 
high as 40 per cent of the undistributed income, but this 
was defeated in joint conference. 

All the provisions thus far mentioned are of a tax re- 
duction nature. Several changes are made, however, 19 
increase the tax to be paid. One of the most conspicuous — 
of these items is the treatment of so-called capital losses 
under the new law. By a capital loss is meant a loss sus- 
tained in the sale of an asset that had been held for more 
than two years for investment or productive purposes. 
Under the old law, a gain from the sale of such an asset 
could be taxed at a minimum rate of 12% per cent, the 
theory behind the limitation being that the profit was not 
really earned in the year in which it was made, but rather 
accrued over a period of time, and also that economically 
there was no gain, but merely the realization of a change in 
price because of the reduced purchasing power of money. 
Losses, however, were permitted to be deducted in full. The 
new law applies the same theory to losses resulting from 
the sale of capital assets as the old law did to profits. Ac 
cordingly, it is now provided that a capital loss cannot re- 
duce the tax on the ordinary income by more than 12™% 
per cent of the loss. In other words, if a person has a 
regular income of $100,000 and a capital loss of $100,000, 
under the old law there would be no tax to pay. Under | 
the new law, however, the tax would first be computed on 
the $100,000 of ordinary income and the tax so arrived at 
reduced by $12,500, or 12% per cent of the $100,000 cap 
ital loss, as a rsult of which there would be a substantial : 
tax still to pay. This will affect considerably the tax bill 
of the business man who has some unfortunate investments 
and on which he wants to take his losses. 
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Several changes in the law have been made to gap the 
loopholes that existed in the old law, as a result of which 
large amounts of revenue were lost to the government. 
For instance, the reorganization section has been entirely 
rewritten, so that it now seems impossible for one corpora- 
tion to transform itself into another corporation in order 
to give the second corporation the right to use appreciated 
values for determining profits and losses or depreciation. 
That is something that the old law made possible. 

The only objection to the new provision is that it ap- 
plies retroactively to reorganizations that were made un- 
der the old law and thereby seriously affects corporations 
that at a considerable expense reorganized their affairs in 
good faith and in accordance with the provisions of the law 
existing at the time of the reorganization. Under the new 
law, corporations that reorganized after December 31, 
1917, must use as the cost of its assets for determining 
profit or loss on a sale, or for depreciation purposes, the 
cost to the corporation before the reorganization, in spite 
of the fact that the stockholders in the existing corporation 
may now be entirely different than-the stockholders of the 
old corporation. 

However, the new law does give relief where a reorgan- 
ization takes place by means of one corporation splitting 
up into two or more corporations. Under the old law, such 
a reorganization resulted in a taxable transaction to the 
stockholders of the original company. Under the present 
law, a transaction of this kind will impose no tax on tlie 
stockholders of the old corporation. 

An important change aimed at tax evasion is the “tight- 
ening up” of Section 220, the scetion of the law that has 
received so much publicity because of its ecceptance in the 
breach rather than in the observance. Under the old law. 
that section provided that where a corporation unreason- 
ably accumulated its profits for the purpose of preventing 
the imposition of a tax on a dividend that it might distrib- 
ute to its stockholders, a penalty was to be imposed of 25 
per cent of its net income, in addition to the regular in- 
come tax. This penalty was all right in theory but in fact 
it was meaningless, for most of the corporations that might 
have been held to come under Section 220 were the cor- 
porations created by wealthy individuals who transferred 
blocks of stocks and Liberty bonds, etc., to the incorpora- 
tion. As dividends on stocks and interest on Liberty bonds 
were not taxable to corporations, there was very little 
income on which to impose the penalty, and as a result, 
the entire purpose of the section was defeated. It is now 
provided that a penalty of 50 per cent, not 25 per cent, is to 
be imposed on such corporations, and that in computing 
net income for the purpose of the penalty, all income that 
is taxable in the hands of an individual, such as dividends, 
excess Liberty bond interest, etc., is to be considered. 
Furthermore, the section makes investment companies 
prima facie liable to the penalty. 

The sections of the law relating to trusts have been 
drastically changed, with a view towards eliminating the 
loopholes that existed in the old law. One of the outstand- 
ing changes in this connection is the provision which makes 


(Continued on page 27) 


April Sales at Retail Beat Last Year’s 
The Federal Reserve Agent at New York, in his report 


for last April which appeared in the June issue of the 
Monthly Review of Credit and Business Conditions, notes 
increases over April, 1923, in chain store, mail order, 
wholesale and department store sales. The review says: 

“Late Easter buying was probably largely responsible 
for an increase of 2.4 per cent in the sales of all types 
of chain stores in April, as compared with April a year 
ago, compared with a decrease of 2 per cent in March. 
There was also a large increase in the sales per store of 
shoe, candy, and ten cent stores, but sales per store of 
groceries and drugs declined. Allowing for seasonal vari- 
ation and price changes, this bank’s index of chain store 
trade was 3 per cent below the computed trend, compared 
with 4 per cent below in March.” 

Department store sales in this district for April were 
11 per cent larger than the year previous and for the 
months of March and April combined sales were 3 per 
cent larger. 

“The increase in April sales over a year ago was largest 
in wearing apparel, which is most affected by the date of 
Easter. Only in furniture and home furnishings did sales 
for March and April exceed those of a year previous. 

“Stocks of goods on hand May 1 were 5 per cent higher 
than a year previous for the fourth consecutive month. 
The average sale in April was $2.93, as compared with 
$2.58 in March and $2.87 in April, 1923. 

“Mail order sales were 10 per cent higher than a year 
ago, whereas in March they were 7 per cent lower. After 
allowing for the usual seasonal variation and_ price 
changes, mail order sales were above the computed trend 
for the first time since June, 1923.” 

The bank’s index for April of the sales of 163 whole- 
sale dealers in eleven principal lines was for the second 
month 3 per cent below normal, as determined by the 
trend of past years, but the April figure was still higher 
than for April, 1923. 


Production and Distribution Decline in West 

Declining tendencies in both production and distribu- 
tion of merchandise, the Reserve Bank of St. Louis states 
in its monthly report, “were indicated in a large majority 
of reports covering business conditions in this district dur- 
ing the past thirty days. The recession, however, was not 
attributed to any unfavorable change in fundamental con- 
ditions, but rather to further emphasis of the policy of 
ultra conservatism and caution which has obtained in many 
quarters during recent months. The demand for goods 
continues active and there has been no impairment in the 
general purchasing power of the public, but the disposition 
among consumers is to buy in quantities sufficient only to 
fill immediate needs. 

“An almost universal comment among wholesalers and 
jobbers is that in recent weeks the average size of orders is 
the smallest in years. In such lines as dry goods, boots and 
shoes, drugs and chemcals and hardware, where heretofore 
the practice has been to buy in large quantities, piecemeal 
purchasing is the rule, and more goods are being shipped: 
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by express and parcel post than ever before. 

“The slowing down in distribution and the marked ab- 
sence of forward buying were reflected in curtailed opera- 
tions on the part of manufacturers. Production of pig 
iron and steel for the country as a whole was smaller, and 
there was a decrease in the output of automobiles, coal, 
lumber, furniture and textiles. Generally iron and steel 
mills, foundries and machine shops in this district worked 
on reduced schedules. Commitments in the matter of raw 
material are along the same cautious lines as noted in fin- 
ished and semi-finished goods. Uncertainty relative to the 
demand for their products and price trends is causing 
manufacturers to hold off, and even where price conces- 
sions are offered, little interest is manifested in future re- 
quirements.” 


Indiana Merchants Convene June 17 

The annual convention of the Indiana Retail Dry Goods 
Association will be held in Indianapolis on June 17 and 
18. The directors have developed what they describe 
as a “brass tacks program, by businss, on business sub- 
jects, for business men.” 

Believing that the member get more out of a round- 
table discussion among themselves than out of any other 
kind of program, the directors will feature a Question 
Box, and the entire two-days’ session will be given over 
to such discussions, except that there will be three or four 
addresses by men conversant with the dry goods and 
ready-to-wear trade. There will also be addresses at the 
banquet, which will take place at the Hotel Lincoln on the 
evening of the 17th. 

Because of the practical nature of the program it is 
expected that the sessions will have an unusually large 
attendance of merchants. 


Glassware Exports 

Domestic exports of glassware for the month of March 
show an increase of $20,336 in plain table glassware, com- 
pared with the figures for February. Exports of cut and 
engraved table glassware also increased $2,290, outgoing 
shipments of lamp chimneys and globes increased $14,- 
220. Lamps and other illuminating devices registered an 
increase of $13,665. Export figures for March, pub- 
lished by the Department of Commerce follow: 


Lamps and 

other 

Table and Lamp illumi- 

other chimney nating 

Table glassware, and devices 

glassware, cut or lantern chiefly 

plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 
Belgium) See — _ 687 = 
Denmark. yes 272 _ — = 
France’ Smeewesnens 30 _— —_ - 
Germany aceon — — _- 27 
Netherlands erecr. 450 — _- = 
aEENIER sonetceod 66 —— _ — 
Wavsktndl  soagsane- 41,607 659 764 3,482 
SraowFhtl  soosuccac 1,324 ~ _ — 
Ganada: 222 028 25,683 4,803 8,474 4,917 
British Honduras. . 36 5 247 == 
Gostamhicamnrere 170 — 96 29 
Gdatemalamennene: 1,068 233 90 44 
Monduras =). sess 332 139 50 = 


Nitdractia (acess 524 56 128 — 
IBAniatna mek ye aces 1,319 — 224 66 
Salvador steer 1. 165 ae = =: 
IMGXICOM wa ceee ane < 9,129 826 5,376 1,156 
Miquelon & St. Pierre — — 56 — 
Newfound. & Lab. 227 162 2,861 — 
Bermuda series <<. 356 33 126 12 
iBarbadosmmerye cate 68 — — 56 
amaica@aem min 79 — 17 760 
Trinidad & Tobago 484 — — _ 
O. Brit. West Ind. 388 — 78 153 
Gibagerie: snes 19,716 318 2,849 1,263 
Dominican Rep. .. 396 — 169 174 
Dutch W. Indies.. 90 7 10 32 
ET cuItiMerepeterat ess oe cis 359 — 314 88 
Virgin Is. of U. S. 22 tes 21 — 
ENT Cen titi meres ects 455 543 1,690 19 
Bolingaamenerie cin 2,072 — — = 
B raizdll apenas 190 95 121 396 
Chile a wee. 108 — — — 
olombiaeee ae 1,033 — 139 44 
ECuad Of mtoeene — — 943 — 
British Guiana ... tai — —— = 
IREREVEERY  anmgenc 56 —- — — 
UEXETE bie Ao Bintan Ppt avail == 331 440 
IOMBIATERY coocanane 200 30 — 266 
Venezuela ........ 2,187 = 118 93 
British India ..... — — 5,866 4,563 
Cevlonm ee. cece — — — 414 
Straits Settlements = — 38 53 
Clinawy. Sere ee 2,441 783 25 533 
Java and Madura.. 100 — — 47 
ong kone mene ane 126 — — — 
Hapan., .Acme sce mete 169 918 — 26 
Palestine & Syria.. — — 21 — 
Philippine Islands. . 4,150 14 70 13 
INCQSPIUNEY, “a cooaucse 8,437 495 2,912 188 
British Oceania ... — — 2 44 
New Zealand ..... 3,992 = 429 — 
Other Oceania .... — = = 14 
Belgian Kongo .... — = — 230 
Br. West Africa .. — — BBY — 
Br. South Africa.. 29 103 227 167 
Bre Bast Atricayes 100 — 307 29 
oviptaeen mene — — 208 70 
O. French Africa. . —_— — 31 _— 
IEIDe Gia me etree 15 — — — 
Madasascatm ern er — — — 17 
Portugese E. Africa —— — 219 — 
Other Port. Africa — = — 180 

BP Ota aaee.cetacees 132,568 10,222 36,867 20,105 


Grand Stores Sales Hit Record for May 
The F. & W. Grand 5-10-25 Cent Stores, Inc., reported 
sales for May of $463,356, a new high record for any 
similar month in the company’s history and an increase of 
$102,940, or 28.5 per cent over the corresponding month 
of 1923. For the five months ended May 31, last, the 


company’s sales amounted to $2,305,920, a gain of $545,- 
474, or 31 per cent. 


Chain Store Sales Increase 

F. W. Woolworth & Company report sales for April 
of $17,257,409, as compared with $13,934,851 for April, 
1923, an increase of 23.84 per cent. Sales for the first 
four months of 1924 are shown as $58,728,648, against 
$51,997,825, a gain of 12.94 per cent. 

The S. S. Kresge Company reports April sales of $7,- 
369,780, as compared with $5,861,797 for April, 1923, an 
increase of 25.72 per cent. Sales for the four-month pe- 
riod are shown as $25,720,669, against $22,756,759 in the 
first four months of 1923, an increase of 13.04 per cent. 


(Continued on page 20) 
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NNOUNCEMENT has been made of the resigna- 
tion, to take effect July 15th, of Charles Hansen, 
one of the trades well known buyers, from his 
position as buyer of housefurnishings and toys for the 
Pettis D. G. Co., Indianapolis. Mr. Hansen has accepted 
a place as buyer of china, housefurnishings and toys for 


‘Taylor & Son, Cleveland, which he will assume immedi- 
ately upon leaving the Pettis firm. 


Wm. Green, manager of Sherwood Bros. Co., pottery, 
New Brighton, Pa., was in town the latter part of last 
week closing negotiations with Frederick Skelton, who has 
taken the concerns line for representation in the New 
York market. The factory make a full line of stoneware. 


Frank W. Merry, president and general manager of 
the Indiana Glass Co., Dunkirk, Ind., spent the latter part 
of last week in New York, conferring with the factory’s 
New York agents the Horace C. Gray Co. 


Samuel Fischer, sales manager for the Paden City 
Glass Mfg. Co., Paden City, W. Va., and son of the presi- 
dent of the concern David Fischer, arrived in New York 
on Wednesday, to consult with the concerns local repre- 
sentative D. King Irwin. He expects to spend several 
days in town before returning to the factory. 


Howard C. Jenkins, sales manager for the D. C. Jen- 
kins Glass Co., Kokomo, Ind., was a visitor in New York 
for several days last week conferring with Thos. G. Jones, 
the factory’s New York agent. 


J. Meredith Miller of Maddock & Miller, Inc., is a 
passenger aboard the Baltic, due to arrive in New York 
June 14th. Mr. Miller has been in Europe for three 
months, on a visit to the English factories represented in 
this country by his firm. 


Ernest W. Schulz with Herman C. Kupper, Inc., re- 
turned Wednesday from a trip over his territory in the 
South. Arthur G. Renz another member of the Kupper 
sales staff, also returned on Tuesday after covering terri- 
tory in the middle west and west as far as Omaha. 


R. Kondo, formerly connected with the Japanese im- 
porting concern the Taiyo Trading Co., for seventeen 
years at the Chicago and New York offices, and who left 
here three years ago, when he was transferred to the Japan 
office at Kobe, has again returned to this country to asso- 
ciate himself with the New York office. 


June Golf Tournament 

The June Golf tournament of the Pottery, Glass & 
Brass Golf Association will be held at the Westchester 
3iltmore Club, Rye, N. Y., on Tuesday, June 17th. 

The morning play will be on the South course and the 
afternoon play on the West course. 

N.Y.N.H. & H. trains leave Grand Central Station, 
lower level 7:30 A. M., arriving at Rye 8:26. Lower 
level 9:10 A. M., arrives at Rye 10:05, daylight saving 
time 

Those intending to be present should at once notify the 
Secretary, L. S. Owen, 126 Fifth Ave. 


Gillinder & Sons in New Quarters 

After several years at 224 Fifth Ave., Gillinder & Sons, 
Tacony, Philadelphia, Pa., have removed their local office 
and salesroom to 220 Fifth Ave., where they occupy ex- 
tremely attractive quarters on the eighth floor of the build- 
ing, in rooms 807 and 808. 

The concerns New York Manager, Paul L. Zoellner, 
has used excellent taste in fitting the place up, giving the 
rooms an air of dignity and refinement that is most pleas- 
ing and making a very effective background for the dis- 
play of the concerns lines. 

The entrance room is devoted to the display of illumi- 
nating glassware samples which are shown on mahogany 
center tables and wall fixtures. Here are also located the 
desks of Mr. Zoellner and his assistant. In the adjoining 
room are shown the gift shop and specialty glassware 
lines made by the factory. Here the color scheme is 
French gray. Casement curtains and handsome rugs add 
to the attractiveness of the place. 


OBITUARY 
Hugh Hardy Dignam 


After a long illness, Hugh Hardy Dignam, best known 
in the trade through his long connection with Fred’k 
Loeser & Co., Brooklyn, as assistant to George Anthony 
and later his successor Lee Moses, died at his home in 
Brooklyn on Monday, June 9th. About four years ago 
Mr. Dignam suffered a slight stroke of paralysis and had 
been in declining health since, a final stroke about a week 
ago, having been the cause of his passing. He recovered 
sufficiently after the first stroke to return to business, but 
a year ago had to give up completely. Mr. Dignam was 
born at London, Canada, sixty-two years ago. He had 
practically been brought up in the china and glassware 
business, having started his career as a young man with 
a crockery firm in Toronto, now out of business. He was 
later with Ovington’s store in Chicago and other concerns 
in the middle west before coming to New York in the late 
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eighties, where he was connected with the china depart- 
ment of the H. Batterman Co., Brooklyn before accept- 
ing the position as assistant buyer under George Anthony 
with Frederick Loeser & Co., in 1900. Mr. Dignam was 
a man of sterling worth and had many warm friends in 
the trade who appreciated the fine traits of character he 
possessed. Besides his widow he leaves one daughter and 
one brother who is engaged in the coal business in Canada. 
Funeral services were held at the Fairchild Chapel, Brook- 
lyn, on Wednesday aftenoon. 


Buyers in New York 
JUNE 6TH, 1924 
W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 


A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 


JuNeE 97H, 1924 


J. S. Martin, china, Jordan Marsh Co., Boston, Mass., 432 4th 
Ave. 

H. S. Forbes, toys, Newcastle D. G. Co., Newcastle, Pa., 366 
5th Ave. (John H. Mustard). 

E. H. Zeller, foreign toys, Wm. Koch Imp. Co., Baltimore, Md., 
Imperial. 

June 10TH, 1924 

L. F. Whitmore, housefurnishings and toys, James McLean & 
Sons, York, Pa., 432 4th Ave. (D. G. Union). 

J. L. Wagner, toys, J. N. Adam & Co., Buffalo, N. Y., 16 West 
39th St. 

D. Ballentine, glassware, J. L. Hudson Co., Detroit, Mich., 
225 5th Ave. (Retail Research Assn.). 


June 11rH, 1924 
M. D. Bram, housefurnishings and toys, Bernheimer’s, Balti- 
more, Md., 1261 Broadway (S. Solomon). 


Gives Bells to French Church in Memory of 
Son 


In the parish church of Thiaucourt, in eastern France, 
rear the American national cemetery, F. S. Cunningham, 
president of Butler Brothers, with Mrs. Butler and a few 
other Americans, will dedicate on our own Memorial Day, 
May 30, a set of three finely wrought bells as a memorial 
to Captain Oliver Baty Cunningham, son of Mr. and Mrs. 
Cunningham, who paid the supreme sacrifice on Sept. 17, 
1918, while serving with the 15th Field Artillery. The 
chimes thus donated will be a welcome gift to the people of 
Thiaucourt, as in common with many other parishes, the 
bells which had previously called the inhabitants to wor- 
ship or to prayer, and had served in place of watches or 
clocks for many, had been carried off by the German in- 
vaders during the war. 

On a wall of the church there has been placed a tablet in 
memory of Captain Cunningham. 


Mississippi Merchants Meet June 16 

The annual convention of the Mississippi Merchants’ 
Association will be held at Biloxi on June 16. Several 
speakers of national reputation will be on the program. 
A round of entertainment will be provided by the people 
of Biloxi, including golf, yachting, etc. Inasmuch as all 
sections of the State are represented in the association, 
a large attendance seems to be assured. 

(Continued on page 26) 
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Merchandising News from the Stores 


Sales Notes which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By BeatricE MILLER WISNER 


PUTT HVELTUPOH TU LULUGLLUL LLL LOLLULE COLO 


4 X HE June sale of Glassware, R. H. Macy & Co., 

glassware dept., basement, buyer, W. G. Brown- 

ing, is distinctive in exceptional offerings with a 
special collection of seasonable items, including, Light 
Cut Water Sets at $1.49, Sandwich Trays, $1.49; Cheese 
and Cracker Sets, 79 cents; very beautiful plain glass 
vases, in unique shapes, some with fluted tops, at 49 
cents; Sundae Sets, fluted effect, at 98 cents; Crystal 
Crackled Iced Tea Sets, $2.74; Bud Vases, 49 cents; Iri- 
descent Table Glasses, 39 cents each; large beautiful Cut 
Flower Vase, at $2.97; Table Aquariums, $1.49; Con- 
sole Sets, candlesticks and bowl, complete, at 89 cents; 
Gold Banded Iced Tea Sets, $5.94; six glasses and cov- 
ered pitcher, Colored Salad Plates, 64 cents. These re- 
late some of the enticing objects at remarkable modest 
prices, which are attracting a host of visitors to the June 
glassware sale. 


Lamp Assortment at Lord & Taylor’s 

An assortment of unique lamps, exclusively designed for 
Lord & Taylor, in the lamp department, Miss Duval, buyer, 
mark a special sale of styles. Floor lamps, of hand-carved 
wood, finished bronze with touches of gold on the base 
and shaft, with lovely Empire shade of plaited Georgette, 
edged with a pecot ruching and deep silk fringe at $39.50 
show a remarkable lamp complete at a popular price. 
These come in a choice of colors; dainty little Bedside 
lamps of Japanese pottery in blue, yellow, rose lavender 
or black, with decorated parchment shade in harmonious 
tones and patterns, at $6.75 make especially attractive 
bridal tokens in pronounced and effective colorful effects, 
these add a desirable choice for the coming season’s gifts. 


Fine Earthenware at Gimbel’s 

An important display of Copeland’s “Chelsea” Pattern, 
Wedgewood & Co.’s “Louvre” Gimbel Brothers, china de- 
partment, Lee Schoenthal, buyer, shows plates in lovely 
floral and conventional design borders from Josiah Spode’s 
original molds and copper plates. Dinner plates 30, 40, 
50 and 75 cents, other plates priced according to size, meat 
dishes 95 cents to $4.50, fruit saucers 15 cents to 35 cents 
are some of the special values of this sale. A new set, 
“Lomorna,” of 104 piece, by an English maker, priced at 
$49.50, gracefully shaped pieces, attractive design in cen- 
ter, with fine blue band border is another appealing offer- 
ing in the china department, fifth floor. 


Lamps and Shades at Hearn’s 
Novel lamps and shades at Hearn’s special sale, exhih- 
ited some outstanding attractive features. Floor lamps in 
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blue and silver or mulberry and gold polychrome effects, 
round or oval de luxe cloth shades, various colors, at the 
special price of $11.95; Bridge lamps, gold bases, with 
silk shades in rose, gold or blue, for $9.95; Junior floor 
lamps, gold bases, with rose, gold or blue shades, at $15.95. 
These are all modestly priced for the excellency of the 
lamps and shades, fashioned to harmonize with any in- 
terior fitting or decoration, an interesting collection weil 
suited to the modern home. 


Electric Utilities at A. & S. 

In the Housefurnishing section, lower floor, Abraham 
& Straus, F. Curry, buyer, some specialties are being of- 
fered, including Waffle Irons at $7.75, reversible Electric 
Toasters, complete with cord and plug, at $3.98, Red 
Top Electric Stoves, 2 burners, for broiling, boiling or 
frying, $6.85; Electric Irons with stand, 6 lbs., guaran- 
teed element, $2.98, make up a splendid assortment of 
popular items at modest prices. 


Ovington’s Feature Many Things 

The main floor of Ovington’s, the Gift House of Fifth 
Avenue, has a most delightful assemblage of colorful ta- 
bles, displaying Venetian glass objects in lovely pigeon 
red, and robin-egg blue. Some of the vases have entwin- 
ing flowers and leaves making a most seasonable bridal 
gift. Domestic light green glassware occupy on the center 
tables, including an assortment of desirable items for 
springtime gifts, console sets, flower stands, plates, and 
numerous smaller items complete this attractive display. 
The windows on 39th Street, are devoted to an elaborate 
showing of Refreshment Sets in bewitching colors, Green 
with amber handles, gold encrusted borders, yellow, blue, 
and white crackled are attractively set in contrasting coler 
wicker trays, of blue, green, orange, etc. These have six 
tumblers and spoons, with covered pitcher to the set. 


Chain Store Sales Increase 
(Continued from page 16) 

The McCrory Stores Corporation’s gross sales for April 
totaled $2,086,310, against $1,465,481 in the same month 
in 1923, an increase of 42.3 per cent. Gross sales of 
$6,887,822 are reported for the first four months of 1924 
as compared with $5,721,629 in the same period of 1923, 
an increase of 20.3 per cent. 

The F. & W. Grand 5-10-25-Cent Stores, Inc., reports 
gross sales of $553,106 for April, against $360,138 for the 
same month last year, an increase of 53.5 per cent. Gross 
sales for the first four months of 1924 aggregate $1,841,- 
564, against $1,400,030 in the corresponding period of 
1923, an increase of 31.5 per cent. 
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TOCKS in the warehouses of the generalware pot- 

teries are not excessive, and the rule of the manu- 

facturers has been to hew to the line and work on 
orders. At no time for some years has there been any 
tendency on the part of the plant owners to “stock up” 
as was the case of old. Nothing of the kind has been 
done since the war period. It was also declared in the 
district this week that stocks in the hands of the distrib- 
utors are only nominal, and that the buyers during the 
last few months have been ordering only merchandise for 
immediate requirement. This situation means that in due 
course of time the generalware plants will again experience 
the usual fall rush of business. There has been some 
inquiry already relative to fall merchandise, and not a 
small amount of such business is now on file in a number 
of the larger plants. Many specifications placed in Janu- 
ary bear the date of September and October shipping, 
and work on this class of decorated ware will begin be- 
fore that time. With an improvement in the weather, 
manufacturers contend will come an improvement in re- 
tail demand, and that this will soon be reflected in new 
factory orders. 


The Cartwright Pottery Co.’s plant, which has been 
idle for several weeks, during which period a number of 
minor improvements and repairs were made to the prop- 
erty, resumed operations Monday. The plant will con- 
tinue operations throughout the summer season. 


Shipment of equipment for the new aluminum plant 
which Oliver H. Sebring, of the French China Co., 
Sebring, O., proposes to establish in Sebring is now on 
the way from Sheboygan, Wis. Mr. Sebring recently 
purchased the business and equipment of the Sheboygan 
Aluminum Co., the machinery costing alone $35,000. 
There will be 41 lathes, buffers and presses in opration in 
the new plant when all equipment is erected and ready for 
operation. All unfinished ware in the Sheboygan plant 
is also being removed to Sebring. 


Walter Browning, buyer of dinnerware for the R. H. 
Macy store, New York, has finished his work in this 
district, and returned to the east. 


Thomas H. Darrah, commercial manager of the Cart- 
right pottery here, entered the East Liverpool City Hos- 
pital last Thursday, where he suffered an operation for 
an ailment that has been causing him considerable trou- 
ble for a number of years. His condition is such that his 
early removal from the institution is very probable. 


Five bushel baskets of first class mail were sent out 
of the office of the Saxon China Co., at Sebring, Thurs- 
day of last week, the volume being the largest ever for- 
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warded by a Sebring pottery in a single day since the 
first pottery there began operation. 


Joseph M. Wells, general manager of the new No. 6 
plant of the Homer Laughlin China Co., Newell, W. Va., 
late last week won two matches in the elimination rounds 
of the annual invitation tournament at the Allegheny 
Country Club, Sewickley Heights, near Pittsburgh, Pa., 
and was advanced to the semi finals. Mr. Wells played 
a brand of golf that compelled critics to stamp him one 
of the leading amateur performers of the United States. 


3v a new arrangement just perfected, it is now possible 
for buyers of dinnerware in the southwest district to 
take advantage of the carlot rate tariff from East Liver- 
pool to St. Louis, from which point shipments over 
proper routes to destination and taking the less than 
carload rate from St. Louis. Loading of such cars is 
now under the direction of Garfield Moffat of this city, 
although similar loading to Chicago and several other 
points has been in vogue for some months. The saving 
in freight rates to buyers in a twelve-month period amoun!s 
to no small sum, while the expense of supervision at the 
point of origin and at transfer points is very nominal. 
The danger of lost freight in transit is practically elimi- 
nated by this system, which has the approval of every 
manufacturer in the district. 


Now that the new No. 4 plant of the W. S. George 
Pottery Co., East Palestine, O., has been placed on an 
active production basis, this firm has’ now under its con- 
trol 44 kilns, the largest number of kilns controlled by 
any single pottery concern in the United States outside 
of the Homer Laughlin China Co. The clay shop in this 
new plant which started operation last week did not sui- 
fer a “hitch” in any detail. 
within a few days. 


The bisque kilns will be fired 


The annual convention of the National Brotherhood 
of Operative Potters will open at Atlantic City, July 3. 
Those from this district who will sit in the convention will 
leave East Liverpool July 2. All delegates have been 
elected, and the various proposition the convention will 
refer to the committee on resolutions, have been listed 
and presented to all local unions. 


Announcement has been made of the marriage of Floyd 
Deeds, in charge of the research department of the Ed- 
win M. Knowles China Co., Newell and Chester, W. Va., 
and Miss Leone Griffin, late of Kittanning, Pa. 


There will be no general suspension of operation in this 
pottery district this summer, although the usual Fourth 
of July period will be used by some manufacturers to 

(Continued on page 26) 
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GLASS FACTORY ACTIVITIES | BS 


AND PITTSBURGH NEWS 


HERE has been little if any change in the condition 

of the glass market during the last week, so far 

as demand is concerned, the volume of business 
being received indicating to sales managers that smail 
quantities are still the rule with the trade instead of heavy 
volume. This situation is expected to remain unchanged 
during the next two months, so far as the demand for the 
general line is concerned. There is a very fair volume of 
business being placed with the flint glass manufacturers 
for the usual staples, while the novelty and specialty lines 
are only in seasonable request. As to the latter offerings, 
this is what the manufacturers have anticipated with the 
approach of the summer season. Production of the vari- 
ous plants is in keeping with the season, with the selling 
market firm at prevailing lists. There has been a notice- 
able increase during the last ten days, it is reported, in 
the increased number of orders for merchandise, but, 
instead of carlot buying it 1s a case of packages. 

The plant of the North Wheeling (W. Va.) Bottie 
‘Co. has ben taken over by a number of Wheeling busi- 
ness men, and as soon as the factory can be prepared for 
operation production will begin on a line of electric glass- 
ware, water sets, novelties and a general line of staples. 
The sales department will be under the management oi 
Thomas J. Straight, president of the Wheeling Art Metal 
Co., who is also president of the glass corporation, whicu 
will be known as the Wheeling Glass Manufacturing Co. 
Plant management will be in charge of Allie J. Rowing, 
while David Baird, formerly with the Eagle Glass & Mfg. 
Co., wellsburg, W. Va., will be in charge of the commer- 
cial department. The plant has been idle for over a year, 
and as the new interests will manufacture lighting glass- 
ware, it will be the second plant in the immediate Wheeling 
territory in this line of production. 

There has been a general advance in the volume pro- 
duction at the new plant of the Hocking Glass Co., Lan- 
caster, O. It will be but a few days until this new shop 
will be just as active in the factory end as before the 
recent fire. 

An excellent demand is said to prevail for the new 
console set line of the Co-Operative Flint Glass Co., 
Beaver Falls, Pa., according to William A. Reaper, who 
first displayed the line here last January. The combina- 
tion flower holder, to be had in various colors, and the 
only one of its kind so far designed, has been in rapid 
movement throughout the spring season. 


Following an extended business trip through the mid- 
dle west, S. C. Scroggins, of the Fostoria Glass Co., 
Moundsville, W. Va., has returned to his desk. 
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Manufacturers of fruit containers reported a steady 
demand this week for this general line. Department store 
buyers have been more or less active in anticipating fu- 
ture requirements, although many of these interests have 
placed their specifications, and some of the merchandise 
has been delivered. It has been said, however, that some 
buyers of this line have been “feeling their way,” and 
that only orders for moderate lots were placed when the 
buying season opened for this line. These same buyers 
have been keeping a normal supply of long neck pateut 
stop bottles on hand, and it is believed that the requests 
for this line this season will be as brisk as heretofore. 


Soda fountain requisits are moving in very good vol- 
ume, so it is reported in this market. Such distributing 
agencies as the wholesale drug and the wholesale confec- 
tionery trade have been buying in liberal lots, although 
the season for the use of this line has been rather back- 
ward on account of the weather. Soda tumblers have 


been in steady demand, about equal to former seasons. 


The complete line of the Economy Glass Co., Mor- 
gantown, W. Va., is now being displayed in the permanent 
sample rooms of the George West Sales offices here, it 
being the first time this factory has had its line opened 
in the Pittsburgh market other than during the January 
buying season. The display is attractively arranged, and 
every addition the factory makes to the line is now to be 
included in the Pittsburgh display. 


The new portable line of the Pittsburgh Lamp, Brass 
& Glass Co., has proved to be one of the most popular 
ever presented the trade, according to Robert G. West, in 
charge of the city sample rooms of this company. The 
company has just issued a new catalogue containing illus- 
trations of every number, which is to be had upon request. 
The Junior and Bridge lamp line is also in rather active 
demand, in fact the sale of these offerings this season ex- 
ceeding the demand of former years. 


OBITUARY 
George G. Oliver 


Following a brief illness, about four weeks, George CG. 
Oliver, vice president and general manager of the Hazel 
Atlas Glass Co., Wheeling, W. Va., died at his home there 
late last week. Mr. Oliver was born on a farm near Con- 
neautville, Pa., and was a graduate of W. & J. College 
at Washington, Pa. For a time he was manager of the 
Clarksburg, W. Va., plant of this company. His advance- 
ment with the company was rapid from the beginning. 


By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 
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LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


held here last week, were A. H. Boardman and 

H. C. Foss, of the export department of the 
American Brass Company, Waterbury, Ct.; Alfred B. 
Edes, manager of the foreign trade department of the 
Ohio Brass Company; J. A. Holton, treasurer of the 
Chatbrand Co., importers of novelties and specialties, 
Boston; Austin W. Jones, of the Aluminum Goods Manu- 
facturing Co., New York City; Hans A. Laaby, manager 
of Carbone, Inc., importers of pottery, glass and furni- 
ture, Boston; R. Mitton, vice president of Jordan Marsh 
Co.; Peter Moora, divisional export manager of the Pitts- 
burg Plate Glass Co., paints, varnishes, enamels; A. B. 
Paxton, vice president of the Hazel-Atlas Glass Co., 
Wheeling, W. Va.; Henry J. Skipp, export manager of 
Montgomery, Ward & Co., of Chicago, and Felix Voren- 
berg, president of Gilchrist & Co., Boston. 


A MONG those at the Foreign Trade Ccnvention, 


While at Young’s Hotel last week Harry P. Muirheid 
with the Sebring Pottery, Sebring, O., 
wonderfully interesting and attractive designs in dinner- 
ware and tea sets in the concern’s beautiful ivory porce- 
lain. Mr. Muirheid is president of the Coolidge Clubs 
of America, and expects to attend the Republican Con- 
vention at Cleveland this week. 


displayed some 


H. Bigart, of L. D. Bloch & Co., after displaying his 
samples at Young’s last week, returned to New York this 
week stopping at Hartford, New Haven and Bridgeport, 
enroute. 


M. A. Van Nostrand, with Rowland & Marcellus, dis- 
‘played his line at Young’s Hotel last week. 


Thomas E. Stetson, president of Louis Wolf & Co., 
was entertainer-in-chief at the English High School Class 
of °73 banquet last Saturday night. The grads made a 
‘trip to the Wayside Inn for lunch and returned by Lexing- 
ton and Concord and Lexington for a dinner at Young's 


Hotel. 


Boston is looking forward to the Elks’ convention the 
first week in July and the meeting of the G. A. R. the 
second week of August. 


Artaur S. Boynton has been made president of the 
Morandi-Proctor Co., of 86 Washington St., Boston, suc- 
ceeding Ernest L. Morandi, who recently passed away 
at his home in Riverbank Court Hotel. Mr, Boynton has 
been associated with the business and Mr. Morandi for 
29 years, the latter at that time being department manager 
for the Smith & Anthony Co. 


Jones, McDuffee & Stratton Sales Force Get 
Together for Conference 


The wholesale sales force representing the Jones, Mc- 
Duffee & Stratton Corp., congregated in Boston on Fri- 
day, May 23rd, for their semi-annual conference, and for 
the preparation of their sample lines for the Summer and 
Fall campaigns. 

This meeting is not altogether for the purpose of simply 
plugging, but it gives the boys a chance to renew acquaint- 
ances and exchange ideas and experiences, for the present 
executives believe in the old adage, “All work and no play 
makes Jack a dull boy.” 


Sunday, May 25th, was devoted to pleasure. The 
party, consisting of Messrs. Gilman, president; Dixon, 
vice-president and general manager; Carr, treasurer; Nel- 
son and Childs, directors; Snyder, sales manager; Leech, 
retail manager; Wellington, Barnard, Becker, Chenoweth, 
Keating, Johnson, Olsen, road representatives; Norcross, 
Saunders, Wolfe, Torbert, Toomey, Cass, hotel depart- 
ment; Lewis; Jenner, city salesmen, and Connelly, Lusk, 
Sansom, inside salesmen, motored to Marion, on Cape 
Cod, and, after partaking of luncheon at Tabor Academy, 
boarded a two-masted schooner, sailed down Buzzard’s 
Bay about five miles, where a typical Cape Cod Clambake, 
consisting of clams, lobster, fish, sausages, onion, pota- 
toes, and all other trimmings, took care of the hungry 
bunch. pe 


After this feast there was a ball game and a wonderful 
sail back to Marion and a beautiful moonlight auto ride 
back to Boston. The session wound up on Thursday 
evening with a dinner at the City Club of Boston. 


Big Store President Heads Boston Business 
Bureau 

George W. Mitton, president of the Jordan-Marsh Co., 
was elected vice-president of the Boston Better Business 
Commission at its recent annual meeting. The merchandise 
advisory committee includes Louis E. Kirstein, vice-presi- 
dent of the Wm. Filene’s Sons Co.; John Shepard, Jr., 
president of the Shepard Stores; James F. Leary, vice- 
president of the Houghton & Dutton Co., and P. A. O’Con- 
nell, vice-president of the E. T. Slattery Co. E. J. Frost, 
vice-president of the Wm. Filene’s Sons Co., was elected 
to the finance committee. Edward L. Greene was re- 
elected manager of the commission. 
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CHICAGO OFFICE 


CLARK 
SOUTH 
STREET 


HINA, glass, housefurnishings and lamps were 

selling more freely last week along State Street 

and in the outlying retail stores than they have 
for several weeks past. A marked improvement is re- 
ported from many quarters, indicating a better retail situ- 
ation throughout the trade. Wholesalers and manufactur- 
ers agents, however, report that their sales to retailers 
have been light during the past week. This condition of 
light buying is expected to be continued through the 
month of June. Many of the larger stores take semi- 
annual inventory about July 1, and following this work 
they place orders for new merchandise. Some important 
buying events in Chicago are slated for this summer. 
The Annual Furniture Market will be held from June 
23rd to July 23rd and the annual exhibit or Gifts, Art 
Wares and Novelties will be held at the Sherman Hotel 
August 3 to 10. Both of these events will doubtless 
bring many department and general store buyers to the 
city as well as furniture and Gift Store proprietors. 


Chicago Glass, Pottery, Lamps and Housefurnishings 
Association at a special meeting held on Thursday of last 
week gave consideration to the holding of the Fifth 
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While in Chicago Visit the 


Stetson China Company s 
NEW PLANT 


at 


| 1751 West 74th Street 
CHICAGO, ILL. 


Phone Vincennes 7636 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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312 THE CHICAGO MARKET 


J. H. SMytHeE, REPRESENTATIVE 


Chicago Exhibit next February at the American Furni- 
ture Mart Building. The American Furniture Mart offi- 
cials have submitted an attractive proposition to the asso- 
ciation and indicated their desire to house the big Chicago 
“Glass Show” in their building next February. This 
arrangement is considered by many to be far more at- 
tractive than holding the exhibit at the Congress Hotel 
as heretofore. The Mart Building in itself will be a 
drawing card for it is not only the largest exposition 
building in the world but it is the last word in architec- 
ture and has been planned as a building for the conveni- 
ence of buyers in quest of merchandise. Members of 
the association will inspect the big mart on Tuesday of 
this week. Mutual insurance for members of the Chicago 
association was another matter discussed at length. The 
insurance committee, consisting of Ira A. Jones, Walter 
Minnemeyer and John Bowman were instructed to inyite 
John Ling to attend their next. meeting with proposals 
for a group insurance plan through an old line company. 
The committee will report to the association at a later 
meeting. 


The Gearon Co., manufacturers of lamps and lamp 
shades has bought the business of Maxine, Inc., and will 
continue to make the popular Maxine brands of tailor 
made shades. The Gearon Co. will open a Buffalo office 
and sales room about July 1 under the management of 
J. A. Reading. Complete stock of the Gearon numbers 
will be maintained in Buffalo and orders will be filled 
from the floor in the branch house as well as in the main 
office at Chicago. 


M. R. Lewis, for some time past sales and advertising 
manager of the Art Lamp Manufacturing Co., resigned 
on June 1 to become sales and advertising manager for 
the Eagle-Wabash Corporation, manufacturers of lamps 
and shades. 


William J. Haertel, formerly salesman for a Chicago 
importing company dealing in oriental merchandise has 
established an importing business of his own with head- 
quarters at 39 E. Ontario Street, corner of Michigan Ave. 
Mr. Haertel’s new company has already received samples 
of Venetian Glassware and is also selling an interesting 
line of crystal ware in copper wheel decorated patterns. 
A complete line of oriental art goods will be imported by 
this concern in the near future according to present plans. 


The Albright China Co. through their main sales offices 
in the Palmer House, Chicago, have just issued a new 
catalogue showing the latest shapes and decorations iff 
their high grade line of dinnerware made at Carrollton, 
and Scio, O. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; American Bisque Co.; 
Rockford Peerless Furn Co.; F. S. 
Lowry Pottery Co., Inc.; Buffalo 
Manufacturing Co.; Eureka Tum- 
bler Company; Ebenezer Cut Glass 
Co., Maryland Glass Co.; Mercer 
Pottery Co.; Ash Cabinet Co.; 
Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca., 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 
ROSENBERG & LURIE 
178 W.¥Jackson Blvd. 
Phone Wabash 6589 


4 


i} 


READY TO SERVE 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W,. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TOSEBG 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash &60 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
F. TT, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR. FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS gg 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co, Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave, Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGaH Gtass Co. 
Co-OpERATIVE Fiint Grass Co. 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


Twenty-six 


CROCKERY AND GLASS JOURNAL 


June 12, 1924 


We Nee. ee DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ASSISTANT BUYER 

WANTED AN ASSISTANT SBUYER IN OUR CHINA 
AND GLASSWARE DEPARTMENTS. MUST’ BE THOR- 
OUGHLY EXPERIENCED IN DEPARTMENT STORE 
WORK. ALL COMMUNICATIONS TREATED CONFI- 
DENTIAL.” CALL IN PERSONS OR] ADDRESS MR... 
VAN BAALEN, LIT BROTHERS BUREAU OF EMPLOY- 
MENT, PHILADELPHIA, PA. 


NE OF THE OLDEST ESTABLISH E DE GLASS, FAC. 
TORIES making a complete line of fine blown stemware, 
tumblers, and fancy ware, decorated, encrusted, cut, etched, en- 
graved as well as plain in crystal and colors, has openings for 
traveling representatives on a strictly commission basis. Only < 
change in sales policy which will result in materially increased pro- 
duction and volume and which insures large sales for an additional 
organization, makes it possible to consider new representation. 
Only those desiring a permanent connection and who possess an 
established clientele will be considered as this is an unusual op- 
portunity. Address Box 432, care CRocKERY AND GLASS JOURNAL. 


Sc 


REPRESENTATIVES WANTED 


ANTED—New York representative for the foremost line 

of lustre creations and decorations on porcelain in the coun- 
try. Prefer man who travels Eastern States with New York as 
headquarters. This is a quality line already well known with 
established trade. Address reply Box 431, care CrocKERY AND 
LASS JOURNAL. 


Co 


FOR SALE 


OR SALE—Eight perfection kilns special No. 10, as good as 

new, guaranteed to give perfect A-1 service. Will accept offer 
for one or complete lot. Stetson China Co., 1535 So. State St., 
Chicago, III. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 21) 
make plant improvements. Work will suspend in all 
plants the evening of July 3, and while a few shops will 
resume work on the Monday following, others will not re- 
sume until July 14. 


A NEW BUILDING 


in the 
China, Glass ana Lamp 
District 


= 18 West 23rd St. 


ae es 


Hh _ FA |S 


FOR RENT 


Store and Basement 
and 


3rd Floor 


Apply 
Crucet Manufacturing Co. 


Miss. Merchants Meet 
(Continued from page 19) 

The official headquarters of the organization are at 
Jackson, in the Capital National Bank Building, J. B. 
Lusk, manager. The present president is L. L. Mullinix, 
of the Davidson Co., Hattiesburg. S. S. Marks, of The 
Emporium, Jackson, is a vice-president, and R. E. Ken- 
nington, of Jackson, is secretary-treasurer. Other dry 
goods men on the directorate are M. Rothenberg, of the 
Marks-Rothenberg Co., Meriden; Edger Leyens, of the 
Valley Dry Goods Co., Vicksburg; S. J. Loeb, of Simon 
Loeb & Bro., Columbus; Sam Blum, of the Nelms & 
Blum Co., Greenville; W. V. Joyce, of the W. V. Joyce 
Co., Biloxi; S. A. Klein, of the Winner-Klein Co., Meri- 
dian, and P. L. DeLoach, of W. T. Fountain, Inc., Green- 
wood. 


Business Briefs 
The California Pottery Co., Emeryville, Cal., has pur- 
chased a site for the erection of office and warehouse 
buildings on Haven St. 


Reuben Berrian and Eugene J. Flanagan are now op- 
erating The Quality Cut Glass Co., Lancaster, Pa., form- 
erly owned by Workman and Lindenberger. 


The Fraunfelter China Co., Chesterton, Ind., has been 
incorporated with 7,500 shares to manufacture ceramic 
ware. Agent for the company, Geo. E. Fraunfelter, Ches- 
terton, Ind. 
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CHICAGO 


PHILADELPHIA 
KANSAS CITY 


BOSTON 
SAN FRANCISCO 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


LOT 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 


‘ll 


The New Tax Law 
(Continued on page 15) 


the income from revocable trusts taxable to the person who 
sets up the trust. It is true that there is a serious doubt 
as to the constitutionality of this change and that some day 
the courts may hold that Congress could not legally enforce 
it. In the meantime, it represents the law. Under the old 
law, the income from such a trust was taxable to the bene- 
ficiary, and it was a frequent occurrence for a person of 
wealth to divide his income, for tax purposes, among mem- 
bers of his family, by settng up a revocable trust of his in- 
come producing property in their favor. With the new 
provisions in effect, such a trust will be of no avail, as the 
income will be taxed to the grantor. 

Very many other important changes, both in the income 
sections and particularly in the administration provisions, 
have been made, that cannot be described here because of 
the limitation of space. 

However, there are two outstanding changes in admin- 
instrative procedure that must be commented on. First is 
the creation of a Board of Tax Appeals as a unit entirely 
separate from the Income Tax Department. This Board 
is to hear all appeals that a taxpayer may make from the 
action of the Income Tax Department and the decision of 
the Board is to be binding both on the taxpayer and the 
government. The only redress from its decisions that 
either one will have thereafter is to the courts. 

The other provision is in connection with the publicicy 
of the tax returns. This provision has perhaps caused 
more heated discussion in Congress than any other in the 
law. including the part concerning tax rates. The new 
law provides that a list of taxpayers and the amount of the 
tax paid by them is to be prepared by each collector and 
made available for public inspection. 

Furthermore, the Board of Tax Appeals is required to 
keep a formal record of all its proceedings and reduce to 
writing all oral testimony in cases involving more than 
$10,000, and likewise proceedings before the Board of Tax 
Appeals are to be open to the public. 

These provisions have undoubtedly been precipitated by 
the “tax scandals” as well as by the desire of obtaining 
some effective means of facilitating the collection of all the 
income tax justly due to the government. Whether thev 
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“ZANE WARE” 


A MARK OF 


Die ieN Clit Vv EP Cytol RY 

FRUIT AND FLOWER BOWLS 

Cowie ES Tol OKs VASES 
PARDINIE RES ETC, 


m beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 
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will accomplish their purpose seems to be seriously 
doubted. 

While not affecting income tax, it is noteworthy here 
that the estate tax rates have been raised to a maximum of 
40 per cent from the maximum of 25 per cent as existing 
under the old law, and that as a complement to the estate 
tax there is imposed a new gift tax, to curb the evasion of 
the estate tax. The gift tax is an annual tax on gifts in 
excess of $50,000, except gifts going to charitable organi- 
zations and the like. The tax is imposed on the person 
making the gift and applies to all gifts made since Janu- 
ary 1, 1924. 

As a whole, the new law is admittedly a decided improve- 
ment over the old law in the tax relief it grants as well 4s 
in the manner it eliminates most of the loopholes of the 
old law. It continues, however, many of the fundamental 
objections that have been decried in the previous laws. In 
the first place, the disparity between the tax rates of corpo- 
rations and the rates imposed on individuals cannot possibly 
be justified. This disparity makes it easy to evade taxa- 
tion through constant change in the form in which business 
is carried on, depending upon the amount of income earned. 
Secondly, the tax-exempt securities evil still exists with not 
even an attempt to minimize it; and last, but not least, 
the law is still a mass of complicated and technical provi- 
sions-—although perhaps necessarily so—that makes it im- 
possible for the layman to hope to be able to correctly 
interpret their significance and accurately prepare his tax 
return without expert assistance. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 


Copeland’s China, 
White China Fancies. 
Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND: CHINA CO., Ine., 117 
East 86th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Ince., 39-41 
West 23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Ine., 39-41 

West 23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

MOGI, MOMONOI & CO., 105-107 East 
164th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 28d 
St 


Inc., 


Earthenware and 
Phone, Madison 


“Haviland China”’ 


Tele- 


Japanese Goods. 

WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co., Selb. 
Also Faney China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


aa Lei m ie: 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware, Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 
ties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 


Lamps and Bric-a- 
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B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole ‘Agent for L'Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
lee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company  Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
F'redk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


CPI & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS OUTLOOK 


UTTUTTTTTATTTLLLMETALECLUGELLLLCLGACUCEALLOLUGULLUCCOLUULODePE LUELLA 


ITH but few exceptions manufacturing and in- 
dustry and retail trade continues quiet through- 
out the eastern and central parts of the country. 

The few days of warm weather has quickened the move- 
ment of goods at retail in New York, but the most marked 
improvement is read in the reports coming from the chief 
trade centers in the Central West and the South. Reports 
from the Pacific Coast also indicate that general business 
as well as retail sales are proceeding at a fair rate. These 
are the only exceptions to the general quietness now pre- 
vailing from coast to coast. 


HILE a good many are inclined to believe that 

the result of the Cleveland Convention will result 
in a growing confidence and consequently add a stimu- 
lating effect to business and trade, it is of course as yet 
too early to look for any improvement. At this writing 
the best bet is apparently that the worst seldom happens, 
and while some will, of course, disagree that the men 
lately nominated may be accepted as a “safe’’ presidential 
team, there are not a few who are so inclined to consider 
the political-outlook. But the whole political story wili 
not be unfolded until the Democratic Convention contrib- 
utes its side of the story. 


HERE are faint: signs that business and trade 1s 

likely to pick up after the turn of the year. Among 
those observers of conditions who are inclined to view 
the securities market as a barometer of trade, the sharp 
upswing in seasoned securities of the fixed-rate class, Is 
construed as a distinctly good harbinger of future activ- 
ity—in that the booming market for this class of invest- 
ments indicates that the business recession has been dis- 


counted. We believe there is something in this belief 
but it is also significant that the trend of trade and indus- 
try is apparently still headed downward. The same uncer- 
tainties and irregularities which have been with us for the 
past few weeks, continue and there are no definite clues 
as to when business 1s likely to pick up. 


CAREFUL examination of trade reports and pro- 

duction figures for the current week, very clearly 
shows that no real improvement has been made. Cold and 
rainy weather has contributed to hold back not only re- 
tail sales but the growth of crops throughout the country. 
From mail-order houses and chain stores, good sales are 
being reported and considered by and large, the aggregate 
of business for the whole country is by no means small. 
Business is being done but there is no rush to it and 
orders for raw materials as well as manufactured goods 
is continuing on a hand-to-mouth basis, with the manu- 
facturer carrying the burden as usual. 


UICK turnovers is the slogan of the retailer and 
O while this method of doing business is obviously 
advantageous for the merchant in keeping his working 
capital liquid, it is rather hard on the manufacturers. 
For it means that the successful producer must stand 
ready for rapid production in relatively small quantities, 
at short notice, to handle his end of the business and this 
ready efficiency is, as one manufacturer puts it, “rather 
more than the distributor has a right to expect.” Other 
than the notable abundance of money available and the 
crisis in German trade due to lack of credits, the story 
of business and trade at this writing is unmarked by new 
developments over that of the week just closed. 
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Some Side Lights on Extending Credit 


The Many Phases of the Charge Account 
as an Inducement to Buy, and Some Good 
Advice on Handling Charge-It Customers 


TUE UOLIEALEUU LULA LLODLLOLPEEULULUOALCOHCOLUUEH CUA EUAOORECGT COLI OUALE 


enter into the conduct of the modern department 

store are those that have to do with the granting 
of credit to customers. It is obvious that a store which 
gives its patrons the privilege of buying on credit must be 
careful in the selection of the persons to whom this priv- 
ilege is extended; yet, at the same time, care must be taken 
that business be not lost through a too careful selection ef 
charge customers. 


N= the least important of the many policies that 


In connection with the granting of charge accounts, the 
question is often brought up in retail credit circles whether 
it is right or “ethical” to solicit accounts. Arguments are 
advanced on both sides of the question. If the solicitation 
concerns only persons of financial responsibility, according 
to W. F. Powell, credit manager of one of New York’s 
leading stores, and recently elected President of the Asso- 
ciated Retail Credit Men of New York City, Inc. 

So far as I have been able to discover, Mr. Powell 
said, the only persons who cannot ethically advertise fir 
new business are doctors and lawyers. I personally see no 
reason why responsible persons should not be solicited to 
open charge accounts in order to build up business. There 
is no objection to advertising to increase the store’s cash 
business, and the principle is the same in both cases. If 
the right kind of prospects are solicited, the store is just as 
certain of getting its money as it is when the cash is taken 
in from the customer in person. 

I know that some credit men will not subscribe to this 
view, feeling that to solicit accounts weakens their position 
and tends to cheapen credit generally. I feel that way 
myself about promiscous solicitation, but when the pros- 
pects are chosen with due regard as to their value to the 
store as customers I can see nothing wrong or unethical in 
it. If it is wrong to do business through the medium of 
solicited accounts, it is also wrong, to my mind, to solicit 
business by means of mailing lists. 

Another question that comes up in the conduct of a credit 
business is whether a man should be notified when his wife 
opens an account in a store. The best answer to this, Mr. 
Powell said, is the fact that it was now done by only one 
local store of any size, although it was at one time the 
more or less general practice. One of the principal objec- 
tions to such notification, he further said, is that most hus- 
bands dislike the intimation that their wives are diong 
something without their knowledge, or that the data given 
by their wives on their applications for accounts must be 
corroborated by them. 

One of the most important problems of all is just how 
tight a check should be put on the granting of credit, which 
is another way of asking just how large a percentage of 
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the aggregate annual business can safely be charged off 
in the form of bad-debt losses. The assertion has been 
made that unless this percentage is at least equal to one- 
quarter of 1 per cent of the annual gross sales the store 
is losing business. In other words, under such conditions 
good customers are being lost by too careful granting of 
accounts. Mr. Powell, however, believes that no hard and 
fast percentage can be set, and said recently that while an 
annual bad-debt charge-off of one-quarter of 1 per cent 
would doubtless be all right in connection with a large 
specialty shop or department store, it might well be ex- 
cessive in the case of a smaller shop. 

The advisability of allowing floor men to check credit 
purchases not exceeding $10 in value, Mr. Powell went 
on, is a point that has received some discussion again 
lately. Personally, I feel that it is perfectly all right to 
give the floor men this power. It not only speeds up 
service to the customer, but it also takes considerable de- 
tail work from the authorizers in the credit department 
and permits them to give more of their attention to han- 
dling charges in which much larger amounts are involved. 
The losses sustained in this way have, in my experience, 
been very small and have been more than made up in the 
improvement in service to the customer. It is not too much 
to believe that business is increased to some extent in this 
way by permitting the customer to complete her trarisac- 
tion quickly. This not only gives her more time to shop 
in other parts of the store, but it enables the salesman 
or saleswoman to give his or her attention to another cus- 
tomer with a minimum of lost time. 

Then, too, there is the question of billing purchases made 
on the final days of the month. In some stores the prac- 
tice is not to make up bills until the end of the month 
and then to charge for all purchases made during that 
period. To me this is wrong. It not only puts a strain on 
the bookkeeping department that is not necessary, but such 
prompt billing makes the transaction virtually one of cash, 
rather than credit. Further than this, it tends to discour- 
age buying on the last two or three days of the month. 
By bringing our month to a close on the 27th, instead of 
the 30th or 31st, we have found that two nights’ work a 
month could be saved our bookkeeping force. What 1s 
even more important, from a strictly business point of 
view, is that many customers ask that purchases made 
near the end of one month be not billed until the second 
month following. To the store this means the extension 
of two or three days’ additioal credit, while to the cus- 
tomer it means a service that may make an appreciable 
addition to the business of the store. What difference 
does it make to any store whether its business month runs 


June 19, 1924 


CROCKERY AND GLASS JOURNAL 


Thirteen 


from the 27th to the 27th or the first to the first, except in 
so far as capital turnover is concerned ! 

One of the most interesting things to me about the pres- 
ent retail credit situation is that more and more people are 
turning to charge accounts as a means of buying their mer- 
chandise. Our applications for accounts are increasing 
steadily, and they are not coming from people who seek 
a charge account as a kind of instalment payment propo- 
sition. In fact, I think it is the experience of most credit 
men to find that the practice of making payments on ac- 
count, which is tantamount to buying on the instalment 
plan, is decreasing. This indicates a situation that is also 
being reflected in improved collections, which are now 
better than for some time. 


Outlook of Future Good, Say Credit Men 


Despite slowing up of trade conditions, credit and col- 
lections in the United States continue sound, it was de- 
clared in a report submitted to the twenty-ninth annual 
convention of the National Association of Credit Men in 
seccion at Buffalo last week. 

The report, compiled from summaries submitted by fif- 
teen trade groups represented at the convention, showed a 
general slowing up in business conditions, with, however, 
a survey of prospects for the next six months presenting 
a hopeful outlook. 

A large number of industries reported lower sales in 
May, 1924, than in April, 1924, and May, 1923. Credit 
and collection conditions, nevertheless, continuing strong, 
the report said. The majority of the industries repre- 
sented reported collections for May, 1924, as good as or 
better than collections for the same month of last year 
or April of this year. 

Though many of the industries reported themselves as 
looking forward to only fair activity for the next three 
months,. most of them were expecting increased buying 
strength in the fall and summer months. 

The agricultural implement group, with lower sales for 
May, 1924, than in the preceding month or in May, 1923, 
reported improved collection conditions, and, in spite of 
difficulties in certain agricultural sections, was declared to 
be looking forward to increased business in the summer 
and fall months. 

The iron, steel, hardware, paint, varnish, automobile, 
furniture and other groups related to the construction in- 
dustry, reported no expectation of increased sales within 
the coming three months, but belief was expressed in the 
probability of stronger buying conditions in the fall. 


Czecho-Slovakian Glass Production Gaining 
According to a recent report, the energetic steps which 


the glass manufacturers took to overcome the difficult situ- 
ation created by the rapid rise in the crown towards the end 
of 1922 have resulted in a most remarkable recovery from 
the gloomy outlook with which the industry was faced 
at the beginning of the year. The extent of this recovery 
indicates that at present only working at about 50 per cent 
of its normal capacity, but they also prove that the cur- 
rent year has been one of steady improvement and would 


tend to show that this important Czecho-Slovak industry, 
at least, has, by more efficient technical methods and re- 
organization, been able to weather the worst period of the 
crisis. If, however, Czecho-Slovak glass is to maintain 
and recapture its markets abroad, costs of production will 
have to come down still further. With regard to the pres- 
ent situation, La Verre says: For some time past the situ- 
ation of the glass industry has shown a marked improve- 
ment, and exportations are increasing. For several weeks 
past work at factories has been much more active and ex- 
ports have increased, not only to England, but also to 
the United States and South America. 


Austrian Glass Industry at 30 Per Cent. 
Capacity 

The glass industry in this country is very slack, in spite 
of the low rate of exchange of the crown piece. There are 
twenty-one factories with 27 hollow-ware furnaces, five 
factories with 13 bottle furnices, two factories with 3 fur- 
naces for window glass, whilst there are twenty crystal 
glass works, refineries, and decorative establishments, 
twelve factories for making plate glass, and fourteen for 
the production of chemical glassware. All these works 
employ a total of about 4,820 hands. Coal is scarce and 
expensive, and has to be got from abroad; this has led to 
several firms ceasing work, for example, ten furnaces for 
green glass and hollow-ware. Bottles and polished glass 
are also quiet, and several hands are out of work. Electric 
bulbs, however, are doing well, and all firms are working. 
Taken ail round, 30 per cent of the Austrian glassworks 
are at a standstill, and for the present there is no prospect 
of any improvement. 


American Selling-Literature in Mexico 

The Amercan exporter is lectured so frequently over his 
shortcomings in nearly all types of export merchandising 
and selling, says Commerce Reports, that he should de- 
rive a particular sense of satisfaction from a whole-hearted 
tribute on the subject of selling literature recently ex- 
pressed to an American consul in a certain Mexican city 
by the consular official of a foreign government there 
and also by a prominent merchant who has been engaged 
in business in Mexico for many years. 

Their opinion, briefly stated, is to the effect that the 
catalogues, selling literature, and other printed matter sent 
out by American firms are generally excellent and are far 
superior to the same type of literature put out by firms 
in other parts of the world. They refer particularly to 
the general make-up, excellent style, and elaborate engrav- 
ings of even the less pretentious catalogues, and they say 
that this selling literature is very well received by the 
majority of Mexican business houses. Indeed, they go sc 
far as to say that some Mexican merchants, when apprised 
that an American business house is going to send them a 
catalogue, look forward to its receipt with keen anticipa- 
tion, in the knowledge that it is almost certain to show ex- 
cellent workmanship. 

This is indeed high praise. Coming from the particular 
source that it does, exporters can be assured that it is 
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quite sincere and does not in the least overstate the case. 
This proof that American selling literature is favorably 
regarded by a large part of the business community in one 
of our best export markets should be a cause for con- 
gratulations. 


Summary Imports and Exports 
The foreign trade of the United States for the month 


of April shows a small increase in both imports and ex- 
ports over the preceding month. Department of com- 
merce figures for the month of April, corrected to May 
23, 1924, follow: 


Imports 
1923 1924 
China” not’ decorated Stata eee eee eee to) feces 
China, decorated: 
From Hrance! (ine secs. Gaon eee $32,796 $77,346 
“1 Germany] Ln ae ae eee eee 161,805 278,357 
Se United Kin sdomimenaeeeeeeee 3,765 4,996 
OS Japatiie vous eiedne eee Ce ne 187,253 211,893 
* “Others Countries® yee eee 32,010 103,642 
Total * 34)... ca0 + cee eee erro $417,629 $676,234 
For Ten Months Ending April 
1923 1924 
China note decoratedasssetereeeetee SSLOSOLL ll Mustactia.: 
China, decorated : 
From France 9f,...cssceee eee eee 345,702 $669,894 
ee Germany Uses eee eee 1,016,002 3,055,635 
= United Kuncdomuene cases 37,563 51,412 
©) Japan. 1.<...<t tee eee 1,220,905 2,683,778 
\ Others Countcics eee 396,650 843,991 
Total: 1s decevrerecs (.0seeenerettte ne eee $3,016,822 $7,304,710 
For Ten Months Ending April 
1923 1924 
Earthenware, not decorated........... EB ()) 5) 1 ene ee octets 
Earthenware, decorated .............. SRLS; 97.5) me eececeienes 
Tablet, Toilet and Kitchenware, plain.. 269,687 646,447 
Decorated.) #5... 2..08 oe: cee eee +1,911,726 3,597,405 
Total. /accciece nee ero $2,181,413 $4,243,852 
1923 1924 
Glasswate Cut) or idecOLated eerie $87,328 $135,074 
Blown telasswate sa... -6 ate eeeree LOS:S31R We teresa: 
‘Potal | sce cbeesck saa ore $193,159 $135,074 
For Ten Months Ending April 
1923 1924 
Glassware, cut or decorated........... $1,364,392 $1,374,036 
Blown “elasswareserniee eee $701,346 £881,319 
Total: Ga. stesuicine tere eee $2,066,738 $2,255,355 
Doti_s AND Toys 
1923 1924 
Wollstand parts OL1edollss. .eceeeeeeeriee $169,606 $56,807 
OPER tOYSBiceie <, ciate ervccls aeieere cetera 542,874 253,590 
‘Total! Byecs se.ae6 feet eae ee $712,480 $310,397 
For Ten Months Ending April 
1923 1924 
Dollsand = partSic. << cts ie oer $1,617,108 $1,188,508 
Others toys ts. .ladeneecu Meee ee mere 5,130,293 4,080,160 
otal citk.. o..euek ee ee Dee $6,747,401 $5,268,668 
1923 1924 
Table and kitchenware of metal, enam- 
eled “orselazeds tines. sas us teat $12,053 $58,066 
For Ten Months Ending April 
Exports 
China and Porcelain : 
1923 1924 
Table, Toilet and Kitchenware...... $16,240 $11,800 
AIL Others shore cteverscce busiere cee 9,759 6,060 
Motal* aupadadac teres acer $25,999 $17,860 
Earthenware and Stoneware: 
Table, Toilet and Kitchenware...... $11,627 $4,027 
Allacothers ievccctc atta. erctatieetnere 65,991 70,681 
"TOtal | sehsempat eas airete ers orsenaetorteene $77,618 $74,708 
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For Ten Months Ending April 
China and Porcelain Ware: 


1923 1924 
Table, Toilet and Kitchenware...... $159,697 $146,182 
All Pothergl Wace. s cc coc eee 99,558 104,032 
Total. pertain ecat fos seen $259,255 $250,214 
Earthen and Stoneware: 
1923 1924 
Table, Toilet and Kitchenware...... $79,816 $63,827 
A I Mother s. Aotee. « teat meee te 623,843 626,109 
Total Ons> oc. St eee tae eee eee $703,659 $689,936 
GLASSWARE 
1923 1924 
Mablewelassware. plainaececteseeiiee $187,178 $153,258 
Table & other glassware, cut or engraved. 17,165 10,689 
Globesmand shades. «.j.e crescent cee 34,340 32,217, 
Wohl Rn oe pein ee erst Niet gira ankal $238,683 $196,164 
For Ten Months Ending April 
1923 1924 
abplemandeclassware plainer $1,588,038 $1,746,100 
Table & other glassware, cut or engraved. 182,205 143,363 
MOtal eset os mrecia peelsee cere teen ater $1,770,243 $1,889,463 
Dotis AND Toys 
1923 1924 
Dolspandupartssotsdollssapeeeeeeme eee $19,770 $11,605 
Other*toys. teen eter meee ae 126,162 96,076 
Totalitveia caces s+ ce Ge eee ree $145,932 $107,681 
For Ten Months Ending April 
1923 1924 
Dolls and partsiolsdollSmareeernttte see $225,985 $234,675 
Other atoys Fie. hokent seen coemeeene eae 1,596,558 1,628,944 
POtal latte aoe ot sols CeO Meee $1,822,543 $1,863,619 — 


TABLE AND KITCHENWARE OF METAL ENAMELED OR GLAZED 
For Ten Months Ending April 
1923 1924 1923 1924 


$96,346 $61,123 $914,858 $795,704 
* July 1 to Sept. 21, 1922. 


+ Beginning Sept. 22, 1922. 
£July 1 to Dec. 31, 1923. 


Custom Decision on Toys 


In an opinion, sustaining protests of the Cline Stewart 
Company and the Yokohama Specie Bank, Ltd., of Los 
Angeles, the Board of United States General Appraisers 
reaches the opinion that rubber balls, used solely for the 
amusement of children, are properly duitable at the rate 
of 30 per cent ad valorem under Paragraph 1402 of the 
Tariff Act of 1922. The collector’s assessment as toys, 
under Paragraph 1414 of the 1922 law, at the rate of 70 
per cent ad valorem, is reversed. Judge McClelland writes 
a dissenting opinion in this case in which he points out 
that these balls are in reality playthings and should pay the 
70 per cent rate provided for in Paragraph 1414. Judge 
Sullivan writes the majority opinion lowering the duty 
from 70 to 30 per cent ad valorem. 


Oxidation of Ceramic Wares 


In connection with an investigation of the oxidation of 
ceramic wares during firing, being conducted by the De- 
partment of the Interior at the Columbus, Ohio, experi- 
ment station of the Bureau of Mines, a study of the effect 
of varying the rate of gas flow and of heating on the 
decomposition of pyrite in clay has been made. This work 
will be extended to include a number of typical fine grained 
commercial clays. It is felt that this work may have a very 
practical bearing on the method of firing ceramic kilns. 
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New Ivey Store, One of South’s Finest, Opens 
The new store of J. B. Ivey & Co., Charlotte, N. C., was 
opened on May 15. Hundreds of shoppers thronged the 
store throughout the day and the selling seemed unusually 
good for an opening and somewhat spectacular day. Much 
newspaper space had been devoted to advertising, the com- 
pany carrying eight pages one day in each of the local 
dailies. These advertisements and general news of the 
opening had had their appeal and shoppers and visitors 
were drawn in from all over the surrounding section. 

The store is a handsome building, of concrete and steel 
construction, faced with brick and trimmed with granite. 
Hundreds of windows on three sides add to its appear- 
ance and give almost a daylight effect on the inside. The 
building is 87 x 237 feet, five stories, with full size base- 
ment, and contains about 120,000 square feet of floor space. 
Equipment includes every modern convenience for facili- 
tating business transactions and the comfort of the cus- 
tomer. There are four elevators and a stairway, rest 
rooms for the public and for employees, dining room, 
tea room, beauty parlor, barber shop, sub-postoffice, parcel 
checking room, writing room and public telephones. 

A concealed pneumatic tube system is used for convey- 
ing cash and credit slips. Each department has a cash 
register and the clerk registers all sales on the register, 
then sends the cash by tube to the cashier in the base- 
ment. Credit slips go by the same system to the offices 
on the third floor. All goods are wrapped in the depart- 
ment by the clerk making the sale. Eighty or more win- 
dows to the floor make the artificial lighting system a neg- 
ligible quantity, although ample ceiling lighting is provided 
for use on dark days. On the second floor, also, there are 
women’s ready-to-wear and millinery; and on the third 
floor, devoted to corsets, underwear, children’s clothing 
and art goods, shaded column lights are provided in addi- 
tion to the overhead lights. These lights, clustered around 
the supporting columns all over the floors, give a beautiful 
glow to the departments. Their use, however, is not nec- 
essary for lighting purposes, and they are employed only 
for the effect they have on the surrounding displays. 

Dressing rooms and work rooms are provided behind 
the wall display cases on all floors where they are needed. 
Parcels are all sent to the delivery department, which is 
located on the first floor, by a gravity chute. 

There are three entrances from the street at the front 
of the building, these converging on an interior lobby. 
One central entrance with six swinging doors leads from 
the lobby into the store. There are two completely “out- 
side” show windows between the passageways leading to 
the street. Two windows circle the inside of the lobbv 
from the store entrance back to the street, being partly 
inside and partly outside windows. On the Fifth Street 
side of the store there are five shallow windows, running 
from the corner back to the Fifth Street entrance, mid- 
way of the building. 

Three main passageways lead from the front of the store 
to the rear on the first floor. Tables in the side passage- 
ways convert the total number into five. 

The basement contains china, crockery, glassware, sil- 


verware, electrical appliances, sporting goods, household 
goods, toys and novelties, auto accessories and a tea room. 

J. B. Ivey began business in Charlotte in a small way 
in 1900. The store prospered from the start and he has 
moved twice previous to this time to get larger quarters. 
Two years ago, when it was found that removal was 
again necessary if the store was to take care of the de- 
mands made upon it, Mr. Ivey and his associates decided 
to buy a site and build. They paid over $600,000 for the 
site. The property, however, extends through the block, 
and the store building occupies only about two-thirds of it. 
The building cost $500,000. 

David Ovens joined the store in 1907 as general man- 
ager, and still retains that post. Officials of the company 
as now constituted are, J. B. Ivey, president and treas- 
urer; George M. Ivey, vice-president, and David Ovens, 
secretary. 


Store Controllers Seek to Lower Costs 

Controllers from approximately seven hundred retail 
stores, including large department and chain stores, 
throughout the United States and Canada, were present 
June 16, when the fifth annual session of the controllers’ 
congress of the National Retail Dry Goods Association 
opened at St. Louis. 

Ernest Katz, of the R. H. Macy & Co., New York, 
vice chairman of the organization, presided in the absence 
of the chairman. 

Carlos B. Clark, of the J. L. Hudson Co., Detroit, one 
of the leaders in the movement and known as the founder 
of the organization, which came into being five years ago, 
explained that the objects of the organization are to pro- 
vide a clearing house for the discussion and settlement 
of technical retail store management and to provide for 
the standardization for accounting procedure. 

“A reduction of service expenses is the chief aim,” he 
said. “Every store has some economy system, and by get- 
ting together it will be possible for a retailer to get them 
all. The consumer buys two things from a large store— 
merchandise and service. The cost of the merchandise is 
controlled by the maker, but the cost of service is con- 
trolled by the store, and by making a scientific study of 
service costs it may be possible to reduce cost to the con- 
sumer.” 

Mr. Clark said that the retail store proprietor actually 
receives only about 3’%c from each dollar taken in. Taxes 
are a large item of expense, he said. 

The afternoon session was devoted to a discussion of 
mechanical posting. 

The keynote address of the convention, “Practical Meth- 
ods for the Reduction in Cost of Retail Distribution,” by 
Lew Hahn, of New York, managing director of the Na- 
tional Retail Dry Goods Association, will be delivered 
to-morrow. 


Business Briefs 
The Wheatley Pottery Co., Cincinnati, manufacturers 
of stoneware specialties, are soon to inaugurate a national 
advertising campaign. 


N item appearing in our May 29th issue headed 
“Catskill Cut Glass Factory Sold” was rather mis- 


leading. It is true that this plant, formerly the 
Robinson Cut Glass Works, which was occupied for a few 
months only over two years ago, by the Catskill Cut Glass 
Works, was sold, but the item conveyed the idea that the 
latter concern was out of business. As a matter of fact 
the Catskill Cut Glass Works, Inc., have occupied new 
factory quarters for the past two years, where they are 
most successful and naturally have no intention of dis- 
continuing business. 


John L. Pasmantier & Sons, decorators and wholesalers 
of dinnerware and pcttery specialties, 5 West 20th St., be- 
ginning Saturday, June 21st, will be closed all day and also 
every Saturday thereafter through the summer, until after 
Labor Day. This is in accordance with their usual policy 
of providing their employees with a two day holiday over 
each week end. 


Edgar Bottome, of the Fostoria Glass Co., Mounds- 
ville, W. Va., spent last week in New York conferring 
with local manager for the concern, Chas. L. Weddle. 


Ulrich Romer, of the Fraureuth dinnerware factory, 
Saxony, arrived in New York last week, to join the staff 
of Justin Tharaud, Inc., American representatives for the 
line. Mr. Romer who expects to spend about a year in 
this country, is the grandson of the founder of the Frau- 
reuth factory. 


J. Meredith Miller, of Madock & Miller, Inc., who has 
been visiting the concern’s factories in England for the 
past three months and Geo. Higginson, with Johnson Bros.’ 
New York office, who has also been visiting the factory 
in England, were passengers on the Baltic which arrived 
in port on Monday. 


Frank Kraus, formerly with Cox & Co., has joined the 
Fred’k. Skelton sales staff, covering the Metropolitan ter- 
ritory. 


Joseph Tharaud returned on Monday after covering 
territory through the South and Middle West in the in- 
terest of the Justin Tharaud, Inc., lines. 


Stephen A. Clarke, who has been connected with the 
New York office of the Fostoria Glass Co., for over a year, 
has resigned his position to take effect July Ist, and will 
at that time become assistant to Louis Klayf, buyer for 
‘Bloomingdale Bros. 
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E. W. Hammond himself, hit the trail last week and 
came back well repaid with a very satisfactory showing o1 
orders, after visiting many of the New England buyers. 


Chas. H. West, president of the Westmoreland Spe- 
cia'ty Co., and “Gus” Horn, head decorator for the factory, 
arrived in town on Tuesday to spend a few days here con- 
sulting with their agents the Horace C. Gray Co., and 
to attend to some special business for the factory. 


Outing Committees to Meet 

Chas. A. Postley has called a meeting of the committees 
in charge of arrangements for the forthcoming annual 
outing of the Pottery, Glass and Brass Salesmen’s Asso- 
ciation, at his office 35 West 23rd St., for this morning 
(Thursday) at eleven o'clock. The ball will be started 
rolling in earnest for the big event, to be held at Duer’s 
Park, Whitestone Landing, L. I., on Saturday, July 26th. 

In addition to the Executive Committee comprising: 
Chas. A. Postley, chairman, Lee Schoenthal, Edw. W. 
Hammond, John J. Hines and Wm. E. Doctor, Mr. Pos: 
ley has also appointed the following sub-committees : 

Sports Committee: Thos. G. Jones, chairman; Wm. 
Kennedy, vice chairman; Wm. De Mars, Charles Herman, 
Joseph McCauley, Langley Hawthorn, Charles Phillips, 
A. A. Graubard, D. King Irwin, Simon Roth, Edw. W. 
Hammond, Billy Lynch, Harry P. Muirhead, Harry Mos- 
covitz and M. S. Bedford. 

Entertainment Committee: “Dave”? Pasmantier, chaic- 
man; Max Herbert, vice chairman; Harry Schwartz, Wm. 
Toovan, Alex. Menzies, Morris Katz, Howard R. Handy, 
“Bob” Yarwood, Henry W. Price, F. Calvin Demarest, 
Wm. L. Wagner, Paul Schneloch, Morris Katz. 

General Committee. Edw. W. Hammond, chairman; 
John J. Hines, vice chairman; Lee Moses, Julius Rosen- 
feld, C. L. Wise, George Kearney, Roy Inge, Gilbert 
Pitcairn, John Hines, Jr., and Clifford Allen. 


Killackey and Jones Stars of June Tournament 

The June tournament of the Pottery, Glass & Brass Golf 
Association was held at the Westchester-Biltmore Country 
Club, Rye, N. Y., on Tuesday, thé 17th. 

H. K. Satow was the host of the occasion and proved 
himself an adept at giving the followers of the “ancient 
and honorable” an entertaining and interesting day. 

Contrary to predictions of the weather man the day 
was perfect, the course was in ideal! condition and there 
were few who could not be impressed by the beautiful 
country sufrounding the Westchester course. 

Eighteen holes were played during the morning and 


after a delicious Juncheon, the players teed off for a secontd 
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18. J. E. Killackey turned in the winning score for the 
day and “Tom” Jones took the honors for the best se- 
lected 18. The rest of the field was close enough behind tu 
maket very interesting golf for everyone. 

Mr. Satow is to be congratulated on his ability as a host 
and a vote of thanks is due him from those who spent such 
a delightful day as his guests. 

The list of players follows: “Jack” Hines, J. E. Kil- 
lackey, H. D. McFaddin, Alex: W. MacKenzie, “Tom” 
Smallwood, “Tom” Jones, “Gene” Peck, C. A. Dodson, 
Edmonson Warrin, L. S. Owen, H. T. Owens, F. Prim- 
rose and H. K. Satow, Wm. S. Pitcairn and Gilbert Pit- 
cairn played the afternoon round, 


Buyers in New York 


JuNE 12TH, 1924 


R. Mater, housefurnishings, G. M. McKelvey Co., Youngstown, 
O., 333 7th Ave. (J. M. Biggins). 

H. Densmore, toys, W. G. Webber Co., Salem, Mass., 315 4th 
Ave. (D. G. Alliance). ; 


June 13TH, 1924 


G. H. Wood, china and glass, R. H. Stearns Co., Boston, Mass., 
200 Fifth Ave. (W. H. Floeckler). 
, R. B. Lersch, china and toys, John Lersch &' Co., Elyria, O.; 
105 Grand St. (Jay Co.). 


June 14ru, 1924 


é O. F. Adams, toys, The Fair, Chicago, IIl., 225 4th Ave., Room 
11. 

L. Slotin, toys, Southern Notion & Novelty Co., Savannah, Ga., 
Imperial, 


June 16rH, 1924 
F. L. Warren, housefurnishings, china and lamps, Callender, 
McAuslin & Troup, Providence, R. I., 240 Madison Ave. 


_P. D. Weill, housefurnishings, B. Nugent & Bro. D. G. Co., St. 
Louis, Mo., Pennsylvania, 


JuNE 177TH, 1924 


L, E. Eastman, china, glassware and housefurnishings, Eastman 
Bros. & Bancroft, Portland, Me., 315 4th Ave. (D. G. Alliance). 


June 18ru, 1924 


W. W. Taylor, housefurnishings, toys, D. M. Read Co., Bridge- 
port, Conn., 315 4th Ave. (D. G. Alliance). 

A. Lutes, housefurnishings and lamps, Thos. C. Watkins, Ltd., 
Hamilton, Ont., Canada, 23° East 26th St. (W. T. Knott). 

H. E. Klein, china, glassware and housefurnishings, Watt & 
Shand, Lancaster, Pa., 432 4th Ave. (D. G. Union). 


OBITUARIES 
George Campbell 


The passing of George Campbell, at his home 561 Quincy 
St., Brooklyn, last Friday evening, after a lingering ill- 
ness, from ulcers of the stomach, takes an old time toy 
salesman from the trade, who had a wide acquaintanceship 
in the china and glassware business. Mr. Campbell’s last 
connection was with the Taiyo Trading Co., the Japanese 
importing house, being with this concern as city salesman 
from 1915 to 1921. It was soon after this that his health 
began to fail and he was incapacitated for work. Prior to 
being with this firm, he had been with Geo. Borgfeldt & 
Co., and Strobel & Wilken. An enthusiastic optimist, he 
was always a welcome visitor wherever he went and had 
many close friends in the trade who will greatly regret 


his death. He was 66 years of age, but in appearance and 
actions seemed several years younger. He was married 
twice and is survived by a widow and a son and daughter 
by his first marriage. The funeral was held at his home 
on Monday morning and interment was Tuesday afternooa 
at Evergreen Cemetery, Brooklyn. 


Henry Sellers McKee 

Henry Sellers McKee, of 115 East Fifty-third St., New 
York, pioneer Pittsburgh glass manufacturer and New 
York capitalist, died June 10th, at the Atlantic City Hos- 
pital following an operation. He was 84 years old. Mr. 
McKee was prominent for more than half a century in 
glass making and was nationally active in the electrifica- 
tion of street railways. He laid the foundations of a large 
fortune when he entered the glass business in 1866 in 
Pittsburgh, where he was born, joining his brother, Fred- 
erick, in the flint glass factory their father founded as 
early as 1828. The business known during its ensuing 
growth as F. & W. McKee and later as McKee & Brothers, 
became a factor in this field. Mr. McKee went over to the 
window glass side of the industry as well, becoming 
founder of the Chambers & McKee Glass Co. In 1890 
Mr. Mckee was the first American glass manufacturer to 
introduce from abroad the Seaman process, which has since 
revolutionized this form of glass production by supplant- 
ing the old pot systems with the present tanks and regen- 
erative furnaces. He established a producing centre out- 
side Pittsburgh, which became the present town of Jean- 
nette, Pa., Mr. McKee naming it after his wife, Jeannette 
E. Hartupee. Chambers & McKee sold out to the Amerx- 
ican Window Glass Company in 1900. When the old 
National Glass Co. was formed the factory was taken over 
with a group of other tableware plants and was operated 
by the concern until the company discontinued business in 
1907. It was then purchased by the late A. J. Smith and 
has since been conducted with great success under the name 
of the McKee Glass Co. From 1890 to 1902 Mr. McKee 
also headed a syndicate which accounted for the electrify- 
ing of traction systems in Pittsburgh, Buffalo, St. Louis, 
New Orleans, Indianapolis, Rochester, Newark and Pater- 
son. The McKee group won a signal victory before the 
United States Supreme Court when local capital in In- 
dianapolis attempted to take over the street railway fran- 
chise there. Philander C. Knox and ex-President Benja- 
min Harrison represented the McKee interests. Mr. Mc- 
Kee was president of the First National Bank of Birming- 
ham at Pittsburgh, being elected when he was 23 years 
old, and also of the First National Bank of Jeannette. 
He was a member of many clubs, including the Philadel- 
phia Art and the Duquesne at Pittsburgh. He is survived 
by Mrs. McKee and two sons, Thomas M. McKee and 
A. Hart McKee. 

The funeral was held at his late home in New York 
last Friday morning at 10:30 o’clock. Interment was at 
Woodlawn Cemetery. 
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your office—full of valuable information on 
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a directory of manufacturers, what they make, 
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per year. 


MANUFACTURERS, ADVERTISE! 


The foremost makers of lamps and shades used 
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means of reaching the largest number of lamp 
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HERE is some indication that the demand for din- 

nerware will show a decided change for the better 

within a very short time, according to those in 
charge of sales departments of local plants. During the 
last 10 days there has been some improvement for the 
better, although the demand is not what it was during the 
early part of the year. Mail business is for slightly in- 
creased lots, yet the larger jobbing interests are not yet 
ordering in the liberal volume that can be expected from 
this source. The department store buyers are said to be 
held back by merchandise managers to a greater or lesser 
degree, and this is claimed to be due to the backward sea- 
son in many lines that have not been moving as readily as 
was expected. However, this line of trade is at times 
active, but some days orders are few. On the whole, the 
demand for dinnerware is spotty, with requests for open 
stock patterns being in the lead. Considerable future de- 
livery open stock business is on the order files of all plants. 


The cooperative community spirit prevailing among the 
pottery workers of the East Liverpool district is more 
pronounced this year than ever in history. Employes of 
different plants are combining to hold annual outings, and 
in the evenings the employes of other plants combine to 
stage a community dance and have a social season. All 
this has come to pass since the plant managers and su- 
perintendents, by the suggestion of the plant owners sug- 
gested the organization of a managers and_ superin- 
tendents’ organization—to meet for the benefit of all 
concerned. This spirit of cooperation has spread rapidly 
throughout all plants, and now there is a get-together 
spirit evidenced on all sides. 


Large mail order houses seem to be doing a good bust- 
ness on dinner sets, the demand for this package being 
rather active just at this time. This is taken to mean that 
the rural trade is buying in more liberal volume than has 
been their custom during the last year or so, and when the 
_agriculturist interests buy, the demand is soon reflected at 
the production end. Forty-two and fifty-piece decorated 
sets are in rather good movement now, while one large 
Chicago interest is making a special feature of a special 
42-piece white set. 


After winning the invitation tournament high honor «t 
the Sewickley, Pa., golf course a fortnight ago, Joseph 
M. Wells, son of W. E. Wells, of the Homer Laughlin 
China Co., this week entered the Ohio State Golf Asso- 
ciation’s tournament at the Scioto Country Club, Colum- 
dus. In this play, Mr. Wells will strive to recapture the 
Ohio State Amateur championship, which he held for a 
year recently. 
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Either in a state or national political convention, Frank 
M. Ransbottom, of the Ransbottom Stoneware Co., Zanes- 
ville, O., can always be found up with the leaders. It was 
even so at the National Republican convention in Cleve- 
land last week, where he was appointed to several impor- 
tant offices. Mr. Ransbottom has been active in Republi- 
can state and national politics for many years. 


Seasons may come and seasons may go, but the demand 
for the Rockingham and yellow lines continues steady all 
the time. It is the same this season, and all plants in the 
East Liverpool and other Ohio territories featuring the 
yellow ware assortment are in very active production. The 
nested assortment of yellow bowls seems to be in very 
active request from all sources, while Rockingham teapots 
are selling well. 


Arthur Shone, who has been traveling the eastern ter- 
ritory for the West End Pottery Co., is now engaged in 
factory duties. 


Thomas Darrah, commercial manager for the Cart- 
wright Pottery Co., who suffered a rather severe opera- 
tion at the East Liverpool City Hospital last week is re- 
covering nicely, his physicians report. Mr. Darrah has 
been in rather ill health for some years, and as a result 
of the operation, it is said that his complete recovery is 
assured. 


The selection of dinnerware patterns for the 1925 
lines 1s now occupying the attention of all plant managers, 
and in many instances, exclusive open stock patterns have 
been ordered. These of course will not be delivered until 
late in the Fall, or early next year. Sheets for the new 
sample lines will be received here in all instances for the 
inspection of the January trade. Selection of new pat- 
terns has been under consideration for some weeks past. 


James W. Decamp, of Muskogee, Okla., promoter of the 
Crystal Glass Co., Washington, D. C., convicted of con- 
spiracy to defraud by sale of stock in the company, and 
sentenced to serve 18 months in the penitentiary, has ap- 
pealed from the conviction and sentence, and has been re- 
leased uder $5,000 bail. 


The plant of the Royal Electric Co., Wellsville, O., 
was destroyed by fire Thursday morning of last week. 
The factory was formerly occupied by the Jackson Pottery 
Decorating Co., and later was taken over by J. H. Schenk 
of Pittsburgh, Pa., who was in the pottery decorating 

(Continued on page 27) 
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AND PITTSBURGH NEWS 


ITTLE change in the condition of the glass market 
has been noted during the last fortnight, orders 
continuing in only fair volume, and production of 

some factories below normal. That the usual summer inac- 
tivity is at hand is generally admitted by the majority of 
manufacturers in this district, also sales executives. While 
a nominal number of orders are being received, there is 
a noticeable absence of volume. This situation is taken to 
mean that the distributing interests continue to guard 
against heavy stocks, and are interested only in sufficient 
merchandise to cover all immediate requirements. Job- 
bing interests are not anticipating future requirements in 
large amounts as has been their custom in the past, while 
the department store buyers are ordering only merchandise 
for current needs. Manufacturers are not looking for 
very much change in the present situation until the fall 
buying begins, which is expected to start in August, as in 
former years. 


According to managers of credit departments of locai 
glass factories, a general improvement in trade conditions 
is now noticeable, although it is not reflected immediately 
in the flint glass industry. From the northwest territory 
the report has come to local offices that in the far north- 
west there is a depression in the lumber industry, and that 
this is especially true in the states of Oregon, Washington 
and Idaho. Jobbing interests in this same territory have 
advised that retail dealers are placing their orders with 
more or less caution, which means the buying of only 
stocks of necessity. From the Kansas territory cOmes the 
report that with a smaller acreage in wheat, the yield will 
be at least 50 per cent greater than last year, which means 
greater profits to the grower. 


The Imperial Glass Co., Bellaire, O., will suspend op- 
erations June 28 for several weeks while a program of im- 
provements will be followed about the plant. This is the 
first time this factory has been idle in all manufacturing 
departments since it commenced operations about 20 years 
ago. With the factory given a general overhauling, the 
company will have an increased capacity when it resumes, 
probably about July 1 or thereabouts. 


Despite the inactivity in the demand for some lines of 
glassware, operations are continuing actively at the plant 
of the New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va. The colored line of ware shown for the first 
time by this factory in January continues in very active 
demand, while its cut line is also in very good movement. 
Since this plant was rebuilt after being destroyed by fire 
some years ago, it has been in steady operation, notwith- 
standing there have been dull seasons in the meantime. 
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Glass salesmen traveling New York state have advised 
home offices that Campbell’s, Inc., will be the new name 
for the new department store at Watertown, N. Y., in- 
stead of that of the Empsall-Campbell Co. 


On account of the increased demand for containers, the 
Hart Glass Co., Dunkirk, Ind., plans additions to its fac- 
tory in order to obtain additional production. 


T. A. McNicol, of the McNicol China Co., and Patrick 
McNicol, head of the Standard Pottery Co., have returned 
to their desks after attending the Republican National Con- 
vention in Cleveland. At the Chicago convention, the 
former took an active part in the Harding cause four 
years ago. 


The ceramic department of the University of Illinois 
this season will conduct an exhaustive series of ceramic’ 
tests, a special fund of $25,000 having been raised by 
interested manufacturers for this purpose. The tests will 
be under the direction of C. W. Parmalee, in charge of 
the ceramic department, and one of the most noted ceram- 
ists in the trade. 


James C. V. Beatty, who has been associated with the 
pottery business for many years, first as a manufacturer, 
when operating the old Bell Pottery Co.’s plant at Colum- 
bus, O., and since then in the jobbing business here, has 
announced himself as a candidate for Governor of Ohio 
on the Democratic ticket. Beatty is running on an anti- 
Klan platform. 


New Invention to Replace Pasted Iron Mold 
An invention said to revolutionize the pasted iron mold 


method of producing thin-blown tumblers, stemware, 
thermos bottles and electric bulbs, is announced by The 
Automatic Glass Products Company, Toledo, O. The 
new composition molds effect a saving of 75 per cent in 
factory costs and produces a super strength glassware 
which, by actual tests conducted by Dr. Henry W. Hess, 
Chemical Engineer, showed a 58 per cent greater strengti 
than similar ware from the same glass and made under 
entirely similar conditions, except the molds. 

The new method effects a radical departure from the 
pasted iron mold system of producing thin-blown glass- 
ware, which has been in existence since the advent of this 
class of glassware. Countless efforts have been made, 
during the past 75 years, to discover a method of eliminat- 
ing the use of pasted iron molds, but no efficient advance 
in this direction has ever been made, until the present in-- 
vention. 

Much stress has been given to strains imparted to thin- 
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blown glassware, during the cooling period, but practi- 
cally nothing has ever been said about the strains imparted 
to the glassware during the blowing operation. While 
care must be exercised during the cooling period, the most 
important factor in strains is the method by which the 
article is blown in the mold. 

No dependance can be placed in a pasted iron mold for 
the reason that the paste wears off of the iron surface of 
these molds so rapidly that it exposes the molten blank to 
the metal wall of the mold, imparting a chill, or localized 
strain to the blown article, which in turn creates an un- 
equal contraction and expansion and the product and will 
not meet the requirements of the trade through breakage. 

Annealing or tempering of the strained article only 
serves to make the blown article commercially passable and 
never completely removes these fatal defects. These 
strains in thin-blown glassware are easily discernible, by 
focusing the article in a Polariscope. The element of uni- 
formity of product is also lacking. 

The new invention eliminates all of these difficulties. 
The mold being lined with a composition of material which 
does not chill the molten glass and which eliminates all pos- 
sibility of the glassware from coming in contact with the 
mold. Continuous pasting of iron molds is eliminated. 

Almost human blowing machinery has been invented 
from time to time, but the effectiveness of these machines 
in producing an efficient thin-blown product, which will 
withstand temperature changes, has been greatly restricted, 
or entirely lost by the use of pasted molds and the product 
will not stand up in the trade. 

Plans have been perfected with the Erskine Glass & 
Manufacturing Company, Wellsburg, West Virginia, 
whereby the manufacture of tumblers, stemware, electric 
light bulbs and thermos bottles will begin in a few days. 

The management states they have orders on hand for 
millions of electric bulbs, tumblers and other products 
which will insure continuous factory operation. Blowing 
machinery will be installed and facilities at the factory in- 
creased. A large demand for this super-strength glass- 
ware has developed from cutting shops, soda fountains, 
hotel and restaurant trade throughout the country which 
will necessitate additions to the factory. Officers are: 
President, Leonard J. Ulrich; vice president and treasurer, 
Carl Goodeman; secretary, Bernard C. Gilligan; general 
manager, A. B. Armstrong. 


Eight Billion Soda Bottles Used in Beverage 
Industry 

When Joseph Priestly, the great English scientist, way 
back in 1722, produced the first “soda water,” he bottled 
it in glass. His discovery of the practicability of impreg- 
nating water with “fixed air” also was enabled by a primi- 
tive carbonator which was constructed entirely of glass. 
Priestly’s discovery gave Townsend Speakman, a Philadel- 
phia druggist, the idea which made him father of the car- 
bonated beverage industry which he founded by flavoring 
carbonated water with fruit juices to render it more palata- 
ble. And the glass atid the carbonated beverage industry 
have been most closely associated ever since. 


Federal statisticians have estimated that eight billion 
six and one-half ounce bottles of carbonated beverages 
were consumed in the United States last year. These eigh: 
billion bottles if placed upright side by side would make 
approximately forty-rows extending from New York to 
San Francisco, or five rows encircling the globe. 

Just how these bottles are made will be demonstrated 
by exhibitors at the great Carbonated Beverage Exposi- 
tion which will be held in conjunction with the Annual 
Convention of the American Bottlers of Carbonated Bev- 
erages at Louisville, Ky., next November 10th to 14th, 
inclusive. The thousands of bottlers, their families and 
friends who will attend this national conclave will be 
shown the remarkable improvements which have been 
made over the methods by which were produced the crude 
containers in which Priestly corked and cemented his orig- 
inal soda water. 


The glass manufacturers who have reserved space at 
the Louisville Exposition include: Illinois Glass Co., 
American Bottle Company, Charles Boldt Glass Co., Chat- 
tanooga Bottle and Glass Mfg. Co., George F. Collins & 
Co., Graham Glass Co., Laurens Glass Works, F. E. Reed 
Glass Works, Root Glass Company. 


All requests for exhibit space should be addressed to 
James Vernor, Jr., Chairman, A. B. C. B. Convention 
and Exposition Department, 231-237 Woodward Ave., 
Detroit, Mich. Copies of the rules and regulations gov- 
erning exhibitors and a plot of the floor plan also can be 
obtained. 


Sears, Roebuck Checking Farmer List 

If Sears, Roebuck & Company receive orders from a 
great many of their regular customers shortly, they will 
soon know how many of them are farmers. An order 
form, revised April 23, 1924, bears a space preceded by the 
question: “Do you run a farm either as owner or renter? 
Please answer yes or no.”  An-explanation follows: 
“Kindly answer this question for our addressing records 
as we mail catalogues of special interest to farmers from 
time to time.” 


Hitchcock Now Buyer for Honaker Store 

W. H. Hitchcock, heretofore merchandising china, sil- 
ver, glassware, housefurnishing, luggage and toys with 
the Kaufmann Department Stores, Inc., Pittsburgh, is now 
with the Honaker Department Store, Bluefield, W. Va., 
where he merchandises the above lines in addition to sev- 
eral other departments. 


Springfield Business Bureau Appoints Manager 

Frank R. Black, now with the National Vigilance Com- 
mittee of the Associated Advertising Clubs of the World, 
becomes manager on July 1, of the newly organized 
Springfield, Mass., Better Business Bureau. Mr. Black 
was formerly with the Boston Better Business Bureay 
and was more recently manager of the Washington, D. C., 
Better Business Bureau. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By Beatrice MILLer WISNER 


TUTE LLLLCA LULU PeOT OCU LOLE 


Mirrors That Reflect Truth 

There is no more universally used household utility, 
than the mirror, and the mistress of the home must pro- 
vide a looking-glass for nearly every room of the house. 
The wise housewife will use care and judgment in the 
selection of this popular household necessity, as she knows 
from experience that an inferior mirror is a constant 
source of annoyance. The 
Conroy-Prugh Glass Co., 
Pittsburgh, Pa., are manu- 
facturers of mirrors of su- 
preme quality and finish. 
The illustration beneath, 
gives a good idea of the ff 
relative sizes of the No. 16 B 
assortment, substantial at- 
tractive kitchen, bathroom 
or maid’s mirrors. These 
are Framed American 
Shock Glass, finished in 
Grained Imitation Oak. 
They can be had put up in % doz. or 1 doz. to a box in 
solid sizes. The same style as above, No. 18 come with 
frame finished in White Enamel. The glass is made of 
Best Grade American Shock Glass. The concern are 
manufacturers of a large variety of Cabinet Mirrors, Bath- 
room Mirrors, Shaving Mirrors, Shelf Mirrors, Toilet 
Mirors; Round or Rounded Corners, and Art Glass. The 
company are outfitters for Hotels, Restaurants, Barber 
Shops, Beauty Parlors, etc. The white enamels used by 
the firm are the best procurable, and the nickel silver 
cannot rust or rub off, and becomes brighter with use or 
polishing. Sizes and designs have met with the most pro- 
nounced favor of users who have tested the durability and 
reliable construction of the Conroy-Prugh manufacturers. 
The concern having received the highest award and medal 
at the World’s Fair and Louisiana Purchase Exposition, 
are offering products under indisputable endorsement. For 
more detailed information regarding these excellent mir- 
rors, write to the firm for descriptive catalog. 


A Revolving Clothes Reel 

For economy of yard space or for piazza or roof attach- 
ment, a revolving clothes hanger is one of the most useful 
and essential of home equipments, and one which every 
housewife is eager to possess. A revolving clothes rack 
eliminates all the strain and irksome task of lifting the 
clothes basket from place to place, as is necessary when 
using the old-time clothes line to poles, as the revolving 
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reel brings the clothes line to any position desired within 
comfortable reaching distance. A substantial, good look- 
ing and easy action Clothes Revolving Rack is made by 
the Standard Clothes Dryer Co., 18 Burncoat St., Worces- 
ter, Mass. The “Standard” Model A, is built on a solid 
adjustable crane, hung on steel brackets which are attach- 
able to wood, brick, stucco or fire escapes. It is operated 
with a long steel hook, is sturdy and rigid, and simple to 
install. It has a hanging capacity of 105 feet. The Model 
“Standard”’ B, is similarly built, except it hangs down from 
the steel crane, instead of being set above it. The “Stand- 
ard” Yard Dryer comes in three sizes. The reels are fitted 
with the best cotton rope. Every “Standard” is a well 
made, up-to-date labor-saving device. The firm will send 
descriptive matter if desired. 


The “Everedy” Jelly Bag 

With the favor of jelly for deserts or as an attribute in 
serving meats or cold luncheons, the housewife is anxious 
to produce jelly which has passed the proper rules and 
regulations in making, in order to 
turn out a jelly free from any for- 
eign particles and _ thoroughly 
strained, and is on the outlook for 
an accessory which will accomplish 
satisfactory results. The efficient 
and economical device pictured here- 
with, from the Everedy Bottle Cap- 
per Co., Frederick, Md., will at once 
appeal to every woman who appre- 
ciates a practical kitchen utility that 
is always ready for immediate serv- 
ice. A brief description follows: The Stand is made of 
heavily nickeled round edge flat spring steel, rigid in con- 
struction, securely assembled with steel rivets, readily 
adjusted to stand or any size kettle or crock. The Bag 
is made of specially woven strainer cloth, extra large 
mouth and holding capacity, equipped with four non- 
corrosive white metal grommets, properly spaced to en- 
gage hooks of stand, is perfectly sanitary, being easily 
washed. This product comes packed one dozen Bags and 
Stands in a corrugated shipping box, weighing about 12 
pounds. The Everedy Bottle Capper Company are manu- 
facturers of the famous Everedy Bottle Cappers, No-Sed 
Filter Bags and Stands, Everedy Fish Scalers, ete. 
Pamphlets illustrating these devices will be mailed upon 
request by the firm showing the posisbilities of these house- 
hold items which are so appealing to the mistress of the 
culinary department. 


By 


Rospert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES as 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


Model announces he will deal in bridge lamps and 

silk shades as well as electric lighting fixtures. He 
was at 44 Portland St. nine years, and for the last year and 
a half has been at 233 Friend St. He has a fifteen-year 
lease of the four-story building and will sub-let the upper 
two floors. 


I: opening his new store at 133-5 Federal St., Louis 


The Westmoreland Specialty Co, has put out some indi- 
vidual fruit knives, similar to, but smaller than their well 
known large glass knives, with hand-painted decorations 
or in solid color. These should be a popular number. 
Their amber, blue or green salt dips, etched and painted 
wall pockets, small flared vases, etched cracker-and-cheese 
bowl dishes, on view at the H. P. and H. F. Hunt Co. 


Miss M. A. McKenney, assistant buyer to G. H. Wood, 
at R. H. Stearns Co., was run over by an automobile last 
week and is in the Peter Bent Brigham Hospital recover- 
ing from serious cuts on her head, fractured ribs and 
bruises. 


H. T. Durgin reports that china and glass at Gilchrist’s 
sold 22 per cent. better for April, 1924, than for April, 
1923. He featured many “specials” during the June gift 
season. 


Frisard & McDonald have opened a furniture store at 
170 Brighton Ave., Alliston, and W. W. Souter has started 
a business in kitchen furnishings at 485 Main St., Mel- 
rose. P. Sklar has a new variety store at 218 Bryant St., 


Malden. 


A. N. Howe, vice-president of Mitchell Woodbury Co., 
presided at the Luncheon Club’s last meeting of the sea- 
son, held at the New Ocean House, Swampscott, on the 
evening of June 9, in honor of the proprietor, E. R. 
Grabow. 


“Tom” Maguire, of Louis Wolf & Co., left last Friday 
on a three weeks’ trip through Maine. 


C. H. Avery has retired from C. H. Avery Co., Nashua, 
N. H., and the business will be carried on under the same 
name by H. W. Brooks, president; “Dave” Pinet, vice- 
president, and George A. Davis, secretary-treasurer. 


W. C. Browne, vice-president, and L. B. McNicol, 
sales manager of the Potters’ Codperative Co., East Liv- 
erpool, showed their lines at the Parker House this week. 


A. B. Hunt, proprietor of the general department store 
at Lebanon, N. H., was in Boston recently and said that 
his May business this year was the largest for May he 
ever had. 


S. Saxe, of S. Saxe Co., shades and lamp shades, and 
his brother, of the Decorated Lamp and Shade Co., stopped 
last week at the Hotel Avery and made calls on the trade. 


We are happy to report that Murt S. Wallace, injured 
when his car overturned several weeks ago, is now able to 
be at his office. 


William Gorton, floor superintendent with the Wm. 
Filene’s Sons Co., Boston, has resigned to accept the sec- 
retaryship of the Retail Trade Board of the Boston Cham- 
ber of Commerce. He had been floor superintendent at the 
Filene store since last November, when he was transferred 
from the training department. He entered Filene’s in 
October, 1922, having previously been with the Jordan- 
Marsh Co. 


Jordan Marsh to Build Big Garage for Store 
Customers 

Jordan Marsh Co. announced last Saturday that it will 
Huild an eight-story garage for the convenience of cus- 
tomers on Beach St. between Washington St. and Harri- 
son Ave., or only three minutes’ walk from the store, and 
about as far away as Tremont St. Persons familiar with 
Boston will realize that the parking space for 600 cars 
promised by the department store will make the downtown 
shopping district much more accessible. Free parking 
privileges will be accorded customers for a limited num- 
ber of hours during business hours. The garage wiil also 
be within three minutes’ walk of most of the theatres. Cars 
will climb to the eighth story not by a spiral roadway but 
by a double system of D’humy motor ramps. The rear of 
the garage is half a story lower than the Beach St. front, 
and there are thus eighteen different levels (including 
the front and rear basements) connected by a series of 
easy grades. This is not Jordan Marsh Co.’s first venture 
in the field of garages, as it has run one at Park Square 
for a number of years, but the idea of serving customers 
who shop at Jordan Marsh’s is a novel one, andfriends 
in the trade are warm in its praise. The location is near 
the end of Stuart St. and other arteries, and well within the 
area where street parking is tabooed. Telephone and sig- 
nal systems will connect the garage with the store. 


(Continued on page 26) 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


ONTINUED gradual improvement in the retail 
Ce trade was noted last week. Buying by retailers, 

however, is being suspended except for immediate 
needs, until after the July inventory. Chicago stores were 
featuring the following this week: 

Mandel Brothers sold 100 piece domestic semi-por- 
celain dinner sets with wide conventional border designs 
at $28.50. Colored glass stemware, popular for summer 
beverages were offered at 33c a piece, being of thin blown 
glass. Wrought iron smoking stands and wrought iron 
reading lamps were also featured, the stands at $1.50 and 
the lamps at $5.50. 


The Chicago Ceramic Company has decreased its capital 


stock from $360,000 to $20,000. 


The Mid-Summer Furniture market will open on June 
23, next week, occupying for the first time the new Amer- 
ican Furniture Mart Building. Work is being rushed to 
complete the decorations of this mammoth building which 
will bring many buyers to Chicago twice yearly to pur- 
chase their stocks of furniture and home furnishings. 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 
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Ready 
For Immediate Shipment 
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The Club Aluminum Co., 800 W. North Ave., has been 
incorporated with a capital stock of $50,000. The com- 
pany will deal in aluminum ware of all kinds in a whole- 
sale way. Those interested in the company are S. Hayden, 


Albert W. Clutter and W. A. Burnette. 


“Jim” Raymond, formerly buyer for The Dayton Co., 
Minneapolis, announced last week while in Chicago that he 
had resigned to join the buying staff of the E. E. Atkin- 
son Co., of Minneapolis, to purchase art goods. Mr. 
Raymond was in Chicago on a buying trip. 


W. R. Claflin and “Buck” Whitey, tin and japanned 


_ware manufacturers’ agent, made a tour of cities in Maine 


this week and are expected back Saturday. 

The Lamp Products Corp., Chicago is new. The cor- 
poration will produce a line of popular price lamps and 
shades. One of the early specials of this company is 
a complete reading lamp for $3.65. William Gearon and 
Wm. Kuperman are heads of the company. 


The S. & B. Art Glass Corporation, 624 Cedar St, 
Rockford, Il, is new. The company was incorporated 
last week and received state charter to manufacture and 
deal in glass lamp shades, mirrors and lighting glassware 
and fittings. 


Walter G. Minnemeyer, representing the Hocking Glass 
Co. does two things exceptionally well—sell glassware and 
manage boat races. Mr. Minnemeyer is again on the 
Chicago committee to manage the Mackinac-Chicago Races 
and numerous others this summer. He is active in all 
Yachting work in Chicago. 


Ira A. Jones and E. M. Meder, business competitors are 
likewise competitors in the realm of Isaac Walton. These 
gentlemen are scheduled to leave Chicago together on 
June 15 for their annual fishing competition at Lake 
Owen, Wis. 


Retail Notes 
The Boston Store made a special of Hamilton Ross 
Vase Lamps, offering the regular $18 values for $10.75. 
A 30-piece breakfast set in Ransome shape, decorated, 
for $3.79 was also a good seller. Enameled ware, seam- 
less porcelain, was offered in a big sale all pieces at 98c. 


The Fair sold light cut stemware, thin blown with flora! 
decorations at $1.49 for set of six. A 100-piece dinner 
set of domestic semi-porcelain was featured by the ‘store 
at $12.95. Lustre tea sets of 23 pieces for $8.95 were ex- 
ceptional values well taken by the customers. 

(Continued on page 26) 
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oe READY TO AG 


| BUYERS OF | 
ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9g 
"GIFT SHOP & ART GOODS-DOLLS’& TOYS 


’ 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 


ASSOCIATES 
GLASSWARE 
ae DINNERWARE 
Visit the Palmer House HOUSEFURNISHINGS 
THE SHOPS BUILDING ek 9 North Wabash Ave, Phone: Central 3236 
17 N. Wabash Ave. right China Co., ‘ae 35 
Buyers are urged to inspect these lines Fine Dinnerware and Fancy China. 
} = I. E. Mincks, Sect’y and Manager. 
HELM & SOUKUP W. T. Darden, Mgr. Sales, 
Factory Representatives. Imported Phone, Dearborn 4700 FRENCH CHINA CO. 
i Il in- . 
tae eet os Na and umn Potters Co-operative Co., Room 621 Office and Display Room 
Dinnerware, Hotel China and Spe- 
THE McANULTY CO. cialties. Established 1876 at East 136 West Lake Street 


Aluminum Goods for special sales. Liverpool. Geo. W. McNicol, Mgr. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


WALTER B. ANDREWS 


30 East Randolph Street 


Direct Representatives for Conti- TO LET COTRECRW aaa wanna 
nental Silver Co.; Paden City Pot- Room No. 405 

tery Co.; Buckeye Aluminum Co. ; Why not Move In? Repraienting 
Jeannette Glass Co.; Genesee Pot- Mowaneld Giese 

tery Co.; Rockford Peerless Furn. Rent at Pre-War Level Co-Opgrative Fuint Grass Co, 
Co.; F. S. Lowry Pottery Co., Inc.; THe Duncan & Mire Grass Co. 


Phone Wabash 860 


Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 


Mercer Pottery Co.; Ash Cabinet THE UNITED STATES THE SEBRING POTTERY CO. 
Co.; Canonsburg Pottery Co. : 
GLASS CO. Mr, W. L. Gerald 

LEWIS H. SIMPSON & CO. 30 E. Randolph Street } 4523 Racine Ave. 
Representing Athens Glass Co., F. T. Renshaw, Chicago Representative Chicago, IIl. 
Fenton Art Glass Co., Huntington OUR CHICAGO DISPLAY ROOM CON- Phone: Edgewater 23880 
Tumbler Co, New Martinsville TAINS COMPLETE SAMPLE LINES Display Room, 1819 So. Michigan Ave. 
Glass Mfg. Co., and H. R. Wyllie DIRECT FROM CUR~-FACTORIES. 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


Temple ENCRUSTED DINNERWARE, LUSTRE 
ROSENBERG & LURIE Flint Glassware, Harry G. Dalzell WARE AND ALL GOLD CHINA 
178. WJackson Blvd. Pere Cotes Phone 223 So. Wabash Ave. 


Central 3497 Phone Har, 2214 


and Iridescent. 


Phone Wabash 6589 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ASSISTANT BUYER 

WANTED AN ASSISTANT BUYER IN. OUR CHINA 
AND GLASSWARE DEPARTMENTS. MUST BE THOR- 
OUGHLY EXPERIENCED IN DEPARTMENT STORE 
VORK. ALL COMMUNICATIONS TREATED. CONFI- 
DENTIAL. CALL IN PERSON OR ADDRESS MR. E. 
VAN BAALEN, LIT BROTHERS BUREAU OF EMPLOY- 
MENT, PHILADELPHIA, PA. 


a 


NE OF THE OLDEST ESTABLISHED GLASS FAC- 

TORIES making a complete line of fine blown stemware, 
tumblers, and fancy ware, decorated, encrusted, cut, etched, en- 
graved as well as plain in crystal and colors, has openings for 
traveling representatives on a strictly commission basis. Only a 
change in sales policy which will result in materially increased pro- 
duction and volume and which insures large sales for an additional 
organization, makes it possible to consider new representation. 
Only those desiring a permanent connection and who possess an 
established clientele will be considered as this is an unusual op- 
portunity. Address Box 432, care CrocKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


ANTED—New York representative for the foremost line 

of lustre creations and decorations on porcelain in the coun- 
try. Prefer man who travels Eastern States with New York ‘as 
headquarters. This is a quality line already well known with 
established trade. Address reply Box 431, care CrocKERY AND 
GLAss JOURNAL. 


FOR SALE 


OR SALE—Studio for china and glassware decorating com- 

pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, ‘suburb of Chigago. F. J. H. Abend- 
roth, Forest Park, Ill. 


| cea SALE—Eight Perfection Kilns Special No. 10, as good as 
new and guaranteed to give A-1 service. We will accept offers 
for one or the complete lot. Stetson China Co., 1751 West 74th 


St., Chicago, Ill. 


WILLIAMSBURGH FLINT GLASS CO. 
MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


A NEW BUILDING 


in the 


China, Glass ana Lamp 
District 


18 West 23rd St. 


FOR RENT 


Store and Basement 


and 


3rd Floor 


Apply 


Crucet Manufacturing Co. 
18 West 23rd Street 


Boston News 
(Continued from page 23) 


The Monday special crockery sales at Woolworth’s 


seem to be popular. The present offering is Homer 
Laughlin dinnerware, white with gilt border and blue line. 


Thomas Kidd, of R. A. McWhirr Co., Fall River, and 
George Thibedeau, of the New Bedford Dry Goods Co., 


were in town last week. 


eallotiin 


guire celebrated their 


Maguire, veteran toy salesman, and Mrs, Ma- _ 
fortieth wedding anniversary last — 


Thursday with a gathering of sons, daughters, grandsors 


and granddaughters. 


“Sam” Goldberg, of Lawrence, expects to open his 
summer home at Hull about June 15. 


Ten thousand souvenir bean pots were distributed by 
Aleppo Temple at the Shrine Convention at Kansas City. 
They were made by the Dorchester Pottery Co. 


In France they are making artificial flowers with sea 
shells as petals. The natural shape of certain small mus- 
sel shells is not unlike that of the petals of the poppy, 
the apple blossom or the rose. They look well in vases, 
but can hardly be worn, for although they do not easily 
break, they rattle when shaken. They can be seen at 
Hunt’s. ' 


a 
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2 “EAT nen MR 
| REFINED BORIC ACID 
age FLAKY BORACIC ACID | 
Z owdered—Granulated—Crystals E 
B. F. DRAKENFELD © CO. INC. : 
| 50 Murray St., New York Potters Savings & Loan Bldg. East Liverpool, O : 
Faas MN ANN 
am TAD NA NAA oe to | tn ee eee nen cnc ccc a se ee eee se le and 
i “AMERICA’S LEADING CERAMIC MATERIAL HOUSE” : 
LIQUID MATT BURNISH 
; “WILL NOT TARNISH” : 
USE IN PLACE OF SILVER & PLATINUM DECORATIONS : 

ON GLASS OR CHINA : 

THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK : 

CHICAGO PHILADELPHIA CLEVELAND TRENTON = 

KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
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Pottery News 
(Continued from page 19) 
business, and later changed to decorating lighting glass- 
ware. The origin of the fire has not been determined. 
The plant was pretty well gutted. Another location in the 
Wellsville district is being sought. The loss to the com- 
pany has been estimated at between $15,000 and $20,000. 


Practically all the equipment from the Novelty Stamp- 
ing plant, Bellaire, O., has been removed to the plant of 
the American Stamping & Enameling Co., Massillon, O. 
The. Bellaire office of this company will be closed, an‘ 
hereafter all business will be transacted through the office 
at Massillon, according to word housefurnishing buyers 
in this district have received. 


Chicago News 
(Continued from page 24) 

The Leiter Stores continued their sale of the floor stocks 
of lamps and shades from the Progressive Lamp Co., the 
Chas. B. Simmons Lamp Co. and the Illinois Lamp Co. A 
five-piece glass mixing bowl set for 69c was also a popular 
seller. 


Weiboldt’s two stores were selling 100-piece. dinner 
sets of semi-porcelain, gold traced handles and band deco- 
ration for $38.47. 


A new chain of 5, 10 and 25c stores is being proposed for 
the south by Rush Stroup, of Shelby, N. C. The chain 
will, for the present, be confined to towns in North and 


South Carolina. 


Carson, Pirie Store to Handle New Palmer 
House Contract 


Carson, Pirie, Scott & Co., Chicago, have been ap- 
pointed purchasing agents for the hotel which is to replace 
the historic Palmer House. Over $2,000,000 will be ex- 
pended for furnishings and equipment for the 2,268 rooms, 
the ballrooms and banquet rooms, the vast kitchens, cold- 
storage rooms, hospital, etc. Included will be 70,000 yards 
of carpet, 2,410 twin beds, a large number of double beds, 
2,268 writing desks, 75,000 bath towels, and 21,000 pillows, 
7,000 chairs, and much other furniture, as well as light- 


ing equipment of various kinds. 


Feitel Heads Sales Division of Stix, Baer & 
Fuller Store 
The Stix, Baer & Fuller D. G. Co., St. Louis, has ap- 
pointed C. D, Feitel, director of sales and advertising. He 
succeeds Louis Blumenstock, who has resigned. 
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Jun 


New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 
St: 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Ince., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co., Selb, 
Also Fancy China from Winterling. 


Mfrs. 


Earthenware and 
Phone, Madison 


nese? 


“Haviland China” 


Tele- 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

Ave, 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Ince., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and -“Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties, 


TAIYO TRADING CO., Inc., 101 Fifth 


ve. 
Japanese China, Lamps and Bric-a- 


Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole. Agent for. L’Union Ceramique, 


Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 


land. Poszellanfabrik Fraureuth, Sax- 


ony. Telephone Gramercy 5150. 


Stes & DOSE, 65 Barclay St: 
stock dinnerware patterns. 
Win hite China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin .China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 855 
Fifth Ave., between 28th and 89th 
Sts: 7: 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA- ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., - 141-147 
Fifth Ave. 
Pressed and blown Stee Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE TRADE PROSPECT 
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STRONGER undercurrent of optimism is visible 
in the business world during the current week 
than a week ago. The warmer weather, which 

has for long been delayed, has done much to stimulate 
sales at retail. This factor has also been of material 
help to creps in certain areas but trade and crops reports 
continue to reflect irregularity. No striking developments 
have occurred during the current week. Industry and 
trade which have been gradually declining for some weeks, 


are now on a lowered level of activity. 


ROM reports arriving from the basic industries, it is 

evident that production is at a very low ebb, with 
iron and steel production at about half capacity; automo- 
bile production on reduced schedule and textiles and prac- 
tically all manufacturing lines restricted and demand lag- 
ging. From automobiles to zinc, we have now a surplus 
and while the Nation will consume a large and definite 
number of shoes, eat a certain amount of food and wear 
a certain amount of clothing, the consumption demand 


in every line is apparently rather less than we desire to 
produce and are prepared to manufacture. With this sur- 
plus now on hand, the need for a fairly large export trade 
to absorb the over supply bulks rather more largely than 
in the past. 


ITH money loaning at 3 per cent for time loans 

and prime commercial paper at 4 per cent, the 
cheapness of the money market is viewed as one of the 
faverable indications of better times. But this cheap 
credit is a delusion so far as it indicates a rise in business 
activity. While the lack of abundant credit at low rates 
has restrained business in the past, for the reason that 
the profits of business were not sufficient to carry the 
high interest charges, the absolute cost of credit is not tke 
important point. Money is cheap only when it can be 
used to good advantage, and business does not want the 
cheap money now, for the simple and sensible reason that 
it can make no profit by using it. This is the condition 
now present and until a bigger demand is made for goods, 
the mere fact that money is cheap, does not in itself 
mean anything. 


ETAIL trade reports from the largest centers, indi- 

cate that sales are a trifle better for the past week. 
In New York retail sales are fair under the stimulus of 
sales drives. Crockery and glassware is dull but toys are 
fairly active and doll manufacturers are running at ca- 
pacity. Reports from the forty largest cities of the United 
States and Canada, indicate the present irregularity of re- 
tail merchandising. Of this number, thirty-four stores 
report business as fair, four as slow and two stores inform 
us that business is quiet. On the whole merchants are 
optimistic and are looking forward to a good fall trade. 


Thirteen 


T is a fairly common experience to a customer to 


We Cam Get di torenou 


Functions of the “Promise Department’ in 
Supplying Customers with Goods Not in Store, 
an Important Phase of Service to Public 
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much longer it will be delayed. The story is written on 


come into a retail store to get an article that is either 

not in stock or has never been carried. In the opin- 
ion of Merrill W. Osgood of the Jordan-\larsh Company, 
3oston, expressed in an article he has prepared for the 
Store Managers’ Division of the National Retail Dry 
Goods Association, this is a situation that has within it 
the dangerous possibility of lost sales through failure to 
carry merchandise which the customers expect the store 
to supply. 

He goes on to explain the policy of the Jordan-Marsh 
Company in the matter. Our policy, he says, is not, if pos- 
sible, to allow any customer to be disappointed in her 
expectations of the store or its service. [!n order, there- 
fore, to carry out our self-imposed obligation we have cre- 
ated a “promise department” to functicn in such cases. 
This service is working successfully and prevents the loss 
of many sales, which would occur were we not equipped to 
supply efficiently those things which are not in stock when 
they are wanted. 

The “promise department” really comprises two classes 
of service—the wants and the promises. !°very merchant 
is familiar with the meaning of “wants,” but “promises,” 
as we handle them, are more or less of a iiew departure. 
The underlying principle of our method 
and carefully followed-up machinery to 
liver to the customer the items not in our 
have promised to deliver to her. 

The system is operated in this way. The customer asks 
for certain merchandise we are not able to supply from 


an organized 
secure and de- 
stock which we 


stock. The clerk suggests that we will be very willing 
to get it. After impressing on her our ability to make 


good on this offer the clerk takes her name and address 
on a special form provided for the purpose. This form, 
the “promise book,” is part of the regular sales book. This 
is a very important thing to remember. We recently threw 
out our sales book covers. They cost around $4,000 or 
$5,000 alone. We felt the necessity for having the slip 
right there in the sales book so that there would be no 
excuse for not filling it out as soon as the promise is made. 
Two copies of the “promise’’ slip are made. They are 
turned in by the sales people to the floor men each night. 
One copy is given to the buyer in order to purchase the 
merchandise. He marks on it the date on which delivery 
will be made. The other copy goes to our “Promise De- 
partment.” It is filed there in a section bearing the date 
of the day after delivery was promised by the buyer. 
There are girls in our “Promise Department’? who take 
these slips, go to our departments, interview the buyer 
and find out whether the merchandise promised has actu- 
ally gone to the customer. If not, they will find out how 
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the back of the promise slip and sent back to the “Promise 
Department” to be filed under the new promise date. Our 
customers are kept informed of the situation by the “Prom- 
ise Department,’ which takes care of all correspondence 
of this kind. 

Thousands of such orders are placed with us under this 
service classification. Our department now has about 
twelve people and they have increased the business con- 
siderably. But it is not so much that. They have in- 
creased our service to the customer and, of course, en- 
hanced our good-will. We are very particular about that. 
It was not so much the extra businéss we wanted but to 
insure satisfying our customers’ expectations of our abil- 
ity to serve them—to make it unnecessary for them to go 
elsewhere. 


This plan is being extended now wherever possible to 
our repair department, our manufacturing departments, 
which also make promises to customers that require fol- 
low-up. We are trying to centralize in our “Promise 
Department” all promise follow-up work with our cus- 
tomers. 

In addition to the foregoing details, after the buyer 
is finished with the “want slips” they also go to the “Prom- 
ise Department” where a record is kept. This is an in- 
dividual record, on which is listed the number of wants 
each sales person has turned in. The head of our “Prom- 
ise Department” is charged with the duty of taking up 
with the individual buyers the delinquencies of those sales 
people who are not turning in wants. After that it is the 
buyer’s duty to take whatever action is considered neces- 
ary. We also keep a record of the number of promises 
turned in, and this proves very interesting. 


Take the house furnishings department, for example. 
You can appreciate what a tremendous task it is to keep 
stock on hand. We have about sixty people there. A rec- 
ord of the number of promises they make is kept. If we 
find that some are turning in promises, but a large num- 
ber are not, the head of the “Promise Department’’ re- 
ports the situation to the buyer. They work out together 
some method to increase the cooperation of the sales peo- 
ple who are falling down below the average number of 
promises. 

They may be called together for a group meeting and 
the aid of the Educational Department enlisted to train 
the clerks in the value of building up promises. Credit for 
the work that has been done is largely due to the excep- 
tional training the head of the ‘Promise Department” has 
had in the store. He has been with us for years and was 


formerly adjustment division manager. If anybody can 
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appreciate the value of a promise to a customer, it is the 
adjustment manager. 

Our clerks in entering promise orders have a decided 
advantage where the customer has a charge account, for 
then the customer gives immediate permission to charge. 
If it is a cash sa'e, the entry is made accordingly in the 
promise book. We_use the quota system in our store, so 
that we have not had to worry about the possibility of 
clerks falling down on merchandise in stock and promising 
to get something a “little different.” If there is any way 
to make a sale on the spot, they do it. If the customer 
is certain she wants something different, we avoid forcing 
a substitution and then the promise book comes into action, 
The customer, I may say, is impressed and convinced by 
seeing the clerk make a formal entry of the promise on the 
spot. 

At first thought it may seem difficult to handle the mat- 
ter of time of delivery on promises. The fact is that, since 
we are close to the New York market, we have found it 
practical to establish a standard of ten days. Our sales 
people know that, in the case of china, furniture and such 
merchandise, the delay is longer. When they are not sure, 
they call the buyer or assistant for advice. All promise 
slips go first to the buyer, who checks up the time and, 
if that delivery cannot be made, he makes that notation. 
Then the “Promise Department” writes to that effect to the 
customer. 

We fill more than 90 per cent of all our promise orders 
eventually. We have found that it is impossible to fill 
about 40 per cent of them on the date of the original prom- 
ise, but, by writing the customer, we almost invariably get 
back instructions to go ahead and “get it for me.” 


Good Business Ahead, Says Banker 

Francis H. Sisson, Vice President of the Guaranty Trust 
Company, believes that business conditions are fundamen- 
tally sound and sees prosperity ahead for an indefinite 
period, he said in speaking before the convention of the 
Retail Credit Men’s National Association at the Waldorf- 
Astoria June 19. 

“The one outstanding fact in the business situation today 
is the condition of the money market,’ Mr. Sisson said. 
“Tt is easier than it has been for years. Stocks and bonds, 
particularly bonds, are now commanding good prices, ex- 
port conditions are improving and prices for agricultural 
products are rising. There is also a pretty general high 
level of employment. 

“The basic conditions here are so strong that the politi- 
cal situation cannot seriously disturb them. Conditions in 
Europe, too, are better in almost every country and, with 
the Dawes plan in operation, it is fair to assume that 
further progress will be made. I can see no possible dan- 
ger ahead of a period of depression. A moderate price de- 
cline stopped last week for the first time since the firs 
of the year. There is no speculation and no inflation, and 
the general situation seems to be stabilized to the point 
of reasonable assurance. 

“The United States today is in a tremendously strong 
economic condition. It can stand almost any kind of out- 


side, or inside, economic pressure without serious results. 
Our great productive capacity creates new wealth year 
after year and means prosperity for an indefinite period. 
The automobile industry may temporarily overshoot the 
mark and have to draw in, but it will ultimately readjust 
itself. 

“There is a slight danger signal in the constant inter- 
ference by political bodies with business, and the menace 
of injecting government into business hangs over the busi- 
ness man in an embarrassing way. Transportation is con- 
stantly apprehesive. Fortunately, little harm has been 
done as yet. The vaporings of demagogues are always 
with us. It is a question how far democracy—which is 
the rule of the less intelligent—can function with eco- 
nomic questions. Most of the European States are today 
governed by Socialists or dictators, but the world pro- 
gresses. We enjoy more luxuries than any people in the 
world, but we have more with which to buy them. The 
United States faces a future today no prophet could pos- 
sibly predict.” 


Merchant or Storekeeper—Which? 


In the distribution of manufactured products to the 
ultimate consumer the retailer plays a very significant 
role, savs Commerce Reports. Vhe manufacturer must 
be deeply concerned in the retailer's evolution from store- 
keeper to merchant. It is only within recent years that 
the management of retail establistments in the United 
States has been to any great extent falling into the hands 
ef men with college training, capable of studying the eco- 
nomic aspects of merchandising. And in many countries 
the retailer is still a self-taught greduate from the job of 
errand boy, by way of clerkship, or e!se from the hawker’s 
cart or the itinerant vendor’s pack. 

True, even in this country, some very successful mer- 
chants have evolved from similar humble beginnings, and 
success in attaining to cwnership of retail establishments, 
small or large, presupposes many laudable characteristics 
—industry, integrity, intelligence. It is, however, the 
degree to which the retailer has educated himself to 
grapple with the science of merchandising that distin- 
guishes the merchant from the mere storekeeper. 

It is essential for the manufacturer to study the men- 
tal equipment of the retailer who distributes his products 
to the consuming public. large percentage cf the evils 
of cancellation is due not to bad faith but to that inade- 
quate knowledge of business on the part of tke retailer 
which makes it difficult for him to gauge his demand 
and to prevent overbuying. 

Generally speaking, the retail merchant has but little 
guidance in resisting the optimistic suggestions of the 
visiting salesman, or if he himself starts out on a buying 
expedition it is only in exceptional instances that ke has 
a clear conception of what quantities it is safe fer him 
to order definitely. The producer often fails to realize 
the folly of permitting his customer to “overstock.” He 
is apt to be blinded by the size of the order. The retailer, 
in buying, seldem considers the wisdom of placing his 
purchases on such a basis as to permit the correction of 


Sixteen 


CROCKERY AND GLASS JOURNAL 


June 26, 1924 


an underestimate by subsequent replenishments. His 
errors are generally in the direction of overbuying, the 
correction of which is sought in panicky sales at cut prices, 
which demoralize both the consumer, who learns to defer 
his purchases in the anticipation of such sales, and the 
competitor, whose trade suffers because of his enigkbor’s 
poor judgment. , 

If this is true of the United States, where retail mer- 
chandising has reached a remarkable stage of develop- 
ment, how much more true, and how much more difficult 
of correction, is the same condition in the case of im- 
porters abroad. It is absolutely imperative for the pro- 
ducers to seek more information on the mental and eco- 
nomic equipment of their trade at home and abroad. The 
manufacturer must realize the essential oneness of the 
interests of the producer and the ultimate distributor. He 
must seek to aid the latter with advice and suggestions. 
Only thus can be curbed the evil of ©\erbuying and of 
cancellations. 

If we realize that it is only within the lifetime of most 
business men today that the one-pricc system in stores 
has become the rule rather than the exception in this 
country, we will not be so impatient with the different 
standards that prevail here and there alroad. The laws 
of many countries date from the days when it was con- 
sidered in the public interest to enact levislative measures 
for the protection of the consumer against the wiles of un- 
scrupulous traders. The conception still prevails in some 
markets that selling to the consumer is a war of wits. 
This is true, particularly, of oriental countries. Small 
wonder that the native importer in certain undeveloped 
markets occasionally clings to the same theory in placing 
his orders abroad. And therefore, even to a greater de- 
gree than the manufacturer for the domestic trade alone, 
must the exporter seek a light as to the niental status and 
trading standards prevailing among his ciistemers abroad. 
There is here a vast field for educational effort through 
export journals and individual exchange of views and 
experience. 


Labor Must Produce More to Hoild High Wage 
Scale 


American industry cannot pay high wages to American 
workmen unless American workmen are willing to pro- 
duce enough each day to justify these wages. American 
industry cannot pay high wages to American workmen if 
increasing taxation takes from industry an increasing 
part of industry’s revenues. American iidustry cannot 
pay high wages to American workmen ii in addition to 
paying its producing workers, it is forced through taxes 
to pay the salaries of vast numbers of non-producers car- 
ried on Government payrolls. 

These points were made by Lewis Pierson, chairman of 
the board of directors of the Irving Bank-Columbia Trust, 
and president of the Merchants’ Association, in the course 
of an address at the opening of the recent annual conven- 
tion of the Music Industries Chamber of Commerce in 
New York. 

In leading up to these remarks Mr. Pierson had pointed 


out conditions prevailing in Europe. He said standards 
of living had been reduced there, resulting in a smaller de- 
mand for goods in this country. On the other hand, Mr. 
Pierson said, American standards continued to rise and 
wages still stood high. 

Lower standards of living in Europe mean a decrease 
in Europe’s producing power, said Mr. Pierson. It means 
a reduced foreign market for American crops and a smaller 
foreign market for American manufactures. 

Similarly, lower standards of living in Europe mean 
lower wages for European workmen and lower production 
costs for European factories. 

These facts are filled with tremendous significance for 
the industries of America. Our own standards of living 
have steadily risen during the past ten years. The Ameri- 
can workman is today living better than ever before. Our 
country has not suffered the demoralization of industry 
which the war brought to Europe, and thus far we have 
seen no reason why we should make any endeavor to accus- 
tom ourselves to the changed conditions abroad. 

High taxes, high rents, high prices and high wages are 
both the causes and effects of our present industrial condi- 
tion. But more and more, business leaders are asking 
themselves whether it is possible for the industries of the 
United States to continue on this basis when all other 
nations are tightening their belts and definitely resigning 
themselves to lower standards of living. 

The tremendous productive powers of this country, re- 
sulting partly from great natural resources, and partly 
from mass production methods, are the factors which have 
established America’s living standards as the highest in 
the world. 

Yet in the face of the world conditions to which I have 
referred America appears to be making no serious effort 
to increase its productivity in order to maintain the stand- 
ards of living to which America has grown accustomed. 

Industry, in short, cannot continue to maintain Ameri- 
can standards of living unless it is permitted to maintain its 
productivity unhampered by ill-considered legislation and 
unnecessary restrictions upon the processes of industry. 

We are passing through a period in world affairs when 
the nation which desires to maintain its standards of liv- 
ing must jealously guard its industrial growth. Here in 
America with all our natural advantages we should be able 
by care and foresight to preserve for ourselves the pros- 
perity to which these advantages naturally entitle us. These 
advantages, however, are not so great that high taxation 
and curtailment of production cannot compel a readjust- 
ment to lower levels. 

The thought which I would bring to you today as lead- 
ers in one of America’s representative industries is the 
necessity for a more general understanding on the part of 


the public of the dangers which threaten American prés- 
perity. 


Business Briefs 


The Sallows-Rorke Store has opened at Burlingame, 


Cal., with complete lines of crockery, glassware and house 
furnishings. 
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Better Purchasing Urged to Reduce Retailing 
Costs 


The solution of the merchandising problems of depart- 
ment stores is not to be found so much in the power to 
demand lower prices by bulk of business as in more intelli- 
gent selection of the merchandise to be purchased, accord- 
ing to Melvin T. Copeland, director of the Bureau of 
Business Resarch of Harvard University, who was one of 
the principal speakers at the Controllers’ Congress of the 
National Retail Dry Goods Asociation recently held in St. 
Louis. 


A better understanding of the consumers’ buying mo- 
tives and of the relation of those motives to merchandis- 
ing would be a more effective means of saving than forc- 
ing an increase in business volume of sales. 

Our marketing problems are not likely to be solved 
merely by an increase in the size of operating units, Mr. 
Copeland said. So far as available evidence goes, it indi- 
cates that the advocates of combinations of department 
stores are false prophets. 


I am convinced that there is no single means by which 
operating expenses can be reduced. There are, however, 
numerous points at which small savings can be effected, as, 
for example, by improving the rate of stock turnover, by 
securing larger sales per sales person, and in general by 
better merchandising. 

The theory generally accepted by business men as- 
sumes that as volume increases expenses do not increase in 
proportion. As a matter of fact, a department store with 
sales of $500,000 or $1,000,000 probably can utilize its 
equipment and operating force as intensively as a firm with 
a larger volume of sales utilizes its working resources. 

Increasing floor space, the employment of larger sales 
force, greater salaries for executives of large corpora- 
tions and for buyers, increased expenses in office salaries 
and increased quantities of stock with proportionate ex- 
pense for insurance and other carrying charges all tend 
to hold up the expense in dollars and cents so that the 
percentage of expense to sales remains practically con- 
stant. 

The conclusions presented, Mr. Copeland said, were 
based upon data collected from 645 department stores with 
an aggregate of sales of over $1,000,000,000 in 1923. 


- Decline In Employment Increases 


Employment in manufacturing industries in the United 
States decreased 4.2 per cent in May, while payroll totals 
decreased 5.1 per cent, and per capita earnings decreased 
1 per cent. These preliminary and unweighted figures 
are presented by the United States Department of Labor, 
through the Bureau of Labor Statistics and are based on 
reports from 8,569 establishments in fifty-two industries 
covering 2,604,259 employes, whose total earnings during 
one week in May were $68,078,862. The same establish- 
ments in April reported 2,717,344 employes, and total pay- 
rolls of $71,766,134. 


The greatest decreases in employment and in payroll 
totals were shown in the East North Central Geographic 
Division. These decreases were 5.7 per cent and 7.5 per 
cent, respectively. 

The Middle Atlantic Division followed with a decrease 
of 4.3 per cent in employment and 4.4 in payroll totals, the 
South Atlantic Division with decreases of 3.1 per cent 
and 4.2 per cent, and the New England Division with 
decreases of 3.3 per cent and 4.3 per cent in the two items. 

The East South Central States decreased 3.2 per cent 
in employment and 2.4 per cent in payroll totals, the West 
North Central States 3 per cent and 2.6 per cent, respec- 
tively, and the West South Central States 0.7 per cent and 
1.8 per cent, respectively. The decreases in the Pacific 
Division were negligible, and the Mountain Division, in 
which there is little manufacturing, showed an increase of 
3.5 per cent in employment and of 2 per cent in payroll 
totals. 

Comparing May, 1924, with May, 1923: In 5,909 estab- 
lishments in fifty-one industries there was a decrease in 
1924 of 9.3 per cent in employment and a decrease of 
11.5 per cent in payroll totals. 

There were gains in employment in only five of the 
fifty-one industries and gains in earnings in ten indus- 
tries, pottery again leading in both classes. 

The decreases in employment were over 20 per cent in 
agricultural implements, men’s clothing, carriages, foun- 
dries and machine shops and shipbuilding, while cotton 
and woolen goods showed somewhat smaller decreases. 


China and Porcelain Exports 


Domestic exports of china and porcelain wares for the 
month of April shew a small increase in value of ship- 
ments of table, toilet and kitchenware, of $383.00, and an 
increase of other porcelain ware amounting to $755.00. 
Figures for the month of April, compiled by the Depart- 
ment of Commerce follow: 


Table, Toilet or Other China and 


i Kitchen Ware Porcelain Ware 
Countries 


Dollars Dollars 
Denmark: \AHMMMEG « dow dnccse oes 29 176 
ECAMCES |. o8), MMS cls os 6 dau.0 ce — 30 
Genindny: 9 2,. se so ces ce. one 521 — 
Bmeland (5... 9M oecs<cccosw se 20 _- 
CAGAdS 5 iB soos v= ses aw 6,064 3,664 
British) Hondapaee fo. c0 acc nese — 8 
Costa Rica: AMBIT Ac. ccancnces — = 
Guatemala S.aaRc... 6 foe. «cee — 13 
Flonduras: 2. .gMMe ec os o«s veces _ = 
INicaragiia “Me... ces odes ne 29 3 
Panama... ga. ones arene 124 11 
Salvador 79am. 2. cvedgnlawe — 58 
Mexico Sic MMMM: fo fc cuerene 2,097 384 
Newfoundland and Labrador .. 109 17 
Bermuda .. que. cc.ses Senne 508 37 
AMaiCay eer hea coke ete — 94 
Other Brit. West Indies........ 231 19 
Sia. ne eee Hl 285 
Elation ok eo 20 342 
Virgin, Islandswof U. S. ........ 25 — 
AACR CNUNAL SMP. o0 x sock se ye 298 


Golombia: AMM. .sc.cecsceeecs 67 203 
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IPettl Ae shen te te See ee == 50 
Venezuela on. ac cute ee eee ay 29 
China We aoc eee eee 24 44 
Hongkonos a.cmatte tie a eee 56 = 
Japan Sse cers. 0 oe eee 463 484 
Philippines slands sea eeee = 47 
PAS hrall tars eels wo coat cite ceo Seon ae a= 29 
Frencha@ceanta ence ee eee 18 — 
British West Atrica.... ce sees _ 33 
[iberiages- 0, onct <7 eee eee 28 — 

‘otal trite. ace ere 11,800 6,060 


Earthenware Exports 


Domestic exports for the month of \pril of earthen 
and stoneware show a decrease of $2,053 in table, toilet 
and kitchen ware, and an increase cf $20,176 in other 


ware. Department of Commerce figures for April follow: 
Table, Toilet Other 
and kitchen China— 
Ware Porcelain 
Countries Dollars Dollars 
Pranice: ccs ciccore atintertete oie er ee ec « — 1,00) 
Germany.” 2.4..50 Saat eae. cee ee: - — 45 
SPAT aiuto Sorc seoe ist ae Renee IRS: - — 2)3 
Fh gland! 9-23.52 chs ct shoe 2 eee ere eget» -- 823 
Canada y.. .S.ioac.icetaoen ee dee eee. - Ai 19,487 
Guatemala? jocen th oe ae ee ee - 100 — 
Honduras). Wes. ee ee eee. 563 247 
Nicaragua s.2. sagen bee Oo: 88 346 
Patiartiar 2syicis suse ste sets Pee Cerone. — 699 
Salvador (otis eo ase ee ee — Be 
Mexico. 205058 0gc some ene eee 363 2,657 
Miquelon and St) Pierresilci.s. seer —- 97 
Newtoundland and WLabradomesasae eae. — 44 
Bérnrada 2205 wheel eaters — 6 
Jamaica 4... 2.%..seae 6 EEO eer en ae 29 — 
OthereBrit! Westlindiesie sas eerie — 103 
Gubat ir de sibs OR eee rane 1,824 16,205 
Dominican Republics scenes eee eee ae 79 247 
[Shia emere et Rem OPA ened sidoteo su vba eobwe = 140 
Virginelslands?of U, Site aera een 38 302 
Brazil! y<.aseduokte Moots ak eee Cee: = 1,220 
Chiles acc le crc ae eee = 42 
Colombia ~. 2 22. cio ao ee eee bs 71 
British’ Guiana F... o> cece hone een ee — 58 
Dutch, (Guiana Jac. colette ra eee = 3 
Pert Sisk oSesole be eis ae eee eee 10 176 
Vieneztiela ., .. oacccohaeeiecce heen are 1 # 
China oo. 34 72.2 nb eee oe ee Caer 99 494 
Hongkong: i5..2 cc «neki ene eee — 54 
aparr «4 Skene st eetes ons OF See 17 25,149 
Philippine Uslands)\.2.2)- eee eee eee eee 6 — 
British, Oceania 3s. sane ce eee — 462 
New (Zealand) (25298. 2 ion ete Oe — 64 
Belgian Kongo”. ba2a5 scene eee aes 14 — 
British’ South Airica, fence eect. — 44 
Ee ypt oii face xcs gins octet Gee een eke one eatiees — 38 
1 Dil ey 3) of ARE rans. Ac Ao acoins ond nie 18 = 
Portuenese Hast Aircica, .eeee ane ree 22 49 
Total) ices. de ses a ee eee 4,027 70,681 


Glassware Exports 


Domestic exports of glassware for the month of April 
show an increase of $20,690 in plain table glassware, com- 
pared with the figures for March. Exports of cut and 
engraved table glassware also increased slightly, outgoing 
shipments of lamp chimneys and globes increased $8,611, 
Lamps and other illuminating devices registered an in- 
crease of $4,525. Export figures for April published by 
the Department of Commerce follow: 


Table 
glassware, 
plain 
Countries Dollars 
PEN {OFC (ae = 
(GEEECEM ee neice s 21 
Netherlands ...... 25 
SPAM sie a 268 
S Wwedenerr cess etmek _- 
Switzerand 2. san 121 
MRNALITG)  s aeBe Adee 34,919 
COUN. oe 3,681 
Inelandeeeucse.. s. 18 
Canadas. a). ie 29,795 
British Honduras . ANG 
Costaminicaueel.. 130 
Guatemala ........ 629 
LENO NGOS oo denooe 429 
Nicarastiamermer 296 
IBEMIERNE toon eadone 2,369 
Salvadarare. chic 138 
Me@xiCome rent Gi.con 11,263 
Miquelon and 
Simizierrests.: /.- 60 
N’f'dland & Labrador 253 
Beumiudamanr err oor 171 
a Athy Octane ry fae 174 
Trinidad & Tobago 20 
OF Brite ws Inds. 349 
Cubase ts se 17,797 
Dominican Republic 1,173 


Dutch West Indies 92 
French West Indies = 


EL athe er 1,018 
Virgin Is. of U.S. 161 
UE ASUONIES Gone none 60 
Boliviaeeiys co feiss 270 
Brazilieress.csates 612 
Chileaieereeis ss. 116 
Golombia “25.2... .:. 1,161 
Keuadorareacciteas. 1,079 
British Guiana .... 34 
Dutch Guiana .... 37 
PGrigieersccciteeas) aleve 1,683 
WiaeTERe coonongane 100 
Veneztiela 532 3... 647 
A denen ete to seats 107 
British India ..... 160 
Ceylonine: neaeee arte 70 
Straits Settlements 108 
(Chitra etseee ets anes 1,457 
CHOSehies cee ees — 
Java and Madura . — 
Jekovives <ohsk s5So o000 250 
Japan ete erates ey. 177 
Kwangtung ....... _- 
Philippine Islands... 1,555 
MANTISSRALE’ ec png aoe 30,250 
British Oceania .. a 
French Oceania ... — 
New Zealand ..... 6,125 
Other Oceania , == 
British W. Africa — 
British S. Africa.. 1,078 
British E. Africa.. — 
Bonita tae ete vere eto — 
Other Fr. Africa.. — 
Miorocco a4: ¢ Be — 
Portuguese E. Afr. 39 

ERotallaante ee ence 153,258 


Business Briefs 


Table and 
other 

glassware, 
cut or 

engraved 


Dollars 


10,689 


Lamps and 


other 
Lamp illumi- 
chimney nating 
and dev:ces 
lantern chiefly 
globes of glass 
Dollars Dollars 
14 — 
223 — 
— 50 
455 300 
1,370 5,483 
201 —_ 
51 125 
221 — 
— 84 
251 40 
552 87 
13 — 
3,203 2,896 
86 — 
147 233 
88 22 
159 50 
205 100 
157 er 
611 2,560 
129 180 
29 69 
14 — 
135 80 
127 30 
39 1,534 
10 15 
409 458 
21 120 
355 — 
1,094 411 
51 85 
—— 111 
2,793 116 
122 — 
214 19 
1,073 2,982 
11 = 
73 a 
— 633 
255 
92 = 
23 — 
477 — 
— 401 
148 — 
7,474 2,827 
153 114 
105 29 


355 115 
1,038 422 
348 62 

50 — 

37 — 

73 _- 

152 — 
28,256 24,630 


The Western China Works of Aurora, IIl., has opened 
a new department of their business to supply white china 
vases to decorators and will be pleased to send details of 
this department to all decorators interested. 


HE many friends of the late H. H. Dignam for 

years assistant buyer for Fredk. Loeser & Co., will 

learn with regret of the death of his widow at her 
home in Brooklyn, which occurred on June 21st, only 
twelve days after the passing of Mr. Dignam. Mrs. Dig- 
nam attended her husbands funeral and had been able 
to be abcut her home but had not been in good health 
for the past year or more. 


R. C. Ferber has been made manager and buyer of the 
china, glass and housefurnishing departments of Olds 
Wortman & King, Portland, Oregon, which is affiliated 
with the Dohrmann interests. Mr. Ferber made many 
friends in New York in 1922 when he was here as man- 


ager of the Dohrmann Commercial Co.’s Iccal office. 


D. King Irwin left Tuesday for a brief. trip to the 
Iroquois China Co.’s factory, Syracuse, N. Y., which he 
represents in the local market. 


R. Castner, wholesale sales manager for the Parmelee 
Dohrmann Co., Los Angeles, and P. Edminster, assistant 
whclesale sales manager for the Nathan Dohrmann Co., 
San Francisco, arrived in New York today (Thursday) 
and expect to sail for Europe Saturday. 


Joseph Tharaud has arranged to sail on the Rochambeau 
on July 5th, for a six weeks visit to the L’Union Cera- 
mique factory at Limoges which is represented by Justin 
Tharaud, Inc., in this ccuntry. 


Charles Werner with Raphael Weill & Co., San Fran- 
cisco, was one of the early fall buyers to visit the market 
this week. 


H. C. Hall buyer for the L. S. Donaldson Co., Minne- 
apolis, was another buyer to put in an appearance this 
week to place orders for his fall requirements. 


Ashley Myott, head of Myott Son & Co., Hanley, Stoke- 
on-Trent, England, who has been in this country for sev- 
eral weeks on a visit to Justin Tharaud, American repre- 
sentative for his factory, will sail for home aboard the 
Mauretania on July 2nd. Mr. Myott in company with 
Mr. Tharaud, arrived in New York last Friday after 
completing a trip as far as Omaha. 


Hot weather and reported business depression, have no 
terrers for “Moe” Goldberg one of the lamp trade real 
live-wire salesmen. He plugs right ahead regardless and 
results prove the efficacy of his policy. Specializing in 
special sales he always has some original idea for putting 


over a sale that only is accomplished by often burning 
midnight oil. Mr. Goldberg is a member of the sales 
staff of Herbert & Neuwirth Co., Inc. 


L. B. McNicol and W. C. Browne of tke Potters Co- 
operative Co., East Liverpool, O., were visitors in New 
York the first half of this week, exhibiting for the first 
time in the local market, their new Apollo shape, which 
Messrs. McNicol 
and Browne came here from Boston where they also spent 
several days calling on the trade. 


gives evidence of being very popular. 


Max Herbert of the Herbert & Neuwirth Co., Inc., left 
with his family Monday for the Adirondacks where he 
will spend two weeks vacaticning. 

S. Yanase with Mogi Momonoi & Co., arrived in New 
York last Saturday, after spending several months at the 
concern’s factories in Japan getting out new lines for the 
American market. 


David L. and Chas. L. Wise, 10 West 23rd St., have 
been appointed New York representatives for the Bison 
Decorating Co., Buffalo, N. Y. The concern turns out 
a very interesting and attractive line of popular priced 
cut and decorated glass ware. 


Still another early arrival in New York this week to 
make fall purchases for her departments was Mrs. C. H. 
Newman, buyer of china, glass and silverware for Miller 
& Rhoads, Richmond, Va. 


Mackenzie, Not Killacky Wins at Golf 
Through an errcr in reporting the score for the June 
Tournament of the Pottery Glass & Brass Golf Associa- 
tion in our issue of June 19th, it now appears that J. E. 
Killacky has been enjoying false honors for the past week 
for it was A. J. Mackenzie, and not the former who was 
winner of the thirty-six hole match with a net score of 


180. 


Macy & Co. Open Club at Convention 


One of the features that struck delegates and alternates 
at Madison Square Garden recently with favorable force 
was the restroom and convention club furnished in the the- 
ater in the northwest corner of the Garden by R. H. Macy 
& Co., and fitted as a restroom for the comfort and con- 
venience of visitors. 

Out-of-town visitors expressed surprise at the thought 
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of a theater within the Garden itself. To many the Gar- 
der Theater, with its boxes and balcony, its stage and pro- 
scenium arch represented something even more complete 
than the home town offered. 

But it was the fittings and arrangements for the com- 
fort of the visitors that appealed most. A temporary floor 
has been constructed over the whole area of orchestra seats 
from the back row to the footlights. This has been cov- 
ered with rugs, tapestries hung about the walls, telephone 
booths installed on the stage, cigars, cigarettes, powder, 
rouge and lipsticks put on sale, and the whole interior con- 
verted into that of a comfortable club. 

The Macy Convention Club is just opposite in the foyer 
of the main entrance. An entrance cut in the wall gives 
easy access to quarters that provide rest and relaxation 
within immediate call and on the same level as the conven- 
tion floor. 


Herbert & Neuwirth to Represent Owen 
China Co. 

Announcement has just been made by the Owen China 
Co., Minerva, O., that the concern has appointed the Her- 
bert & Neuwirth Co., Inc., 25 West 23rd St., as their 
New York representatives. 

The company manufacture a very attractive line of din- 
nerware, featuring the well known Plymouth Shape. 

Herbert & Neuwirth will have the complete line on 
display at their salesrooms by July 1st. 


Buyers in New York 


JuNeE 19ruH, 1924 
H. Hinck, housefurnishings and china, Meyer & Co., Greens- 
boro, N. C., 23 East 28th St. (Mdse. Reporting Co.), 
L. G. Wesselman, housefurnishings and toys, Bailey Co., Cleve- 
land, O., 1372 Broadway (Natl. Dept. Stores, Inc.), Claridge. 
C. H. Hurlburt, china, D. M. Read Co., Bridgeport, Conn., 315 
4th Ave. (D. G, Alliance). 
Miss K. Lugrin, dolls and toys, Jordan Marsh Co., Boston, 
Mass., 432 4th Ave. 
June 20TH, 1924 


Miss L. Goodman, toys, John Gerber Co., Memphis, Tenn., 11 
East 26th St. (McGreevey, Werring & Howell). 


JuNeE 23rp, 1924 
E. C. Keffer, china, glassware, lamps and housefurnishings, 
Se Co., Reading, Pa., 432 4th Ave. (D. G. Union), 
reslin. 
F. A. Walker, housefurnishings, Feibleman’s, Inc., Shreveport, 
La., 370 7th Ave. 
JUNE 24, 1924. 
L. C. Morris, housefurnishings and toys, Geo. L. Fordyce Co., 
Youngstown, O., 315 4th Ave. (D. G. Alliance). 


June 257TH, 1924 
W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 


Mrs. C. H. Newman, china and glassware, Miller & Rhoads, 
Inc., Richmond, Va., 432 4th Ave. (D. G. Union). 


Contract Awarded Carson Pirie Scott & Co., 
for Complete Furnishing of New 
Palmer House 

Word has just been given out that Carson, Pirie, Scott 
& Co., of Chicago, through its contract department, will 
act as purchasing representatives in the furnishing and 


equipping of the new Palmer House. It is understood that 
the furnishings will total more than $2,000,000. 

Construction has already been started on the first section 
of this huge Chicago hotel of 2,268 rooms which when 
furnished will be not only the largest hotel in the world 
but also the third largest building. The first section will 
be thrown open to the general public in October, 1925. 

The furnishings will include all furniture for the lob- 
bies, public rooms and guest rooms, all carpets, draperies, 
curtains, chinaware, glassware, silverware, lamps, blankets, 
linen, in fact, all the equipment with the exception of the 
fixed kitchen equipment and other furniture that will be 
built in the structure by the general building contractors. 
In this record breaking task the Contract Department of 
the Chicago mercantile establishment will co-operate close- 
ly with the Palmer House Estate and the architects, Hola- 
bird and Roache in the selection of materials. 

Manufacturers of fine hotel equipment and of any of the 
materials needed will be given the opportunity to figure on 
items they are ina position to supply. Carson, Pirie, Scott 
& Co. will devote an entire floor of one of their Wabash 
Ave. buildings to the special purchasing which will be 
under the supervision of their Contract Department and 
will be known as the Palmer House Division. 

In this building they are already establishing exhibition 
rooms, studios, a large force of decorators, draftsmen and 
designers and a special force of clerks for handling the 
enormous amount of work before them. To give 
some idea of the extent of this task, Carson, Pirie 
Scott & Co. were obliged to estimate the cost of the freight, 
warehousing and installation of some 19,000 pieces of fur- 
niture, in addition to the vast quantities of merchandise 
such as carpets, chinaware, glassware and other numerous 
items that will go to make up the equipment. 


Franzke’s China Shop Celebrates First 
Anniversary 


One year ago Franzke’s China Shop opened its doors 
for business in Bellingham, Wash., and making a good 
start the enterprise has steadily expanded from the be- 
ginning. In fact, business has been so good during the 
past year that Mr. Franzke has enlarged his sales floors 
and has greatly increased the size of his stock. Recently 
the store secured additional warehouse space and with the 
recent addition of additional sales space, new lines of mer- 
chandise are now being added. 


Sears, Roebuck Resume Dividend on Common 
Shares 

Resumption of dividend payments on the common stock 
of Sears, Roebuck & Co. at an annual rate of $6 a share 
was announced recently with the declaration of a quarterly 
distribultion of $1.50 a share, payable August 1 to holders 
of record July 1. 

During the deflation period of 1921 directors voted to 
suspend dividends on the common stock, chiefly because 
high inventories necessitated heavy borrowings from the 

(Continued on page 23) 
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RODUCTION of dinnerware in East Liverpool 

and the surrounding ceramic district will practically 

suspend Saturday next for two weeks. Manufac- 
turers are of the opinion that it is better to give all em- 
ployes a holiday for this period, than to continue opera- 
tions after July 4th with only part forces on the job. This 
will mean that both production and decorating shops will 
be idle, and it is not like’y that very many shipments will 
be forwarded during the idle period. Several plants are 
to close this Thursday afternoon, while others will con- 
tinue until Saturday. In several other instances planis 
will continue to operate until Wednesda\, July 2, when 
work will suspend until July 14. This is the first in sev- 
eral years when all plants will be idle du:ing the summer 
season at the same time, with the holiday period excepted. 
The last time all generalware potteries were idle was 
during the strike period during the fall of 1922. Dur- 
ing the idle period, general repairs will be made to ail 
shops in the district. 


The Kentucky-American Clay Co. has een formed at 
Mayfield, Ky., with a capital stock of $50,000, according 
to information received here from A. R. and J. H. An- 
derson of Mayfield. The company will develop a large 
clay deposit which will be marketed in 
trade. 


the generalware 


Zed T. Smith, salesman for the D. ] 
tery Co., has returned to the district fr 
eastern trip. 


McNicol Pot- 


1 an extended 


The most recent information received in this district 

from England, is to the effect that discussion of the pro- 
posed revised pottery wage scale between committees rep- 
resenting the workers and the manufacturers, has been de- 
ferred until July 4. Accountants who have been going 
over the beoks of the manufacturers for several weeks 
will be unable to make a report until that time. The 
findings of the accountants will be used as a basis for 
argument during the next joint conference, at which time 
a working agreement may be formed for the current fis- 
cal term. In this discussion, the pottery workers seek an 
advance in wages, while the manufacturers have proposed 
a revision downward. 
General Manager Samuel T. Larkins and Frank P. 
Judge, sales manager for the National China Co. Saline- 
ville, O., were in the district late last week. Both declared 
that while there was a slight falling off in business in some 
particular lines, the demand for open stock dinnerware 
continues very active. “We're keeping right up with 
the procession,” was the way Mr. Larkin put it. 
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While there may be a decline in whiteware business, no 
such situation prevails in the yellowware market, so far 
as conditions in this immediate district are concerned. 
The production of all local yellowware kilns is being ab- 
sorbed as soon as the ware is placed on he floor, which in- 
dicates that normal warehouse stocks have to be main- 
tained. Covered butter jars are in very good request, 
while nested bowls and teapots are in excellent demand. 
Sales are very well distributed throughout the country, 
all sections buying the line with considerable liberality. 


It is the general opinion of many manufacturers that 
because of an increase in mail orders, that the “turn in 
the road” has been reached. However, as one has put it, 
“there is still an absence of $100,000 orders.” The busi- 
ness being received, however, is for more liberal quanti- 
t:es than was noted during April and May, and this is taken 
to mean that stocks in the hands of the distributors are 
more or less broken and reasonably low. 


It has also been pointed out that business will continue 
to show an upward turn following the completion of the 
six month inventory period, when the trade will begin i 
a small way to anticipate fall and winter requirements. 
That there will be a rush for merchandise from the gen- 
eralware district next fall just as there has been in past 
season is the general opinion of all manufacturers. 


Although no time has been selected for a summer meet- 
ing of the United States Potters’ Association, it is likely 
this proposition will be discussed by the Executive com- 
mittee within the next few weeks. 

Some in the trade favor entertaining the “eastern 
crowd” here this year, although it is known that the 
manufacturers are welcome to return to the Trenton dis- 
trict, where a meeting was held several years ago. 


Malcom Thompson, secretary-treasurer of the Hall 
China Co., and Miss Mildred Taylor, were married last 
week by the Rev. Isaac Wood, of the First Methodist 
Episcopal church. The bride is the daughter of the late 
William L. Taylor, one of the incorporators of the Tay- 
lor, Smith & Taylor Co., and a niece of Homer J. Tay- 
lor, president of the Knowles, Taylor & Knowles Co. 
Mr. Thompson is a graduate of Yale, of the class of 16s 
and also a veteran of the late war, having served as Cap- 
tain of the 322nd Field Artillery, 83rd Divisior in the 
Meuse-Argonne offensive. Mr. and Mrs. Thompson are 
now motoring through the New England states and Can- 
ada, and will return to East Liverpool about August 1. 


(Continued on page 25) 
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New Net 
(Continued from page 21) 


banks. Since that time steady improvement in the affairs 
of the company has placed it in a position where payments 
to common stockholders can be resumed. 

Gross sales last year amounted to $215,540,604, com- 
pared with $182,165,824. Notes payable in May had been 
reduced to $400,000, which the company has offered to 
pay off before their maturity. 
points in the price of the common stock followed the favor- 
able action of directors. 

From 1918 to March, 1921, the company paid dividends 
at the rate of 8 per cent on the common stock. 


A net advance of 25% 


Bloch & Co. Add to Warehousing Facilities 


The Devoe & Reynolds Company, Inc., paint and var- 
nish manufacturers, building 510 to 514 West Twenty-sev- 
enth St., 50,000 square feet has been leased to L. D. Bloch 
& Co., wholesale dealers and importers in glass, chinaware 
and household furnishings. Block & Co. are consolidating 
their warehousing quarters now located in four different 
parts of the city. 


Weinstock-Lubin Store Opens New Building 

One of the finest buildings erected on the Pacific Coast 
is the new home of Weinstock, Lubin & Co., Sacramento, 
Cal. This building was officially opened to the public on 
June 2, with impressive ceremonies. 

The new building occupies a plot 160 by 200 feet anid 
is three stories high, with a basement and a mezzanine 
floor. The foundations are constructed with the idea of 
adding two additional stories at a later date. The building 
is constructed of reinforced concrete, with terra cotta tile 
facing to the second story belt line, and a terra cotta re- 
cessed arch which forms the main entrance and extends 
to the top of the building. 

There are three entrances to the store. Two of these 
are on the main thoroughfare, and the other is on one of 
the side streets. The arched main entrance is located in 
the center of the building, and at one end of the building 
there is an entrance that leads directly into the men’s sec- 
tion of the store. The entrance on the side street was 
placed there largely because there is a large hotel located 
directly opposite this side of the store. 

Large widows extend along the entire building on the 
two streets that it faces. In addition, there are display 
windows flanking each side of the vestibule of the main 
entrance. 

The display windows are nine feet deep with floors 
of plain pine wood. The floors are carpeted. Along the 
front of the floor of the windows there is a marble border 
four inches wide. 

The backgrounds are of wood, painted to represent 
Caen stone, and finished with mouldings to give a panel 
effect. The lighting is done with 100 watt nitrogen lamps 
in reflectors, augmented with spot lights using 200-watt 
lamps. 


Wide aisles are a predominating feature of the store. 
All of the aisles on the main floor range from 10 to 14 
feet wide. The flooring of the first floor is of terrazzo 
marble. 

Around the entire main floor there is a large mezzanine. 
This is 29 feet wide at the rear and 23 feet wide on the 
other sides. Here is located the art and gift shop, travel 
bureau, barber shop, beauty parlor, and rest rooms. 

Crockery, glassware, housefurnishings, and men’s work 
clothing are sold in the basement. A section has also 
been set aside as a bargain department which includes 
practically all goods sold elsewhere in the store. 

Bargain tables are used to a considerable extent in the 
basement. The ceiling is 10 feet 6 inches high. 


Chain-Stores Prosper During May 


F. W. Woolworth & Company report total sales for 
May of $17,074,698 as compared with $14,791,432 for 
May, 1923, an increase of 15.44 per cent. Sales for the 
first five months are given as $75,804,439, against $66,- 
789,276, a gain of 13.3 per cent over the corresponding 
period of last year. 

The S. S. Kresge Company reports may sales of $7,- 
157,494, as compared with $6,369,522 in May of last year, 
an increase of 12.37 per cent. Sales for the five-month 
period are given as $32,878,163, against $29,126,281 in 
the first five months of 1923, an increase of 12.88 per cent. 

S. H. Kress & Company, for May, report gross sales in 
amount of $3,017,152, as compared with $2,887,289, in 
May, 1923. Gross sales for the first five months of 1924 
are given as $13,258,101, against $12,101,631, in the same 
period last year; an increase of 9.6 per cent. 

The McCrory Stores Corporation’s gross sales for May 
totaled $1,962,139, against $1,640,229 in the same month 
in 1923, an increase of 19.6 per cent. Gross sales for 
the first five months of the current year totaled $8,850,367 
for the first five months of 1924, against $7,361,867 in 
the same period in 1923, an increase of 20.2 per cent. 

The F. & W. Grand 5-10-25-Cent Stores, Inc., report 
gross sales of $463,356 for May, against $360,415 in 1923, 
a gain of 28.5 per cent. For the first five months gross 
sales amounted to $2,305,920, against $1,760,445 in the 
corresponding period last year—an increase of 31 per cent. 


Bins for Chewing Gum 
So much trouble was caused in one of the New Yori 


department stores by promiscuous disposal of chewing 
gum by women customers, especially those patronizing 
the soda and lunch counters, that executives of the estab- 
lishment were strongly tempted to establish special “park- 
ing boards” for the purpose. It was finally decided to de 
the next best thing, however, and now at each entrance 
of the store is a metallic rubbish container something like 
a holder of wet umbrellas. Over each of them is a sign 
requesting women customers to drop their chewing gum 
therein, and also requesting male patrons to do the same 
with their cigars and cigarettes. “By doing this,” the 
sign adds, “you will aid us in maintaining an attractive 
store.” 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


LTHOUGH here and there some slight improve- 
ment in the demand for flint glassware 1s re- 


ported, all plants are not working on normal pro- 
duction, and some are arranging to suspend operations for 
a two week term, effective Saturday next. 


Because of the agreement between the manufacturers 
and the officials of the American Flint Glassworkers’ 
Union, there will be no general suspension of operations 
in all plants, yet at least 25 percent of the employes can be 
absent for a two week period at one time, should they 
wish a summer holiday. By this scheme, all employes will 
have an opportunity to take a holiday, and at the end ot 
eight weeks, every one will have been accommodated. 


The general situation in the glass industry seems to be 
somewhat stagnant, but there is little change from that 
“Summer dull- 
ness’ is what many of the manufacturers claim the present 
situation amounts to, but about August the demand for 
all lines will begin to show a decided improvement. 


which was noted at this season a year ago. 


Where factories will close for a week or two, general 
repairs to both property and equipment will be made, and 
in several instances a rather extensive program has been 
worked out in this connection. 


At a meeting of the creditors of the Davies Glass & 
Mfg. Co., Martins Ferry, O., held in the office of the Ref- 
eree in Bankruptcy, I. H. Gaston at St. Clairsville, the 
county seat of Belmont County, Ohio, the First National 
Bank of St. Clairsville was elected trustee in bankruptcy. 
Bond for $25,000 has been given. Another meeting of 
the creditors is scheduled for June 30. At this later meet- 
ing, the attorney for one group of creditors will ask for 
an examination of the bankruptcy proceedings. The com- 
pany filed its petition in bankruptcy in the United States 
District Court at Columbus, O., some weeks ago, and the 
meeting of the creditors held a few days ago was the first 
since the petition was filed. Just what the bond holders 
will do following the bankruptcy proceedings remains to 
be determined. The plant at Martins Ferry, O., is mod- 
ernly equipped, and was erected on the former site of the 
defunct Haskins Glass Co. 


The cut glass factory of Frank W. Lesch, Valparaiso, 
Ind., was severely damaged by fire a few days ago. The 
fire started in the basement of the plant, but the origin 
has not been determined. The loss is covered by insur- 
ance, and as soon as the plant can be repaired, operations 
will resume. The company has its main outlet for its 
product in the Chicago, IIl., district. 
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At a recent meetting of the board of directors of the 
Central Glass Works, Wheeling, W. Va., a quarterly cash 
dividend of two percent was declared to stock of record as 
of July 1. The transfer books will close on that date, 
and the dividend will be payable July 16. 

The glass trade here has been informed that a new Five 
and Ten syndicate of stores is to be opened in the south 
by H. L. Schlosburg, with headquarters at Camerden, 
S.C. The first store will be opened at Marion, S. C. 


The plant of the Modern Glass Co., Toledo, O., which 
has been in the courts for quite some time has been sold, 
so it is reported here, to James Austin, Jr., special trus- 
tee. The sale of the property to Mr. Austin has been 
confirmed by the courts. 

Operations in the plant of the Corning Glass Works, 
Corning, N. Y., will suspend July 3, and will not be re- 
sumed until July 21, it has been officially announced. 
During the idle period, the various shops will be improved 
generally. 


Glass factory supply firms in this district have been 
advised that the Automatic Glass Products Co., has been 
formed by L. J. Ulrich, and his business associates at 
Toledo, O. For the time being, the office of the new 
concern will be located in the Nicholas Building, Toledo. 
The policy of the company has not been announced defi- 
nately to the trade here. 


Although the exact date for the beginning of production 
by the Wheeling (W. Va.) Glass Manufacturing Co., has 
not been determined, the plant of the former North 
Wheeling Glass Co., is being placed in readiness for this 
purpose. The company will produce a general line of 
containers, and perhaps a limited line of table staples. 


Summer staples in glassware seem to be in best request, 
so far as Pittsburgh department stores are concerned. 
There is very little demand locally, for what might be 
determined the “luxury” lines, other than the require- 
ments fer such items as would be suitable for the wed- 
ding and graduating season, There is a rather good 
good movement reported in cheaper lines of table glass 
for summer cottage purposes, the season for which is 
now opened. Some department stcre managers are mak- 
ing a specialty of “camp assortments,” such as salts and 
peppers, tumblers, jugs, bowls and nappies. These are 
being offered at popular prices, and so far the assortment, 
has been in rather good request. 


Only a fair demand prevails at this time for lighting 
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glassware, according to jobbing interests, a conditicn that 
generally exists at this season of the year. There has 
been a slowing up in building operations in some sections 
of the country on account of the high cost of construc- 
tion, and this situation also has had its effect upon de- 
mand for glassware. Stocks in the hands of the manu- 
facturers and also the jobbers are considered fair. 


Union Glass Factory, Founded in 1860 Closes 


Adverse conditions in which labor union rules and for- 
eign trade competition are the principal factors have 
forced the Union Glass Company, Somerville, Mass., out 
of business. This is a large manufacturing plant on Web- 
ster Avenue in Somerville which has been in operation 
since around 1860, and through its extensive purchases of 
raw material and its distribution of the shaped glass for 
cut glass products has been in touch with the whole world 
for nearly three-quarters of a century, and, with its pass- 
ing from the stage, New England yields her last impor- 
tant representative of the industry. 

The plant will close next Wednesday or Thursday, de- 
pending upon the completion of some material now in 
process, and it will be sold for whatever industwial or spec- 
ulative purpose it may be wanted. Signs have been set up 
on the premises already offering it to the market and the 
100 employees who remained to its closing days have been 
given notice of the discontinuance of the industry. At 
times of prosperity there have been 250 employees in the 
shops, but the crew has dwindled as the business has con- 
tracted, and among the present employees are those who 
have worked for th:s concern for more than half a cen- 
tury. 

Boston was once the centre of a thriving glass manu- 
facturing industry, of the type which the Union Glass 
Company has represented, which produced cut glass. 
There was the Boston & Sandwich Glass Company which 
had its factory at Sandwich and its managerial office in 
Boston, and which passed out of existence twenty years 
ago, although the factory building remained until about 
two or three years ago when it was torn down. The 
Boston & Cape Cod Glass Company, also at Sandwich, 
succumbed to the same causes as its competitor of an ear- 
lier day and with it went the Bay State & New England 
factory whose tall chimney remained until a few months 
ago. 

There is only one more such glass factory left, that at 
New Bedford, but that is operating on a different basis, 
in that it both makes the blank glass and cuts it. Fifty 
years ago’all these factories were leaders in production, 
but at last the glass industry became a failure in New 
England and is passing out of existence. 


Pottery News 
(Continued from page 22) 

Because of the general situation in the generalware in- 
dustry, the entire eastern Ohio pottery district has been 
operating on about 65 to 75 percent of capacity. Some 
shops have been working but four days per week, and 


others five. About normal schedules are expected to be 
put in force following the July holiday period. 

That no concessions will be made by the manufactur- 
ers should upward revisions be requested in the new wage 
scale, seems to be pretty well founded. The annual con- 
vention of the National Brotherhood of Operative Pot- 
ters will open in Atlantic City next week, when possible 
changes in the wage scale will very likely be discussed 
on the floor of the convention. In view of the present 
situation in the pottery industry, so far as wages are con- 
cerned, those best informed in the premises declare that 
the scale is now at the peak that could be paid without 
disrupting the entire industry. The manufacturers have 
no idea what the Brotherhood convention will ultimately 
propose to the manufacturers, but it was said here this 
week that any revision upward in a new scale would not 
be considered at this time. 


Joseph Wells Wins Ohio Championship 


Joseph M. Wells, son of W. E. Wells, of the Homer 
Laughlin China Co., is again wearing the crown of victory, 
for on Friday of last week he won for the second time 
in three years the Ohio Gold Amateur Championship, 
which was played this year on the links of the Scioto 
Country Club at Columbus, O. He beat Eddie Hassman 
of Cleveland in the finals 4 up and 2 to go in the 32 hole 
match. Just a few weeks ago Mr. Wells won high honors 
during an invitation match played at Sewickley, Pa. Two 
years ago he won the amateur championship of Ohio at 
Toledo, but last year, contending for a retention of hon- 
ors he did not repeat. The story was different this year. 
Mr. Wells plays under the colors of the East Liverpool 
Country Club. 


OBITUARY 
Willard I. Gahris 


The entire pottery trade was shocked when it learned 
of the sudden death Friday of last week of Willard I. 
Gahris, general manager of the Limoges China Co., Seb- 
ring, O., death occurring on a Pennsylvania train as it 
was nearing Altoona, Pa., Thursday night, and Mr. Gehris 
being enroute to the eastern market on business. Shortly 
after six o’clock last Thursday evening, Mr. Gehris re- 
ceived a wire summoning him to New York for a business 
conference Friday morning. He left Sebring at 10 o'clock 
the same evening. The train on which he was a passenger 
was just out of Johnstown, Pa., when Mr. Gehris suf- 
fered a heart attack, and died soon afterwards. The body 
was taken from the train when it arrived at Altoona, and 
because of identification cards on the person of Mr. Gehris, 
relatives at Sebring were immediately advised by the 
Pennsylvania Railroad Co. Arrangements were made to 
remove the body to Sebring forthwith. Mrs. Gehris died 
suddenly about six years ago following the partaking of 
olives during a dinner served at a Canton country club. 
Mr. Gehris was a son-in-law of Frank A. Sebring, one 


(Continued on page 30) 
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Spcelaics 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 


of Lamps, 


Shades and Their Accessories 


By Beatrice MILLER WISNER 


THETA FELLER POEL Ea 


Artistic “Lavinite” Specials 

The popularity of “Lavanite” lamps is sc well estab- 
lished that it is only reiterating to dwell on the beauty and 
artistic modeling of this pottery, manufactured exclusively 
in the United States by the Art Industries, Inc., 311 East 
47th Street, where a large variety of styles in table, and 
boudoir lamps are displayed. Those who kave not had 
the benefit of knowing the “Lavanite” lines, may be glad 
to learn cf the two new models herewith illustrated, 
(Specials) which have gained much success in the retail 
market. The lovely “Lavanite’’ Table |.amp 25% inches 
high, with exquisite taffeta shade in assorted colors, 
heavy silk fringe trimming and edge border of guimp in 


decorative design duplicating the motif on the base, is an 
excellent example of the Art Industries accomplishment 
in producing a compelling unit. The “Lavanite’’ Boudoir 
Lamp, pictured, plain design base, with shade developed 
in substantial silk, guimp edging, measuring 10 inches 
high, is a beautiful additicn to the “Lavanite” line of 
lamps, exemplifying all the fine qualities which have char- 
acterized the Art Industries products. The handles of 
“Lavanite”’ lamps are a noteworthy feature, carrying out 
some of the most artistic designs and reproducing old 
types, placing “Lavanite” lamps in the foreground of 
artistic merit. These lamps come in Black, Black with 
Antique (on decoration cnly) Taupe and Cele Brown 
(new bronze). The metal mountings are to be had in 
Satin Black or Roman gold. These lamps are fitted with 
two-piece plug with flexible cord and metal base. A 
catalog giving size, price and picturing tke line in detail, 
showing the various types of shades and the graceful sym- 
metrical modeling of each Lavanite lamp base, will be 
mailed by the firm upen request. 
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A Novel Mah Jongg Lamp 


The great wave of popularity for Mah Jongg has cre- 
ated a universal demand for a lamp which is characteristic 
and also a dependable lighting element for the Mah Jongg 
The Aladdin Iron Works, 404 West 27th St., has 


constructed a highly decorative and practical lamp for 


table. 
this purpose. This artistic Wrought Iron Floor Lamp, is 
made in unique Chinese designs and decorated in beauti- 
ful Oriental colers. It is an up-to-date conception in a 
dependable floor lamp for lighting the Mah Jongg table 
and not only is it a novel end praiseworthy idea but a 
substantial luminator. For mire specific information 
regarding the lamp mentioned, write for photegraphs and 


prices to the above concern. 


Fine Shade Trimmings 


To what extent lamp shades may be beautified depends 
largely upon the quality of the trimmings employed in 
their adornment. A touch here and there of tinsel, braids 
or galloons with an appropriate edging cf fringe, will 
add much to intensify the ornamental aspect of any shade. 
A fine assortment of trimmings is being shown by Oehrle 
3rd St., Philadelphia, Pa., 
New York Agency, M. Hamburger, 41 Union Sq. Ex- 


Brothers Company, 417 N. 


cellent lamp shade Fringes, Tinsel, Braids, Galloons and 
Trimmings, are a few of the collection of lamp shade ac- 
cessories which are tempting offerings for the lamp shade 


maker seeking attractive specialities at right prices. 


Lamps and Shades In Original Designs 


Excellent and distinctive creations in artistic lamps and 
shades are being offered by the Rockford Peerless Furni- 
ture Co., Rockford, Il. Floor, Table, and Boudoir Lamps 
of exceeding beauty and durable constructicn, also Silk 
Shades in newest designs in especially artistic shapes: 
trimming and materials harmonizing in colors with pat- 
terns employed are the enticing elements of the lamp 
shades carried by the firm. Also a splendid variety of 
Gate-leg Sofa and Davenport Tables, Ladies’ Writing 
Desks and Secretaries of finest workmanship and finish 
are destinctive types which appeal to the buyer seeking 
pieces of quality manufacture. 


—— 
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HE big department stores, Jordan’s, White’s Gil- 

christ’s, Stearns’ and Houghton & Dutton’s, are 

closing at 5 sharp during the summer, and many 
smaller retail stores are joining them, 


Miss Roma S. Nickerson, retiring secretary of the Gil- 
christ Association, was married on June 19 to William H. 
Hawkin, of El Dorado, Ark. The board of directors of 
the store, at a meeting attended by representatives of every 
department, presented Miss Nickerson with a parchment 
testimonial and a purse of gold. Felix Vorenberg made 
the presentation. 


S. M. Averill is back at his desk in the lamp department 
of Jordan Marsh Co., after his first trip to Europe in ten 
years. He found conditions in England, France, Bel- 
gium, Germany and Italy much more favorable than he 
expected and purchased a large quantity of lamps, shades 
and fire irons. 


Jordan’s is following a policy of eliminating the stock- 
rooms at the store, and shipping many orders from its 
warehouse at the Army Base. The aluminum and hard- 
ware stockroom on the third floor in the Avon St. building 
is now given over to kitchen tables, clothes horses and other 
woodenware and baskets, bringing all kitchen furnishings 
on one floor. The space vacated by the woodenware will 
be used for furniture display. 


An involuntary petition in bankruptcy has been filed 
against the Ives Furniture Company, Inc., this city, at the 
instance of three creditors whose claims amount to $1,743. 


A receiver’s public auction sale of aluminum, enamel, 
china and glassware of the estate of Max Steinberg was 
held Tuesday at 7 Spring St. 


The following new business establishments have been 
listed in or near Boston: Morris Levy, toys, 258 Wash- 
ington St., and Mystic Brush Co., brushes, 56 Salem St., 
Winchester. 


C. A. Weidemann was at Young’s Hotel this week dis- 
playing some of the handsome decorated lines of the 
Quaker City Cutglass Co. 


Leon Levy and Adolf Zuckerman made Young’s Hotel 
their headquarters this week while calling on the trade in 
the interest of L. D. Bloch & Co.’s lamps, china and glass. 


F. L. Bryant, sales manager of the Tiffin, Ohio, plant of 
the United States Glass Co., called at the Boston office 
Monday. The company is showing two new light cuttings 
in the large (14 inch) handle cake plate. 


FE. E. Wilgus, after a tour last week in Western Massa- 
chusetts, Rhode Island and Connecticut, said that the re- 
tailers were buying better than the week before. 


Wilgus-Good Co., Inc., are sole agents in New England 
for the Quezal art glass wares, made in Brooklyn, N. Y., 
and are Boston representatives for the Central European 
Trading Co., 38 Murray St., New York. 


George A. Granville is having his salesrooms refinished 
in white enamel, which will add considerably to the attrac- 
tiveness of the place. 


Howard A. Leary has become New England agent for 
the Enterprise Aluminum Co., Massilon, Ohio, manufac- 
turers of a complete line of kitchen aluminumware. 


Albert Steiger, of Springfield, Mass, principal owner of 
a number of department stores bearing his name, has 
bought of G. F. Hueblein, Inc., property at the corner of 
Pratt and Trumbull Sts., Hartford, in the centre of the 
local shopping district, for approximately $1,500,000. An 
expenditure of $500,000 will be made, it is said, to change 
the propeity to meet modern merchantile requirements. 


OBITUARY 
J. L. Eddy 
J. Lodge Eddy, of D. Eddy & Sons Co., Dorchester re- 

frigerator manufacturer, died June 18 at his home, 2 Cen- 
trevale Park, Dorchester. He was sixty years old and had 
been connected with the concern, founded by his father, 
for thirty years. He is survived by his wife, two sons, 
John L. Eddy, of Milton and Roger Sherman Eddy, of 
Springfield, and a sister, Miss Lydia H. Eddy, of Dor- 
chester. : 


Will Business Men Please Speak Up? 


Business men of the United States were given a share 
of responsibility for present Government “evils” in a re- 
cent address before the convention of International Ki- 
wanis Clubs, by C. C. Dawson, of Denver, a director of 
the Chamber of Commerce of the United States. He said 
business men were at fault for not fully exercising the 
rights to a voice in governmental affairs. 
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OU have heard many comments on business condi- 

tions in the middle west during tle past two months. 

Such comments have been anything but encourag- 

ing, but what has been the actual facts, just where is the 
depression felt and how greatly exaggerated have the re- 
ports been? Some encouragement has |)cen felt now that 
the actual facts are coming to light. Certainly the alarm 
of business men of late has been wholly unwarranted. 
There was no buying strike, there is no buying strike to- 
day. Merchants have had a profitable spring business, al- 
though not up to their expectations due to a cold season. 
They have been moving their merchandise, buying for im- 
mediate needs, and postponing their future delivery order 
placing. Last week the Marshall Field PR cview said “sales 
exceed the total for the corresponding week a year ago.” 
Last Bradstreet’s report stated that an active buying period 
was now just ahead. Still a better indication of the actual 
merchandise being moved from factory io store is shown 
in the American Railway Association report on freight car 
loadings for the first week in June. The toial freight moved 
last week was less than one per cent under the same week 
a year ago, and last year was termed a vood year. Cer- 
tainly there is nothng in these statements of facts with 
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While in Chicago Visii the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand ai All Times 


Ready 
For Immediate Shipment 
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J. H. SMyrHe, REPRESENTATIVE 


which to feed the “calamity howlers.” Nineteen hundred 
and twenty-four will be the biggest year in history for many 
manufacturers and merchants. Don’t let the presidential 
campaign upset your selling campaign. 


The Mid-Summer Furniture market opened in Chicago 
on Monday of this week. The Chicago market was fea- 
tured by the opening of the new American Furniture Mart 
3uilding on the Lake Shore Drive. This huge exposition 
palace is designed as the permanent exhibit home of hun- 
dreds of manufacturers of furniture, lamps, and pottery. 
In addition to the furniture exhibits there are twenty-six 
makers of lamps and shades displaying in the new building 
and a number of lines of Artistic mirrors, oriental goods 
and novelties. Among the pottery displays are Atlas China 
Company, The French China Co., The Saxon China Co., 
The Sebring Pottery Co., Ira A. Jones Co. and John S. 
Ward & Co. The last two mentioned representing pot- 
tery, glass and lamp factories. Two floors of this mam- 
moth building are being reserved for trade shows of one 
week to one month in duration. The balance of the build- 
ing is occupied by permanent exhibits. The Glass, Pot- 
tery, Lamp and Housefurnishings Association of Chicago 
is seriously considering the suggestion of holding their 
next annual exhibit in this building. This matter will be 
again taken up at the next meeting of the association. 


The Fraunfelter Pottery Co. has been incorporated at 
17 N. Wabash Ave. The objects as set forth in state 
charter received last week are to deal in pottery, glass and 
earthenware. F. J. Kolar, Albert E. and J. Slepin are 
listed as the incorporators, 


The Austin Furniture Co., 160 N. Cicero Ave., became 
a corporation last week, capitalized at $15,000. The own- 
ers are Jacob L. Vitz, Aaron Rubin and Arthur P. Feigen. 

The Finial Co, of America, has been organized at 1433 
S. Wabash Ave., to manufacture lamp finials and to lease 
other makers of finials under the patents they control for 
making these lamp ornaments. Edward Ruttenberg, holder 
of basis patents for the manufacturing of lamp finials has 
given due authorization to the Finial Co. of America to 


operate under his patents and also to lease other manu- 
facturers. 


Two new toy companies were formed in Chicago last 
week. The Flexo Toy Co. is located at 2720 E. 75th 
St., and the American Toy Vehicle Corp. is located at 4311 
S. Western Ave. Both are manufacturing concerns. 


(Continued on page 30) 


June 26, 1924 CROCKERY AND GLASS JOURNAL 


GAG 


READY TO = 


BYYERS OF 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 99 
GIFT SHOP & ART GOODS-DOLLS'& TOYS “ 


Twenty-nine 


ao 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co,; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Noie—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 
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uy ss , 


gi 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash §&60 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


F. T. Renshaw, Chicago Representative 


OUR ,CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Grass Co. 
Co-OpERATIVE FLint Guass Co. 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 
ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 
223 So. Wabash Ave. 

Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
Seven words per line. Minimum 


HELP WANTED 


ASSISTANT BUYER 

WANTED AN ASSISTANT IN OUR CHINA AND 
GLASSWARE DEPARTMENTS. MUST BE THOR- 
OUGHLY EXPERIENCED IN DEPARTMENT STORE 
WORK. ALL COMMUNICATIONS TREATED CONFI- 
DENTTAL. (CALL IN’ PERSONVOR) ADDRESS MRE 
VAN BAALEN, LIT BROTHERS BUREAU OF EMPLOY- 
MENT, PHILADELPHIA, PA. 


IGH GRADE SALESMAN WANTED 
eling salesman to call on Hardware and 


-Experienced travy- 
General Store trade. 


High-grade, popular-priced line of Aluminum Cooking Utensils. 
Commission basis. You can make $100 weekly. Will consider 
producers carrying non-conflicting lines. American Aluminum 


Mfg. Co., Lemont, Il. 


HINA, Silverware and Housefurnishings Goods buyer of ex- 
perience wanted by 
THE EDW. MALLEY CO 
New Haven, Conn. 
State age, including details of experience an 
first letter. Correspondence confidential. 


salary expected in 


A NEW BUILDING 


in the 


China, Glass ana Lamp 
District 


* 18 West 23rdSt. 


= 


- FOR RENT 


Store and Basement 


and 


3rd Floor 


Apply 


Crucet Manufacturing Co. 
18 West 23rd Street 


UYER for China, Glassware and Housfurnishing Department. 

This department affords an excellent opportunity for comp2- 
tent person. Apply with complete details at once, Post Office 
Box 318, Tampa, Florida. 


i} 


REPRESENTATIVES WANTED 


ANTED representative for the South for the foremost line 
of lustre creations and decorations on porcelain in the 
y. This is a quality line already well known with estab- 
lished trade. Address reply Box 431, care Crockery and GLAss 
JOURNAL. 


FOR SALE 


| 


OR SALE—Studio for china and glassware decorating com- 

pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, suburb of Chicago. F, J. H. Abend- 
roth, Forest Park, Ill. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Willard I. Gahis 
(Continued from page 25) 


of the founders of the Sebring Pottery Co., which was the 
first generalware pottery to be built in Sebring. Mr. 
Gehris had not been in the best of health for some time, 
and. only recently returned to his desk from Cleveland, 
O., where he spent several weeks undergoing treatment. 
As soon as word of the death of Mr. Gehris was returned 
to Sebring, suspension of operations in the plant of which 
he was the head were ordered suspended for an indefinite 
term. 


Chicago News 
(Continued from page 28) 


A retail furniture and house furnishings store has been 
established at 4254 West North Ave. The capital of the 
company is reported at $5,000 and the owners are Hulbert 
Blankenship, Ed. R. Fink and M. Blankenship. The store 
is known as the Blankenship Furniture Co. 


Geo. W. Riley, representing the Jefferson Co., makers 
of glass and metal table and boudoir lamps, Follansbee, 
W. Va., was in Chicago recently on a selling trip. 
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JUST OFF THE PRESS 


“‘Ceramic Dictionary’’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. 


New York 


W. P. Nelson Co., pioneer Chicago interior decorating 
company, has secured the contract for decorating the Al- 
lerton Club, and work in this is about completed. This 
concern was established in 1856 with headquarters in Chi- 


cago and has since opened branch houses in New York, 


Pittsburgh, Cleveland, Detroit, Memphis and Louisville. 


“Dick” Bean, well known lamp salesman, has joined the 
Cameo Co. becoming associated with H. A. Provost and 
E. L. Kleber. Mr. Bean and Mr. Provost were formerly 
with the Crest Co., Chicago. 
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> a i) 
No. 534 Retinned @ $2.90 No. 547 Gun Metal or Retinned @ 
per dozen $1.35 per dozen, $14.50 per gross. 
Dimensions: width 2'/2”, length 6'”, 
height 52”, 6 adjustments 


Increase Your Sales 


By Showing Your Chinaware at Its Best 


Many Different 
SALES PRODUCING DISPLAYS 
can be developed by using these fixtures 
from TIMBERLAKE 
Rubber Covered Easels 
Platter Racks 


Plate Easels 
Salad Racks 
Cup and Saucer Racks 
Punch Bowl Hooks Price Card Stands 
Ticket Holders 


Catalog No. 35 shows a complete line 
of this equ':pment. Write for it today. 


J. B. Timberlake & Sons 


Jackson 


Michigan 


No. 33! @ $2.50 per dozen No. 548 Retinned @ $5.00 
per dozen 
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Many lines of glassware and art pottery will be on dis- 
play at the Sherman Hotel, Chicago, August 4 to 10 dur- 
ing the Third Annual Chicago Gift Show. Three floors 
of gift merchandise will be assembled during the week fos 
the benefit of visiting buyers. The Chicago association 
in charge of the show has invited all interested in art and 
gift items to attend. 


The Chicago Reedware Mfg. Co., makers of reed lamps 
and reed furniture, was the subject of a petition filed last 
week asking adjudications in bankruputcy. The liabilities 
are said to be over $30,000 and the assets not listed. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles anc 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 Hast 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITH, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 23d St. : 
Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 39-41 

West 23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

MOGI, MOMONOI & CO., 105-107 Hast 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


aS BROS., 53-57 West 23d 
ts 
Japanese Goods. 
WILLIAM G. MUELLER, Ine., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Earthenware and 
Phone, Madison 


Maxee, 7/5! 


“HAavilarid China” 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


Building 


ao 


Uptown Headquarters 
for the 


Glass 
Metal Goods and House- 
wares Trades 


China 


The Ritheoenee 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| Pottery 
| 
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M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 
ties, 


TATYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Ine., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Ince., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
eee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0O.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO,, 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


Pape ueen & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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The Smith-Phillips China Co. 


East Liverpool, Ohio 


“Princess Dinnerware. 


Lotus 
Flowers 
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Patent 
Applied 
For 


Introducing our No. 1921 Lotus Flowers and 
Plates, made in Blended colors of White, Orchid 
and Maroon. 


Plates also made in Matt Green to represent Green 
Leaves. 


A splendid novelty for Gift Shops, Jewelers and 


““ORADOR’”’ Open Stock—Pattern in Red and Green Department Stores. 


Shown on the famous ‘‘PRINCESS’’ Shape 
J. W. MACKEY 


Sales Manager 
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Westmoreland Specialty Co. 
Grapeville, Pa. 


Eastern Representatives: 


Phillips, Thistle & Smith, Inc. 


1107 Broadway 
NEW YORK 


Manufacturers of 


High Grade Glassware 
Plain Cut and Decorated 
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The 
Carrollton Pottery Co. 


Carrollton, Ohio 


SEMI-PORCELAIN 
DINNERWARE 
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ee Manufacturers Decorators 
A few specialties selected from some of our most popular 


patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


New Dinner Service 


“SUPERIOR” 


(Plain) 


Representatives: 
New York Boston 
Paul Joseph, Murt Wallace, 
90-92 West Broadway 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


PITTI NOOTTTTTUTEUTUTTOUNOIOTNUTUTOUTTT UN TUTOUUTOONNUOEUU OOO COUULUTUUTLUCCUU UG CULCLC CLC CC LCL occ 


Our efficient factory and office organization offers 
guaranteed quality and excellent service to 
the department store trade 


Representatives: 
Herbert K. Connor George B. Fowler 
East West 
Roy E, Henderson 
Gen. Mgr. 


ncan & Miller Glass Co. 
Washington, Pa. 


cUUEUNUUNVAUUOTENEOUOAUOAUOOUEEONOAU UTAH CEAES ATAU 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the 
Vol. 93. No. 26, June 26, 192 


Subscriptions, $3 per year. Editorial and Advertising 
gece office at New York, under the act of March 3, 1879. 
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Our Newest Nippon (Noritake) China Dinnerware Pattern Savona 


This is a very beautiful pattern. The design is of the Adam Period and consists of yellow scrolls, 
set in an ivory ground below a quarter inch conventional border of black, light blue and yellow. 
There are gold lines on the edges and the handles are half covered with best gold. 


You can have control of this pattern in your 
locality if you act quickly. Samples and 
quotations cheerfully furnished upon request. 


Available In Open Stock and Original Assorted Packages 


The Kinney & Levan Company 


:: Cleveland, Ohio 


rs 


NEW MARTINSVILLE 
No. 10—Ten Inch Plate and Cheese 
Compote 


UPPLIED plain or ina variety of hand- 

some cuttings at prices that encourage 

you to order and make it easy to sell at a 
profit. 


q A new style that is making a big hit with 
the trade. 


THE NEw MARTINSVILLE GLASS MFoG.Co. 


NEw MARTINSVILLE,W. VA. 


D. 


ral 


Fairybrook Pattern—La Rosa Shape 


Complete 


line of new decoratinns on 


display by the follow'ng representatives 


King Irwin, 


- A. Miner, 


200 Fifth E. !. Nickey, 204 
Avenue, New York Avo., Milwaukee, 


Grand 
Wis. 


5 Prospect E. E. Wilgus, 10 High St., 
St., Rochester, N. Y. Rms. 301-4, 


Boston, 


Bass. 


The National China Co. 


Salineville, Ohio 
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Decoration. 


Our New Georgian Shape—‘‘Luxor” 


You Make 
BIGGER 
SANG 


DVERTISEMENTS 

telling the qualities of 
Economy Tumblers are now 
appearing in Home Equip- 
ment, American Restaurant 
and Modern Hospital. Real 
interest is evidenced by the 
users of good tumblers and we 
are selling only through the 
trade. You, too, can make 
money selling this fine lead 
blown tumbler that sells at a 
very attractive price. Table 
tumbler size in barrels of 18 
dozen and cartons of 6 dozen. 


Economy Glass Co. 
MORGANTOWN, W. VA. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


Immediate Delivery 


On high class border decorations 
can always be given by the 


Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 


Write for samples. 


AGENTS:— 


Los Angeles— 


Mackenzie de-Vries Co., 
Room 805 Brack Shops 


Chicago— 
E. M. Meder Company, 
17 North Wabash Avenue 


Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Cregon 
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VITRIFIED HOTEL WARE 
ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


y THE MAYER CHINA CO. 
ice BEAVER FALLS, PA. y 


SOAS GOVE OHM 
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Removal 
of 
L. BERNARDAUD & CO. 


CO 


61 WEST 23rd STREET 
NEW YORK 


TELEPHONE GRAMERCY 6767 


Complete in All Arrangements 
With Display of New Samples 


INSPECTION CORDIALLY “EBay IEE D 


SSUVNOUNEAAUEETLEAOUA TATTLE TATE eee 


HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


Ub 


Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 


HVOQEVNUUUNNUREUALSNOAEHEOUUPOYD EAU DEOU ENOL TOU EPO PAU MNT tl 


DECIDEDLY SMART’ PATTERNS, THAT IS We guarantee these bowls as represented 
MEETING WITH UNQUALIFIED “APPROVAL 
WHEREVER SHOWN. 4 ; 
Write for Catalog and Prices 
Reprereuce ures The Sanitary Sugar Bowl Co 
GEO. R. WEST SALES CO. |, Vf g ° 
iberty Ave. ; ; 
fede sad os Successors to Schoenheit and Pierce 
NEW YORK CHICAGO 
Herbert & Neuwirth Co., Inc. Earl W. Newton Associates Manufacturers 
25 West 23rd St. 9 N. Wabash Ave. : 
SAMPLE ROOM AT FACTORY 6230 Penn Ave., Pittsburgh, U. S. A. 


MUSVNUNDNGAOAOUUEONAUAUALEAAOLUODOULLEUURSU EY UME A A URS AY TULL TREE Ae 


ALITTLE 


STHANNNUUOOUUVELUOOAUUUOMA00S4N0 EONS LLU eee 
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A TIMELY VASE ASSORTMENT 


A six dozen assortment of four dozen 
10-inch, one dozen 8-inch and one dozen 
6-inch vases in the four cuttings illus- 
trated. Made of beautifully clear pot 
glass, attractively cut on the five shapes 
shown. Suitable for department store, 
gift shop and florist trade. 


Prices on Request. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OFRECES IN ALT PRINCUPAIL C Uiaims 


Visit Our New Display and Sales Rooms—Pottery F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


This fascinating treatment, in a harmonious 
color combination of blue, two-tone pink, 
yellow and green, with half matt handles 
and edging of coin gold, strikes a distinctive 
note of daintiness and refinement. 


A pattern that has an immediate appeal for 
those in quest of a dinner service of unusual 
smartness, 


A welcome addition to our family of Open 
Stock Patterns, carried in New York for 
immediate shipment. 


Vogt & Dose 
65 Barclay Street 


New York 


Pattern No. 9745—Dinard Shape 


a 
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A pattern of compelling charm from the 
well-known Elite Works, Limoges. 


Shown in a selection of four delectable 
color treatments—yellow, green, French 
blue and red—employed with gold tracing 
and quarter inch gold encrusted bands, on 
the edge and shoulder, it commands imme- 
diate attention. 


Modest in Price 
Prompt Shipments 


Guerin-Pouyat-Elite 
LIMITED 
43-47 West 23rd Street 
New York 


Nor : =, | a ae 


and the graceful Cavalier shape 
mark 


Our No. 9573, Cavalier Shape. Made by Heinrich & Co. Send for samples 


HEINRICH & CO.’S : 
Soe Agents: 


HEC. mark is an WILLIAM G. MUELLER, Inc 


BAVARIA 4 ssurance of Quality 


Entire 5th Floor, 49-51 W, 23rd Street, New York City 


The Meaning 


HE maker’s mark on Heinrich 
linnerware is a guaranty of qual- 
ity which your customer will recognize 


known for beautiful ware. Point out 
the 73 colors in the decoration of this 


Z 
a 
of the Mark 
( ‘ - r is ( - f 4 
Show her why Heinrich & Co. are 
: J 
’ . 
, | x 
iN 


pattern, accurately applied and _pleas- 
ing in effect ; the half matt gold handles 


worthy in every way, of the Heinrich 
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Allerton's ““Blue Willow” 


Dinnerware of Enduring Charm 


Alaa (Famous) Old English | 
emg tiger = s BLUE WILLOW 


zy 
% 
ERT one The Wa 


re Your Grandmother Used 


a 


ENGLAND. 
ae 


No other factor has con- 
tributed more materially to the 
perpetuation of popularity of 
this centuries old pattern, than 
charming productions, such as 
Allerton’s famous Old English 
Blue Willow, generally con- 
ceded one of the best’ “Blue 
Willows” on the market. 


The quaintness and grace of 
line of the artistic shape, which 
was modeled especially for the 
decoration, is a thing of beauty 
in itself, while the quality of the 
ware and in fact every detail has 
been worked out to a degree of 
perfection, that places it in a 
class quite by itself and insures 
the dealer, the best moderate 
priced Blue Willow obtainable. 


A large stock of assorted 
crates and open stock is carried 
in New York for immediate 
delivery. 


Import orders taken for any 
assortments desired. 


MADDOCK & MILLER, Inc. 


39-41 West 23rd St. 


New York 


June 26, 1924 


———————— 
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TRBODORE EAVILAND & CO. 


IN CORPORALED 


20 WEST 23rd5Siy NEWeyYORK 


The Rosemary Design 
The New Pilgrim Shape 


Border of flowers in exquisite soft reds, greens, and 
yellows with gold edge. The most delightful com- 
binations of colors we have ever made. 
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olonial Homes 
Series 


JUNE WEDDINGS 


DECORATION No. E-2015-M 
“One of the popular patterns of all times” 


Handsome rich color combination, 
delicate rose wreath sprays and scroll 
design medallions, soft tan shaded 
background. Gold lined edges, all 
handles with burnished coin gold 
finish. 


Homer lavcutin 


MADE IN U.S.A. 


RAAT POSITANO ORNL TES 


Sinz 


HOMER LAUGHLIN CHINA COMPANY 


Newell , Vest Vir8inia | East Liverpool, Ohio 


rx Sio 
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= WESTMORELAND SPECIALTY THE SEBRING POTTERY CO., Se- HORACE C. GRAY CO., Fifth Ave- 
2 Co., Horace C. Gray Co., Represen- bring, Ohio. nue Building. 
ee eee Represenving Fenton Agt Glass. 
= Bee ae , & ’ THE WORCESTER CHINA CO., Se- Glassware, cut, colored and _ plain. 
2 , bring, Ohio. Sterling Glass Co. Fime_ Heavy 
= M. J. George, Representative. Fourth os aes eee Ap eet 
= LAMPS, SHADES AND LIGHT- Floor, Armion Building, 7th Ave. and Pe Yee he gs Sob ees 
= , ; 2 : and Specialties. Marion Glass Mfg. 
= ING FIXTURES 36th St. High-Grade Dinner Ware. Co., Popular priced light cuttings. 
= Indiana Glass Co., Pressed Table 
THE BRADLEY & HUBBARD MFG. ee: co eee SONS Glassware and ja ren Huntington 
CO., Fifth Ave. Bldg., Fifth Ave . : Tumbler Co., Blown Glassware, Plain, 
= and 28rd. St. ealty pie ae ine Heteey Re, Cut, Enameled and Etched. West 
2 atu! 0540 So) Ree uaterles) Ciaeiisiee: aie End Pottery Co. Dinnerware and 
= Electric Lighting Fixtures and : Specialties. Co-Operative Flint Glass 
2 Lamps. Co., py and Soda ec iie Glass- 
E ware, Aquaria, etc. Telephone, Gram- 
= WM. R. NOE & SONS, 48-47 East DECORATORS ercy 6311. 
10th St. FLOGEL DECORATING WORKS, 
Illuminating glassware, mahogany 129-131 Fifth Ave. 
lamps and silk shades. Dealers and Decorators of Fine Glass . : 
Ad China eRe Piaeiee ta Propsetea oaks IRWIN, Fifth Avenue Build- 
x 4 F Phone, Ashl 2355. eter ‘ is : 
Sa GUASS CO., 230 Fifth phe, Ashe Iroquois China Co., Hotel China. Na- 


tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, soda 

fountain glassware. Economy Glass 

Ee Suite 319, telephone, Gramercy 
1p 


Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Madison Square 6435 and 6436. COX & COMPANY 


THE H. E. RAINAUD CO., 19 Madi- 120 Fifth Avenue 
son Ave. N. W. corner of 17th Street 
Table, Boudoir, Desk, Piano, and Floor Telephone Watkins 8467 THOMAS G. JONES, Fifth Avenue 
Lamps in exclusive designs and finishes. Building. ‘ 
Chas. J. Dela Croix Co., representa- G] R 4 McKee Gl Co. Bel 
ti : epresenting cKee ass O-; l= 
ives assware pee es ee D. C. Jenkins Glass 
a ’ O., ound City Glass Co. Pressed 
THE MAIBRUNN CO., Inc., 44-46 Imperial Glass Company and Blown Glassware pretences 
East 25th St. Bonita Art Glass Co. Gramercy 291-292. 


Weston Glass Co. 
Lippincott Glass Co. 
Lewis Co. Cut Glass Co. 
S. K. Bitner & Co. 


Lamp Shades and Lamps. Telephone 
Madison Square 8860-8861. 


UAT sovqveeeevvqrceeayungUyvavQeQVVOTEEUEOTAUUUTOVOUUVEOOEEU EU UTEP eee 


GEO. C. KINDT & CO., Inc., 19-21 W. 
CUT GLASS Sree 24th St. 
i Manufacturers and Factory Agents. 
LIBBEY GLASS MANUFACTUR- Dinnerware Brass wares, mahogany goods, serving 
ING CO. trays, mahogany candlesticks, floor 
: 209 The Homer Laughlin China ~ lamps, electroliers, silk shades, silver- 
ey Seen Soper) Be Co. plated wares, decorated basket wares, 
‘ij venue 3 f 
KP. Lockitt toys, dolls. Telephone, Farragut 8850. 
Pottery 
THE PAIRPOINT CORPORATION, Gerouiipar x = 
43 West 23rd St. Brich MeccesrorenCe McKENNA BROS. SALES CORP. = 
Complete line of cut glass, electroliers, Rosenbaum & Sons 1271 Broadway, corner 32d St. = 
hand painted shades, silver plate and McKenna Brothers Cut Glass Factory, = 
prize cups. sete Kelly & Steinman, Inc., Camden City = 
Housefurnishings Cut Glass Co. John E. Rohrbeck’s 
: : Plateaux, Specials in Colored and = 
DOMESTIC POTTERY Massillon (Betty Bright) Decorated Glassware, Thompson Stu- = 
pee C dios, Inland Glass Co. Telephone = 
‘THE LIMOGES CHINA CO., Sebring, betas camo ae Pennsylvania 2165. E 
Ohio. = 
High Grade Semi-Porcelain Dinner- PHILLIPS, THISTLE & SMITH = 
ware. New York Representative, E. V. MANUFACTURERS’ AGENTS INC., Onyx Building, 1107 Broad- 
Weiss, 874 Broadway, Cor. 18th St Say MEEPeI TIS ; 
Telephone Stuyvesant 6667. H. BENEDIKT, 7 West 22nd St. i 


Seneca Glass Co., lead blown table 
? ‘ Representing Canonsburg Pottery Co., and lighting glassware. Smith-Phil- 
I-RENCH CHINA CO., Sebring, Ohio. W. S. George Pottery Co., The Cowan lips China Co., “Princess” dinner- 
Henry J. Weiss, Sales Manager, Pottery, Atlantic Cut Glass Works, ware. Telephone Watkins 8634. 
Rooms 904-5, 874 Broadway. High- Eureka Tumbler Co., The Crescent 
Grade Semi-Porcelain Dinnerware. Brass Le Co., Telephone, Gra- 
mercy : 


/ WILTE. £8. 23rd St. 

ROSEVILLE POTTERY CO., 13 CHAS. J. DELA CROIX CO., 19 Lees is 4, BLE tat ee 
West 23rd St. F. D. Van Arsdale Madison Ave. ep reren Uy oryiadl oe Oe 
oe > Cumberland, Md.; The Krantz & Sell 
New York Manager. Representing H. Northwood Co.; H. Co.. Inc., Honesdale, Pa.; William H. 
Lustre Art Pottery, Jardinieres, etc. E. Rainaud Co.: Lustre Art Glass Co. Gibbsmcc Gon Ines stroudsburess Pass 
Nursery Items and Black Tea Pots. Telephone, Madison Sq. 9723. Toledo Star Cut Glass Co.. Toledo, O. 
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The “PITTSBURGH” Line 


REDS OED remo gs 
lemma jarewe FARARR 
AGRE 


Portable Lamps 


Write for New 
Portable Catalogue 
No. 24 


The Albright China Co’s 


Main Sales Office, Chicago, III. 


Room 25, Palmer House 


S-1595% A A-1568% A 


Make Our Office Your Hecdquarters 
When In Chicagc 
8 PITTSBURGH LAMP, BRASS & GLASS C0. 
GLENDERE—FANCY PITTSBURGH, PA. 
THREE SHAPES { HIGHLAND—PLAIN 
PILGRIM—OcTAGON Principal Show Rooms 
Plants: Pittsburgh New York Philadelphia 
Carrollton, Ohio Scio, Ohio Chicago Los Angeles San Francisco 
14 Kilns 9 Kilns 
ee OF OUI OCF F® = 
| : 


Photographs 


Since the erection of our new studio, 
we are Specializing in the production 
of photographs of glassware 
and china. 


The experience of years 

guarantees results, and our 

facilities make possible most 
attractive prices. 


Write today for quotations on 
photographs. Wecan 
save you money. 


Clarmont Shape 
Pattern 1942 


Canonsburg Pottery Co. 
7 Canonsburg, Pa. 


Representatives 
H BENEDIKT, 7 W. 22nd St., New York 
PARK E. QUINN, 99 Bedford St., Boston 
E. M. MEDER, 17 No. Wabash Ave., Chicago 
JAMES SHAW, Southern Territory 


Sample Room at Factory 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’’ 


HEEREN BUILDING AT EIGHTH AND PENN 


PITTSBURGH, PA. 
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Pattern No. 21527—Victory Shape 


A very lovely border pattern, shown on the gracefully 
proportioned Victory Shape, which is ready to make its 
bid for approval, among a variety of other new treat- 
ments, that we will show for 1924. 


Exquisitely designed and novel in coloring, it has all 
the charm typical of K. T. & K. dinnerware. 


~ Qhe KNOWLES. TAYLOR & KNOWLES CO. + 
Fast Liverpool, Ohio. : 
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Haviland China 


is stamped 


apvilay, on white china 


France 


gltnlen, on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped “Haviland or“Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


lelayilaee Cline Go. Inc. 
11 East 36th St., New York 
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